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PRESIDENT  
COLE CLINGER

Helping People  
Reach Their Goals! 

Our mission is: To enhance the lives of those we touch by 
helping people reach their goals.

That mission shapes everything we do. It’s our guiding beacon.

You will notice that there is nothing in our mission about 
reaching our own goals. Our job is not over when we reach our 
goals. Our job is only over, our mission is only complete, when 
everyone who has joined us has reached their goals.

No one better embodies this concept more and is a better 
example than the man who wrote our mission and lives it every 
day, our Founder and Executive Chairman, Frank VanderSloot.

On his high school career test, Frank wrote that he wanted to be 
a garbage man. Having grown up in a home heated by a wood 
stove, as a newlywed, he felt the pressure to provide his new 
bride with a home that had a thermostat on the wall. As a young 
man, he left a career as a vice president with a Fortune 500 
company to join Oil of Melaleuca, hoping to earn a quick bonus 
and pay off the home he and his family had just built. 

Now that company, Oil of Melaleuca, had some serious 
problems. So serious, in fact, that they had to close the doors. 

But during his time with Oil of Melaleuca, Frank fell in love 
with the people who had joined, and he didn’t want to abandon 

them. These were good people with grit and determination 
who were simply looking for a safe way to create a better life for 
themselves and for their families. 

It was at this point, under Frank’s leadership and direction, that 
Melaleuca, Inc., opened its doors. 

THE GREATEST 
SELF-MADE 
AMERICANS

#43

MELALEUCA FOUNDER

FRANK VANDERSLOOT
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A new company. A company built on sound 
business principles. A company built for the 
little guy. A company with a mission so simple 
and yet profoundly complex: To enhance the 
lives of those we touch by helping people 
reach their goals.

He dedicated himself to that mission. That 
was over 40 years ago and the rest is history. 

Since then, he has been named Ernst & 
Young, CNN, and USA Today Entrepreneur 
of the Year. He was inducted into the Idaho 
Technology Council Hall of Fame. He received 
the Horatio Alger Award for distinguished 
Americans. He has received the Icon, CEO of 
Influence, and Living Legend awards from the 
Idaho Business Review. He has also been listed 
on the Forbes 400.

Just recently, in recognition of the positive impact Frank has had 
on countless lives, Forbes magazine ranked him #43 on its list 
of the 250 Greatest Living Self-Made Americans. Forbes ranked 
Frank above such well-known names as Arnold Schwarzenegger, 
Bruce Springsteen, Dwayne “The Rock” Johnson, Barbra 
Streisand, and Jerry Seinfeld.

And in early May, Frank was awarded an honorary doctorate 
degree in business from Idaho State University.

None of these honors were goals of his. They far surpassed what 
his original goals were. Each one of these awards and accolades 
are the result of over 40 years of focus and dedication to helping 
others reach their goals.

This is so important to remember. When you forget yourself and 
focus on others, when you forget yourself and help others reach 
their goals, great things come your way in the process. You reach 
your goals in the process. At first that seems counterintuitive. 
But the more you think about it, it’s beautiful. We reach our goals 
by helping others, by forgetting ourselves, and helping others 
reach their goals.

Sincerely,
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Feature Story
Families want healthier homes. 
They want products they can 
trust. They want simple ways 
to support their wellness 
without adding more stress to 
already full days. And that’s 
exactly what the new products 
announced at Convention 
2026 deliver!

In this issue, you’ll discover how 
time outdoors supplies you 
with far more than fresh air and 
sunshine. From movement and 
mood to energy and connection, 
the natural world plays an 
important role in whole-body 
wellness. 

Find this topic in this article:

54	�Prescribe Yourself Some  
Time Outdoors

Convention 2026 
New Products. Real Solutions. 
More Reasons to Share Melaleuca! 
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Summer can be one of the most opportunity-filled 
seasons for business growth of the entire year. 
Here’s how to make the most of it!

22
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What can you learn from 
the experience and advice 
of these leaders?

8
Executive Message

The Waiting Place is where 
momentum disappears. 
Here’s a seven-day 
challenge to move you  
out and help you build  
real momentum.
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2
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8
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Sales Darrin Johnson
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22
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68
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76
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32
Turn Summer Moments into 
Meaningful Connections

36
If Not Now, When?
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Product Training

47
What If Your Oral Care 
Routine Is Backwards? 

50
When Home Security Gets 
Smarter, You Get Safer

Total Wellness

52  
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New Peace of Mind
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60
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The Executive Leadership Council represents the pinnacle of dedication,  

leadership, and consistency at Melaleuca. These outstanding business builders  

have demonstrated an unwavering commitment to growth, mentorship,  

and overall wellness. We celebrate their hard work and congratulate them  

on earning their place among Melaleuca’s top leaders.

Masters are those Executive, National, Corporate, and Presidential Directors 
who have been Senior Directors or above for five or more years.

APRIL 2026 

EXECUTIVE LEADERSHIP COUNCIL

Karah & Ian Bosmeijer
KANSAS

MELALEUCA LIFETIME EARNINGS: $225,572

Brittney & Zach Zillig
OHIO

MELALEUCA LIFETIME EARNINGS: $347,477

Alissa & Jason Alsup
INDIANA

MELALEUCA LIFETIME EARNINGS: $249,051

Chelsie & Bo Gilbert
MISSISSIPPI

MELALEUCA LIFETIME EARNINGS: $2,826,486

Kyle & Lauren Murphy
MISSOURI

MELALEUCA LIFETIME EARNINGS: $950,649

Sadie & Brent Kolves
FLORIDA

MELALEUCA LIFETIME EARNINGS: $2,383,428

Sheyenne & Payson Brumbelow
TEXAS

MELALEUCA LIFETIME EARNINGS: $764,961

 MASTERS MASTERS

131211

765

1
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APRIL 2026 

EXECUTIVE LEADERSHIP COUNCIL The Executive Leadership Council (ELC) is composed of the top Presidential, Corporate, National, or Executive Director businesses with the highest 
contribution index and a current Monthly Retention Index (MRI) of 50% or more. At least five positions are reserved for Masters.

Steven & Makenzie Schultz
NORTH CAROLINA

MELALEUCA LIFETIME EARNINGS: $2,938,577

Braydi & Tanner Hoppus
ALBERTA

MELALEUCA LIFETIME EARNINGS: $531,206

Sara & Jake Montreuil
MINNESOTA

MELALEUCA LIFETIME EARNINGS: $1,033,404

Lucas & Chantel Brooks
KANSAS

MELALEUCA LIFETIME EARNINGS: $1,455,984

Katie & Ryan Anderson
MINNESOTA

MELALEUCA LIFETIME EARNINGS: $1,288,261

Jenna & Nolan Trudeau
ALBERTA

MELALEUCA LIFETIME EARNINGS: $1,294,077

Rafael & Monica Rojas
TEXAS

MELALEUCA LIFETIME EARNINGS: $25,603,966

Erin & Aaron Clark
MISSOURI

MELALEUCA LIFETIME EARNINGS: $14,284,631

Morgan & Derek Martin
TENNESSEE

MELALEUCA LIFETIME EARNINGS: $2,907,438

 MASTERS MASTERS

 MASTERS MASTERS

 MASTERS MASTERS

161514

1098

432
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E XE CUT IVE  MESSAGES

DARRIN JOHNSON 
Senior VP of Sales

@darrinjohnson1
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Graduation season is full of caps, gowns, 
pictures, parties—and that iconic Dr. 
Seuss book, Oh, the Places You’ll Go! This 
book has sold over 10 million copies since 
it was published in 1991.

To get you in the Dr. Seuss mindset, here 
are the first few lines of Oh, the Places 
You’ll Go!

Congratulations!  
Today is your day.  
You’re off to Great Places!  
You’re off and away!

You have brains in your head.  
You have feet in your shoes.  
You can steer yourself  
any direction you choose. 

You’re on your own. And you know 
what you know. And YOU are the 
guy who’ll decide where to go.

What’s Not to Love About That? 
Most people gift this book to a high school 
or college graduate and think, “Cute. 
Inspiring. Memorable.” But the older you 
get, the more you realize that this is so 
much more than a children’s story. It’s a 
leadership lesson hiding in plain sight.

There’s one particular section of Oh, the 
Places You’ll Go! that reads less like a rhyme 

and more like a warning. That section 
talks about somewhere called The Waiting 
Place. And if you’re honest, you don’t have 
to be a new graduate to recognize what 
The Waiting Place is. You just have to be 
someone who has found yourself delaying 
what matters most.

The Adult Graduations  
Nobody Celebrates 
When you graduate from high school or 
college, you end that chapter of your life 
in public. People celebrate you. They clap. 
They take pictures. There’s a ceremony, a 
party, and cake.

Adult graduations are different. These 
graduations can be as or even more 
momentous than a school graduation, but 
they happen often, and almost always in 
silence. No cap, no gown, no applause. Life 
simply hands you a new chapter and asks, 
“Who are you going to be now?”

Sometimes that new chapter is positive, 
like a promotion at work or—as a 
Melaleuca Marketing Executive—an 
advancement that you’ve worked hard to 
achieve. But sometimes it’s negative, like 
a layoff you didn’t see coming, a divorce, 
a child moving away, a health wake-up 
call, or a challenging season with your 
business. Sometimes everything looks fine 

CONTINUED >>

Graduation Season for Grown-Ups:

Get Out of The 
Waiting Place!

EX EC UT IVE  MESSAG ES



on the outside, but inside you feel like 
you’re still a long way from becoming who 
you want to be.

These kinds of moments come with a 
quiet decision point. Will you step up into 
this new chapter, or will you stall? Will 
you grow, or will you wait?

For Parents, This Isn’t Just 
Personal—It’s Modeling 
One of the most meaningful graduation 
gifts you can give a graduate isn’t one 
more speech—instead, let them watch 

you step into your own next chapter with 
courage and humility.

I recently saw a statistic that puts urgency 
on that idea. By the time your child turns 
18, you’ve already spent about 95% of the 
time you’ll ever spend with them. In fact, 
about 75% of that time is already gone  
by age 12.

If you’re waiting for life to slow down, 
it won’t. This chapter is being written 
whether you like it or not. And what your 

kids see in you—such as how seriously 
you take your health, how much effort 
you put into your marriage, how honest 
you try to be, and how consistently you 
start again when life puts a speed bump 
in your way—teaches them what no book 
ever will. Your life is a lesson, and it’s still 
being written.

The Waiting Place—Where 
Momentum Disappears 
In Oh, the Places You’ll Go!, Dr. Seuss is 
encouraging but not naive. Yes, you’re 
capable. Yes, you can go places. But 
sometimes you find yourself heading 
toward The Waiting Place instead.

If you’re waiting for life to slow down, it won’t. This 
chapter is being written whether you like it or not. 

Consult the Annual Income Statistics on page 58 for typical results.10  JUNE 2026  |  MELALEUCA.COM/LIA

E XE CUT IVE  MESSAGES



 
 

And when you’re in a Slump, you’re 
not in for much fun. Un-slumping 
yourself is not easily done….

You can get so confused that 
you’ll start in to race  
down long wiggled roads at a 
break-necking pace…  
headed, I fear, toward a most 
useless place. 

The Waiting 
Place…for 
people just 
waiting.
For someone who is building their 
Melaleuca business, The Waiting Place is 
where momentum disappears. You know 
you’ve found The Waiting Place if you’ve 
recently said, “I’ll start when….”

It’s important to note that The Waiting 
Place isn’t where lazy people go. It’s not 
just where discouraged people end up. It’s 
where capable and hardworking people 
land, maybe after being told no one too 
many times. It’s where responsible people 
go when they’re tired of risking being 
wrong. It’s where you may go when you 
hit a flat spot in your Melaleuca business. 
It’s where you pause in doing something 
that truly matters—quietly.

Being Busy but Stuck 
For parents, leaders, and Melaleuca 
Marketing Executives alike, waiting rarely 
looks like doing nothing. Waiting often 
looks like being busy, even productive, 
and most likely exhausted—all while still 
feeling stuck.

It sounds like “I’ll focus on my health 
when this quarter ends.” Or “I’ll be more 
present when the kids get older.” Or 
“I’ll start making approaches when I feel 
confident.” Or “I’ll follow up with my 
friend when the timing is right.” Or “I’ll 

reset my priorities when this season 
is over.”

If that’s you, you’re not broken. You’re 
human. But it’s worth recognizing that 
The Waiting Place rarely steals your 
future in one dramatic decision. It steals 
it in tiny delays.

And here’s what hits leaders especially 
hard: Waiting often feels responsible. 
It can even sound wise. But most of 
the time it’s just fear with a calendar. 
Fear of failing. Fear of hearing a no. 
Fear of wasting effort. Fear of bothering 
someone. Fear of discovering you waited 
too long to follow up. And sometimes it 
isn’t fear at all! Sometimes it’s just you 
staying safe in your comfort zone.

Either way, Dr. Seuss was right. The 
Waiting Place is a bad place to live! And 
it’s not because you won’t be productive 
there, but because you won’t be moving 
ahead in work that really matters and 
becoming someone better.

A Quick Self-Audit 
Don’t overthink it. Where are you 
waiting right now? Where are you in 
a holding pattern—in your health, 
marriage, family, or Melaleuca business? 
Get out a notebook and write it down.  
Be honest.

Why High Performers Get 
Trapped Waiting 
High-performing people are especially 
vulnerable to getting stuck in The 
Waiting Place because they can always 
find something important to work on. 
Does this sound like you? As a Marketing 
Executive, there is always one more 
line of your go-to approach to perfect 
before picking up the phone. There’s 
always a “more responsible time” to 
make an approach or schedule a strategy 
session—which usually means not now. 
As a result, you may delay doing the 
activities that grow your business and 
build momentum in your team.

Over time, the habit of delay may even 
start to feel like maturity! However, 
delay is often simply avoidance dressed 
in responsibility.

If this message feels sharp, know that 
it isn’t meant to shame you. It’s meant 
to support you into thinking about this 
problem clearly. You don’t need drama. 
You need direction.

WAIT: A Simple Exit Plan 
You Can Run This Week
Here’s a framework for leaving 
The Waiting Place without 
blowing up your life. I call it WAIT.

W What am I waiting for? Ask 
yourself what moment you’re waiting 
for that may never come and what 
feeling you’re waiting for, such as 
confidence, clarity, or energy. Most 
people aren’t waiting for time. They’re 
waiting for a feeling. And feelings are 
unreliable leaders.

A Add one standard. Not ten 
goals. One standard. A standard is a 
nonnegotiable rule that you live by 
during this season, something clear 
enough to put on a calendar. Examples 
include adding five names every day to 
your contact list, giving your kids ten 
phone-free minutes when you walk in 
the door, doing a short check-in with 
your spouse a few nights a week, and 
scheduling a Strategy Session that 
happens within 48 hours of enrollment 
for each new customer you enroll.

I Insert it on the calendar (today). If it 
isn’t scheduled, it’s a wish. And if it’s a 
wish, The Waiting Place can easily keep 
you from getting it done.

T Tell one person. Call or text  
one person you know you can  
depend on and say, “Hold me to  
this.” Accountability turns intention  
into movement.
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Just Start  
As a Marketing Executive, it’s important 
for you to have clear, compelling long-
term goals. But it’s easy to get dazzled by 
those goals. Could that really be you being 
recognized for that big advancement? 
Could that be you earning that repeat 
income? That would involve so many 
changes that you might not know where 
to start. It’s the same feeling you might 
get if you had a beautiful painting in your 
mind’s eye but were staring at a blank 
canvas. You’re paralyzed because you 
think your work will have to be perfect 
from the very first brushstroke.

My challenge to you when you find 
yourself at this point is to just start! Block 
out the next hour. Then put your head 
down and go to work doing the Seven 
Critical Business-Building Activities. 
Don’t second-guess yourself. Don’t stop 
to analyze. Don’t worry about doing 
everything perfectly. Just stay in motion.

Why can this get you moving when not 
even your best intentions can? Because 
perfection won’t get you to your goal. 
Momentum will. 

You don’t have to know how the entire 
process is going to go in order to get 
moving. You just have to start.

The 7-Day “Get Out of The 
Waiting Place” Challenge 
For the next seven days, do the following 
exercise. You’re not doing it to prove 
something or impress someone. Doing 
this will help you build momentum. 
Momentum changes your mind.

Pick one chapter of your life that you’ve 
relegated to The Waiting Place. Put it 

on the calendar today. Tell one person 
for accountability. If the chapter is 
parenting, schedule one intentional 
hour this week with your child—phone 
away, fully present—and have the gentle 
conversation you’ve been avoiding. If 
the chapter is leadership, have the clarity 
conversation you’ve delayed with your 
team member. Remember, feedback, 
expectations, boundaries, and truth are 
not unkind when delivered with respect. 

If the chapter is achieving your next 
business goal, complete one measurable 
action, like adding five names to your 
contact list or making three approaches, 
so you can say, “That’s done.” If the 
chapter is improving your health, choose 

one standard for seven days—three 
workouts, getting to bed on time, or 
eating a healthy meal every evening.

You don’t need to create a whole new life 
this week. You just need one small win 
that proves you’re moving. 

Begin Without a Ceremony 
Graduation season is a reminder that 
chapters turn. And if you’re in an adult 
graduation right now—quiet and 
unseen—hear this: You don’t need a 
ceremony to begin again. You don’t 
need permission. You don’t need perfect 
timing. You don’t need the feeling first.

You need one decision that says, “I’m 
stepping out of The Waiting Place.”

Pick your chapter. Schedule it today.  
Tell one person. Then stop waiting and 
take the next small step forward. 

Pick one chapter of your life that you’ve  
relegated to The Waiting Place. Put it  
on the calendar today. 
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This Is Where 
Growth Happens

Melaleuca’s online Business Center has been merged with Grow—giving you one powerful place to 
access the tools, training, and content you need to build your Melaleuca business with confidence.

Grow Mobile App

MORE Tool
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Profile Cards
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Team Filters

To-Dos
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News
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Update Center

Celebration

Enrollment Center

Follow-Up Center

Digital LibraryFR
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GROW HOME PAGENEW!

Open the Grow 
Home Page 

and Grow On!



NEW!



New Vitality for Life Smart Chews are smarter than the average gummy. Their smart emulsion 
technology allows them to deliver higher concentrations of the nutrients you want in  

precise doses, all in a form that’s easy for your body to absorb. Smart Chews are  
sugar-free, naturally digestible, and individually sealed to protect their potency and  

freshness—giving you an effective, convenient, and great-tasting way to get your daily nutrition!

SMART CHEWS
INTRODUCING NEW VITALITY FOR LIFE®

SMART CHEWS VS TRADITIONAL GUMMIES

Deliver up to 50% nutrient load—up  
to 800 mg per chew

Nutrient Delivery Limited nutrient capacity—can only  
hold up to 7% nutrient load

Smart emulsion technology  
helps nutrients be digested and 

absorbed efficiently
Absorption Less-efficient nutrient delivery

Low-temperature production helps 
preserve ingredient integrity

Manufacturing High-temperature processing can  
degrade active ingredients

Stable, nonsticky chews provide 
consistent, accurate dosing

Stability Gummies can clump, melt, or stick  
during storage and shipping

Individually sealed blister packs  
protect from air, moisture, and UV

Packaging Often packaged in clear bottles exposed  
to light, air, and humidity

Protected from oxidation and 
environmental exposure

Ingredient Integrity High water content increases oxidation 
and nutrient breakdown

Always sugar-free without  
sacrificing taste

Sweeteners Typically rely on sugar for flavor  
and texture

THE SMART CHEW ADVANTAGE
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The new products introduced at Convention 2026 highlight 
why sharing Melaleuca matters now more than ever!

You know you have a truly great wellness product 
when you not only can’t wait to use it but you also 
can’t wait to tell someone about it! 

That was the feeling at Convention 2026. As each 
new product was introduced, the excitement 
was not just about what it was. It was about who 
needed it. The friend who cares about oral health. 
The busy mom looking for smarter nutrition. The 
customer who wants beauty with benefits. The 
family trying to replace ordinary products with 
better ones—one simple choice at a time.

These launches felt especially timely because 
they answered questions that families are already 
asking—and they gave Members new, highly 
shareable ways to help.

Together, the products introduced at Convention 
2026 show why Melaleuca innovation matters. 
They are not new for the sake of being new. They 
are useful, relevant, and easy to talk about because 
they meet everyday needs in better ways. Each 
product gives Members another way to share what 
makes Melaleuca so very different.

CONTINUED>>

F EATUR E



* �These statements have not been evaluated by the Food and Drug Administration.  
These products are not intended to diagnose, treat, cure, or prevent any disease.
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A Smarter Take on  
a Popular Format
There’s no question that the standout moment 
from Convention came in the form of something 
many people thought they already understood: 
nutritional gummies.

But Melaleuca has never been interested in 
following trends simply because they are popular. 
In fact, there is a reason Melaleuca had never 
created a gummy-style supplement before. 
Traditional gummies have always come with 
demonstrable drawbacks that Melaleuca was 
not willing to overlook. The standard process 
of making gummies exposes the functional 
ingredients to high heat, which can significantly 
diminish their efficacy before they ever reach 
the bottle. To be palatable, they almost always 
contain added sugar. And many products require 
multiple gummies to deliver a meaningful 
dose. In other words, traditional gummies may 
be fun and convenient, but they have not met 
Melaleuca’s standards for delivering serious 
nutritional support.

So Melaleuca waited.

Rather than rushing into the category, Melaleuca 
held back until our scientists could create 
something better—something that delivered 
the convenience consumers love while solving 
the weaknesses that make typical gummies less 
effective. That moment has now arrived with new 
Vitality for Life® Smart Chews!

Smart Chews are Melaleuca’s answer to the 
format people have wanted, but done in a way 
only Melaleuca would accept. They are processed 
at lower temperatures and made with advanced 
emulsion technology that disperses nutrients 
into microscopic droplets, helping support easier 
digestion and more efficient absorption. They 
are also sugar-free, individually sealed to protect 
potency, and deliver full-serving strength in just 
one delicious chew.

Melaleuca launched three Smart Chew options, 
each designed to support a specific area of wellness.

K2-D3 Smart Chews bring together two 
important nutrients that help support healthy 
calcium absorption and distribution, making them 
a smart choice for bone and vascular health.*

NutraView® Smart Chews offer targeted eye 
support and protection against blue light exposure 
with lutein, zeaxanthin, bilberry, and vitamin A—
an especially timely launch in a world where so 
many people spend long hours in front of screens.*

RestEZ™ Smart Chews help establish an 
enjoyable, refreshing nighttime routine to help 
you relax and achieve quality sleep. Melatonin 
and chamomile extracts are dispersed evenly 
throughout the gelatin matrix to provide optimal 
support for easy digestion and absorption.*

The launch of Smart Chews was one of the clearest 
reminders at Convention of what Melaleuca does 
so well. We do not chase trends just to introduce 
something new. We look at familiar categories, see 
where they fall short, and then make them better. 
And that’s worth sharing!

F E ATURE
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A New Era of Oral Care
If one category stole the spotlight at Convention 
2026, it may have been oral care.

For years, oral care has often felt like a routine 
that people move through quickly and without 
much thought. Brush. Floss. Rinse. Move on. But 
two of Melaleuca’s newest launches invite us to 
think about oral care a little differently: Exceed™ 
Oral Probiotic Mints and Exceed® Hydroxyapatite 
Tooth Polish.

A healthy mouth contains billions of microbes 
that influence breath freshness, gum health, and 
the overall health of the oral environment. When 
beneficial bacteria are outnumbered by harmful 
strains, problems can begin to develop. Traditional 
oral care usually focuses on taking things away. 
Exceed Oral Probiotic Mints add something 
important back.

Each mint delivers a clinically studied probiotic 
strain, Bifidobacterium lactis, to help support 
beneficial bacteria in the mouth, along with white 
button mushroom extract and xylitol to help 

support freshness and microbial balance.* Used 
after brushing and flossing, they fill what feels like a 
missing step in modern oral care.

That would have been exciting enough on its own, 
but Melaleuca paired it with another fresh, science-
backed way to support dental health.

Exceed Hydroxyapatite Tooth Polish introduces 
hydroxyapatite, the same mineral that makes up 
the majority of tooth enamel. And that is exactly 
what makes this formula so exciting. Instead of 
relying on harsh abrasives or aggressive whitening 
ingredients, it works in harmony with the teeth 
themselves—helping smooth enamel, reduce 
sensitivity, and promote a naturally brighter smile, 
all with a sweet mint flavor.

For years, the focus of oral health has been solely 
on cleaning the surface. Now it’s about supporting 
the environment of the mouth in a more complete 
and intelligent way. And for Members who are 
always looking for practical products that make a 
real difference, that is a conversation worth having.

CONTINUED>>
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Beauty That Feels Effortless
Putting beauty center stage was a launch that blurs 
the line between cosmetics and skin care—Sei Bella® 
Hydrating Lip Oils.

The concept is easy to understand and even easier to 
love: Why choose between lip care and lip color when 
you can have both at once?

Hydrating Lip Oils bring together nourishing oils 
and sheer, flattering tints that enhance the natural 
tone of the lips while leaving them softer, smoother, 
and visibly healthier looking. They offer lightweight 
hydration and high-shine comfort without feeling 
sticky or heavy, and the shades were designed to feel 
versatile and easy to wear.

They’re the perfect everyday accessory, whether 
you’re running out the door, heading to an event, or  
just wanting a little extra polish in the middle of a 
busy day.

In a year when other Melaleuca launches 
emphasized practical wellness, this collection 
offered a welcome reminder that wellness can also 
feel fun, beautiful, and expressive.

Snacks That Feel Like a Win
Melaleuca also brought plenty of flavor to 
Convention 2026.

Today’s consumers want snack options that are 
satisfying, convenient, and easy to keep on hand. 

F E ATURE
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But they also want products that do not leave them 
choosing between enjoyment and better choices. 
Two new launches answered that need in very 
different—and equally appealing—ways.

First came Riverbend Ranch® Wagon Wheels, a bold 
new shape for a fan-favorite snack.

Made from premium Riverbend Ranch beef, Wagon 
Wheels take the rich, savory experience of jerky and 
deliver it in round, bite-sized pieces that are easy to 
grab, easy to share, and genuinely fun to eat. With 
seven grams of protein per serving and two crave-
worthy flavors—Original and Sweet Heat—they 
deliver all the satisfaction of jerky in a format that 
feels fresh and a little unexpected.

The launch of Wagon Wheels was an instant 
reminder that sometimes innovation is not about 
changing everything. Sometimes it is about taking 
something people already love and making it even 
easier to enjoy.

Convention also introduced a new snack from 
Simply Fit™ that hit a different kind of craving: 
Coconut Cocoa Simply Fit Nut Clusters.

Chocolaty, craveable, and made with just 10 
ingredients, these clusters deliver an indulgent 
experience in a tidy 80-calorie serving. They feel 
like a treat—but a smart one. The kind of product 
you reach for in the afternoon when energy dips or 
cravings hit and you want something that’s better 
for you.

Melaleuca understands that wellness has to work 
in real life—when you are busy, hungry, in the car, 
or trying to make it through the afternoon without 
reaching for something you will regret later.

That’s what made these snack launches so 
appealing. They were not just tasty. They felt 
useful. And that matters now more than ever!

Products That Matter Now!  
More Than Ever!
The theme of Convention 2026 was no accident. 
Families want healthier homes. They want products 
they can trust. They want simple ways to support 
their wellness without adding more stress to 

already-full days. And they want products that fit 
naturally into the life they are already living.

Convention 2026 reminded everyone in attendance 
that Melaleuca is not standing still. We’re 
continuing to refine, improve, and imagine what 
better can look like—then turning those ideas into 
products that families can actually use and love.

Now more than ever, shoppers are looking for 
products that support the life they are trying to build. 
And now more than ever, Melaleuca delivers! 

F EATUR E
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Corporate Directors 4 Morgan and Derek Martin are standing 
in the spacious, newly finished backyard of their home just 
outside Nashville. It’s a calm late-spring afternoon, and they are 
watching their son and daughter, ages four and two, explore 
their new domain. Morgan is smiling, reflecting on  
a conversation she had recently had with her son. 

“I was preparing to fly to Texas to host an Executive Director 
Perspective event,” Morgan says. “I told my son that I had to 
leave. He asked me why. I told him that it was for work.  
And he said, very seriously, ‘You don’t work!’

“First, I laughed. Then, as those words sunk in, I thought,  
‘Oh my gosh, I did it!’”

She wasn’t thinking of her recent 
advancement to Corporate 
Director 4. She was thinking  
of the example she had set for  
a four-year-old boy. She had worked 
hard. But she had also dug deep to make sure she was 
working for the right reason. This wasn’t a job—it was 
a mission to help others change their lives. She was becoming  
a better person as she made this happen. 

“I found myself at a crossroads in early 2026,” Morgan 
recalls. “It had been just 60 days since my big advancement to 
Corporate Director 3. My team and I were preparing to go to 
Leadership Quest 2026 in early February. During our call,  
I asked them, ‘What are you hoping to get out of Quest?’  

Morgan & Derek Martin TENNESSEE

When I Reach My Goal, I Want to Like Who I Am

CORPORATE 
DIRECTORS
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And they all told me. But then they turned my question  
back on me. And my answer surprised me just as much  
as it surprised them! 

“I told them, ‘I guess I just want belief again.’”

Morgan’s advancement into the Corporate Director ranks had 
taken an incredible team effort. Many of her team members 
had celebrated their own advancements as well. They had 
helped countless families find greater wellness. But now 
Morgan found herself wondering if she could do it again—and 
if there were still lives she could change by sharing Melaleuca.

“Then I went to Quest,” Morgan says. “I saw all of the 
businesses who had qualified to be there—Directors 3 and 
above. So many of them were just getting started! Seeing 
the business again through their eyes began to rebuild my 
own belief. I could see again that, yes, there were people out 
there who wanted to change their lives. They weren’t Senior 
Directors or Executive Directors yet, but they had their sights 
set on those advancements, and if they wanted it, I could help 
them go get it. I could do it again!”

Morgan’s perspective had not gone unnoticed at home. When 
a friend asked Morgan’s son what his mom did, he was ready 
with a reply: “My mom helps people live a really great life.”

Morgan had been close to the top of the MLM world once. She 
had decided to chase that company’s highest status and become 
one of its top 10 money earners. “But I fell just short,” Morgan 
laughs. “I was getting ready to try again—but right then,  
I felt the Lord directing me to leave that business. And I am so 

glad I listened and walked away, because only then did I realize 
what the Lord wanted me to learn. 

“Here’s what I learned: Going about my daily life, nobody cares 
about my status or how much money I earn. What matters is 
how I help others live a great life. Money and status aren’t bad. 
It’s one thing to work hard for them. But it’s another thing to 
chase them—to make them your identity. Even before I found 
Melaleuca, I sensed that the Lord was starting a new thing 
in me. He had blessings ready. Everything I wanted would be 
available to me. But first I needed to develop my character to 
sustain those blessings and not crumble under the weight  
of them.

“Knowing this, I began my journey as a Melaleuca Marketing 
Executive. But I had a talk with myself first. I said, ‘Not only am 
I going to achieve Corporate Director status, but I’m going to 
pay attention to who I’m becoming in the process. I want to be 
proud of the friends I make. I want to help others even when it 
doesn’t benefit me. Because when I reach my goal, I want to  
like who I am.’

“At Convention 2025, I got to step onto the stage as the new 
Marketing Executive of the Year, and for the first time in  
a long time I liked who I was! Then I advanced to Corporate 
Director 3—and it was an honor, but it didn’t cause me to feel 
any differently about myself. That was the best part. Achieving 
that goal didn’t change who I was. 

“I think that if I had been given that blessing when I first 
started asking for it, it would have changed me. I wouldn’t  
have had the character to bear it. And I would not have liked 
who I was.”

Now, breathing in the fragrant Tennessee air in her backyard, 
Morgan replays that little revelation in her mind: “I did it!” 
There were 133 advancements in her organization on the 
day she advanced to Corporate Director 4. Each of those 
advancements, including Morgan’s, was accomplished through 
the belief that people would want to change their lives. Yes!  
She did it. And her son had noticed.  

LAST MONTH’S 
EARNINGS

LIFETIME 
EARNINGS

$241,624
$2,907,438



Jason & Lisa Rusk OHIO 

The Power of Seeing the Full Picture

Seventeen years ago, Lisa canceled her Melaleuca shopping 
account. Who needs cleaning products every month? she thought  
at the time. “I truly wasn’t aware of all that Melaleuca had to 
offer,” she recalls. 

In 2016, however, life looked very different. Lisa was raising three 
boys while working in education and juggling two additional 
part-time jobs. “I was exhausted from living paycheck to 
paycheck,” she says. “I desperately needed something different.”

Then she saw a message from National Director Keely Trimble, 
who was sharing the benefits of Melaleuca in a way that Lisa had 
never heard before. 

Beyond the wide range of products (“I realized very quickly 
that Melaleuca was more than just cleaners,” Lisa laughs), Keely 
painted the vision for what building a Melaleuca business could 
help her achieve. Lisa saw an opportunity to improve her family’s 
health, finances, and future.

“I tell my team to show your customers everything that Melaleuca 
has to offer, whether you think they want it or not,” Lisa says.

Convention also played a major role in strengthening Lisa’s 
belief. Seeing thousands of people from all walks of life find  

a home at Melaleuca helped her realize that lasting success 
wasn’t hype—it was real, achievable, and built on consistency 
over time. “If you want to change the trajectory of your life, 
Melaleuca is a vehicle to do that,” she says.

If you met Lisa today, you would never guess how shy she once 
was. When she attended her first Convention in 2016, she barely 
spoke. But that same year, she made a commitment to grow as  
a Marketing Executive by stepping outside her comfort zone 
every single day.

“I started with little compliments,” she says. “For example,  
I might tell someone I liked their sweater or that their 
hair looked nice. This opened the door for me to have full 
conversations with new people.” 

Those small moments eventually led to big personal growth. 
Professionally, Lisa’s goals evolved too! Success in her Melaleuca 
business allowed her to leave her extra part-time jobs behind. 
And now she’s even saving money to build a modest home for  
her family. 

Most importantly, Melaleuca has given Lisa time freedom with 
her boys—something she values above everything else.  
“The future feels so bright,” she says. 

Looking ahead, Lisa hopes her legacy is about more than status 
advancements or financial success. “I want people to see the 
heart of Melaleuca through me,” she says. “I want them to feel 
loved, encouraged, and hopeful.” 
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Jock & Monica Sutter SASKATCHEWAN 

You Can Borrow My Belief

Seeding season on a 5,500-acre Saskatchewan grain farm  
doesn’t wait. The wheat and canola go in when the conditions 
are right, and Monica is a phone call away if anyone in the fields 
needs an errand or a ride, keeping the farm flowing. This is 
the first year she hasn’t held an outside job, and the newfound 
flexibility still catches her off guard. She goes to help when she’s 
needed, returns home, and works her Melaleuca business. “It’s 
like every day is a Saturday now,” she says. 

Farming teaches you that you can’t skip steps. You work the 
ground you have, you put in what the season calls for, and you 
trust the process enough to stay in it, knowing that each storm 
waters the harvest. Monica builds her Melaleuca business the 
same way. 

A team member recently told Monica that she just wants to be 
where Monica is now. “You can’t get where I am until you are 
where you’re at,” Monica told her. Growth comes in stages. There 
is no skipping ahead. But Monica also believes that success is real 
and waiting. Do the work, stay in it, and what you’re building  
is already yours—follow the steps of success, and success will be 
there for the taking. 

When Monica first began building her Melaleuca business, 
an incentive trip to Mexico sparked her ambition. But it was 
engaging with her team and the broader Melaleuca community 
that showed her what she had actually found. She now builds to 
help others move forward. When her advancement to Executive 
Director 4 was announced, her first instinct was to find out who 
else on her team had advanced. “An advancement happens when 
all of us are working together,” Monica says. “It simply means I’m 
helping that many more people.” 

For Convention 2026, Monica was excited to take a group: five 
women from her town of fewer than 1,000 people traveled with 
her. They met up with 11 other team members along the way. 
Monica knows what Convention can do. In 2025, she attended 
Convention as a Senior Director 6. A year later, she returned to 
Convention 2026 as an Executive Director 4. “Convention is an 
investment in your business,” she says. “It pays you back tenfold. 
But it’s hard to understand that until you’re there in the room. 
It’s one of those things that you can’t comprehend until you 
actually experience it for yourself.” 

For Marketing Executives who haven’t experienced Convention 
for themselves or are timidly building just like Monica once  
was, she has a standing offer. “You might not have the belief  
for yourself yet,” she says. “But you can borrow mine until  
you have your own.” 
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Amy Varley TEXAS 

People First

For Amy Varley, success has never been about getting ahead 
alone. It has always been about bringing others with her.

That mindset has become the foundation of Amy’s growing 
Melaleuca business and is also a major reason behind her 
advancement from Executive Director 3 to Executive Director 4. 
Instead of focusing on advancements, Amy centered her 
attention somewhere else entirely: helping her team experience 
opportunities that could truly change their lives. “The company 
is really great at running different promotions, and the Fast 
Track definitely helps,” Amy says. “I wasn’t really focused on 
advancing. I was really just super determined to help all of my 
business builders get the blessing of a Fast Track trip.”

So Amy locked arms with her team and went to work.

Known for building genuine relationships, Amy has a natural 
ability to connect with people from all walks of life. As the 
qualification period progressed, she watched people on her team 
begin reaching goals they had once thought were out of reach. 
Some earned travel opportunities they had never imagined 
possible. Others discovered new confidence in themselves and 
their futures.

For Amy, however, the real reward was never the title.

Some members of her team will soon travel internationally 
for the very first time through the trips they have earned with 
Melaleuca. “I had some people on my team who had never been 
on a honeymoon,” Amy shares. “I had others who had never even 
had a passport.”

Now those same individuals are preparing to see the world in 
ways they never expected. “To be able to get a passport for the 
first time and experience the world is really special,” Amy says.

Amy believes Melaleuca has given her far more than just financial 
opportunity. It has given her a platform to strengthen families, 
create greater freedom, and help people build something 
meaningful for the future. “It gave me the opportunity to provide 
value to others and help them build a legacy for their family,” 
Amy says. “It’s extremely rewarding to be able to have something 
that blesses families on the product side and on the business side 
as well.”

Amy has also helped bring holistic doctors and other service-
minded professionals to her growing team, people she 
admires for the work they already do in helping others. She 
loves introducing them to products and an opportunity that 
aligns with their values while creating another way to bless 
their families.

At the center of everything is a simple philosophy that continues 
to guide her leadership. “I just love people,” she says.

And as her organization continues to grow, Amy remains focused 
on helping ordinary people discover possibilities they never 
thought were meant for them. 
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Alissa & Jason Alsup INDIANA

From a House of Cards to a House of Bricks

Before Melaleuca, Executive Director 2 Alissa Alsup found great 
success in an MLM where things eventually came tumbling down 
around her as it restructured to an affiliate company. She enrolled 
with Melaleuca in February of 2023 and started falling in love with 
the products. When she decided to start building a business in 
July of 2024, she said it was the “easiest choice I’ve made.” As she 
started doing the Seven Critical Business-Building Activities to 
elevate her business, she noticed something about Melaleuca that 
was different than any other company. 

“It’s all about the products we have our hands on, the 
Compensation Plan, and the people we have behind us,” Alissa 
says. “I never thought I would be out here helping families buy 
toilet bowl cleaner, but that’s what lasts. The products speak 
for themselves.”

Today, Alissa has consistently achieved the Critical Activity 
Bonus every month since September 2024 and has advanced 
seven times in the last 12 months. With a steady repeat income 
and a supportive organization that builds her up, she’s found 
purpose in her paychecks and the people she interacts with each 
day—and she’s grateful that her 15-year-old daughter, Harper, has 
something to be proud of too. 

“We’ve lived on food stamps. I’ve had less than $5 in my bank 
account,” Alissa says. “So success means more to us because we 
know what survival mode feels like. She’s not only watched me talk 
the talk, but also walk the walk. And I lead by example, first in my 
home and then in my business. I know that she’s proud of me, not 
just in what I’ve done, but in the life that I’ve built for us.” 

As Alissa works toward the next chapter in her Melaleuca business, 
she continues to strive to build a legacy for herself, her daughter, 
and the women she hopes to cross paths with. She went from 
building a house of cards in the MLM world to a house of bricks 
with Melaleuca, and she wants to help as many people as she can 
build a solid foundation of their own. 

“I just want to touch and impact as many women as I can and help 
them build something they’re proud of,” Alissa says. “Achieving 
the status of Executive Director 2 just means that a lot of lives are 
being impacted, which is honestly why I wake up and do this every 
single day. I’m proud of what we’re building and how many lives 
are being impacted.” GE

LAST MONTH’S 
EARNINGS

LIFETIME  
EARNINGS

$30,960
$249,051
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Jill & Phillip Ivey TEXAS

Growing Through Every Season of Life

Jill Ivey has never been someone who backs down from adversity. 
Her story has always been marked by determination, resilience, 
and a willingness to keep moving forward no matter what life puts 
in front of her. Now, as she advances from Executive Director to 
Executive Director 2, those same qualities continue to shape both 
her business and her life.

“I just don’t ever give up,” Jill says. “I don’t quit. I don’t let things 
bother me. I always look at adversity as growth and a lesson, and  
I just keep moving forward.”

That mindset carried Jill through a year of significant personal 
growth. After spending time separated, Jill and her husband, 
Phillip, rebuilt their relationship and recently purchased a new 
home together for their blended family.

“We just didn’t give up and worked it out,” Jill shares. “Melaleuca 
definitely helped during that season. My repeat income gave me 
stability and confidence when I really needed it.”

At the same time, Jill’s business was growing into a new phase. 
Phillip says he has watched her step fully into leadership over the 
past year.

“She’s taken her business into another level of leadership,” he 
explains. “She’s leading more of her own team now, doing her own 
video calls, and really stepping into that role.”

Jill laughs as she describes the transition. “It’s kind of like a baby 
bird got kicked out of the nest. Time to fly!”

That willingness to grow has become one of the defining strengths 
of the team that Jill and Phillip are building together. Jill believes 
that success comes from staying coachable, keeping a long-term 
perspective, and refusing to let disappointment take root.  
“We don’t say that we’re disappointed around here,” she says. 
“We’re not disappointed. We just keep going.”

Jill recently watched that principle come to life through her 
67-year-old mother-in-law, who enrolled in Melaleuca in January 
and quickly advanced to Director 2. For Jill, it was another 
reminder that Melaleuca provides purpose, confidence, and  
a chance to grow at any stage of life.

For Jill, success has never been only about advancing her status.  
It’s also been about creating something lasting for the people she 
loves the most.

“We’re big about leaving a legacy for our kids,” she says. “We want 
them to have a safe place to come and build something meaningful 
if they choose to make helping others their purpose, just like we’re 
doing. That’s what this journey is really about for us.” GE

LAST MONTH’S 
EARNINGS

LIFETIME  
EARNINGS
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Jim & Jody Morgan FLORIDA

Building a Shelter Before the Storm

The phone call came shortly after the birthday presents had been 
opened. Her twin daughters had turned 25, and for once, everyone 
was there. One daughter had come in from Wisconsin. The happy 
noise of one celebration turned into another as Jody learned she 
had advanced to Executive Director 2.

For Jody, the moment carried more than recognition. It represented 
15 and a half years spent building a life she could be proud of. “I 
came to Melaleuca because I didn’t want to go back to corporate 
America,” Jody says. “I had made great money, but I wanted to be 
home with my girls.”

That desire shaped her life. Her daughters grew up watching their 
mother build something from home—through ordinary days, hard 
days, and days that tested whether she could keep going.

One of those tests came after what was supposed to be a routine 
hysterectomy became a serious medical crisis. A surgical error 
went undiscovered for weeks, and Jody spent months fighting 
to recover.

Still, every month, the business was there, and so were her checks. 
“My husband looked at me in the hospital and said, ‘I just can’t 
believe you’re getting paid,’” Jody says. “‘It doesn’t even make sense. 

You’re not having to ask for sick leave or take vacation time. You’re 
literally focused on your health.’”

When she returned to her business with renewed focus, Jody had 
to rebuild more than volume. She had to rebuild belief in herself. 
“I never once thought that Melaleuca wasn’t the right vehicle,” she 
says. “I just didn’t know if I was the one who could do this again.”

Mentors helped her see her business with fresh eyes. She became 
more intentional about leadership, conversations, and helping 
others create what she calls “shelter before the storm.”

One of the people she now mentors is her daughter Lizzie—a 
Director 7—who is growing as a leader beside her mother. “She 
said, ‘Mama, I want the life for my future husband and kids that 
you gave to us,’” Jody says.

That sentence still moves her.

Jody once built Melaleuca so she could be present for her 
daughters. Now she is building it with one of them—watching 
Lizzie lead, learn, and walk into rooms with growing confidence. 
“It has been the biggest privilege in the whole entire world,” Jody 
says. “Training her and coaching her and mentoring her has helped 
me become better too.”

For Jody, the work is still about families, faith, and helping women 
find room to dream. The difference now is that her daughter is 
helping to carry the vision forward. “I needed to find the person I was 
when I found Melaleuca,” Jody says. “That’s who I’m helping now.” 

LAST MONTH’S 
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Carie & Allen Parkes ILLINOIS

The Simple Goal That Changed Everything 

When Executive Director 2 Carie Parkes enrolled with Melaleuca 
in January of 2021, the thought of building her business to 
Executive Director status felt more like a pipe dream than a 
realistic goal to work toward. As she chose to build a Melaleuca 
business, she decided to start small with her expectations for 
herself. Her priority was to earn additional income for her family.

“I told my enroller, ‘I’m not going to break any records. I’m 
not going to kill it. Just tell me what to do. I just want to 
work from home and make some decent money,’” Carie 
says. “I was just doing what I needed to do every day. 
Then the customers really started coming, and I earned 
Circle of Influence or Expanded Circle of Influence 55 times!”

As she started working her way toward a successful business, Carie 
focused on the basics. She prioritized the Seven Critical  
Business-Building Activities and made them a habit. She’s earned 
the Critical Activity Bonus for 12 straight months and continues to 
strive to be the best version of herself for her business. She crossed 
the threshold from Senior Director to Executive Director in June 
of 2025. Since then, building a significant income for her family 
hasn’t been her only goal.

As she shares Melaleuca with those who she’s fortunate enough to 
cross paths with, she does so to enhance their lives. 

“Now that I’ve experienced what it means to be an Executive 
Director, how rare something like this is, and how much it can 
change your life, I’ve realized I get to offer this gift to other 
people and help them have similar experiences,” Carie says. 
“I can help change people’s lives. The next step is finding as 
many people as I can and helping them experience what I’ve 
experienced—it’s the best feeling ever.” 

Carie’s business has grown more rapidly than she ever thought 
possible. With Melaleuca, she’s managed to build a business 
while helping those around her, which has instilled in her a peace 
and comfort she’s never felt before. 

“When it comes to Melaleuca, you’re building for long-term goals 
and plans, you’re building a legacy, and you can actually stop and 
breathe,” Carie says. “I’ve never experienced so much peace in my 
entire life as I’ve experienced here. You can change your family’s 
life without overworking yourself. It’s exciting to me to think  
that I’m in a position in which I can help others be free.” GE
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DAILY ACCOUNTABILITY 
CHANGES EVERYTHING

Marketing Executives who stay accountable and report their activity regularly don’t 
just feel more focused—they consistently see better results.

REGULAR REPORTING TRIPLES GROWTH 
Marketing Executives who meet and 
report their activity at least five days 
a week experience three times the 
growth in their business during Fast 
Track compared to those who report 
four days or fewer.

SMALL CHECK-INS. BIG IMPACT.
Daily reporting shouldn’t be 
complicated. A quick daily team 
accountability huddle helps you stay 
connected to your goals, your activity, 
and your team.

This time isn’t about criticism. If 
something got in the way today,  
the huddle gives you the chance  
to identify it, adjust, and move  
forward with clarity—so tomorrow  
can be better!

STAY CONNECTED. 
STAY ACCOUNTABLE. 
KEEP MOVING.

TRACK THE WORK.  
ACCELERATE THE RESULTS.
When accountability and daily 
reporting are done consistently 
and in a supportive environment, 
progress follows. Sometimes that 
progress is small. Sometimes 
it’s significant. Either way, it’s 
forward movement—and  
forward movement is what  
builds momentum.

5X
=

Reporting

Growth
3X



With kids out of school and an itinerary packed with activities, it’s all too easy to put your Melaleuca business on the back burner. But with a little 
effort and a lot of opportunity, summer can be your most successful season of the year! We spoke to National Director Jenna Trudeau and  
Corporate Director 4 Morgan Martin to learn how they use summer activities to expand their contact lists—without taking time away from family fun. 

TURN SUMMER MOMENTS INTO 
MEANINGFUL CONNECTIONS
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The Key Is a Mindset Shift
Summer has a way of loosening schedules, 
opening calendars, and bringing people 
together in ways the rest of the year 
simply doesn’t. From pool days and 
park playdates to sports practices and 
neighborhood barbecues, the season 
is full of natural opportunities to meet 
new people!

Instead of viewing summer as a 
disruption, both Jenna and Morgan see 
it as an opportunity to expand their 
contact lists. “Don’t let your why become 
your excuse,” Jenna says. “For many, kids 
being home can feel like a reason to slow 
down your business-building activity—
but in reality, it creates more chances 
to connect with potential Melaleuca 
Members.” Playgrounds, camps, and 
casual outings become spaces to meet 
other parents, spark conversations, and 
build authentic relationships.

That doesn’t mean forcing business into 
every interaction. In fact, it’s the opposite. CONTINUED 

Morgan emphasizes that connection 
always comes first. “If I can get into a 
conversation with somebody, I just talk 
about life,” she says. “I don’t try to talk 
about the business right away.” That 
genuine approach removes pressure and 
builds trust. Often, the conversation 
naturally turns toward products or 
opportunities without being pushed.

Jenna agrees. “One of my favorite ways to 
connect with someone is to compliment 
them,” she says. “Something as simple as 
‘Gosh, I love your bathing suit. Where did 
you get it?’ can be so effective.”

TURN SUMMER MOMENTS INTO 
MEANINGFUL CONNECTIONS
TURN SUMMER MOMENTS INTO 
MEANINGFUL CONNECTIONS

B US INESS  BU IL D ING



A Brief Interaction Can Have  
a Lasting Impression
Whether it’s asking for someone’s Instagram or 
suggesting a future playdate, Jenna and Morgan 
consistently turn short conversations into 
ongoing relationships. A quick “It was so nice 
talking to you, let’s stay in touch!” can transform 
a onetime meeting into a long-term connection.

Social media then becomes the bridge that keeps 
those connections warm. Jenna encourages 
adding value in a way that feels natural. You 
don’t need to be a social media expert or post 
constantly. Instead, focus on what you already 
love. Whether it’s nutrition tips, organizational 
hacks for kids, or your favorite apps, sharing 
helpful, authentic content attracts people who 
align with you. “Be yourself,” Jenna says. “Don’t 
try to be like someone else. People are drawn to 
what’s real.”

Consistency matters more than perfection. 
A steady presence, even if it’s just a few 
thoughtful posts each week, keeps you visible 
and approachable. As Morgan puts it, your 
social media acts as an “open” sign for your 
business. When you disappear for the summer, 
people assume you’re closed. When you stay 
active (even in small ways), you keep your 
network engaged.

Create Opportunities to Talk About  
Your Favorite Products
Headed to the pool? Gathering gear for a hike? 
Meeting other parents on the bleachers? Don’t 
forget to bring your favorite Melaleuca products 
along for the adventure! Morgan integrates 
products seamlessly into her routine—like on 
the days when she’s at the neighborhood splash 

pad or a soccer game. She carries Sun Shades® 
Sunscreen in her bag, Natural Insect Repellent at 
soccer games, Sustain® Active Electrolyte Hydration 
packets with Melaleuca water bottles, and snacks 
like Riverbend Ranch® Beef Sticks and Beef Jerky.

“Melaleuca is part of who we are every single day,” 
Morgan shares, “so when someone says, ‘I forgot 
sunscreen,’ I can say, ‘I have some!’ There’s no sales 
pitch—just real-life solutions.”

Plan Your Days Wisely
Summer is often the busiest time of the year. 
Time management plays a crucial role in making 
it all work. Jenna and Morgan prioritize their most 
important business activities early in the day. “Do 
the hard things first,” Jenna advises. “During the 
summer, I wake up 30 minutes to an hour earlier 
than my kids so that I can create space to focus on 
the Seven Critical Business-Building Activities.” 
That way, the rest of the day can be spent fully 
present with family.

Equally important is giving yourself grace. 
Summer will not look perfectly structured,  
and that’s okay. Some days will feel messy.  
The goal is not perfection but intention.  
Small, consistent actions compound over time! 

Strike a Balance Between Work and Play
Morgan says it’s important to know that you 
don’t have to choose between building a business 
and enjoying your summer. With planning and 
focus, you can do both. “Maintain a mindset 
of abundance,” Morgan says. In fact, staying 
consistent through the summer often determines 
the strength of your momentum in the fall. “When 
people step away from their business completely 
during the summer, they return in the fall to an 
empty pipeline,” Morgan says. “But when you keep 
planting seeds, you come back to growth.”

Ultimately, summer is a time to lean in, live fully, 
and connect more deeply with your community! 
Approach your summer work activities with 
intention—and those sunny days can help you 
build a network that lasts  
far beyond the season. 
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Riverbend Ranch Beef Jerky: On the go? Pack your protein! Riverbend 
Ranch Beef Jerky is crafted from premium, ranch-raised US beef to 
deliver a bold, delicious flavor.

Natural Insect Repellent: We all love summer nights—until the bugs 
show up in force! Natural Insect Repellent is a DEET-free, dermatologist-
tested insect repellent that uses the power of essential oils to keep 
bugs at bay. It’s even 99% effective against mosquitoes and ticks.

Sustain Active Electrolyte Hydration: Stay hydrated even on the hottest, 
dryest days with a delicious instant drink mix that’s energized by a 
4-in-1 electrolyte complex to rehydrate your body, sustain muscle 
performance, and maximize your activity.

Sun Shades Sunscreen: It’s the companion to all your sun-filled 
adventures! Available in both a mineral formula and a waterproof 
continuous spray, Sun Shades protects against UVA and UVB rays while 
preventing signs of premature aging.

Corporate Director 4  

Morgan Martin

National Director 

Jenna Trudeau

JENNA AND MORGAN’S FAVORITE 
PRODUCTS TO HIGHLIGHT FOR SUMMER
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In a recent episode of Leadercast, 
Darrin Johnson sat down with National 
Directors Shelby and AJ Ford to discuss 
how their Melaleuca business has helped 
them build a life of consistency, peace 
of mind, and presence. It’s a message 
that every growing Marketing Executive 
needs to hear.

Balancing the Busyness 
If there is one word that describes the 
Fords’ current season of life, it is full.

They are raising three children, navigating 
sports schedules, and keeping pace 
with the demands of family life. But 
underneath the busyness is something 
deeply intentional.

“There’s a lot of balancing going on,” 
Shelby says. “It definitely takes the A-team. 
We prioritize our family and those 
important moments, the tournaments, the 
things that we want to be at—that goes 
first in our calendar. And then we calendar 
our work, our Melaleuca activity.”

That order says everything. The Fords are 
not trying to squeeze family life in around 
everything else. They are building their 
business in a way that protects family 
first. And that has changed what their life 
feels like.

When asked what Melaleuca’s repeat 
income has meant to him as a husband 
and father, AJ does not hesitate: “Peace of 
mind,” he says.

“Just the peace of mind to know every 
month that we can show up, we can be 
there for our kids,” he says. “I think that’s 
the most important thing.”

That kind of peace matters even more in 
today’s economy. “We used to be naive to 
how hard the world can really be and how 
hard it’s getting,” AJ says.

Shelby agrees. “It’s just a different 
world today,” she says. “And people 
need Melaleuca.”

That line lands with real force. The Fords 
are not just grateful for what Melaleuca has 
done for their own family. They are more 
convinced than ever that Melaleuca offers 
what matters right now for families—better 
products, more money, and a path toward 
greater stability.

Time Is the Greatest Asset 
One of the strongest moments in the 
interview came when AJ shared his 
thoughts about time. “When we talk about 
assets, people usually talk about money or 
houses,” he says. “But the greatest asset we 
have is time. We will never get more of it.”

Shelby felt that in a deeply personal way. 
In one of the most emotional moments of 
the conversation, she says, “I just know that 
we’re seeing our kids grow up.”

The Power of Consistency 
When others see the transformation that  
Melaleuca has helped the Fords make in 
their lives, it naturally invites questions.

Consistency is not glamorous. It is 
not complicated. But it is what builds 
momentum. “When you slow down,” 
Shelby says, “it’s harder to get that 
momentum back. Staying in consistent 
action is huge.”

Then she added the kind of counsel that 
feels especially relevant in a world full of 
distraction and comparison: “Just never give 
up on yourself,” she says. “Keep your head 
down. Don’t compare. Don’t look left and 
right. That’s the worst thing you can do. 
Just stay in your lane and keep going.”

IF NOT NOW, 
      WHEN?

CONTINUED >>

PRESENTED BY  
AJ & Shelby Ford 
National Directors
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Leadership Is 
About Relationships 
For someone as naturally driven as 
Shelby, one of the most valuable insights 
she shared was on the topic of leadership. 
“I really think it’s just the relationships,” 
she says. 

Too often, people imagine leaders as 
having all the answers. Shelby sees it 
differently. “We’re all kind of just learning 
this together,” she says. “No one’s 
perfect. But if you keep going, eventually 
you win.”

As she trains her team, her focus is not on 
trying to make everyone build exactly like 
she builds. It is on knowing what people 
need, showing up, and helping them keep 
moving. “I am 100% always available to 
my team,” she says.

Facing Fears 
Another standout moment in the 
interview was their honesty about the 
things that scare so many of us.

When Darrin asked what keeps people 
from embracing the opportunity 
in front of them, Shelby answered 
immediately: “Fear.”

“It’s all these different components of 
fear,” she says. “And the biggest one is fear 
of what people are going to think of me.”

AJ agreed, though he admitted his own 
fear shows up a little differently. “For 
me, the noes derail me,” he says. “I take 
them too personally. Don’t let the noes 
stop you.”

He also admitted another challenge he 
has. “I very much struggle in the area 
of comparison,” AJ says. “It gives me 
impostor syndrome.”

That kind of transparency matters. It 
reminds everyone that even experienced 
leaders still have to work through fear, 
rejection, and self-doubt. The difference 
is that they keep moving anyway.

Shelby’s response to that pressure was 
simple and strong: “Just lean into your own 
strengths and be yourself.”

That is good advice for every growing 
leader. You do not need to become 
someone else in order to win here. You 
need to stay in action, stay coachable, and 
keep building from your own strengths.

What They Know for Sure 
Sixteen years into building, the Fords’ belief 
in Melaleuca has only deepened. “I just feel 
like Melaleuca will always be here,” Shelby 
says. “It feels secure and safe here.”

AJ added his own perspective: “It can be 
your vehicle to being debt-free, to greater 
time freedom, to kids, to travel—whatever 
your why is, Melaleuca can be that vehicle.”

That’s a powerful statement, especially 
because they are speaking from 
lived experience.

Their Challenge to Anyone 
Still Wondering 
For the person who is still hesitating, still 
wondering whether or not now is the time 
to really go for it, Shelby and AJ concluded 
their interview with a challenge.

“Take that next step,” Shelby says. “Go 
all in. Just start doing the activity. Keep 
it simple. Do your approaches daily. And 
don’t stop. You’ll start to see those results.”

The challenge AJ issued was just as 
practical: “Trust your leadership team,” he 
says. “Listen to them and be coachable.”

Don’t Miss the Full Conversation 
Shelby and AJ Ford’s full Leadercast episode 
is packed with practical insight, candor, and 
the kind of perspective that will help you 
think bigger about your life, your family, 
and your Melaleuca business. Their story is 
a powerful reminder that the ultimate goal 
is to build a great life you can truly enjoy.

To watch the complete interview and 
explore more Leadercast training, open 
the Grow app and dive into the episodes 
available there. Leadercast is designed to 
strengthen your belief, sharpen your focus, 

and help you build with purpose. 
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Grapefruit is back! Rehydrate and replenish lost 

electrolytes as you get active with Sustain® Active 

Electrolyte Hydration—bursting with our freshly 

squeezed, mouthwatering Pink Grapefruit flavor!*

REPLENISH  
REFRESHINGLY.

* This statement has not been evaluated by the Food and Drug Administration.  
This product is not intended to diagnose, treat, cure, or prevent any disease.



THE FRESHEST TALLOW 
IN THE WORLD!
And Now It’s Yours.

NEW  
PRODUCT!

 Higher Smoke Point      Optimal Flavor      Exceptional Purity      
 Light, Savory Scent      Longer Shelf Life



Today, more and more families are replacing heavily processed seed and 
vegetable oils with a healthier alternative for frying, searing, roasting, and 

baking. That alternative is now available to all Melaleuca Members.

Most people don’t know that the majority of beef tallow on the market is made 
from fat that is stored for months before it’s ever rendered. By the time it reaches 
a jar, it’s old. Processors rush the rendering, exposing the tallow to high heat, often 
scorching it. That changes the composition. The flavor. The smell. The quality. They 
try to mask it with chemicals, bleach, and deodorizers just to make it acceptable.

We decided to fix that.
Riverbend Ranch® has built its own  
state-of-the-art processing facility and 
developed a first-of-its-kind, patent-pending 
tallow production process—one that 
emphasizes quality over speed. This process 
controls heat so carefully that the fat never 
contacts the heating source directly. No 
scorching. No chemicals. No bleaching. 
No additives. No deodorizers. Just tallow 
rendered the right way from the very start.

The result is the freshest, purest beef tallow 
in the world. It’s produced immediately 
when the cattle are processed—never stored, 

never chemically altered. As a result, it’s 
naturally white, clean, and pure. No heavy 
beefy smell. No harsh aftertaste. Just pure, 
single-ingredient tallow unlike anything on 
the market.

Every jar is sourced exclusively from 
Riverbend Ranch’s elite Black Angus  
herd—ethically raised in the USA, never 
given growth hormones or antibiotics,  
and handled with humane practices from 
pasture to processing. The purity starts  
long before the rendering begins.

It’s a difference you have to experience for yourself.

Discover all the ways to enjoy 
Riverbend Ranch® Premium Beef 
Tallow with our FREE 
digital cookbook—with 
more than 50 recipes.



Consult the Annual Income Statistics on page 58 for typical results.

 June, July, and August   aren’t just the hottest months 
on the calendar—they can also be the hottest time 
of year for your Melaleuca business! 

After nine months of alarm clocks, rigid calendars, 
and homework, summer is the breath everyone 
finally lets out. Golden days grow long. Windows 
open wide. The air is full of possibilities. 

But summer can be deceptive. Kids are home from 
school, routines shift, and the days have a way of 
disappearing before you know it. Don’t let the lazy, 
hazy, crazy days of summer steal your momentum. 
Summer can be one of the most opportunity-filled 
seasons for business growth of the entire year. 
Every backyard barbecue, softball field sideline, 
and neighborhood block party becomes a place to 
connect—and connection is what this business is 
built on.

A summer of growth doesn’t happen by accident. 
It’s something that’s planned for. Here’s how to 
make the most of it.

Make Your
Summer Sizzle 
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Summer Opens the Door
 People are out. They’re at the park, the lake, and the 
end of their driveway at 7 p.m. because the evening 
is too nice to waste. Summer opens up your social 
life in ways the rest of the year often doesn’t—
and that creates natural opportunities to build 
relationships.  

Say yes to invitations. Join the walking group. 
Go to the lake with neighbors you hardly know. 
Offer to bring the snacks for day camp—Riverbend 
Ranch® Wagon Wheels, of course! Summertime 
activities naturally put you directly in the path 
of people who need what you have to offer, and 
conversation starters are already there. 

Set simple goals that match the season. Set a goal 
to make one new acquaintance at every outing. 
Keep a goal of following up with new contacts 
within 24 hours. Look for easy ways to serve and 
share, whether that means offering your Sun 
Shades® Sunscreen, hosting a wellness night in your 
backyard, or simply telling your story when the 
moment is right.

The blissful chaos of summer may limit the 
number of hours you can devote to your Melaleuca 
business, but it doesn’t have to limit your progress. 
Focus on income-producing activities. A few 
intentional hours each week, repeated consistently 
over three months, can produce a meaningful 
harvest by the time fall arrives.

Plan for the Pace of Summer
 Schedules  can be all over the place in summer, 
which is exactly why planning is so important. For 
some families, the days feel wide open. For others, 
they’re filled from morning to night with camps, 
practices, games, and travel. Either way, summer 
can quickly slip by if you aren’t intentional. Before 
long, it’s August, and you’re wondering where the 
time went.

One of the best ways to stay grounded in a season 
like this is to get everything on the calendar 
first. Once you can clearly see your family’s 
commitments, you can identify the pockets in 
which you can realistically build your business. 
Maybe it’s early in the morning before the house 
wakes up. Maybe it’s during swim practice. Maybe 
it’s after dinner when the day settles down. Find 
those windows of time and protect them. 

Success is never accidental. The Marketing Executives 
who come out of summer with momentum are those 
who showed up for themselves consistently and 
worked with intention.  continued >>      
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Choose an Accountability Partner
 If you want  to reach your goals this summer, 
accountability can make all the difference. 
Research from the Association for Talent 
Development found that having a specific 
accountability appointment with someone can 
raise your likelihood of achieving a goal to 95%!¹

That’s why every goal you set this summer 
should be shared with someone else. Choose an 
accountability partner—someone who will ask how 
you’re doing, encourage you to stay consistent, and 
expect an honest answer. Then offer to do the same 
for them. A quick phone call, a weekly text thread, 
or a recurring coffee date will make a huge impact 
on your progress.

Summer goals are easier to keep when you feel 
accountable to someone else. And when you help 
someone else stay on track too, accountability 
becomes even more powerful. This one habit 
can be the difference between a summer of good 
intentions and a summer of real results.

Meaningful Moments
 Summer  is a reminder that time with the people  
we love is one of life’s greatest gifts. These 
moments aren’t a distraction from your business. 
They’re a big part of why you’re building your 
business in the first place. 

And here’s what adds extra meaning to the 
conversations you’ll have during this season. 
Summer often brings added expenses and 
heightened expectations at the exact same time. 
Families are trying to make memories, pay for 
activities, squeeze in a getaway, and then turn right 
around and prepare for back-to-school shopping. 

Most of your friends and family are feeling that 
financial pressure more than they let on. In fact, 
nearly half of American workers believe that their 
wages will never catch up with the cost of living. 
Close to half have postponed buying a home, 
having children, or making a career change because 
of rising costs.² Money is on everyone’s mind, even 
when no one’s saying it out loud. There’s no need 
for a forced or uncomfortable conversation—the 
high cost of daily living comes up often enough. 
Be willing to share how Melaleuca has helped 
you earn more, spend smarter, and create more 
flexibility for your family. That kind of authenticity 
can be life-changing for someone who needs to 
hear it. 
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Bring the Heat This Summer
 Three months   from now, it will be September. The 
question is this: What will you have to show for it? 
New customers who are reordering every month. 
Team members who enrolled over the summer and 
are hitting their first milestones. A business with 
more momentum than it had in June.

Or will it simply be another summer that passed  
by faster than you expected?

Make the choice now. Show up intentionally. Plan 
your days. Set your goals. Find your accountability 
partner. And then go enjoy this season, knowing 
that every connection you make has the potential 
to change someone’s life—including your own.  

¹ �Stephen Newland, “The Power of Accountability,” The 
Standard Newsletter, 2018.

² �Keith Spencer, “Half of American Workers Doubt Wages 
Will Ever Catch Up to the Cost of Living,” Resume Now, 
January 21, 2026.

Quick Tips for a Sizzlin’ Summer
•	 Get social

•	 Calendar your activities

•	 Set clear, specific, process-focused goals

•	 Schedule accountability check-ins

•	 Focus on income-producing activities

•	 Share your story
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PETAL POP 
A plush pop of pink 

that adds playful 
color with a  
glossy finish.

PINK WHISPER 
A delicate blush tint 
for a fresh, barely-

there glow.

HONEY GLOW 
A warm, golden nude 

that enhances your 
natural lip color with 

subtle radiance.

SCARLET SHEEN 
A juicy red that 

brightens instantly 
without feeling 

too bold or 
overpowering.

Wear them alone for luscious shine, layer over liner for added dimension, or swipe on 
throughout the day as a hydrating refresh! Grab all four shades and save 25% with our 
limited-time early-access bundle. But don’t wait—this offer disappears after June 30! 

ALL NEW! 

HYDRATING 
LIP OILS SET



Most people don’t think twice about their oral care 
routine. They brush. Maybe they floss. They rinse 
if they remember. Then they move on with their 
day, assuming they’ve done everything right. But 
the routine most people have followed for years is 
actually missing something important.

Your Mouth Is More Than Teeth
Your mouth is home to a complex oral microbiome—a 
community of bacteria that plays an important role in supporting 
healthy teeth, gums, and fresh breath. When that environment 
stays balanced, everything works better. But when it gets thrown 

off, the consequences can show up quickly in the form of bad 
breath, sensitivity, plaque buildup, and irritated gums. 

That’s where many oral care routines fall short. True oral 
wellness is about removing what shouldn’t be there, protecting 
what matters, and helping restore a healthier balance in 
the mouth.

That’s the innovative thinking that led us to develop the Four-
Step Refresh—and it may be one of the simplest, smartest 
conversations you can start.

The Four-Step Refresh will change the way 
you talk about oral wellness forever.

What If Your Oral Care 
Routine Is Backwards?

CONTINUED 
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Step One
MOUTH RINSE 

Rinsing first helps freshen and clean 
the mouth, loosen debris, neutralize 
odors, and prepare the teeth for what 
comes next. It’s a simple shift, but 
one that reframes the entire routine. 

A lot of mouthwashes use harsh 
ingredients that wipe out everything 
in their path—including the 
beneficial bacteria your mouth 
needs. Breath-Away® Essential Oil 
Mouth Rinse takes a gentler approach 
that helps support a healthier oral 
environment while still leaving your 
mouth feeling clean and refreshed. 

Step Two
FLOSS 

Flossing before brushing 
makes a lot of sense. It 
removes plaque and food 
particles from the tight 
spaces between the teeth and 
beneath the gumline—places 
toothbrush bristles simply 
can’t reach. Once that debris is 
cleared away, your tooth polish 
can make better contact with 
more of the tooth’s surface. In 
other words, flossing first helps 
brushing work better.

Step Three
TOOTH POLISH 

Whether you’re looking for 
everyday cavity protection, a 
brighter smile, or improved 
comfort for sensitive teeth, 
Melaleuca has a smarter 
option for you. And here’s an 
important tip: Spit only—don’t 
rinse—after brushing. It allows 
the active ingredients in your 
tooth polish to stay on your 
teeth longer!

Four-Step 
Refresh

* This statement has not been evaluated by the Food and Drug Administration.  
This product is not intended to diagnose, treat, cure, or prevent any disease.
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Step Four
PROBIOTIC MINT 

When is the perfect time to 
introduce beneficial bacteria 
that help support a balanced oral 
microbiome? When your mouth is at 
its most pristine—right after you’ve 
rinsed, flossed, and brushed. That’s 
where Exceed® Oral Probiotic Mints 
come in. 

These mints deliver one billion CFU 
of beneficial probiotic cultures plus 
white button mushroom extract 
to help support a balanced oral 
microbiome, crowd out odor-causing 
bacteria, and promote healthier 
teeth, gums, and breath.* 

A Simple 
Conversation Starter

The best Melaleuca conversations make 
someone stop and say, “Wait—I’ve never 

heard that before.”

Here are some ways to get others 
thinking about oral health: 

Did you know your mouth can benefit 
from probiotics? 

I was today years old when I learned 
that my oral care routine is backwards!

Did you know you should floss  
before you brush?

Did you know you’re not supposed  
to rinse after brushing?
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Most security systems are designed for a single place: your home. But real 
life doesn’t stay in one place. It unfolds in parking lots after dark, on college 
campuses, during evening walks, and in everyday moments on the go. 

That’s why today’s Melaleuca Home Security is designed for the way your family 
actually lives—with protection that extends far beyond your front door. 

Emergency?  
Send Out an SOS!
Melaleuca Home Security plans 
now include the Safety Button—an 
emergency SOS feature built right 

into our Alarm.com app. Plans include 
Safety Button access for 1–2 phones, 

with more users easily added. If you ever 
feel unsafe, simply press and hold the button. If 
you release it without entering your code, an alert 
is triggered. Within seconds, a trained monitoring 
agent receives your exact GPS location and can 
dispatch police, fire, or EMS.

If you can’t speak, the monitoring team can 
reach you by text. You can also add notes ahead 
of time, like where you’re going or who you’re 
meeting, so responders have helpful context if 
help is needed. Stand-alone safety apps charge 
$5–$15 per month for this kind of protection. With 
Melaleuca, the Safety Button is now included at                                
no additional cost.

Protection Features Stand-Alone 
Safety App

Melaleuca 
Home 

Security

Mobile panic button/SOS  
GPS location to responders  
24/7 monitoring (mobile)  
24/7 home monitoring — 
Door & window sensors — 
Motion detection — 
Smoke & CO  
monitoring capability — 
Fast, professional response — 
Insurance-savings potential — 
Monthly Product Points — 
Monthly cost Up to $14.99 $16.99

 It’s Not Even Close!  
With Melaleuca, you get more than a safety app— 

you get complete home protection!

When Home Security  
Gets Smarter, You Get Safer 

Stop Trouble Before It Starts
Introducing our most intelligent, advanced cameras yet. See clearly day or night with vivid  

4MP video and now with an integrated spotlight for improved deterrence and color night vision!
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®

Smarter Alerts with  
Fewer Distractions
Smart video analytics identify people, vehicles, and 
animals so you only get alerts that matter.

Built-In Proactive Protection 
With Perimeter Guard, lights and audio warnings are 
triggered instantly when activity is detected, helping 
deter unwanted behavior the moment it happens.

New Wireless, Solar-Powered Option 
Wire-free, battery-powered, and continuously 
recharged by the sun.

Next-Level Deterrence 
AI deterrence analyzes activity and delivers real-time, 
personalized voice warnings—available for just $5 a 
month per camera.

Privacy You Can Trust 
Your video is protected with bank-level encryption. And 
we NEVER sell your data!

	

When Home Security  
Gets Smarter, You Get Safer 

	 Let’s Build the Right Security  
	 System for You! 
Plans start at just $0.57 per day.   
Call 208-534-3633 to access offers you won’t find online!

Stop Trouble Before It Starts
Introducing our most intelligent, advanced cameras yet. See clearly day or night with vivid  

4MP video and now with an integrated spotlight for improved deterrence and color night vision!

Choose the Camera  
That Fits Your Home

Wired Outdoor 
Camera

Wireless Camera  
+ Solar Panel
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Jody and Liz Morgan are Melaleuca business 
partners as well as mother and daughter—and 
when they present the Melaleuca Overview 
during an in-home, they make sure to share the 
products and the experiences that shaped their 
own journeys to wellness and those of their 
family members. 

Liz and her twin sister, Leah, were nine years old 
when Jody enrolled with Melaleuca. That same 
week, the twins rode their first big roller coaster 
at the amusement park! It was a rare moment of 
peace and enjoyment for the family. Behind the 
scenes, the Morgans were doing everything they 
could to resolve the health problems Leah had 
been enduring. For them, peace of mind and 
healing had been very hard to find.

Leah had been having a harder and harder 
time keeping any food down. She had little 
energy. Her doctors were mystified. Finally, 
after one doctor made a diagnosis they knew 
was incorrect, Jody and Jim decided to put the 
matter in divine hands. “I sat down in front of 
my computer and, in prayer, said, ‘Lord, if I can’t 
change places with my daughter, please give me 
direction,’” Jody recalls. “I felt inspired to have 
some more tests done. And we finally found a 

medical provider who didn’t look at me like I 
was crazy.” 

The new doctor correctly diagnosed Leah 
with digestive health issues and started her on 
a course of treatment. Jody and Jim decided 
to order some Melaleuca supplements to give 
to Leah for additional nutritional support. 
In solidarity, Jody began taking the same 
products—and she quickly noticed the 
wellness benefits in her own daily life. 

It felt like a miracle. In just a short time, 
the Morgans had hope again for a future of 
greater wellness. That hope brought renewed 
peace of mind! 

Shortly after enrolling, Jody received the Home 
Conversion Pack. That led to another discovery. 
The EcoSense® laundry and household cleaners 
were more effective than her old standbys and 
were free of harsh chemicals as well. “Just six 
days after we received our Home Conversion 
Pack,” Jody says, “the air inside our home 
felt more breathable. I never thought about 
the harsh chemicals that my old cleaners 
contained.” Today, during her in-home 
presentations of Melaleuca: An Overview, Jody 
eagerly recounts her experience with EcoSense. 

Liz is a product of the products as well, 
although initially she convinced her mom to 
let her try the acne care products her friends 
were using—the ones that looked so attractive 
on TV. “I was just a teenager, and, of course, 
those products made my problem so much 
worse,” she laughs.  “We even discovered bleach 
stains on the towels I was drying my face with! 
But wouldn’t you know it, when I gave in and 
tried Melaleuca’s products, I loved them! They 
provided the support I had always wanted for 
cleaner, clearer skin.”

Like so many other families who eagerly shop 
with Melaleuca each month, the Morgans have 
a very positive outlook on their future wellness. 
Since their first week as Melaleuca Members, 
each family member has found support for 
many facets of their physical, mental, and 
personal wellness. “Knowing how we might 
feel if we didn’t have the Peak Performance 
Pack makes us so excited to put it in our 
monthly order,” Jody says. “It’s an investment in 
our health!”

Liz, who’s in her 20s, is especially hopeful. “If I 
were not doing what I now do for my health,” 
she says, “I know my later years would look very 
different. Thanks to Melaleuca, I’m not anxious 
or uncertain. I’m sure about my future.” 

     How the Morgans Found  

New Peace  
  of Mind

“Knowing how we might feel if we 
didn’t have the Peak Performance 
Pack makes us so excited to put 
it in our monthly order. It’s an 
investment in our health!”       

—Executive Director 2 Jody Morgan



P RODUCT  TR A IN ING
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* �These statements have not been evaluated by the Food and Drug Administration.  
These products are not intended to diagnose, treat, cure, or prevent any disease.

4

PEAK PERFORMANCE PACK
Pairing the Peak Performance  
Pack with a healthy diet has  
been instrumental to Leah’s daily 
well-being—and everyone else’s!*

SEI BELLA® CLARITY CLEAR  
SKIN SOLUTIONS® 
“Clarity Clear Skin Solutions absolutely 
saved my skin!” Liz says. These products 
immediately proved their effectiveness to 
her as a teenager, and she has relied on  
them ever since.

  Products That  
        Changed the Game for the Morgans 

BERBERINE GLUCOSE SUPPORT
Liz has participated in the R3 Weight Loss 
Program for years! One of the products she 
swears by is Berberine Glucose Support, 
which helps support healthy blood glucose 
and helps her make smart food choices.*

FLORIFY® DAILY PROBIOTIC
Leah Morgan enjoys powerful daily 
gut microbiome support thanks 
to Florify’s beneficial probiotic 
strains, a key part of her Melaleuca 
wellness journey.* 

ECOSENSE 
HOUSEHOLD CLEANERS
With no harsh chemicals or fumes, 
EcoSense cleaners quickly helped the air 
in the Morgan home feel more breathable 
while leaving every surface fresh and 
sparkling clean.

32

5

1



WELLNESS INSIDER

Boost your wellness IQ with eye-opening data 

and in-depth explanations. Learn practical 

strategies to enhance specifi c aspects of your 

wellness journey—and become a trusted guide 

for those you’re helping along the way.

outd     rs
PRESCRIBE YOURSELF
SOME TIME 
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CONTINUED 

Researchers are turning to nature as a powerful tool to alleviate 

occasional stress while supporting focus and longevity. Discover 

why stepping outside might be the most powerful wellness habit 

you’re overlooking.

outd     rs

In 1877, naturalist John Muir wrote, “In every 
walk with Nature one receives far more than 
they seek.” More than a century later, science 
is catching up to the instinctive knowledge 
that we are not separate from nature—we are 
sustained by it.

And yet, modern life has quietly pulled us away. 
In 2026, we’re more connected to devices than 
to the natural world around us. Nearly half of 
Americans rarely spend time outdoors, and 9 in 

10 US adults now say they go online every day, 
according to a recent poll from the Pew Research 
Center. This includes 41% who report using the 
internet almost constantly.

While research shows that it’s best to fully 
immerse yourself in nature three days a year, it 
doesn’t take a week-long wilderness retreat to 
feel the diff erence that nature can make on your 
mind, body, and emotional well-being.

outd     rs
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According to the American Psychological 

Association, exposure to nature has been linked to 

a host of benefi ts, including improved attention, 

lower stress, better mood, reduced risk of 

psychiatric disorders, and even upticks in empathy 

and cooperation.

A BRAIN THAT BREATHES AGAIN
You probably know the feeling: You step into a 
beautiful natural setting, and something subtle but 
powerful begins to shift in your mental awareness. 
The constant demand to focus on things like emails, 
deadlines, news headlines, and notifi cations starts 
to ease.

The result is a sense of peace.

Psychologists have a term for this phenomenon: 
attention restoration. In daily life, we rely on directed 
attention to stay on task, but it’s mentally exhausting. 
Nature, on the other hand, gently engages our 
involuntary attention—the eff ortless awareness 
sparked by wind through the trees, fl owing water, or 
waves crashing on a beach.

Research shows that time spent in nature improves 
memory, increases cognitive fl exibility, and sharpens 
concentration. The National Institutes of Health 
(NIH) found that children who spend just 20 minutes 
a day in nature show improved concentration and 
reduced ADHD symptoms.

In a study published in the Journal of 

Environmental Psychology, participants who took 

a 40-second break to look at greenery performed 

better on mental tasks than those who stared at a 

concrete roof for the same amount of time.

THE CHEMISTRY OF CALM
Time outdoors triggers two measurable changes in 
the body:

1. Cortisol, the hormone linked to stress, begins to 
drop—sometimes within just 20 minutes!

2. At the same time, your brain increases its 
production of serotonin, the neurotransmitter 
associated with happiness and 
emotional stability.

You may have heard of forest bathing, a 

poetic term for walking in the woods that 

was developed by Japanese researchers who 

discovered that walking in nature had signifi cant 

physiological and psychological benefi ts. 

Hundreds of studies from around the world 

continue to support this concept. Scientists 

suspect that aerosols from the forests, inhaled 

during a walk, are behind elevated levels of 

Natural Killer (NK) cells in the immune system, 

which fi ght tumors and infections. A subsequent 

study in which essential oils from cedars were 

emitted in a hotel room where people slept also 

caused a signifi cant spike in NK cells.

TOTA L  WELLNESS
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better, combining movement with nature amplifi es 

emotional benefi ts, boosting mood and self-

esteem more than indoor workouts.

CONNECTING TO WELLNESS
Outdoor spaces invite shared experiences: 

community events, walks with friends, family 

picnics, and even conversations with strangers. These 

interactions foster a sense of belonging, which can 

feel increasingly rare in a digitally driven world.

But the connection goes deeper than that. 

Researchers have found that people who feel 

connected to nature report greater life satisfaction, 

stronger relationships, and a deeper sense of purpose. 

According to the American Psychological 

Association, individuals with a strong connection 

to nature report higher levels of happiness, 

purpose, and life satisfaction.

YOU DON’T HAVE TO GO FAR
No time to travel? No problem! Experiencing nature 

doesn’t require a plane ticket or a full day off . Even if 

you live in a city, you can fi nd ways to benefi t from 

the mental, emotional, and physical eff ects of the 

outdoors. It can be as simple as:

• A walk through your nearest park 

• Sitting near a window with a view of trees 

• Listening to birdsong 

• Adding live plants to your workspace 

• Stepping outside for a few minutes of sunlight 

Research suggests that spending just two hours 

per week in nature is enough to signifi cantly 

improve health and well-being—but even shorter 

moments can make a di� erence!

You don’t have to describe yourself as “outdoorsy” to 

reap the benefi ts of nature. Start small by noticing the 

air, the light, and the sounds in your environment. 

Because in a world that constantly asks for your 

attention, nature off ers the chance to return to 

yourself. And as John Muir knew all along—you’ll 

likely receive far more than you ever expected!

Sunlight plays a key role here. Exposure to natural 
light helps the body produce vitamin D, a nutrient 
closely tied to mood regulation. Sunlight also helps 
regulate melatonin to encourage quality sleep.

NATURE AS MEDICINE FOR THE MIND
For those navigating anxiety, depression, or burnout, 
nature can off er relief. In one study conducted 
by researchers from the University of Michigan 
and published in the Journal of Aff ective Disorders, 
individuals diagnosed with a major depressive 
disorder took a 50-minute walk. Half walked through 
a natural setting, while the others walked in an urban 
environment. The results were striking: Those who 
walked in nature experienced signifi cantly greater 
improvements in mood and reductions in negative 
thought patterns.

Even more compelling, brain scans have shown that 
time in nature reduces activity in the area of the brain 
linked to rumination—the repetitive cycle of negative 
thinking associated with anxiety and depression. This 
growing body of research has given rise to ecotherapy, 
a therapeutic approach centered on healing through 
nature. From gardening to hiking to simply sitting 
under trees, these practices are being recognized as 
legitimate tools for mental health.

A recent meta-analysis from the NIH found 

evidence suggesting that exposure to natural 

environments may reduce cortisol levels, which 

is one of the most frequently studied biological 

markers of stress.

MOVEMENT YOU’RE MORE LIKELY TO LOVE
Time outdoors has been linked to improved 
cardiovascular health, lower cholesterol, and better 
blood sugar regulation. Exposure to green spaces can 
reduce infl ammation and boost immune function, 
lowering the risk of certain diseases. Proximity 
matters too! Living near parks or green spaces has 
been associated with lower levels of anxiety and 
improved overall health outcomes.

Most importantly, exercising in nature encourages 
consistency. When being active feels enjoyable, it 
becomes sustainable.

A 30-minute walk in a park can improve circulation 

and reduce risk factors for chronic disease. Even 



82% 
customers

Product Advocates
8% of all Melaleuca customers have referred at least one customer but fewer than eight customers. As those 
customers purchase products directly from Melaleuca, those who referred them receive a small commission.  
These households are not necessarily interested in the financial opportunity. Their relationship with Melaleuca  
is focused on their love of Melaleuca products. Their “status” is determined by how many customers they have 
referred. A Product Advocate has at least one customer. A Product Advocate 2 has referred at least two customers, 
and a Product Advocate 3 has referred at least four customers. While these individuals may not be considered 
serious business builders, their customers (like the vast majority of Melaleuca customers) come from  
word-of-mouth referrals. Therefore, the overall contribution of these individuals is significant. 

Beginning a Business
About one out of ten customers (10%) decide to start their own Melaleuca business and eventually  
achieve Director status, which is considered the first step to becoming a business builder. Directors have  
made a significant effort (probably spent 50 hours or more) in developing at least eight Melaleuca customers. 
Those estimated 50 hours could have been spent in a single week or could have been spent over several years. 
But at some point in their lives, Directors have invested enough time and effort to develop (and maintain)  
at least eight Melaleuca customers.

10% 

business
builders

8% 
product 

advocates

annual income
personal 

customers
total active 

customers
time to  

achieve status

high low average minimum average minimum average shortest longest

PRODUCT ADVOCATE $2,083 $14 $110 0 1 1 4 1 Mo. 406 Mo.

PRODUCT ADVOCATE 2 $3,898 $28 $234 2 2 2 8 1 Mo. 436 Mo.

PRODUCT ADVOCATE 3 $5,295 $57 $520 4 5 4 18 1 Mo. 390 Mo.

annual income personal 
customers

total active 
customers

time to  
achieve status

high low average minimum average minimum average shortest longest

DIRECTOR 1–2 (89.8%) $25,685 $274 $2,191 8 17 8 77 1 Mo. 373 Mo.

Customers
The majority (82%) of those who 
buy Melaleuca products each month 
are strictly customers. They are not 
pursuing the Melaleuca financial 
opportunity. Therefore, they do not 
receive compensation from the 
company. They purchase Melaleuca 
products simply because they want  
to be healthy, and they believe that 
Melaleuca products will help them 
with that goal. Having customers  
who are loyal to our brand simply 
because they love our products 
provides the strongest foundation  
for our business opportunity.

MELALEUCA 2024 ANNUAL INCOME STATISTICS
Our entire customer base of more than a million customers have all been referred by someone who loves our products. 
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Initial Leadership Status
Leaders at these statuses have made a more serious effort to build a Melaleuca business. Those who have reached these 
leadership statuses have not only invested enough effort to refer several customers but have also helped some of those 
customers start a business and become Marketing Executives. Those Marketing Executives have, in turn, referred 
additional customers who purchase Melaleuca products each month.

Advanced Leadership Status
Those Marketing Executives who reach Senior Director or above have shown substantial interest and dedication in 
building a Melaleuca business. While most do not work their businesses full time, it is essential that they invest some 
time each month nurturing, training, and helping those in their marketing organizations. Melaleuca advocates that 
Marketing Executives keep their full-time jobs and work their Melaleuca businesses in their spare time. However,  
some Executive Directors at the higher income statuses do work their businesses close to full time. Melaleuca strongly 
advocates that Marketing Executives do not quit their full-time jobs until their Melaleuca incomes far surpass the 
incomes they receive from their full-time employers. Rather, they should add their Melaleuca incomes to their  
regular incomes, thereby making a substantial difference in their family finances.

annual income
personal 

customers
total active 

customers
time to achieve status

high low average minimum average minimum average shortest longest

DIRECTOR 3 (3.2%) $31,441 $2,757 $10,911 11 40 45 159 1 Mo. 361 Mo.

DIRECTOR 4 –5 (2.0%) $39,274 $5,218 $17,087 13 56 102 319 1 Mo. 339 Mo.

DIRECTOR 6 –7 (0.9%) $53,871 $9,082 $24,085 14 73 196 454 1 Mo. 362 Mo.

DIRECTOR 8 –9 (0.6%) $75,039 $18,571 $34,958 21 81 275 590 1 Mo. 354 Mo.

annual income
personal 

customers
total active 

customers
time to achieve status

high low average minimum average minimum average shortest longest

SENIOR DIRECTOR 1–9 (1.7%) $238,946 $25,884 $63,819 20 117 371 962 1 Mo. 365 Mo.

EXECUTIVE DIRECTOR 1–9 (1.5%) $715,593 $58,747 $181,057 37 156 974 2,552 2 Mo. 353 Mo.

NATIONAL DIRECTOR 1–9 (0.2%) $756,442 $162,761 $309,720 67 214 2,800 4,467 5 Mo. 277 Mo.

CORPORATE–PRESIDENTIAL  
DIRECTOR (0.1%) $2,624,273 $427,823 $1,136,801 70 329 6,344 13,851 10 Mo. 251 Mo.

The above annual income statistics include all US and Canadian Melaleuca Marketing Executives who were 
active during all 12 months of the period ending December 2024 and performed the minimum activity required 
at each status. The incomes stated include all commissions, incentives, and bonuses earned during the period. 

For the purpose of these statistics, a Marketing Executive’s leadership status was calculated by taking the 
highest status achieved and maintained for at least seven consecutive months. 

These numbers represent gross income, not net income. In other words, they do not include any business 
expenses. However, it should not be necessary to spend any significant amount to build a Melaleuca business. 
You will need access to a telephone and an email account, but you should not invest in purchasing leads, 
meeting rooms, or training materials. Nor should you invest in advertising, building a website, and so on. 

Your biggest investment will be your time, not your pocketbook. Your business is best built from your own 
home without making any substantial financial investment. Such investments are neither necessary nor 
conducive to your success.  

The information on this page is not necessarily representative of what any individual Marketing Executive will 
earn with this program. Any representation or guarantee of specific earnings would be misleading. Success 
with any business takes hard work, diligence, perseverance, and leadership. Success with Melaleuca will 
depend on many factors, including how effectively a Marketing Executive exercises those qualities.
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Melaleuca events provide you with world-class coaching and practical  
advice you can use to enhance your business and your life.

	 June 6, 2026 	 ADVANCE* | Atlanta, GA

	 July 1–5, 2026 	 Road to Executive Director | Idaho Falls, ID 
		  Newly advanced Senior Directors are invited to Melaleuca Global Headquarters  
		  for life-changing coaching and a closer look at Melaleuca operations. 

	 July 4, 2026	 Melaleuca Freedom Celebration | Idaho Falls, ID 
		  Celebrate the 250th anniversary of US independence with the largest fireworks  
		  display west of the Mississippi.

	 July 11–19, 2026	 2026 Founder’s Club | Mediterranean Cruise

	 July 24–31, 2026	 2026 President’s Club | Fiji

	 August 8, 2026 	 ADVANCE* | Idaho Falls, ID

	 August 22, 2026 	 ADVANCE* | Orlando, FL

	 October 3, 2026 	 ADVANCE* | Dallas, TX	

November 7–12, 2026 	 Fast Track to Freedom | Bahamas Cruise

2026 CALENDAR OF EVENTS

Learn more at Melaleuca.com/Events. 
Dates and details are subject to change. Visit Melaleuca.com/Events for the latest calendar updates.

*ADVANCE is a regional event that combines world-class training and celebration to help you build your business. 

CONNECT at Melaleuca EVENTS



ROUND UP A BOLD NEW 
SNACK CHOICE!

Introducing new Riverbend Ranch® Wagon Wheels. They’re the rich, meaty jerky 
you love in round, bite-sized pieces that are easy to grab, easy to enjoy, and packed 

with the bold flavor you expect from Riverbend Ranch.

With 7 grams of protein and only 140 calories per serving, they deliver  
serious satisfaction at home, at work, or on the go.

Pick up both crave-worthy flavors: Original for classic, meaty goodness  
and Sweet Heat for a sweet-and-spicy kick of flavor.



TO EXECUTIVE DIRECTOR

THE EVENT THAT CHANGES EVERYTHING!

MELALEUCA.COM/ROADTOEXECUTIVEDIRECTOR | #WELLNESSNOW |   



TO EXECUTIVE DIRECTOR

THE EVENT THAT CHANGES EVERYTHING!

Over three powerful days at Melaleuca’s 
Global Headquarters, you’ll receive 
personalized training, go on special tours, 
and have the kind of focused experience 
that has helped hundreds of Marketing 
Executives break through to Executive 
Director and beyond.

And this year, you’ll be present for 
something truly extraordinary: the largest 

fireworks display west of the Mississippi 
as Melaleuca celebrates America’s 250th 
birthday! It will be a breathtaking reminder 
of what’s possible when vision, freedom, 
and hard work come together.

It’s no wonder that Road to Executive 
Director is one of Melaleuca’s most 
memorable and impactful leadership 
experiences.

MELALEUCA.COM/ROADTOEXECUTIVEDIRECTOR | #WELLNESSNOW |   

ROAD TO EXECUTIVE DIRECTOR IS BRINGING 
YOU TO IDAHO FALLS, JULY 1–5, 2026!



CAR BONUS
LET MELALEUCA PAY FOR YOUR CAR

FOR SENIOR, EXECUTIVE, NATIONAL, CORPORATE & PRESIDENTIAL DIRECTORS

Grow your business to Senior Director, then select your new vehicle and 
 apply for Melaleuca’s Car Bonus program! Active leaders receive the  
following monthly Car Bonus for qualifying vehicles at these statuses:

National 
Director

$1,200 
PER MONTH

Senior 
Director
$500 
PER MONTH

Corporate 
Director

$1,500 
PER MONTH

Executive 
Director

$1,000 
PER MONTH

Presidential 
Director

$1,500 
PER MONTH

“There was a time in my life when I struggled to make ends meet 
and even experienced having my car repossessed,” Rebecca says. 
“So to now be in a position where I don’t have to worry about  
a car payment at all is truly surreal. It’s a full-circle moment and  
a reminder of just how much life can change with consistency 
and the right opportunity.” 

And while she’s come a long way from those days of struggle, 
Rebecca still doesn’t take her Car Bonus for granted. “Having 
my car paid for every month is a blessing I don’t take lightly,” 
she says. “Earning the Car Bonus has taken a major weight off 
my shoulders. Knowing my car is covered every month gives me 
peace of mind and allows me to redirect that money into my 
home and my future. It’s more than a bonus—it’s real, tangible 
freedom. And that alone is priceless.” 

National Director 2 Rebecca Garrett GA
2021 Porsche Cayenne

Consult the Annual Income Statistics on page 58 for typical results.64  JUNE 2026  |  MELALEUCA.COM/LIA
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Thank you for making us 
“America’s Best”  
  & “Most Trusted”!

Trust isn’t given—it’s earned. In addition to being 
recognized by USA Today as one of America’s Best 
Stores, Melaleuca has also been named one of America’s 
Most Trusted Brands by USA Today and Plant-A Insights! 

Out of millions of companies, only one-tenth of one 
percent made these lists. We didn’t apply for these awards. 
We didn’t ask for them. We simply lived our mission.

These awards are a reflection of your ongoing 
commitment to enhance lives. Thank you!
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Courtney & Graham Martin 
Customers since 2013



  

	 Must apply here for this offer. Offers vary elsewhere.  
 
1 	 See the Rewards Terms and Conditions for details. Please see the Melaleuca Rewards Program terms and conditions at  
	 Melaleuca.com for information regarding expiration, redemption, forfeiture, and other limitations on Loyalty Shopping Dollars. 

	 Cards are issued by First National Bank of Omaha (FNBO®), pursuant to a license from Visa U.S.A., Inc. Visa and Visa Signature  
	 are registered trademarks of Visa International Service Association and used under license.

  

Month after month, savvy Melaleuca Members are turning everyday spending into  
extra rewards and added wellness value with the Melaleuca® Rewards Visa® Card!

Are You Shopping 
Smarter?

$100 after your first purchase, made within the  
first 3 billing cycles after account opening.

WELCOME BONUS1

Get a decision in less than 30 seconds! 
Scan the code or visit Melaleuca.com/Visa to learn more.

6% 
BACK1

  on ALL Melaleuca purchases

2% 
BACK1

 on all other purchases

4% 
BACK1

on gas, EV charging, grocery, 
and dining purchases

UNLIMITED REWARDS — PAID IN LOYALT Y SHOPPING DOLLARS



LAST MONTH’S 
EARNINGS

SENIOR DIRECTORS 4

Matthew Belcher & Angelia Reeves L O U I S I A N A

Consult the Annual Income Statistics on page 58 for typical results.68  JUNE 2026  |  MELALEUCA.COM/LIA
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Angie Reeves met her very first business partner in an 
unlikely setting—the hospital. Her husband, Matt, had 
broken his ankle in an accident and needed surgery.

As Matt recovered, Angie began talking with the nurse 
who had assisted Matt’s surgeon. Angie had just enrolled 
with Melaleuca, ordered the Home Conversion Pack, and 
couldn’t help but share the product experiences she was 
having with everyone.

She told Matt’s nurse that she had been doing exactly 
what the name of the Home Conversion Pack suggested—
converting her home to Melaleuca. And it was making a 
real difference. 

“I had been cleaning with bleach,” Angie says, “and my 
mom, who lives with us, was suffering from the fumes. 
But as soon as I got the EcoSense® cleaners out of the box, 
I knew I had found the solution. I got rid of all the old 

bleach-filled cleaners. Pretty soon, my mom was happily 
cleaning with EcoSense as well!”

After hearing Angie’s story, the nurse (now a Director 5 
and Angie’s business partner Tamatha Laseter) asked to 
see the Melaleuca catalog. Then she asked how she could 
enroll with a Home Conversion Pack herself! “I had to 
call my good friend National Director Courtney Martin to 
find out how to help Tamatha enroll,” Angie laughs. With 
Courtney’s direction and encouragement, Tamatha was 
soon enrolled and Angie was well on her way to Director 
status—and would soon enroll another close business 
partner, Director 5 Amy Fortenberry!

Three years later, Angie and her team are still going  
strong. When the 2026 Fast Track to Freedom was 
announced during the 2026 Leadership Quest broadcast, 
Angie was prepared. “I challenged my team to commit to 
this Fast Track,” she says. “I told them that I would do it 
with them. I’d hold them accountable—and also give them 
my full support.”

Following Angie’s lead, her two five-person Fast Track 
teams dove in. “Every one of us is on pace to earn the 
Fast Track to Freedom Cruise,” Angie reports. But more 
importantly, each of them has created incredible lasting 
growth. Angie herself advanced to Senior Director 4 in 
April, a quadruple advancement that earned her a check for 
$31,438.77. “When I saw that number,” she says, “I thought 
I was dreaming!” Then, at Convention 2026, Angie got to 
walk the 77 steps across the main stage and be recognized 
as a new Senior Director—another dream come true.

It may have taken a painful accident that turned out to 
have a silver lining to get it all started, but Angie has found 
so much good to share throughout her Melaleuca journey. 
With summer ahead and incredible momentum powering 
her forward, all she can see are the possibilities! 

Broken Ankles and Endless Possibilities

$6,410
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Reaching Senior Director status is a 

monumental achievement, reflecting 

both ongoing growth and a steadfast 

commitment to helping others. These 

Senior Directors lead by example, 

consistently sharing the value of 

Melaleuca while mentoring and  

guiding their teams.

Presenting the top eight Senior Director businesses with the highest  
contribution index and a Monthly Retention Index (MRI) of 50% or more! 

APRIL 2026 

TOP SENIOR DIRECTORS

Bernabe Ramos Blas & Nora 
Magallanes
Senior Directors 9, California

Allison & Paul Thomsen
Senior Directors 9, Kansas

Shandi & Garrett Polak
Senior Directors 3, Texas

Trish & Brett Roloson
Senior Directors 8, Prince Edward 
Island

Nic & Kelli Hillman
Senior Directors 8, Kansas

Brittney & Matthew 
Landrum
Senior Directors 9, Indiana

Jeff & Kristy Taylor
Senior Directors 8, Alberta

Mariel & Frank Filippone
Senior Directors 8, Utah

876

543

21
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Brittney & Matthew 
Landrum*
INDIANA
Enrolled: 02/01/2025

PACESETTER
9 SD9

Bernabe Ramos Blas & 
Nora Magallanes
CALIFORNIA
Enrolled: 03/10/2025

PACESETTERSD9
Allison & Paul Thomsen
KANSAS
Enrolled: 01/30/2018

SD9
Trish & Rob Verzera
ARIZONA
Enrolled: 05/23/2024

SD9
SEN
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Mariel & Frank 
Filippone*
WYOMING
Enrolled: 06/25/2025

PACESETTER
8 SD8

Nic & Kelli Hillman
KANSAS
Enrolled: 02/04/2011

SD8
Brittney & Matthew 
Landrum*
INDIANA
Enrolled: 02/01/2025

SD8
Lindsey & Drew Martin
MISSOURI
Enrolled: 03/20/2022

SD8
Trish & Brett Roloson
PRINCE EDWARD ISLAND
Enrolled: 07/06/2022

SD8
Jeff & Kristy Taylor*
ALBERTA
Enrolled: 10/14/2022

SD8
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Stephanie Burke
MICHIGAN
Enrolled: 02/25/2021

7 SD7
Alexis & Cheljean 
Erwin-Davis
MISSOURI
Enrolled: 09/05/2022

SD7
Mariel & Frank 
Filippone*
WYOMING
Enrolled: 06/25/2025

PACESETTERSD7
Sabrina & Ray 
Gutierrez
NEW MEXICO
Enrolled: 08/19/2017

SD7
Jeff & Kristy Taylor*
ALBERTA
Enrolled: 10/14/2022

SD7

Ashley Tullai
NORTH CAROLINA
Enrolled: 11/08/2021

SD7
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Laurie Davis*
KANSAS
Enrolled: 11/12/2023

6 SD6
James & Nancy 
Ferguson*
MISSISSIPPI
Enrolled: 04/21/2021

SD6
Jason & Keri Hayes
ILLINOIS
Enrolled: 01/10/2022

SD6
Nathan & Bailey 
Kolkema*
MICHIGAN
Enrolled: 08/18/2024

SD6

Carlee & Alexander 
Massengill*
TENNESSEE
Enrolled: 08/14/2023

PACESETTERSD6
Amy & Casey 
Poepping*
MINNESOTA
Enrolled: 02/07/2023

SD6
Lindsay & Lane Rey
SASKATCHEWAN
Enrolled: 04/10/2024

SD6
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Laurie Davis*
KANSAS
Enrolled: 11/12/2023

5 SD5
James & Nancy 
Ferguson*
MISSISSIPPI
Enrolled: 04/21/2021

SD5
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SENIOR DIRECTORS 5–SENIOR DIRECTORS 2

Nathan & Bailey 
Kolkema*
MICHIGAN
Enrolled: 08/18/2024

SD5
Carlee & Alexander 
Massengill*
TENNESSEE
Enrolled: 08/14/2023

PACESETTERSD5
Amy & Casey 
Poepping*
MINNESOTA
Enrolled: 02/07/2023

SD5

SEN
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Maegen & Eddie 
Johnson*
WASHINGTON
Enrolled: 06/09/2025

PACESETTER
4 SD4

Brian & Cheryl Johnson
OHIO
Enrolled: 07/01/2021

SD4

Nathan & Bailey 
Kolkema*
MICHIGAN
Enrolled: 08/18/2024

SD4
Patricia & George 
Leynaud*
ILLINOIS
Enrolled: 09/11/2022

PACESETTERSD4
Kim & Sean Maloney*
ALBERTA
Enrolled: 11/16/2022

SD4
Ana Maria Padilla 
Moreno
KENTUCKY
Enrolled: 08/04/2017

SD4
Maria & Drew Renaud
MISSOURI
Enrolled: 03/20/2022

SD4

Shelby & Dane Shely
OREGON
Enrolled: 06/01/2024

PACESETTERSD4
Lisa Whyte
MANITOBA
Enrolled: 12/05/2022

SD4
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Christina Ammons
MISSOURI
Enrolled: 05/20/2022

PACESETTER
3 SD3

Maegen & Eddie 
Johnson*
WASHINGTON
Enrolled: 06/09/2025

PACESETTERSD3
Patricia & George 
Leynaud*
ILLINOIS
Enrolled: 09/11/2022

SD3

Kim & Sean Maloney*
ALBERTA
Enrolled: 11/16/2022

SD3
Kellie & James 
McAnnally
ALABAMA
Enrolled: 06/24/2019

SD3
Sarah & Eddie 
Placencia
INDIANA
Enrolled: 09/20/2022

SD3
Shandi & Garrett Polak
TEXAS
Enrolled: 03/22/2025

PACESETTERSD3

SEN
IO

R
 D

IR
EC

TO
R

S

Stephan Atkins*
MARYLAND
Enrolled: 09/30/2024

2 SD2

Angelina & Miguel 
Castro
TEXAS
Enrolled: 07/31/2007

SD2
Tiffany & Whitney 
Haggamaker*
ALABAMA
Enrolled: 01/17/2022

PACESETTERSD2
Nichole & Robert 
Hansen
IOWA
Enrolled: 04/15/2024

PACESETTERSD2
Cori & Joshua 
Hogstad*
COLORADO
Enrolled: 12/04/2015

PACESETTERSD2
Krista & Jason Kuhn
FLORIDA
Enrolled: 09/06/2022

SD2
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Casey Russell*
TEXAS
Enrolled: 10/17/2024

SD2
Brandy & Michael 
Sharp
MISSISSIPPI
Enrolled: 01/04/2024

SD2
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Laura & Steve Alcorta
INDIANA
Enrolled: 09/17/2024

SD
Stephan Atkins*
MARYLAND
Enrolled: 09/30/2024

PACESETTERSD
Evan & Shannon Brown
OHIO
Enrolled: 11/28/2021

SD

Tiffany & Whitney 
Haggamaker*
ALABAMA
Enrolled: 01/17/2022

PACESETTERSD
Cori & Joshua 
Hogstad*
COLORADO
Enrolled: 12/04/2015

SD
Manda & Sean Kistler*
TEXAS
Enrolled: 12/15/2024

SD
Catarina Phillips
COLORADO
Enrolled: 07/01/2022

SD
Casey Russell*
TEXAS
Enrolled: 10/17/2024

PACESETTERSD

Corinne & Robert 
Wright
WASHINGTON
Enrolled: 03/08/2025

SD

Unlike publicly traded companies, we’re not beholden to Wall Street 

investors, quarterly earnings pressure, or short-term thinking. We can 

make decisions based on what’s right for our Members, our Marketing 

Executives, and our long-term mission—not what looks good on the next 

earnings call. This freedom allows us to invest in quality, maintain our 

principles, and build for the future.

PRIVATE OWNERSHIP 
ALLOWS US THE FREEDOM 
TO CHOOSE WHAT’S RIGHT

O U R  D I S T I N C T  A D V A N T A G E

Melaleuca.com



All-new Exceed® Hydroxyapatite 
Tooth Polish helps smooth 
and strengthen enamel for a 
healthier, brighter-looking smile. 

Your teeth encounter a lot every day. Acids 
from foods, drinks, and oral bacteria can 
gradually wear your teeth down, leaving 
them more prone to sensitivity, dullness, 
and cavities.

That’s why Melaleuca created Exceed 
Hydroxyapatite Tooth Polish. It’s an 

advanced fl uoride-free formula made with 

hydroxyapatite—the same mineral naturally 

found in your teeth.

As you brush, it helps smooth enamel, reduce 

sensitivity, and naturally whiten your teeth. 

The result is a cleaner, fresher mouth and a 

naturally brighter, healthier-looking smile—

without harsh whitening agents or abrasives. 

And its sweet mint fl avor really gives you 

something to smile about.

Try the smart new way to care for your teeth.

N E W !DAILY LIFE
WEARS TEETH
DOWN.

BRUSH
BACK!
BRUSH
BACK!



   SET
APPOINTMENTS

Nº 2



   SET
APPOINTMENTS

1

Build Your Contact List

2

Set Appointments

3

Share Melaleuca: An Overview

4

Hold Strategy Sessions

5

Celebrate Success

6

Always Be Involved with Fast Track

7

Lead by Example
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Before Riley Childs ever saw Melaleuca as a business, she 
saw it through the eyes of a mother.

Her oldest daughter had been struggling through a 
difficult health season, and Riley was doing what mothers 
do: searching, asking questions, and trying to find a 
better path forward. She already knew about Melaleuca 
from her childhood—her mother had been a Member 
and used the products—but now she had a reason  
to look again. And after becoming a customer, she 
saw meaningful changes in her family’s daily life, and 
something in her shifted.

“People need to know about this,” Riley says.

That instinct—to help, then help again—has shaped 
much of Riley’s life. She was a teacher first, trained to 
look past the surface of a classroom and ask a quieter 

question: What does this student need? Not what is 
easiest. Not what makes her look capable. What does the 
child in front of her need right now?

That same question followed her into a harder chapter. 
After an unexpected divorce, Riley found herself 
rethinking the life she had imagined. “Just to make ends 
meet, I was having to put in so many hours away from  
my kids,” she says. “Melaleuca has now helped to the 
point that I’ve been able to quit my second job. And that 
means more time with my kids. That’s something you 
can’t put a price on, because for so many years, I had to 
work every weekend.”

Riley is now pursuing her master’s degree in clinical 
mental health. Even with that future career ahead, Riley 
knew she needed more financial stability. “My main goal 
right now is building us a house,” she says. She purchased 
land in November and is working to grow her Melaleuca 
repeat income to cover a future house payment.

Her days are full, but she has learned to work in small 
pockets of time. “There’s never a time when I have an 
uninterrupted hour,” she says, “but I can get a lot done 20 
minutes at a time. So I’m very intentional with the time 
that I do have.”

Whether Riley is teaching, counseling, or building her 
Melaleuca business, her approach is the same: She sets 
her own needs aside so she can focus on the person in 
front of her.

“You just have to ask, ‘How can I help this person?’” she 
says. “That’s how you grow. And as you focus on them, 
everything else will fall into place.” 

$4,364LAST MONTH’S 
EARNINGS
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These Directors have demonstrated 

their dedication to improving 

their own lives as well as their 

commitment to helping others do the 

same. They have become true leaders 

within the Melaleuca community, 

inspiring and guiding others on their 

wellness journeys.

Presenting the top eight Director businesses with the highest contribution index 
and a Monthly Retention Index (MRI) of 50% or more!

APRIL 2026 

TOP DIRECTORS

Riley Childs
Director 7, Mississippi

Kristin Fenton
Director 9, Illinois

Josefina Valencio
Director 5, Florida

Brenda & Johnnie Unrau
Directors 7, Manitoba

Mackenzie Woodruff
Director 8, Missouri

Tracy Donald
Director 9, Ontario

Ashley & Jason Patterson
Directors 9, Indiana

Brooke Blankenship
Director 7, Illinois

876

543

21
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Stephan Atkins*
MARYLAND
Wellness Coach

9

D9
Morgan Bennett
MISSOURI
Stay-at-Home Mom

D9
Kristin Fenton*
ILLINOIS
Registered Nurse

D9
Mallory Fouillard
MANITOBA
Marketing Executive

D9
Tiffany & Whitney 
Haggamaker*
ALABAMA
Marketing Executives

PACESETTERD9

Jackie Heredia
MISSOURI
Marketing Executive

D9
Manda & Sean Kistler*
TEXAS
Event Coordinator/Marketing 
Executive

D9
Ashley & Jason 
Patterson*
INDIANA
Marketing Executives

D9
Casey Russell*
TEXAS
Marketing Executive

D9
Mike & Andrea Van 
Bakel*
ONTARIO
Marketing Executives

D9

Y

D
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S

Richard Diaz & Yurisel 
Salazar*
FLORIDA
Business Owner/Makeup Artist

8

D8
Callie & Tyler Duncan
KANSAS
Marketing Executives

D8
Kristin Fenton*
ILLINOIS
Registered Nurse

D8
MacKenzie & Robert 
Gladwell*
MICHIGAN
Marketing Executives

PACESETTERD8
Ashley & Jason 
Patterson*
INDIANA
Marketing Executives

D8

Casey Russell*
TEXAS
Marketing Executive

D8
Ally Sanders
ALABAMA
Marketing Executive

D8
Jessica Smith
WISCONSIN
Registered Nurse

D8
Mike & Andrea Van 
Bakel*
ONTARIO
Marketing Executives

D8
Mackenzie Woodruff*
MISSOURI
Marketing Executive

PACESETTERD8
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Britney Atkerson
TEXAS
Marketing Executive

7

D7
Brooke Blankenship*
ILLINOIS
Marketing Executive

PACESETTERD7
Riley Childs
MISSISSIPPI
Teacher & Graduate Student

D7
Richard Diaz & Yurisel 
Salazar*
FLORIDA
Business Owner/Makeup Artist

D7
MacKenzie & Robert 
Gladwell*
MICHIGAN
Marketing Executives

PACESETTERD7



JUNE 2026  |  MELALEUCA.COM/LIA   79

DIRECTORS 7–DIRECTORS 6

Maria Krauss
NEW JERSEY
Health Educator

D7
Leah & Randall Loftin*
MISSISSIPPI
Marketing Executives

PACESETTERD7
Ashley & Jason 
Patterson*
INDIANA
Marketing Executives

D7
Casey Russell*
TEXAS
Marketing Executive

D7
Cassie Tuff
NEW YORK
Police Officer

D7

Chelsea Tuffs
SASKATCHEWAN
Registered Nurse

D7
Brenda & Johnnie 
Unrau
MANITOBA
Fitness & Nutrition Coach/
Marketing Executive

D7
Nicole Wills*
MICHIGAN
Marketing Executive

PACESETTERD7
Alecia Wilson*
NORTH CAROLINA
Registered Nurse

D7
Mackenzie Woodruff*
MISSOURI
Marketing Executive

PACESETTERD7
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Brooke Blankenship*
ILLINOIS
Marketing Executive

PACESETTER

6

D6
Nya Boucher
HAWAII
Stay-at-Home Mom & 
Marketing Executive

D6
Ruth & Jonathan 
Foster
TEXAS
Marketing Executives

D6
MacKenzie & Robert 
Gladwell*
MICHIGAN
Marketing Executives

PACESETTERD6
April Harris
MISSISSIPPI
Marketing Executive

D6

Justin & Karli 
Hudgens
IDAHO
Business Owner/Stay-at-Home 
Mom

D6
McKynzie Karger
MINNESOTA
Self-Employed

D6
Leah & Randall Loftin*
MISSISSIPPI
Marketing Executives

PACESETTERD6
Jessica McKenzie
SASKATCHEWAN
Nurse

D6
Casey Russell*
TEXAS
Marketing Executive

D6

Adriana Salamon
NEW YORK
Hairdresser

D6
Yurisel Salazar & 
Richard Diaz
FLORIDA
Makeup Artist/Business Owner

PACESETTERD6
Susanne Slabaugh 
Hencye
KENTUCKY
Marketing Executive

D6
Edie Tolar
OKLAHOMA
Stay-at-Home Mom

D6
Danielle Weeks
FLORIDA
Holistic Nutritionist & Marketing 
Executive

D6
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Nicole Wills*
MICHIGAN
Marketing Executive

D6
Alecia Wilson*
NORTH CAROLINA
Registered Nurse

D6
Mackenzie Woodruff*
MISSOURI
Marketing Executive

PACESETTERD6
RaeLee & Clint 
Zumbahlen
ILLINOIS
Cosmetologist/Marketing 
Executive

D6 Y
D
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EC
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Brynelle Bexson*
ALBERTA
Marketing Executive

5

D5

Chelsey & Dustin 
Billay
SASKATCHEWAN
Licensed Practical Nurse/
Marketing Executive

D5
Brooke Blankenship*
ILLINOIS
Marketing Executive

PACESETTERD5
Marcia Boyd
TEXAS
Marketing Executive

D5
Catie Bristow
IDAHO
Financial Specialist

D5
Jessica & Jon Carlson
MINNESOTA
Marketing Executives

D5

Vetta & Gavin 
Carpenter*
FLORIDA
Marketing Executives

PACESETTERD5
Heidi & Brad Cole
IOWA
Entrepreneur/Business Owner

PACESETTERD5
Dwayne & Shawnta 
Cotton
ILLINOIS
Marketing Executive/Gym 
Owner

D5
Peyton Denard
ALABAMA
Preschool Teacher

D5
Jessie Fitzgerald
ALBERTA
Stay-at-Home Mom

D5

Amy Fortenberry*
LOUISIANA
Nurse

D5
Jen Foster*
ILLINOIS
Marketing Executive

PACESETTERD5
Romando & Venusa 
Javonitalla
ONTARIO
Marketing Executives

D5
Jaclyn Jones*
ARIZONA
Marketing Executive

PACESETTERD5
Koda King
CALIFORNIA
Marketing Executive

PACESETTERD5

Mary Kondratowicz
NORTH CAROLINA
Wellness Coach

D5
Haley Liberatore
ARKANSAS
Marketing Executive

D5
Rachel Reese*
MINNESOTA
Stay-at-Home Mom

D5
Casey Russell*
TEXAS
Marketing Executive

D5
Haley Smith
COLORADO
College Student

D5
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DIRECTORS 5–DIRECTORS 4

Megan Smith*
MICHIGAN
Marketing Executive

PACESETTERD5
Josefina Valencio*
FLORIDA
Marketing Executive

PACESETTERD5
Mackenzie Woodruff*
MISSOURI
Marketing Executive

PACESETTERD5
Madison Young
TEXAS
Registered Nurse

D5 Y
D
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S
Leilani Bandian
CALIFORNIA
Quality Assurance Manager

4

D4

DanaRae Bennett
IDAHO
Marketing Executive

D4
Brynelle Bexson*
ALBERTA
Marketing Executive

D4
Jenna Bonesteel
WASHINGTON
Marketing Executive

D4
Angela Bryden
NOVA SCOTIA
Marketing Executive

PACESETTERD4
Jill Buscher
KANSAS
Hairstylist

D4

Ruama Camp*
TEXAS
Marketing Executive

PACESETTERD4
Ana Cardenas
FLORIDA
Self-Employed

D4
Vetta & Gavin 
Carpenter*
FLORIDA
Marketing Executives

PACESETTERD4
Addie Cherry
TEXAS
Marketing Executive

D4
Angela Clemmons
NORTH CAROLINA
Marketing Executive

D4

Kara Deaton
KENTUCKY
Teacher

PACESETTERD4
Amy Fortenberry*
LOUISIANA
Nurse

D4
Jen Foster*
ILLINOIS
Marketing Executive

PACESETTERD4
Lisa Frerker
ILLINOIS
Registered Nurse

D4
Kris & Brad Goldstein
MISSOURI
Boutique Owner/Marketing 
Executive

D4

Sara Grona
MANITOBA
Manager

D4
Ashley Hart
TEXAS
Dental Office Manager

D4
Jaclyn Jones*
ARIZONA
Marketing Executive

PACESETTERD4
Brianna & Ivan 
Krejchik
WISCONSIN
Marketing Executives

D4
Taylor Lamberth
GEORGIA
Marketing Executive

PACESETTERD4
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DIRECTORS 3DIRECTORS 4–DIRECTORS 3

Sarah Lee*
CALIFORNIA
Marketing Executive

D4
Tracy Manous
GEORGIA
Photographer 

PACESETTERD4
Ma Guadalupe 
Mendoza Alonso
TEXAS
Marketing Executive

D4
Rachel Reese*
MINNESOTA
Stay-at-Home Mom

D4
Amanda Reinhard
OHIO
Marketing Executive

PACESETTERD4

Erick Rodriguez 
Quinonez
TEXAS
International & Celebrity 
Makeup Artist

PACESETTERD4
Casey Russell*
TEXAS
Marketing Executive

D4
Megan Smith*
MICHIGAN
Marketing Executive

D4
David & LaJeanna 
Toliver
OKLAHOMA
Marketing Executives

D4
Josefina Valencio*
FLORIDA
Marketing Executive

PACESETTERD4

Madelyn & Jacob 
Wallace
KENTUCKY
Marketing Executives

D4
Mackenzie Woodruff*
MISSOURI
Marketing Executive

PACESETTERD4 Y

D
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Deirdre Adams
NEW JERSEY
Well-Being Strategist & Author

3

D3
Courtney Adams*
NEW JERSEY
Teacher

PACESETTERD3
Kennisha Allen
TEXAS
Marketing Executive

D3

Breanne Barber
SASKATCHEWAN
Registered Veterinary 
Technologist 

D3
Ashley Baumgarte
CALIFORNIA
Marketing Executive

D3
Elizabeth Bettencourt
ARIZONA
Occupational Therapist

D3
Talia Bloedel
WISCONSIN
Art Teacher

D3
Austin & Chase Boggs
KANSAS
Marketing Executives

D3

Michelle Bonesteel
WASHINGTON
Marketing Executive

D3
Jessica Boutain
WASHINGTON
Marketing Executive

D3
Donnie & Sherry May 
Calunsag
NEW BRUNSWICK
Pastor/Volunteer Coordinator

PACESETTERD3
Ruama Camp*
TEXAS
Marketing Executive

PACESETTERD3
Vetta & Gavin 
Carpenter*
FLORIDA
Marketing Executives

PACESETTERD3



JUNE 2026  |  MELALEUCA.COM/LIA   83

DIRECTORS 3

Veronica Castaneda*
ALBERTA
Entrepreneur

D3
Lucinda Christian
OHIO
Marketing Executive

D3
Tammy Clark
TENNESSEE
Teacher

D3
McKayla Cooper
IOWA
Marketing Executive

D3
Sophia Dudley
GEORGIA
Marketing Executive

D3

James & Michele 
Edling
FLORIDA
Marketing Executives

PACESETTERD3
Jen English
IOWA
Marketing Executive

PACESETTERD3
Magan & DaLee 
Erlinger
TEXAS
Marketing Executives

D3
Taylor Fagan
KANSAS
Teacher

D3
James & Becky 
Forrider*
MONTANA
Marketing Executives

D3

Jen Foster*
ILLINOIS
Marketing Executive

D3
Patricia Garcia*
CALIFORNIA
Marketing Executive

PACESETTERD3
Melanie Gifford
KANSAS
Marketing Executive

D3
Gayle Hall
TEXAS
Marketing Executive

D3
Romi & Viktor 
Hancock*
KENTUCKY
Marketing Executives

PACESETTERD3

Lindsay Hoke*
PENNSYLVANIA
Marketing Executive

D3
Lindsey & Eric Hulen
TEXAS
Stay-at-Home Mom/Marketing 
Executive

D3
Mahrya Johnson
NORTH DAKOTA
Stay-at-Home Mom

D3
Megan Kelley
GEORGIA
Registered Nurse

D3
Laurie Landis
PENNSYLVANIA
Chiropratic Assistant

D3

Sarah Lee*
CALIFORNIA
Marketing Executive

PACESETTERD3
Caroline-Elizabeth & 
Shawn Loewen
PRINCE EDWARD ISLAND
Fitness Trainer/Marketing 
Executive

D3
Kelsey Mathias
WASHINGTON
Marketing Executive

D3
Ally & Derek 
McCallson
MINNESOTA
Marketing Executives

D3
Shree & Ty 
Merriweather
KANSAS
Accountant/Marketing 
Executive

D3
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Josslyn Miller
KANSAS
Marketing Executive

D3
Lynsee Moneymaker
TEXAS
Marketing Executive

D3
Shelby & Trevor 
Osantowski
NEBRASKA
Marketing Executives

D3
Brittany Parker
FLORIDA
Self-Employed

D3
Drew Perez*
MISSISSIPPI
Tax Preparer

PACESETTERD3

Elizabeth Pichardo
NEW YORK
Registered Nurse

D3
Sajee Puvaneswaran*
ONTARIO
Real Estate Broker

PACESETTERD3
Belkis Quintero Lopez
NEBRASKA
Marketing Executive

PACESETTERD3
Judith Ramos
FLORIDA
Marketing Executive

PACESETTERD3
Taylor Rastetter
IOWA
Marketing Executive

D3

Jilma Reyes
ALBERTA
Social Worker & Patient Food 
Services

D3
Ruviro & Ma. 
Bernadette Ruanto
ALBERTA
Early Childhood Educator/
Disability Service Worker

D3
Ashlyn Rushing
GEORGIA
Marketing Executive

D3
Casey Russell*
TEXAS
Marketing Executive

D3
Amber Sakocius*
MICHIGAN
Marketing Executive

D3

Osvaldo Ruiz & Yurka 
Sanchez
FLORIDA
Marketing Executives

D3
Casey Schneider
INDIANA
Marketing Executive

D3
Meg Schroeder
IDAHO
Marketing Executive

D3
Kim Talbert
NORTH CAROLINA
Marketing Executive

D3
Santana Tankersley
FLORIDA
Marketing Executive

PACESETTERD3

Sherry Thistle
ONTARIO
Marketing Executive

D3
Jeff & Sherre Van Den 
Heuvel*
MICHIGAN
Marketing Executives

PACESETTERD3
Amber Villarreal
TEXAS
Nurse

D3
Amanda Waldvogel
MINNESOTA
Marketing Executive

D3
Katrina McLaughlin & 
Billy Whalen
NEWFOUNDLAND/LABRADOR
Registered Massage Therapist/
Marketing Executive

D3
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Kim Wood*
ILLINOIS
Client Manager

PACESETTERD3
Mackenzie Woodruff*
MISSOURI
Marketing Executive

PACESETTERD3
Misty & Travis Wright
TENNESSEE
Marketing Executives

D3
Toya Younger*
NORTH CAROLINA
Marketing Executive

D3 Y
D

IR
EC

TO
R

S
Courtney Adams*
NEW JERSEY
Teacher

PACESETTER

2

D2

Joyce Adams
CALIFORNIA
Self-Employed

PACESETTERD2
Katherine Ahola*
OREGON
Bartender

D2
Trystin Angell
MINNESOTA
Marketing Executive

D2
Kimmee Baroni
CALIFORNIA
Marketing Executive

D2
Brenda Bartlett*
NEW BRUNSWICK
Marketing Executive

D2

Victor Bince*
QUEBEC
Warehouse Clerk

PACESETTERD2
Carla Bocanegra
MISSISSIPPI
Marketing Executive

D2
Nick Borowski
NEVADA
Marketing Executive

D2
Ramil Briones*
ALBERTA
Marketing Executive

PACESETTERD2
Katelyn Brown
MINNESOTA
Marketing Executive

D2

Jordyn Butler*
UTAH
Marketing Executive

PACESETTERD2
Ruama Camp*
TEXAS
Marketing Executive

PACESETTERD2
Vetta & Gavin 
Carpenter*
FLORIDA
Marketing Executives

PACESETTERD2
Chelsey & Chase 
Carter*
TEXAS
Stay-at-Home Mom/Marketing 
Executive

PACESETTERD2
Theresa Cartiglia*
FLORIDA
Stay-at-Home Mom

PACESETTERD2

Veronica Castaneda*
ALBERTA
Entrepreneur

D2
Katie Cobb*
MICHIGAN
Marketing Executive

D2
Amber Dankwardt*
TENNESSEE
Marketing Executive

D2
Samantha Degrave*
WISCONSIN
Cleaning Business Owner

PACESETTERD2
Christy Dement
TENNESSEE
Realtor  

D2
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Maleaha DeVary
IOWA
Marketing Executive

D2
Savana Dodge
PENNSYLVANIA
Homemaker

PACESETTERD2
Lizzie Dodgen
TENNESSEE
Stay-at-Home Mom & Part-Time 
Teacher

D2
Ma Rhonalie & 
Jhonrod Loren 
Donaire*
ALBERTA
Early Childhood Educator/
Marketing Executive

PACESETTERD2
Victoria Duncan*
MANITOBA
Health Care Program Assistant

PACESETTERD2

Tracy Farr*
PENNSYLVANIA
Marketing Executive

PACESETTERD2
Danielle Fehr*
ALBERTA
Marketing Executive

D2
Jodie Finke*
TEXAS
Marketing Executive

PACESETTERD2
James & Becky 
Forrider*
MONTANA
Marketing Executives

D2
Jen Foster*
ILLINOIS
Marketing Executive

PACESETTERD2

Cierra Gallagher*
SOUTH CAROLINA
Marketing Executive

PACESETTERD2
Patricia Garcia*
CALIFORNIA
Marketing Executive

PACESETTERD2
Desiree Gonzales
TEXAS
Ordained Minister & Stay-at-
Home Mom

D2
Candy Grande Kegel*
NEW JERSEY
Nurse

PACESETTERD2
Rebekah Haddox
MISSISSIPPI
Marketing Executive

D2

Romi & Viktor 
Hancock*
KENTUCKY
Marketing Executives

PACESETTERD2
Matt & Crystal Hayes
KANSAS
Marketing Executives

PACESETTERD2
Mindee & Joe 
Hemann*
MINNESOTA
Office Manager/Marketing 
Executive

D2
Lindsay Hoke*
PENNSYLVANIA
Marketing Executive

D2
Karisa Holbrook
FLORIDA
Barista

PACESETTERD2

Heather Holcomb*
TEXAS
Marketing Executive

D2
Elizabeth Hopson*
NORTH CAROLINA
Marketing Executive

D2
Mary Kay Ivey
TEXAS
Marketing Executive

PACESETTERD2
Molly Johns
MINNESOTA
Marketing Executive

D2
Melissa Jolicoeur*
MANITOBA
Interior Designer

PACESETTERD2
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Nirainjana 
Kanagenthiram*
ONTARIO
Marketing Executive

PACESETTERD2
Tabby Kannel*
WISCONSIN
Self-Employed

D2
Hanna Kellar
MISSISSIPPI
Registered Nurse

D2
Alan & Virginia 
Kochheiser
OHIO
Marketing Executives

D2
Luisel Lawler*
FLORIDA
Life Coach

D2

Laura Lentino*
ILLINOIS
Realtor

D2
Kelcy Leptich*
SASKATCHEWAN
Stay-at-Home Mom

PACESETTERD2
Samantha Linak*
OHIO
Marketing Executive

D2
Marcus & Reanne 
Macdonald*
ALBERTA
Marketing Executives

D2
Nancy Macdonald*
ALBERTA
Marketing Executive

PACESETTERD2

Mary Martin*
WASHINGTON
Marketing Executive

D2
Heather & Gilbert 
Martinez*
COLORADO
Massage Therapist/Senior 
Strategic Account Manager

D2
Melanie McCarthy*
NEW BRUNSWICK
Administrative Support

D2
Teresa & Michael 
McIlwain
NORTH CAROLINA
Marketing Executives

D2
Angela McNarland
MANITOBA
Early Childhood Educator

D2

Michael Mercado*
NEWFOUNDLAND/LABRADOR
Marketing Executive

PACESETTERD2
Casei Meyers
MICHIGAN
Assistant Supervisor of 
Transportation

D2
Allie Mitchell*
GEORGIA
Lead Pediatric Dental Assistant

PACESETTERD2
Lexus Moats*
TENNESSEE
Marketing Executive

PACESETTERD2
Heidi Moore
KANSAS
Marketing Executive

D2

Mireille Mpimpa
ILLINOIS
Marketing Executive

D2
Carly Mrozek*
NEW YORK
Marketing Executive

D2
Kelly Newman*
FLORIDA
Marketing Executive

D2
Theresa & Neil Olinda-
Biala
ONTARIO
Medical Laboratory Technician/
Marketing Executive

D2
Drew Perez*
MISSISSIPPI
Tax Preparer

PACESETTERD2
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Denise Pillatzki
NEVADA
Marketing Executive

D2
Juan Pina
IDAHO
Construction Worker

D2
Shelby Pritchett*
GEORGIA
Marketing Executive

D2
Sajee Puvaneswaran*
ONTARIO
Real Estate Broker

PACESETTERD2
Chelsea Regelsperger
MISSOURI
Marketing Executive

PACESETTERD2

Lindsay Robie*
PENNSYLVANIA
Marketing Executive

D2
Arthur & Heather 
Rogers*
GEORGIA
Entrepreneurs

D2
Marcial Rosales*
CALIFORNIA
Marketing Executive

PACESETTERD2
Casey Russell*
TEXAS
Marketing Executive

D2
Amber Sakocius*
MICHIGAN
Marketing Executive

D2

Martha Sanchez*
FLORIDA
Marketing Executive

PACESETTERD2
Patricia Sarmiento*
CALIFORNIA
Marketing Executive

PACESETTERD2
Raegan Simmons*
MISSISSIPPI
Marketing Executive

PACESETTERD2
Candy Snyder*
COLORADO
Marketing Executive

D2
Hope Starkey
LOUISIANA
Marketing Executive

D2

Margaux Stephanos*
SOUTH CAROLINA
Marketing Executive

D2
Amy Sweet*
TEXAS
Marketing Executive

PACESETTERD2
Lexi Thornton*
NEBRASKA
Marketing Executive

PACESETTERD2
Racquel Timajo
BRITISH COLUMBIA
Marketing Executive

D2
Hazel Trigg
MINNESOTA
Pickleball Instructor

PACESETTERD2

Alexis Tull*
MISSISSIPPI
Marketing Executive

PACESETTERD2
Jeff & Sherre Van Den 
Heuvel*
MICHIGAN
Marketing Executives

PACESETTERD2
Jennifer Walski*
MISSOURI
Marketing Executive

PACESETTERD2
Scott Washam*
ALABAMA
Senior Project Manager

D2
Tammy Wathen*
FLORIDA
Teacher

D2
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Bailey Welsh*
KANSAS
Marketing Executive

D2
Kim Wood*
ILLINOIS
Client Manager

PACESETTERD2
Mackenzie Woodruff*
MISSOURI
Marketing Executive

PACESETTERD2
Toya Younger*
NORTH CAROLINA
Marketing Executive

D2
David & Leslie Zeigler*
MARYLAND
Marketing Executives

PACESETTERD2

Stacey Zuniga*
TEXAS
Marketing Executive

D2 Y

D
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TO

R
S

Courtney Adams*
NEW JERSEY
Teacher

PACESETTERD
Katherine Ahola*
OREGON
Bartender

PACESETTERD
Savanna Amerson
FLORIDA
Marketing Executive

PACESETTERD
Caitlyn Amorim
FLORIDA
Marketing Executive

PACESETTERD

Teralyn Arensdorf
KANSAS
Marketing Executive

PACESETTERD
Carrie Armstrong
PENNSYLVANIA
Stay-at-Home Mom

D
Brenda Bartlett*
NEW BRUNSWICK
Marketing Executive

D
Victor Bince*
QUEBEC
Warehouse Clerk

PACESETTERD
Jenny & Alex Borun
ONTARIO
Marketing Executives

PACESETTERD

Andrea Brewington
NORTH CAROLINA
Marketing Executive

D
Ramil Briones*
ALBERTA
Marketing Executive

PACESETTERD
Amy Burnside
TEXAS
Marketing Executive

D
Jordyn Butler*
UTAH
Marketing Executive

PACESETTERD
Ruama Camp*
TEXAS
Marketing Executive

PACESETTERD

Tara Rose Campbell
ALABAMA
Administrative Assistant 

PACESETTERD
Vetta & Gavin 
Carpenter*
FLORIDA
Marketing Executives

PACESETTERD
Chelsey & Chase 
Carter*
TEXAS
Stay-at-Home Mom/Marketing 
Executive

PACESETTERD
Theresa Cartiglia*
FLORIDA
Stay-at-Home Mom

PACESETTERD
Veronica Castaneda*
ALBERTA
Entrepreneur

D
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Randy & Doris Caulder
SOUTH CAROLINA
Marketing Executives

D
Paula Cleghorn
ALBERTA
Marketing Executive

D
Katie Cobb*
MICHIGAN
Marketing Executive

D
Jason & Wanda 
Cuellar
OHIO
Marketing Executives

D
Kristina & Eric Dahl
ALBERTA
Marketing Executives

D

Amber Dankwardt*
TENNESSEE
Marketing Executive

D
Kerri Deal
GEORGIA
Marketing Executive

D
Samantha Degrave*
WISCONSIN
Cleaning Business Owner

PACESETTERD
Alyssa DeMoss
IOWA
Marketing Executive

D
Rosa Diaz Gonzalez
PUERTO RICO
Marketing Executive

D

Ma Rhonalie & 
Jhonrod Loren 
Donaire*
ALBERTA
Early Childhood Educator/
Marketing Executive

PACESETTERD
Victoria Duncan*
MANITOBA
Health Care Program Assistant

PACESETTERD
Tracy Farr*
PENNSYLVANIA
Marketing Executive

PACESETTERD
Danielle Fehr*
ALBERTA
Marketing Executive

D
Jodie Finke*
TEXAS
Marketing Executive

PACESETTERD

Michelle Fleischer
OHIO
Marketing Executive

D
Jen Foster*
ILLINOIS
Marketing Executive

D
Cierra Gallagher*
SOUTH CAROLINA
Marketing Executive

PACESETTERD
Patricia Garcia*
CALIFORNIA
Marketing Executive

PACESETTERD
Anita & Daniel Gaulke
IOWA
Housewife/Biodiesel Technician

D

Jaimie Given
COLORADO
Marketing Executive

D
Candy Grande Kegel*
NEW JERSEY
Nurse

PACESETTERD
Maria & John Ham
ALBERTA
Marketing Executives

D
Romi & Viktor 
Hancock*
KENTUCKY
Marketing Executives

D
Sheryl Hart
IDAHO
Marketing Executive

PACESETTERD
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Mindee & Joe 
Hemann*
MINNESOTA
Office Manager/Marketing 
Executive

D
Lindsay Hoke*
PENNSYLVANIA
Marketing Executive

D
Heather Holcomb*
TEXAS
Marketing Executive

D
Karla Hopper
ALBERTA
Marketing Executive

D
Elizabeth Hopson*
NORTH CAROLINA
Marketing Executive

D

Brenda & Jason Hutton
TENNESSEE
Marketing Executives

D
Denise Ippolito
NEVADA
Marketing Executive

D
Melissa Jolicoeur*
MANITOBA
Interior Designer

PACESETTERD
Nirainjana 
Kanagenthiram*
ONTARIO
Marketing Executive

PACESETTERD
Tabby Kannel*
WISCONSIN
Self-Employed

D

Cathy & Kenneth 
Lookabaugh
TENNESSEE
Marketing Executives

D
Luisel Lawler*
FLORIDA
Life Coach

D
Laura Lentino*
ILLINOIS
Realtor

D
Kelcy Leptich*
SASKATCHEWAN
Stay-at-Home Mom

PACESETTERD
Rachel & Jerome Lewis
TENNESSEE
Marketing Executives

D

Samantha Linak*
OHIO
Marketing Executive

D
Chris & Catie Lobban
VIRGINIA
Marketing Executives

PACESETTERD
Aubrey Lowe
KANSAS
Marketing Executive

PACESETTERD
Audrey Luttrell
MISSOURI
Stay-at-Home Mom

D

Nancy Macdonald*
ALBERTA
Marketing Executive

PACESETTERD

Marcus & Reanne 
Macdonald*
ALBERTA
Marketing Executives

D

Samantha Maier
WISCONSIN
Marketing Executive

D
Mary Martin*
WASHINGTON
Marketing Executive

D
Heather & Gilbert 
Martinez*
COLORADO
Massage Therapist/Senior 
Strategic Account Manager

D
Melanie McCarthy*
NEW BRUNSWICK
Administrative Support

D
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Alyssa McDonald
FLORIDA
Stay-at-Home Mom

D
Lisa McNamara
NEW BRUNSWICK
Marketing Executive

PACESETTERD
Michael Mercado*
NEWFOUNDLAND/LABRADOR
Marketing Executive

PACESETTERD
Lisa Michaud
NEW BRUNSWICK
Marketing Executive

PACESETTERD
Allie Mitchell*
GEORGIA
Lead Pediatric Dental Assistant

PACESETTERD

Lexus Moats*
TENNESSEE
Marketing Executive

PACESETTERD
Meghan Moreno
INDIANA
Marketing Executive

PACESETTERD
Carly Mrozek*
NEW YORK
Marketing Executive

PACESETTERD
Kelly Newman*
FLORIDA
Marketing Executive

D
Samantha Noseworthy
ALBERTA
Marketing Executive

D

Alex Parsons
TEXAS
Marketing Executive

D
Roxanne Patterson
NEW YORK
Private Chef & Event 
Coordinator

PACESETTERD
Tally Peacock
OREGON
Marketing Executive

PACESETTERD
Drew Perez*
MISSISSIPPI
Tax Preparer

PACESETTERD
Taylor Pierunek
ALBERTA
Registered Veterinary 
Technologist

D

Mary Pilcher
TEXAS
Marketing Executive

D
Caleigh Plant
ONTARIO
Marketing Executive

D
Susann Price
ILLINOIS
Marketing Executive

D
Shelby Pritchett*
GEORGIA
Marketing Executive

D
Sajee Puvaneswaran*
ONTARIO
Real Estate Broker

PACESETTERD

Tammy Pyatt
ONTARIO
Marketing Executive

D
Lindsay Robie*
PENNSYLVANIA
Marketing Executive

D
Jordan & Kylie Roche
MISSISSIPPI
Marketing Executives

PACESETTERD
Arthur & Heather 
Rogers*
GEORGIA
Entrepreneurs

PACESETTERD
Marcial Rosales*
CALIFORNIA
Marketing Executive

PACESETTERD
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Casey Russell*
TEXAS
Marketing Executive

D
Sarah Sadler
OHIO
Marketing Executive

PACESETTERD
Amy Sailer
FLORIDA
Licensed Massage Therapist

PACESETTERD
Amber Sakocius*
MICHIGAN
Marketing Executive

D
Martha Sanchez*
FLORIDA
Marketing Executive

PACESETTERD

Patricia Sarmiento*
CALIFORNIA
Marketing Executive

PACESETTERD
Lindsey Schaaf
ONTARIO
Marketing Executive

D
Haylee Sheahan
ILLINOIS
Marketing Executive

PACESETTERD
Stacey Shippee
NEW YORK
Library Director

D
Raegan Simmons*
MISSISSIPPI
Marketing Executive

PACESETTERD

Gayle Simmons
NORTH CAROLINA
Marketing Executive

PACESETTERD
Candy Snyder*
COLORADO
Marketing Executive

D
Shelly Sorrell
ONTARIO
Marketing Executive

D
Margaux Stephanos*
SOUTH CAROLINA
Marketing Executive

D
Bonnie Swain
OKLAHOMA
Marketing Executive

D

Amy Sweet*
TEXAS
Marketing Executive

PACESETTERD
Amy & Kyle Thompson
MISSOURI
Marketing Executives

D
Lexi Thornton*
NEBRASKA
Marketing Executive

D
Laqueta Traylor
LOUISIANA
Marketing Executive

PACESETTERD
Alexis Tull*
MISSISSIPPI
Marketing Executive

PACESETTERD

Jeff & Sherre Van Den 
Heuvel*
MICHIGAN
Marketing Executives

PACESETTERD
Jennifer Walski*
MISSOURI
Marketing Executive

PACESETTERD
Scott Washam*
ALABAMA
Senior Project Manager

D
Tammy Wathen*
FLORIDA
Teacher

D
Bailey Welsh*
KANSAS
Marketing Executive

D
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Kim Wood*
ILLINOIS
Client Manager

PACESETTERD
Toya Younger*
NORTH CAROLINA
Marketing Executive

D
David & Leslie Zeigler*
MARYLAND
Marketing Executives

PACESETTERD
Stacey Zuniga*
TEXAS
Marketing Executive

D

LEAD BY  
   EXAMPLE

Nº 7

1. Build Your Contact List

2. Set Appointments

3. Share Melaleuca: An Overview

4. Hold Strategy Sessions

5. Celebrate Success

6. Always Be Involved with Fast Track

7. Lead by Example



Come and bring a guest to meet with Melaleuca’s most successful  
leaders and experience a live, in-person Melaleuca Overview in  
an intimate setting as they share their stories, their perspectives,  
and the actions they took to build life-changing repeat income.

• �In-person training designed to help you build  
a strong, successful Melaleuca business 

• ��Network with other local Marketing Executives

�• ���Set goals and create action plans with the Melaleuca 
Coaching & Leader Development Team

• ���Celebrate your success and the success  
of Marketing Executives in your area

• ���This event is FREE to attend, and  
guests are encouraged!

DOWNLOAD THE GROW APP NOW

APPLEANDROID

DISCOVER PROVEN STRATEGIES WITH  
MELALEUCA’S MOST SUCCESSFUL LEADERS!

Check the Grow app for a calendar 
of upcoming meetings, specific 
venue information, and who will be 
presenting in your city.

#GROWYOURLEGACY |   



WASHINGTON

OREGON

IDAHO

MONTANA

WYOMING

COLORADO

NEW MEXICO

TEXAS

OKLAHOMA

KANSAS

NEBRASKA

SOUTH DAKOTA

NORTH DAKOTA
MINNESOTA

IOWA

MISSOURI

ARKANSAS

TENNESSEE

LOUISIANA

MISSISSIPPI

UTAH

NEVADA

ARIZONA

CALIFORNIA

INDIANA

ILLINOIS

WISCONSIN

Coaching & Leader Development Teams
Below you’ll find your team listed by region and by title (vice president, director, and manager). We look forward to partnering with you!
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ALABAMA

TENNESSEE

KENTUCKY

GEORGIA

SOUTH  

CAROLINA

NORTH  

CAROLINA

VIRGINIA

WEST 

VIRGINIA

FLORIDA

MISSISSIPPI

PUERTO RICO

MICHIGAN

INDIANA OHIO
MARYLAND

MASSACHUSETTS

NEW 

HAMPSHIRE

VERMONT

RHODE  

ISLAND
CONNECTICUT

NEW 

JERSEY

PENNSYLVANIA

NEW YORK

MAINE

DO
UG

 ST
EW

AR
T

REGIONAL VICE PRESIDENT  
SOUTHEAST & CENTRAL

MA
RT

IN
 CA

SA
RI

EG
O

SR. NATIONAL VICE PRESIDENT  
UNITED STATES
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SOUTHEAST

EAST
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CT
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FF
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MS

NATIONAL VICE PRESIDENT  
CANADA, PACIFIC, SOUTH

DELAWARE

COACHING & LEADER DEVELOPMENT
MARK TOWNSEND

SR. NATIONAL VICE PRESIDENT OF COACHING  
& LEADER DEVELOPMENT

208-534-2052

mtownsend@melaleuca.com

CANADA
BRACKEN ABRAMS  

NATIONAL VICE PRESIDENT  
CANADA, PACIFIC, SOUTH

208-534-2710

brabrams@melaleuca.com

MACKENZIE BURRELL MANAGER
CANADA & WEST

208-534-2244

mburrell@melaleuca.com

PACIFIC
BRACKEN ABRAMS  

NATIONAL VICE PRESIDENT  
CANADA, PACIFIC, SOUTH

208-534-2710

brabrams@melaleuca.com

ZAC WAITE DIRECTOR
PACIFIC

208-534-2619

zwaite@melaleuca.com

SOUTH
BRACKEN ABRAMS  

NATIONAL VICE PRESIDENT  
CANADA, PACIFIC, SOUTH

208-534-2710

brabrams@melaleuca.com

JOSH KUNZ DIRECTOR 208-534-2421

jkunz@melaleuca.com

WEST
LAURA BEITLER CHIEF GROWTH OFFICER

WEST
208-534-2580

lbeitler@melaleuca.com

MACKENZIE BURRELL MANAGER
CANADA & WEST

208-534-2244

mburrell@melaleuca.com

CENTRAL
MARTIN CASARIEGO VICE PRESIDENT

SOUTHEAST & CENTRAL
208-534-2253

mcasariego@melaleuca.com

TRAVIS WENGREEN DIRECTOR
CENTRAL

208-534-2213

twengreen@melaleuca.com

SOUTHEAST 
MARTIN CASARIEGO VICE PRESIDENT

SOUTHEAST & CENTRAL
208-534-2253

mcasariego@melaleuca.com

DOUG STEWART DIRECTOR 
SOUTHEAST

208-534-2829

dstewart@melaleuca.com

ALFREDO CARRANZA MANAGER
SOUTHEAST

208-534-2219

acarranza@melaleuca.com

EAST
VICTOR BARAJAS DIRECTOR

EAST 
208-534-2130

vbarajas@melaleuca.com

JEFF PUTNAM DIRECTOR
EAST

208-534-2360

jeffputnam@melaleuca.com

HISPANIC MARKET US/PUERTO RICO/MEXICO
ISRAEL PALAFOX  

NATIONAL VICE PRESIDENT US HISPANIC & MEXICO
208-534-2061

ipalafox@melaleuca.com

JOSEPH RAMIREZ  
 DIRECTOR US HISPANIC

208-534-2075

jramirez2@melaleuca.com

MICHELLE LLERENA 
 MANAGER US HISPANIC

208-534-2119 

mllerena@melaleuca.com

VICTOR MEJIA  
DIRECTOR MEXICO

208-534-2306

vmejia@melaleuca.com

DIANA VALDEZ   
MANAGER MEXICO

208-534-2200

dvaldez@melaleuca.com
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A  Special  Invitation

As a President’s Club 2027 earner, you’ll journey  
to Kenya’s Masai Mara—a place where wild beauty 
stretches to every horizon, ancient culture lives 
close to the land, and every moment feels  
charged with wonder.
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Your adventure begins in luxury tented camps, 
where canvas meets elegance beneath the 
African stars and the untamed beauty of the 
savanna surrounds you in every direction. Here, 
you’ll wake to golden sunrises over sweeping 
plains, settle into refined comfort in the heart 
of the wilderness, and experience a setting 
so breathtaking that it feels almost beyond 
imagination. Each day invites you to slow down, 
look farther, and take in a landscape that stirs 
the soul as deeply as it thrills the senses.

You’ll witness the Masai Mara reveal its greatest 
treasures. Set out in open safari vehicles across 
untamed terrain, where Africa’s most legendary 
creatures roam in their natural world. Rise 
before dawn for a hot air balloon journey, 
floating silently above one of earth’s most 
extraordinary wildlife spectacles as the savanna 
comes alive beneath you. Savor exceptional 
cuisine—from flame-grilled delicacies to 
authentic African feasts served under open skies. 
Connect with the Maasai people and encounter 
a culture as enduring and powerful as the land 
itself. And through it all, witness unforgettable 
scenes of raw beauty, breathtaking power, and 
quiet tenderness that will stay with you for  
a lifetime.

This exclusive President’s Club experience 
blends adventure, elegance, culture,  
and awe—creating memories as vast, vivid,  
and unforgettable as the African horizon. 

President’s Club: Reserved for Those 
Who Keep Going

President’s Club honors the leaders who 
choose faith over fear, action over hesitation, 
and purpose over comfort. It is a reflection of 
consistency, courage, and a willingness to keep 
building when others would settle. Those who 
earn it prove that extraordinary experiences  
are reserved for those who dare to pursue them.
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To qualify for this award, one must enroll eight 
quality Members during one calendar month. 
We are proud of these leaders’ dedication and 
hard work, and wish them g reater success as 
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Expanded Circle of Influence

Courtney Adams
NEW JERSEY

Savanna Amerson
FLORIDA

Abbie Barta
IOWA

Chelsey & Dustin Billay
SASKATCHEWAN

Sheyenne & Payson 
Brumbelow
TEXAS

Katherine Ahola
OREGON

Alissa & Jason Alsup
INDIANA

Merijo & William Alter
MISSOURI

Sarah & Kevin Anyan
PENNSYLVANIA

Teralyn Arensdorf
KANSAS

Britney Atkerson
TEXAS

Emily & Zachary Basler
MISSOURI

Rene Beeler
TEXAS

Lisa & Erick Biehl
UTAH

Victor Bince
QUEBEC

Ronald & Katherine 
Bray
BRITISH COLUMBIA

Dee & Justin Brooks
SOUTH CAROLINA

Krystal Burke
NORTH CAROLINA

Janice & Chris Burke
TEXAS

Jill Buscher
KANSAS
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Expanded Circle of Influence

Ruama Camp
TEXAS

Elizabeth Campbell
NEW MEXICO

Tara Rose Campbell
ALABAMA

Judee & Bernard 
Capucao
TEXAS

Cindy Cargo
ILLINOIS

Vetta & Gavin 
Carpenter
FLORIDA

Chelsey & Chase Carter
TEXAS

Randy & Doris Caulder
SOUTH CAROLINA

 

Gen & Charles 
Chamblee
NEW MEXICO

Morgan Chance
TEXAS

Kylie & Caleb 
Christianson
NORTH DAKOTA

Terry & Michael 
Commisso
ONTARIO

Josefina Corona
CALIFORNIA

Dr. Thomas Davies
NEW YORK

Katherine & Kyler 
Davis
KANSAS

Ashley Davis
BRITISH COLUMBIA

Kara Deaton
KENTUCKY

Amy Donovan
NEWFOUNDLAND/LABRADOR

Callie & Tyler Duncan
KANSAS

Bobbie Elliott
CALIFORNIA

Sabrina & Doug Ellis
TEXAS

Joy & Shane Farley
OHIO

Tracy Farr
PENNSYLVANIA

Sarah & Thomas Fisher
GEORGIA

Amy Fortenberry
LOUISIANA

Jen Foster
ILLINOIS

Lisa Frerker
ILLINOIS

Jackie & Caleb Frost
IOWA

Patricia Garcia
CALIFORNIA

Candy Grande Kegel
NEW JERSEY

Courtney Adams
NEW JERSEY

Savanna Amerson
FLORIDA

Abbie Barta
IOWA

Chelsey & Dustin Billay
SASKATCHEWAN

Sheyenne & Payson 
Brumbelow
TEXAS
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Phil Guinouard
ARIZONA

Larry Baity & Terri 
Haddad-Baity
NEVADA

Amanda Haefner
OREGON

Romi & Viktor Hancock
KENTUCKY

Sheryl Hart
IDAHO

Rachel & Clarence 
Harvin
NORTH CAROLINA

Mindee & Joe Hemann
MINNESOTA

Erin Hiranoarakawa
HAWAII

Tina Hockmuth-
Pezzetti
IOWA

Karisa Holbrook
FLORIDA

Connie Holland
NORTH CAROLINA

Molly Johns
MINNESOTA

Chris & Nicky Johnson
BRITISH COLUMBIA

Krista Johnson
NOVA SCOTIA

Melissa Jolicoeur
MANITOBA

Elina & Ilya Katsman
KANSAS

Danielle Kawlewski
WISCONSIN

Dante Kilgore
WISCONSIN

Sadie & Brent Kolves
FLORIDA

Maria Krauss
NEW JERSEY

Krista & Jason Kuhn
FLORIDA

Laura & Daniel Larson
MONTANA

Tanis & Geoff Leo
SASKATCHEWAN

Samantha Linak
OHIO

Leah & Randall Loftin
MISSISSIPPI

Aubrey Lowe
KANSAS

Morgan & Derek Martin
TENNESSEE

Melissa Matheney
OHIO

Kellie & James 
McAnnally
ALABAMA

Alyssa McDonald
FLORIDA
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Expanded Circle of Influence

Adrienne & Martin 
McDowell
FLORIDA

Morgan McGee
ALABAMA

Lisa McNamara
NEW BRUNSWICK

Michael Mercado
NEWFOUNDLAND/LABRADOR

Stephanie & Kevin 
Merriweather
FLORIDA

Shree & Ty 
Merriweather
KANSAS

Casei Meyers
MICHIGAN

Mary Miles
WASHINGTON

 

Lexus Moats
TENNESSEE

Lyne & Gigi Moldovan
BRITISH COLUMBIA

Danielle Mowery
OHIO

Carly Mrozek
NEW YORK

Eloy Ortega & Silvia 
Perez
ARIZONA

Anna Owen
TENNESSEE

Nicoli Palmer
NEBRASKA

Danielle Parker
KANSAS

Carie & Allen Parkes
ILLINOIS

Ashley & Jason 
Patterson
INDIANA

Roxanne Patterson
NEW YORK

Audrey & Robert Payne
GEORGIA

Bryan & Maria Pereira
CONNECTICUT

Amanda Phillips
SOUTH CAROLINA

Catarina Phillips
COLORADO

Sarah & Eddie 
Placencia
INDIANA

Susann Price
ILLINOIS

Karlee Prins
ALBERTA

Rebekah & Grant 
Pumphrey
UTAH

Judith Ramos
FLORIDA

Bernabe Ramos Blas & 
Nora Magallanes
CALIFORNIA

Taylor Rastetter
IOWA
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Wendy Reynoso
CALIFORNIA

Alyssa Richardson
BRITISH COLUMBIA

Tiffany Robinson
TEXAS

Jordan & Kylie Roche
MISSISSIPPI

Rafael & Monica Rojas
TEXAS

Casey Russell
TEXAS

Amber Sakocius
MICHIGAN

Adriana Salamon
NEW YORK

Ally Sanders
ALABAMA

Haylee Sheahan
ILLINOIS

Shelby & Dane Shely
OREGON

Gayle Simmons
NORTH CAROLINA

Kristi & Todd Smith
MINNESOTA

Kelly Smyth
MONTANA

Hannah & Adam 
Snyder
NEW YORK

Candy Snyder
COLORADO

Shelly Sorrell
ONTARIO

Randy & Rosalie Spear
TEXAS

Rebecca & William 
Stell
ARIZONA

Crystal Swanson
IDAHO

Amy Sweet
TEXAS

Laura Tennant
MISSISSIPPI

Lexi Thornton
NEBRASKA

Kelsey Tilbury
MICHIGAN

Wendy Tirk
BRITISH COLUMBIA

Laqueta Traylor
LOUISIANA

Mike & Andrea Van 
Bakel
ONTARIO

Teresa Vazquez & 
Tonatiuh Aguay
TEXAS

Kimberly Waits
KENTUCKY

Jennifer Walski
MISSOURI
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Expanded Circle of Influence

Scott Washam
ALABAMA

Kim Weisbrook
SOUTH DAKOTA

Bailey Welsh
KANSAS

Mindy & Jeremiah 
Widmann
NEW MEXICO

Amanda Williams
IOWA

Kim Wood
ILLINOIS

Mackenzie Woodruff
MISSOURI
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Congratulations to these qualifiers of the 
distinguished Circle of Influence Award. To 
qualify for this award, you must enroll four quality 
Members during one calendar month. Achieving 
Circle of Influence has helped many Marketing 
Executives advance their businesses, grow their 
organizations & find new leadership for their 
teams. The effect of enrolling four customers 
each month can positively affect their businesses 
for years after. We are proud of these leaders’ 
dedication & hard work.

Circle of Inf luence

ALBERTA 
Rhea & Joan Altillero
Stephanie Armstrong
Amanda Bateman
Braden & Courtney Bitzer
Kimberly Brett
Ramil Briones
Brenna Bristow
Rikki & Royle Bristow
Courtney Burns
Michelle Cunningham
Ma Cristina Curbi
Estela Dalayoan-Pinlac
Richard Del Pilar
Meghan Dirk
Ma Rhonalie
Keana Faltermeier
Heather Fike
Kristin Forsythe
Hailey Frank
Tara Fraser		
Lisa & Jeff Golden
Maria & John Ham
Amy Hardy		
Jessi Harris		
Lisa & Blaine Headrick
Mechel Ann Herrera
Kirsten & Brett Johnson
Rory Jones		
Bobbie-Jo Kirby-Graham
Nicole Klok		
Alyssia MacDonald
Marcus & Reanne 

MacDonald
Kim & Sean Maloney
Brandi Marsh
Sarah McLean
Sage McNulty
Barb Michalsky
Emilie Montoya
Becky Morrow
Virginia Movilla
Derra Murray
Ednalyn & John Nisco
Corry-Lyn O’Hara

Dalyn & Kryshandra 
Parada		

Carleen Quaye
Joan Ramos
Ashley Repchuk
Ruviro & Ma. Bernadette 

Ruanto		
Tamara Rutz
Jacquie Scrutton
Cassie Strydhorst
Sarah Thompson
Jenna & Nolan Trudeau
Amanda Weger
Melanie Wutzke		

BRITISH COLUMBIA
Hayley Barnes
Stacey Blackwell
Alaina Carrington
Sydney Dash
Debbie Fortnum
Agatha & Christophe 

Herlin		
Jessica Kacic
Jo-Ann Kasper
Dr. Krystle Pfau
Carle & Laurie Proskin
Angel Rockwell
Josephine & Dan Schmidt	

	
MANITOBA 
Crystal Anderson  

& Brett McLaren
Tiffany & Cole Delaurier
Ashley Friesen
Jenna Gibson
Ranae Ginter
Danielle Gould
Melissa Jolicoeur
Gemma Mandapat
Katherine & Chad Moir
Danica Poncelet
Kayla Roberts
Cynthia Taylor-Iwankow  

& Chris Iwankow
Norma Walchuk

Dayna Webster
Latasha Woodley		

NEW BRUNSWICK 
Danie & Todd Branch
Donnie & Sherry May 

Calunsag
Kim Hebert		
Tammy Trenholm
Kerry Underhill		

NEWFOUNDLAND & 
LABRADOR 

Daisy & Marlhon Abique
Kadie Joyce
Michael Mercado
Joanne Spurrell
Katrina Mclaughlin  

& Billy Whalen		

NOVA SCOTIA
Byron & Jillian Aucoin
Angela Bryden
Margot Hayes
Shannon Jay		

ONTARIO 
Oliver & Marianne Arcilla
Chris Asslelstine
Cory Avery		
Michel & Gile Beaudoin
Maria Pamela Braddock
Ashley Brown
Kelly Carmichael
Ishwaria Chandrabala
Pauline & Derek Clarke
Kerry de Hoog
Tracy Donald
Anick Dorval
Amanda Gibson
Dr. George & Elaine Grant
Barb & Matt Houser
Katelyn & Chris Bovell
Melissa Lanthier
Allan Leben & Denise 

Layne		
Honey Grace Luansing
Donna Macdonald  

& Marc Verrette
Karla Moffatt
Krystal Nagy
Liezel Navarro
Isabel Pradas
Natasha Rae
Kathy & Don Rae
Kathrina Rivero
Susan Robinson
Tavia Rogerson
Lani Serdon
Jennifer Sikkema
Faith Simms

Paolo & Faye Torres
Megan Trousdale
Natalie Vandenheuvel
Autumn Villeneuve
Jenise Williams		

PRINCE EDWARD ISLAND 
Caroline-Elizabeth  

& Shawn Loewen
Trish & Brett Roloson		

QUEBEC 
Rachael & Benjamin 

Akhidenor
Jowen Soguilon  

& Michelle Allana
Weena Bedard
Bethany Bouchard
Shella Carpio  

& Engelbert Boceta
Francis Desrosiers
Sylvie Fortier
Audrey Hamelin
Karen & Joe Hetzel
Tina Juliano		
Johanne Landry
Stephanie Merino
Marie Fita Milord
Monique Pothier
Vanessa Rivard
Mariève St-Martin
Ronald Volny		

SASKATCHEWAN 
Kalin & Matt Anderson
Marion Bertrand
Chaelynn Boutin
Chelsea Boutin
Denita Bratton
Tally Carriere
Crystal Carter
Kelsey Drumm
Brooklyn Farr
Tori & Brody Farr
Tenille Ford		
Jenna Grose
Lisa Gyoerick
Alyssa & Clint Hanson
Tamara Hanson
Melissa Jackson
Whitney Kaglea
Derek Kaytor
Shalayne Kinvig
Kaesha Lockert
Jamie & Reuben Martin
Jenna Mayes
Susan Ramos
Kelsey Reighanne
Lindsay & Lane Rey
Keanna Romaniuk
Vanessa Savage

Monica & Jock Sutter
Chelsea Tuffs
Alyssa Veikle	

ALABAMA
Jose Luis Balderas  

& Betty Hagman
Leah Beutjer
Katie Billings
Lynette Chatman
Yshall Davis
Keneisha Deas
Peyton Denard
Krista & Cody Duvall
June Evans		
Tiffany & Whitney 

Haggamaker
Vaughn & Kayla Hill
Letitia Hollingsworth
Saskia Johnson
Nikolett Knutsen
Kristen & Bryce Martin
Cheryl McGee
Megan Morris
Shelly Orvis		
Erika & Charles Parker
Amy & Jimmy Phelps
Molly Rager
Trini Reynolds
Jessy & Andrew Tipton
Amy Turner		
Scott Washam		

ARIZONA
Jennifer Abbs
Tova Adelman
Isaac Anderson & Haley 

Dake-Anderson
Mark & Myrna Atha
Tracy Beaudry & Chad 

Brockschmidt
Elizabeth Bernal
Elizabeth Bettencourt
Tiffany & Kent Biswanger
Shelby & AJ Ford
Misty Fry		
Dianna & Greg Furstner
Iris Cristal & Joseph Garcia 

Guzman		
Brenda Gardea
Jessica Gleason
Melinda & Joaquin 

Guevara		
Kayla Shabeck  

& Vohn Guillen
Mirosalva Ibarra
Amity Jokerst

Tonya Jolly		
Samantha Ketner
Stephanie & Sean 

Kirchheimer
Rainbow Lackey
Jaime & Kate Liebes
Sofia Ruby Mariscales
Anne & Eddie Mckechnie
Tracy & Rob Melchior
Troy & Shandee Messer
Kennya Mexia  

& Sergio Inzunza
Julie & Bryan Moody
Carmen Mota
Tiffany & Jason Nitz
Norma Ochoa Rodriguez
Attilia Pascuiti
Fatima Pesqueira
Kellianne Pritchert
Nicole Remini-Wiskow  

& Michael Wiskow
Leslie Rice		
Andrea Robles  

& Christian Morales
Tresha Rodriguez  

& Anthony Bivins
Sirena Sanchez
Cecilia Schreiber
Kimberly & Ron Stiner
Erica Yates		

ARKANSAS
Bridgett Collins
Samuel & Barbara 

Gooding		
Jaclyn Key		
Connie Koenen
Haley Liberatore
Gena Loftin		
Shaelynn Sample		

CALIFORNIA
Amauri Abarca
Maria Aguilar
Ani Ambarchyan
Andre Ammons
Leilani Bandian
Rossy Barajas  

& Rodrigo Huete
Cecilia Barrett
Desiree & Hugo 

Betancourt
Nyree Bjornerud
Corina Busbee
Jaime Buy Ruiz
Elisa & David Campos
Greg & Lisa Carter
Sun Cho & Ronald Song
Christine Choi
Christine Kim
Lisa Coffey		

Circle of Influence
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Josephine Contreras
Tawni Crose
Lora Curran		
Cody de Ruiter
Keith & Ruth Demby
Stephanie Dickie
Bertha Duran
Rosemarie & Thomas 

Embry		
Diana Encinas
Hanniel Espinosa
Gloria Flores
Adriana & Juan-Manuel 

Franco		
Patricia Garcia
Renee Gregoric
Melissa Griffen
Kay & Daniel Guerrero
Maria & Raul Gutierrez
Laurie Hopps
Mary Hornickel  

& John D’Isacco
Kelly Hurrey
Kezia Jackson
Robert & Tessa Jacques
Christina Johnson
Vivian Jung		
Felicia Kadima
Renee & Calvin Kee
Sun Kim		
Koda King		
Erin Kutka		
Mike Lang		
Catherine Lau
Sarah Lee		
Youngok Lee
Lisa Lopez		
Rosa Lopez & Meliton 

Torres		
Kelly & Mike Lotridge
Maria Loustaunau
Violet Maldonado  

& Carlos Noriega
Francisco Marquez 

Jaurequi		
Tiffany & Dino Martin
Leonardo Martinez Perez
Elizabeth Martinez
Tina Martinez
Christina Matcham
Marla McLerran
Berly Mendoza
Jennifer & Steve Morgan
Luis & Eleonor Navarro
Marlea Nolen
Hilda Ortiz		
Jacqueline Ortiz
Tania & Marco Ortiz
Edith Padill
Marleni Pineda  

& Fabian Castillo

Isabel Ponce de Candelas 
& Ismael Candelas

Shannon & Frank Rich
Sandra Rodriguez
Marcial Rosales
Tammie Ruffin
Johnny Ruiz
Evelia Santiago
Patricia Sarmiento
Ashley Short
Kimberle Smith Austin
Johnny Suarez
Sandra & Adam Tacheira
Nichole & Derek Talavera
Carmen Talavera
Kelly Taylor		
David Torres
Christian Urena  

& Estefania Lopez
Saul Fernando Valerio 

Aguirre		
Mirna Vasquez
Rose Villa		
Gary & Gretchen 

Weinzimer
Kim & Rick Yeater		

COLORADO
Amber Adames
Jeff & Pam Anderson
Tandy Besaw
Michelle Bredemeier
Jennifer Florez
Rebecca & Ryan Howard
Jason & Tara Lambrecht
Amanda Maciel
Heidi & Joey Rucks
Jennifer Shanahan
Lance & Michelle Smith
Teressa & Tony Winslow		

CONNECTICUT
Rachel Amaral
April Bessette
Nicole Hassinger
Kimberlee Simko
Cynthia White		

DISTRICT OF COLUMBIA
Latondra Kinley		

DELAWARE
Cynthia Powell-Pope  

& Loren Pope		

FLORIDA
Arlene Alicea
Dr. Salina Baker
Krystle & Stephen 

Bamberski
Anita Barnes

Elicia Bennett
Lynda Bien Aime
Vanessa Bruce
Toni & Chad Burghardt
Ana Cardenas 
Cheryl & Derlis 

Carrasquillo
Jessica Carter
Misty Carter
Dianne Cashmore
Robin Waugh-Castle  

& George Castle
Tammy Combs
Elise Crawford
Susan & Sean Dampier
Javier Devora
Kimberly Douglass
Dunia & Gerardo Dragoni
Ashley Eddy
James & Michele Edling
Monique Etienne
Shana & Scott Falany
Orbelina Garcia  

& Marcial Montoya
Natisha Gardner
Halleigh Gaskin
Joan & Philip Giocondi
Amanda Graulich
Michelle Green
Kelsea Griffith
Francisco & Rhina 

Guardado
 Alan & Heather Guzzino
Heidi Halbe		
Jason & Noelle Hall
Cynthia Hanes
Teresha Hardy
Tatum Hayden
Kristi & Tim Hendricks
Tina Holley		
Terri Jackson
Anita & Coy Jacobs
Marie Jean-Blain  

& Jean Blain
Kay & Curtis Johnson
Bessie Jones
Melenda Jones
Patricia Jones
Lesley Kernaghan
Melissa & Kevin Knecht
Rachaell & Seville Ko
Amber Krause Echols
Rebekah Kunce
Rhonda Lawhun
Luisel Lawler
Cheryl Leines
Lorraine Lewis
Andrea Livingston
Sophie Lonsinger
Samantha Lorenzo-

Horsley & Dale Horsley

Emily & Bryan Lucius
Tina Martin		
Dailyn Martínez
Orlando & Tania Mateu
Delilah McKay
Stacy Meade Lachowsky
Urian Mejia		
Eric Minter		
Michelle Moran
Jody & Jim Morgan
Liz Morgan		
Theresa Morse
Linda Muldoon
Kealy Murphy
Amber & Lucas Nelson
Brandi & Clint Newman
Kelly Newman
Fabricio Nobre
Maria de los Fernandez  

& Adel Palacios
Sherry & Russ Peck
Stefanie Peters
Cheryl Pieper
Melissa & Doug Prater
Ashley & Jeremiah Ranow
Lisa Richey		
Kim Ringold
Delia Rodriguez
Suzette & Mark Roth
Amy Sailer		
Erisely Salazar
Yurisel Salazar  

& Richard Diaz
Martha Sanchez
Osvaldo Ruiz & Yurka 

Sanchez		
Yolanda Sanchez
Bob & Alice Schick
Dana Schmidt
Andrea & Nate Scott
Nate & Andrea Scott
Trysha Scott
Kelley Smith
Nicole Smith
Amber & Thomas Springer
Suzanne & Justin Stadler
Tiana Staton
Vivienne Stephen
Sandra Strawder
Geneveve & Sean Sykes
Santana Tankersley
Eleanora Taylor
Maggie Terrazas
Danielle & Aaron Thesing
Joy Thornton
Macee Trudeau
Alisha Varble
Mandi & Jared Varnum
Brittany Walker
Tammy Wathen
Gloria Watson

Derek & Stacee 
Weissenberger

Rebekah & Bill Weissert
Candace & Michael Woods
Tony & Sarah Zanoni	

GEORGIA
Tasha Bailey
Morgan Banks
Connie Bowers
Michelle Brown
Jordan & Cody Califf
Paige Champion
Angie Cleveland
Tracy & David Clower
Helen & Durward Dilag
Kevin & Angela Echols
Anthony & Lindsey Echols
Sherelle Fields
Kai Fluitt		
Rebecca Garrett
Camryn Guerra
Andria Hofmann
Natalie Kelley
Tracy Manous
Michelle Martin
Kimberly Massengill
Michelle Maughon
Franklin & Anitra  

Mcdowell Sr.
Melissa McKinney
Jeanie Paige McWhorter
Elease Murray
Teresa Overton
Camie Palm
Kristina Patrick
Stephanie & Scott 

Patterson
Shelby Pritchett
Kacie & Jason Proctor
Brittany Purvis
Angela Reese-Viamill
Ellen Renfroe
Meg Roberds
Alejandra Romero
Ernest & Sherita Ross
Ashlyn Rushing
Kendra Simmons
April Sims		
Nancy Stanley
Cynthia Thrash
Tony & Shari Twine
Amy Waldron
Ciarra & Kristopher 

Warren
Brandon & Casey Watson
Brandi & Jeremiah 

Whitmer		
Blake & Rachel 

Whittington		

HAWAII
Sandy & David Carvalho
Angela Kazouris
Zoe Lamb		
Diane & Joel Nakagaki		

IDAHO
Carrie & Oscar Alcoser
Mindi Anderson
Erica & Jesse Auten
Danarae Bennett
Kerry & Kathy Buxton
Cindy Campbell
Sandy & David Clemons
Karen Davis-Morris
Mark & Brianne Finley
Horacio Israel Franco
Katie Glaze		
Libby Koch		
Dajavu Ledesma
Rineke Lewis
Chae Lupton
Blanca Mendoza  

& Jesse Zamora
Jeannie Moore
Jason & Brooke Paulin
Judith Pitcher
Angela Purington
Meg Schroeder
Kimberly & Mike Sewell
Jennifer Southwick
Amy VanManen		

ILLINOIS
Erika Arnhart
Miriam Arreguin
Brooke Blankenship
Nicole Bruns
Tammy & Erik Burgwald
Lydia Campbell
Ciara Cook		
Dwayne & Shawnta 

Cotton
Annette Davis
Porchia Dobbins
Shelly Doyle
Emily Dufer		
Kristin Fenton
Jen Foster		
Desiree Garcia
Brittany Gaunt
Mandy Hemken
Sarah Herzing
Raquel & Dennis Jacinto
Amy Kellum
Teena Klotz		
Morgan Laughlin
Shandi Lemmon
Larissa Lewsader
Patricia & George Leynaud
Stephanie Little
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Danielle Marks
Goldie Matthew
Mireille Mpimpa
Jackie & Mike Mulder
Yolanda & Jessy Padilla
Marlo & Jim Payne
Emily Pontious
Melissa Rumph
Mamie Selmon
Esther Smith
Socorro Valenzuela
Katy Vodicka
Heather Waller
Raelee & Clint Zumbahlen	

		
INDIANA
Chelsea Bowman
Jordan Bulmer
Destiny Copeland-Rolle
Megan Crays
Tracey & Jeremy Ebert
Heidi Fear		
Carolyn Fields
Gerri Fisher
Tracie Gentry
Brooke Gould
Krista Honeycutt
Blythe Jeffers
Rikki Johnson
Aimee Killey
Brittney & Matthew 

Landrum
Laura Lazarowicz
Vesna Lee		
Jeanine & Michael McElfresh
Kayla & Kyle Minton
Meghan Moreno
Chemain Morningstar
Jenena Parker
Ashley & Jason Patterson
Carlee & David Pickering
Alicia & Jason Purdy
Kelly Randall
Casey Schneider
Kyanne Scott
Diane & Steve Terwilliger	

IOWA
Crystal Bouska
Katie Clarey
Stephanie & Nicholas Clark
Mckayla Cooper
Abigail Costello
Tarah & Todd Downing
Megan & Wesley Doyle
Vanesa Ege		
Amy Evans		
Socorro & Tim Flores
Anita & Daniel Gaulke
Amber Johnson
Brooke Jones

Lindsay Landers
David & Anna Leatherman
Lexi & Jay Lizer
Carly Mcartor
Lynette & Christopher 

Morton		
Stephanie Nepple
Jessica & Cory Rezac
Dulce Rodriguez
Heidi Sharp		
Amie Walkup
Krista Wineinger		

KANSAS
Yadira Acosta
Jennifer Albright
Lindsay Barnett
Brittany Bergstrom
Ashley Berry
Karah & Ian Bosmeijer
Lucas & Chantel Brooks
Kelly Brown
Sabrina Brown
Angelica Coffelt
Lindsey Coley
Laurie Davis
Kristina Derstein
Jonathan & Kolbi Estes
Taylor Fagan
Maria Fordham
Egna Iveht Gomez
Callie Guajardo
Savannah Hale
Bree Hernandez
Nic & Kelli Hillman
Laramie Hoxworth
Nikki Jackson
Nancy Lamb
Kayla Martin
Michael & Kellie Paxton
Amy Ranker
Madi Russ		
Lacy Schreck
Barclay Shaffer
Kaitlynn & Jeffrey Smith
Mary Smith		
Paige & Trenton Specht
Olivia Stevenson
Rachel Thompson
Tina & Jay White		

KENTUCKY
Richard & Mendy 

Abrahamson
Teshauna Amburgey
Stephen Bohn
Stephanie Bormann
Cindy & Chris Brown
Margaret Burns
Jessica Davis
Lisa Day		

Hannah Dennison
Kristin & Michael Denny
Romi & Viktor Hancock
Stephen Lankfer
Blythe Lutz		
Stephanie Meadows
Ana Maria Padilla Moreno
Kelli & Robert Peterson
Susanne Slabaugh Hencye
Abbie Smiley
Kirstie Weiss
Mandy Worley		

LOUISIANA
Jaschandria Bailey
Barbara Barach
Chris & Chelsea Beebe
Craig Brown
Heather & Frank Brown
Heidi Brunet
Makala Denmon
Kristen Gerhart
Morgan Grayson
Katie & Matt Holloway
Charlene & Randy Joseph
Corey & Ross Keller
Craig & Kristin Kingrea
Consuella Kinney
Kayla Laborde
Chad & Jeanie Lynch
Courtney & Graham Martin
Erika Newsom
Donna Phillips
Angelia Reeves & Matthew 

Belcher		
Theresa & Michael Touchet
Jenni & Craig Vicknair
David Williams		

MAINE
Barbara & Jeffrey Packard	

	
MARYLAND
Stephan Atkins
Jose Eustaquio Avila 

Sanchez		
Shavonne & Donzell 

Bowman
Robin Cermak
Derrick & Valerie Dawkins
Jessica Grablick
Kellie King		
Kimberly Lyles
Sherilyn Moses
Stella Stakias
Tammie & Eric Watson		

MASSACHUSETTS
Marites & Jose Baniqued
Kai & Stanley Dewberry
Leonard & Anna Jemiolo

Elida Peixoto
Janelle Schoch		

MICHIGAN
Diane Adams
Elizabeth Birch
Heather Bird
Karen Blankenship
Danielle Brodhagen
Stephanie Burke
Eddie Camberoz  

& Nydia Moreno
Cheryl Capel
Tonya Coger
Rachel Dohring
Cathryn Downie
Ashley Fall		
Gina Smith-Gallant  

& Toby Gallant
Mackenzie Gladwell
Ericka Granata
Susan Haglund
Amy Heard		
Joyce Shantz
Mandie & Craig Keller
Lauretta Kloha  

& Mike Brandow
Nathan & Bailey Kolkema
Ashlyn Kramer
Noelle & Dusty Kruise
Vianey Lopez
Ugochi Goodness Okeke
Itzel Olea Cruz
Patty Polakowski
Shelbea Pickett
Jocelyn Ponce
Lynda Rourke
Wally & Shannon Schneider
Megan Smith
Abby Taylor
Jeff & Sherre Van Den 

Heuvel		
Grace Wheeler
Nicole Wills		

MINNESOTA
Amanda Allen
Katie & Ryan Anderson
April Brown
Tracy & David Cannon
Jessica & Jon Carlson
Amanda Clark
Alexa Dobberstein
Caitlyn Doll		
Lauren Dozier
Kimberly & Patrick 

Emerson
Melissa Gertken
Rylee Hackett
Mary Hanson
Mckayla Hendricks

Angela Hoff
Ashley & Samuel Jeske
McKynzie Karger
Erica Kelly
Holly Kilibarda
Heidi & Richard Limpert
Megan May		
Ally & Derek McCallson
Kelsea & Dusty McCormack
Nicole Messer
Sara & Jake Montreuil
Erin & Justin O’Brien
Kjirsten & Bjorn Pearson
Lindsay & Nick Percuoco
Amy & Casey Poepping
Brittany & Benjamin Pollock
Rachel Reese
Marcia Reiter
Taylor & Evan Rogers
Lisa Romfo		
Jaime Sorenson
Cindy Streich
Joseph Torborg
Hazel Trigg		
Stacey & Paul Urman
Emily Van Eps
Amanda Waldvogel
Sarah Wermerskirchen
Hannah White
Yvette & Paul Zona		

MISSISSIPPI
Alice Barnes
Lacy Byrd		
Ashley Courts
Kyleigh Dickens
Kathy Dueitt
James & Nancy Ferguson
Chelsie & Bo Gilbert
Taylor Godwin
Kimberley Gray
Mary & Scott Guidry
Jessie Harrell
April Harris		
Madison Hurdle
Hanna Kellar
Josie Kirby		
Ben & Sarah Melton
Carlie Mollett
Reagan Murry
Stephanie Peebles
Drew Perez		
Courtney Price
Shannon Rawson
Chelsey Sanford
Brandy & Michael Sharp
Cheryl & Shane Smith
Susan & Dennis Smith
Gerard Glen Sujede
Katie Wiggins
Amanda Willard

MISSOURI
Justin & Erin Bachman
Lauren Brown
Carey & Robert Byrd
Erin & Aaron Clark
Kristin Cloe		
Mandy Conley
Rachael Daniels
Shyra Davis		
Krystal Drone
Alexis & Cheljean  

Erwin-Davis
Ali Eskens		
Kathy Finley
Deanna Fisher
Kristin Fisher
Jane Frisch		
Carol Hall-Whittier  

& Ernest Whittier
Stacey Haney
Jackie Heredia
Brooke Jaeger
Cheryl Kennedy
Shawna Landwehr
Emma McMillian
Beth Mitchell
Kaylin & Shane Murphy
Megan & Mike Nichols
Nickie Phillips
Madison & Blake 

Rasmussen
Chelsea Regelsperger
Maria & Drew Renaud
Denice Roach
Kelsey Roth
Bailey Schmidt
Kasie Sigmund
Joni Skain		
Amy & Kyle Thompson
Rasheal Wesley
Chelsi Wooton		

MONTANA
Taylor Hamel
Josie & Tyson Hinkle
Buttons Knutson
Sharon & Doug Kuenzli
Laticia Latray
Andrea Lewis
Angelica Shaw
Hannah Welter		

NEBRASKA
Nikole Bader
Sheryl Block
Brooke Ebbers
Lori Friend		
Jyll & Travis Hansen
Clay & Bethany Harmon
Nicole Kays		
Tara & Jared King
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Kelly Krohn		
Kendra Kuhn
Gail Mchugh
Celia Munoz
Leah Peterson
Shannon Pomplun
Belkis Quintero Lopez
Linda Scholting
Cassidy Schweitzer
Erin Shafer		
Jessica Shelton
Cindy & Shawn Sutton
Keely Trimble
Addison Young		

NEVADA
Dalia Ayala		
Kim Bishop		
Marissa Bower
Angelica Cardenas
Keti Ciofassa
Jodi & Joe Collins
Catalina Martinez  

& Alberto Cruz
Dawn Dunn
Alejandro Sandez-Cid  

& Dalila Estrada
Vincent Ferrazzano
Julie & Kaoi Galeng
Connie Gold
Yamileth Hernandez
Kyra Hinton
Gloria Mendoza
Denise Pillatzki
Lorena & Joselino Rangel
Marisela Rogers
Liliana Vargas

NEW HAMPSHIRE
Hannah Frank
Laurie Kopka
Cindy & Stephen McKnight
Christopher Mondello
Linda & Tom Varela		

NEW JERSEY
Courtney Adams
Ann Marie & Craig 

Bierbaum
Nicole Campo
Christina Cipully
Tiffany Cooper
Cecelia D’Orazio
Alexis Demetroulakos
David & Cheryl Felsenthal
Alba Francisco Gomez
Maria Lewis		
Rebecca Mainiero
Anna & Paul Monsanto
Tricia Norkus
Nicholas Pedano

Kristie Reinhard
Blanca Esthela Rojas
Fariba & Anthony 

Sylvander
Elsa Vasquez
Debbie Ventriello
Laura Villanueva
Charina & Gilbert Zagada	

	
NEW MEXICO
Salina Calderon
Lupita Carrera
Lisa Davis		
Kaci Ellis		
Klarissa Gallegos
Sabrina & Ray Gutierrez
Yvonne Kiehne
Melinda Lough
Silver Melancon
Katherine Oyer
Daisy Picena
Jeff Powers
Josh & Maribel Salinas
Maria & Wilhelm Siemens	

	
NEW YORK
Lynn Amell		
Cassandra Bardoo
Tanya Bowman
Brandie Callahan
Ariel Cross-Edwards
Melissa Curtis
Rhiannon Eiffert
Betsy Foster
Brenda Gauntlett
Denise & Arthur Harris
Oveta Jack		
Renee Joshua Porter
Diane Kipping
Maria Lynn Kyrkostas
Helen Lee		
Amy & Mat Mangus
Megan Mathews
Doris & Jayson Mines
Shelley Money-Eldridge
Jennifer Myers
Elizabeth Pichardo
Frances Pierre
Jose Rodriguez
Debbie Rood
Stacey Shippee
Danny & Dawn Tore
Fay Tyrrell		
Candace Vandermark
Ashley Wales
Janet Watson
Leah Widrick
Cora & Royston 

Williamson
Phyllis Young		

NORTH CAROLINA
Eric & Sidney Adelman
Romante Archer
Traci Baker		
Elizabeth Barefoot
Niecy & Wilfred Billingsley
Katherine Bishop
Chasity Bogle
Elizabeth & Elton 

Brewington
Glenda Brown
Wendy Burkhard
Cassidy Carrigan
Sunshine Castro
Wanda Cheeks
Beverly Clark
Angela Clemmons
Maya Clemmons
Stacey Clifton
Sierra Conrad
Dwight Cribb
Luke Custer
Victoria Dickerson
Jenna Dodson
Andrea Ducklow
Elizabeth Eshack
Ali & Brandon Farabee
Linda Finnell
Genevieve Exum Francis
Brianna & Christopher 

Hamilton
Demarius Hardy
Terry & Robert Hess
Debra & James Hoffmann
Michael & Robin Hoyles
Laquita Ibegwam
Katie Jacobs
Taray Judge
Mary Kondratowicz
Angel Liu		
Cynthia Mack
Mandy & Jeff Marburger
Jenne & Jay Matthews
Tab McAllister
Emily Mccorkle
Jennifer & Charles Moretz
Carole & Clay Pendleton
Rosalind Perkins
Emily Raynes
Dakota Riley
Dr Tonyan Schoefield
Linda Shearin
Shauntae Smith
Imani Starling
Rebecca & John Stewart
Justin Stoll		
Sue & Donnie Sumerlin
Ashley Tullai
Jennifer & Jeff Vukovich
Harrington Ward
Jennifer Webb

Amanda & Matthew 
Wilcox		

Alyse Williams
Tammara & Chris Williams	

	
NORTH DAKOTA
Carli Burghart
John & Jennifer Dufner
Mahrya Johnson		

OHIO
Shelly & Bryan Barrington
Elizabeth Bascom
Amber Beatty
Jennifer & Jim Belt
Brooklyn & William Blair
Kelsey Brake
Shannon Brown
Reilly & Tate Bucher
Candice Carter
Maria & Christopher 

Channell		
Maryann & Daniel Domka
Adrienne Love  

& Nathan Dye
Taylor Gramberg
Laurie & Kenny Groves
Dr. Shelley Hamler
Hannah Hansen
Alyssa Hollar
Hannah Homan
Lisa Hovest		
Brian & Cheryl Johnson
Megan Lentz
Rebecca & George Loeber
Dean Magee
Rachel Mendenhall
Tammy Morris
Jodi Newell		
Jill & Greg Parker
Amanda Ramsey
Sarah Rankin
Russ & Julie Reed
Lacy Ross		
Lisa & Jason Rusk
Sarah Sadler
Autumn Schuerman
Lauren Seymour
Dreama & Eric Thomas
Kirstie Williamson
Dustin & Rachel Woodrum
Brittney & Zach Zillig
Heather Zimmerman		

OKLAHOMA
Dan & Thyra Austin
Tommie Bengs
Deanna Conway
Debra & John Coppernoll
Claire Delay
Berenice Diaz Pintor

Kelly Dietzel
Ron Emmerson
Derinda Graves
Amanda Green
Annabeth Gregg
Heather Kirk
Layce & Chris McMullen
Kimberly & John Roberts
Amy & Nate Smith
David & Lajeanna Toliver
Andrew Wood		

OREGON
Maria Isabel Avelar
Kristine Douglass
Ticha Elliott		
Aiko Ishii		
Tia Jones		
Shanna Kelty
Sarah Lenahan
Val Major		
Jessica Maley
Nikki Moore
Jennifer & Rodney Putnam
Jordan Rachor
Madison & Cody Ross
Nickole Wiley		

PENNSYLVANIA
Morgan Benton
Jamie & Matthew Binko
Alysha Bunch
Cassidy & Tyler Carowick
Christy & Mark Carr
Tracy & Al Deetz
Marla Dibuo
Savana Dodge
Stacy Gallagher
Charleen Gardner
Summer Gordner
Ashley & Andrew Haddad
Kim & Jesse Harris
Michele & Matthew Heckel
Lindsay Hoke
Tanya Kipp		
Laurie Landis
Nicole Mankos
Kayla Mayes
Shelby Morris
Brett & Jackie Morrow
Lorien Moyer
Jill Musselman
Yalonda Pastor
Daniel & Elianis Perez
Sarah Pfleiger
Sherris Richards
Dana Sanders
Stacy Sweeney
Rhoda & Wilbur Sweigart
Tiffani Thorne

Paivi & Andrew  
Urho-Young

Naeema Houston  
& Vincent White		

PUERTO RICO
William Diaz
Rosa Maldonado
Natalia Morales Reyes
Evangel Padilla Cabrera
Marilyn Lopez Huertas  

& Jose Rafael Perez
Rafael Encarnacion  

& Esperanza Pozo
Yeison Ramirez		

SOUTH CAROLINA
Macie & David Ammons
Holly Bardone
Lee & Thom Blakley
Joshua & Natalie Blanton
Renee & Thomas 

Brookshire
Dr. Tameka Brown
Deloris Dodier
Liz Dwyer		
Amy & Mark Fincannon
Jon & Alexa Freeborn
Thomas & Lauren Gaede
Cierra Gallagher
Jacqueline Gazzara
Debra Gooding
Jason & Katie Hill
Dawn Hinson
Julie House		
Sammie & Mary Jackson
Angela Jones
Kristen Kirk
Gina Mclean
Rochell & Andrew 

Middleton-Hill
Melissa Reilly
Shontay Salter
Kelly Schickling
Leigh & Charles Sims
Diane St Louis
Margaux Stephanos
Amy & Dave Turner
Roger & Vickie Wright		

SOUTH DAKOTA
Annie Feddersen
Sierra Kraft		
Kamberlyn Lamer
Lisa Lewis		
Tracey Mehlhaff
Jill Schatz		
Faith Triebwasser		
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TENNESSEE
Katie Allen		
Ines Aparicio
Brandy Archer
Savannah Austin
Laura Dee Bickings
Debbie Bonds
Jennifer Boswell
Oneal & Brandy Brown
Sydney & Derick Burkhard
Jessica Card
Darlene & Randy 

Chapman
Tammy Clark
Courtney Clem
Erika & Steve Cobb
Melanie Cranford
Lizzie Dodgen
Natasha Fields
Rebekah Gaskin
Amber Gebe
Whitney Goode
Bailee Hardy
Lexie & Parks Hartsfield
Sarai & Jose Hernandez
Kelsey Hopper
Kaci Ingram
Jessica Keithline
Bob & Dawn Landry Sr
Adrienne Lydon
Carlee & Alexander 

Massengill
Lexy Milhorn
Tajuana Mitchell
Allison & Nathan Neal
Danielle & Johnny Odom
Glenna Oliver
Danette & William Pearcy
Chloe & Timothy Peasley
Carol Pierce
Sapriya Scruggs
Crystal Sliger
Autumn Smith
Hope Thomason
Dominga Torres
Dr. Pepper & Tim Totten
Kelsie Valenzuela
Lori Wilds		
Trey Wright
Mandee Yearwood		

TEXAS
Marisa Drew
Maria Aguilar
Kelly Akin		
Liliana Alba  

& Jorge Gutierrez
Sarah Allen	
Toree & Channing Allen
Shae Allison
Margarita Alonso

Alma Araiza & Carlos 
Galvan		

Vanessa Arizpe
Leticia Arteaga
Sharon & Pat Autry
Shani & William Baird
Mikerline Baptiste
Jensen Barton
Laura Bennett
Kim & Jonathan Bentley
Carol Bredesen
Sarah Bridges
Kristina & Christopher 

Brown		
Mendi Brown
Austin & Shalayne Burns
Summer Dey & Marcelo 

Cacciagioni
Beth Calais		
Luna Carballo
Chelsey & Chase Carter
Mercy Casili-Colunga
Hilda Castaneda
Esmeralda Castillo  

& Geovani Herrera
Rosa Castillo
Angelina & Miguel Castro
Sara Chavez
Addie Cherry
Arianna Coca
Yuki & Jose Coca
Bonnie Collins
Ismael Cruz & Olga Garza
Amanda Dahnke
Ashley Davis
Hannah & Morgan Davis
Leonor Garcia & Sergio 

Delgado		
Angelita Diaz & Jorge 

Medrano
Daphne Douglas
Crystal Eddins
Josefina Camilo Escamilla
Maria de Jesus Felix
Heidi Fernandez
Sonia Ferrell-Foutch
Jodie Finke		
Lisa Fletcher
Petra & Magdaleno Flores
Mikki Follis		
Dianna Maria
Ruth & Jonathan Foster
Laura Garza & Jorge Perez
Rochelle & Leslie  

Gaspard-Rochon
Twanette Givens
Olivia Gonzalez
Patricia & Fernando 

Gonzalez
Kambrie Grimm
Kristen Hackman

Tania Hagood
Mandi Hamilton Gibson
Staci & Tedd Hansen
Latesha Hardy
Lolita Harris
Ashley Hart		
Jocelyn Hendrix
Cynthia Hermosillo
Angeles Hernandez
Princess Hicks
Nancy Hiera
Claudia & Jesus Hinojosa
Loreita & Craig Holladay
Charla Hovland
Anissa Howard
Lindsey & Eric Hulen
Amanda Ishee
Michael & Grace Ivery
Jill Ivey		
Manda Kistler
Sacajawea Lathan
Madison Lathem
Karen Lawrence
Ashley Lewis
Megan Leyendecker
Maria Leticia Lugo
Cristina Madero
Steve & Suzy Maier
Larra Margerum
Jessica Marr
Whitney & Chad Martin
Alejandra Martinez Garcia
Luis Martinez & Ana Lucia 

Chapa		
Breanna Massey
Amber & Robert Massicott
Karissa Mays
Benita McAdams
Lakisha McClain
Scott McKay
Lovely & Jeremy White
Maricel & Joseph Meade
Megan Medlar
Mireya Medrano
Ma Guadalupe Mendoza 

Alonso		
Aurora Mendoza
Yerida Mendoza
Paula Moore
Alejandrina Morales
Miguel & Blanca Morales
Kristal Morgan
Amber Morris
Christy Murff
Alexus Myrick
Tiffanie Newcomb
Josephat Ngamuki
Linsia & Harrison Nichols
Ana Obregon
Estefania Ochoa
Kaitlyn & Colten Oder

Janetta & Femi Olaseni
Dana Patton
Destiny & Wesly Penrod
David & Bonnie Perry
Amber Phipps
Kristen Pianga
Calais Plume
Shandi & Garrett Polak
Jacqueline Ramirez
Amber Randall
Genevieve Ratliff
Tammi & James Reardon
Charlie Reeves
Brittany Rice
Madison & Jacob 

Richardson
Connie Riley Ayad
Isaiah Robinson
Robin Robinson
Philip Rogers
Candice Ross
Mariana Rubio
Casey Russell
Suhayla Sabir
Mylee Sainsbury
Rosa Angélica Sandova
Gloria Santos
Charlotte Saucedo
Judy Schuldt
Harold Scott
Ryan Sealy		
Karen Serrano
Dawn Shannon
Sandie & Lyle Siemens
Nate & Jenna Simpson
Cindy Smith
Raqueal Smith
Andrea Sroufe
Sheila Stoutmire
Caila Sturdivant
Maggie Talamantes
Claudia Villegas  

& Xavier Tinoco
Sarah Tolson
Amy & TJ Trietsch
Amy Varley		
Susana Vasquez
Dana Vick		
Samantha & Jose 

Villasenor
Maria Viruete
Gaby & Lance Walerczyk
Madi Wallace
Candi Warren
Tori Whitaker
Marissa Winfield
Madison Young		

UTAH
Emily & Kevin Albrecht
Hailey Copeland

Shanine Cornish
Joelle Day		
Katie Flynn		
Jacy Hupp		
Jennifer Leavitt
Kristen & John Messina
Tawn Miller		
Edith Padilla de Patino
Jeffrey & Lisa Stutz
Hailey Weight		

VIRGINIA
Kareemah Abdullah
Dr. Dana Carter
Melissa Engelking
Carina Garcia
Monica Green
John Hall		
Rebecca Hockensmith
Karina Jones
Cindy Kemp
Laurie Morgan
Margaret Mathis
Michelle McKinney
Maria Moore
Charlene Myers
Kienyn Nowak
Rafiah Jones & Kwame 

Shakoor		
Zoraida & Tony Sherald
Barbara & Paul Sobczak
Emerald Vrolijk
Senodja Walker		

WASHINGTON
Kaylah & Harry Alicea
Alicia & Jesse Aunspach
Janet Bell		
Amy & Eric Bergemeier
Jenna Bonesteel
Gina Boutain
Lynn & Tom Delancey
Natasha Georgescu
Ivette & James Jefferson
Maegen & Eddie Johnson
Veronica Long
Lorie McCormick
Sheila McGough
Leah & Sam Melquist
Syrina Melton
Lyndsey & Charles Miller
Lori Neumann
Terry O’Neill
Stephanie Palady
Karla Rivera
CJ Smith		
Gayle Smithcruse
Heidi St John
Allie Stewart
Linzy & Anthony Stone
Loretta Stover

Heidi Warner
Jeri Wood-Cate
Corinne & Robert Wright
Sabrina & Bradley 

Yoshitomi		

WEST VIRGINIA
Christopher & Kelley Byrd
Becky Chesser
Michelle Dye
Kimberly Hamrick
Morgan McDaid
Kelsi Ullom		

WISCONSIN
Martha Bednarowski
Mary Anne & Raymond 

Carlson		
Angie Feger
Melissa Halla
Mandi Hurkmans
Melody Jacobs
Amanda & Benjamin 

Krejchik		
Brianna & Ivan Krejchik
Brenda & Keven Lee
Kelsey Martinez
Karen Miller		
Candy & Wayne Munro
Molly Pagel		
Michelle Pickel
Cassie Riek		
Brenda Seagreaves
Amanda Smith
Susan & Adam Stauffer
Stacy Sweig
Latisha Weaver		

WYOMING
Jenny Farrell
Mariel & Frank Filippone
Dana Marshall
Kala McWain
Breanne & Michael Sufrin
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These businesses have taken advantage of the 
tremendous potential of the Pacesetter program. 
Each has watched the Foundations video, enrolled 
eight (8) & more Members & advanced to a new 
high status of Director & above.

Pacesetter

Pacesetter

ALBERTA
Marmie Ancheta
Lakota Anderson
Jenna Baragar
Estela Dalayoan-Pinlac
Ma Rhonalie
Keana Faltermeier
Kristin Forsythe
Elizabeth French
Claudine Joy Marcelino
Furaha & Mpoyo Ntambwe	

		
BRITISH COLUMBIA
Angel Rockwell
Ashleigh Schwarz		

	
MANITOBA
Jessica Bueckert
Tracy Bueckert
Tiffany Ching
Karissa Falk
Heidi Fingas
Shannon Normandeau
Sam Panko		
Rey Perez		
Danica Poncelet
Andee Taggart
Carmen Verrier
Latasha Woodley		

NEW BRUNSWICK
Donnie & Sherry May 

Calunsag		
	

NEWFOUNDLAND & 
LABRADOR

Joanne Spurrell		
	

NOVA SCOTIA
Angela Bryden
Melinda Yates Howe
Shannon Jay		

ONTARIO
Sharlene Alvarez
Carmen Araiza
Maria Pamela Braddock
Ishwaria Chandrabala
Fredeswinda Chapman
Dina Goddard

Debra Jackman
Nirainjana Kanagenthiram
Honey Grace Luansing
Elisha Martene
Sajee Puvaneswaran
Arianee Rios
Rasheela Sinnarajah
Darcey Street
Valerie Taylor
Megan Trousdale		

QUEBEC
Victor Bince
Annick Boudreault
Francis Desrosiers
Marie Fita Milord
Florenda Ubaldo
Florentina Villaceran		

SASKATCHEWAN
Denita Bratton
Kim Hladun
Martin Koyle
Kelcy Leptich
Susan Ramos
Danielle Rindt
Tosha Sparks

ALABAMA
Sarah Bellino
Tara Rose Campbell
Leo Dailey		
Jet Duke		
Allison Gann
Tiffany & Whitney 

Haggamaker
Misty Hamner
Nikolett Knutsen
Katelyn Lott
Rebecca McNally
Morgan Milam
Victoria Moman
Missy Montz
John Tyler Salvia
Haley Wright		

	

ARIZONA
Sarah Bellino
Tara Rose Campbell
Leo Dailey		
Jet Duke		
Allison Gann
Tiffany & Whitney 

Haggamaker
Misty Hamner
Nikolett Knutsen
Katelyn Lott
Rebecca McNally
Morgan Milam
Victoria Moman
Missy Montz
John Tyler Salvia
Haley Wright		

	
ARKANSAS
Marlene Hije
Jaclyn Key		
Abby Pruitt		

CALIFORNIA
Amauri Abarca
Rosa Abarca
Joyce Adams
Alex Aguilar
Jungmee Kim Ahn
Desiree & Hugo 

Betancourt
Shiela Booth
Corina Busbee
Saul Can Uc
Jin Hwan Choi
Lisa Chun		
Josephine Contreras
Martha de Haro
Adonay Diaz
Stephanie Dickie
Marlene Esteban
Patricia Garcia
Meline Georgian
Alec Hamilton
Lisa Renee Hickman
Kwang Bae Ji
Silvia Jimenez Suberville
Sungmin Kim
Koda King		
Ellena Kyang Lee
Yingai Liu		
Veronica Lopez
Alejandra Manzo
Leonardo Martinez Perez
Tina Martinez
Marla McLerran
Hilda Ortiz		
Bernabe Ramos Blas  

& Nora Magallanes
Deslíe Rios		
Sandra Rodriguez

Jhaila Roman
Marcial Rosales
Tammie Ruffin
Marlen Sanchez
Jordyn Skadal
Isabelle Stimson
Michelle Thomas
Mona Thomas
Tatevik Urfalyan		

	
COLORADO
Cori & Joshua Hogstad
Debora Mauser		

	
CONNECTICUT
Cynthia White		

DISTRICT OF COLUMBIA
Clarence Simmons		

FLORIDA
Christine Allen
Savanna Amerson
Chelsea Back
Leidy Barberia
Tiffany Barnes
Maria Diaz		
James & Michele Edling
Katherine Gale
Karisa Holbrook
Gwendolyn Keitt
Rebekah Kunce
Rhonda Lawhun
Anita McDonald
Delilah McKay
Amanda McKnight
Hillary Montalvo Rivera
Valentina Omelchuk
Rebekah Petrick
Elijah Phillips
Judith Ramos
Lisa Richey		
Amy Sailer		
Yurisel Salazar  

& Richard Diaz
Martha Sanchez
Dana Schmidt
Lillie Shaw		
Santana Tankersley
Josefina Valencio
Isabel Vance
Brittany Walker		

GEORGIA
Sylvia Blue		
Michelle Brown
Robin Bryant
Pamela Coker
Maya Crain
Chelsey Eaton
Taylor Lamberth

Moung Lee		
Ashia Malvin
Tracy Manous
Allie Mitchell
Tasha Newman
Ashley Sizemore
Lafayettra Smith
Debra Trammell
Paula Weaver		

IDAHO
Vanessa Christensen
Erica Gagnon
Sheryl Hart		
Diane & Dale Murr
Julie Nightingale
Damian Peck
Nicole Rhodes
Deanna Schnider		

ILLINOIS
Brooke Blankenship
Ciara Cook		
Alison Dennison
Jen Foster		
Ashlynn Grizzle
Kathryn Gurschler
Audrey Harms
Katie Hunt		
Morgan Laughlin
Patricia & George Leynaud
Hanna Razo
Lisa Rexroat
Haylee Sheahan
Hayley Starkey
Allison Wilson
Krystle Wisnasky
Kim Wood		
Marla Yankey		

INDIANA
Brittany Graber
Blythe Jeffers
Aimee Killey
Amber Klut
Lori Kocsis		
Brittney & Matthew 

Landrum
Laura Lazarowicz
Vesna Lee		
Kristen Masters
Meghan Moreno
Melissa Reams
Xochitl Rodriguez
Dara Salazar
Chelsea Vanlue		

IOWA
Katie Clarey
Cortney Clauson
Heidi & Brad Cole
Abigail Costello
Jen English		
Nichole & Robert Hansen
Carly McArtor
Angelica Mendoza
Amanda Rock
Dulce Rodriguez
Kendra Wagoner		

KANSAS
Teralyn Arensdorf
Samantha Bishop
Sydney Blaske
Kelly Brown
Maria Fordham
Matt & Crystal Hayes
Bree Hernandez
Jessica House
Amanda Jones
Sonia Macias
Madi Russ		
Lauryn Shaffer
Melanie Smarsh
Sam Stuhlsatz		

KENTUCKY
Evva Allen		
Teshauna Amburgey
Amber Cruise
Lisa Day		
Kara Deaton
Jessica Dennison
Romi & Viktor Hancock
Jo Malcom		
Haley Owens
Melinda Page
Amanda Scicchitano
Melissa Thacker		

LOUISIANA
Craig Brown
Morgan Grayson
Kawana Lane
Angela Marioneaux
Laqueta Traylor		

MAINE
Sammie Osgood		

MARYLAND
Stephan Atkins
Jose Eustaquio Avila 

Sanchez
Jessica Grablick
Sherilyn Moses
David & Leslie Zeigler		
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Brooke Deane
Carli Imprescia
Marileydis Macias
Stefanie Williams		

MICHIGAN
Diane Adams
Heather Bird
Liz Blanding
Hermila Bucio
Marcy Coryell
Mackenzie Gladwell
Ashley Graham
Lindsey Madsen
Ugochi Goodness Okeke
Jocelyn Ponce
Megan Smith
Jeff & Sherre Van Den 

Heuvel		
Alissa Walker
Barbara Wierszewski- 

Juliescleaners
Nicole Wills		

MINNESOTA
Bridget Brown
Geneveive Bulac
Jerrod Caze
Janet Coon		
Cassandra Cuka
Caitlyn Doll		
Rylee Hackett
Cassie Ingersoll
Lauren Johnson
Kendra Klimek
Lisa Messerli
Jennifer Remer
Kendra Southbloom
Alexis Spah
Angie Struffert
Hazel Trigg		
Hannah White		

MISSISSIPPI
Jesse Bailey
Mekayla Bryant
Elizabeth Ellis
Tanya Gordon
Kimberley Gray
Leah & Randall Loftin
Stacy Nelms
Drew Perez		
Jordan & Kylie Roche
Brandy Shelton
Raegan Simmons
Gerard Glen Sujede
Alexis Tull		
Ryan Nicole Urquides
Amanda Willard		

MISSOURI
Alexis Albright
Christina Ammons
Renee Bolden
Jadyn Bond
Lindsie Conley
Emma Danford
Rachael Daniels
Jennifer Davis
Veronica Edwards
Tara Englert
Kelly Fitzgerald
Alli Gerhardt
Kaylyn Helfer
Cheryl Kennedy
Shawna Landwehr
MaryGrace Masters
Meghan Meyer
Chelsea Regelsperger
Rylea Sanning
Joni Skain		
Jennifer Walski
Mackenzie Woodruff		

MONTANA
Faith Perez		
Shaydean Saye
Cadence Schweigert
Hannah Welter		

NEBRASKA
Stephanie Hamsa
Blanca Hernandez
Jordanne McNeff
Matthew & Rebecca 

Petersen
Belkis Quintero Lopez
Linda Scholting		

NEVADA
Elisa Arems
Keti Ciofassa
Dawn Dunn
Rosie Garcia
Sarah Mcmillan
Maria Ramirez		

NEW HAMPSHIRE
Tasha Cotoia
Cindy & Stephen McKnight
Christopher Mondello		

NEW JERSEY
Courtney Adams
Erika Arboleda Casas
Juan Pablo Franco
Candy Grande Kegel
Jennifer Hillis
Jess Knutsen
Colleen Kuzniasz
Izabela Laboy

Amanda Miller
Bernardita Uy		

NEW MEXICO
Tyla Brunson
Alicia Escobar
Daisy Picena		

NEW YORK
Yves Attisso
Ariel Cross-Edwards
Melissa Curtis
Rommel Dedeles
Rhiannon Eiffert
Carol Maraj		
Philomen McFee
Tristen Miles
Roxanne Patterson
Stanley & Dominique 

Smith		

NORTH CAROLINA
Keisha Barnes
Wanda Cheeks
Victoria Dickerson
Andrea Ducklow
Floyd Dunn
Lindsey Fletcher
Justin Hall		
Patrice Headen-Martin
Taray Judge
Emily McCorkle
Nikki Phelps
Uneeda Pittman
Ashley Poole
David Pride		
Dr Tonyan Schoefield
Alberto Servín Sanchez
Imani Starling
Derricia Taylor		

NORTH DAKOTA
Mavie Massini		

OHIO
Lisa Ault		
Adrienne Love  

& Nathan Dye
Stephanie Frey
Janee Griffith
Meghan Jones
Dean Magee
Juanita Markham
Kathy & Nelson Mast
Tammy Morris
Tiffany Pierce
Amanda Reinhard
Sarah Sadler
Kirstie Williamson
Emma & Raymond Yoder

OKLAHOMA
Berenice Diaz Pintor
Ron Emmerson
Breanna Fullbrightchesser
Lake Henry-Hudson
Breanna Pennington		

OREGON
Eugenia Botello
Melanie Engebretson
Tally Peacock
Elena Ruiz		
Shelby & Dane Shely		

PENNSYLVANIA
Tricia Campbell
Greyvy Carrasco
Savana Dodge
Tracy Farr		
Michelle Good
Nicole Mankos
Jill Musselman
Madeline Savoy		

PUERTO RICO
William Diaz
Karen Gutierez
Natalia Morales Reyes
Evangel Padilla Cabrera		

SOUTH CAROLINA
Thomas Alexander
Dr. Tameka Brown
Shari Caswell
Michelle Davis
Cierra Gallagher
Dawn Hinson
Angela Jones
Madison Simmons
Ally Wallace
Julie Walters		

SOUTH DAKOTA
Kali Tornow		

TENNESSEE
Savannah Austin
Debbie Bonds
Erika Contreras
Isidro Gonzalez
Maria Guevara
Evelyn Hernandez
Evelyn Hernández
Daniel Loredo
Lauren Magalhaes
Stephanie Magalhaes
Carlee & Alexander 

Massengill
Jonadad Miranda
Lexus Moats
Joanna Neill

Lorena Rodriguez
Crystal Sliger
Ali Sorrell		
Elena Starkey
Dominga Torres		

TEXAS
Jill Adkins		
Cecilia Alejo
Asusena Alvarez
Noelia Arredondo
Seth Baah		
Jijina Bongo Bolabata
Sarah Bridges
Ruama Camp
Mariana Cervantes
Stacey Chamberlin
Kasey Cornwell
Briley Cotton
Mckenna Counts
Nicole Davis
Jonatan & Kacie  

de Santiago
Ezequiel & Leslie Escalera
Josefina Camilo Escamilla
Jodie Finke		
Lisa Fletcher
Mikki Follis		
Magdalene Ford
Martha Franco
Maria Garcia
Kambrie Grimm
Erica Hailes
Shameka Hawkins
Josrfina Hernandez
Olga Ibarra		
Mary Kay Ivey
Brittney Jay
Carissa Killian
Kayli Kubeczka
Michelle Larosa
Charline Larregui Rios
Leticia Laureano
Jzane Lee		
Dekeidra Linwood
Amy Malooley
Larra Margerum
Rebecca Marks
Benita McAdams
Lakisha McClain
Araceli Melendez
Hannah Miller
Camila Morales
Ashley Myers
Amanda Phelps
Calais Plume
Shandi & Garrett Polak
Lacy Porter		
Maria Ramirez
Erick Rodriguez Quinonez
Casey Russell

Abigail Riojas
Mylee Sainsbury
Magen Sauceda
Rosa Nelly Soto
Kristen Spies
Crishunda Stafford
Belen Tinajero
Ma.isabel Tinajero
Melissa Vega-Gomez
Lilia Vitolas		

UTAH
Stevie Denning
Jennifer Leavitt		

VIRGINIA
Riley Bollander
Jay Campbell
Bryan Cornell
Tiffany Gowen
Cindy Kemp
Renee Vasquez
Sarah Walker
Lyndsey & Kyle Yocom		

WASHINGTON
Maegen & Eddie Johnson
Rochelle Lawrence
Renee Ninnis
Ameeta Sundelin
Christine Villarreal		

WEST VIRGINIA
Delta Coon		

WISCONSIN
Wendy Badzinski
Katia Bloedel
Samantha Degrave
Grace Fockler
Missy Kirchstein
Grace Schuler
Marissa Widmann		

WYOMING
Mariel & Frank Filippone
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ALBERTA
Michelle Cunningham	
Jenn Dell	
Amy Hardy	
Nicole Klok	
Linda & Remy Mans	
Becky Morrow	
Dalyn & Kryshandra 

Parada	
Andrea Rasmussen	
Candice Rohrbach		

		
BRITISH COLUMBIA
Agatha & Christophe 

Herlin	
Jessica Kacic		

	
MANITOBA
Tiffany Stokes		

	
NEWFOUNDLAND & 

LABRADOR
Michael Mercado		

ONTARIO
Christa & Jorden 

Blanchard	
Cheryl McClinchey  

& Jeff Bournon	
Karla Moffatt	
Faith Simms		

QUEBEC
Victor Bince	

SASKATCHEWAN
Becca Anderson	
Tenille Ford	
Kim Hladun	
Rebecca Lay	
Keanna Romaniuk	
Tammy Ruedig	
Tosha Sparks		

			 

ALABAMA
Misty Hamner	
Cheryl McGee		

ARIZONA
Judi Freeland	
Sirena Sanchez		

CALIFORNIA
Desiree & Hugo 

Betancourt	
Mike Lang	
Nichole & Derek Talaver
Rose Villa		

COLORADO
Amanda Maciel	
Haley Smith	

FLORIDA
James & Michele Edling	
Tina Holley	
Samantha Lorenzo-

Horsley & Dale Horsle
Michelle Moran	
Lisa Richey	

GEORGIA
Jordan & Cody Califf	
Rhonda Garrison	
Ashlyn Rushing	

HAWAII
Erin Hiranoarakawa	

IDAHO
Karen Davis-Morris	
Meg Schroeder	

ILLINOIS
Taylor Bierman	
Cindy Cargo	
Mandy Hemken	
Morgan Schult	
Kim Wood		

INDIANA
Joy Dossey	
Brooke Gould	
Carlie Strahan	

IOWA
Mckayla Cooper	
Jerica Miller	
Taylor Rastetter	

KANSAS
Lindsay Barnett	
Melanie Gifford	
Michelle Morris	
Madi Russ	
Mary Smith	

KENTUCKY
Abbie Smiley	
Mandy Worley		

LOUISIANA
Heidi Brunet	
Kristen Gerhart		

MARYLAND
Stella Stakias		

MASSACHUSETTS
Kai & Stanley Dewberry	

MICHIGAN
Ashley Fall	
Suzanne Hamil	
Kristy Hojnacki	
Casei Meyers	
Kristen Schneider		

MINNESOTA
Janet Coon	
Megan May	

MISSISSIPPI
Jesse Bailey	
Carlie Mollett	

MISSOURI
Kathy Finley	
Madison & Blake 

Rasmussen	
Kasie Sigmund	
Meghan & Chris 

Trippensee	

NEBRASKA
Becky Damoude	
Linda Scholting	
Jessica Shelton	
Lexi Thornton	

NEW JERSEY
Jennifer Hillis	
Charina & Gilbert Zagada	

NEW YORK
Carol Maraj	
Megan Mathews	
Philomen McFee	
Carly Mrozek	
Fay Tyrrell	
Ashley Wales		

NORTH CAROLINA
Katherine Bishop	
Uneeda Pittman	
Kim Talbert	

OHIO
Jennifer Barr	
Heather Grillot	
Dean Magee	
Kasey Marker	

OKLAHOMA
Tommie Bengs	

OREGON
Ticha Elliott	
Melanie Engebretson	
Jessica Maley	
Emily & Colin Meyer	

PENNSYLVANIA
Samantha Blundo	
Michelle Good	
Stacy Sweeney	
Tiffani Thorne	

SOUTH CAROLINA
Michelle Davis	
Roger & Vickie Wright		

SOUTH DAKOTA
Annie Feddersen	
Aubrey Thorsen	

TENNESSEE
Lisa Blake	
Lizzie Dodgen	
Bailee Hardy	
Lori Wilds	

TEXAS
Mikerline Baptiste	
Rene Beeler	
Sonia Ferrell-Foutch	
Tania Hagood	
Amber Morris	
Tori Whitaker	

VERMONT
Monica Newell		

VIRGINIA
Bryan Cornell	
Melissa Engelking	
Sarah Walker	

WASHINGTON
Jessica Boutain	
Stephanie Chance	
Maddie & Cody Stredwick	

	
WEST VIRGINIA
Kimberly Hamrick	

WISCONSIN
Amanda & Benjamin 

Krejchik	
Brianna & Ivan Krejchik	
Joann & Greg Winski	
Marki Wolf			 

			 
			 
	

	

Upon enrolling your 20th Member, you qualify 
for the 20/20 Club. This designation recognizes 
those who enjoy 20 percent commissions on the 
monthly purchases of their personal enrollees 
& have distinguished themselves by having . 
Those businesses receive a handsome pin & 
recognition in the digital Leadership in Action. 
Congratulations to this distinguished group!

20/20 Club

20/20 Club



IT ALL STARTS HERE 
IN THE USA

O U R  C O M M I T M E N T  T O  A M E R I C A

Melaleuca.com

From research to formulation, our products originate from our laboratories in Idaho 

Falls, Idaho. We then source the finest ingredients from around the world and, 

whenever possible, manufacture and package these products at our own facilities, 

right here in the United States, to ensure quality at every step of the process. 

© 2026 Melaleuca, Inc. • 4609 West 65th South • Idaho Falls, Idaho 83402 • Melaleuca.com • 208-534-3000 • 06/26 U      101002307
This Leadership in Action magazine can be purchased as a single issue (Single 4127).




