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In the summer of 1919, the US Army sent a convoy of vehicles on 
a bold cross-country experiment. They left Washington, DC, with 
a mission: drive to San Francisco. The journey took 56 days.

There were no highways. Roads were inconsistent, poorly 
marked, and often impassable. The convoy broke down—
constantly. Vehicles got stuck in the mud. Bridges collapsed. 
They encountered every kind of delay imaginable. But they kept 
going. Because the goal wasn’t just to reach California. The goal 
was to prove that cross-country motor travel could become a 
reality—and that America needed better infrastructure to make 
it happen.

That grueling expedition helped lay the groundwork for what 
would become the modern interstate freeway system. Today, 
you can make that same trip in about 39 hours. 

What changed? The roads.

We often take for granted how easy it is to get in a car and travel 
great distances. We rarely pause to consider the decades of 
investment, engineering, and perseverance it took to make that 
kind of freedom possible.

And yet, this same principle applies to success in life. Especially 
in a business like Melaleuca.

When Melaleuca Executive Chairman Frank VanderSloot 
founded Melaleuca in 1985, the road was unpaved. It was more 
like a dusty path across a wide, open field. Melaleuca started 
with just eight employees and eight wellness products. No one 
had heard of us. No road signs. No billboards. Just vision, a 
purpose-driven mission, grit, and a belief that people wanted a 
better, safer way to shop—and a better, fairer way for the little 
guy to get ahead financially.

It was a bold vision! And like the Army’s cross-country drive, it 
worked. Because Frank didn’t just build a business—he built the 
road. One that others could follow. One that wasn’t just for him, 
but for all of us.

Forty years later, we have more than 400 exclusive products that 
households in more than 20 countries have access to. More than 
$7.6 billion has been paid in commissions to everyday people 
who have used their Melaleuca income to create a better life. 

This is no longer a rough track through unknown territory. 
This is a smooth, well-marked road with maps, GPS, guardrails, 
and a vehicle that has been fine-tuned over four decades. It’s 
the fastest and most proven path to financial freedom and time 
freedom available today. And the road is getting even better.

Last month, we unveiled powerful new tools to help more 
people succeed. 

Your Lane to a Better Life Is Wide Open 
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We saw:

• A record number of Fast Track qualifiers

•  New features for the Grow app

•  New Simply Fit™ Baking Mixes

•  New Riverbend Ranch® Beef Jerky and Beef Sticks

•  New Vitality for Life® PhloraV™ supplement for women

•  New Vitality for Life VigorFT™ supplement for men

•  New Cookies & Cream flavor of Proflex and Proflex Pro 

•  The permanent return of our customer-favorite flavor Frosted 
Lime Sustain® Active Electrolyte Hydration 

• And the rollout of Double Pacesetter and the Pacesetter Reset, 
giving everyone—new or seasoned—a chance to hit the gas

And the capstone to May was Convention 2025. There’s 
something about Convention that you can’t find anywhere else. 
A sense of unity, excitement, and absolute clarity about where 
this company is headed. But you didn’t have to be at Convention 
to get moving. Because this road is open to everyone, and that’s 
what makes Melaleuca so extraordinary. 

Most companies build walls. We build roads. Most systems 
create bottlenecks. We clear paths. Most “opportunities” benefit 
the few. Ours is designed for the many. And right now, the best 
time to get on this road is today.

If you’ve ever felt hesitant, unsure, or overwhelmed, hear this: The 
hard work of building the road has already been done. The systems 
are in place. The infrastructure is strong. The timing is perfect. You 
don’t need to forge your own trail through the wilderness. You just 
need to start driving.

When you plug into this business, follow the system, and 
share these life-changing products, you will move forward. 
And if you stay consistent, keep the pedal down, and surround 
yourself with others headed in the same direction, you’ll arrive 
at a destination that once seemed impossible. Success with 
Melaleuca doesn’t require luck or special status. It simply 
requires movement.

Let’s not forget: America’s interstate system didn’t just make 
travel easier—it made everything possible. Commerce. 
Connection. Growth. Expansion. It changed the nation.

Likewise, Melaleuca’s infrastructure—our Compensation Plan, 
product line, online tools, mobile apps, leadership training, and 
supportive culture—has created a way forward for anyone who 
chooses to take the wheel.

So whether you’re brand new or you’ve been with us for years, 
the message is the same: Now is your moment. The road is 
paved. The lanes are marked. Don’t let that go to waste. Don’t 
park your dreams. Because you’re not on a bumpy dirt road 
anymore. You’re on the Melaleuca highway. And it’s time to pick 
up speed.

All roads lead to Melaleuca. Let’s go!

Facebook.com/groups/MelaleucaEnhancingLives
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products to game-changing 
Grow app updates, Convention 
2025 proved that no matter 
where you’re headed, Melaleuca 
gives you the road map—and the 
momentum—to get there.
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The Executive Leadership Council represents the pinnacle of dedication, 

leadership, and consistency at Melaleuca. These outstanding business 

builders have demonstrated an unwavering commitment to growth, 

mentorship, and overall wellness. We celebrate their hard work and 

congratulate them on earning their place among Melaleuca’s top leaders.

Erin & Aaron Clark
MISSOURI

MELALEUCA LIFETIME EARNINGS: $12,343,668

Jessie & Andrew Trudeau
FLORIDA

MELALEUCA LIFETIME EARNINGS: $923,893

Abby & Dustin Tormondson
KANSAS

MELALEUCA LIFETIME EARNINGS: $1,424,651

Sadie & Brent Kolves
FLORIDA

MELALEUCA LIFETIME EARNINGS: $1,963,287

Emily Raynes
NORTH CAROLINA

MELALEUCA LIFETIME EARNINGS: $228,880

Rebecca Garrett 
GEORGIA

MELALEUCA LIFETIME EARNINGS: $702,265

5

11

6

12 13

Morgan & Derek Martin
TENNESSEE

MELALEUCA LIFETIME EARNINGS: $1,323,971

1

7

Masters are those Executive, National, Corporate, and Presidential Directors 
who have been Senior Directors or above for five or more years.

APRIL 2025 

EXECUTIVE LEADERSHIP COUNCIL

 MASTERS

 MASTERS MASTERS
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Jenna & Nolan Trudeau
ALBERTA

MELALEUCA LIFETIME EARNINGS: $839,023

Steve & Makenzie Schultz
NORTH CAROLINA

MELALEUCA LIFETIME EARNINGS: $2,538,536

Payson & Sheyenne Brumbelow
TEXAS

MELALEUCA LIFETIME EARNINGS: $127,550

Lucas & Chantel Brooks
KANSAS

MELALEUCA LIFETIME EARNINGS: $1,183,053

Ashley & Brandon Olive
TEXAS

MELALEUCA LIFETIME EARNINGS: $6,859,643

Kyle & Lauren Murphy
MISSOURI

MELALEUCA LIFETIME EARNINGS: $634,673

Dee & Justin Brooks
SOUTH CAROLINA

MELALEUCA LIFETIME EARNINGS: $607,435

Chelsie & Bo Gilbert
MISSISSIPPI

MELALEUCA LIFETIME EARNINGS: $2,027,038

Kayla Roberts
MANITOBA

MELALEUCA LIFETIME EARNINGS: $571,718

8

14

32

9

15 16

4

10

APRIL 2025 

EXECUTIVE LEADERSHIP COUNCIL The Executive Leadership Council (ELC) is composed of the top Presidential, Corporate, National, or Executive Director businesses with the highest 
contribution index and a current Monthly Retention Index (MRI) of 50% or more. At least five positions are reserved for Masters.

 MASTERS

 MASTERS

 MASTERS



With Melaleuca, 
there’s little room for 
hesitation. Lean in, 
take some risks, and 

see what you’re  
really made of.

DARRIN JOHNSON 
Senior VP of Sales

@darrinjohnson1

Take Your

the Brake!
Foot Off
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DARRIN JOHNSON 
Senior VP of Sales

@darrinToGo
@darrinjohnson1
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We spent a lot of time encouraging 
Convention attendees to break 
free from their comfort zones and 
establish the habits needed to 
transform their lives and reach their 
Melaleuca goals. 

Can you see what you’re truly capable of? 
When you tap into your full potential and 
accomplish something challenging, that’s 
the ultimate high. The feeling is addictive! 
But how often do you just leave your true 
potential on the shelf? You look at it every 
day, but you never seem to have the time or 
the energy to pick it up! It’s hard to blame 
yourself. Life is always happening. You have 
a family. You have loans to pay off. You have 
a job. Before you know it, you’re no longer 
dreaming big.

That’s why Convention is so vital. Coming 
to Convention is like reaching the top of 
a big hill. For three days, you have a grand 
perspective. Your full potential—everything 
you’re truly capable of—is spread out 
before you. You can see where you need to 
go and the road that will take you there. 
Your vehicle is Melaleuca. To keep your 
momentum strong after Convention and to 
tap into your full potential, you have to take 
your foot off the brake.

There’s No Room for Hesitation
I live in Idaho Falls, ID, which is near Jackson, 
Wyoming. On weekends, my wife, Michelle, 
and I often drive to Jackson over mountain 
passes with crazy curves and steep drops.
The drive from Idaho Falls to Jackson takes 
about two hours. We love it—it’s one of the 

highlights of our week because the views 
are stunning. But every time we make 
the drive, we see something worrisome: 
tourists on the mountain pass unnecessarily 
riding their brakes the entire way down. It’s 
understandable; rolling down that hill for 
the first time is scary! But by the time they 
reach the bottom of the pass, their brakes are 
smoking—literally burning out—because 
they were too scared to let go. The smell of 
hot brakes fills the air. 

Don’t let that be you! In your life and with 
Melaleuca, there’s little room for hesitation. 
Lean in, take some risks, and see what you’re 
really made of.

Your Gut Is Smarter Than You Think
The first thing I want you to internalize 
and write down is this fact about decision 
making: Researchers have found that for 
complex decisions, a gut-based decision 
is more than twice as likely to lead to an 
optimal outcome compared to one based on 
analysis alone. When you have many options 
and it’s not clear which road you should 
take, using your intuition to evaluate your 
choices may be the best course. Life never 
offers any guarantee of success, but your gut 
will usually steer you in the right direction.

In fact, ask anyone where they could 
improve or level up in their life, and they’ll 
know the exact answer. I bet you do too! 
Where could you level up? Where could 
you do more and be more? You’ve got an 
answer, and it didn’t take long, did it? 

Convention 2025 was another  
life-changing event. One of my own biggest 
takeaways was the undeniable theme that 
attendees were there to enhance their lives  

and the lives of others.

CONTINUED >>



Why Aren’t You Doing It?
Here’s the million-dollar question: If you 
know what to do, why aren’t you doing it?
Your answer to that question is what I call 
your “brakes.” There’s a dangerous comfort in 
playing small. When you get used to ignoring 
your potential and putting off what you 
really want, you start ignoring everything 
else that matters—your dreams, your drive, 
and your whole purpose. You get way too 
good at quieting the inner voice that’s telling 
you that you’re meant for more. 

Have you noticed how easy it is to let 
yourself down? What’s worse is how easy it 
is to let yourself off the hook for your lack of 
effort. You’ll tell yourself, “It’s okay to ride the 
brakes today—it’s just what I do.” And that 
becomes a habit. Soon, it’s a lifestyle. 

Well, it’s time to change that. I’m challenging 
you to listen to your gut and trust your 
instincts. One of my takeaways from 
Convention 2025 was the realization that 
building a business and finding true success 
doesn’t come from changing who you are— 
it comes from choosing to no longer hide  
who you are. Once you realize that,  
everything changes.

You Always Have Time for  
What Really Matters 
“I’m too busy!” That’s you putting your foot  
on the brake.

I’m always amazed at people who know 
everything about shows streaming on 
Netflix, Hulu, and Paramount+. They can 
discuss in detail various episodes. They 
can scroll TikTok for an hour. But they’re 
“too busy” for other things in life. They’re 
unwilling to devote even 30 minutes a day 
to that passion project that would satisfy the 
voice telling them they’re capable of more.

Here’s the truth: You’re never too busy to 
take one hour for what really matters. Block 
out time, own your calendar, and take real 
action. Carve out one hour each morning to 
work on something important to you—that 
thing you want to pursue.

Competing Commitment
One of the most impactful articles I’ve ever 
read was published in the Harvard Business 
Review. It’s entitled, “The Real Reason 
People Won’t Change.” It fundamentally 
transformed my perspective on how I 
manage people, why they stay stuck, self-
sabotage, and why they keep their foot on 
the brake—limiting their potential.

Everyone has that person in their life who 
just won’t change. Sometimes it’s easy to 
see why: Maybe they fear a shift in power, 
need to learn new things, or stress about 
joining a new team. In other cases, their 
resistance to change makes you scratch 
your head. They have the skills and talent 
to make change easy, yet they do nothing. 

A psychologist might call this dynamic a 
“competing commitment.” This is when 
you conclude that there’s a benefit to 
not changing. You don’t give it your best 
because you fear your friends might not 
approve. You have a successful life and 
good reputation, but you still worry about 
what others will think if you try something 
new and fail. The benefits of keeping your 
foot on the brake seems to outweigh the 
rewards of taking a risk. This is a trap that 

ensnares a lot of people—and it’s insidious 
because it appears harmless. Sure, you have 
minimal friction in your life. You have nice 
pay, a comfortable routine, predictable 
mornings, and no shake-ups. But that kind 
of life needs a warning label. It’s dangerous! 

Don’t Let Comfort Kill Your Dreams
One of my favorite quotes comes from 
performance psychologist Dr. Julie Gurner. 
She said, “The monster that smothers 
potential comes wrapped in a nice, 
comfortable blanket.” My point is that what 
kills your dreams isn’t fear or failure, but 
something more dangerous. It’s comfort. 
Comfort is killing your dreams. The same 
instincts keeping you safe are keeping you 
small. It’s not the obstacles, challenges, 
or threats holding you back. It’s all the 
comfortable, cozy, familiar stuff you refuse 
to let go of. That’s what’s keeping you right 
where you are.

My “All Roads” Challenge to You
Look at your life right now. Where are you 
riding the brakes? Consider where you’re 
holding back because you’re comfortable. 
Recognize the competing commitments 
that are keeping you right where you are. 
Take your foot off the brake pedal and start 
picking up speed in these areas of your life. 

Then, devote one hour per day to a difficult 
decision you need to make. What actions 
could you take to satisfy your gut, explore 
your full potential, and make what’s 
possible a reality?

Remember, you’re not too busy. Start 
thinking about what you want to push 
forward and stop simply responding to 
what the world throws at you. The world 
will keep tossing things your way forever. If 
all you do is react, it can become an endless 
loop. Before you know it, 20 years have 
passed and you’re wondering where the 
time went and how you ended up here.

The good news is that you get to decide.  
You get to move.   
All roads lead to Melaleuca. On your road, 
stop riding the brakes. Go all in! 

All roads lead  
to Melaleuca.  

On your road, stop 
riding the brakes.  

Go all in!

10  JUNE 2025  |  MELALEUCA.COM/LIA



CO
M

PA
RE

9X CONCENTRATED

POWERED BY FIVE 
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SAFE SCENT® 
STANDARD

NO INGREDIENTS WITH 
CHLORINE BLEACH, 
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PER LOAD†

No other laundry detergent offers 
the concentration, cleaning power, 
and value you get with every load 
of MelaPower. Experience the 
EcoSense® difference  
for yourself.

MELAPOWER®

WASHES AWAY
THE COMPETITION

* Product names are registered trademarks of their respective owners.
† As compared with prices from Walmart.com, May 5, 2025.

TIDE® ORIGINAL*
SEVENTH GENERATION®

FRESH LAVENDER*



Last month, Melaleuca customers and business 

builders from all over North America gathered 

in Salt Lake City, Utah, for a weekend unlike 

any other. It was a celebration of wellness and a 

powerful reminder of what is possible. A place 

where excitement, education, and inspiration 

came together in one unforgettable experience.  

And at Convention 2025, one thing was crystal 

clear: All Roads Lead to Melaleuca.

Convention 2025 Delivers Breakthroughs  
in Wellness and Business-Building Tools
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From innovative new wellness products to game-

changing Grow app updates, Convention 2025 

proved that no matter where you’re headed, 

Melaleuca gives you the road map—and the 

momentum—to get there.

Fuel Your Day—Your Way

Melaleuca’s newest wellness products are designed to help you feel 
your best and live well—on your terms. Whether you’re looking 
for targeted nutrition, simple ways to reach your wellness goals, or 

healthier alternatives to your favorite snacks, there’s 
something for everyone.

Supporting Wellness for Every Body

Melaleuca’s commitment to targeted nutrition 
continues with two new supplements that support  
the unique health needs of both women and men.

PhloraV™ 

PhloraV is a daily probiotic designed to support a 
balanced vaginal microbiome, promote a healthy pH, 
and support urinary tract health. With a proprietary 
blend of three Lactobacillus strains and added 
biotin, it’s powerful support for comfort, balance, 
and confidence.*

VigorFT™  

VigorFT is formulated to support men’s health—
especially natural testosterone production. Featuring 
clinically studied ingredients like fenugreek, longjack, 
and horny goat weed extracts, VigorFT helps reignite 
energy, support mood and strength, and promote 
overall vitality.*

To learn more about both of these supplements,  
see page 65.

         Continued >>

Simply 

NEW
PRODUCT

NEW
PRODUCT

*  These statements have not been evaluated by the Food and Drug Administration.  
These products are not intended to diagnose, treat, cure, or prevent any disease.

F EATUR E
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Simply Fit™ Baking Mixes

You don’t have to give up all baked goods to eat 
healthy. New Simply Fit Baking Mixes offer a better 
way to enjoy your favorite comfort foods—without 
the excess carbs, sugar, or guilt. Each mix is packed 
with protein, fiber, and smart ingredients like 
chickpea flour and coconut flour, plus stevia and 
allulose for a naturally sweet flavor with almost no 
impact on your blood sugar.

Whether you’re craving pancakes, brownies, or 
muffins, Simply Fit makes it easy to bake smarter, 
eat better, and feel great—one bite at a time. Learn 
more on page 60.

Riverbend Ranch® Beef Snacks: 
Grab-and-Go Goodness

High in protein and full of bold flavor, new 
Riverbend Ranch Beef Sticks and Beef Jerky are 
made from beef born and raised on family-owned 
ranches in the USA—with no added hormones or 
antibiotics. They deliciously deliver 10 grams of 
protein per serving to fuel your daily adventures. 
Meet your new favorite snacks on page 71.

To explore these and all of Melaleuca’s 400+ 
exclusive wellness products, visit Melaleuca.com.

NEW
PRODUCT

NEW
PRODUCT

NEW
PRODUCT

F E ATURE
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The Future of Business Building Is Here

The new products set the stage for big growth—and 
improvements to the Grow app gave business builders even more 
ways to build on that momentum. 

Since its debut just one year ago, the Grow app has transformed 
the way Marketing Executives build and grow their businesses. 
With the release of Grow 3.0, Melaleuca has introduced new 
features designed to simplify your workflow, enhance your 
customer relationships, and increase your impact. 

Smarter Customer Follow-Up

Caring for your customers has never been easier or more effective. 
Now you can:

• Link customer accounts to contact cards  
for better tracking and communication.

• Share sample scripts from the Digital Library, making it 
easier than ever to share the right words at the right time.

• Celebrate key milestones like first commission checks and 
advancements with new To-Do notifications that ensure you 
never miss a chance to support and celebrate your team. 

              Continued >> 

F EATUR E
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Unlock the Power of 
Strategy Sessions

Successful Marketing Executives know that 
holding a Strategy Session within the first 48 hours 
of enrollment is critical to helping new business 
builders find success. The Grow app now tracks 
your team’s progress through the Getting Started 
program in your app, helping you prepare for more 
impactful, personalized Strategy Sessions.

Plus, a revamped Strategy Session task ensures that 
every new builder is equipped with the tools and 
guidance they need to succeed right from the start.

 
Introducing Grow Desktop

Now you can manage your business from a larger 
screen with Grow Desktop. With enhanced contact 
management, group imports, and seamless syncing 
with the mobile app, it’s never been easier to stay 
organized and productive—wherever you work.  
 
For more detailed information, check out the  
Convention/Grow 3.0 Learning Program on  
the home screen of your app.

F E ATURE
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Your Business. Your Tools. Your Way.

From first-in-the-world nutrition and wellness 

solutions to intuitive tools that support  

customer relationships and business growth, 

Convention 2025 was a powerful reminder  

of why all roads lead to Melaleuca. 

Whether you’re just starting out or leading  

a thriving team, Melaleuca is dedicated to  

making your journey more effective, more  

efficient, and more rewarding. This is your road. 

And Melaleuca is with you every step of the way.

F EATUR E
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May was a whirlwind month for the Clark 
family. Within a matter of only a few 
days, Erin turned 40, they advanced to 
Corporate Director 7, and they hopped 
on a plane bound for Salt Lake City, Utah, 
and Convention 2025.

But out of all of those events, one stood 
out the most to Erin—and it had nothing 
to do with cake or statuses. After May 
commissions, her personally enrolled 
customers have now earned more than 
$22 million in lifetime earnings! 

“That is a big deal because it’s tied directly 
to people’s lives,” Erin says. “That money 
allowed Corporate Director 5 Ashley 
Olive to live in a beautiful house where 
her babies were safe while their home 
was infested with mold. It let Executive 
Director 3 Shannon King buy a new couch 
that her whole family can fit on. It allowed 
Senior Director 2 Stacy Gallagher to repair 
a set of dangerous stairs. And it’s letting 
Senior Director 3 Alexis Erwin-Davis build 
beautiful memories with her babies 

on a  
farm with 
donkeys 
and other 
animals.” 

For Erin, that number 
is much more tha just a statistic on her 
Business Report. “That $22 million is a 
reflection of our mission—to enhance 
the lives of those I love and to help them 
reach their goals. And I’m really proud of 
what my team has done.”

Erin & Aaron Clark MISSOURI

Making a $22 Million Difference— 
One Life at a Time

CORPORATE 
DIRECTORS

7

N E W 
A DVA N C E M E N T S
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While Melaleuca has provided a 
meaningful repeat income for the 
Clarks, it’s the freedom that their 
income has unlocked that truly matters. 
“I have been very clear about my why 
from day one,” Erin says. “It’s all about 
my family. It’s getting to hang out with 
my kids before school every morning. 
Somehow we’re still always late, but 
it’s literally the best part of my whole 
day. It’s getting to spend time with my 
grandpa and my mom, because I know I 
won’t have them forever.”

Even after reaching a level of success 
that many only dream of, Erin has no 
intention of slowing down. “My vision 
now is to be a part of what my team 
is getting ready to create,” she says. 
“Their why is now part of my why, and 
I want to pay it forward and help them 
achieve all of their goals—no matter 
what they are.” 

Of course, success has not come easily for the Clarks. Erin will 
be the first to tell you that building a Melaleuca business takes 
a lot of work. “Work is a part of who I am,” she says. “I was 
taught that from an early age. My first job was cleaning homes 
with my grandma. That’s where I learned my work ethic. I still 
get up very early every day. I get a lot done before my kids even 
wake up for school. I have my priorities straight, and I treat my 
Melaleuca business like a job that I happen to love.”

For Erin, Melaleuca represents a lot more than just an income 
opportunity; it’s a path to personal development. “If you think 
about it, we get paid to learn,” she explains. “We get paid to 
become better friends and communicators and leaders. We get 
paid to sharpen our financial skills. 

“It’s really easy for me to make my Melaleuca business a priority, 
because every action you take is a vote for the person you want 
to be, and the actions I take when I build my business move 
me closer to who I want to be. I think what we do here is really 
important. It is a really good thing for the world.”

As someone who has grown a business with real impact, Erin 
knows what it takes to succeed—and she’s quick to share the 
mindset that made all the difference. “Melaleuca is a place 
where you can do absolutely incredible things,” she says. “But to 
start growing, you need to learn to use what’s already available 
here. So from my perspective, you might as well be coachable. 
It’s so much easier! I want to learn from others’ mistakes, and 

I want others to learn from my mistakes so they can catch on 
faster than I did. Being coachable is going to make or break your 
success. Plus, if you are coachable, you’ll find it’s easier to work 
well with others and be part of a team—and then it’s not such  
a lonely journey.”

For anyone considering diving into their Melaleuca business, 
Erin offers this encouragement: “What is the worst thing that 
could happen?” she asks. “If you give it everything you have, 
you’re going to get a little smarter. You’re going to meet some 
really amazing people who have the same goals as you and who 
will have your back through thick and thin. You’re going to 
pay off some debt. You’re going to go on free trips to beautiful 
locations. You’re going to live a life that you never even dreamed 
was possible. So what if you fail along the way? I’ve failed a 
million times. I’ve been failing over and over for a lot of years. 
But sometimes you hit the mark. And for us, Melaleuca was our 
home run.” 
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Chelsie & Bo Gilbert MISSISSIPPI

Finding Success by Being “Professionally Patient”

When Chelsie first learned that she had advanced to National 
Director 9, the emotions came flooding in.

“I never thought I’d get this far,” she says, her voice catching.  
“I believed I could make it to Executive Director because I knew 
ten people who I could help reach Director—but beyond that, 
everything else has felt overwhelming in the best way.”

That kind of humility and honesty is what defines Chelsie’s 
leadership—and her business. For her, this advancement isn’t just  
a status change—it’s a reflection of lives changed.

“It represents helping real people reach their goals,” she says. “It’s 
not just about income. It’s about helping people find more time 
freedom. It’s about single moms who can now afford braces or pay 
for their kid’s college tuition. That’s what moves me.”

For Chelsie and her team, success is always a shared experience. 
“We scream. We cry. We celebrate everything,” she laughs. “First 
enrollments, first advancement, 20/20 Club, Half Century Club—
every little milestone matters.”

Chelsie credits the culture at Melaleuca for exemplifying how to 
lead with celebration. “I’ve never experienced anything like this in 

another business. Melaleuca sees people. They appreciate people. 
And that’s what we try to model.”

When she first enrolled, Chelsie’s goals were personal and 
immediate. “I wanted to be able to say yes to my kids,” she explains. 
“Concerts, family vacations, college, braces—I want them to 
experience life and never feel financial pressure.” 

But as she accomplished those goals, something shifted. “In 2022,  
I realized that I had hit my goals, but what about everyone else?” she 
says. “I felt selfish. There were people in my life with dreams and 
needs just as urgent as mine. I had to get louder. I had to help them.”

Chelsie’s story isn’t one of fast fame or luck. It’s one of 
perseverance—and what she calls being “professionally patient.”

A perfect example is Director 3 Macie Ammons, a friend who 
enrolled as a customer nearly five years ago. “She built a little 
at the beginning, then stopped,” Chelsie explains. “In March, 
something changed, and she reached out. Macie came with me 
to Convention 2025, and she told me, ‘I feel so safe in sharing 
Melaleuca now. My depth of trust is unshakable.’ Now she’s building 
again—and thriving.”

Chelsie never pushed Macie, but she never gave up on her either.  
“I stay in contact, love people through the breaks, and I’m here  
when they’re ready,” Chelsie says. “That’s what this is about. This  
is long term.”

Today, Chelsie leads a thriving organization, but what she’s most 
proud of is the relationships. “I don’t want to take credit for this 
advancement,” she says. “It’s not about me. It’s about the incredible 
people I get to work with every day. I just get to love them, support 
them, and watch them shine.” MH
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2025 MARKETING  
EXECUTIVES OF THE YEAR

Morgan & Derek Martin TENNESSEE

A Vision Cast and Ferociously Earned

This time last year, Morgan made a bold decision: no more 
playing small. “I told myself, ‘I will be a National Director by 
Convention 2025,’” she recalls. “I didn’t know how—I just saw it. 
I caught the vision.” 

Part of that vision was committing to drop the fear that had held 
her back. “I kept hearing stories—at Quest, at Convention—of 
people who said no at first, then came around. That opened 
my eyes. Saying no doesn’t mean never. It might just mean not 
right now.”

Morgan began to shift her mindset. “I realized that I was being 
selfish by deciding for them. What if they never knew about 
Melaleuca’s opportunity? Or worse—what if they joined a 
business that wasn’t safe?”

She leaned into intentional approaches, reaching out to people 
who she knew could succeed if they went all in—people with 
knowledge, business sense, and heart. “Those were the people I 
started focusing on,” Morgan explains.

That clarity of vision sparked a cascade of growth. “Josie Hinkle 
achieved Senior Director by the end of summer, then advanced 

to Executive Director last month. Sheyenne Brumbelow just 
earned Executive Director. Brittney Zillig started building in 
March last year and is now an Executive Director 2.”

Each advancement wasn’t just a rank—it was a relationship, 
a win, a life changed. Morgan’s role was part mentor and part 
cheerleader—and she was fully invested.

From six team members attending Convention 2024 to over 
150 this year, Morgan is watching her community blossom. And 
while the thought of connecting with her exploding team is 
thrilling, Morgan looks forward to Convention for more than just 
the relationships. “Every single time there’s an event, I’m there,” 
she says. “I’m taking notes. Because success leaves clues.”

Events don’t just inform Morgan’s strategy—they build her 
belief. “You look at those speakers onstage, and it’s not about 
comparison—it’s about seeing possibility. If they can do that, I 
can at least do a fraction of that. That’s all it takes.”

Morgan didn’t come to Melaleuca for financial freedom—she came 
for something deeper. “When I became a mom, I realized that the 
MLM model wasn’t true freedom,” she says. “It demanded a hustle 
that sacrificed my peace and my motherhood.”

But with Melaleuca, that changed. Morgan’s quadruple 
advancement rolled in on a real mom day. “On the last day of the 
month, my kids were sick. And I could just be a mom. In the past 
with my MLM, I might have still been present, but I would have 
been annoyed—resentful. Melaleuca lets me truly be a mom first. 
A wife first.”

With Melaleuca, Morgan’s children, Brooks (3) and Taya (2), are 
growing up watching a different kind of success—one rooted in 
prioritizing family and vision. 
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Sabrina & Doug Ellis TEXAS

A Journey of Total Wellness

Sabrina Ellis was a Melaleuca customer for five months before she 
considered starting a business in 2016. “I was just a happy shopping 
club Member, but Executive Director 4 Sherry Bedinger, who 
enrolled me, just kept ‘dripping’ on me,” Sabrina says. “She would 
share a little bit about how her Melaleuca business was blessing her 
family financially, and she continued to invite me to in-homes that 
she was having. It kind of got my wheels turning.”

At one of these in-home meetings, Sabrina met National Director 9 
Suzy Maier. “I remember thinking specifically that Sherry had a  
check that was $1,600 and Suzy’s check that month was like 
$23,000,” Sabrina remembers. “And I wondered, ‘Could that really 
be true?’ I didn’t ever think there was any way I could make $23,000 
in a month, but if I could make $1,600 in a month, it could be life 
changing for me.” 

With her interest piqued, Sabrina decided to test the waters. “I really 
wasn’t thinking I would build a business—I would just have an  
in-home,” she explains. “Four people came, and four people enrolled.

They were so gracious and excited, and they were saying things like, 
‘Why didn’t you tell us about this before?’”  

With that initial success, Sabrina was encouraged to find out more. 
“That night, I stayed up almost the entire night just exploring the 
Melaleuca website,” she says. “I got into the Business Center and 
looked at all the stories, and what stood out to me was that these 
were regular people, just like you and me. It gave me some  
belief that maybe I could do this.” 

When Sabrina realized that success at Melaleuca was attainable for 
her, she and Sherry teamed up to build their businesses together. 
“Our team is called ‘The Journey’ because everything we do here 
is a journey,” Sabrina says. “We’re on a health journey, a financial 
journey, a spiritual journey, a relationship journey, etc. Melaleuca 
has the seven areas of wellness, and I really feel like that little graph 
that they have is a representation of the journey that we are on, 
because it’s social, it’s physical, it’s financial, it’s mental, and it’s 
spiritual—all of those things are what the journey represents.” 

Over the past nine years, Sabrina has learned a lot about running  
a successful Melaleuca business. Her advice to those thinking about 
beginning their Melaleuca journey is to jump in and start. “It’s easier 
to build a business fast here than to just kind of dabble and go slow,” 
she explains. “So make the decision, put your head down, and run 
your own race. What we have here is absolutely precious, and it  
can change your life.” 
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Klinton & Stephanie Keller  
NEBRASKA

Sharing America’s Best-Kept Secret

In September of 2016, Klinton Keller and his wife, Stephanie, 
left the nutritional company they had been with for the past 
five years. Connecting with their enrollers, National Directors 
9 Steve and Jennifer Morgan, led them to a completely different 
business—one they had never heard of. “They said they were 
building a referral business with a company called Melaleuca, and 
they loved it,” Klinton says. “I became a customer just to give it 
a fair shake. A month later, I was like, this is it. I found America’s 
best-kept secret.”

Melaleuca ended a thorough search for the Kellers, one that 
had involved signing up with dozens of direct sales and MLM 
companies as customers to see if they could find one they could 
trust. “I wasn’t looking for my next company—I was looking 
for my last company,” Klinton explains. “I wanted to see their 
customer process, try the products, find something that I 
believed in, something that I thought would last a lifetime, that 
had none of the pitfalls and obstacles found in other companies. 
I finally found it all at Melaleuca.” 

With Melaleuca, the Keller’s potential customer base multiplied 
exponentially. “One of the problems with our past business 

was that only a percentage of the marketplace is interested 
in nutrition,” Klinton says. “But at Melaleuca, it’s nutrition, 
essential oils, coffee, makeup, personal care, and home cleaning 
products. It’s literally everything, all wrapped up into one. And 
the fact that the products are formulated to be superior to all 
other competitors and, at the same time, are a greater value is 
why it works. It simply makes sense to be a customer.”

Armed with more than 400 unique wellness products, Klinton 
and Stephanie began by contacting their family, friends, and 
clients. Now people who would have never partnered with them 
in the past could be approached about products they would be 
interested in. “Melaleuca opened the door to everything,” Klinton 
says. “It provides an amazing opportunity to connect with 
potential business builders and say, ‘Here’s a place where you can 
focus on your passion and open your market to 90% more people 
than what you have right now.’ After I had a conversation with 
someone who truly looked at it and saw my conviction, who saw 
the facts and realized it made sense for anyone to be a customer, 
it was very rare that they weren’t interested.” 

Klinton and Stephanie continue to build their business by 
focusing on the joy it brings them to help others achieve the 
success they’ve seen over the past eight and a half years. “There 
is no better feeling than helping someone else win. I believe that 
we have a gift with Melaleuca,” he says. “There are families out 
there, by the hundreds of thousands, praying to find something 
like this. We have the answer, and I feel that if this exists and you 
don’t share it with someone, you’re truly doing them a disservice 
and being selfish. That’s what keeps me going.” 

EXECUTIVE 
DIRECTORS

X

N E W 
A DVA N C E M E N T S

LAST MONTH’S 
EARNINGS

LIFETIME  
EARNINGS

$XX,XXX
$XXX,XXX
$91,234
$3,347,916

LAST MONTH’S 
EARNINGS

LIFETIME  
EARNINGS

NATIONAL 
DIRECTORS

N E W 
A DVA N C E M E N T S

Consult the Annual Income Statistics on page 58 for typical results. JUNE 2025  |  MELALEUCA.COM/LIA   23



Abby & Dustin Tormondson KANSAS

From Behind the Chair to the Top of the Chart

Abby was two years into building her Melaleuca business when 
she heard the words that no parent ever wants to hear—one of 
her twin boys had cancer.

He was only seven.

In an instant, everything changed. Hospital stays. Brutal 
treatments. Weeks away from home. But one thing Abby didn’t 
have to worry about? Losing income.

Before Melaleuca, Abby earned all of her income as a hairstylist. 
“When you’re a hairstylist, the only way to make money is when 
you’re behind the chair,” she says. She had three children and was 
pregnant with her fourth child when Abby watched a Melaleuca 
Overview. “The fact that bonuses are paid in full stood out to 
me,” she says. “The MLM company I had tried before would pay 
a bonus over a 24-month period, and if you lost your status, you 
lost your bonus. The way those companies are set up hurt people. 
Melaleuca is not like that at all.” 

Abby knew she’d found a home with Melaleuca. In addition to 
full bonuses, she earned reliable, repeat income. While that was 
a benefit to their monthly budget, it became a lifeline when she 
had to step away from her salon for weeks at a time and prioritize 
her son’s fight for his life. “We wouldn’t have survived financially 
without Melaleuca,” she says.

Her son recovered. Today, he’s a healthy, thriving 13-year-old 
who plays every junior high sport he can. And Abby? She has 
never stopped building, no matter what challenges she’s faced. 
This month, she’s celebrating a quadruple advancement to 
National Director! “When I started eight years ago, if somebody 
had told me I would make $125,000 in one month, I would have 
laughed them off,” she says. The only debt she has now is her 
mortgage—and that won’t last much longer. To Abby, that’s 
freedom. 

Looking back, Abby is so grateful that she trusted Melaleuca—
and herself. “I live in a town of less than 200 people in very rural 
Kansas,” she says. “I don’t have any fancy skills. I don’t have a big 
presence on social media. I’m a basic small-town girl.” 

Now with a repeat income of over $11,000 each month, she says 
yes to travel, to sports tournaments, and to Christmas cruises 
instead of presents. The Tormondsons are making memories  
that matter. 

Abby’s advice to others? Trust Melaleuca and trust yourself.  “If I 
can do this, anyone can.” LH
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Lucas & Chantel Brooks KANSAS

Slow Seasons, Strong Roots

Chantel had already reached Executive Director when everything 
slowed down.

Then came the wait.

Years passed without another advancement. But Chantel didn’t 
stop showing up. “I had to let go of the expectation of when an 
advancement would happen,” she says. “I just put my head down, 
worked every day, and had faith that the right timing would 
come. That’s what I call being aggressively patient.”

The phrase became her theme—and a personal breakthrough.

While the advancements may have taken time, her income didn’t 
stall. “Despite not advancing for years, I’ve had repeat income 
that I could absolutely count on,” Chantel says. “That’s the power 
of Melaleuca.” 

That consistent income has now grown into something 
life changing. Chantel and Lucas are now in the process of 
purchasing a 200-acre family farmstead—something that would 
usually take years of planning and saving. “This wasn’t necessarily 
in our plans, but our reliable Melaleuca income gave us the 

confidence to make this investment for our future,” Chantel 
says. “Eight years ago, before Melaleuca, we never would have 
imagined we’d be in the position to do something like this.”  

Her schedule is full of calls, coaching, and presentations, but it’s 
built around what matters most: her family. Chantel loves that 
she’s in control of her time. She can set her phone down and deal 
with the unexpected challenges of motherhood and still be a 
successful business builder. 

When Chantel first started building her Melaleuca business, 
her intention was to add a little money to the family budget 
by working from home. She hadn’t yet seen the important 
relationships she’d form, the leader she’d become, and the way 
she’d impact others. 

“I’ve experienced a lot of growth as I’ve become a leader,” she 
says. “It’s been one of the most challenging things I’ve ever 
done in my life, but it’s also been the most rewarding. There is a 
culture of servant leadership that is so fulfilling.” 

Now, as a leader of leaders, Chantel pours belief into others—
especially women like her. “If they can’t see it in themselves yet,  
I help them take small steps,” she says. “We do the uncomfortable 
things together. They take action. And they grow.”

Her advice to those facing a slow season? “Expect the valleys,”  
she says. “That’s where you grow the most.” LH  
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Leah & Sam Melquist WASHINGTON

We Get to Do This!

Through the ups and downs, Leah Melquist always keeps in mind 
what an exceptional opportunity Melaleuca really is. Since her 
previous advancement four years ago, she has continued to share 
Melaleuca with passion and a sincere desire to change lives. As 
a result, she has helped many of her team members soar to new 
heights, generating tremendous growth in her organization and 
crowning her efforts with this remarkable triple advancement to 
Executive Director 9.

“I had my focus on the mission of enhancing lives, and I knew 
that if I just kept going, I would advance again,” Leah says. “You 
have to remind yourself during the hard times that we get to do 
this. Because someone shared Melaleuca with us, we have the 
opportunity to change our lives. So many people don’t even know 
that this option exists, but there’s nothing else in the world like 
it. Every day I wake up so grateful; I can’t believe I get to do this.”

About four years ago, Leah and Sam embarked on an adventure 
to pursue their dream of traveling full time as a family. They sold 
their home and hit the road in a 44-foot motor home. For two 
years, they traveled across the US, introducing their boys to 46 of 
the 50 states and enjoying unforgettable experiences together.

“I will be forever grateful for that time, for living that dream and 
creating precious memories with our family,” Leah says. “Being 
on the road had its challenges, but it was amazing. We ended up 
settling in Central Washington, in the mountains, which is the 
next chapter of our dreams. And it’s all thanks to Melaleuca.”

Leah loves how simple Melaleuca’s business model is. She points 
out that teaching the Seven Critical Business-Building Activities 
is relatively easy—the real challenge lies in developing sufficient 
emotional intelligence to persevere in the face of adversity. 
“It’s all about casting the vision of what Melaleuca can do for 
someone and building belief,” she explains. “As a people business, 
it’s highly emotional. So I focus on creating a community where 
we are constantly showing people what’s possible and helping 
them believe in themselves.”

With a master’s degree in wellness management, Leah has long 
had a passion for promoting health and well-being, and she’s 
always known that it would be a significant part of her life. 
However, her Melaleuca journey has surpassed everything she 
could have imagined, redefining wellness and what’s possible.

“Melaleuca means everything to me,” Leah says. “It means 
precious experiences with my children and a blessing for my 
marriage. It has given me purpose and fulfillment as I help so 
many families enjoy the wellness and the freedom that we’ve 
been able to have because of Melaleuca. It’s so rewarding to 
watch that happen—it takes my breath away. And again, we get 
to do this. We get to help change lives.”
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Ryan & Katie Anderson MINNESOTA

Consistency Compounds at Melaleuca

As she reflects on her most recent advancement, Katie 
Anderson points out that success at Melaleuca is not about 
huge, meteoric accomplishments. Rather, it’s the small, regular 
activities that produce significant results over time. Real growth 
has little to do with speed and magnitude and everything to do 
with persistence.   

“Consistency compounds here at Melaleuca,” Katie explains. 
“It’s not an overnight success. I’ve been able to stay consistent, 
even when our momentum felt slow or when we were not 
experiencing any momentum at all. And now we’re seeing 
the results of all that consistency, hard work, and showing up 
every day.”

Katie attributes much of her success to her team’s support and 
great commitment. She is profoundly grateful for all those who 
joined her in Melaleuca’s Fast Track earlier this year, and she’s 
happy to see that dozens of those participants have also achieved 
the first qualifications for the Punta Cana trip.

“We went all in together, we put our hands in the pot, and we 
made sure team members were staying accountable to each 

other,” Katie says. “When you find not only an accountability 
partner, but an accountability group, it makes a huge difference. 
You start to see it’s not just you having success, but that others 
are working just as hard as you are and reaching their goals. It 
allows you to be so excited to show up every single day for your 
team. I’m so proud of each of them.”

When she looks back, Katie is thrilled to see that as her business 
has grown, so has her sense of purpose and her ability to touch 
other people’s lives. “I feel like every step of the way, our why has 
continued to grow more and more,” she says. “It started out as 
paying bills and having some money for our boys’ travel sports. It 
soon turned into retiring my husband from his nine-to-five job 
and spending more time together as a family. And now it’s grown 
even more than that because I want to help my parents retire 
and have an incredible life. Our why continues to get bigger and 
bigger, reaching more people around us.” 

Katie loves that Melaleuca is not about hype—it’s about belief, 
teamwork, accountability, and tenacity; it’s about building a 
legacy of wellness and freedom by enhancing lives. She’s fully 
committed to that mission, and she’s convinced that this is only 
the beginning.

“If someone is wondering if the effort is worth it, I’m here to say, 
‘Yes, it is!’” Katie declares. “Consistency builds belief, belief builds 
momentum, and momentum builds repeat income and true 
freedom. Our belief is stronger, and our vision is clearer than it’s 
ever been before. And I know that we’re just getting started.” 
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James & Katey Kloepper ALBERTA

We Paid Off $40K in 14 Months—and Got Our 
Lives Back

It started with a failed business, $40,000 in credit card debt, and  
a 15-month-old daughter. Executive Director 6 Katey Kloepper and 
her husband, James, had poured everything into a business venture 
that didn’t work out. They were drowning.

“That’s when I saw someone on social media who appeared  
to be having success with Melaleuca,” Katey recalls. “I thought, 
‘What’s the harm in trying?’ We needed something that  
could be done from home that didn’t feel like a gimmick.  
So I opened my Melaleuca Membership.”

Although Katey had zero experience with referral marketing, she 
felt comfortable with Melaleuca from day one. “I could tell the 
culture was special here,” she says. “Melaleuca’s leadership cares 
about our well-being and our livelihoods. It’s not a salesy, cutthroat 
company. It’s a community.”

That made it easy for Katey to share Melaleuca with the people 
she loved. 

“Yes, it was awkward at first,” Katey says. “Of course it was 
uncomfortable. Anything new is, but I kept the vision in sight.  
I saw what was possible, the lives that were changing, and I pushed 

through the discomfort. The more you push, the easier it gets. 
Now I can talk to anyone about Melaleuca—it’s second nature.”

If, like Katey, you’ve never built a word-of-mouth business before, 
her advice is simple: Be genuine. “Whether you share Melaleuca 
digitally or face-to-face,” she explains, “the key is being you. Show 
your personality. People are craving that kind of connection.  
If you’re on social media, pick a topic you’re passionate  
about—homesteading, parenting, wellness—whatever it is.  
Build your page around it, anchor your content in value, and  
you’ll naturally attract your community.”

Finally, Katey says to always be honest about your struggles. 
Chances are, someone in your circle can relate. 

When Katey first enrolled with Melaleuca, her husband had just 
sold his car so they could keep paying rent. They had no savings 
and were barely staying afloat, especially with a new baby to care 
for. But Katey was determined to power through.

“I put my head down and ran,” she says. “I was coachable every step 
of the way, and I did the Seven Critical Business-Building Activities 
daily.” Within 14 months, Katey and her husband were able to pay 
off every last cent of their debt. Within 24 months, they bought  
a new car. 

Today, the Kloeppers have zero debt and no financial stress. 

“Now we’re both home full time with our daughters,” Katey says. 
“Life doesn’t get better than this! With Melaleuca, anything  
is possible.”  
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Kyle & Lauren Murphy  MISSOURI

A Business for the Dark Times

Just over a year ago, Lauren Murphy’s father experienced an 
accident that immediately landed him in the hospital. Suddenly, 
Lauren’s life was in chaos. She immediately rushed to his side and 
stayed there with few breaks for the next 40 days.

“We’re a very close family,” she says. “We live within a mile of each 
other, and my dad and I even own a trucking company together. 
We worked together five days a week, and he’d be there with me 
when I picked up my kids from school three days a week.”

Lauren’s mother had to take FMLA leave from her job to care 
for her husband, and Lauren had to find an attorney to help sort 
out some details with the trucking company. And when Lauren’s 
father passed away at the end of the ordeal, she found herself 
needing to become a pillar of emotional strength for those 
around her—even as she found herself in the midst of what she 
describes as “the darkest days of my life.”

“I remember coming home one day, and it was Easter, and my 
six-year-old had just gotten a bike and wanted me to watch him 
ride it,” she says. “I’m sitting there smiling and cheering for him, 
and I remember thinking, ‘My whole world is crumbling, and I 

still need to be there and smile for my kids.’ It’s something you 
can’t describe unless you’ve been there.”

But through it all, there was one part of her life that Lauren 
never had to worry about: her Melaleuca business. Her business 
partners had stepped in immediately and began running all of 
their team meetings and presentations. 

“Everything in my life was stressful, but Melaleuca was the one 
thing that wasn’t stressful,” she says. “I remember my mom 
getting this notice that her FMLA was running out and she 
needed to return to work by a certain date, and she was reading 
it and crying. And that’s when I realized, ‘I haven’t thought about 
work one time.’”

It wasn’t until September 2024 that Lauren became fully engaged 
in her Melaleuca business again. And when she opened her 
Business Report, she was surprised to discover that instead of 
contracting, her organization had actually grown!

“You know, God knows everything that’s going to happen, and 
I really believe God gave me Melaleuca in 2023 so that I could 
build a stable enough business to carry me through some of my 
darkest days,” Lauren says. “Now here I am, all these months 
later, and I’ve developed a new Pacesetter Senior Director 2 and 
two new Director 3s, and I’m advancing again. People go through 
dark times, but they need to know: Most businesses are not like 
this. I built a solid business, and it was there for me when  
I needed it.” 
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Craig & Jenni Vicknair  LOUISIANA

A Crystal Clear Vision

Jenni Vicknair was at Melaleuca Convention in 2016 when she 
answered her phone and learned she’d been laid off from her 16-
year career as a pharmaceutical sales rep. She found her husband 
and told him, “I have some bad news and some good news. Bad 
news: I got laid off. But good news: I already have Melaleuca.” 

By that point, she’d been building her business for two years, 
and, working alongside an ambitious enrollee, she’d already 
reached Senior Director 2. Over the next four years, she steadily 
worked toward Executive Director, which she achieved just as 
the world was shutting down for a global pandemic. But then 
the momentum slowed, and she entered a period without a lot 
of growth.

“I got into management mode way more than I needed to,”  
she says. “I wasn’t prioritizing my personal business. And then 
two years ago, I said, ‘Okay, I’m going to take six months, and I’m 
going to live under a rock and focus on enrolling new customers 
and developing Directors.’

“I got crystal clear about the culture and where I wanted to go. 
And then I reached out to leaders on my team and said, with a 
genuine heart, ‘This is where I’m going, and this is what I want it 
to look like. You’re welcome to come with me, but you don’t have 
to.’ Some of them said yes, and some said no.”

With the focus back on enrolling customers and developing 
Directors, Jenni quickly found a new, energetic group of leaders  
to work with, including Director 6 Emily Basler and Director 5  
Maria Krauss. “I met Emily and thought that this girl fits 
everything—the culture, the community, a servant heart, and a 
willingness to help make things exceptional for other families 
as well,” Jenni says. “But then she wasn’t sure, and I said, ‘I need 
you to pray about it and then talk to me tomorrow.’ She just hit 
Director 6 last month.”

Jenni brings that same relentless positivity and self-assurance to 
every Melaleuca Overview and every conversation she has in her 
business. She’s more certain than ever that she can help others 
change their lives with Melaleuca without having to sacrifice 
their time with their families along the way.

“The big secret to what we’re doing right now is having that 
crystal clear vision,” she says. “The leaders we’re working with 
right now have that same vision. And when you know where 
you’re going, you attract people who see the same culture and 
who want the same things out of life.

“This is just the beginning; we’re going to have a big year. We’re 
excited, and we’re ready!”  
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Justin & Dee Brooks  
SOUTH CAROLINA

Finding a Future with Melaleuca

After nearly a decade of fighting to stay financially stable in 
an MLM company that was a roller coaster of highs and lows, 
Executive Director 4 Dee Brooks had finally had enough.  
“I was losing everything I had,” she says. 

That’s when she thought of Corporate Director 5 Ashley Olive—
someone who Dee knew had worked for her former company but 
had made the switch from MLM to Melaleuca. Dee’s experience 
with the company had been so traumatic that after she left, she 
blocked everyone she knew from the company, including Ashley. 
It took two years before she finally unblocked Ashley’s number 
and reached out to her.

“You’re not ready until you’re ready,” Dee laughs. “I messaged 
Ashley out of the blue and asked, ‘Was it worth it to leave the 
MLM industry? Show me a check.’”

But Ashley didn’t just send a screenshot to prove that making the 
move to Melaleuca was worth it. She picked up the phone and 
spent three hours talking to Dee about every facet of Melaleuca’s 
business model, philosophy, and product portfolio.

What sealed the deal for Dee was Ashley’s residual income.  
“She told me it was $56,000 and that her whole team was finding 
success no matter what status they were,” Dee remembers.  
“I became a Member of Melaleuca later that night.”

The journey since hasn’t been easy—but it has been worth it.

“I’ve done MLM,” she says. “Most of them are about hype. 
Gimmick products. Carrots they dangle in front of you.” But 
Melaleuca? “It’s not a hamster wheel. You don’t have ‘bad 
seasons,’ just slower months—like any normal business. Even in 
a tough economy, when I wasn’t advancing, I was still earning 
monthly. My checks were between $14,000 and $30,000. That’s 
what reliable repeat income looks like.”

Dee loves that at Melaleuca, even if she’s not advancing herself, 
her team can thrive. Dee has many stories of her team members 
winning at Melaleuca, but one is particularly memorable.  
A woman she’d been trying to enroll for three years—someone 
once earning $10,000 a month in an MLM who had dropped to 
$1,100—finally came on board as a Member of Melaleuca.

“She signed up on March 12 and quadruple advanced in less than 
a month,” Dee says. “Someone this woman enrolled even called 
me crying to say that she had earned a trip, a dream she never 
thought was possible before.”

That’s why Dee is no longer shy about sharing what she’s found 
at Melaleuca. “If I see someone hustling, picking up a second job, 
or stressed about bills—I reach out,” she says. “They can totally 
ignore me if it’s not for them. But I’d rather be the one to tell 
them. Even if they’re not ready today, I plant the seed.” 
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Sarah & Thomas Fisher GEORGIA

The Power of Grit, Focus, and Consistency

For Sarah Fisher, success with Melaleuca didn’t result from 
shortcuts or overnight wins—it came from her consistent efforts 
and focus on the Seven Critical Business-Building Activities. 
Sarah’s latest advancement to Executive Director 4 is the result of 
continued persistent effort and intentional time management in 
the middle of a full, busy life.

Sarah is an anesthesia PA who commutes weekly for work. She 
and her husband, Thomas, own a ninja warrior gym that’s open 
seven days a week, and they’re busy raising two teenagers. When 
asked how she finds time to build a Melaleuca business on top of 
all that, her answer is clear: She makes time.

“It’s not about having extra hours in the day,” Sarah says.  
“It’s about using the pockets of time you already have more 
intentionally. People think they’re too busy but then spend 
hours on their phones. You need to decide that this business is 
important enough to prioritize.”

For those who are struggling with consistency, Sarah emphasizes 
that momentum is easier to maintain than to restart. “Start-stop 

energy kills consistency,” she says. “Even a slower pace is better 
than stopping altogether.” 

She also highlights the community she’s found through 
Operation Freedom, the name adopted by her Melaleuca team. 
“We’re surrounded by people with the same values, work ethic, 
and goals,” Sarah says. “It’s rare as an adult to make real friends, 
and this business has given me that. When I have hard days—and 
everyone does—I know I can lean on my team.”

Sarah is quick to point out how Melaleuca has been a lifeboat for 
her family—helping them pay off $80,000 in debt—but also how 
it has allowed her to help others reach their goals. For example, 
Melaleuca is giving Director 2 Bekah Johnson both the time and 
financial flexibility she needs to be there for her daughter. “Bekah 
started in March and double-advanced to Director 2 within two 
months,” Sarah explains. “She’s building consistent, monthly 
repeat income—all while staying home with her daughter.”

For Sarah, Melaleuca isn’t just a side income or a schedule 
filler—it’s a platform for building something bigger, with people 
who’ve become more than just business partners. They’re friends, 
teammates, and fellow dreamers. “We have such good friends 
here,” Sarah says. “I’ve made some of the best friends. We do life 
together. We pray for each other. We lift each other up when we 
need it. And we celebrate the stink out of each other when we’re 
winning. It’s just really an awesome community.” 
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Shane & Kaylin Murphy  
MISSOURI

Loud and Proud

“I know it sounds boring,” Kaylin Murphy says, “but consistency 
always pays off.” 

Over the past year, Kaylin and her team have been creating  
a culture of consistency. And it’s anything but boring. They’re 
consistent with the Seven Critical Business-Building Activities. 
They celebrate every win together. They have confidence that the 
Melaleuca Compensation Plan will reward their consistency, and 
that inspires them to approach people they admire and respect. 
Anyone they share Melaleuca with, they know, will be safe here. 

The confidence Kaylin has in Melaleuca has led her to fearlessly 
approach and persistently follow up with people she knows will 
recognize the value of what Melaleuca offers and are motivated 
by a desire to help others.

One of these women is Director 6 Jackie Heredia, a former 
Division I college gymnast. “Jackie was a Melaleuca customer  
for two years,” Kaylin says. “When a mentor asked me which  
of my customers really impressed me, I thought of Jackie. So  
I reached out! I told her, ‘I can’t believe I’ve never told you about 

the referral business opportunity!’ She simply replied that she 
would love to talk with me. Over coffee, I discovered that she was 
looking for not just an extra source of income, but a team  
to belong to and work that was fulfilling to her.”

Kaylin’s newest personally enrolled business partner,  
Director 3 Chelsi Wooton, was someone who Kaylin followed 
on social media. Chelsi, a success story in the MLM world, had 
had it all crash down when her company changed their business 
model. Kaylin was impressed with Chelsi’s posts. “I told myself 
that no matter what, I was going to be friends with this woman,” 
she laughs. “So I reached out, and guess what? Not only has she 
partnered with me here, but we’ve become great friends!”

Senior Director 3 Robin Cermak had also built a successful MLM 
business for years, only to see it start falling apart as the company 
began to decline. “I began to consistently reach out to Robin,” 
Kaylin says. “For 18 months, Robin never acknowledged any of 
my messages. Then, out of the blue, she called me and said she 
was ready to learn about Melaleuca! I think she wanted to make 
sure I was serious about building my Melaleuca business. She 
didn’t want someone to bail on her.”

And Kaylin’s just getting started. “Our team has been on an 
upward trend for many months,” she says. “We’re building 
a confident, cohesive culture together, and we always speak 
loud and proud about the wellness that we’ve found—and the 
wellness that anyone can find—with Melaleuca. And it’s working! 
We’re attracting people from all walks of life who want to live 
better lives and build better futures!” 
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Emily Raynes NORTH CAROLINA

Don’t Be a Shooting Star

One year ago, in spring 2024, Emily Raynes was a Director 2.  
She had yet to develop a Director. She had been placed on a  
Fast Track team and felt like she barely had her feet under her.

Today, Emily leads a dynamic, highly engaged team with dozens 
of business builders who qualified for an amazing trip during the 
Punta Cana Fast Track. Fresh from that victory, Emily walked 
into Convention 2025 surrounded by those same leaders who, 
like her, were experiencing Convention for the first time. 

They’ve built incredible momentum. And they know how to keep 
that momentum growing. 

“Without consistency,” Emily says, “there’s no momentum. Don’t 
be a shooting star! Making a big effort over a short period of time 
may produce short-term growth, but if you don’t follow that up 
with steady, consistent effort, you won’t have the momentum 
to keep that growth going. You have to stick with it month after 
month to reap the long-term rewards.”

Witnessing how Melaleuca’s Compensation Plan rewards 
consistent effort has given Emily strong confidence and belief  
as a leader. She teaches her team that with Melaleuca, 
consistently doing the right activities and focusing on helping 
others find wellness is the key to advancing and growing  
a reliable repeat income. 

Emily’s home is tucked away in the mountains of western North 
Carolina. It’s a 15-minute drive to town. Here, she’s able to 
quietly commune with Jesus, who she calls her ultimate business 
partner, and stay connected with her team even as she breathes 
the fresh air and enjoys the beautiful views beyond her front 
door. She has sought peace and wellness her entire life, and she 
finds it here in abundance.

“I have a lot in common with many of my business partners,” 
Emily says. “We’re passionate about staying healthy. Not only do 
we rely on all the everyday products—the cleaners, shampoos, 
and dish soaps—that Melaleuca offers, but we’re working toward 
health and wellness goals as well. We want to improve our 
energy, weight loss efforts, healthy sleep, and more. 

“But as leaders, we’re focused on helping others reach their goals 
too! Everyone deserves a friend who cares about their wellness. 
Thanks to Melaleuca, we have a powerful tool to help our friends 
increase their wellness—right alongside us. That tool, of course, 
is the R3 Weight Loss Program. In the hands of even our newest 
builders, it has been incredibly effective. It relies on products that 
are backed by science and produce great results. The program is 
geared to help each participant learn to get the right nutrition 
consistently every day.

“That consistency helps them build healthy habits. And, as with 
building a Melaleuca business, it produces the momentum they 
need to reach their goals.” 
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Shannon & Michael King TEXAS

Fighting for Families, Not a Status

For Shannon, advancing to Executive Director 3 isn’t about a 
status—it’s about transformation. This advancement is not just a 
personal milestone but also a powerful testament to what happens 
when you stop fighting for your own goals and start fighting for the 
success of others.

For a while, Shannon was so focused on climbing the leadership 
ladder that the joy of building her business began to fade. But 
everything changed in 2021, when Shannon was diagnosed with a 
rare blood cancer. Undergoing six months of chemotherapy forced 
her to pause and reflect. “That experience scrambled my brain,” she 
shares. “But it forced me to sit and really focus on my faith.” What 
began as a health crisis turned into a spiritual and personal turning 
point. “I decided to truly live the Melaleuca mission. I think for a 
long time I had said the words, but I didn’t really mean them.”

Shannon realized that she had been approaching her business with 
self-centered intentions, and that sparked a transformation: “I 
decided that I wasn’t going to focus on my personal advancement 
anymore,” she says. “Instead, I’d just be the best partner and mentor 
and really focus on other people.”

One of the most powerful stories to come out of this new chapter 
in her business is Shannon’s partnership with her best friend, Senior 
Director 2 Alicea Mullins. After the heartbreaking loss of Alicea’s 
son, Cash, Shannon stepped in to help Alicea find healing and 
purpose by helping her build her Melaleuca business. “Cash had 
this big red truck he had named Clifford,” Shannon says. “Alicea 
couldn’t bear to part with it—but keeping Clifford was expensive. 
However, that wouldn’t be a concern when she earned the Car 
Bonus. That gave me a new mission: I was going to help Alicea earn 
that Clifford money.”

That shift in mindset—fighting for others instead of herself—
ignited a wave of growth in her team. “This advancement has 
God’s hands all over it,” Shannon says. “Alicea blew right past 
Senior Director.”

Shannon and her team have leaned into local community 
building, intentionally focusing on relationships and face-to-face 
connections. “We’ve built such a beautiful team,” she says. “They 
love each other and fight for each other and show up for each other.”

One thing Shannon hopes readers take away from her story is the 
power of building a good team. When Shannon first enrolled with 
Melaleuca, she didn’t have a team in her hometown. “It was just me 
when I started, but I wanted a local business. I needed that,” she 
says. “I think some people look at others’ success and say, ‘If I only 
had that, then I could too.’ But you need to take on the mindset of ‘if 
I need that, then I need to create it.’”

Reflecting on her journey, Shannon shares, “It’s a beautiful thing, 
looking at all the people in my organization that made this happen. 
It was all of them.” For Shannon, advancement is no longer the 
goal—it’s simply the result of fighting for the people around her. 
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Jenne & Jay Mathews 
NORTH CAROLINA

Turning Strangers into Her Favorite People

When Jenne first learned about Melaleuca, her life was already 
overflowing. She was a mom of three who was running five salons 
across North Carolina. Still, something about Melaleuca stood out. 
“Like a lot of parents in the corporate world, I missed out on a lot 
of things,” Jenne says. “But I saw what Melaleuca could do for our 
family—the options and freedom it could provide.”

Inspired, Jenne got to work—and she didn’t do it alone. From 
the beginning, her business was built with people she loved and 
trusted. “For the first couple of years, my Melaleuca business 
was really my family,” she explains. “I got to work with my mom 
and sister-in-law and my best friends from childhood and the 
military. It was a really close business.”

That tight-knit team played a major role in helping Jenne reach 
one of her long-held goals. “In December 2024, I walked away 
from the salons and went full time with Melaleuca,” she says. 
“I’m now able to be home for my kids. To pick them up and drop 
them off when they need me and be fully available for them for 
the first time ever, which is really amazing.”

Transitioning out of the salon world brought challenges, 
especially when it came to building new connections. “Working 
my Melaleuca business is a lot different now than when I was 
working full time and had access to so many different people,” 
Jenne explains. “I’ve had to step outside of my comfort zone and 
really expand and grow.”

Jenne began showing up more on social media and getting 
involved in her community in Winston-Salem. And while 
connecting with strangers wasn’t always easy, it brought 
unexpected rewards. “The toughest part of this business is putting 
yourself out there,” Jenne says. “The thought of meeting more 
people can be exhausting. But it’s also the best part. Strangers can 
turn into some of your favorite people. I get to tell new business 
builders who are struggling, ‘I couldn’t imagine not having you in 
my life, and you are going to find others like that too.’”

Though her business has grown well beyond its original circle, 
that sense of family and connection remains at the heart of what 
drives her.

“National Director 3 Sadie Kolves is my mentor, and I definitely 
wouldn’t be here without her support,” Jenne says. “My entire 
team is incredible. I wouldn’t trade them for anything. It’s been 
so awesome to watch them grow, hit their milestones, and see 
their businesses change their lives."

For Jenne, the purpose behind the work has never changed—it’s 
about building a life of meaning, and helping others believe in 
what’s possible.

“When I first enrolled, I told Sadie that I wanted to be able to 
promise a single mom that this business can change her life. And 
if they want it and work hard, it absolutely can. It’s wonderful 
that you can really keep your promises here.” MH
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Amy Varley TEXAS

Gaining Momentum, Melaleuca-Style

What started as a flexible side opportunity has quickly grown 
into an all-consuming mission for Amy, who has transformed 
her Melaleuca business into a life-changing adventure—for both 
herself and her close-knit team.

“I fit Melaleuca into the pockets of my day,” Amy reflects while 
on her way to pick up her son from school. Today, Amy is 
celebrating major momentum throughout her team, including 
17 brand-new Directors and a wave of advancements that are 
setting the stage for an unforgettable season of growth, which 
she largely attributes to Fast Track.

The excitement is palpable as Amy and her team prepare for 
the Fast Track trip, with many earning their place for the first 
time. “I kind of accidentally earned it last time—I didn’t totally 
understand what I had my hands on,” she shares. “But this time, 
I’ve been able to set intention and fully participate. It’s been 
amazing to bring so many people along for the ride.”

A key turning point in her team’s success? Accountability. Amy 
credits their daily check-ins for the giant shift in their growth. 
“It makes a difference when you’re not on an island,” she says. 

“That encouragement, support, education, and camaraderie—it 
catapulted our momentum. My team members are growing, 
overcoming fears, and stepping into success they never thought 
was possible.”

One of Amy’s deepest motivations is watching others thrive. 
“Helping people is a huge passion of mine. Melaleuca has 
multiplied what I love to do.” She beams with pride as she 
watches her team develop the skills they need to grow strong, 
sustainable businesses. “Some of them never had a passport 
before, some never had a honeymoon, and now they’re traveling 
the world. Melaleuca gave them that.”

Her journey, however, hasn’t always been full speed. “I enrolled a 
little over a year ago and started off slow—just dipping my toe in. 
If I could give one piece of advice, it’s this: Just go for it. There’s 
so much value, income, and opportunity waiting if you dive in.”

Perhaps most touching is the impact this journey has had on 
Amy’s family. “I’m showing my little boy what entrepreneurship 
looks like,” she says. “He sees that if he has a goal, he can go for 
it, and it doesn’t have to look like a traditional job. Running my 
Melaleuca business means I don’t have to ask for time off to 
travel or take him out of school early. And this is something I can 
leave for him. A legacy.”

Amy is quick to shine the spotlight on those who’ve stood beside 
her. “I have so many partners in my success,” she says gratefully, 
naming Executive Directors 9 Jamie and Jazzlyn Young, 
Corporate Directors 2 Kristian and Kristin Hoenicke, Senior 
Directors 7 Trisha and Rob Verzera, Directors 6 Summer Dey and 
Marcelo Cacciagioni, and the many Directors on her team who 
are each “incredibly amazing in their own way.” 
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Brittney & Zach Zillig OHIO

A Breath of Fresh Air

Brittney Zillig worked as a dental hygienist for a decade. And 
then one day she bought an online workout program that led to 
her joining a fitness-oriented direct-sales company. For seven 
years, she represented that company, and in January 2024, 
she had her biggest earning month ever. But instead of feeling 
excitement, Brittney felt hollow. “It was a lot of work, and I just 
didn’t feel fulfilled—my heart wasn’t in it, and it wasn’t life-
changing income,” she says. “About that time, I reached out to 
National Director 7 Morgan Martin, and when she told me about 
Melaleuca, I said, ‘Yeah, I’d love to partner with you.’ Because I 
was so eager to work, I think Morgan thought, ‘This girl’s going 
to be a Director in one day!’ But I actually ghosted her for the 
next two weeks.”

Before building a business, Brittney wanted to know whether 
Melaleuca’s products were really as safe and high-quality as she’d 
been told. When the products passed the test with flying colors 
and her son’s eczema cleared up, Brittney called Morgan and said, 
“Okay, I’m ready.”

“The business side was like a breath of fresh air,” she remembers. 
“I don’t want to say it was easy, but it was so fun to help other 
moms switch to cleaner, healthier products.”

Brittney reached Director 3 the next month, Senior Director 
six months later, and then Executive Director just a year after 
enrolling. With her rapid success, people sometimes assume 
she had a group of potential customers just lined up when she 
started, but she’ll be the first to tell you that wasn’t the case.

“I started out the same way everyone else does,” Brittney 
explains. “It takes time to build a business, just like anything else. 
Sure, you have a warm market, but eventually, you’ll get into your 
cold market. It just takes consistency and determination.”

Whereas Brittney once expected to become, in her own 
words, “the 60-year-old dental hygienist hunched over and 
still working with carpal tunnel,” her Melaleuca business has 
changed all of that. Now, she and her husband are looking 
toward building a bigger home for their growing family, and she’s 
enjoying the flexibility of a business she can build while being a 
full-time mom.

“You truly never know the possibilities until you get started,” 
she says. “When I got a Melaleuca check for $33,000, it blew my 
mind. That is life-changing income, and when I look at what I’ve 
done to get here, I would do it a million times over to have the 
freedom that I enjoy now.” 

EXECUTIVE 
DIRECTORS

2

N E W 
A DVA N C E M E N T S

LAST MONTH’S 
EARNINGS

LIFETIME  
EARNINGS

$20,250
$135,877
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Sheyenne & Payson Brumbelow   
TEXAS

How One Mom Found Freedom, Community,  
and Purpose at Melaleuca

At first, she said no. Firmly.

But life has a way of shifting our perspectives. When Executive 
Director Sheyenne Brumbelow found out she was pregnant, she 
started looking more seriously at the kinds of products she was 
bringing into her home—and whether they were as safe as they 
claimed to be. 

“My values changed,” she says. “I wanted to get the harsh 
chemicals out of my house. So I finally gave my enroller, National 
Director 7 Morgan Martin, the time of day.”

MelaPower® 9x Laundry Detergent was the first product Sheyenne 
fell in love with. Before long, her whole house was stocked with 
Melaleuca supplies. But what started with a few swaps to make 
her cleaning routine safer turned into something much bigger.

“After my son was born, friends and family started coming over,” 
she says. “Of course, they were trying the Melaleuca products I 
had at home, and they saw how excited I was. They kept asking, 
‘Where can I get these?’ Initially I told them, ‘My best friend 
Morgan has a link so you can shop.’ But then I thought: ‘Wait a 
minute, I could share the link too!’”

It clicked. The realization that so many people—not just her 
family—were looking for clean products and a better financial 
opportunity made establishing her own Melaleuca business seem 
like a no-brainer. 

Today, Sheyenne’s home life looks entirely different than it did 
just months ago. “Melaleuca has given us options.” Her husband, 
Payson, has been able to transition away from a grueling job 
managing a powersports dealership—a career that kept him away 
from home from 6 a.m. to 9 p.m. on most days. “Now Payson 
gets to pursue other business ventures. We’ve bought back time, 
and time is always fleeting. Our son is only seven months old. My 
husband and I want to watch him grow—together.”

But for Sheyenne, the true joy of building a Melaleuca business 
is not just about what she and her family have gained; it’s about 
helping others find the same success. 

“I get so fired up sharing this opportunity,” she says. “Most of my 
top ten enrollers have never been involved with a word-of-mouth 
venture before. My wedding planner is one of the star performers 
on my team! She runs an event coordination company, is a mom 
of three, and just started sharing the products at in-home events. 
It goes to show that anyone can do this business.”

Ultimately, Sheyenne adds, Melaleuca is more than just a store.  
“It’s a wellness company that helps busy moms like us create a 
safer environment while also bridging financial gaps. It answers 
everything people are looking for—cleaner products, relief  
from inflation and financial stress, a sense of community.  
It’s the solution.” 

EXECUTIVE 
DIRECTORS

N E W 
A DVA N C E M E N T S

LAST MONTH’S 
EARNINGS

LIFETIME  
EARNINGS

$52,711
$127,550
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Daniel & MaryAnn Domka OHIO

Consistent and Gently Persistent

MaryAnn’s introduction to Melaleuca came from a place of personal 
need. “At first, I just wanted to get healthier,” she explains. At the 
time, both she and her husband were facing health challenges. 
Today, at 73 and 70, they feel healthier than they have in years.

MaryAnn credits this transformation to years of consistently taking 
Melaleuca’s Peak Performance Pack. “It’s not magic, and it’s not a 
cure-all,” she emphasizes. “The Peak Performance Pack enhances 
your body’s ability to stay healthy.” With this understanding, 
MaryAnn always tells her customers to try the Peak Performance Pack 
for a full 90 days.

The results of consistently taking the Peak Performance Pack were so 
life changing for MaryAnn that she couldn’t keep them to herself. “I 
have to tell everybody,” she says. “Not to convince them, but because 
I’m just so excited. I have to share.”

Today, nearly two decades into her Melaleuca journey, MaryAnn 
continues to share the products and Melaleuca’s mission with 
passion, kindness, and a spirit of optimism that’s as refreshing as it 
is inspiring.

Her greatest joy comes from connecting with people. “I just talk to 
folks—at the grocery store, on the phone, anywhere. I love listening, 
helping, and just being real with people.”

MaryAnn’s gentle persistence and natural warmth have made her a 
powerful presence. “You don’t want to make people feel like you’re 
trying to ‘get’ them,” she says. “They need to see that you genuinely 
care. That’s how you build trust.” MaryAnn calls this delicate balance 
being ‘consistent and gently persistent.’”

MaryAnn’s strategy is simple: Go out and meet people on purpose. 
“People won’t just call you. But when you believe in what you’re 
offering, you start to find the ones who are ready. And if they say no? 
That’s fine. They’re just not ready yet. I put them on my ‘not now’ 
list and move on.”

MaryAnn has always looked forward to mushroom foraging. 
She approaches her Melaleuca business with that same kind of 
anticipation. “There’s no magic, just hard work,” MaryAnn muses. 
“Consistent and persistent. Every no puts you closer to a yes. You 
find one here, one there, and then you stumble on a whole patch 
and think, ‘Oh my goodness! Which one to pick first?’ Not everyone 
will say yes—but the right people will. And their lives will change, 
just like mine did.”

This year, MaryAnn and her husband celebrated their 50th wedding 
anniversary surrounded by their four children, 15 grandchildren, 
and two great-grandbabies. “Melaleuca has enriched our lives with 
great health, lifelong friendships with people all over the world, 
and financial freedom,” MaryAnn says. She also expresses gratitude 
for the opportunities she’s had to give back to those less fortunate, 
particularly in support of the Melaleuca Foundation and other 
personal endeavors.

“Life is great,” she says. “We have our loving God, our caring family, 
and Melaleuca.” 

EXECUTIVE 
DIRECTORS

N E W 
A DVA N C E M E N T S

LAST MONTH’S 
EARNINGS

LIFETIME  
EARNINGS

$21,818
$681,892
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Tyson & Josie Hinkle MONTANA

Getting Loud and Proud about Melaleuca

In May of 2024, Josie was sitting by herself in the back of a 
crowded convention center in Salt Lake City, Utah. She had 
fallen in love with Melaleuca’s safer, cleaner products and had 
started sharing them with her friends, but this event triggered a 
dramatic shift in her mindset and her business. 

“I truly believe that Convention changed the trajectory of my 
business,” Josie says. “I didn’t have a super strong belief in myself 
or the company. I didn’t feel like I knew enough yet. But listening 
to the stories from stage, seeing all the products, and meeting my 
support team in person really changed the game.”

At the last minute, Josie’s hotel roommate had to cancel, but 
her support team wasn’t about to let Josie miss Convention. 
“My enroller, National Director 7 Morgan Martin, and National 
Director 9 Chelsea Gilbert told me that they had space in their 
Airbnb, so I could stay with them.” Josie says. “They hadn’t even 
met me yet, so it was truly amazing that they let me do that.”

Another key moment came before a General Session. “Morgan 
was an Executive Director 6 then and had a seat near the front,” 
Josie recalls. “She took a picture of me in her chair and told me 
that she knew I would be sitting in those chairs one day. She 
believed in me from the beginning.”

One year later, Josie attended Melaleuca Convention 2025 sitting 
in an Executive Director seat all her own. “I just needed an extra 
ounce of belief, and Convention gave that to me. I would tell 
anyone that if you didn’t make it to Convention this year, you 
have to make it a priority next year.”

Josie brought a team of her own to Convention this year! For 
Josie, her team is one of the best things about her Melaleuca 
business. “This community and these friendships are things that 
I didn’t really know I was missing or needed before my Melaleuca 
business,” she says. “My business builders are truly some of my 
closest friends—we talk every single day.”

For anyone wondering if they have what it takes to build a Melaleuca 
business, Josie offers this advice: “I’m no one special,” she says. “I 
literally hang out with my two toddlers all day in a small town in 
Montana. If I can do it, anyone can do it. When I first started, I was 
nervous about reaching out and approaching others. My passion 
is removing the harsh chemicals from my home and having a safer 
household for my babies. My confidence came as I tried more and 
more of the products. It just takes consistency and being willing to 
be loud and proud about we have here with Melaleuca.” 

EXECUTIVE 
DIRECTORS

N E W 
A DVA N C E M E N T S

LAST MONTH’S 
EARNINGS

LIFETIME  
EARNINGS

$22,672
$109,237
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WORK SMARTER, 
NOT HARDER 

If you’re not using Melaleuca’s 

Grow app to grow your business, 

you’re missing out! This unique 

app is designed to be more than 

just a tool. It’s a digital business 

partner. Learn how two Melaleuca 

Marketing Executives are currently 

using the app to simplify their 

daily efforts—and discover 

features and benefits that can 

supercharge your business with 

the tap of a finger!
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WHAT’S NEW IN THE GROW APP?
Since its launch just one year ago, Grow has proven its impact: New 
builders are onboarding and enrolling faster than ever! Our latest update 
keeps the momentum going with features to improve visibility and boost 
customer follow-up and mentoring.

1. Link Existing Customers to a Contact Card 

Effortlessly link your existing customers to a contact card for seamless 
communication and activity tracking.* 

* Contacts enrolled through Grow are automatically linked. 

2. Scripts Now Located in the Digital Library 

Quickly access and share sample scripts and relevant content with your 
contacts AND existing customers. 

3. To-Do Notifications for Customer Milestones

Celebrate wins with new To-Do notifications. You’ll be informed when 
Marketing Executives:

• Earn their first commission check.

• Advance to Director 3—prompting you to revisit their why and goals. 

EASY ONBOARDING
One of the Grow app’s superpowers is 
its ability to help new Members start 
building a business with Melaleuca. 
In fact, Senior Director 5 Janice Burke 
recently worked with an aesthetician who 
enrolled her first four customers in one 
month by using the Grow app.

“It really is that simple,” Janice says. 
“She opened her account, filled out 
the Independent Marketing Executive 
Agreement (IMEA), and the app notified 
me that she was ready to build. In another 
case, before we even had our Strategy 
Session, my enrollee had already sent 
out a Melaleuca Overview and helped a 
customer shop. The Grow app walked her 
through everything.”

New business builders are guided step-
by-step with intuitive videos that point to 
relevant links on the screen in real time. 
It’s perfect for visual learners! That’s the 
beauty of Grow: Whether someone is 
tech-savvy or brand new to technology, 
the app is designed to be easy to follow. 

“I’m a bit of a slow adopter when it comes 
to new technology,” Executive Director 4 
Jenni Vicknair admits. “I had to play 
around with the Grow app at first and 
work out the kinks. But what really 
boosted my confidence was hearing new 
business partners say how easy it was.”

Here’s what Jenni tells her partners: 
You can literally hop on a video call, put 
together a business plan, and then build 
an entire business using the Grow app. “I 
regularly hear new Members say things 
like, ‘Oh, I watched this video on the 
Grow app,’ and they’re already moving 
forward with their business,” she says.

Most people are so busy these days—
Jenni included (she’s the proud mother 
of three teenagers). But with the Grow 
app, enrolling a customer is as simple as 
sending a link.

—Senior Director 5 Janice Burke

One of my favorite updates is the ability to 

schedule our own appointments and create 

personalized To-Do lists. Now, we can not 

only act on tasks sent to us but we can also 

stay organized by adding our own.

CONTINUED>>
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“I actually enrolled a customer from the 
beach!” Jenni laughs. “I sent her the link, 
she created her account and placed her 
order, and I got the email confirmation 
in seconds. The ability to build a business 
on the go has been a total lifesaver for me 
and my team.” 

OPTIMIZED TRACKING
“I love that the Grow app lets you track 
lapsed users, reactivations, and new 
enrollees,” Janice says. “It’s genius.”

Janice’s biggest tip is to add someone 
as a contact first, and then send the 
Melaleuca Overview through the Grow 
app. “That way, you can actually see if 
they’ve watched it and keep track. Being 
able to follow up based on that info is 
incredibly important.”

For her, the reactivations feature is 
especially helpful. That’s because Janice 
can see who hasn’t shopped in six months 
and reach out to reconnect. “It’s all 
separated out clearly,” she adds, “and on 

top of that, you can see—percentage-
wise—how close someone is to advancing 
their business. That way I’m able to give 
them extra attention.” 

The Grow app’s tracking system isn’t just 
great for helping push your team members 
over the finish line—it also gives potential 
customers a hands-on way to learn about 
The Wellness Company during a Melaleuca 
Overview presentation. 

“We’ve got two in-home events happening 
in my organization this Saturday,” Jenni 
says, “and although my team members 
are building face-to-face, every single 
guest is already entered into the Grow 
app. It’s seamless. I just say, ‘I’m going 
to send you a link to open up your 
shopping account,’ and we help everyone 
get started right from their phones—no 
need to grab a computer or anything. 
It makes everything feel professional 
and organized.”

COMPREHENSIVE DIGITAL LIBRARY
Another feature Janice and Jenni love? 
The Grow app’s Digital Library.

“It has everything we need,” Janice says. 
“I love the R3 Weight Loss Program, and 
having videos like the FiberWise® demo 
right in the app makes it so easy to share! 
When the R3 Program launched, the new 
graphics for the challenge were available 
too, which was very helpful.”

Jenni agrees. “If a customer has a question 
about the R3 Weight Loss Program or 
Riverbend Ranch® Black Label Beef, the 
content is all right there in the videos.”

RECOGNITION AND CELEBRATION
And now for the fun stuff—the Grow app 
makes it easy to celebrate successes with 
your organization! 

“The very first thing I loved is the birthday 
reminder,” Janice says. “No one wants 
to be forgotten on their birthday, and 
receiving a message from Melaleuca is 
really special. It’s just about maintaining 
and strengthening that personal 
connection to our customers and team 
members. The extra layer of customer 
service is beneficial because it boosts 
retention and creates stronger bonds.”

“It’s nice to be notified about Melaleuca 
anniversaries too,” Jenni says. “Obviously 
there’s a team-building aspect to this, but 
it’s also about having a tool in my back 
pocket that gives me the confidence to 
expand my business. I don’t have to keep 
track of everything myself!”

Finally, remember that the Grow app 
was created to help make your life as a 
Melaleuca Marketing Executive easier. 

“If you have been a slow adopter of 
Grow, I would just ask that you give it a 
real chance,” Jenni urges. “It’s truly the 
most efficient way you’ve ever built your 
Melaleuca business.” 

The Grow app is such a simple way 

to enhance your business. I welcome 

innovations like Grow because I’m all for 

doing anything we can to help new business 

partners build a business more efficiently.

  — Executive Director 6 Jenni Vicknair
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How to Handle 
Disappointment 

like a Leader
If you’ve ever ended a call 

feeling deflated, walked out 
of a conversation wondering 
what went wrong, or poured 

your heart into building 
momentum only to fall short—
congratulations. You’re human.

More importantly, you’re 
a leader.s
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2. Learn from It 
Every letdown is feedback. Ask yourself:

• Was there something I missed?

• Did I prepare well?

• Was the timing right?

• Did I listen more than I spoke?

Sometimes the answer is no. And 
that’s okay! The goal is progress, 
not perfection.

3. Check What Was 
Really Lost 
Sometimes it may feel like a loss, but 
you really didn’t lose anything. “It 
hurts that they said no, but I still have 
my business, my goals, and my next 
opportunity waiting.”

4. Compare with Caution 
Comparing your path to someone else’s 
can either motivate or discourage. Focus 
on their activity, not just their results. 
“How many calls are they making? 
What can I learn from what they’re 
doing differently?”

5. Stay Anchored in the 
Bigger Picture 
One missed goal doesn’t define your 
future. One person’s no doesn’t erase 
your vision. Step back. Remember why 
you’re doing this. Recall what you’ve 
already overcome. Realign with your 
personal why. That’s your anchor.

No Doesn’t Mean Never 
Here’s a truth that will change your 
mindset: A no is not the end of the story.

People say no for reasons that have 
nothing to do with you—stress, timing, 
finances, fear of change. But life changes. 
Priorities shift. And when you stay 
present, positive, and connected, you can 
be the first person they think of when 
they’re ready to say yes.

Disappointment is part of the journey. 
But how you respond to it? That’s what 
sets you apart.

Why Disappointment  
Hits So Hard 
Disappointment isn’t just sadness. It’s 
that gut-punch feeling you get when 
something doesn’t turn out the way 
you hoped. As thinking, feeling people, 
we naturally attach expectations to 
almost everything we do. Most of the 
time, our expectations line up fairly 
well with reality. But when they don’t, 
the result can feel disheartening.

You expected someone to say yes—but 
they didn’t.

You were sure this month would be the 
month—but it wasn’t.

You believed in someone’s potential—
but they quit.

It stings. And if you’re not careful, it 
can quietly steal your confidence, dim 
your energy, and plant seeds of doubt.

But here’s the good news: You don’t 
have to stay stuck in disappointment.

Turn the Letdown  
into a Lift-Up 
Here are a few powerful ways to 
process and overcome disappointment 
like the leader you are:

1. Normalize It 
You are not the only one. Every 
successful Marketing Executive—yes, 
every single one—has been here. In 
fact, the longer you’re in this business, 
the more noes, rejections, cancellations, 
and ghosted texts you’ll experience. 
It’s not a sign you’re failing. It’s a sign 
you’re doing the right activities.

In fact, some of the most successful 
Melaleuca businesses were built on 
follow-ups that happened 6, 12,  
or even 24 months later.

So keep the door open. Keep 
relationships warm. Stay consistent.  
That quiet no today could become a  
life-changing yes tomorrow.

Let It Refine You,  
Not Define You 
Disappointment is a crossroads. You can 
let it harden your heart or strengthen 
your resolve. You can retreat or 
recalibrate. You can give up—or grow up.

Great leaders aren’t immune to 
letdowns—they just learn to move 
through them with courage, compassion, 
and perspective.

The next time something doesn’t go  
the way you planned, take a breath.  
Feel it. Learn from it. Then get back 
up and move forward. Because your 
next win is always just one more 
conversation away. 



Great leaders aren’t 
immune to letdowns—
they just learn to move 

through them with 
courage, compassion, 

and perspective.
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Developing a Senior Director isn’t just 

a milestone. It’s a leverage point. It’s 

where your time begins to multiply, 

your leadership grows, and your 

organization starts to take on a life of 

its own. At the heart of my method 

is a deceptively simple concept: 

duplication. But not just the duplication 

of sales or numbers. It’s about 

replicating the right behavior, mindset, 

and motivation across your team—and 

it starts at the very beginning.

PRESENTED BY 

Rafael Rojas 
Corporate Director 8

STEP 1 
Find the Right Prospect 

The person you choose to have 
follow in your footsteps is incredibly 
important. This initial step might 
sound obvious, but it’s often glossed 
over. In order to identify the right 
prospect, I learn more about the 
person I think would be a great 
fit for Melaleuca by asking lots of 
questions about life. I want to find 
out what they want and what they 
don’t want, what they need and 
what they don’t need, what they’re 
looking for and what they’re not 
looking for.

Let me give you a quick example: 
I was talking to a single mom who 
appeared happy with her job, her 
boss, and what she did in life. But 
once I started digging deeper with 
more questions, I found out that 
she was unhappy because she wasn’t 
able to spend enough time with 
her kid—instead, most of her day 
was spent working. From there, I 
presented Melaleuca to her in a way 
that would resonate. I helped her 
see that building a stable Melaleuca 
business would give her more 
precious moments with her child.

Bottom Line:  
After you identify your prospect, 

dig deep to uncover not just 

what people want, but what 

they don’t want—the pain points 

that truly motivate change. That 

clarity becomes the foundation of 

everything that follows. Take the 

story of the single mom. Outwardly 

content but inwardly craving 

more time with her child. Once I 

unearthed that truth,  

 THE BLUEPRINT OF 

LEADERSHIP

CONTINUED 
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Bottom Line:  
The way you present Melaleuca: An 

Overview duplicates among your 

team members, so make sure you 

do a full presentation. This isn’t 

a sales tactic—it’s a philosophy. 

Whether face-to-face or over a 

video call, every touchpoint is 

modeled with care because it’s 

not just about closing. It’s about 

equipping. That means sharing 

stories, demonstrating products, and 

showing the whole opportunity—

even if someone initially seems like 

“just” a customer.

I didn’t sell her a product—I offered 

her a path. A way to reclaim time 

through entrepreneurship. She 

enrolled immediately. The reason? 

She felt seen.

 STEP 2 
Do a Full Presentation

Once a prospect says yes, the work 
truly begins. It’s so important to show 
new business builders the full scope 
of what Melaleuca offers and how our 
products perform. There’s no better 
way to demonstrate this than by doing 
product demos. I prefer face-to-face 
presentations, but I do them over 
video calls as well. 

Yes, my Melaleuca Overviews take 
longer than others might, but the 

payoff is worth it. My other goal in 
doing a comprehensive presentation 
is that I’m giving a potential Senior 
Director the tools to duplicate a quality 
Melaleuca Overview for their future 
Directors. I’m not looking for a quick 
enrollment. I’m looking to develop 
strong leadership. 

And I never write someone off just 
because they initially expressed 
no interest in building a business. 
I recently enrolled a woman who 
I anticipated was going to only be 
interested in shopping. But I did a 
full presentation as I always do, and 
toward the end of the presentation, she 
was so excited to become a Marketing 
Executive that it even surprised me!
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S T A G E
to P A G E

Lessons shared by 
Melaleuca’s leading 

Marketing Executives

Melaleuca events  
are where our leaders 
come together  
to share their latest 
insights and best 
practices. Look to this 
series to see excerpts 
from past events.

STEP 3 
Work with a Solid Strategy

Next comes the Strategy Session. Mine is a four-part approach that turns 
interest into intentional action. 

1. UNCOVER THEIR WHY 
Not just the surface-level answer, but the emotional fuel for the 
journey ahead.

2. DIVE DEEP INTO MELALEUCA PRODUCTS 
A guided immersion into the product offerings, designed to build 
confidence and belief.

3. SHOW THE BIG PICTURE 
Stories, vision, and the long-term view of what’s possible.

4. DEFINE THE GAME PLAN 
A tactical road map: 10 customers (Director), then 20 customers and a 
personal Director, and, ultimately, Director 3.

But here’s the twist—I don’t stop there. Where most set their sights on 
“Director” as the end goal, I push further. Because if I just teach someone 
to become a Director, they will stop working once they get there. The 
ultimate aim? Senior Director. 

Once a Marketing Executive enrolls 20 personal customers, they will 
almost certainly have at least one person who wants to build a business 
and begin to enroll customers of their own. 

So in other words, my game plan is to show new Marketing Executives how 
to go from Director all the way to Senior Director. And I also show them 
the money! When someone sees how much they can make in the process, 
that gets them excited right away.

Bottom Line:  
I make sure a new Marketing Executive understands the game plan steps, 

and we get to work on them. As you duplicate this in your own team, 

you will find the Directors, the Director 2s and 3s, and eventually the              

Senior Directors. 

For a Marketing Executive, this is the moment the tide turns. When you 
develop a Senior Director, you’re creating a new leader who can replicate 
the same process—without needing to hold your hand on every call.

That’s freedom.  
That’s scale.  
That’s impact. 



The Peak Performance Pack has been proven in multiple independent  
clinical studies to deliver unmatched results in key health markers,  
including reducing free radicals and supporting healthy blood pressure  
and cholesterol. Potent antioxidants, essential minerals, heart-healthy  
omega-3s, and billions of probiotics go to work to help you energetically  
live each day at your peak.* 

So if you’ve got wellness goals, it’s time to start a healthy new habit.  
Take the Peak Performance Pack twice a day!

Be consistent! You’ll love what the right nutrition helps you achieve.

ARE YOU READY TO REACH  
YOUR WELLNESS GOALS?

*  These statements have not been evaluated by the Food and Drug Administration.  
These products are not intended to diagnose, treat, cure, or prevent any disease.
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CONSISTENCY +  
INTENSITY

Consistent
action 
produces 
results.
For
an
author,
writing 
one 
word 
a 
day
will 
make
progress.
But 
to 
increase 
the 
rate
of 
your 
results,
double down. 

Two words every day will get 

you twice as far. Consistency is 

key. But add intensity to your 

foundation, and your progress—

and therefore your results—will 

grow exponentially. 

CONTINUED 

B US INESS  BU IL D ING
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THE MYTH OF THE SEINFELD STRATEGY

Jerry Seinfeld is a legendary stand-up comic with one 
of the most successful and lucrative sitcoms of all time. 
There’s a story about a young comic who asked Jerry for 
advice on creating better jokes. As the story goes, Jerry 
told him to write a joke every day and mark an “X” on a 
calendar each day he did this. This creates a chain that 
grows longer every day—don’t break the chain. 

The message behind this advice is to apply consistent 
effort toward a goal. The focus isn’t on results—
something we can’t control—but on the process. While 
this is solid advice, the story is an urban legend. Jerry 
Seinfeld denies having such a conversation. More than 
that, the story implies that consistency guarantees 
success. Jerry is known for pouring himself into his 
work. He claims he micromanaged every aspect of the 
television show—every line, every edit, every casting 
decision. That’s passion. That’s intensity. And it worked 
because it was also reliable.

Consistency is the bedrock of any successful 
endeavor. It’s about showing up, day in and day out, 
and adhering to your schedule whether you feel 
motivated or not. Without this relentless pursuit, you 
will never get closer to achieving your goal. 

However, consistency does not guarantee success. 
The results of consistent action vary significantly 
based on how much effort is put in each time. 

If you’re looking for exceptional results, you have to 
put in exceptional effort. Take that consistent action 
and scale up the quantity of what you’re doing. In 
other words, increase your intensity. 

Intensity is the catalyst for exceptional results. 

It’s unlikely—or maybe even impossible—for someone 
to build muscle mass by doing one push-up a day. 
However, doing 100 push-ups once a month will not 
produce the desired results either. 

Intensity without consistency is a flash in the pan. 
You might see rapid gains initially, but without steady 
application, the results will fade. 

If you’re  
looking for  
exceptional  
results, you  
have to put  
in exceptional  
effort.

BUS IN ESS  BU ILD ING



MOTION VS. ACTION

Aim your consistency and intensity at the right 
target. In his book Atomic Habits, author James 
Clear differentiates between motion and action.

Motion refers to planning, strategizing, and 
learning. Those are all good things, but they don’t 
produce a result. Action, on the other hand, is a 
behavior that delivers an outcome. 

• Talking with a nutritionist and 
making a meal plan is motion; 
eating a healthy meal is action. 

• Coming up with ideas for social 
media posts about your favorite 
Melaleuca products is motion; 
publishing a post is action. 

• Adding names to your contact 
list is motion; calling to set an 
appointment is action. 

Be vigilant regarding the time you spend  
on planning. Motion has its place, 
but it can be deceptive. Motion 
feels productive, but it can be 
a cleverly disguised form of 
procrastination. Planning can 
never replace action. LH
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Two Plus Two 
Equals More 
Than Four

The formula for achieving big 
results is combining consistency and 
intensity. One is no good without the 
other. Together, the results are more 
than the sum of its parts. Here’s how 
to create that unstoppable synergy: 

STEP 1  
Master being consistent. 

STEP 2  
Pick a big goal that  
makes you excited  

(and even a bit nervous). 

STEP 3  
Measure your progress every 

day. Get a bit obsessive. 

STEP 4  
Always know what action you  

need to take next. 

STEP 5  
Enlist an accountability partner. 

Social pressure does wonders! 

To get the results you want, you have 
to show up—and then you’ve got 

to level up. Keep showing up, then 
lengthen your stride, push harder, 

and expect more from yourself. 
Consistency lays the foundation, 

but intensity gives you momentum. 
Combine both, and progress isn’t just 

steady—it’s unstoppable.



30  JUNE 2024  |  MELALEUCA.COM/LIA

Julianna’s Story
At the age of 51, Julianna had spent 
much of her life navigating physical, 
emotional, and mental challenges. She 
was diagnosed with juvenile myoclonic 
epilepsy as a child, which led to chemical 
imbalances and neurological issues. She 
also battled severe depression, poor self-
image, and an eating disorder.

An abusive marriage made things worse. 
She would often binge eat in secret, 
consuming entire meals meant for the 
next day. She would end up sick with 
uncontrolled panic attacks. She felt 
tortured in her mind and body. 

Julianna tried every way to lose weight: 
Weight Watchers, Thin Within, 
starvation, liquid only, low carb. Nothing 
worked. Then, a devastating car accident 
left her with limited mobility. Now she 
couldn’t even exercise. At her heaviest, 
Julianna weighed 260 pounds. She 
prayed daily for health freedom.

Our greatest weaknesses can become 
our greatest strengths, which is true 
for Julianna. She found her purpose 
by becoming a certified Integrative 
Nutritional Health Coach in 2016. She 
focused on dietary behavioral health and 
worked with parents of special-needs 
children. But in 2019, she developed 
a condition called syringomyelia; she 
had a fluid-filled cyst on her spinal 
cord, causing pain, weakness, and 

nerve damage. More health issues—
including type 2 diabetes, kidney stones, 
hyperparathyroidism, osteopenia, and 
more—forced her to step away from her 
coaching business. 

Under a doctor’s supervision, Julianna 
started a prescription weight-loss 
plan in 2023. Though she lost over 
70 pounds quickly, her overall health 
actually deteriorated. She developed 
severe anxiety, PTSD, stress-induced 
depression, and reactive hyperglycemia, 
along with increased eating disorder 
tendencies. All her organs were 
shutting down. She found herself 
in the emergency room with a heart 
condition called premature ventricular 
contractions. She stopped the weight-
loss regimen and gained 50 pounds back 
within two months. Julianna and her 
family feared for her life. 

Then Came R3

One day, while placing a Melaleuca 
order, Julianna noticed the R3 link. It 
was months before she had the courage 
to try one more weight loss plan, but she 
finally clicked that link and began the 
journey that changed everything.

Julianna weighed 230 pounds when 
she started R3. During her first Reset 
phase, she began losing weight and felt 
incredible. “I felt like a healthy human 
again!” Julianna says. 

She started dealing with her eating 
disorder and understood why her 
body worked the way it did. She 
could take a deep breath for the first 
time because her body was losing 
weight naturally. As she followed the 
R3 principles and seven healthy habits, 
Julianna began healing her relationship 
with food and lost even more weight 
during the R3 Fit for Fall Challenge.  
Her doctor verified that not only was  
she losing weight but her heart and her 
body were getting healthier. 

Today, Julianna is just eight pounds 
shy of a goal she’s had for years: getting 
under 200 pounds. She’s coaching again 
and growing her Melaleuca business. 
“I have health freedom, and life feels 
normal,” she says. “I prayed, and God 
answered me with R3. Thank you,  
R3. Thank you, Melaleuca. R3 saved  
my life!” 

“R3 Saved My Life!”
R3 is a powerful expression of Melaleuca’s mission “to enhance the lives of those we 
touch by helping people reach their goals℠.” While those goals vary, most of us want  
to live healthy, happy lives. For Director Julianna Buongirno, R3 gave her a new  
life—one she never imagined was possible.

BEFORE R3

AFTER R3
 Note: Results will vary depending on a combination of the participant’s healthy  
eating and exercise habits. On average, participants lose two pounds per week. 
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SUSAN TORBORG 
R3 DIRECTOR

AFTER R3



82% 
customers

Product Advocates
8% of all Melaleuca customers have referred at least one customer but fewer than eight customers. As those 
customers purchase products directly from Melaleuca, those who referred them receive a small commission. These 
households are not necessarily interested in the financial opportunity. Their relationship with Melaleuca is 
focused on their love of Melaleuca products. Their “status” is determined by how many customers they have 
referred. A Product Advocate has at least one customer. A Product Advocate 2 has referred at least two customers, 
and a Product Advocate 3 has referred at least four customers. While these individuals may not be considered 
serious business builders, their customers (like the vast majority of Melaleuca customers) come from word-of-
mouth referrals. Therefore, the overall contribution of these individuals is significant. 

Beginning a Business
About one out of ten customers (10%) decide to start their own Melaleuca business and eventually achieve 
Director status, which is considered the first step to becoming a business builder. Directors have made a 
significant effort (probably spent 50 hours or more) in developing at least eight Melaleuca customers. Those 
estimated 50 hours could have been spent in a single week or could have been spent over several years. But  
at some point in their lives, Directors have invested enough time and effort to develop (and maintain) at least 
eight Melaleuca customers.

10% 

business
builders

8% 
product 

advocates

annual income
personal 

customers
total active 

customers
time to  

achieve status

high low average minimum average minimum average shortest longest

PRODUCT ADVOCATE $2,083 $14 $110 0 1 1 4 1 Mo. 406 Mo.

PRODUCT ADVOCATE 2 $3,898 $28 $234 2 2 2 8 1 Mo. 436 Mo.

PRODUCT ADVOCATE 3 $5,295 $57 $520 4 5 4 18 1 Mo. 390 Mo.

annual income personal 
customers

total active 
customers

time to  
achieve status

high low average minimum average minimum average shortest longest

DIRECTOR 1–2 (89.8%) $25,685 $274 $2,191 8 17 8 77 1 Mo. 373 Mo.

Customers
The majority (82%) of those who 
buy Melaleuca products each month 
are strictly customers. They are not 
pursuing the Melaleuca financial 
opportunity. Therefore, they do not 
receive compensation from the 
company. They purchase Melaleuca 
products simply because they want  
to be healthy, and they believe that 
Melaleuca products will help them 
with that goal. Having customers  
who are loyal to our brand simply 
because they love our products 
provides the strongest foundation  
for our business opportunity.

MELALEUCA 2024 ANNUAL INCOME STATISTICS
Our entire customer base of more than a million customers have all been referred by someone who loves our products. 
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Initial Leadership Status
Leaders at these statuses have made a more serious effort to build a Melaleuca business. Those who have reached these 
leadership statuses have not only invested enough effort to refer several customers but have also helped some of those 
customers start a business and become Marketing Executives. Those Marketing Executives have, in turn, referred 
additional customers who purchase Melaleuca products each month.

Advanced Leadership Status
Those Marketing Executives who reach Senior Director or above have shown substantial interest and dedication in 
building a Melaleuca business. While most do not work their businesses full time, it is essential that they invest some 
time each month nurturing, training, and helping those in their marketing organizations. Melaleuca advocates that 
Marketing Executives keep their full-time jobs and work their Melaleuca businesses in their spare time. However, some 
Executive Directors at the higher income statuses do work their businesses close to full time. Melaleuca strongly 
advocates that Marketing Executives do not quit their full-time jobs until their Melaleuca incomes far surpass the 
incomes they receive from their full-time employers. Rather, they should add their Melaleuca incomes to their regular 
incomes, thereby making a substantial difference in their family finances.

annual income
personal 

customers
total active 

customers
time to achieve status

high low average minimum average minimum average shortest longest

DIRECTOR 3 (3.2%) $31,441 $2,757 $10,911 11 40 45 159 1 Mo. 361 Mo.

DIRECTOR 4 –5 (2.0%) $39,274 $5,218 $17,087 13 56 102 319 1 Mo. 339 Mo.

DIRECTOR 6 –7 (0.9%) $53,871 $9,082 $24,085 14 73 196 454 1 Mo. 362 Mo.

DIRECTOR 8 –9 (0.6%) $75,039 $18,571 $34,958 21 81 275 590 1 Mo. 354 Mo.

annual income
personal 

customers
total active 

customers
time to achieve status

high low average minimum average minimum average shortest longest

SENIOR DIRECTOR 1–9 (1.7%) $238,946 $25,884 $63,819 20 117 371 962 1 Mo. 365 Mo.

EXECUTIVE DIRECTOR 1–9 (1.5%) $715,593 $58,747 $181,057 37 156 974 2,552 2 Mo. 353 Mo.

NATIONAL DIRECTOR 1–9 (0.2%) $756,442 $162,761 $309,720 67 214 2,800 4,467 5 Mo. 277 Mo.

CORPORATE–PRESIDENTIAL  
DIRECTOR (0.1%) $2,624,273 $427,823 $1,136,801 70 329 6,344 13,851 10 Mo. 251 Mo.

The above annual income statistics include all US and Canadian Melaleuca Marketing Executives who were 
active during all 12 months of the period ending December 2024 and performed the minimum activity required 
at each status. The incomes stated include all commissions, incentives, and bonuses earned during the period. 

For the purpose of these statistics, a Marketing Executive’s leadership status was calculated by taking the 
highest status achieved and maintained for at least seven consecutive months. 

These numbers represent gross income, not net income. In other words, they do not include any business 
expenses. However, it should not be necessary to spend any significant amount to build a Melaleuca business. 
You will need access to a telephone and an email account, but you should not invest in purchasing leads, 
meeting rooms, or training materials. Nor should you invest in advertising, building a website, and so on. 

Your biggest investment will be your time, not your pocketbook. Your business is best built from your own 
home without making any substantial financial investment. Such investments are neither necessary nor 
conducive to your success.  

The information on this page is not necessarily representative of what any individual Marketing Executive will 
earn with this program. Any representation or guarantee of specific earnings would be misleading. Success 
with any business takes hard work, diligence, perseverance, and leadership. Success with Melaleuca will 
depend on many factors, including how effectively a Marketing Executive exercises those qualities.
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Whisking Up Wellness  
One Bite at a Time!

New Simply Fit™ Baking Mixes
Craving something warm and delicious without having to compromise your healthy lifestyle?

Simply Fit Baking Mixes deliver the fresh-baked muffins, brownies, and pancakes your family loves,  
but with zero sugar, plenty of protein, and 100% gluten-free ingredients.

Perfect for health-conscious eaters, our mixes make it easy to enjoy indulgent flavors without  
compromising your goals. They’re ready in minutes and satisfying for  

hours—now that’s smart baking made simple! 

PROD UCT  TRA IN ING



JUNE 2025  |  MELALEUCA.COM/LIA   61

Baking Mixes Made Better

Health-conscious families like yours have high standards when 
it comes to the baked goods you put on the table. Steering 
clear of refined flours and sugars that have little nutritional 
value can leave you low in energy and craving even more 
sugars and carbs. 

That’s why when we set out to develop our muffin, brownie, 
and pancake mixes, we took them in a healthy direction.  
We wanted them to taste great, but we also wanted to load 
them with nutrition with only a fraction of the carbs. 

The result: Melaleuca’s Simply Fit Baking Mixes. Each mix 
is carefully crafted with healthy flours; satisfying proteins; 
natural, sugar-free sweeteners; and beneficial fiber sources 
because we want you to get the maximum nutritional benefits 
even as you enjoy the natural flavors and textures. There’s so 
much wholesome goodness inside Simply Fit Muffins, Brownies, 
and Pancakes that it’ll be no surprise when everyone in your 
family loves them!

P RODUCT  TR A IN ING



• Great source of daily protein 

• Does not spike blood glucose levels 

• Sweetened with allulose and stevia  

• 5 g of net carbs per serving

Average Glucose Response

Simply Fit
Pancakes

Kodiak®
Pancakes*

Krusteaz®
Pancakes*

10 20 30 40 50 60 70 80 90 100 110

Time (Minutes)

Simply Fit
Pancakes

Kodiak®
Pancakes*

Krusteaz®
Pancakes*

10 20 30 40 50 60 70 80 90 100 110

Time (Minutes)
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 Simple to Start,  
Quick to the Table
Convenient, easy-to-grab foods are a big deal for  
a busy family. But everyone loves the prospect of  
a great-smelling, great-tasting treat fresh from the  
oven or griddle. Simply Fit Baking Mixes are designed  
for quick, easy preparation so you can spend more  
time enjoying something delicious together before  
you all go your separate ways. 

How do Simply Fit Baking Mixes compare with 
well-known grocery store brands? We put them to 
the test—the blood glucose test. We fitted our test 
participants with cutting-edge continuous glucose 
monitors and had them eat each of the baked goods  
in controlled conditions. 

The results speak for themselves. Our Simply Fit 
Baking Mixes didn’t spike blood glucose levels like 
the competitor brands did. With lots of delicious, 
wholesome ingredients, natural sweeteners, and plenty 
of protein and fiber, these delicious mixes will bring 
nutrition you love to your table—without the guilt! 

Get the new Simple Start Baking digital 
cookbook for delicious recipes featuring 
our Simply Fit Baking Mixes. It’s FREE!

Simply Fit™ Pancakes
Simply Fit Pancakes aren’t just something delicious 
for you to enjoy for breakfast. They’re designed to 
help you feel fuller and more satisfied for longer into 
your day. They feature 15 grams of high-quality whey 
protein, plus 10 grams of fiber from our special fiber 
blend. Made with chickpea flour and coconut flour and 
sweetened with allulose and stevia, these pancakes have 
all the flavor and fluffiness that you and your family  
could ask for, with plenty of extra nutrition for greater 

daily wellness.

PROD UCT  TRA IN ING



• Good source of daily protein 

• Does not spike blood glucose levels 

• Sweetened with allulose and erythritol 

• 2 g of net carbs per serving

Average Glucose Response

Simply Fit
Brownies

Kodiak®
Brownies*

Ghirardelli®
Brownies*

10 20 30 40 50 60 70 80 90 100 110

Time (Minutes)

Simply Fit
Brownies

Kodiak®
Brownies*

Ghirardelli®
Brownies*

10 20 30 40 50 60 70 80 90 100 110

Time (Minutes)

• Good source of daily protein 

• Does not spike blood glucose levels 

• Sweetened with allulose and stevia  

• Banana Muffins have 6 g of net carbs per serving 

•  Lemon Blueberry Muffins have 4 g of net carbs per serving

Average Glucose 
Response

Simply Fi

Kodiak®

Krusteaz®

10 20 30 40 50 60 70 80 90 100 110

Time (Minutes)
Simply Fit

Kodiak®

Betty Crocker®

Simply Fit Muffins 
Our muffins are made with a gluten-free mix of lupin 
flour, pea flour, and coconut flour. They also contain 
psyllium husk fiber, soluble corn fiber, rice bran, and 
inulin for excellent fiber benefits! And they taste great 
thanks to allulose, a natural, low-calorie sugar substitute 
that has been shown to sweeten like sugar while having 
only a minimal effect on blood glucose levels.

Simply Fit

Kodiak®

Krusteaz®

10 20 30 40 50 60 70 80 90 100 110

Time (Minutes)
Simply Fit

Kodiak®

Betty Crocker®

Simply Fit

Kodiak®

Krusteaz®

10 20 30 40 50 60 70 80 90 100 110

Time (Minutes)
Simply Fit

Kodiak®

Betty Crocker®

JUNE 2025  |  MELALEUCA.COM/LIA   63

Simply Fit Brownies
Simply Fit Brownies are the ultimate guilt-free treat 
that everyone in the family will be asking for and 
that you’ll be happy to bake. Rich cocoa combined 
with pea flour, lupin flour, and coconut flour along 
with the natural sweeteners allulose and erythritol all 
combine to produce rich, chocolatey brownies that, 
with only 130 calories and just two grams of net carbs 

per serving, won’t affect your blood glucose levels. 



Thank you for making us 
“America’s Best”  
  & “Most Trusted”!

Trust isn’t given—it’s earned. On the heels of being 
recognized by USA Today as one of America’s Best 
Stores, Melaleuca has now been named one of America’s 
Most Trusted Brands by USA Today and Plant-A Insights! 

Out of millions of companies, only one-tenth of one 
percent made these lists. We didn’t apply for these awards. 
We didn’t ask for them. We simply lived our mission.

These awards are a reflection of your ongoing 
commitment to enhance lives. Thank you!

Courtney & Graham Martin 
Customers since 2013
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YOUR LIFE. 
YOUR WELLNESS. 
YOUR NUTRITION.
At Melaleuca, we know that getting the right nutrition plays 
a key role in living a life of wellness. And although men and 

women have many nutritional needs in common, they also have 
many unique needs that only carefully formulated, targeted 

nutrition can address.

And that’s just what these two new, naturally powered 
supplements—PhloraV™ and VigorFT™—are designed to accomplish.*

*  These statements have not been evaluated by the Food and Drug Administration. 
These products are not intended to diagnose, treat, cure, or prevent any disease.

CONTINUED >>
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HER LIFE IN 
BALANCE. HER BODY 

IN BALANCE.
Introducing New PhloraV™—Probiotic 

Support for Vaginal Health

TM

Supports a
Healthy Vaginal

Microbiome*

Provides Active Probiotic
Cultures from 3 Specific

Strains and Biotin*

Provides Support
for Women During

All Life Stages*

4 BILLION
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Helps Maintain 
Balance to Avoid Yeast 

Overgrowth*

PROD UCT  TRA IN ING



*  These statements have not been evaluated by the Food and Drug Administration. 
This product is not intended to diagnose, treat, cure, or prevent any disease.

A woman’s microbiome plays a 
major role in her overall health. 
Her microbiome is composed of 
communities of bacteria, viruses, 
fungi, and other organisms that live 
on and inside her to help protect 
her from harmful pathogens and 
maintain proper bodily functions. 
Part of her overall health and wellness 
involves helping these communities 
stay in balance—especially her 
vaginal microbiome.

The vaginal microbiome is a delicate 
ecosystem made up of bacteria, 
primarily benefi cial Lactobacillus strains, 
that help protect a woman from certain 
infections and maintain her overall 
health. When the balance of bacteria 
is disrupted, it can lead to discomfort, 
irritations, and even infections.

One of the key markers of a balanced 
vaginal microbiome is a proper pH. 
This pH is the acidity level of the 
microbiome. Maintaining a proper pH 
helps protect this area from harmful 
bacteria and yeast growth. Each 
woman’s own proper pH level may vary 
a little based on her age, life stage, and 
menstrual cycle, but in general, it should 
stay between 3.8 and 4.3.

What can a woman do to maintain 
balance? Probiotics play a big role. 
Probiotics are benefi cial bacteria that 
help restore and maintain a healthy 
balance of microbes throughout 
all areas of her body’s microbiome. 
Certain probiotic strains, especially 
Lactobacillus, help maintain the proper 
balance in her vaginal area, which in 
turn helps maintain the proper pH for 
optimal health.

However, there are a number of factors 
in a woman’s everyday life that have 
the ability to upset this balance. The 
following are a few of them. 

Antibiotics: If taken, antibiotics kill both 
benefi cial and harmful bacteria. After 
antibiotic use, a woman should act to 
help replenish the benefi cial bacteria in 
her vaginal microbiome.

Sexual activity: Engaging in sexual 
activity can introduce bodily fl uids and 
foreign bacteria that can alter the vaginal 
microbiome balance. By implementing 
proper hygiene, she can reduce the risk 
of imbalance.

Clothing: Tight, nonbreathable, or 
wet clothing can aff ect the vaginal 
microbiome balance. Paying attention 
to clothing—and getting some air down 
there—can help minimize the changes.

Supplementing with the right probiotic 
strains for the right area can help 
replenish benefi cial bacteria and 
maintain the proper balance in the 
vaginal microbiome. Melaleuca is 
pleased to introduce PhloraV, the newest 
Vitality for Life probiotic supplement 
designed specifi cally for women. 

PhloraV contains a proprietary 
probiotic blend of Lactobacillus 
reuteri, Lactobacillus rhamnosus, and 
Lactobacillus acidophilus. These clinically 
proven probiotics are critical for 
supporting a healthy vaginal pH and 
microbiome. One of their functions is 
to produce bacteriocins—antimicrobial 
peptides that can inhibit the growth 
of other bacteria—to help protect the 
vagina from harmful bacteria, keep 
its pH in balance, and discourage 
overgrowth while promoting overall 
balance within the vaginal microbiome.*  

PhloraV delivers a guaranteed 4 billion 
active probiotic cultures from these 3 
diverse Lactobacillus strains. 

Combined with biotin, these benefi cial 
probiotics support: 

•  Healthy vaginal microbiome 
and urinary tract health*

• Normal vaginal discharge*

•  Balance during 
yeast overgrowth*

•  Healthy life and overall 
wellness* 

PhloraV is designed to benefi t women at 
all stages of life and should be used in 
combination with Florify® Daily Probiotic, 
which provides specifi c probiotic strains 
for the gut.*

Skin
Microbiome

Oral
Microbiome

Gut
Microbiome

Vaginal
Microbiome

Areas of a 
Woman’s Microbiome

CONTINUED >>
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STRONGER. ENERGIZED. 
CONFIDENT.

Introducing New VigorFT™—Natural Support 
for Testosterone Levels

TM

Men with 
High Testosterone

May Experience

Men with 
Low Testosterone
May Experience

Understanding Testosterone’s E�ects 

Occasional StressAbility to Focus

Normal Mood

Normal Energy

Healthier Heart

Increased Muscle Mass

Less Body Fat

High Libido

Lack of Focus

Decreased Energy

Decreased Muscle Mass

Increased Abdominal Fat

Low Libido
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Testosterone is a key hormone 
responsible for triggering essential 
changes in the body. It’s well known  
and well studied as the primary 
hormone responsible for developing 
male characteristics.  

Although it’s easy to associate 
testosterone with its role in male  
sexual function, this hormone plays 
a much bigger role in a man’s overall 
wellness. It supports bone mass, 
regulates fat distribution, influences 
muscle size and strength, and promotes 
facial and body hair growth while 
supporting red blood cell production, 
energy, and mood regulation.  

However, despite the many crucial 
roles that testosterone plays in a man’s 
overall health, its levels naturally 
decline as he ages, leading to changes 
in his physical and mental health. Some 
common signs of low testosterone in 
men include fatigue, reduced muscle 
mass, lower libido, mood swings, and 
trouble concentrating.

Aging may not be the only factor 
connected with testosterone decline, 
however. Weight gain, lack of exercise, 

an unhealthy diet, a lack of adequate 
sleep, excessive alcohol consumption, 
and frequent exposure to toxins like 
phthalates, pesticides, BPAs and BPSs 
(found in plastics), and PFAs may also  
play a part.

Whatever the reason for a decline, 
having a natural way to support healthy 
testosterone levels can make a difference 
in how a man feels, both physically and 
mentally. Recently, scientists have made 
significant advancements in supporting 
testosterone levels in the body through 
natural supplementation. They have 
found that nature provides multiple 
solutions—if optimized and sourced 
correctly—to naturally boost a man’s 
testosterone levels and restore balance. 

VigorFT is the product of that research. 
It features a powerful, proprietary blend 
of botanical extracts, carefully selected 
and combined to support natural 
testosterone production in a man’s 
body, helping to improve his overall 
wellness and sexual vitality so that he 
can feel stronger, more energized, and 
more confident.*

This blend of ingredients includes 
fenugreek extract, a well-studied 
botanical extract found to support 
natural improvement in testosterone; 
longjack extract, an herbal remedy with 
well-studied antioxidant properties that 
has been shown to have positive effects 
on testosterone levels; and horny goat 
weed extract, which naturally supports a 
healthy sexual response.*

These powerful ingredients, combined 
with grape seed extract (like that 
found in ProvexCV®) and maca extract, 
naturally support:

• Normal total testosterone levels*

•  Lean body mass, lean muscle 
tissue, strength, endurance, 
vigor, and overall quality of life*

•  Libido, arousal, erectile and 
sexual function, reproductive 
function, and normal 
sperm count*

VigorFT is ideal for men aged 30 and 
older or those experiencing symptoms  
of low testosterone.*  

*  These statements have not been evaluated by the Food and Drug Administration.  
This product is not intended to diagnose, treat, cure, or prevent any disease.

= TESTOSTERONE LEVELS
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Male Testosterone Production over Time 
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Earn up to 6% back1

 in Loyalty Shopping Dollars, 
plus get a $100 welcome bonus1

after your first purchase made within the first three billing cycles after account opening.

Apply now and 
get a decision in 

less than 30 seconds! 
Melaleuca.com/Visa

Must apply here for this offer. Offers vary elsewhere.  
 

1 See the Rewards Terms and Conditions in the Summary of Credit Terms 
for details, including earning, redemption, expiration, and forfeiture (subject 

to applicable law). Please see the Melaleuca Rewards Program terms and 
conditions at Melaleuca.com for information regarding other limitations on 

Loyalty Shopping Dollars. 

Cards are issued by First National Bank of Omaha (FNBO®), pursuant to a license from 
Visa U.S.A., Inc. Visa and Visa Signature are registered trademarks of Visa International 
Service Association and used under license.

Melaleuca® Rewards Visa® Card



Riverbend Ranch® Beef Sticks and Beef Jerky deliver 
premium quality and the bold fl avor you crave!

In just over two years, Riverbend Ranch has become the premier 
source for fresh, high-quality steaks and beef delivered right 
to your door. Now Riverbend Ranch is taking its heritage of 

excellence to the next level with two new ways to experience bold, 
satisfying fl avor—wherever life takes you.

A NEW FRONTIER 
IN SNACKING
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Only the Best—It’s in Our Roots 
Both Riverbend Ranch Beef Sticks and Beef Jerky are crafted with care from the same premium, 
ranch-raised beef that’s earned Riverbend Ranch its loyal following. And like all Riverbend Ranch 

products, they also come with our Never Ever promise: Never any added hormones. 
Never any antibiotics. Never any compromise.

Whether you’re looking for a be� er choice on the go, a smarter snack to support your goals, or just 
something undeniably delicious, you can’t beat Riverbend Ranch Beef Sticks and Beef Jerky. Add 

them to your next Melaleuca order and discover the diff erence that real American beef makes.

PROD UCT  TRA IN ING



The Beef Stick, Perfected 
Riverbend Ranch® Beef Sticks are in a class of their own. Each 
stick is packed with 10 grams of protein and absolutely zero 
sugar, making them the ideal way to fuel your day without 
compromise. Whether you’re hiking, heading to work, or 
packing a lunch box, these individually wrapped snacks go 
wherever you do.

And the fl avor? The results speak for themselves. In a head-to-
head taste test, people preferred the taste of Riverbend Ranch 

Beef Sticks over Chomps® by 2 to 1. That’s because Riverbend 
Ranch doesn’t cut corners. There’s no MSG, no high-fructose 
corn syrup, no artifi cial colors or fl avors—just real, satisfying 
fl avor you can feel good about.

Even be� er, they have zero carbs and are R3 friendly, making 
them a perfect fi t for those focused on healthy weight loss or low-
carb eating. Choose from the classic Original fl avor or turn up 
the heat with Jalapeño—either way, you’ll love what you taste.
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A Taste of the American West 
If jerky is more your style, Riverbend Ranch Beef Jerky is here 
to elevate your snacking game. Crafted from 100% premium 
Riverbend Ranch beef and slow cooked from a time-honored, 
traditional recipe, this jerky is everything it should be—bold, 
savory, and with a kick of spice.

Each bite delivers the perfect balance of tender texture and rich, 
seasoned perfection. It’s incredibly savory and deeply satisfying, 
with a mouthwatering aroma that tempts you the moment you 

open the resealable, stay-fresh bag. With its tender bite and 
robust, hearty fl avor, this is a snack you’ll fi nd yourself craving 
time and time again!

Each serving delivers 10 grams of protein and is perfect for 
stashing in a backpack, gym bag, or purse for fl avor that fuels 
your day.  
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How Ernest and Sherita Ross  
    Created a Lifetime of Wellness
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For National Director 2 Ernest Ross, 
Melaleuca represented the perfect 
opportunity to do more of what he loves 
to do: help others reach their goals and 
find greater wellness in the process. 
Ernest is a former professional athlete 
and personal trainer who believes in the 
power of setting and achieving goals. 
Over the years, he has helped many 
people transform themselves physically 
and reap many wellness benefits. With 
Melaleuca, he saw another vehicle for 
enhancing lives through wellness. 

“We all have to find our passion and 
our path,” Ernest says. “My passion is 
helping others—being servant driven. 
My path is Melaleuca.”

And over the years, as he has worked 
toward his goals as a Melaleuca 
Marketing Executive as well as a 
Melaleuca customer and an athlete, his 
wellness has increased in a myriad of 
different ways.

He and Sherita have found greater 
financial wellness. Sherita, who 
continues to work outside the home, 
has been able to invest most of her 
income, leaving her and Ernest more 
freedom to plan the future they want.

“More importantly, though, my 
personally enrolled business partners 
have collectively earned more than  
$2 million now,” Ernest says. “Melaleuca 
has been such a reliable vehicle for  
them to enhance their lives with 
financial wellness!”

One of the greatest sources of 
fulfillment for Ernest is what sometimes 
happens after he refers someone to 
shop with Melaleuca. “I’ll get a text 
message,” he says, “and a customer will 
tell me how much they like a certain 
product and what it’s actually doing 

for their health and wellness. I recently 
introduced my cousin to the Peak 
Performance Pack. After just a week of 
taking it twice a day, she could feel the 
powerful support it was providing to 
help her meet her goals.”

Spending his time and energy helping 
others enhance their lives with real 
solutions has naturally allowed Ernest 
to form many lifelong friendships. Each 
of his business partners has become a 
close friend who he cares deeply about. 
“When I have a business partner,” 
Ernest says, “I get to know them. I get to 
know their kids. I know what’s going on 
in their lives. They know what’s going 
on in mine. When I’m talking with them 
every day, coaching them, and working 
closely with them, eventually we’re 
going to become best friends.”

The support a friend can give can 
greatly ease the worries and stress of 
life. Working with a company that 
takes pride in giving excellent customer 
service can lift a surprising amount of 
worry and stress as well. Over the years, 
Ernest has come to trust that he can 
call Melaleuca’s Customer Service line 
with any question and the person at 
the other end will help him resolve it 
promptly and personably. Better yet, he 
has complete confidence that anyone 
he has referred to Melaleuca—any 
of the people who have become his 
friends—can call and receive the same 
exceptional, friendly service every time.

“We’re building a business to last a 
lifetime,” Ernest says, “and that takes 
enhancing the lives of others. My goal 
each month is to help someone  
enhance their life by advancing to 
Director. That’s how I grow my 
business—and that’s how I ensure  
it will last a lifetime.”

“My personally enrolled 

business partners have 

collectively earned more 

than $2 million now. 

Melaleuca has been such 

a reliable vehicle for them 

to enhance their lives with 

financial wellness!” 

—National Director 2 Ernest Ross

CONTINUED
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FIBERWISE®

FiberWise is another staple for Ernest. He relies on 
its blend of high-quality soluble and insoluble fiber 
sources to support his digestive health and heart 
health. FiberWise is also a key player in his efforts 
to maintain a healthy weight.*

3 4

*  These statements have not been evaluated by the Food and Drug Administration.  
These products are not intended to diagnose, treat, cure, or prevent any disease.

THE PEAK PERFORMANCE PACK

Ernest and Sherita take the Peak 
Performance Pack every day without fail for 
the comprehensive nutrition it provides. They 
want to perform at their peak day after day.*

REPLENEX® ADVANCE

“I play basketball four days a week,” Ernest says, 
“and I’m playing against 20-year-olds. At 48 years 
of age, I sometimes guard the best player on the 
court. It gives me a chance to compete at a high 
level. Replenex Advance supports my joints and 
helps me keep moving so I can stay in the game!*

1 2

   Products That  
       Changed the Game  
       for Ernest and Sherita

ECOSENSE®

Ernest and Sherita love using EcoSense cleaners 
in their home. One of the benefits they value most 
as Melaleuca customers is the ability to keep their 
home sparkling clean and smelling fresh without 
using harsh chemicals. 

PROD UCT  TRA IN ING



THIS IS WHERE EVERYTHING  

CHANGES FOR YOUR BUSINESS!

ROAD TO EXECUTIVE DIRECTOR 

IS BRINGING YOU TO OUR GLOBAL 

HEADQUARTERS, JULY 1–5, 2025!

Experie
nce th

ree days o
f p

erso
nalized tra

ining and to
urs 

desig
ned sp

ecifically to
 help you ta

ke your b
usin

ess 
to 

Executive Director a
nd beyond! R

oad to
 Executive  

Director h
as s

erved as th
e tu

rning point fo
r h

undreds  

of su
ccessf

ul busin
esse

s, a
nd you can experie

nce it 
all 

when you advance your b
usin

ess 
to Senior D

irector.

Advance your b
usin

ess t
o Senior D

ire
ctor  

by May 31, 2
025, and we’ll s

ee you  

in Idaho Falls,
 Idaho! 

MELALEUCA.COM/ROADTOEXECUTIVEDIRECTOR | #ALLROADS |   

TO EXECUTIVE DIRECTOR
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When Water Gets Boring, 
     Add a                  of Flavor!

SplasH2O® turns the water you 

need into the delicious, refreshing, 

zero-calorie drink you love! All of 

our flavors—including NEW Cherry 

Pomegranate with caffeine—are now 

available in convenient single-serve 

packets that you can bring along 

wherever the summer takes you.  

And our family-size SplasH2O packets 

provide flavor for 2 quarts of water to 

quench everyone’s thirst!

NEW  
CHERRY 

POMEGRANATE with Caffeine
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When Water Gets Boring, 
     Add a                  of Flavor!

AVAILABLE IN  
SINGLE SERVE 
INCLUDES 20 SINGLE-SERVE PACKETS

Cherry Pomegranate 
with Caffeine

Fruit Punch

Lemonade

Tangerine Peach

Raspberry Iced Tea

Peach Iced Tea

Strawberry Kiwi

AVAILABLE IN  
FAMILY SIZE  
INCLUDES 10 PITCHER PACKETS

Lemonade

Strawberry Kiwi

NEW
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Only

35%  
of people aged 55+  
are active outdoors.



WELLNESS INSIDER

Boost your wellness IQ with eye-opening data 

and in-depth explanations. Learn practical 

strategies to enhance specific aspects of your 

wellness journey—and become a trusted guide 

for those you’re helping along the way.

   To Make Exercise 
                   More Enjoyable, 

     Move
 utdoors!

Ah, the E word. You may have decided that you just can’t fit it into 
your day—or that you’re already exhausted, so why get even more 
tired? Well, it’s time to rethink your stance on exercise. It’s just too 
important to miss! Exercise isn’t just a luxury to enjoy only when 
you have the time. Regular physical activity is part of how you take 
care of yourself. Carving out adequate time to refresh and recharge 
your mind and body is vital to living a full, fulfilling life. 

The US Centers for Disease Control and Prevention and the 
American Heart Association agree with established science: Adults 
need at least 150 minutes of moderate-intensity physical activity a 
week. That means 30 minutes a day, five days a week! Plus, the CDC 
recommends doing muscle-strengthening workouts twice a week 
that work all the major muscle groups. 

CONTINUED 

Only

35%  
of people aged 55+  
are active outdoors.
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Unfortunately, only 28% of American adults 
currently meet recommended physical activity 
guidelines! Most of us aren’t moving enough—and 
it’s taking a toll on our health. When you don’t get 
adequate exercise, you’re putting yourself at greater 
risk of serious health issues. Each inactive day adds 
a little more to those risks. According to the US 
government’s MedlinePlus website, here’s what 
happens to your body when you don’t move enough.

• You burn fewer calories—making you more 
likely to gain weight

• You may lose muscle strength and endurance 
because you are not using your muscles 
as much

• Your bones may get weaker and lose some 
mineral content

• Your metabolism may be affected, and your 
body may have more trouble breaking down 
fats and sugars

• Your immune system may not work as well

• You may have poorer blood circulation

• Your body may have more inflammation

• You may develop a hormonal imbalance

Are you worried that this is happening to you? Let that be a 
wake-up call! Increasing your daily physical activity is one of 
the best things you can do for your overall wellness right now 
and for a future that steers clear of serious health problems. 

Just by ramping up your daily exercise 
a little bit, you can improve your body’s 
ability to control your weight. Being 
active boosts your good cholesterol and 
helps decrease your bad cholesterol—
lowering your risk of heart disease. Daily 
exercise boosts your energy, decreasing 
fatigue and unlocking more capacity to 
handle all your tasks.

When you enjoy your exercise, you benefit 
mentally as well. Regular medium-
intensity exercise triggers the release 
of “happy” hormones, like serotonin, 
dopamine, and endorphins, all of which 
are natural mood regulators and boosters. 
They give you a greater sense of well-
being, feelings of mental clarity, better 
recall, and increased mental energy 
reserves to deploy against the normal 
problems and stresses you face. 

THE VITAL 
BENEFITS 

OF EXERCISE

Bikin’ and Hikin’
Biking is one of the fastest-growing activities in the US. You don’t 
have to be out in the country to find a great ride. Lots of cities 
have bike trails crisscrossing them, offering great exercise at your 
own speed, fresh air, and beautiful scenery almost literally in 
your backyard! Your city is likely to have a map of local bike trails 
posted on their website!

Hiking happens to be the most popular outdoor activity—and for 
good reason. Out on the trail, you get great exercise combined 
with beautiful natural scenery. There are doubtlessly dozens, 
maybe even hundreds, of great trails not far from your home. 
Check online with your state or province for a trail map—then 
go exploring!

If you like to run  
outdoors, you’re not alone!  

The average runner  
runs outdoors 

54x 
per year!

TOTA L  WELLNESS



READY TO  
STEP IT  

UP? STEP  
OUTDOORS!

If you like to run  
outdoors, you’re not alone!  

The average runner  
runs outdoors 

54x 
per year!

But before you start, keep in mind that where 
you exercise—and the variety of activities 
you choose to do to get your exercise—will 
have a big impact on your results. People are 
more successful in sticking to a new exercise 
routine if they don’t limit their exercise to 
one location and one set of motions. Like 
food, exercise is a lot more enjoyable when it’s 
not the same thing every day. 

That’s why exercising in the great outdoors is 
so beneficial. Outside, the sky is literally the 
limit! You have miles of roads, acres of parks, 
and natural beauty everywhere you look. You 
can walk, run, hike, and bike. You can play golf, 
pickleball, tennis, or soccer. You can practice 
yoga. If you’re near water, there’s swimming, 
paddling, and maybe even beach volleyball. 

It’s no wonder, then, that one study showed 
outdoor exercisers to be 23% more likely to 
stick to their routines for the long term. 

Enjoying physical activity out in nature has a 
way of letting your mind engage more fully 

with your body. You can’t help but discover 
more about yourself in the process: your 
passions, your life goals, and what really 
motivates you. In fact, research suggests 
that moving outside can have a real, positive 
effect on your outlook! Exercising in nature 
significantly lowers the levels of cortisol 
(the stress hormone) in your body. Even just 
five minutes of walking in the fresh air can 
improve your mood, your self-esteem, your 
attention, your memory, and your capacity 
for creative problem solving.

But that’s not all. Getting plenty of sunshine 
prompts your body to produce more vitamin 
D, which is critical for bone health and 
immune function as you age. Sunshine also 
helps your circadian rhythm to stay on beat 
and increase your quality of sleep—which 
is especially needed if you are experiencing 
perimenopause sleep disturbances.

Why move your activities outdoors? Because 
you want an exercise routine that you look 
forward to. When you can use your workout 
to clear your mind, focus on the positive, and 
gain resilience, you’ll be unstoppable. 
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National Directors 5 Yvette & Paul Zona MN  
2025 Lexus RX 350

CAR BONUS
LET MELALEUCA PAY FOR YOUR CAR

FOR SENIOR, EXECUTIVE, NATIONAL, CORPORATE & PRESIDENTIAL DIRECTORS

Grow your business to Senior Director, then select your new vehicle and 
 apply for Melaleuca’s Car Bonus program! Active leaders receive the  
following monthly Car Bonus for qualifying vehicles at these statuses:

National 
Director

$1,200 
PER MONTH

Senior 
Director
$500 
PER MONTH

Corporate 
Director

$1,500 
PER MONTH

Executive 
Director

$1,000 
PER MONTH

Presidential 
Director

$1,500 
PER MONTH

“For the past 24 years, Melaleuca has covered every car payment 
we’ve had—eight cars and counting! We like to buy a new car 
every six years, so we can have two cars and let each car get to be 
10–12 years old before replacing it! 

“Our very first Melaleuca car was a Toyota Highlander. I still 
remember shopping for that car in the summer of 2000 and 
how incredibly excited we were to be getting a new car without 
having to make the payments. It was an awesome feeling driving 
it off the lot. 

“Our latest car is a 2025 Lexus RX 350, and it’s amazing! It’s 
brand new and has all the bells and whistles. We love being 
able to put money toward our retirement instead of paying for 
cars. While others write monthly checks for their vehicles, we’re 
quietly investing in our future. That’s not just a perk, it’s a legacy-
building advantage, and we are profoundly grateful.”  

Consult the Annual Income Statistics on page 58 for typical results.84  JUNE 2025  |  MELALEUCA.COM/LIA
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SUCCESS IS CLOSER THAN EVER! 

ARE YOU READY TO ADVANCE?

DISCOVER THE STRATEGIES, SKILLS, AND INSIGHTS  

TO ADVANCE YOUR BUSINESS!

To find the ADVANCE meeting closest  

to you, visit M
elaleuca.com/Advance.

ADVANCE is 
coming to

 a city
 near y

ou! In
 just t

hree 

hours, 
you’ll g

et th
e to

ols, 
habits,

 and visio
n you need 

to ta
ke your M

elaleuca busin
ess 

furth
er th

an you 

thought p
ossi

ble. M
ake plans n

ow to
 join us!

MELALEUCA.COM/ADVANCE | #ALLROADS |   



Melaleuca events provide you with world-class coaching and practical  
advice you can use to enhance your business and your life.

June 7, 2025

June 7, 2025

July 1–5, 2025

 
 

July 4, 2025 

 
July 20–26, 2025

August 9, 2025

August 23, 2025

September 7–11, 2025

September 7–11, 2025

October 3–13, 2025 

October 25, 2025

November 8, 2025

ADVANCE* | Atlanta, GA

ADVANCE* | Edmonton, AB

Road to Executive Director | Idaho Falls, ID 
Newly advanced Senior Directors are invited to Melaleuca Global Headquarters 
for life-changing coaching and a closer look at Melaleuca operations. 

Melaleuca Freedom Celebration | Idaho Falls, ID 
Celebrate the independence of the United States with the largest fireworks 
display west of the Mississippi.

Founder’s Club | Chantilly, France

ADVANCE* | Idaho Falls, ID

ADVANCE* | Minneapolis, MN

Fast Track Celebration | Punta Cana, Dominican Republic

Standing ELC | Punta Cana, Dominican Republic

President’s Club | Mediterranean Cruise

ADVANCE* | Dallas, TX

ADVANCE* | Orlando, FL

For the schedule of Executive Director Perspective events, see page 114.

2025 CALENDAR OF EVENTS

CONNECT at Melaleuca EVENTS

Learn more at Melaleuca.com/Events. 
Dates and details are subject to change. Visit Melaleuca.com/Events for the latest calendar updates.

*ADVANCE is a regional event that combines world-class training and celebration to help you build your business. 
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SENIOR DIRECTORS 9

Lauren & Thomas Gaede S O U T H  C A R O L I N A 

Two years ago, Lauren Gaede was just another mom 
shopping for everyday essentials. Every month without 
fail, she placed her Melaleuca order. She never shared 
a referral code and never thought about the business 
opportunity. It was just a safer, smarter way to shop.

But in May of 2023, something shifted.

“I saw my enroller, Executive Director 4 Dee Brooks, 
post a picture with her blue Melaleuca luggage after 
Convention,” Lauren remembers. “She was just getting 
home and was already talking about earning a trip to 
Hawaii. And I thought, ‘What is she doing?’”

As a stay-at-home mom with two young kids (her oldest 
is just six years old), Lauren had had her fair share of 
breakdowns in the store parking lot, overwhelmed by  

the rising cost of groceries. A trip to Hawaii felt like  
a pipe dream. 

So she messaged Dee. “She told me, ‘I’m making $10,000 
a month sharing Melaleuca.’ I was like—wait, what?” 

Lauren told her husband, Thomas, that she was going to 
start posting about Melaleuca on Facebook. “He thought 
it was weird,” she laughs. “But I said, ‘If I can just make 
$1,000 a month, it would change everything for us.  
It could cover gas. Groceries. Maybe even Hawaii.’”

Her first referral check was $1,100 and change. Thomas 
was floored. “He said, ‘You made this from talking about 
detergent on Facebook?’” Lauren recalls. 

But it’s never just been about the money. “The 
Melaleuca community has been everything,” Lauren 
says. “When Hurricane Helene hit, we were without 
power for a week. My Coaching & Leader Development 
representative called the next day and asked, ‘How can  
I help?’” Lauren pauses. “We live in the middle  
of nowhere. But we were not alone.”

The products were another turning point. “So many 
moms want cleaner, greener products but don’t know 
where to start,” Lauren says. “You’re in the store trying 
to read labels, your kids are feral, ripping things off the 
shelves—and you’re like, ‘Whatever, I’ll just buy Tide.’” 
But with Melaleuca? “It’s all there. One stop. Safe. Easy. 
A total game changer.”

If there’s one thing Lauren wants other moms to know, 
it’s this: “You can do hard things,” she says. “If you’re 
sitting in a grocery store parking lot right now, crying 
over groceries, just know that there’s a way. As moms, 
when we’re faced with hard things, we find a way.”

Today, Lauren is the proud owner of her own blue 
Melaleuca luggage. And yes—Thomas is now a believer! 
He’s even driving a new Jeep, paid for by the Melaleuca 
Car Bonus. 
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From Crying in Parking Lots  
to Carrying Blue Luggage
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Katherine Umbarger
Senior Director 5, KS

Monica & Jock Sutter
Senior Directors 6, SK

Megan Garland
Senior Director 9, AB

Amy & TJ Trietsch
Senior Directors 8, TX

Jamie Martin
Senior Director 4, SK

Tori Farr
Senior Director 4, SK

Natasha Rae
Senior Director 7, ON

Thomas & Lauren Gaede
Senior Directors 9, SC

3

6

1

4

7 8

2

5

Presenting the top eight Senior Director businesses with the highest 
contribution index and a Monthly Retention Index (MRI) of 50% or more! 

Reaching Senior Director status is a 

monumental achievement, reflecting 

both ongoing growth and a steadfast 

commitment to helping others. These 

Senior Directors lead by example, 

consistently sharing the value of 

Melaleuca while mentoring and 

guiding their teams.

APRIL 2025 

TOP SENIOR DIRECTORS
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SENIOR DIRECTORS 9–SENIOR DIRECTORS 6

Guy-Edgir & Anise 
Andre PM Frédéric*
QUEBEC
Enrolled: 07/17/2024

PACESETTERSD9
Thomas & Lauren 
Gaede
SOUTH CAROLINA
Enrolled: 05/10/2023

SD9
Megan Garland
ALBERTA
Enrolled: 03/09/2021

SD9
Clarence & Rachel 
Harvin
NORTH CAROLINA
Enrolled: 06/07/2024

PACESETTERSD9

Shontay Salter
SOUTH CAROLINA
Enrolled: 02/01/2023

SD9
Cheryl & Shane Smith
MISSISSIPPI
Enrolled: 03/16/2004

SD9
Beverly & Jordan Dela 
Cruz
FLORIDA
Enrolled: 11/07/2017

SD8
Dianna Maria*
TEXAS
Enrolled: 02/05/2023

SD8

Guy-Edgir & Anise 
Andre PM Frédéric*
QUEBEC
Enrolled: 07/17/2024

PACESETTERSD8
Jyll & Travis Hansen
NEBRASKA
Enrolled: 07/31/2018

SD8
Noelle & Dusty Kruise
MICHIGAN
Enrolled: 04/30/2021

SD8
Brittany & Owen 
Ogden*
IOWA
Enrolled: 11/14/2019

SD8
Jackie Robin
ILLINOIS
Enrolled: 06/23/2021

SD8

Amy & TJ Trietsch
TEXAS
Enrolled: 08/08/2024

PACESETTERSD8
Dianna Maria*
TEXAS
Enrolled: 02/05/2023

SD7
Guy-Edgir & Anise 
Andre PM Frédéric*
QUEBEC
Enrolled: 07/17/2024

PACESETTERSD7
Katherine & Chad Moir*
MANITOBA
Enrolled: 02/17/2024

PACESETTERSD7

Brittany & Owen 
Ogden*
IOWA
Enrolled: 11/14/2019

SD7
Trish & Brett Roloson
PRINCE EDWARD ISLAND
Enrolled: 07/06/2022

SD7
Trisha & Robert 
Verzera
ARIZONA
Enrolled: 05/23/2024

SD7
Adrienne & Martin 
McDowell*
FLORIDA
Enrolled: 12/09/2016

SD6

SEN
IO

R
 D
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EC
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R

S 8

Payson & Sheyenne 
Brumbelow*
TEXAS
Enrolled: 12/15/2024

PACESETTERSD8

SEN
IO

R
 D

IR
EC

TO
R

S 7

Natasha Rae
ONTARIO
Enrolled: 04/17/2024

SD7

SEN
IO

R
 D

IR
EC

TO
R

S 6

Guy-Edgir & Anise 
Andre PM Frédéric*
QUEBEC
Enrolled: 07/17/2024

PACESETTERSD6

SEN
IO

R
 D
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EC
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R

S 9

Payson & Sheyenne 
Brumbelow*
TEXAS
Enrolled: 12/15/2024

PACESETTERSD9
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SENIOR DIRECTORS 6–SENIOR DIRECTORS 3

Katherine & Chad Moir*
MANITOBA
Enrolled: 02/17/2024

SD6
Monica & Jock Sutter*
SASKATCHEWAN
Enrolled: 11/24/2023

SD6
Josefina Corona
CALIFORNIA
Enrolled: 02/03/2010

SD5
Guy-Edgir & Anise 
Andre PM Frédéric*
QUEBEC
Enrolled: 07/17/2024

PACESETTERSD5

Sabrina & Ray 
Gutierrez
NEW MEXICO
Enrolled: 08/19/2017

SD5
Adrienne & Martin 
McDowell*
FLORIDA
Enrolled: 12/09/2016

SD5
Katherine & Chad Moir*
MANITOBA
Enrolled: 02/17/2024

SD5
Monica & Jock Sutter*
SASKATCHEWAN
Enrolled: 11/24/2023

SD5
Katherine Umbarger
KANSAS
Enrolled: 02/18/2019

PACESETTERSD5

Brooklyn & William 
Blair*
OHIO
Enrolled: 07/12/2024

PACESETTERSD4
Tori Farr*
SASKATCHEWAN
Enrolled: 03/02/2024

PACESETTERSD4
Guy-Edgir & Anise 
Andre PM Frédéric*
QUEBEC
Enrolled: 07/17/2024

PACESETTERSD4
Leslie & Rochelle 
Gaspard-Rochon
TEXAS
Enrolled: 02/25/2021

PACESETTERSD4

Braydi Hoppus*
ALBERTA
Enrolled: 07/08/2020

PACESETTERSD4
Modeline Jean*
ONTARIO
Enrolled: 11/05/2024

PACESETTERSD4
Jamie Martin*
SASKATCHEWAN
Enrolled: 12/22/2023

PACESETTERSD4
Lauren & Max Nihart*
OHIO
Enrolled: 02/26/2024

PACESETTERSD4
Shauntae Smith*
NORTH CAROLINA
Enrolled: 11/02/2023

SD4

Brooklyn & William 
Blair*
OHIO
Enrolled: 07/12/2024

SD3
Allie Boyd
TEXAS
Enrolled: 01/05/2024

SD3
Alexis & Cheljean 
Erwin-Davis
MISSOURI
Enrolled: 09/05/2022

SD3
Tori Farr*
SASKATCHEWAN
Enrolled: 03/02/2024

PACESETTERSD3

SEN
IO

R
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R

S 4

Andrea & Troy Angus*
MANITOBA
Enrolled: 11/18/2023

SD4

SEN
IO

R
 D
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EC

TO
R

S 3

Andrea & Troy Angus*
MANITOBA
Enrolled: 11/18/2023

SD3

SEN
IO

R
 D

IR
EC
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R

S 5

Hayley Barnes
BRITISH COLUMBIA
Enrolled: 09/09/2021

SD5
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SENIOR DIRECTORS 3–SENIOR DIRECTORS 2

Guy-Edgir & Anise 
Andre PM Frédéric*
QUEBEC
Enrolled: 07/17/2024

PACESETTERSD3
Braydi Hoppus*
ALBERTA
Enrolled: 07/08/2020

PACESETTERSD3
Modeline Jean*
ONTARIO
Enrolled: 11/05/2024

PACESETTERSD3
Jamie Martin*
SASKATCHEWAN
Enrolled: 12/22/2023

PACESETTERSD3
Lauren & Max Nihart*
OHIO
Enrolled: 02/26/2024

SD3

Shauntae Smith*
NORTH CAROLINA
Enrolled: 11/02/2023

PACESETTERSD3
Hannah & Adam 
Snyder
NEW YORK
Enrolled: 01/06/2023

PACESETTERSD3
Casey & Jacob Bopp*
MISSOURI
Enrolled: 03/16/2022

SD2
Karah & Christiaan 
Bosmeijer
KANSAS
Enrolled: 12/29/2023

PACESETTERSD2

Hannah & Morgan 
Davis
TEXAS
Enrolled: 08/23/2024

PACESETTERSD2
Bobbie Elliott
CALIFORNIA
Enrolled: 05/09/2023

SD2
Guy-Edgir & Anise 
Andre PM Frédéric*
QUEBEC
Enrolled: 07/17/2024

SD2
Staci & Tedd Hansen
TEXAS
Enrolled: 10/27/2021

PACESETTERSD2
Alyssa Hanson
SASKATCHEWAN
Enrolled: 03/24/2024

PACESETTERSD2

Elodie Daniella Jean*
MASSACHUSETTS
Enrolled: 01/30/2025

PACESETTERSD2
Modeline Jean*
ONTARIO
Enrolled: 11/05/2024

PACESETTERSD2
Jamie Martin*
SASKATCHEWAN
Enrolled: 12/22/2023

PACESETTERSD2
Lyndsey Miller*
WASHINGTON
Enrolled: 07/17/2023

PACESETTERSD2
Alicea Mullins*
TEXAS
Enrolled: 08/25/2019

PACESETTERSD2

Daniel & Elianis Perez*
PENNSYLVANIA
Enrolled: 11/15/2010

SD2
Amy & Casey Poepping
MINNESOTA
Enrolled: 02/07/2023

PACESETTERSD2
Shauntae Smith*
NORTH CAROLINA
Enrolled: 11/02/2023

PACESETTERSD2
Mollie & Jared Taylor*
NEBRASKA
Enrolled: 01/16/2019

SD2
Allison & Paul 
Thomsen*
KANSAS
Enrolled: 01/30/2018

PACESETTERSD2

SEN
IO
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Alissa & Jason Alsup*
INDIANA
Enrolled: 02/16/2023

PACESETTERSD2
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SENIOR DIRECTORS 2–SENIOR DIRECTORS

Ashley Tullai & Jeffrey 
Wright*
NORTH CAROLINA
Enrolled: 11/08/2021

PACESETTERSD2
Casey & Jacob Bopp*
MISSOURI
Enrolled: 03/16/2022

PACESETTERSD
Laurie Davis
KANSAS
Enrolled: 11/12/2023

SD
Alexis Demetroulakos
NEW JERSEY
Enrolled: 08/31/2024

PACESETTERSD

LaQuita Ibegwam*
NORTH CAROLINA
Enrolled: 11/02/2023

PACESETTERSD
Elodie Daniella Jean*
MASSACHUSETTS
Enrolled: 01/30/2025

PACESETTERSD
Modeline Jean*
ONTARIO
Enrolled: 11/05/2024

PACESETTERSD
Jamie Martin*
SASKATCHEWAN
Enrolled: 12/22/2023

SD
Kellie & James 
McAnnally*
ALABAMA
Enrolled: 06/24/2019

SD

Lyndsey Miller*
WASHINGTON
Enrolled: 07/17/2023

SD
Alicea Mullins*
TEXAS
Enrolled: 08/25/2019

SD
Ednalyn & John Nisco
ALBERTA
Enrolled: 01/19/2023

SD
Daniel & Elianis Perez*
PENNSYLVANIA
Enrolled: 11/15/2010

SD
Lindsay & Lane Rey
SASKATCHEWAN
Enrolled: 04/10/2024

PACESETTERSD

Shauntae Smith*
NORTH CAROLINA
Enrolled: 11/02/2023

PACESETTERSD
Mollie & Jared Taylor*
NEBRASKA
Enrolled: 01/16/2019

SD
Allison & Paul 
Thomsen*
KANSAS
Enrolled: 01/30/2018

PACESETTERSD
Ashley Tullai & Jeffrey 
Wright*
NORTH CAROLINA
Enrolled: 11/08/2021

SD

SEN
IO

R
 D

IR
EC

TO
R

S 

Alissa & Jason Alsup*
INDIANA
Enrolled: 02/16/2023

PACESETTERSD
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SENIOR DIRECTOR 2

Paul & Allison Thomsen K A N S A S

Allison was a happy Melaleuca customer for seven years 
before she considered building a business. “At the time, 
I had five kids under the age of eight,” she explains. 
“My friend introduced me to Melaleuca as an easier 
and better option to buy all our household essentials. 
I didn’t even read labels back then—it was all about 
convenience. Going to the store with toddlers was my 
equivalent of having to walk to school uphill both ways. 
The fact that my Melaleuca order came in a box to my 
door was enough. That the products were made in 
America and better for our health was just icing  
on the cake.”

As a professional cosmetologist, Allison loved  
being behind the chair, but she also wanted to be  
home for her family. As a result, she tried several  

work-from-home businesses that centered around 
beauty products. That changed in late 2024 when 
the company she was with switched to an affiliate 
marketing model. “I lost four years of work in that 
company,” Allison says. “But that same month, 
Melaleuca had a Pacesetter reset, so my enroller reached 
out. I thought, ‘If I have seven years of history with 
Melaleuca products—and I love them—surely I could 
tell others about them!’”

As she began to build her business, Allison noticed 
something interesting. “With Melaleuca, the work I’m 
doing doesn’t take up any more of my time than what  
I did before,” she says, “but the money I earn is more 
than just ‘fun money.’ I never thought that I would 
be able to make a real income working from home. 
Melaleuca is different. It’s exciting. It’s allowing us to do 
more and invest in different things. We’re even getting 
ready to build a house.”

Melaleuca is having an impact on her five children as 
well. “I joke that I’ve created nontoxic snobs,” Allison 
laughs. “When they go to their friends’ houses, they 
don’t want to use their bath products. They only trust 
Melaleuca products.”

In Melaleuca, Allison has found something meaningful 
that also supports her family. “My favorite part of this 
business is building relationships with others,” she 
says. “The community here is so supportive. Since the 
beginning, my support team has only wanted the best 
for me and my business, and I love getting to know 
others and finding out how Melaleuca can benefit them 
the most. I don’t have to convince someone they need 
Melaleuca products. They already know. And once you 
start shopping here, there’s no going back.” 

A Life-Changing Business—Right 
on Her Doorstep
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Presenting the top eight Director businesses with the highest contribution 
index and a Monthly Retention Index (MRI) of 50% or more!

APRIL 2025 

TOP DIRECTORS

Ashley & Jeremiah Ranow
Directors 9, FL

Clay & Bethany Harmon
Directors 8, NE

Alyssa Rushton
Director 9, NE

Franklin & Anitra McDowell
Directors 8, GA

Patrice & Larry Buller
Directors 9, DE

Jeff & Kristy Taylor
Directors 8, AB

Summer Dey & Marcelo 
Cacciagioni
Directors 6, TX

Russ & Julie Reed
Directors 9, OH

3

6

1

4

7 8

2

5

These Directors have not only 

demonstrated their dedication to 

improving their own lives but also 

a commitment to helping others 

do the same. They have become 

true leaders within the Melaleuca 

community, inspiring and guiding 

others on their wellness journeys.
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DIRECTORS 9–DIRECTORS 8

Tina Hockmuth- 
Pezzetti
IOWA
Business Development

PACESETTERD9
Cori & Joshua 
Hogstad*
COLORADO
Health Care Worker/Marketing 
Executive

D9
LaQuita Ibegwam*
NORTH CAROLINA
Marketing Executive

PACESETTERD9
Elodie Daniella Jean*
MASSACHUSETTS
Marketing Executive

PACESETTERD9

Modeline Jean*
ONTARIO
Educational Assistant

PACESETTERD9
Brian & Cheryl 
Johnson
OHIO
Project Manager/Marketing 
Executive

D9
Kellie & James 
McAnnally*
ALABAMA
Hairstylist/Salesman

D9
Brett & Jackie Morrow
PENNSYLVANIA
Attorney/Medical Assistant

D9
Daniel & Elianis Perez*
PENNSYLVANIA
Music Teacher/Surgical 
Technologist

PACESETTERD9

Ashley & Jeremiah 
Ranow*
FLORIDA
Retired Registered Nurse/
Marketing Executive

D9
Russ & Julie Reed
OHIO
Marketing Executives

D9
Shauntae Smith*
NORTH CAROLINA
Entrepreneur & Pastor

D9
Mollie & Jared Taylor*
NEBRASKA
Marketing Executives

PACESETTERD9
Allison & Paul 
Thomsen*
KANSAS
Cosmetologist

PACESETTERD9

Tracy & Robert Donald
ONTARIO
Marketing Executives

PACESETTERD8
Clay & Bethany 
Harmon*
NEBRASKA
Farmer/Marketing Executive

D8
Cori & Joshua 
Hogstad*
COLORADO
Health Care Worker/ 
Marketing Executive

D8
LaQuita Ibegwam*
NORTH CAROLINA
Marketing Executive

PACESETTERD8

Elodie Daniella Jean*
MASSACHUSETTS
Marketing Executive

PACESETTERD8
Anitra & Franklin 
McDowell Sr.
GEORGIA
Entrepreneur/Subcontractor

D8
Daniel & Elianis Perez*
PENNSYLVANIA
Music Teacher/Surgical 
Technologist

D8
Ashley & Jeremiah 
Ranow*
FLORIDA
Retired Registered Nurse/
Marketing Executive

D8
Brandy Sharp
MISSISSIPPI
Marketing Executive

D8

D
IR

EC
TO

R
S 8

Kristin & Cory 
Burkeen
TENNESSEE
Stay-at-Home Mom/Lineman

D8

D
IR

EC
TO

R
S 9

Casey & Jacob Bopp*
MISSOURI
Marketing Executives

D9
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DIRECTORS 8–DIRECTORS 6

Mollie & Jared Taylor*
NEBRASKA
Marketing Executives

D8
Jeff & Kristy Taylor
ALBERTA
Engineer/Entrepreneur

D8
Wilfred & Niecy 
Billingsley*
NORTH CAROLINA
Marketing Executives

PACESETTERD7
Ashley Davis
TEXAS
Entrepreneur & Fitness 
Professional

D7

Jean Brunel Fortune
QUEBEC
Attendant for Handicapped 
Students

PACESETTERD7
Mallory Fouillard
MANITOBA
Marketing Executive

D7
Nichole Hansen
IOWA
Entrepreneur

D7
Clay & Bethany 
Harmon*
NEBRASKA
Farmer/Marketing Executive

D7
Alyssa Hollar
OHIO
Marketing Executive

D7

Elodie Daniella Jean*
MASSACHUSETTS
Marketing Executive

PACESETTERD7
Katie LeDoux
WYOMING
Stay-at-Home Mom

D7
Dayna Webster
MANITOBA
Funeral Director

PACESETTERD7
Amanda Weger
ALBERTA
Entrepreneur

D7

Emily Basler
MISSOURI
Stay-at-Home Mom

D6
Wilfred & Niecy 
Billingsley*
NORTH CAROLINA
Marketing Executives

D6
Mallory Burns*
WASHINGTON
Stay-at-Home Mom

D6
Summer Dey & 
Marcelo Cacciagioni
TEXAS
TV Show Host & Author/Project 
Manager

PACESETTERD6
Brandie Callahan
NEW YORK
Teacher

D6

Sharlenae & Phillip 
Collingsworth
OHIO
Content Creator/Musician

PACESETTERD6
Clay & Bethany 
Harmon*
NEBRASKA
Farmer/Marketing Executive

PACESETTERD6
Jackie Heredia
MISSOURI
Marketing Executive

D6
Jonathan Katayama
HAWAII
Account Executive

PACESETTERD6
Jaime & Kate Liebes
ARIZONA
Marketing Executives

D6

D
IR

EC
TO

R
S 6

Nikole Bader
NEBRASKA
Stay-at-Home Mom

D6

D
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S 7

Olivia Aichholz
OHIO
Concert Artist

PACESETTERD7
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DIRECTORS 6–DIRECTORS 4

Amber Phipps
TEXAS
Elementary School Clinic Aide

PACESETTERD6
Kaitlynn Smith*
KANSAS
Stay-at-Home Mom

PACESETTERD6
Brittany Antil
MINNESOTA
Cosmetologist

D5
Reilly & Tate Bucher
OHIO
Stay-at-Home Mom/Marketing 
Executive

D5

Mallory Burns*
WASHINGTON
Stay-at-Home Mom

D5
Riley Childs
MISSISSIPPI
Teacher & Graduate Student

D5
Malissa & Charles 
Cowan*
IOWA
Marketing Executives

PACESETTERD5
Jacqualine Edwards
TEXAS
Marketing Executive

D5
Sophia Frichtl
ILLINOIS
Marketing Executive

D5

Melissa Gellos*
TEXAS
Marketing Executive

D5
Darby Gunn*
TENNESSEE
Marketing Executives

D5
Kristen Hackman
TEXAS
Teacher

PACESETTERD5
Sarah Herzing*
ILLINOIS
Administrative Supervisor

PACESETTERD5
Colleen Kuhlman
MINNESOTA
Executive Assistant

D5

Hannah Lee
SOUTH CAROLINA
Marketing Executive

D5
Diana Nielsen
IDAHO
Marketing Executive

D5
Joy Rogers
OKLAHOMA
Marketing Executive

D5
Kaitlynn Smith*
KANSAS
Stay-at-Home Mom

PACESETTERD5
Kelly Smyth*
MONTANA
Entrepreneur

D5

J. Lindsay Thompson*
ONTARIO
Registered Nurse

D5
Jean Baptiste Volcy
QUEBEC
Manager

PACESETTERD5
Shani Baird
TEXAS
Professional Photographer

PACESETTERD4
Kristin & John 
Buckner
ARIZONA
Self-Employed 

D4

D
IR

EC
TO

R
S 4

Lynnea & Shane 
Andersen*
IOWA
Health Care Administration/
Marketing Executive

PACESETTERD4

D
IR

EC
TO

R
S 5

Lynnea & Shane 
Andersen*
IOWA
Health Care Administration/
Marketing Executive

PACESETTERD5
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DIRECTORS 4–DIRECTORS 3

Jessica Coggin
MISSISSIPPI
Stay-at-Home Mom & Caregiver

D4
Malissa & Charles 
Cowan*
IOWA
Marketing Executives

PACESETTERD4
Kristi Daggett
IOWA
Teacher

D4
Shyra Davis
MISSOURI
Marketing Executive

PACESETTERD4
Jamie McInnes & 
Bobbie Earle*
MANITOBA
Bison Ranchers

PACESETTERD4

Christopher & Tricia 
Edris
NEW HAMPSHIRE
Marketing Executives

D4
Anna Fellure
FLORIDA
Stay-at-Home Mom

PACESETTERD4
Christa Flood
PENNSYLVANIA
Cosmetics Professional/
Business Owner

D4
Melissa Gellos*
TEXAS
Marketing Executive

D4
Jenna Grose*
SASKATCHEWAN
Registered Nurse

PACESETTERD4

Darby Gunn*
TENNESSEE
Marketing Executives

D4
Sarah Herzing*
ILLINOIS
Administrative Supervisor

PACESETTERD4
Shelby Joanette
SASKATCHEWAN
Nurse

D4
Lorraine Lewis
FLORIDA
USPS Carrier

D4
Jaimelynn Lewis
MICHIGAN
Marketing Executive

PACESETTERD4

Nicole Messer
MINNESOTA
Marketing Executive

D4
Nikki & Duwan 
Mundin*
GEORGIA
Marketing Executives

PACESETTERD4
Kaitlynn Smith*
KANSAS
Stay-at-Home Mom

D4
Kelly Smyth*
MONTANA
Entrepreneur

D4
J. Lindsay Thompson*
ONTARIO
Registered Nurse

D4

Chelsea Tuffs
SASKATCHEWAN
Registered Nurse

PACESETTERD4
Brittany Turner
TENNESSEE
Homemaker

D4
Monique Vallair
TEXAS
Marketing Executive

PACESETTERD4
Alecia Wilson
NORTH CAROLINA
Registered Nurse

D4

D
IR

EC
TO

R
S 3

Tiffany Albright
ARIZONA
Aesthetician

PACESETTERD3
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DIRECTORS 3

Laura Alcorta
INDIANA
Marketing Executive

PACESETTERD3
Toree Allen*
TEXAS
Marketing Executive

PACESETTERD3
Ginger & James Atkins
TENNESSEE
Homemaker/Marketing 
Executive

D3
Chelsey & Dustin 
Billay*
SASKATCHEWAN
Licensed Practical Nurse/
Marketing Executive

PACESETTERD3
Stephen & Rachel 
Bjorkman*
SOUTH CAROLINA
Handyman/Marketing 
Executive

PACESETTERD3

Keasha Bockenstedt*
IOWA
Virtual Assistant

PACESETTERD3
Stephanie Bormann
KENTUCKY
UPS Aircraft Maintenance 
Supervisor

D3
Peyton Buscher*
KANSAS
Marketing Executive

PACESETTERD3
Jill Buscher*
KANSAS
Hairstylist

PACESETTERD3
Morgan Chance
TEXAS
Boutique Owner

PACESETTERD3

Lisa Coffey
CALIFORNIA
Entrepreneur

D3
Malissa & Charles 
Cowan*
IOWA
Marketing Executives

PACESETTERD3
Amanda Cross
NEW YORK
Elementary School Teacher

D3
Kimberly Darpino
FLORIDA
Marketing Executive

D3
Britney Deering
TEXAS
Marketing Executive

PACESETTERD3

Destin Dervilus*
MASSACHUSETTS
Manager

PACESETTERD3
Keisha Dunston*
MARYLAND
Beauty Service

PACESETTERD3
Jamie McInnes & 
Bobbie Earle*
MANITOBA
Bison Ranchers

D3
Travis Falter
IDAHO
Truck Driver

D3
Christi Farmer
GEORGIA
Marketing Executive

PACESETTERD3

Quenton & Rosemary 
Farr*
TEXAS
Retired US Army/Marketing 
Executive

PACESETTERD3
Alysha Field
CALIFORNIA
Marketing Executive

D3
Cassidy Fisk
NORTH CAROLINA
Marketing Executive

PACESETTERD3
Gina & Charles Foster
TEXAS
PT Surgical Technologist & 
Retired/Retired

D3
Sabrina Freeman
TEXAS
Gospel Artist & Business Owner

D3
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DIRECTORS 3

Nicola Green*
ONTARIO
Marketing Executive

PACESETTERD3
Jenna Grose*
SASKATCHEWAN
Registered Nurse

D3
Kassie Hamaker*
MICHIGAN
Marketing Executive

PACESETTERD3
Kara Hishon &  
Bill Bradley
ONTARIO
Dental Hygienist/ 
Marketing Executive

D3
Katie Holloway
LOUISIANA
Stay-at-Home Mom

PACESETTERD3

Danita Howze
ILLINOIS
Marketing Executive

D3
Meggan Jana
OHIO
Fraud Investigator

D3
Quortney Jernigan
GEORGIA
Homeschool Mom

PACESETTERD3
Melissa Jordal
NEW YORK
Massage Therapist

D3
Caleb Arden Juanir
CALIFORNIA
Chess Instructor

D3

Elina Katsman
KANSAS
Self-Employed

PACESETTERD3
Lauren Klinefelter*
PENNSYLVANIA
Financial Analyst

PACESETTERD3
Aaron & Meredith 
Lapetina*
TEXAS
Marketing Executives

PACESETTERD3
Karen Lieuwen
BRITISH COLUMBIA
First Responder

D3
Kaesha Lockert
SASKATCHEWAN
Stay-at-Home Mom & 
Hairstylist

D3

Moné Macklin*
NORTH CAROLINA
Entrepreneur

PACESETTERD3
Melissa Matheney
OHIO
Marketing Executive

D3
Kristyn McCartney*
PENNSYLVANIA
Business Owner

PACESETTERD3
Tracey Mehlhaff
SOUTH DAKOTA
Registered Nurse

D3
Paige Milota
KANSAS
Stay-at-Home Mom

PACESETTERD3

Alyssa Mooney
COLORADO
Marketing Executive

PACESETTERD3
Nikki & Duwan 
Mundin*
GEORGIA
Marketing Executives

PACESETTERD3
Jenny Rau
NORTH DAKOTA
Registered Nurse

D3
Amanda Reichel
MISSOURI
Elementary School Librarian

D3
Tracy & Al Ricotta
MISSOURI
Marketing Executives

D3
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DIRECTORS 3–DIRECTORS 2

Emilee Riggs*
FLORIDA
Stay-at-Home Mom

D3
Jill Rodrigues
OHIO
Ministry Wife & Stay-at-Home 
Mom

PACESETTERD3
Melanie Santos
CONNECTICUT
Community Network & Quality 
Coordinator

D3
Kurkessa Springs
VIRGINIA
Math Interventionist

PACESETTERD3
Linzy Stone
WASHINGTON
Marketing Executive

D3

Carissa Sturm
COLORADO
Nurse Practicioner

D3
Kevin & Yolanda 
Tarver
TEXAS
Marketing Executives

D3
Melissa & David 
Tubergen
MICHIGAN
Nonprofit Executive Director/
Builder

D3
Kerry Underhill*
NEW BRUNSWICK
Third-Grade Teacher

D3
Shannon & Shawn 
Vanderhart*
IOWA
Secretary/Pastor

PACESETTERD3

Lino & Gerarda 
Vazquez*
FLORIDA
Marketing Executives

PACESETTERD3
Jenny & Bill Vogel
ILLINOIS
Administrative Assistant/
Commercial Lender

PACESETTERD3
Emalee Walton
IDAHO
Stay-at-Home Mom

D3
Jacob & Kendra 
Wilcock
UTAH
Marketing Executives

D3
Chelsi Wooton
MISSOURI
Entrepreneur

D3

Koti Wright
OHIO
Marketing Coordinator

PACESETTERD3
Megan Yaggi
IDAHO
Marketing Executive

D3
Annette Aguilar
CALIFORNIA
Real Estate

D2
Toree Allen*
TEXAS
Marketing Executive

PACESETTERD2

Kelby Anderson*
TEXAS
Radiologic Technologist

PACESETTERD2
Amber Anderson
GEORGIA
Marketing Executive

D2
Leah Ashley
SOUTH CAROLINA
Marketing Executive

PACESETTERD2
Nickole Atkinson*
TENNESSEE
Marketing Executive

D2
Dwayne & Glenda 
Barr*
MICHIGAN
Marketing Executives

D2

D
IR
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TO
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Ashlee Adams*
FLORIDA
Stay-at-Home Mom

D2
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DIRECTORS 2

Chelsey & Dustin 
Billay*
SASKATCHEWAN
Licensed Practical Nurse/
Marketing Executive

PACESETTERD2
Stephen & Rachel 
Bjorkman*
SOUTH CAROLINA
Handyman/Marketing 
Executive

D2
Andrea Blackstock
SOUTH CAROLINA
Property Management

D2
Keasha Bockenstedt*
IOWA
Virtual Assistant

D2
Lacey Boutilier*
NOVA SCOTIA
Executive Assistant

PACESETTERD2

Alicia Brown*
CALIFORNIA
Insurance Agent

D2
Jill Buscher*
KANSAS
Hairstylist

PACESETTERD2
Peyton Buscher*
KANSAS
Marketing Executive

PACESETTERD2
Jackie Butler
FLORIDA
Marketing Executive

D2
Alberta Butler*
OKLAHOMA
Marketing Executive

PACESETTERD2

Kaitlynn Campbell
NORTH CAROLINA
Marketing Executive

PACESETTERD2
Morgan Carlisle*
KENTUCKY
Homemaker

PACESETTERD2
Leanna & Ben Carlson*
MANITOBA
Marketing Executives

PACESETTERD2
Misty & Scott Carroll
ALABAMA
Marketing Executives

D2
Miranda Cartwright
VIRGINIA
Homeschooler

D2

Christine Cinalli*
WEST VIRGINIA
VP Business Development 
Specialist

PACESETTERD2
Concepcion Cleofe*
NEW YORK
Marketing Executive

D2
Malissa & Charles 
Cowan*
IOWA
Marketing Executives

PACESETTERD2
Elise Crawford*
FLORIDA
Marketing Executive

D2
Lisa Davis*
NEW MEXICO
Marketing Executive

D2

Amanda Dennis*
SASKATCHEWAN
Marketing Executive

D2
Jenna Deridder
NEW YORK
Stay-at-Home Mom

PACESETTERD2
Destin Dervilus*
MASSACHUSETTS
Manager

PACESETTERD2
Norma Deshields*
ILLINOIS
Insurance Sales

PACESETTERD2
Margie Dotson*
FLORIDA
Marketing Executive

PACESETTERD2
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DIRECTORS 2

Cherie Driggers
LOUISIANA
Marketing Executive

PACESETTERD2
Keisha Dunston*
MARYLAND
Beauty Service

PACESETTERD2
Amy Duryea*
KANSAS
Marketing Executive

D2
Jamie McInnes & 
Bobbie Earle*
MANITOBA
Bison Ranchers

D2
Ashley Eddy*
FLORIDA
Project Manager

PACESETTERD2

Kriselda Exaltacion*
QUEBEC
Stay-at-Home Mom

PACESETTERD2
Sharon Fant
TEXAS
Registered Nurse

PACESETTERD2
Quenton & Rosemary 
Farr*
TEXAS
Retired US Army/Marketing 
Executive

PACESETTERD2
Shawn Galbraith*
NEW BRUNSWICK
Marketing Executive

D2
Melissa Gilmore
OREGON
Stay-at-Home Mom

PACESETTERD2

Preslee Gooch*
GEORGIA
Stay-at-Home Mom

PACESETTERD2
Debra Goodwyn*
VIRGINIA
Retired

PACESETTERD2
Nicola Green*
ONTARIO
Marketing Executive

PACESETTERD2
Giezel Greenberg*
FLORIDA
Registered Nurse

D2
Lynn Greer
FLORIDA
Walmart Sales Associate

D2

Meghan Griffiths*
TENNESSEE
Marketing Executive

D2
Jenna Grose*
SASKATCHEWAN
Registered Nurse

D2
Tayler Halcomb*
INDIANA
Marketing Executive

D2
Kassie Hamaker*
MICHIGAN
Marketing Executive

PACESETTERD2
Chandra Hardison*
GEORGIA
Relationship Manager & Banker

PACESETTERD2

Kimberly Hardy
MISSISSIPPI
Educator

D2
Megan Hayes*
GEORGIA
Marketing Executive

D2
Caroline Highsmith
GEORGIA
Marketing Executive

D2
Samantha Howe*
ONTARIO
Educational Assistant

D2
Ashley Huntley*
VIRGINIA
Marketing Executive

PACESETTERD2
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DIRECTORS 2

John & Aiza Jesica 
Huynh*
MARYLAND
Military/Marketing Executive

D2
Megan Jergenson*
WISCONSIN
Rural Mail Carrier

PACESETTERD2
Stephanie Johnson
SOUTH CAROLINA
Marketing Executive

PACESETTERD2
Rebekah & Bailey 
Johnson*
GEORGIA
Stay-at-Home Mom/Marketing 
Executive

PACESETTERD2
Naomi Johnson*
ILLINOIS
Business Owner

PACESETTERD2

Stacy Joye*
GEORGIA
Marketing Executive

PACESETTERD2
Shauna & Anthony 
Keys*
FLORIDA
Marketing Executives

PACESETTERD2
Lauren Klinefelter*
PENNSYLVANIA
Financial Analyst

PACESETTERD2
Aaron & Meredith 
Lapetina*
TEXAS
Marketing Executives

PACESETTERD2
Karlee Latuszek
INDIANA
Designer

D2

Yanick Lawrence*
FLORIDA
Marketing Executive

PACESETTERD2
Melanie & Mathieu 
Leclair
NEW BRUNSWICK
Marketing Executive/
Entrepreneur

PACESETTERD2
Carla Lipscomb*
GEORGIA
Project Manager

D2
Wanda Louis*
HAWAII
Registered Nurse

D2
Emily & J Bryan 
Lucius*
FLORIDA
Occupational Therapist/
Marketing Executive

PACESETTERD2

Brooke Luginbill*
MINNESOTA
Registered Nurse

D2
Moné Macklin*
NORTH CAROLINA
Entrepreneur

PACESETTERD2
Stephanie Manning*
MISSOURI
Stay-at-Home Mom

PACESETTERD2
Jordan & Blake 
Manning*
GEORGIA
Kindergarten Teacher/
Marketing Executive

PACESETTERD2
Melissa May
GEORGIA
Elementary Teacher

D2

Jenna Mayes*
SASKATCHEWAN
Marketing Executive

PACESETTERD2
Suzy Mayse
NEVADA
Retired

D2
Kristyn McCartney*
PENNSYLVANIA
Business Owner

PACESETTERD2
Karen Moore
NORTH CAROLINA
Realtor

PACESETTERD2
Nikki & Duwan 
Mundin*
GEORGIA
Marketing Executives

PACESETTERD2
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DIRECTORS 2

Mary New*
MICHIGAN
Marketing Executive

D2
Christal & Rodney 
Newkirk*
SOUTH CAROLINA
Small-Business Owners

PACESETTERD2
Danielle Page*
OHIO
Nurse

PACESETTERD2
Tabitha Permann
IDAHO
Marketing Executive

D2
Courtney Price*
MISSISSIPPI
Marketing Executive

PACESETTERD2

Sean Ramirez*
PENNSYLVANIA
Marketing Executive

PACESETTERD2
Charlie Reeves
TEXAS
Naturopathic Physician

D2
Brittany Regans*
FLORIDA
Civil Servant

D2
Shelby Rhodes*
LOUISIANA
Territory Manager

D2
Emilee Riggs*
FLORIDA
Stay-at-Home Mom

PACESETTERD2

Jennifer Robison*
TEXAS
Marketing Executive

PACESETTERD2
Dolores Rotondi*
TEXAS
Kids’ Pastor

D2
Crystel  Saturday*
GEORGIA
Realtor

PACESETTERD2
Rachelle Shields*
BRITISH COLUMBIA
Stay-at-Home Mom

PACESETTERD2
Ashley &  
Shawn Slaubaugh*
KANSAS
Substitute Teacher/ 
Power Lineman

D2

Aquita Smith*
MISSOURI
President of Operations

D2
Jaime Sorenson*
MINNESOTA
HR Business Partner

D2
Olivia Stevenson*
KANSAS
Business Owner & Mom

D2
Dana & Dannie 
Stimson
VIRGINIA
Marketing Executive

D2
Amanda Storrs*
PENNSYLVANIA
Marketing Executive

D2

Susan Strauss
FLORIDA
Housekeeping

D2
Dawn Stroud*
PENNSYLVANIA
Stay-at-Home Mom

PACESETTERD2
Bryanna Trippany*
VERMONT
Registered Nurse

PACESETTERD2
Kerry Underhill*
NEW BRUNSWICK
Third-Grade Teacher

D2
Katie Van Kley
SOUTH DAKOTA
Marketing Executive

D2
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DIRECTORS 2–DIRECTORS

Shannon & Shawn 
Vanderhart*
IOWA
Secretary/Pastor

PACESETTERD2
Lino & Gerarda 
Vazquez*
FLORIDA
Marketing Executives

PACESETTERD2
Margaret & Jon 
Venishel*
OHIO
Marketing Executive/
Remodeling Business Owner

D2
Amy Waldron*
GEORGIA
Marketing Executive

D2
Melissa Webb*
NEVADA
Nail Technician

PACESETTERD2

Britney Westwood*
ALBERTA
Marketing Executive

D2
Myretta Whittington*
NEBRASKA
School Nurse

PACESETTERD2
Hannah & Samuel 
Williamson*
TEXAS
Kingdom Entrepreneur/Active 
Duty Air Force

D2
Corinne Wright
WASHINGTON
Marketing Executive

PACESETTERD2

Toree Allen*
TEXAS
Marketing Executive

PACESETTERD
Makayla Allread
OHIO
Registered Vet Tech

PACESETTERD
Kelby Anderson*
TEXAS
Radiologic Technologist

PACESETTERD
Nickole Atkinson*
TENNESSEE
Marketing Executive

D
Britnee Baird
TEXAS
Stay-at-Home Mom

D

Dwayne & Glenda 
Barr*
MICHIGAN
Marketing Executives

D
Cassidy Bell
IDAHO
Marketing Executive

D
Chelsey & Dustin 
Billay*
SASKATCHEWAN
Licensed Practical Nurse/
Marketing Executive

PACESETTERD
Stephen & Rachel 
Bjorkman*
SOUTH CAROLINA
Handyman/Marketing 
Executive

D
Keasha Bockenstedt*
IOWA
Virtual Assistant

D

Jessica Boutain
WASHINGTON
Marketing Executive

D
Lacey Boutilier*
NOVA SCOTIA
Executive Assistant

D
Sammie Brooks
MISSOURI
Marketing Executive

D
Alicia Brown*
CALIFORNIA
Insurance Agent

D
Miranda Buie
NEW YORK
Marketing Executive

PACESETTERD

D
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Ashlee Adams*
FLORIDA
Stay-at-Home Mom

PACESETTERD
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Julianna Buongirno
CONNECTICUT
Wellness Coach & Crafter

D
Jill Buscher*
KANSAS
Hairstylist

PACESETTERD
Peyton Buscher*
KANSAS
Marketing Executive

PACESETTERD
Alberta Butler*
OKLAHOMA
Marketing Executive

PACESETTERD
Morgan Carlisle*
KENTUCKY
Homemaker

PACESETTERD

Leanna & Ben Carlson*
MANITOBA
Marketing Executives

PACESETTERD
Dr. Dana Carter
VIRGINIA
Marketing Executive

PACESETTERD
Leah Cary
TENNESSEE
School Social Worker

PACESETTERD
Samantha Casey
WISCONSIN
Shareholder Operations 
Associate

D
Melinda Christensen
IDAHO
Marketing Executive

D

Carol Chudy
ONTARIO
Educational Assistant

PACESETTERD
Christine Cinalli*
WEST VIRGINIA
VP Business Development 
Specialist

PACESETTERD
Concepcion Cleofe*
NEW YORK
Marketing Executive

PACESETTERD
Vicki & Paul Clifton
KANSAS
Musician

D
Danielle Cooper
TEXAS
Stay-at-Home Mom

D

Ramon & Laarni 
Corsino
ARIZONA
Marketing Executives

D
Malissa & Charles 
Cowan*
IOWA
Marketing Executives

PACESETTERD
Elise Crawford*
FLORIDA
Marketing Executive

D
Lisa Davis*
NEW MEXICO
Marketing Executive

D
Amanda Dennis*
SASKATCHEWAN
Marketing Executive

D

Destin Dervilus*
MASSACHUSETTS
Manager

PACESETTERD
Norma Deshields*
ILLINOIS
Insurance Sales

PACESETTERD
Chasity Dockus
OHIO
Marketing Executive

D
Margie Dotson*
FLORIDA
Marketing Executive

PACESETTERD
Keisha Dunston*
MARYLAND
Beauty Service

PACESETTERD
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DIRECTORS

Amy Duryea*
KANSAS
Marketing Executive

D
Jamie McInnes & 
Bobbie Earle*
MANITOBA
Bison Ranchers

D
Marlena & Michael 
Ebersole
PENNSYLVANIA
Marketing Executives

PACESETTERD
Ashley Eddy*
FLORIDA
Project Manager

PACESETTERD
Kriselda Exaltacion*
QUEBEC
Stay-at-Home Mom

PACESETTERD

Quenton & Rosemary 
Farr*
TEXAS
Retired US Army/Marketing 
Executive

PACESETTERD
Romonica Freeman
TEXAS
Marketing Executive

PACESETTERD
Shawn Galbraith*
NEW BRUNSWICK
Marketing Executive

D
Connie Gates
FLORIDA
Registered Nurse

D
Desiree Gonzales
TEXAS
Ordained Minister & Stay-at-
Home Mom

D

Preslee Gooch*
GEORGIA
Stay-at-Home Mom

PACESETTERD
Debra Goodwyn*
VIRGINIA
Retired

PACESETTERD
Nicola Green*
ONTARIO
Marketing Executive

PACESETTERD
Giezel Greenberg*
FLORIDA
Registered Nurse

D
Meghan Griffiths*
TENNESSEE
Marketing Executive

D

Kristin & Fred 
Grossman
MISSOURI
Marketing Executives

D
Tayler Halcomb*
INDIANA
Marketing Executive

D
Kassie Hamaker*
MICHIGAN
Marketing Executive

PACESETTERD
Chandra Hardison*
GEORGIA
Relationship Manager & Banker

PACESETTERD
Megan Hayes*
GEORGIA
Marketing Executive

D

Ashley Hendrix
MISSISSIPPI
Speech Language Pathologist 
Assistant

PACESETTERD
Crystal & Randy Hicks
ILLINOIS
Stay-at-Home Mom/
Construction Business Owner

PACESETTERD
Meghan Hollingsworth
MISSOURI
Marketing Executive

D
Amy Holt
COLORADO
Marketing Executive

D
Samantha Howe*
ONTARIO
Educational Assistant

D
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DIRECTORS

Ashley Huntley*
VIRGINIA
Marketing Executive

PACESETTERD
John & Aiza Jesica 
Huynh*
MARYLAND
Military/Marketing Executive

D
Elizabeth Inman
NORTH CAROLINA
Marketing Executive

D
Megan Jergenson*
WISCONSIN
Rural Mail Carrier

PACESETTERD
Angela Jernigan
TEXAS
Marketing Executive

D

Rebekah & Bailey 
Johnson*
GEORGIA
Stay-at-Home Mom/Marketing 
Executive

PACESETTERD
Naomi Johnson*
ILLINOIS
Business Owner

PACESETTERD
Stacy Joye*
GEORGIA
Marketing Executive

PACESETTERD
Holly Kemp
CALIFORNIA
Marketing Executive

PACESETTERD
Shauna & Anthony 
Keys*
FLORIDA
Marketing Executives

PACESETTERD

Lauren Klinefelter*
PENNSYLVANIA
Financial Analyst

PACESETTERD
Aaron & Meredith 
Lapetina*
TEXAS
Marketing Executives

PACESETTERD
Yanick Lawrence*
FLORIDA
Marketing Executive

D
Renee Laws
TENNESSEE
Marketing Executive

D
Hillary Lester
ALABAMA
Marketing Executive

PACESETTERD

Carla Lipscomb*
GEORGIA
Project Manager

D
Matthew & Katharine 
Lohrey
INDIANA
Marketing Executives

D
Irene Lontok
CALIFORNIA
Patient Care Tech

PACESETTERD
Juliana Lopez
CALIFORNIA
Student Services Specialist

PACESETTERD
Wanda Louis*
HAWAII
Registered Nurse

PACESETTERD

Kevin Love
SOUTH CAROLINA
Logistics

PACESETTERD
Emily & J Bryan 
Lucius*
FLORIDA
Occupational Therapist/
Marketing Executive

PACESETTERD
Brooke Luginbill*
MINNESOTA
Registered Nurse

D
Adrienne Lydon
TENNESSEE
Marketing Executive

PACESETTERD
Moné Macklin*
NORTH CAROLINA
Entrepreneur

PACESETTERD
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DIRECTORS

Stephanie Manning*
MISSOURI
Stay-at-Home Mom

PACESETTERD
Jordan & Blake 
Manning*
GEORGIA
Kindergarten Teacher/
Marketing Executive

PACESETTERD
Eboni Martinez
VIRGINIA
School-Bus Driver

D
Dani Martinez
CALIFORNIA
Marketing Executive

D
Jenna Mayes*
SASKATCHEWAN
Marketing Executive

PACESETTERD

Kristyn McCartney*
PENNSYLVANIA
Business Owner

PACESETTERD
Cindy McMillan
ARKANSAS
Marketing Executive

PACESETTERD
Larissa McPhearson
TEXAS
Court Stenographer

D
Emily Mink
ILLINOIS
Registered Nurse

PACESETTERD
Yolanda Morgan
MISSOURI
Marketing Executive

D

Cherie Moyer
PENNSYLVANIA
Marketing Executive

PACESETTERD
Nikki & Duwan 
Mundin*
GEORGIA
Marketing Executives

PACESETTERD
Kimberly & 
Rameshwar Narine
PENNSYLVANIA
Homemaker/Marketing 
Executive

D
Mary New*
MICHIGAN
Marketing Executive

D
Christal &  
Rodney Newkirk*
SOUTH CAROLINA
Small-Business Owners

PACESETTERD

Destiny Odom
TEXAS
Private-Business Owner

D
Danielle Page*
OHIO
Nurse

PACESETTERD
Susan Palmer
MISSISSIPPI
Marketing Executive

D
Adina Preston
FLORIDA
Photographer & Marketing 
Creative Strategist

PACESETTERD
Courtney Price*
MISSISSIPPI
Marketing Executive

PACESETTERD

Sean Ramirez*
PENNSYLVANIA
Marketing Executive

D
Traci Reed
INDIANA
Marketing Executive

D
Brittany Regans*
FLORIDA
Civil Servant

D
Shelby Rhodes*
LOUISIANA
Territory Manager

D
Emilee Riggs*
FLORIDA
Stay-at-Home Mom

PACESETTERD
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Jennifer Robison*
TEXAS
Marketing Executive

PACESETTERD
Dolores Rotondi*
TEXAS
Kids’ Pastor

D
Michelle Russell
TEXAS
Marketing Executive

D
Nyamekye Sanderson
PENNSYLVANIA
Marketing Executive

D
Crystel  Saturday*
GEORGIA
Realtor

D

Bryanna Seel
MISSOURI
Marketing Executive

D
Rachelle Shields*
BRITISH COLUMBIA
Stay-at-Home Mom

PACESETTERD
Patty Simyan
PENNSYLVANIA
Retired Nurse &  
Business Owner

D
Ashley &  
Shawn Slaubaugh*
KANSAS
Substitute Teacher/ 
Power Lineman

D
Daria Smith
NORTH CAROLINA
Personal Care Attendant

PACESETTERD

Aquita Smith*
MISSOURI
President of Operations

D
Ruthanna Sonntag
OHIO
Life Coach & Speaker

D
Jaime Sorenson*
MINNESOTA
HR Business Partner

D
Olivia Stevenson*
KANSAS
Business Owner & Mom

D
Amanda & Matthew 
Stoffels
ONTARIO
Marketing Executives

PACESETTERD

Amanda Storrs*
PENNSYLVANIA
Marketing Executive

PACESETTERD
Dawn Stroud*
PENNSYLVANIA
Stay-at-Home Mom

PACESETTERD
Trinity Szakacs
NEBRASKA
Marketing Executive

D
Mallory Todd
ALBERTA
Photographer

D
Elisa Torres
IDAHO
Student

PACESETTERD

Bryanna Trippany*
VERMONT
Registered Nurse

PACESETTERD
Jaydan Uecker
SOUTH DAKOTA
Marketing Executive

D
Kerry Underhill*
NEW BRUNSWICK
Third-Grade Teacher

D
Shannon & Shawn 
Vanderhart*
IOWA
Secretary/Pastor

PACESETTERD
Lino & Gerarda 
Vazquez*
FLORIDA
Marketing Executives

PACESETTERD
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DIRECTORS

Margaret &  
Jon Venishel*
OHIO
Marketing Executive/
Remodeling Business Owner

PACESETTERD
Amy Waldron*
GEORGIA
Marketing Executive

D
Melissa Webb*
NEVADA
Nail Technician

PACESETTERD
Britney Westwood*
ALBERTA
Marketing Executive

D
Amanda White
CALIFORNIA
Registered Nurse

D

Frances Whitsett
GEORGIA
Marketing Executive

D
Myretta Whittington*
NEBRASKA
School Nurse

PACESETTERD
Hannah & Samuel 
Williamson*
TEXAS
Kingdom Entrepreneur/Active 
Duty Air Force

D

Since our beginning in 1985, Melaleuca has been built on a solid foundation of unchanging principles 

that have guided us on our mission. Those principles have allowed us to help others and enhance lives 

at an astonishing rate. It’s our mission that makes all the difference.

TO ENHANCE THE LIVES OF 
THOSE WE TOUCH BY HELPING 
PEOPLE REACH THEIR GOALS SM

O U R  M I S S I O N



DISCOVER PROVEN STRATEGIES WITH  

MELALEUCA’S MOST SUCCESSFUL LEADERS!
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JUNE 2025 EVENTS

 6/3  Quispamsis, NB 

 6/4 Halifax, NS

 6/4 Scottsdale, AZ 

 6/14 Topeka, KS 

 6/19 Lubbock, TX

 6/19  Regina, SK

 6/21 Denton, TX 

Check the event section of the Grow app for the specific venue information, start times, and who will be 
presenting in your city.  

Share an invitation directly from the event invitations section of the Grow app’s Digital Library!

COMING TO A CITY NEAR YOU!  
US, CANADA, AND MEXICO

MELALEUCA.COM/EDP | #ALLROADS |   

DOWNLOAD THE GROW APP NOW

APPLEANDROID



WASHINGTON

OREGON

IDAHO

MONTANA

WYOMING

COLORADO

NEW MEXICO

TEXAS

OKLAHOMA

KANSAS

NEBRASKA

SOUTH DAKOTA

NORTH DAKOTA
MINNESOTA

IOWA

MISSOURI

ARKANSAS

ALABAMA

LOUISIANA
MISSISSIPPI

UTAH

NEVADA

ARIZONA

CALIFORNIA

INDIANA

ILLINOIS

WISCONSIN

Coaching & Leader Development Teams
Below you’ll find your team listed by region and by title (vice president, director, and manager). We look forward to partnering with you!
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ALABAMA

TENNESSEE

KENTUCKY

GEORGIA

SOUTH  

CAROLINA

NORTH  

CAROLINA

VIRGINIA

WEST 

VIRGINIA

FLORIDA

MISSISSIPPI

PUERTO RICO

MICHIGAN

INDIANA
OHIO MARYLAND

MASSACHUSETTS

NEW 

HAMPSHIRE

VERMONT

RHODE  

ISLAND
CONNECTICUT

NEW 

JERSEY

PENNSYLVANIA

NEW YORK

MAINE

DO
UG

 ST
EW

AR
T

VICE PRESIDENT OF  
LEADERSHIP DEVELOPMENT 

LE
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US
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REGIONAL VICE PRESIDENT  
EAST COAST
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EG
O

SR. NATIONAL VICE PRESIDENT  
UNITED STATES
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MS

NATIONAL VICE PRESIDENT  
CANADA

AU
ST

IN
 A
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ER

SO
N

DELAWARE

COACHING & LEADER DEVELOPMENT
MARK TOWNSEND

SR. NATIONAL VICE PRESIDENT OF COACHING  
& LEADER DEVELOPMENT

208-534-2052

mtownsend@melaleuca.com

LEWIS RASMUSSEN  
VICE PRESIDENT OF  

LEADERSHIP DEVELOPMENT

208-534-2335

lrasmussen@melaleuca.com

CANADA 
BRACKEN ABRAMS  

NATIONAL VICE PRESIDENT OF CANADA
208-534-2710

brabrams@melaleuca.com

PACIFIC
ZAC WAITE DIRECTOR 208-534-2619

zwaite@melaleuca.com

GARRETT CARDON MANAGER
AZ, CA, NV

208-534-4456

gcardon@melaleuca.com

WEST

 JACOB PETERSEN DIRECTOR
AK, CO, HI, ID, KS, MT, NE, ND, OR, SD, UT, WA, WY

208-534-2233

jpetersen@melaleuca.com

SOUTH
JOSH KUNZ DIRECTOR

AR, LA, NM, OK, TX
208-534-2421

jkunz@melaleuca.com

CENTRAL
TRAVIS WENGREEN DIRECTOR 208-534-2213

twengreen@melaleuca.com

KELLY NUTTALL MANAGER
IA, IL, IN, KY, MI, MN, MO, WI

208-534-2360

knuttall@melaleuca.com

SOUTHEAST 
DOUG STEWART DIRECTOR 208-534-2829

dstewart@melaleuca.com

AUSTIN ANDERSON MANAGER
AL, FL, GA, MS, TN

208-534-2219 

aanderson@melaleuca.com

EAST
MARTIN CASARIEGO  

REGIONAL VICE PRESIDENT EAST COAST
208-534-2253

mcasariego@melaleuca.com

VICTOR BARAJAS DIRECTOR
CT, DE, MA, MD, ME, NC, NH, NJ, NY, 

OH, PA, RI, SC, VA, VT, WV

208-534-2130

vbarajas@melaleuca.com

HISPANIC MARKET US/PUERTO RICO/MEXICO
ISRAEL PALAFOX  

NATIONAL VICE PRESIDENT US HISPANIC & MEXICO
208-534-2061

ipalafox@melaleuca.com

JOSEPH RAMIREZ  
 DIRECTOR US HISPANIC

208-534-2075

jramirez2@melaleuca.com

ALFREDO CARRANZA  
MANAGER US HISPANIC

208-534-2038 

acarranza@melaleuca.com

VICTOR MEJIA  
DIRECTOR MEXICO

208-534-2306

vmejia@melaleuca.com 

DIANA VALDEZ   
MANAGER MEXICO

208-534-2200

dvaldez@melaleuca.com
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FROSTED LIME IS BACK

FOR GOOD!

Sustain® Active Electrolyte Hydration  
and its 4-in-1 electrolyte complex helps replenish the water 

and electrolytes you lose as you exercise, allowing you to 
keep up the intensity all the way to the finish. Our customer-

favorite Frosted Lime flavor is now one of our permanent 
flavors! Shop for it at Melaleuca.com!

®
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To qualify for this award, one must enroll eight 
quality Members during one calendar month. 
We are proud of these leaders’ dedication and 
hard work, and wish them g reater success as 
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Expanded Circle of Influence

Ashlee Adams
FLORIDA

Makayla Allread
OHIO

Guy & Revi Arad
BRITISH COLUMBIA

Tara Ballard
GEORGIA

Michel & Gile Beaudoin
ONTARIO

Gabriela Aladro & 
Patricio Gonzalez
TEXAS

Laura Alcorta
INDIANA

Toree Allen
TEXAS

Alissa & Jason Alsup
INDIANA

Kelby Anderson
TEXAS

Kalin & Matt Anderson
SASKATCHEWAN

Alma Araiza & Carlos 
Galvan
TEXAS

Britney Atkerson
TEXAS

Britnee Baird
TEXAS

Natasha Rae
ONTARIO

Rossy Barajas & 
Rodrigo Huete
CALIFORNIA

Anita Barnes
FLORIDA

DanaRae Bennett
IDAHO

Morgan Bennett
MISSOURI

Ann Marie & Craig 
Bierbaum
NEW JERSEY
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Expanded Circle of Influence

Chelsey & Dustin Billay
SASKATCHEWAN

Rachel & Stephen 
Bjorkman
SOUTH CAROLINA

Brooklyn & William 
Blair
OHIO

Joshua & Natalie 
Blanton
SOUTH CAROLINA

Keasha Bockenstedt
IOWA

Staci & Jesse Boepple
NEW YORK

Stephanie Bormann
KENTUCKY

Lori & Eric Boutieller
PENNSYLVANIA

 

Kimberly Brett
ALBERTA

Lucas & Chantel Brooks
KANSAS

Dee & Justin Brooks
SOUTH CAROLINA

Cindy & Chris Brown
KENTUCKY

Karley Brown
OHIO

Payson & Sheyenne 
Brumbelow
TEXAS

Patrice & Larry Buller
DELAWARE

Janice & Chris Burke
TEXAS

Cassidy & Michael 
Burns
OREGON

Jill Buscher
KANSAS

Peyton Buscher
KANSAS

Elisa & David Campos
CALIFORNIA

Morgan Carlisle
KENTUCKY

Alaina Carrington
BRITISH COLUMBIA

Candice Carter
OHIO

Dr. Dana Carter
VIRGINIA

Leah Cary
TENNESSEE

Teresa Castilla Magnus
CALIFORNIA

Gen & Charles 
Chamblee
NEW MEXICO

Morgan Chance
TEXAS

Darlene & Randy 
Chapman
TENNESSEE

Jayden Child
ARIZONA

Ashlee Adams
FLORIDA

Makayla Allread
OHIO

Guy & Revi Arad
BRITISH COLUMBIA

Tara Ballard
GEORGIA

Michel & Gile Beaudoin
ONTARIO
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Expanded Circle of Influence

Kylie Christianson
NORTH DAKOTA

Christine Cinalli
WEST VIRGINIA

Concepcion Cleofe
NEW YORK

Yuki & Jose Coca
TEXAS

Evangeline & John 
Coffelt
KANSAS

Dayaisi & Carlos 
Collado
FLORIDA

Arelis Contreras & 
Mario Cabrera
FLORIDA

Danielle Cooper
TEXAS

Josefina Corona
CALIFORNIA

Michelle Corteggiano
MICHIGAN

Malissa & Charles 
Cowan
IOWA

Elise Crawford
FLORIDA

Jennifer & Brett 
Crawley
FLORIDA

Dr. Thomas Davies
NEW YORK

Destin Dervilus
MASSACHUSETTS

Norma Deshields
ILLINOIS

Chasity Dockus
OHIO

MaryAnn & Daniel 
Domka
OHIO

Tracy & Robert Donald
ONTARIO

Kelsy Doskocil
MASSACHUSETTS

Margie Dotson
FLORIDA

Geoff & Danielle 
Doucette
NORTH CAROLINA

Keisha Dunston
MARYLAND

Jamie McInnes & 
Bobbie Earle
MANITOBA

Tracey & Jeremy Ebert
INDIANA

Kevin & Angela Echols
GEORGIA

Vanesa Ege
IOWA

Sabrina & Doug Ellis
TEXAS

Kriselda Exaltacion
QUEBEC

Christi Farmer
GEORGIA
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Expanded Circle of Influence

Quenton & Rosemary 
Farr
TEXAS

Sarah & Thomas Fisher
GEORGIA

Cassidy Fisk
NORTH CAROLINA

Olga & Ben-Hur 
Fontoura
CALIFORNIA

Romonica Freeman
TEXAS

Lisa Frerker
ILLINOIS

Sophia Frichtl
ILLINOIS

Shawn Galbraith
NEW BRUNSWICK

 

Brayan Garcia-
Mendoza
NEVADA

Connie Gates
FLORIDA

Melissa Gertken
MINNESOTA

Chelsie & Bo Gilbert
MISSISSIPPI

Gina & Kreg Gillispie
TEXAS

Preslee Gooch
GEORGIA

Debra Goodwyn
VIRGINIA

Dr. George & Elaine 
Grant
ONTARIO

Nicola Green
ONTARIO

Jenna Grose
SASKATCHEWAN

Francisco & Rhina 
Guardado
CALIFORNIA

Tayler Halcomb
INDIANA

Kassie Hamaker
MICHIGAN

Staci & Tedd Hansen
TEXAS

Clay & Bethany 
Harmon
NEBRASKA

Clarence & Rachel 
Harvin
NORTH CAROLINA

Valerie & T.C. Heard
IOWA

Jennifer & Aaron 
Hendricks
ALABAMA

Sarah Herzing
ILLINOIS

Karen & Joe Hetzel
QUEBEC

Claudia & Jesus 
Hinojosa
TEXAS

Cori & Joshua Hogstad
COLORADO
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Expanded Circle of Influence

Katie Holloway
LOUISIANA

Amy Holt
COLORADO

Braydi Hoppus
ALBERTA

Samantha Howe
ONTARIO

Justin & Karli Hudgens
IDAHO

Ashley Huntley
VIRGINIA

Beverly Hutchings
TEXAS

John & Aiza Jesica 
Huynh
MARYLAND

Michael & Grace Ivery
TEXAS

Raquel & Dennis 
Jacinto
ILLINOIS

Paula James
KENTUCKY

Tirrie Jenkins
INDIANA

Megan Jergenson
WISCONSIN

Quortney Jernigan
GEORGIA

Naomi Johnson
ILLINOIS

Brian & Cheryl Johnson
OHIO

Chris & Nicky Johnson
BRITISH COLUMBIA

Elina Katsman
KANSAS

Danielle Kawlewski
WISCONSIN

Dante Kilgore
WISCONSIN

Shannon & Michael 
King
TEXAS

Christy Kletz
TENNESSEE

Lauren Klinefelter
PENNSYLVANIA

James & Katey 
Kloepper
ALBERTA

Melissa & Kevin Knecht
FLORIDA

Sadie & Brent Kolves
FLORIDA

Benjamin & Brittany 
Kovacs
OHIO

Alan & Kim Krey
PENNSYLVANIA

Noelle & Dusty Kruise
MICHIGAN

Cliff Moitt & Kellie 
Kuecha
FLORIDA
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Expanded Circle of Influence

Aaron & Meredith 
Lapetina
TEXAS

Laura & Daniel Larson
MONTANA

Wanda Louis
HAWAII

Kevin Love
SOUTH CAROLINA

Emily & J Bryan Lucius
FLORIDA

Brooke Luginbill
MINNESOTA

Adrienne Lydon
TENNESSEE

Moné Macklin
NORTH CAROLINA

 

Steve & Suzy Maier
TEXAS

Jordan & Blake 
Manning
GEORGIA

Stephanie Manning
MISSOURI

Jamie Manske
TENNESSEE

Sofia Ruby Mariscales
ARIZONA

Morgan & Derek Martin
TENNESSEE

Elizabeth Martinez
CALIFORNIA

Kimberly Massengill
GEORGIA

Jenna Mayes
SASKATCHEWAN

Kellie & James 
McAnnally
ALABAMA

Kristyn McCartney
PENNSYLVANIA

Linda & Paul McKinley
PENNSYLVANIA

Megan Medlar
VERMONT

Blanca & Jesse 
Mendoza
IDAHO

Troy & Shandee Messer
ARIZONA

Kennya Mexia & Sergio 
Inzunza
ARIZONA

Jayson & Doris Mines
NEW YORK

Emily Mink
ILLINOIS

Jonathan & Kimberly 
Montgomery
GEORGIA

Sara & Jake Montreuil
MINNESOTA

Nikki Moore
OREGON

Jennifer & Charles 
Moretz
NORTH CAROLINA
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Expanded Circle of Influence

Yolanda Morgan
MISSOURI

Cherie Moyer
PENNSYLVANIA

Duwan & Nikki Mundin
GEORGIA

Kaylin & Shane Murphy
MISSOURI

Christal & Rodney 
Newkirk
SOUTH CAROLINA

Brandi & Clint Newman
FLORIDA

Danielle & Johnny 
Odom
TENNESSEE

Brittany & Owen 
Ogden
IOWA

Danielle Page
OHIO

Cameron & Briánna 
Parker
KENTUCKY

Carie & Allen Parkes
ILLINOIS

Lindsay & Nick 
Percuoco
MINNESOTA

Elianis & Daniel Perez
PENNSYLVANIA

Leah Peterson
NEBRASKA

Dr. Krystle Pfau
BRITISH COLUMBIA

Amanda Phillips
FLORIDA

Brittany & Benjamin 
Pollock
MINNESOTA

Courtney Price
MISSISSIPPI

Jessica & Brooks 
Queitzsch
PENNSYLVANIA

Molly Rager
ALABAMA

Sean Ramirez
PENNSYLVANIA

Ashley & Jeremiah 
Ranow
FLORIDA

Emily Raynes
NORTH CAROLINA

Traci Reed
INDIANA

Shelby Rhodes
LOUISIANA

Shannon & Frank Rich
CALIFORNIA

Stacy Ridge
MINNESOTA

Emilee Riggs
FLORIDA

Crystalyn Roberts
NORTH CAROLINA

Jennifer Robison
TEXAS
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Expanded Circle of Influence

Trish & Brett Roloson
PRINCE EDWARD ISLAND

Ernest & Sherita Ross
GEORGIA

Johnny Ruiz
CALIFORNIA

Tamara Rutz
ALBERTA

Adriana Salamon
NEW YORK

Crystel  Saturday
GEORGIA

Nate & Andrea Scott
FLORIDA

Lindsey & Jason Short
INDIANA

 

Patty Simyan
PENNSYLVANIA

Shauntae Smith
NORTH CAROLINA

Cheryl & Shane Smith
MISSISSIPPI

Hannah & Adam 
Snyder
NEW YORK

Ruthanna Sonntag
OHIO

Randy & Rosalie Spear
TEXAS

Vivienne Stephen
FLORIDA

Olivia Stevenson
KANSAS

Amanda & Matthew 
Stoffels
ONTARIO

Dawn Stroud
PENNSYLVANIA

Breanne & Michael 
Sufrin
WYOMING

Crystal Swanson
IDAHO

Sean & Geneveve 
Sykes
FLORIDA

Natashai Taylor
TEXAS

Mallory Todd
ALBERTA

Carol Toney
ALABAMA

Abby & Dustin 
Tormondson
KANSAS

Elisa Torres
IDAHO

Tammy Trenholm
NEW BRUNSWICK

Chelsea Tuffs
SASKATCHEWAN

Katherine Umbarger
KANSAS

Nina Upchurch
TENNESSEE
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Expanded Circle of Influence

Shannon & Shawn 
Vanderhart
IOWA

Mirna Vasquez
CALIFORNIA

Lino & Gerarda 
Vazquez
FLORIDA

Tonatiuh Aguayo & 
Maria Teresa Vazquez
TEXAS

Margaret & Jon 
Venishel
OHIO

Amy Waldron
GEORGIA

Maley & Shawn Walsh
ARIZONA

Summer Ward
MISSOURI

Britney Westwood
ALBERTA

Olivia Whalen
VERMONT

Amanda White
CALIFORNIA

Tina & Jay White
KANSAS

Myretta Whittington
NEBRASKA

Lisa Whyte
MANITOBA

Amanda Williams
IOWA

Tammara & Chris 
Williams
NORTH CAROLINA

Chelsi Wooton
MISSOURI

Bonnie Wright
MONTANA

Corinne Wright
WASHINGTON

Madison Young
TEXAS

Brittney & Zach Zillig
OHIO
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Congratulations to these qualifiers of the 
distinguished Circle of Influence Award. To 
qualify for this award, you must enroll four quality 
Members during one calendar month. Achieving 
Circle of Influence has helped many Marketing 
Executives advance their businesses, grow their 
organizations and find new leadership for their 
teams. The effect of enrolling four customers 
each month can positively affect their businesses 
for years after. We are proud of these leaders’ 
dedication and hard work.

Circle of Inf luence

ALBERTA  
Megan Alexander 
Lisa Althouse 
Leah Amparo 
Ashley Angenent 
Brittany Backus 
Shila Bishop 
Lerma Biton 
Nicole Blair  
Stacy & Garry Bodnar 
Nicole Braun 
Courtney Burns 
Shawn Callin 
Janissa Cassells 
Clarissa Clark 
Jackie Clayton 
Shinelle Cooper 
John & Ma Dagas 
Jocelyn Dela Cruz 
Meghan Dirk 
Jerrica English-Knickle 
Cheryl Evans 
Deneen Evans 
Jocelyn Joyce & Reynaldo 

Feliciano 
Tara Fraser  
Jenna Gerbrandt 
Lisa Golden 
Jessi Harris  
Janet & Wayne Harroun
Lisa & Blaine Headrick 
Jennifer Hibbs 
Kellie Hobbs 
Kirsten & Brett 

Johnson 
Renee Kassian 
Chanel Kasteel 
Kerri Kjemhus 
Shannon Kubin 
Sage McNulty 
Barb Michalsky 
Kayla Millang 
Nichole Miller 
Marcheryl & Edilberto 

Moscoso 
Virginia Movilla 

Ednalyn & John Nisco 
Quezon Pagaduan 
Iuliia Pavlova 
Kim Polsfut 
Taya Rasmussen 
Lexie Ringland 
Desarae Schmidt 
Val Sjodin  
Saralyn Slarks 
Emily Slaton 
Danielle Smith 
Sarah Smith 
Sheila Sousa 
Cassie Strydhorst 
Michelle Svarich 
Rochelle Tremblay 
Craig Tupechka 
Cristina & Edwin Villarin
Jennifer Warwick 
Amanda Weger 
Courtney Zimmerman 

BRITISH COLUMBIA  
Abundio & Gina Arreza 
Hayley Barnes 
Stephanie Brandolini 
Naomi Coss  
Leslie Coutu 
Tiffany Coutu 
Alicia Dionne 
Leizl Erauda 
April & Frank Floro 
Maria Folster 
Yapin Jin & Rongyue 

Zhang  
Katz Piller & Jackie 

Newman  
Alyssa Richardson 
Eveanne Riggs 
Wendy Tirk  
 
MANITOBA  
Crystal Anderson & Brett 

McLaren  
Arsenio Aquino, Jr. 
Rachel Armstrong 

Naomi Barr  
Jenn Forsyth 
Mallory Fouillard 
Dianne Gray-Wysocki & 

Wayne Wysocki 
Sara Grona  
Keven Kitchen 
Amilee Lamb 
Nicole Lavich 
Jamie Loepp
Jamie McInnes & Roberta 

Earle 
Katherine & Chad Moir 
Kathleen Reese 
Jenn Rushton 
Jenny Steele 
Tiffany Stokes 
Cynthia Taylor-Iwankow & 

Chris Iwankow 
 
NEW BRUNSWICK   
Jordan & Kyle Blunston 
Danie & Todd Branch 
Tammy Dunston 
Alan & Sarah Oronzo 
Debbie Robichaud 
Tracey Underhill 

NOVA SCOTIA   
Lacey Boutilier 
Margot Hayes  

  
ONTARIO  
Arona Bendijo 
Terry & Michael Commisso
Juliet & Paul Creary 
Joseph & Cynthia De Leon
Jenna & Dillon Drinkwalter
Kara Hishon & Bill Bradley
Barb & Matt Houser 
Modeline Jean 
Allan Leben & Denise 

Layne  
Danielle LeBlanc 
Nadia Lemieux 
Sharron Leonard 
Irene Lim
Donna MacDonald 
Sandrine Poirier 
Suze Post  
Kathy & Don Rae
Redna Rimbeau & Fritz 

Gerald  
Kathrina Rivero 
KC Rivero  
Caitlin Ruetz 
Belina Sabarillo-Bush 
Lani Serdon  
Jessica Smith 
Kristin & Christopher 

Szekeres 

Paolo & Faye Torres 
Tammy Villeneuve 

QUEBEC
Enoch Antenor 
Beatrice Boisrond & Jose 

Clément  
Patrick Custeau 
Lola Duval  
Jean Brunel Fortune 
Audrey Hamelin 
Adrienne Jeudy & Madsen 

Guirand  
Marlaine Lefrancois & 

Richard Vallee 
Stephanie Merino 
Monique Pothier 
Hudson Raymond 
Steeve Raymond & Marie 

Dume  
Vanessa Rivard 
Mariève St-Martin  

  
SASKATCHEWAN  
Sonya Biehn 
Chelsey & Dustin Billay 
Kelley Christopherson 
Jacqueline Gauthier 
Sheri Gibson 
Shalayne Kinvig 
Heidi Lang  
Melissa & Trevor 

Lebersback 
Tanis & Geoff Leo 
Kaesha Lockert 
Jamie Martin 
Jaide Merkley 
Rayna Palmer 
Alyssa Rodwin 
Monica & Jock Sutter  

  
ALABAMA
Misty & Scott Carroll 
Regina Davis 
Meredith Doster 
Brittany Funderburg 
Cynthia Ivy  
Hannah Knight 
Destiny Lapp 
Hillary Lester 
Robert & Lois McNair 
Megan Morris 
Erika & Charles Parker 
Maria Rachuonyo 
Trini Reynolds
Jackie Walton 
Charmaine Ward 
Rachel Watts 
Whitney Whitaker 
Jessica Zimmerman

ARIZONA  
Tiffany Albright 
Courtney Amador 
Lindsay Amoroso 
Cristina Anderson 
Mark & Myrna Atha 
Tracy Beaudry & Chad 

Brockschmidt 
Katelyn Belt 
Kim Marie Branch-Pettid
Kristin & John Buckner 
Bridget Cervantes & 

Brandon Allison 
Jessica Diamond 
Shannon Dodge 
Alexis Dupree 
Denise English 
Andrea Lizzeth Estrella 
Sarah & Andrew Fasching
Tonia Flanagan 
Brian & Joslynn Ford 
Shelby & AJ Ford 
Lisa Fuller  
Gerson Galeano
Nefertiti Gamez 
Brenda Star Gray 
Tanya & Neil Hagre 
Tawni & Glen Hendriks 
Ricky Hunley 
Serene Isabelo & Deswood 

Tillman  
Maxine Johnson 
Sarah Kent  
Marcela Cruz Lopez 
Anne & Eddie McKechnie
Vallery & Sean McPherson
Tracy & Rob Melchior 
Carmen Mota 
Laura & James Nille 
Consuelo Ortiz 
Kimberley & Nicholas  

Plancich  
Nicole Remini-Wiskow & 

Michael Wiskow 
Andrea Robles & Christian 

Morales  
Tresha Rodriguez & 

Anthony Bivins 
Shannon & Darryn Rozas
Makayla Stone 
Anna Tracy  
Trisha & Robert Verzera 
Chris Warren
 
ARKANSAS  
Fritznel Antoine 
Karis Bellisario 
Julia Preston 
Julia Spicer  
Danette Steele 
Erica Wood 
Kennedy Word 

CALIFORNIA  
Arlene Abagon & Dennis 

Juanir  
Juan Aguiar 
Andre Ammons 
Martha Aragón 
Florita Araiza 
Dr. Olivia Arellano 
Joe & Esmeralda Behar 
Sylvia Beltran 
Alicia Brown 
Liz & Scott Brown 
Jesus Bueno 
Andrea Cantu 
Michelle Capilla 
Lisa Coffey  
Reyes Contreras & 

Esmeralda Gastelum 
Bobbie Elliott 
Luzviminda & Jesus 

Esqueda  
Dolyna & Kevin Evans 
Kaitlyn Friederici 
Jose Arturo Garcia Araujo
Rodolfo & Maria Luisa 

Garcia  
DeAnna Gardner 
Trisha Ghergo 
Shelley Golder 
Melissa Griffen 
Denise & Bradley 

Hasenoehrl 
Larry & Kara Horat 
Mary Hornickel or John 

D’Isacco  
Anna House 
Yolanda Laurel Houtby 
Kelly Hurrey 
Robert & Tessa Jacques 
Judy Johnston 
Marsha Josiah 
Felicia Kadima 
Kerri Kerr  
Yuri Gina Kim 
Erin Kutka  
Arlo Abraham Lacuesta 
Kaori Lambarena 
Kyang Lee  
Rosa Lopez & Meliton 

Torres Pineda
Liillian Marcos 
Monica Markel 
Michelle Martin 
Cecilia Martinez 
Krista Martinez 
Christina & Paul Matcham
Brittney & Kellen 

McLaughlin 
Andrea Medina De León
Hugo Merazo & Margarita 

Gastelum 
Desirae Meyer 

Circle of Influence
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Poppy Mojica 
Dena & Jonathan Moore 
Jennifer & Steve Morgan
Luis & Eleonor Navarro 
Alissa & Fred Nazar 
Alison Olson 
Tania & Marco Ortiz 
Chun Park  
Marleni Pineda & Fabian 

Castillo  
Evangeline Pro 
Kimberle Smith Austin 
Laura Solano 
Imelda Solis 
Johnny Suarez 
Kelly Taylor  
Natalie Terry 
Fabiola Vasquez 
Lauren Vicari 
Elena Villaflor 
Michele Walden 
Gary & Gretchen 

Weinzimer 
Theresa Wells 
Kim & Rick Yeater 
Boyoung Yoon 

COLORADO  
Wendi Barr  
Briana & Chase Carlin 
Cortney & David Copley 
Andrea Dahn 
Kristy Dorn  
Michelle Elizer 
Kala Gonzalez 
Randall & Kimberly Henrie
Shara Kohl  
Sonia Lopez 
David & Ana Martinez 
Alyssa Mooney 
Michelle Padilla 
Catarina Phillips 
Linda Potter 
Heidi & Joey Rucks 
Michelle & Lance Smith 
Bernadette Sperberg 
Carissa Sturm 
Teressa & Tony Winslow 
   
CONNECTICUT  
Yesenia Conde 
Sarah Consolini 
Brenda Dionne 
Grace & Avien Dotig 
Nicole Lapolla 
Bryan & Maria Pereira 
Edlyn Philip  
Melanie Santos 
Patti & John Saville 
Kimberlee Simko 
Jesse Valentin 

DELAWARE  
Katie Flanagan 
Cynthia Powell-Pope & 

Loren Pope 
Jennifer Shellem 
Erin Yingling 
 
FLORIDA  
Djounelka Alexandre 
Natalie Alvarez 
Julie & Beau Armstrong 
Krystle & Stephen 

Bamberski 
Elizabeth Cabrera Rosado
Cheryl & Derlis 

Carrasquillo 
Kelly & Jonathan Carter 
Dianne Cashmore 
Taylor Chester 
Elise Crawford 
Josie Crawford 
Carlos Cuesta 
Megan Dare 
Kimberly Darpino 
Missy Dean  
Richard Diaz & Yurisel 

Salazar  
Krista Drock 
Julia & Daniel Duran 
Ashley Eddy 
Monique Etienne 
Shana & Scott Falany 
Joan Fernandez 
Karen Fiefia  
Chasity Fields 
Kimberly & Ervin Foster 
Sarita Fulford 
Dennis Garcia 
Natisha Gardner 
Britney Gillis 
Elizabeth Gorski 
Kelsea Griffith 
 Alan & Heather Guzzino
Heidi Halbe  
Delana Hall  
Jason & Noelle Hall 
Tyler Hansen 
Mary Hartmann 
Kristi & Tim Hendricks 
Kaye & Joe Hyde 
Chelsea Hyneman & 

Sanjith Thangarajah
Wivalie Jean 
Tanganykia Johnson 
Bessie Jones 
Jonna & Benjamin Jones
Ashley Kaufman 
Marlene & David Kelly 
Shauna & Anthony Keys 
Grace Kressu 
Krista Kuhn  

Edwin & Luz Ladino 
Yanick Lawrence 
Robert & Dawn Lemus 
Lorraine Lewis 
Andrea Livingston 
Sophie Lonsinger 
Emily & J Bryan Lucius 
Stephanie & Kevin 

Merriweather 
Ruth Shella Moncy 
Jody & Jim Morgan 
Liz Morgan  
Theresa Morse 
Maria & Frank Mosca 
Lynda Nguyen 
Fabricio Nobre 
Dr. Cicily Payne-Nestor & 

Dr. James Nestor 
Sherry & Russ Peck 
Tiara Pittman 
Liria Lamas & Eduardo 

Porras  
Melissa & Doug Prater 
Adina Preston 
Yeison Ramirez 
Deborah Reilly 
Joseph Salnave 
Yolanda Sanchez 
Bob Schick  
Russ & Beth Schomp 
Matthew & Dalain Slaga 
Nicole Smith 
Suzanne & Justin Stadler
Iona Stephenson 
Susan Strauss 
Eleanora Taylor 
Danielle & Aaron Thesing
Jessie & Andrew Trudeau
Becky Vandermolen 
Kathiana Vertus 
Sydney Waugh-Castle 
Rebekah & Bill Weissert 
Sheri & Frank Wilcox 
Jessica Wood 
Candace & Michael Woods
Tony & Sarah Zanoni  

  
GEORGIA  
Nicole Ayers 
Morgan Banks 
Geraldine Bouyer 
Jefferson Green & Trenice 

Brown  
Paige Champion 
Tracy & David Clower 
Cortesha Cowan 
Jarrod Crocker
Helen & Durward Dilag 
Megan Dixon 
Lindsey Echols 

Shane Harmon & Alison 
Feliciano-Harmon 

Kai Fluitt  
Rodney Foster 
Marcenae France 
Rebecca Garrett 
Leah & Phillip George 
Chandra Hardison 
Darlene Hearndon 
Caroline Highsmith 
Kristin Hooper 
Briana Jernigan 
Laura Johnson 
Rebekah & Bailey Johnson
Natalie Kelley 
Lisa Maier  
Michelle Martin 
Jenna Marzoll 
Toni Matthews 
Joshua Mayes 
Anitra & Franklin McDowell 

Sr.  
Jeanie Paige McWhorter
Monica Ashford 
Stephanette Moore 
Duwan & Nikki Mundin 
Stephanie & Emege 

Nchege  
Madison New 
Kristina Patrick 
Patrice Patterson 
Stephanie & Scott 

Patterson 
Sarah & Cason Purvis 
Emily Roberts 
Sara Robidart 
Lorne Sam  
Hannah Schuster 
Nereyda Sesmas 
Adrienne & Michael 

Sifontes  
Dorothy & Anthony 

Stewart  
LaKesha & Raymond 

Torregano 
Ciarra & Kristopher Warren
Brandi & Jeremiah 

Whitmer  
Blake & Rachel 

Whittington 
Angie Windom 
Brittany Wofford 
 
HAWAII  
Solomon Caba 
Maria Concepcion Calapini
Sandy & David Carvalho 
Jonathan Katayama 
Zoe Lamb  
Rodney & Phyllis Lum 
Charleen & Mark Tajiri 

IDAHO  
Jenn Adams 
James & Tiffany Barrett 
Heidi Bartolotta 
Kerry & Kathy Buxton 
Sandy & David Clemons 
Fred & Leslie Cole 
Rachael Furlong 
Jenny Garcia 
Heather Humphrey 
Victoria Kuhfeldt 
Rineke Lewis 
Art & Kimberly McCauley
Sunny Nickasch 
Jason & Brooke Paulin 
Joan Rudd  
Amy VanManen  

  
ILLINOIS  
Netherine Agsalda 
Maria Teresa Anacleto 
Isamary Arellanes 
Erika Arnhart 
Jennifer Barrett 
Jennifer Bell 
Taylor Bierman 
Tammy & William Brink 
Nicole Bruns 
Tammy & Erik Burgwald 
Rachel Chapman 
Shawnta Cotton 
Annette Davis 
Frank & RoxAnn Dhom 
Holly Earley  
Joan Ejike  
Kristin Fenton 
Janna Finkley 
Allison Frizzell 
Jason & Keri Hayes 
Samuel & Jocelyn 

Huaripata 
Theresa Hughes 
Deborah Jossell 
Hailey Keyes 
Victoria Kiehl 
Darien Knight 
Shandi Lemmon 
Patti Leynaud 
Yolanda & Jessy Padilla 
Melanie & Landon Parker
Marlo & Jim Payne 
Maria & Alvin Perryman 
Jackie Robin 
Emmary & Aaron Roemer
Uriel Sanchez 
Esther Smith 
Andrea & Kramer 

Soderberg 
Gina Sullivan 
Brenda VanAsdlen 
Sara VanLoon 

Bobbi Wilson 
RaeLee & Clint Zumbahlen 

  
INDIANA  
Patrick Baumgartner 
Jocelyn Bélizaire 
Mira Bell  
Jordan Bulmer 
Megan Crays 
Tara Cutter  
Christina Fickel 
Kayla Frank  
Sharissa Johnson 
Brittney & Matthew 

Landrum 
Jeanine & Michael 

McElfresh 
Lacey  & Jordan Michael 
Nezel Miller  
Veronica & Roberto 

Montoya  
Breana Nungester 
Ashley & Jason Patterson
Carlee Pickering 
Sarah  & Eddie Placencia
Alicia & Jason Purdy 
Jason Rice  
Dawn Spurgeon 
Patti Sutherlin 
Diane & Steve Terwilliger
Sheri Ward  
Renee Williams 
Kellie Yahr
  
IOWA   
Mariah Aeikens 
Lynnea & Shane Andersen
Taylor Atwater 
Kendra Bladt 
Keasha Bockenstedt 
Malissa & Charles Cowan
Sarah Cox  
Elaina Douglas 
Tarah & Todd Downing 
Jackie & Caleb Frost 
Carey Groll  
Nichole Hansen 
Tina Hockmuth - Pezzetti
Amber Johnson 
Ashley Kohler 
David & Kathleen Macke
Caroline Moniza 
Lynette Morton 
Stephanie Nepple 
Sheila Panos 
Jessica & Cory Rezac 
Abby Schreck 
Jenn Schulz  
Jamie Sloan 
Delissa & Anthony Strode
Lindy Strohman 
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Molly Uhlman 
Amie Walkup 
Pamela Wieler 
Renee Williams 
Krista Wineinger 

KANSAS  
Kali Bloedorn 
Karah & Christiaan 

Bosmeijer 
Jill Buscher  
Peyton Buscher 
Caitline Christenson 
Vicki & Paul Clifton 
Mckayla Cluck 
Lindsey Coley
Laurie Davis 
Kristina Derstein 
Rachael Donahou 
Camrynn Gumescheimer
Shayna Heideman 
Kelli & Nic Hillman 
Brenda & John Kempton
Adrianna Kimlin 
Brittany Lovelace 
Danielle Maris 
Shree Merriweather 
Paige Milota 
Darence & Melinda Munsell
Ashley Niehues 
Megan Piersee 
Leah Reinert 
Amy Roberts 
Devan & Adam Rothers 
Mikayla Schankie 
Lacy Schreck 
Ashley Steinlage 
Olivia Stevenson 
Allison & Paul Thomsen 
Kaley Umbarger 
Kori & Ethan Zimmerman 

KENTUCKY  
Cheyenne Bratcher 
Morgan Carlisle 
Kelly Hayes  
Debbie & Lloyd Jeter 
Maddy & Hetty Kaye 
Ally Kirk  
Steve Lankfer 
Jayne Levan 
Amelia McDougal 
Ana Maria Padilla Moreno
Kelli & Robert Peterson 
Tina Richard 
Zelda Rose  
David & Tia Rutter 
Stacey & Phillip Smith 
Morgan Spann 
Kirstie Weiss 
Katie Wirth 

LOUISIANA  
Sindy Yoselin Aviles 
Mike Bob  
Heather & Frank Brown 
Brooke Delatte 
Michael & Lisa Dugger 
Betsy & Thad Dumesnil 
Amy Fortenberry 
Tammy & David Guillory 
Craig & Kristin Kingrea 
Kayla LaBorde 
Danielle & Tucker Landry
Christi & Allen Latour 
Kenyada Long 
Sarah Loupe 
Ashlen McGinnis 
Marie McLean 
Wanda McMorris 
Shelly Stewart 
Randi Verdun 
Jenni & Craig Vicknair 

MAINE  
Brenda Levesque 
Alfred Moore Jr & Dr. Ruth 

Moore  
Mary-Ellen Savage  

  
MARYLAND  
Marc Alston  
Fakanah Anthony 
Shavonne & Donzell 

Bowman  
Robin Cermak 
Derrick & Valerie Dawkins
Evelyn Harrison 
Kimberly Lyles 
Doris Riley  
Cynthia Ringgold 
Tonya Wilson 

MASSACHUSETTS  
Jenny Barlow 
Joni Bisbee  
Niphaela Saggarah Dupont
Elodie Daniella Jean 
Leonard & Anna Jemiolo
Julie Kroll  
Angela Li-Tower 
Namara Mondesir 
Kari Phillips  
Luis Marquez & Franchesca 

Ruiz  
Nehemie Toussaint 
Jamie Wild  
Lawren Wilkins  

 
MICHIGAN  
Inna Arshinov 
Dwayne & Glenda Barr 
Ramon & Nekeyta Brunson

Stephanie Burke 
Wanda Burke 
Kelly Burt  
Cheryl Capel 
Carrie Cercone 
Sheryl Chittenden 
Jane & Jim Cyrus 
Jazzi Franklin 
Dennis Hart & Lea Herbert-

Hart  
Amy Heard  
Marty Hutnick 
Mandie & Craig Keller 
Emmy Lou Killinger 
Brandi Klein 
Lauretta Kloha & Mike 

Brandow 
Melissa Krull 
Jim & Aileen Kushon 
Samantha Lee 
Jaimelynn Lewis 
Vianey Lopez 
Jena & Troy McClellan 
Paula Meadows 
Alicia & Keith Merithew 
MaryJean Nool 
Natalie Oliverio-Ziehmer & 

Brian Ziehmer 
Stephanie Palmer 
Tiffanie Pickens 
Kyle Rasmussen 
Kristin Roberts 
Lynda Rourke 
Miriam Russell 
Jen & John Sebbas 
Julie Serb  
Debbie & Jeremy Smith 
Hayden Stephens 
Sheila Tacy  
Melissa & David Tubergen
Stacey Vandenbrink 
Pamela Volz 
Lisa Waiters 
Grace Wheeler 
Justine Zaharie 
Kelly Zsido   

  
MINNESOTA  
Eric & Sidney Adelman 
Katie & Ryan Anderson 
Virginia Brekke 
Tracy & David Cannon 
Amanda Cordell 
Sarah Fonseca 
Ria Grossinger 
Sarah Harazin 
Maegan Herwig 
Marissa Kallio 
McKynzie Karger 
Taylor Kirby  
Ashley Langer 

Mary Lieser  
Ashley Lochen 
Liz Madsen  
Kara Manders 
Ally McCallson 
Connie Miller 
Lucas & Amber Nelson 
Mike & Kelly Nelson 
Erin & Justin O’Brien 
Steven & Julie Peters 
Kara & Todd Pfingsten 
Anna Piechowski 
Rachel Reese 
Marcia Reiter 
John & Diana Sanny 
Amanda & Matthew 

Schaeuble 
Tyler & Laura Schmidt 
Kristi & Todd Smith 
Jaime Sorenson 
Jenny Stueckrath 
Kate Turnquist 
Yvette & Paul Zona
 
MISSISSIPPI  
Chasity Gullett 
Kimie & Kelly Austin 
Alice Barnes 
Rene Britt  
Riley Childs  
Lori Corbin  
Amanda Dunn 
Nancy & Jim Ferguson 
Mandy Gomillion 
Ginger Gregory 
Patsy Gregory 
Krystal Griffin 
Ashley Hendrix 
Lisa Lovell  
Susan May  
Ashley McCormick 
Brittany & Daniel McCrory
Melanie Ferguson 
Ben & Sarah Melton 
Susan Palmer 
Lindsey & Patrick Patterson
Shannon Rawson 
Brandy Sharp 
Heather Smith 
Susan & Dennis Smith 
Robin Snow 
Hannah Tyner 
Katie Wiggins 
  
MISSOURI  
Ka’Ron Adams 
Christina Ammons 
Sydney & Jeremy Arnold
Justin & Erin Bachman 
Emily Basler 
Courtney Bequette 

Casey & Jacob Bopp 
Carey & Robert Byrd 
Danyelle & Levi Chappell
Nicole Collins 
Lynnette Conkling 
Shyra Davis  
Alexis & Cheljean Erwin-

Davis  
Sonya Everett 
Mallory Ford 
Darra French 
Jane Frisch  
Julia Gardner 
Sarah Gregory 
Kristin & Fred Grossman
Stacey Haney 
Anita Hauser 
Jackie Heredia 
Shannon Hill 
Janelle House 
Lauren Judd 
Nikki & David Lawhon 
Lindsey Martin 
Kyle & Lauren Murphy 
Ashley Perrey 
John Peters  
Sonja & William Pless 
Maria & Drew Renaud 
Tracy & Al Ricotta 
Josie Sederburg 
Bryanna Seel 
Aquita Smith 
Cassie Stephans 
Reason Swafford 
Gina Vent  
Jennifer Wampler 
Rasheal Wesley 
Dana Willmeno

MONTANA  
Risa Billingsley 
Faith Casey  
Lori Ellis  
Shaunda & Wade Hall 
Stacy & Charles Heiland 
Josie & Tyson Hinkle 
Rebecca & Jesse Moore 
Kelsey Proue 
Kelly Smyth  
 
NEBRASKA  
Nikole Bader 
Brenda Brock 
Kappes & Joy Chatfield 
Nicole Kays  
Tara & Jared King 
Keatra Krause 
Kelly Krohn  
Kendra Kuhn 
Steph LaBarge 
Ashley Lynch 

Gail McHugh 
Susan Ommen 
Sergia Pablo Cayetano 
Shannon Pomplun 
Sheila Prusia 
Shelby Rath 
Amanda Rausch 
Alyssa Rushton 
Alaina Stoyan 
Keely Trimble 
Myretta Whittington 

NEVADA  
Dalia Ayala  
Kim Bishop  
Jodi & Joe Collins 
Nikolas Constantindis 
Alejandro Sandez-Cid & 

Dalila Estrada 
Christi & Dwayne Falcon
Vincent Ferrazzano 
Larry Baity & Terri Haddad-

Baity  
Suzy Mayse  
Ruby Ramirez 
Lorena & Joselino Rangel
Gilda Rodriguez 
Crystal Salois 
Melissa Webb 
Ashley & James Yuill 

NEW HAMPSHIRE  
Tricia & Christopher Edris
Kathy Fotheringham 
 
NEW JERSEY  
Deirdre Adams 
Elizabeth Adams 
Valerie & Robert Baylor 
Melvin Dela Paz 
Roberto Demetillo 
Alexis Demetroulakos 
David & Cheryl Felsenthal
Sandy Grippo 
Kara Howes  
Teresa Kirkendale
Maria Krauss 
Maria Lewis  
Pierre Malbranche 
Bunette Nazaire 
Kristie Reinhard 
Fariba & Anthony Sylvander 

NEW MEXICO  
Kirsten Brewer 
Jonathan Coomes 
Connie De La O 
Laurel Dillard 
Charity & David Gomez 
Sabrina & Ray Gutierrez 
Rebecca & Ryan Howard
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Carolyn & Rayfield 

Jefferson 
Melinda Lough 
Darrell & Robin MacLearn
Amie Jo & Jeff Powers 
Samantha Rasinski 
Josh & Maribel Salinas 
Maria & Wilhelm Siemens
Monica Torres 
Jessica Valdez 
Mindy & Jeremiah 

Widmann

NEW YORK  
Lynn Amell  
Kelly Barkley 
Gerald Battaglia 
Kalie Bearor 
Denise Beyers 
Shawna Butts 
Lyn Campanano 
Amanda Cross 
Moses Deese 
Jenna Deridder 
Joanne Dorcent-Coq 
Daniel Drabin 
Francisca Durosier 
Lydia Estandian 
Gabrielle Everett 
Rizzi Feliz  
Betsy Foster 
Sharon Geraci 
Judith Grant & William 

Bezmen  
Monet Green 
Susuana Hammond 
Sonya Harrison 
Jen Jedrich  
Tasha Jenkins 
Nina Kim  
Annie Link  
Zoemi Lopez 
Megan Mathews 
Marc Henry Mauricette 
Angelica Mora 
Walter Mora 
Meg Olsen  
Russ & Ronni Paley 
Sandra Quackenbush 
Indroutie Raghubir 
Felicia Rodriguez 
Chelsea Schaffer 
Deana Speakman 
Julianne Spilman 
Trisha Voltaire 
Elie Weingarten 
Leah Widrick 
Cora & Royston Williamson
Phyllis Young 

NORTH CAROLINA  
Chasity Bogle 
Nicole Breaud 
Nick Brucker & Adyana de 

la Torre  
Cory & Eliza Buckman 
Beverly Clark 
Christian Coleman 
Sierra Conrad 
Kimberly Davis 
Renee Digsby 
Vanessa Edwards 
Ali & Brandon Farabee 
Courtney Foster 
Genevieve Exum Francis
LeAnne Gossett 
Michael Hardy 
Hannah Harper 
Yvonne Hicks 
Martha & Jim Hillin 
Elise Hird  
Debra & James Hoffmann
LaQuita Ibegwam 
Nandiyel Jamison 
Katie Jernigan 
Heather Kinsey 
Taniesha Knaff 
Peggy Lingerfelt 
Mandy & Jeff Marburger
Jenne & Jay Matthews 
Ashley Mcswain 
Karen Moore 
Matthew & Jennifer 

Munday  
Sabrina Nunez Aguilar 
Kendra Owens 
Kathy & Dave Partak 
Carole & Clay Pendleton
Rosalind Perkins 
Leonila & Jason Renfrow
Leigh Ann Rogers 
Steven & Makenzie Schultz
Dorothy Smith 
Jennifer Steele 
Rebecca & John Stewart
Kim Talbert  
Larenda Turner 
Elena Varela 
Jennifer & Jeff Vukovich
Derek & Stacee 

Weissenberger 
Amanda & Matthew 

Wilcox  
Kristen Woodruff 

NORTH DAKOTA  
Brittany Jorgenson 
Sara Kapp 

OHIO  
Olivia Aichholz 
Shelly & Bryan Barrington
Jennifer & Jim Belt 
Sarah Boehringer 
William & Maddy Brett 
Jodi & Trent Buschur 
Tracy Calvert 
Maria & Christopher 

Channell  
Joy & Shane Farley 
Jessica Gibson 
Cassie Goodwin 
Laurie & Kenny Groves 
Dr. Shelley Hamler 
Jennifer Healy 
Paige Herbkersman 
Stephanie Hilliard 
Alyssa Hollar 
Gabrielle Hook 
Nadia Jaime & Ed Blunt 
Diamond King 
Lilian Lister  
Courtney & Michael Metz
Eric Monge Cruz 
Hannah Morris 
Amber Mott 
Lauren & Max Nihart 
Danielle Page 
Victoria Palmer 
Leslie Ponder 
Sarah & Joshua Rankin 
Leslie Rickman 
Tammy Risner 
Jill Rodrigues 
Renee Rodrigues 
Sierra Roth  
Lisa Rusk  
Amanda & Antonio 

Saunders 
Julie & Chad Schlimm 
Ashley Seedorf 
Aleasha Smith 
Karli & Christopher Smith
Katie Thieda 
Dreama & Eric Thomas 
Wayne & Verba Troyer 
Rachel Woodrum 
Koti Wright  
Tawnya Yost 

OKLAHOMA  
Angelina Anaya 

Hernandez 
Kayla Botkin 
Kierstyn Bradley 
Alberta Butler 
Jamie Hall  
Tasha Lindt
Hannah & Seth Pester 
Kimberly & John Roberts

Joy Rogers 
Amy & Nate Smith 
Michelle Stephens 
Edie Tolar 
Bernagen White 

OREGON  
Kindel & Dennis Bonin 
Shanna Kelty 
Thairy Machain & Moises 

Sanchez  
Jessica Manzo 
Barbara Riley 
Nickole Wiley 
Anna Wise  

PENNSYLVANIA  
Karine Andre Alcime 
Sarah Anyan 
Morgan Benton 
Jamie & Matthew Binko 
Angela Blosser 
Gwendy Bonilla Rios 
Angela & Michael Boyle 
Christy & Mark Carr 
Cheryl Christian 
Alicia Crone 
Tracy Deetz  
Marla DiBuo 
Christa Flood 
Stacy Gallagher 
Maria Godfrey 
Kim & Jesse Harris 
Ava Henry Stewart 
Amy & Ben Hunt 
Dawn Jeter  
Elizabeth & Dustin Keim 
MaryLisa Kelly 
Angie Kinnard 
Abby Lapp  
Cheryl Mandel 
Tanya Edwards-Moore & 

Kenyatta Moore 
Shelby Morris 
Cherie Moyer 
Lorien Moyer 
Beda Oyler  
Maria Pisaneschi 
Stephanie Pritchard 
Mary Rearick 
Peggy & Greg Rettger 
Tess Ricketts 
Kervenalde Simon 
Jessica Stein 
Stephanie & Alexander 

Stumpf  
Ashley Yurkovich 

PUERTO RICO  
Cohen & Elyssa Barsten 
Rosa Maldonado 
Angel Torres Rosario 

SOUTH CAROLINA  
Macie & David Ammons 
Holly Bardone 
Cameron Black 
Andrea Blackstock 
Ashley Crenshaw 
Phil & Janet Crescenzo 
Tisa Damron 
Danielle Deperi 
Paul & Maria Evangelist 
Amy & Mark Fincannon 
Thomas & Lauren Gaede
Jacqueline Gazzara 
Edward & Lindsey Gotham
Milton Guerrero 
Jason & Katie Hill 
Julie House  
Sammie & Mary Jackson
Nannie & John Johnson
Stephanie Johnson 
Elsy Lanza  
Gina McLean 
Rochell & Andrew 

Middleton-Hill 
Nathaniel Moore 
Tiffany Neely 
Carissa Reed 
Alison Rhodes 
Kelly Schickling 
Chelsea Trantham 
Amy & Dave Turner 
Thomas Turner 
Tamara Vandiver 

SOUTH DAKOTA  
Kelli Brinka 
Angel Doom 
Lisa Lewis 
Tracey Mehlhaff 
Jaydan Uecker 
Katie Van Kley 

TENNESSEE  
Alise & Bill Anderson 
Magan Anderson 
Jenn Bowman 
Christa & Steven Bratcher
Sarah Broadnax 
Mandi Burchell 
Jennifer Byrum 
Lauren Graves 
Rylee Greer  
Taylor Grindstaff 
Missy Harris  
Crystal Hepler 
Sarai & Jose Hernandez
Margaret Howse 
Vietta Hutchinson 
Fabiola Jean 
Amy Jenkins 
Angie Johnson 

Tammy & Neal Kelley 
Jillian LaPenna 
Alyssa Locke 
Tajuana Mitchell 
Allison & Nathan Neal 
Mallory Nobles 
Amber Orr  
Anna Owen  
Carol Pierce  
Tiffany Rowe 
Brittany Turner 
Sonya Watson 
Hannah Wilwerding 
Amanda Wright 
Heidi Young 

TEXAS  
Liliana Alba & Jorge 

Gutierrez 
Rachael Anderson 
Lucero & Jose Araiza 
Nelly Ardavin 
Vanessa Arizpe 
Jenna Asdel 
Sharon & Pat Autry 
Shani Baird  
Genetta Beasley 
Neil & Sherronna Bishop
Allie Boyd  
Iris & Ernesto Bravo 
Rylie & Evan Bright 
Carola & Jack Broaddus 
Haley Bromley 
Kristina & Christopher 

Brown  
Lyndsey Cabrera 
Summer Dey & Marcelo 

Cacciagioni 
Judee & Bernard Capucao
Karie Carney 
Mercy Casili-Colunga 
Rosa Castillo 
Angelina & Miguel Castro
Nina & Ken Cebrun 
Bricelda Cervantes 
Billie Cervera 
Sybil Chandler 
Jessica Corona 
Brittany Craine 
Hayle Dangelmayr 
Ashley Davis 
Hannah & Morgan Davis 
Britney Deering 
Leonor Garcia & Sergio 

Delgado  
Kathy Dennison
Daphne Douglas 
Jacqualine Edwards 
Yvonne Eguia 
Sharon Fant 
Susie Farnie 
Makayla Fehr 



JUNE 2025  |  MELALEUCA.COM/LIA   133

ALBERTA  
Shawn Callin 
Shaye Callin 
Clarissa Clark 
Tienna Duffin 
Megan Dykshoorn 
Rhonda Hendricks 
Braydi Hoppus  
Charmaine James 
Chanel Kasteel 
Erwin Resma 
Bailee-Dawn Rowat 
Rosie Serna

Val Sjodin 
Sarah Smith 
Sam Steinke 

BRITISH COLUMBIA  
Tiffany Coutu 
Samantha Miedema 
Hennie Ng
Rachelle Shields 

MANITOBA  
Naomi Barr  
Kayla Beam  

Lindsay Birmingham 
Jamie McInnes & Roberta 

Earle  
Tianna Hossack 
Enrique Joaquico 
Estike Kruger 
Amilee Lamb 
Katherine & Chad Moir 
Luanne Rae  
Kelly Richardson 
Jenn Rushton 
Jackie Steele 
Jenny Steele 
Dayna Webster 

NEW BRUNSWICK  
Kassidy Alchorn 
Jordan & Kyle Blunston 
Ashtyn & Michael Colford
Melanie & Mathieu Leclair
Noella Leclair 

NOVA SCOTIA  
Lacey Boutilier 

ONTARIO  
Shaina Bendijo 
Tracy & Robert Donald 
Joaquin González 
Nicola Green 
Marijo Howard 
Karen Hughes 
Modeline Jean 
Danielle Kittmer 
Sharron Leonard 
Nicole Nedelko 
Jean Ked Neptune 
Isabelle Nsaajo Kamdoum
Diana Patricia Ruvalcaba 

Garcia  
Ariel Walter

QUEBEC
Laurie Cloutier 
Patrick Custeau 
Nancy Desormiers 
Lola Duval  
Katiana Evariste 
Jean Brunel Fortune 

Nadjeda Jean Baptiste 
Ernso Jean  
Adrienne Jeudy & Madsen 

Guirand  
Laura Lavoie 
Steeve Raymond & Marie 

Dume  
Jean Baptiste Volcy 

SASKATCHEWAN  
Breanne Barber 
Alanna Daer 
Tori Farr  
Shayna Geistlinger 
Kennedy Gerry 
Cassidy Haas 
Alyssa Hanson 
Kaela Larter 
Kerri Lindquist 
Jamie Martin 
Andrea & Justin Morrice 
Leanne Myer 
Lindsay & Lane Rey 
Shannon Scheide 

Kayla Stanhope 
Chelsea Tuffs 
Megan Turton 
Amery Wilson 
Alexis Wirl 

ALABAMA  
Renae Blankenship 
Lexi Brasher 
Tasha Conwell 
Danielle Duffy 
Mike Ellis  
Brittany Funderburg 
Marty Grant  
Leila Harris  
Celena Luna 
Amy & Jimmy Phelps 
Ally Sanders 
Desiree Thomas 
Rosalynn Williams 

ALASKA  
Darathea Lathan 
Shelby Walz 

These businesses have taken advantage of the 
tremendous potential of the Pacesetter program. 
Each has watched the Foundations video, enrolled 
eight (8) or more Members and advanced to a 
new high status of Director or above.

Pacesetter

Iredh & Ruben Felizardo 
Robin Fonseca & Noah 

Fleming  
Petra & Magdaleno Flores
Ruth & Jonathan Foster 
Sabrina Freeman 
Morgan French 
Rileigh Gaines 
Lisa Gann  
Elda Garcia de Vazquez
Olga & Enrique Garcia 
Heather Garza 
Laura Garza & Jorge Perez
Leslie & Rochelle Gaspard-

Rochon  
Melissa Gellos
Consuelo Gonzalez 
Denise Gomez 
Liliana Gonzalez 
Nicole Gregory 
Lidia Guardado 
Luis Martinez & Ana Lucia 

Chapa  
Kristen Hackman 
Jordan Hamilton 
Drs. Carlin & Chris Hardy
LaTesha Hardy 
Ashley Hart  
Deedee Henry 
Cynthia Hermosillo 
James Howard 
Jill Ivey 
Amy & William Jehling 
Graci Joines 
Cory Jones  

Joniya Jordan 
Manda Kistler 
Meghan Kitts 
Lindsay Krisko 
James Lamont 
Michelle & Justin Larsen 
Madison Lathem 
Carmen Lopez 
Emili Lykins 
Dianna Maria 
Bryanna Martin 
Elva Martinez 
Breanna Massey 
Amber & Robert Massicott
Karissa Mays 
Scott McKay 
Lovely & Jeremy White 
Maricel & Joseph Meade
Maria Mendoza 
Nici Meneley 
Mat Metzler  
Veronica Montgomery 
Maria Montoya Rangel & 

Guillermo Castro Reyes
Demi Moore 
Alicea Mullins 
Daysi Yamileth Munoz 

Escobar  
Melissa Naqvi 
Melissa Navarro 
Jacob Niebuhr 
Katie Oder  
Janetta & Femi Olaseni 
Ashley & Brandon Olive 
Mercedes Pando 

Christopher & Sarah 
Pentecost 

Joylyn Peralta 
David & Bonnie Perry 
Kim & Lance Phares 
Amber Phipps 
Julie Porter 
Julia Rea  
Kylie Reardon 
Tammi & James Reardon
Kecia Richardson 
Connie Riley Ayad 
Robin Robinson 
Jennifer Robison 
America Robledo Soto 
Rafael & Monica Rojas 
Candice Ross 
Carlos Salas 
Sarahi Oviedo 
Chastity Sanders 
Jacob Seaton 
Luz Serrano  
Kimberly & Mike Sewell 
Irma Solis  
Candace & Blaine Spradley
Thressa Stehr 
Maggie Talamantes 
Lauren Tobey 
Sarah Tolson 
Maribel Torre 
Amy & TJ Trietsch 
Kaleigh Uroz 
Monique Vallair 
Kirby Vanatta 

Amy Varley  
Dana Vick  
Claudia Villegas 
Imelda Villegas 
Gaby & Lance Walerczyk
Ami & Josh Wallace 
Candi Warren 
Ashton Weems 
Jody Whitehouse 
Sofia Wilhelm 
Hannah Williamson 
Noelle Williamson 
Maci Wilmeth 
Kindra Woods 

UTAH  
Sandi Bassett 
Lisa & Erick Biehl 
Steven Hyatt 
Lori Johnson 
Jennifer Wilcox 
Danielle Zimmerman 

VIRGINIA  
Kareemah Abdullah 
Miranda Cartwright 
Julie Danko
Donita Estep 
Jessica Hartkopf 
Laurie Morgan 
Katie Lee  
Florence Otieno 
Rebecca Penrod 
Lisa & Steven Peterson 

Rachael & James Tocci 
Melissa Willie 

VERMONT  
Melissa Blanchard 
Kysta Irish 
Bryanna Trippany 

WASHINGTON  
Kyla Albertson 
Lauren Anderson 
Ophelia Araujo 
Mark & Katie Bachand 
Amy & Eric Bergemeier 
Mallory Burns 
Andrew Castillo 
Megan & Joe Ector 
Sara Hardy  
Crystal & Michael Hines 
Krista Ma’e  
Colleen Martin 
Leah & Sam Melquist 
Syrina Melton 
Mary Miles  
Lyndsey Miller 
Shayna Murphy 
Lori Neumann 
Maria Nunez & Raul 

Granados 
Jaimee Nylund 
Terry O’Neill 
Rebekah Pierce 
Karla Rivera  
Linzy Stone  
Loretta Stover 

Tara Strickland 
Ernest Vigil  

WISCONSIN  
Morgan Baumann 
Martha Bednarowski 
Josiah Butler 
Mary Anne & Raymond 

Carlson  
Jodi Garnell  
Melody Jacobs 
Patience Jensen O’Connell
Dawn Menard 
Reyna Olivares 
Kim Olson  
Michelle Pickel 
Norma Ronquillo 
Molly Schmidt 
Beth Schmitt 
Jessica Smith 
Susan  Stauffer 
Katherine Vander Kinter  

WEST VIRGINIA  
Kelley & Christopher Byrd
Amanda Savage 
Kelsi Ullom  

WYOMING  
Shenae Alberts 
Rachael Chancellor 
Katie LeDoux 
Jessica Patrick 
Joselynn Riley 

Circle of Influence–Pacesetter
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ARIZONA  
Tiffany Albright 
Eric Cogburn 
Keri Colasanti 
Sion Colmus 
Karina Echternacht 
Gerson Galeano 
Brenda Star Gray 
Rose Weber 

ARKANSAS  
Fritznel Antoine 
Mandy Raphael 

CALIFORNIA  
Juan Aguiar 
Bienvenido Ancheta Sr 
Sang Bae  
Monique Baseer 
Luz Bermudez 
Sun Cho & Ronald Song 
Grace Chon  
Hannah Chon 
Justin Chon  
Hyokyung Chung 
Amanda Cortez 
Hazel Duran 
Anna House 
Connie Jang 
Judy Johnston 
Leah Jones  
Sarah Joo  
Doo Sun Kim 
Christina Kleveno 
Misun Kyung 
Kaori Lambarena 
Eun Kyung Lee 
Jiyeon Lee  
Lansun Lee 
Nam Lee  
Sharon Lee  
Soonae Lee  
Youngok Lee 
Krista Martinez 
Silvia Mendoza 
Rene Merazo 
Dena & Jonathan Moore 
Melinda Murphy 
Joo Hyun Oh 
Ethelinda & Guillermo 

Palermo  
Chin Park  
Alma Perez  
Brittany Pires 
Bianey Ramon 
Bernabe Ramos Blas 
Wendy Reynoso 
Jong Im Shin 
Melody Shin
Imelda Solis 
Maria Uitz  

Samantha Williams 
Esther Yoon

COLORADO
Kala Gonzalez 
Emily Hall  
David & Ana Martinez 
Alyssa Mooney 
Michelle Padilla 
Maria Quiñones 
Katelyn Woodman 

FLORIDA  
DeAnn & Gregory Alaine
Djounelka Alexandre 
Lirma Alexis Exantus 
Frances Ananayo 
Kristen Barry 
Gabriel Beck 
Mariah Benson 
Guetty Bien Aimé 
Guerline Constant 
Mirlene Cosmenor 

Estimable 
Carlos Cuesta 
Larry Davis  
Lindsey Donato 
Sylvestre Dorleron 
Leniel Dortelus 
Nerlie Dorvil 
Margie Dotson 
Aubren Doyle 
Anna Fellure 
Sarah Gardner 
Emily Grau  
Cynthia Hanes 
Tyler Hansen 
Shauna & Anthony Keys 
Tonya Kirkpatrick 
Sabrina Krause 
Edwin & Luz Ladino 
Kurdy Lareche 
Gabby Lawrence 
Yanick Lawrence 
Natasha London 
Rose Long  
Brandon McGuire 
Ana Mendoza 
Elourne Morleus 
Silficia Myrtil 
Jackie Ortiz  
Katie Paige  
Cheryl Pieper 
Adina Preston 
Michele Regev 
Rosirys Romero 
Mirlande Rosier 
Joseph Salnave 
Kristin Suero 
David Vazquez 
Lino & Gerarda Vazquez

Donavin Warren 
Danelle Worth 
Ashley Wright 

GEORGIA  
Geraldine Bouyer 
Tiffany Bowlin 
Jefferson Green & Trenice 

Brown  
Elizabeth Copeland 
Cortesha Cowan 
Stephanie Dallas 
Megan Dixon 
Christi Farmer 
Angela Fears Henderson
Ermithe Felix 
Rodney Foster 
Kristin & Cody Griffith 
Chandra Hardison 
June Harris  
Kristin Hooper 
Karen James 
Quortney Jernigan 
Rebekah & Bailey Johnson
Seoyeon Kim 
Chasity King 
Tyonna Lewis 
Lisa Maier  
Toni Matthews 
Sheldon Moore 
Duwan & Nikki Mundin 
Stephanie & Emege 

Nchege  
Tammy Noe 
Marquie&Ivari Releford 
Crystel  Saturday 
Amelia Sellears 
Mulu Smith  
Adrian Vernon 
Jeremy & Adasha White 
Jennie Wolfe 
Brooke Woodward 

HAWAII  
Solomon Caba 
Johnyrose Dancel 
Senekha Jielle Gabor 
Jonathan Katayama 
Arianne Souza 
William Ta’amu-Perifanos 

IDAHO 
Tiffany Baron 
Zach & Madeline Drew 
Megan Hill  
Victoria Kuhfeldt 
Karrie Navarro 
Joan Rudd

ILLINOIS  
Isamary Arellanes 
Amber Bade 
Myra Dumagpi 
Virginia Garetto-Balmer 
Nicole Harris 
Sarah Herzing 
Lara Lash  
Emily Mink  
Julie Moore  
Mireille Mpimpa
Makeba & Clive Phinn 
Kyra Scoles  
Madison Stroede 
Jenny & Bill Vogel 
Lexi Vogel 

INDIANA  
Laura Alcorta 
Alissa & Jason Alsup 
Danie Antoine 
Lisa Bartscher 
Jocelyn Bélizaire 
Eveline Bien-aimé 
Katie Clevenger 
Kayla Frank  
Hanna Furney 
Lyndsey Gray 
Brittney & Matthew 

Landrum 
Wilnick Libéral 
Jackson Marius 
Holly McAllister 
Ashley & Jason Patterson
Carlee Pickering 
Jason Rice  
Jackie Seniw 
Raegan Stackhouse 
Bri Stepro  
Diane & Steve Terwilliger
Allie Weaver 
Connie Wood 

IOWA  
Mariah Aeikens 
Lynnea & Shane Andersen
Keasha Bockenstedt 
Mckenzie Bockenstedt 
Malissa & Charles Cowan
Tara Helwig  
Tina Hockmuth - Pezzetti
Brooke Jones 
Kayla Kampman 
Andrea Kuehn 
Kayla  Larson 
Caroline Moniza 
Sheila Panos 
Madelyn Pitzen 
Taylor Rastetter 
Kennedy Rolfes
Abby Schreck 

Sarah Tanner 
Shandra Waugh 
Brianna Weatherly 
Pamela Wieler 

KANSAS  
Karah & Christiaan 

Bosmeijer 
Jana Brant  
Peyton Buscher 
John Carrell  
Awilda & Socrates 

Fernandez 
Carlos & Nury Gomez 
Sydney Gould 
Camrynn Gumescheimer
Nikki Jackson 
Brittney Johnson 
Madi Jones  
Elina Katsman 
Paige Milota 
Alyssa Pickens 
Leah Reinert 
Kristen Roney 
Dana Schmelzle 
Kaitlynn Smith 
Allison & Paul Thomsen 
Katherine Umbarger 
Tessa Yoder  

KENTUCKY
Stephanie & David 

Buchanan 
Morgan Carlisle 
Carly Eschman 
Jeanette Gaylord 
Taylor Haydock 
Debbie & Lloyd Jeter 
Zelda Rose  

LOUISIANA  
Catherine Acosta 
Kim Albarado 
Carla Anderson 
Amber Brunet 
Cherie Driggers 
Amy Fortenberry 
Kim Harris 
Alexis Hebert 
Katie Holloway 
Alisha Hoosier 
Kathryn Touchet 
Jennifer Willis 

MAINE 
Brenda Levesque 

MARYLAND  
Fakanah Anthony 
Keisha Dunston 
Princess Ferguson 

Doris Riley 
Jarnee Riley 

MASSACHUSETTS  
Johann Jay Baniqued 
Berline Bertheau 
Ralph Blanc  
Kimberline Duverny 
Brunette Esperance 
Chandelyne Francois 
Elodie Daniella Jean 
Dieunou Meme 
Juny Sermot 
Nehemie Toussaint 
Vera Ventura 

MICHIGAN  
Molly Barnes 
Annie Blume 
Tammie Jackson 
Jaimelynn Lewis 
Sarah Musser 
Marjorie Neal 
MaryJean Nool 
Miriam Russell 

MINNESOTA  
Alysia Bowen 
Maegan Herwig
Marissa Kallio 
Claire Kramer 
Kristen Lambertson 
Keira Limpert 
Nicole Luepke 
Skye McElmury 
Delores McLean 
Amy & Casey Poepping 
Hudson Romfo 
Martin Ruof  
Amanda VanderPlas  

MISSISSIPPI  
Taylor Anderson 
Rene Britt 
Ashley Hendrix 
Rachel Luna 
Courtney Price 
Bailey Smith 
Mariea Stevens 

MISSOURI  
Ka’Ron Adams 
Charles Bond 
Casey & Jacob Bopp 
Geralbert Bossicot 
Shyra Davis  
Dorri Donnel 
Darra French 
Jane Frisch  
Courtney Hebert 
Jessica Ingles 

Pacesetter
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Brooke Jaeger 
Madeline Luedecke 
Stephanie Manning 
Ashlee Mattingly 
Hannah Mendenhall 
Megan Nichols 
Anirese Pierre 
Leslie Rice 
Harley Spencer 
Reason Swafford 
MaKenna Wuelling 

MONTANA  
Kelsie Christensen 
Leonora Espiritu 
Kara Gill  
Stacy & Charles Heiland 
Kayla Hilder  

NEBRASKA  
Antonio Aguila 
Mattie Bumgarner 
Riley Lambert 
Tiffany Myers 
Sergia Pablo Cayetano 
Mollie & Jared Taylor 
Teagan White 

NEVADA  
Marilyn Atijera 
Nikolas Constantindis 
Jennifer Figgins 
Connie Gold 
Johanna Harbottle 
carolina lara 
Darlene Lingo 
Gabriel Soto & Maria 

Montoya  
Amber Moore 
Charleigh Price 
Gilda Rodriguez 
Angelica Tupper 
Ricardo Villalobos 
Melissa Webb 

NEW JERSEY  
Elizabeth Adams 
Jameson Adeclat 
Carly Cinotti 
Sandra Davies 
Alexis Demetroulakos 
Tracie Lyn Evans 
Arlande Exilus 
Betsy Jhong 
Christ Maika Joachim 
Lacey & Joseph Jones 
Bunette Nazaire 
Dawensky Premil 
Mairland Previlon 
Lynn Syslo

NEW MEXICO  
Ra’Lea Conley 
Jonathan Coomes 
Charleigh Davis 
Jeana Smith 
Monica Torres 

NEW YORK  
Ebenezer Atta 
Jerris Banks 
Aretha Crosson 
Guerlin Delva 
Jo DeMichiei 
Jenna Deridder 
Betsy Foster 
Tasha Jenkins 
Jill Neal 
Nichole Race 
Hannah & Adam Snyder 
Deana Speakman 
Julianne Spilman 

NORTH CAROLINA  
Niecy Billingsley 
Marshall Blanton Jr 
Kaitlynn Campbell 
Tracey Combs 
Stephanie Copeland 
Jasmine Davenport 
June Deatherage 
Nexy Etienne 
Cassidy Fisk 
Brittany Hampton 
Hannah Harper 
Clarence & Rachel Harvin
Elise Hird  
Crystal Holland 
LaQuita Ibegwam 
Nandiyel Jamison 
Maija Langford 
Moné Macklin 
Karen Moore 
Dorothy Smith 
Shauntae Smith 
Kim Talbert  
Ashley Tullai & Jeffrey 

Wright  
Elena Varela 
Latisha Willoughby

NORTH DAKOTA  
Amanda Baumann 
Valerie Roth 
Jolynn & Ryan Schumaker

OHIO 
Olivia Aichholz 
Katie Antle  
Brooklyn & William Blair
Sharlenae & Phillip 

Collingsworth 

Paige Herbkersman 
Kim Lawhead 
Haley Lear  
Eric Monge Cruz 
Hannah Morris 
Lauren & Max Nihart 
Valerie Norman 
Leslie Rickman 
Jill Rodrigues 
Renee Rodrigues 
Sonia Tlaseca Perez 
Wayne & Verba Troyer 
Koti Wright 

OKLAHOMA  
Darsha Barfield 
Mackenzie Benner 
Kenna Brooks 
Alberta Butler 
Stephanee Howell 
Stella Milliken 
Melissa Seagraves

OREGON 
Melissa Gilmore 
Brandi Gould 
Ashley Harris 
Dennis Hugie 
Elma Lopez Reyes 
Tami Vines-Anderson 

PENNSYLVANIA  
Sarah Anyan 
Ruth Barthelemy 
Mikayla Bell  
Gwendy Bonilla Rios 
Louise Corallo 
Abby Groft  
Ava Henry Stewart 
Lauren Klinefelter 
Laurie Landis 
Kristyn McCartney 
Theodore & Debra Moore
Shilo Nereus 
Marilen Ogin 
Beda Oyler  
Daniel & Elianis Perez 
Tramona Prince 
Sean Ramirez 
Dawn Stroud 
Miska Young

PUERTO RICO  
Yerdi Salva Feliciano

RHODE ISLAND 
Gabriela Madera 

SOUTH CAROLINA  
Leah Ashley 
Heather Bennett 

Lisa Butler 
Patricia Hamill 
Danae Hudson 
Leah Humphries 
Stephanie Johnson 
Tanya Lieser 
Kevin Love 
Fredelyn Lumokso 
Nathaniel Moore 
Tiffany Neely 
Christa Paris 
Alison Rhodes 
Bryson Shultz 
Lori Wham 
Emily Woods 

SOUTH DAKOTA  
Angel Doom 
Melissa Kludt 

TENNESSEE  
Michelle Ans 
Chaundra Briggs 
Jennifer Byrum 
Leah Cary 
Stephanie Deamues 
Samienta Exantus 
Adrienne Lydon 
Becca McWilliams 
Daniela Millan 
Martez Mitchell 
Mallory Nobles 
Katelyn Price 
Laura Price 
Amanda Wright 
Heidi Young 

TEXAS  
Luis Alberto Allemant 

Tazza  
Toree Allen  
Patricia Almanza 
Kelby Anderson 
Demetrio Araiza 
Elionai & Lorena Arias 
Claudia Arriaga 
Shani Baird  
Maria Banda 
Nora Barnes 
Andrea Blackley 
Mckena Blount 
Aaliyah Booth 
Michele Booth 
Rhashii Booth 
Marcia Boyd 
Payson & Sheyenne 

Brumbelow 
Summer Dey & Marcelo 

Cacciagioni 
Dylan Carlson 
Katarina Castillo 

Morgan Chance 
Alexis Chevallier Boutell 
Chandler Cole-King 
Jessica Corona 
Nina Cox  
Sarah Cox  
Sheily Cruz  
Melissa Dabbs 
Hannah & Morgan Davis 
Britney Deering 
Aaron & Kizzie Drisdale 
Imelda Duarte 
Amy Escobedo 
Sharon Fant 
Susie Farnie 
Makayla Fehr 
Heidi Fernandez 
Isabel Flores 
Romonica Freeman 
Becky Gamm 
Kodie Garner 
Leslie & Rochelle Gaspard-

Rochon  
Liliana Gonzalez 
Kristen Hackman 
Staci & Tedd Hansen 
Alyssa Hill  
Graci Joines 
Joniya Jordan 
Brandi Kennedy 
Kelli & John Kennedy 
James Lamont 
Aaron & Meredith Lapetina
Kayla Largent 
Megan Leyendecker 
Savannah & Jon Lorenz 
Iris Lugo  
Mallory Martin 
Maria Luisa Martinez 
Jessica Masias 
Breanna Massey 
Twila Minter 
Alicea Mullins 
Ana Leticia Obregon 
Tiffany Owen 
Amber Phipps 
Shandi Polak 
Holly Popelka 
Jeremy & Courtney 

Renaud  
Silvia Rivera 
Davisha Rodgers 
Elena Rodriguez 
Fabiola Rodriguez 
Sara Rubio  
Tammy Sicola 
Jenna Simpson 
Alice Snider  
Teresa Stott  
Melissa Sweezy 
Maggie Talamantes 

Amy & TJ Trietsch 
Kaleigh Uroz 
Monique Vallair 
Maria Vargas 
Lexi Villarreal 
Samantha Warick 
Ekoyata Watson 
Ryann West 
Jody Whitehouse 
Karley Winchester 
Yessi Zuniga 

VIRGINIA  
Samantha Cahill 
Dr. Dana Carter 
Madison Garlow 
Debra Goodwyn 
Ashley Huntley 
Kellie Loughran 
Jamika Moore 
Florence Otieno 
Karen Robles 
Kurkessa Springs

VERMONT  
Samantha Cahill 

WASHINGTON 
Kyla Albertson 
Lindsey Bristol 
Matthew Evans 
Sarina Herbers 
Marley Kunz
Grace Lindo 
Chantelle Malmoe 
Lyndsey Miller 
Rebekah Pierce 
Karla Rivera  
Corinne Wright 

WISCONSIN  
Terrance Brennan 
Laurie Gerner 
Melody Jacobs 
Megan Jergenson 
Callie Radlinger 
Stacy Sweig 

WEST VIRGINIA
Missy Bowles 
Christine Cinalli 
Lea Ann Daniel 
Becky Morrison 
Amanda Savage 

WYOMING
Rachael Chancellor 
Caitlin Hoffman 
Joselynn Riley 
Emmaline Siedenburg

Pacesetter
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ALBERTA  
Karly Butcher 
Renee Kassian 
Chanel Kasteel 
Carla & Kevin Richard 
Emily Slaton 
Cassie Strydhorst

BRITISH COLUMBIA  
Naomi Coss  

ONTARIO  
Kate Bridge 
Nicola Green 
Modeline Jean 
Nadia Lemieux 
Jade McKinnon 

SASKATCHEWAN 
Kalin & Matt Anderson 
Stephanie Caswell 
Kelley Christopherson 
Shelby Joanette 
Jenna Mayes 
Madison Wanner

ALABAMA
Cynthia Ivy 
Amy & Jimmy Phelps 

ARIZONA 
Tiffany Albright 
Alexis Dupree 
Tonia Flanagan 
Dominica Silver 

CALIFORNIA 
Sang Bae 
Laura Frederick 
Madeline Stacia Haigh 
Dena & Jonathan Moore 
Sun Ju Ro 
Michele Walden

CONNECTICUT 
Marla Roscoe 

FLORIDA 
Kenton Bibbs 
Charlotte Cartaya 
Christopher Combie 

Brandon McGuire 
Cheryl Pieper 

GEORGIA 
Paige Champion 
Stephanie Donston 
Shonda King 
Loren Koklarinis 
Jordan & Blake Manning
Marlon Napier 
Crystel  Saturday 
Ciarra & Kristopher Warren 

HAWAII 
Jonathan Katayama 
Zoe Lamb 

IDAHO   
Rineke Lewis 

ILLINOIS   
Jennifer Bell 
Rachel Chapman 
Jennifer Farr 
Lynsey Runyon 
Esther Smith 

INDIANA   
Laura Alcorta 
Jocelyn Bélizaire 
Velma Goree 
Tayler Halcomb 

IOWA   
Kelby Billingsley 
Kendra Bladt 
Lindy Strohman 

KANSAS   
Jill Buscher 
Callie Duncan 
Ashley Niehues 
Leah Reinert 
Ashley Steinlage 

KENTUCKY   
Stephanie Bormann 
Tracy Terrell 

LOUISIANA
Amy Fortenberry

MAINE  
Mary-Ellen Savage 

MICHIGAN
Marilyn Fitzpatrick 
Ashley Gerth 

MINNESOTA
Mary Lieser 
Jenny Stueckrath 

MISSOURI  
Mallory Ford 
Darra French 
Jennifer Harding

MISSISSIPPI  
Lori Corbin 

MONTANA  
Faith Casey  

NEBRASKA
Brenda Brock 
Carrie Kavan 
Alaina Stoyan 
Myretta Whittington 

NEVADA   
Crystal Salois 

NEW JERSEY   
Maria Lewis 
Veronica Mabia 

NEW YORK   
Shawna Butts 
Meg Olsen 

NORTH CAROLINA   
Shea Huff 

NORTH DAKOTA   
Jenny Rau 

OHIO  
Sarah Boehringer 
Stephanie Hilliard 
Jessica McCarty 
Rachel Mobley 
Amber Mott 
Jill Rodrigues 
Margaret Venishel

PENNSYLVANIA  
Sean Ramirez 

SOUTH CAROLINA  
Jacqueline Gazzara 
Bryson Shultz 

TENNESSEE  
Jenn Bowman 
Lauren Graves 
Sarah Kimsey 
Nina Upchurch 

TEXAS   
Toree Allen 
Felicia Baker 
Michele Booth 
Morgan Chance 
Sybil Chandler 
David & Loreen Fields 
Robin Fonseca & Noah 

Fleming 
Beverly Hutchings 
Brandi Kennedy 
Aaron & Meredith Lapetina
Nici Meneley 
Jeremy & Courtney 

Renaud 
Ryan Sealy 
Kaleigh Uroz 
Monique Vallair 
Noelle Williamson 

WASHINGTON 
Crystal & Michael Hines 
Loretta Stover 
Corinne Wright 

WEST VIRGINIA 
Rachel Hunt 

Upon enrolling your 20th Member, you qualify 
for the 20/20 Club. This designation recognizes 
those who enjoy 20 percent commissions on the 
monthly purchases of their personal enrollees 
and have distinguished themselves by having . 
Those businesses receive a handsome pin and 
recognition in the digital Leadership in Action. 
Congratulations to this distinguished group!

20/20 Club

20/20 Club
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Introducing three powerful 
new features in the Grow app!

3.0

Smarter Customer Follow-Up
Share scripts, view activity history, and connect with existing customers.

Streamlined Strategy Sessions
Track the engagement and progress of your new Marketing Executives.

Grow Desktop
Enjoy the flexibility to work how you want, where you want.

GROW SMARTER.
GROW FASTER.
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