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Getting On Track with Life 
Life does not wait for us! It continues to go on whether we 
are ready for it or not. Whether we are stuck in fear over 
rocky economic times or we have made the decision to act 
and prepare for the future, time goes on. We cannot stop 
it—in fact, the older we get, the faster time seems to go.

Time is our most precious commodity because it is the 
stuff life is made of. To waste time is to waste life itself. 
While I’m quite positive that there will be a life after this 
life, I’m not really sure what it will be like. And I don’t 
believe we can count on being able to catch up in the next 
life with everything we wanted to do in this life. To me, 
that means we need to be really careful with how we use 
our time here and now. One of the greatest tragedies I 
can imagine would be for someone to come to the end 
of their life and realize that they had not accomplished 
the purpose for which they were born. I cannot imagine 
a worse hell than that! Once our time is used up, there is 
no way to get it back; there is no way to redo or relive the 

time that we have spent. We can change before it is too 
late, but we cannot go back.

We should recognize what a wonderful time it is to be 
alive on this earth! Our lives are so much better now 
than if we had lived just 100 or 200 years ago; we have so 
much more opportunity than those who lived then. Life is 
more convenient and more pleasant. We live in this great 
age of jet travel, television, heating and air conditioning, 
microwaves, the internet, and mosquito repellent. The 
opportunities of what we can do with our lives are 
boundless. I believe that access to these opportunities 
gives us more responsibility than those who lived decades 
or centuries before us. I can’t think of a more wonderful 
time to live. I really want to make the best of it!

We have all experienced key moments in our lives when 
we have given ourselves a wake-up call and decided to 
get pieces of our lives back on track. Those are great 
moments! Without them, we could wander great 
distances from the road we want to be on without even 
realizing we are off the pavement.

The wonderful thing about these moments of redirection 
is that no matter how far off track we have gotten, we 
usually do not have to take time traveling back to our 
desired road. All we have to do is press the button inside 
our souls, decide to get back on track, and start out 

Tomorrow never comes! 
If you want to do it, do it 
today! Now is the time!”
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immediately in that direction. And although we can easily 
get off track again, we can stay on track with our lives if we 
have some method of continual self-assessment.

When we assess our lives and determine things are not 
how we would like them to be, we have a choice: we 
can blame the economy and everyone else, lament our 
circumstances, and wish everyone else would change; or 
we can take charge of the only thing that we really have 
control of—ourselves—and decide to change what we do 
and who we are. As long as our motivation for that change 
is love for others and a desire to do good, rather than anger 
and vindictiveness, we can accomplish great things and 
experience dramatic changes in our lives.

Many people avoid the experience of doing a self-
assessment; perhaps they feel it would be too painful or 
they worry that they will not like what they see or that it 
might be too late to change. To go through life without 
taking a look at the map might give us a sense of security: 
“If I don’t look at the map, I won’t know how lost I really 
am.” But such an attitude means we will also never end 
up where we want to end up. The other attitude—“I just 
can’t get there from here”—is also very likely untrue. We 
can almost always get there from here; we just have to be 
willing to pay the price. And the price is almost always 
making a change inside ourselves and taking action.

We need to realize the opportunity we have. There has 
never been a better time to build a Melaleuca business. The 
world is focused on wellness, and the need for a plan B has 
never been greater. We have what your neighbor needs, 
what the world needs. We need to be willing to share it. 

Procrastination is the greatest enemy of success. The idea 
that we can always do it tomorrow keeps us from ever 
getting started. Tomorrow never comes! If you want to do 
it, do it today! Now is the time! Take a look at your map! 
Do not delay any longer. To wait any longer is wasting your 
life. Push the button. Flip the switch. Get on track with 
your life today!

Sincerely,



Consult the Annual Income Statistics on page 58 for typical results.4  JULY 2026  |  MELALEUCA.COM/LIA

The First-Ever Melaleuca 
Legacy Award Winner!
At Convention 2026, Corporate 
Directors 9 Ed & Teresa Bestoso 
were given the first Melaleuca 
Legacy Award for their decades 
of dedication to Melaleuca and for 
helping their personal enrollees earn 
more than $103 million! “It’s all in the 
mission, and I bought into it on day 
one,” Ed says. “When you buy into 
it, you go to bed thinking about it. 
You wake up thinking about it. I just 
couldn’t stop after I started. I’ve been 
so happy to be here.”
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14
Feature Story
The leaders who rise highest 
at Melaleuca are the ones who 
have made building others 
their primary work. Along the 
way, Corporate Directors 4 
Morgan and Derek Martin 
have also built plenty of belief, 
discipline, leadership,  
and character.

In this issue, you’ll discover how 
proper hydration supports far 
more than thirst. From energy 
and focus to mood, stress, and 
healthy aging, the water you 
drink each day plays a quiet but 
essential role in your whole-body 
wellness. And as you’ll learn, 
waiting until you feel thirsty may 
not be enough. 

Find this topic in this article:

38	� Let Us Introduce You 
to Hydration

60	�Can You Trust Your Thirst?

75	� Shareable Insights: Sustain®

2026 MARKETING EXECUTIVES OF THE YEAR

Morgan & Derek Martin



JULY 2026  |  MELALEUCA.COM/LIA   7

JULY 2026

46 
Business Building
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to your goals, Convention 2026 made one thing  
unmistakably clear: Now More Than Ever is the best 
time to share Melaleuca with confidence!

22
Advancing Leaders

What can you learn from 
the experience and advice 
of these leaders?

10
Executive Message

Before you gain the 
confidence, you have to 
take the action. Here are 
three actions that will help 
you become bigger in your 
leadership, your impact, 
and the life you’re building 
for your family.
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2
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Chose a Lifestyle of Activity 
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38  
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40  
America 250: Born in  
Freedom, Built to  
Enhance Lives
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65
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66
Car Bonus Earners



8  JULY 2026  |  MELALEUCA.COM/LIA

The Executive Leadership Council represents the pinnacle of dedication,  

leadership, and consistency at Melaleuca. These outstanding business builders  

have demonstrated an unwavering commitment to growth, mentorship,  

and overall wellness. We celebrate their hard work and congratulate them  

on earning their place among Melaleuca’s top leaders.

Masters are those Executive, National, Corporate, and Presidential Directors 
who have been Senior Directors or above for five or more years.

MAY 2026 

EXECUTIVE LEADERSHIP COUNCIL

Alissa & Jason Alsup
INDIANA

MELALEUCA LIFETIME EARNINGS: $267,843

Brandi & Jeremiah Whitmer
GEORGIA

MELALEUCA LIFETIME EARNINGS: $656,963

Jody & Jim Morgan
FLORIDA

MELALEUCA LIFETIME EARNINGS: $1,043,915

Katie & Ryan Anderson
MINNESOTA

MELALEUCA LIFETIME EARNINGS: $1,308,874

Jenna & Nolan Trudeau
ALBERTA

MELALEUCA LIFETIME EARNINGS: $1,328,253

Sadie & Brent Kolves
FLORIDA

MELALEUCA LIFETIME EARNINGS: $2,424,766

Sheyenne & Payson Brumbelow
TEXAS

MELALEUCA LIFETIME EARNINGS: $811,552

 MASTERS

 MASTERS MASTERS

131211

765

1
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MAY 2026 

EXECUTIVE LEADERSHIP COUNCIL The Executive Leadership Council (ELC) is composed of the top Presidential, Corporate, National, or Executive Director businesses with the highest 
contribution index and a current Monthly Retention Index (MRI) of 50% or more. At least five positions are reserved for Masters.

Braydi & Tanner Hoppus
ALBERTA

MELALEUCA LIFETIME EARNINGS: $553,180

Kai Fluitt
GEORGIA

MELALEUCA LIFETIME EARNINGS: $1,003,172

Karah & Ian Bosmeijer
KANSAS

MELALEUCA LIFETIME EARNINGS: $242,083

Sara & Jake Montreuil
MINNESOTA

MELALEUCA LIFETIME EARNINGS: $1,056,233

Natasha Rae
ONTARIO

MELALEUCA LIFETIME EARNINGS: $432,430

Erin & Aaron Clark
MISSOURI

MELALEUCA LIFETIME EARNINGS: $14,438,713

Rafael & Monica Rojas
TEXAS

MELALEUCA LIFETIME EARNINGS: $25,744,662

Chelsie & Bo Gilbert
MISSISSIPPI

MELALEUCA LIFETIME EARNINGS: $2,897,648

Morgan & Derek Martin
TENNESSEE

MELALEUCA LIFETIME EARNINGS: $3,005,240

 MASTERS

 MASTERS MASTERS

 MASTERS MASTERS

161514

1098

432



DARRIN JOHNSON 
Senior VP of Sales

@darrinjohnson1

How to Be  
  One Step  

Bigger
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Let me ask you a question that might 
hit a little harder than you expect: Why 
aren’t you bigger than you are? I don’t 
mean being more famous and having 
more followers. I mean bigger in your 
leadership. Bigger in your impact. Bigger 
in the life you’re building for your family.

Because if you’re honest with yourself, 
you’ll admit you’ve felt that there’s a 
bigger version of you inside yourself. 
You’ve seen glimpses of that person. You 
just haven’t fully stepped into them yet.

After years of coaching leaders and 
working with Melaleuca Marketing 
Executives around the world, I’ve learned 
something important: Most people are 
perfectly able to do the work well, but 
they are limited by what they’ve decided 
is “reasonable.” That’s the story they tell 
themselves. And over time, that quiet 
decision becomes a ceiling—a ceiling  
on their leadership, income, growth,  
and eventually their life.

The Dangerous Middle 

Comfort is a liar. Yet people drift all 
the time into a place where they’re 
comfortable but not fulfilled. From the 
outside, life looks fine. Inside, however, 
there’s restlessness. There’s the sense 
that they’re capable of making a bigger 
contribution and leading a bigger life. 

If you feel that tension, it’s a signal! One 
of the reasons Melaleuca is so powerful 
is because building your Melaleuca 
business forces you to grow. You can’t 
build leaders while staying small yourself.

The Real Problem 

Most people don’t need to work harder. 
They need to think bigger. You will never 
consistently outperform the size of your 
own thinking! People get stuck trying 
to quietly base their future on what 
they used to earn, what their friends are 
doing, what feels realistic, and so forth. 
Without realizing it, they’re building an 

invisible ceiling for themselves. Instead 
of asking what’s possible, they start to 
ask, “What’s reasonable for someone  
like me?” 

That question will keep your life small.

My Own Story 

I grew up in rural Minnesota with  
a wonderful family and a great 
upbringing. But my world was small.  
I didn’t come from wealth, but I learned 
the importance of hard work. I went 
to school in Fargo, North Dakota, and 
worked at UPS to pay my way through 
college. And yes—Fargo is cold.

I still remember walking through the 
mall one winter thinking, “If I could just 
afford a nice wool sweater, I’d be set.” 
That was my dream at the time. Not 
wealth. Not freedom. Not abundance. 
Just a sweater. 

My past limited my ability to think 
bigger, and that’s true for a lot of people. 

Sometimes the biggest thing holding 
you back is the story you’ve accepted 
about yourself.

So I invite you to ask yourself this 
question: What would I pursue if  
I stopped using my past as the 
benchmark? Because your future  
doesn’t need your permission.  
It needs your decision.

“�What’s reasonable  
for someone  
like me?” 

CONTINUED >>

JULY 2026  |  MELALEUCA.COM/LIA   11



“�If you want to  
be a lion, train  
with lions.”

The People Around  
You Matter 

Business philosopher Jim Rohn said, 
“You are the average of the five people 
you spend the most time with.” Your 
environment shapes your standards.  
I suggest that your five could be the 
people you spend time with as well as the 
thoughts and insights you consume from 
books, podcasts, and conversations—the 
voices you allow into your life. Why? 
Because whatever you surround yourself 
with eventually becomes normal.

One of my favorite quotes is, “If you 
want to be a lion, train with lions.” 
That’s one of the reasons Convention 
matters so much. At Convention 2026, 
something became crystal clear to me: 
The leaders who think bigger achieve 
bigger. Not because they’re better, but 
because they’re willing to take on bigger 
challenges. They decide faster, stay more 
consistent, and stretch more. And their 
results follow!

Senior Directors 4 Toree and Channing 
Allen stood on the main stage during 
Convention 2026 to share their story. 
Toree told us how she always felt deep in 
her heart like she was meant for more. 
Even though she attempted to provide 
for her family by starting a small business 
making balloon garlands, and even when 
the Allens drained their savings to buy 
the family business, she and Channing 
were thinking bigger. They run the 
family business together now and are 
taking it to new heights.

Then Toree became a Melaleuca 
Marketing Executive. She didn’t know 
what she was doing, but she stayed 
coachable, kept her standards high, and 
continued to step outside her comfort 
zone. And as she followed her enroller’s 
example in pouring belief into her team 
members, her own belief kept growing as 
well—and her business began growing by 
leaps and bounds. The Allens are perfect 
examples of leaders who think bigger and 
achieve bigger as a result.

The Dinner Question  
I Never Forgot 

Years ago, I was working in the 
pharmaceutical industry when one 
of my mentors, Jerry McCabe, flew 
into Chicago to have dinner with me. 
He offered me a bigger role at the 
corporate headquarters.

I said no.

Then he asked me a question I’ll never 
forget. He said, “You’ve been in your role 
four years now. Are you bored?”

I was, and he knew it before I admitted it. 
I told him, “I’m not ready.”

He smiled and said, “You’ll never 
be ready.”

That conversation taught me something 
important. Your feelings are not 
instructions. They’re just a weather 
report. Yet too many people stay small 
because they’re waiting to “feel ready” 
before they take action.

Consult the Annual Income Statistics on page 58 for typical results.12  JULY 2026  |  MELALEUCA.COM/LIA



Choose the Stretch
Astronaut Christina Koch once said,  
“Do what scares you.” That’s a North Star 
for all of us. The path of least resistance 
rarely changes your life—or anyone 
else’s. If you want new results, you need 
new discomfort. That’s true physically, 
mentally, professionally, and spiritually. 
Growth lives at the edge. And maybe that 
nervous feeling you have right now is 
growth, not fear.

A Challenge for You
Before you finish this article, write 
this down: “The bigger version of me 
would….” Then finish the sentence with 
one action you can take today. Make the 
call. Make the approach. Register for 
Convention 2027. Have the conversation. 
Then do it—today.

Because before you gain the confidence,  
you have to take the action.

My Closing Thoughts
One of the things I love most about 
Melaleuca is that this business refuses 
to let you stay small. It stretches you, 
challenges you, and develops you. 
When you decide to build something 
meaningful, you begin to grow into the 
kind of leader capable of building it. And 
who knows—the real opportunity in front 
of you right now isn’t just bigger business 
growth. It’s a bigger version of YOU.

What is the bigger version of you asking 
you to do right now? Don’t wait until 
you feel ready. Take the step. Make the 
call. Choose the stretch. Comfort will 
always try to talk you out of the life you’re 
capable of building. And now, more than 
ever, the world needs leaders who refuse 
to stay small. 

Three Actions That  
Will Change Your Life
1.	�� Change Your Reference Point
	 Spend time around bigger thinkers—people 	
	 who challenge you, stretch you, and make   		
     bigger goals feel normal.

2. Make a Decision
	� A decision is neither a wish nor a 

“someday”—it is one real commitment that 
changes your direction.

3. Keep One Stretch Goal in Your Life
	� Set a goal that makes you nervous, because 

challenge creates growth. If you’re building  
a Melaleuca business, is your goal big enough 
to make you nervous? Will it force you to 
create new habits to reach it? 

“�Do what  
scares  
you.”
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Corporate Director 4 check

$241,624
Monthly Repeat Income

$61,455
Lifetime Earnings 

$3,005,240
Personal Enrollees’ Lifetime Earnings

$3,405,139
Members in Organization

9,458

2026 Marketing Executives of the Year

Morgan & Derek Martin
BUILDING THE  
FOUNDATION FOR MORE

There is a song that has defined Morgan Martin’s 
last few years. It is called “I Made It,” by CAIN. “It’s 
a song about making it through all life throws at 
you,” Morgan explains.

F E ATURE
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As CAIN sings of storms, suffering, and miracles, 
Morgan recognizes the power of perseverance in 
her own life. She made it through the early years in 
an MLM company that nearly cost her everything. 
She made it through a devastating miscarriage. She 
made it through a lawsuit, a bankruptcy, a forced 
move, and the slow rebuilding of her life from the 
ground up.

And now Morgan has made it, twice, to the stage at 
Melaleuca Convention as Marketing Executive of 
the Year!

There are only a handful of Marketing Executives 
in Melaleuca’s history who have ever earned this 
title back-to-back. Morgan Martin, at 31 years old, 
is one of them. To earn this title once is the work of 
a career. To earn it twice is the work of character.

Because to build a business that lasts, Morgan has 
come to believe that you cannot skip the harder 
project. You have to keep building the person who 
can carry it.

Building Belief

Belief is the first ingredient in every approach, 
enrollment, and advancement. A Marketing Executive 
can have the products, the scripts, the tools, and the 
training and still go nowhere if belief is absent. Belief 
is what turns a wish into a goal. It is what turns a tired 
morning into a day with momentum.

Morgan understands this with the precision of 
someone who has had to rebuild her own belief 
more than once.

Not long after advancing to Corporate Director 3, 
Morgan found herself staring up at the next goal as 
if she were standing at the foot of Mount Everest. 
Corporate Director 4 was possible, but possible did 
not mean easy. She knew exactly how much work 
it would take.

Can I do this again? Was that season lightning in 
a bottle? Can I keep developing leaders? Can I keep 
helping people rise?

CONTINUED>>

F EATUR E
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As her team prepared for Leadership Quest 2026, 
Morgan asked everyone what they hoped to bring 
home from the event. They each answered, then 
turned the question back to her.

“I just want to believe I can reach Corporate 
Director 4,” Morgan told them.

She found that reminder at Quest in a room full 
of Directors who were catching the vision of 
Melaleuca and leaving with the words “I’m going 
Senior” on their lips. Morgan saw their hunger, 
their willingness, and their excitement. It reminded 
her that there are still so many people out there 

who are searching for everything that Melaleuca 
has to offer them, and she could help them reach 
their goals.

Her belief surged back. The next climb still looked 
steep, but it no longer looked impossible.

As a leader, Morgan does more than maintain her 
own belief. She builds it in others one finish line  
at a time.

Director 3 Sam Adams is one example. Sam was a 
longtime customer and friend Morgan had met at a 
CrossFit gym in Michigan. Sam loved the products, 
but she did not see herself as a business builder. In 
August 2025, Morgan reached out and invited her to 
earn that month’s promotion. She did not ask Sam 
to build an organization. She simply told her that if 
she shared the products she already loved with a few 
friends, she could earn the promotional gift.

The first goal felt reachable. So Sam tried.

As Sam began sharing Melaleuca with her friends 
and family, they were more interested in Melaleuca 
products than Sam had first expected. 

“You’re already this close,” Morgan told her. “Let’s 
just go for Director.”

Sam said yes. Then Morgan encouraged her toward 
Director 2. Then she encouraged her to participate 
in PartnerUp Quest. Sam earned the PartnerUp 
Cruise, advanced to Director 3, and has continued 
building a business she once did not think she 
could build.

“To build belief, you meet people where they are,” 
Morgan says. “For Sam, it was the warming mats. 
Then the next thing. Then the next thing.”

That is one of Morgan’s gifts as a leader. She does 
not hand people belief from a distance. She builds 
it beside them, one small win at a time.

Building Discipline

If belief is a spark, discipline is the fuel that makes 
it roar into a flame.

Every Marketing 
Executive who has 
looked at Morgan’s 
results has probably 
wondered at some point 

what she is doing when no one is watching. Derek 
knows the answer.

“She masters the mundane,” he says. “She does 
consistently what others are only willing to do 
occasionally. She doesn’t make excuses. She just 
does what needs to be done.”

Morgan’s discipline was shaped early. When she 
wanted to quit piano lessons as a child, her parents 

“To build belief, you meet people where they are.”

F E ATURE
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told her she could quit after she learned one full 
song. When she wanted to leave a sport midseason, 
they reminded her that other people were counting 
on her.

Those lessons stayed with her. You do not quit just 
because something feels hard. You do not disappear 
when people are depending on you.

“I hate the word ‘motivation,’” Morgan says. 
Motivation, she will tell you, is a feeling, and 
feelings are unreliable. Discipline is different. 
Discipline is working from what you want most, 
not what you feel in the moment.

“I show up when it’s hard. I show up when I don’t 
feel like it,” Morgan says. 
“The people at the top—the 
ones who are where you 
want to be—have heard 
no more than you have. If 
you’re willing to hear it enough, you can reach any 
goal you want in Melaleuca.”

Every morning, Morgan is up before her children 
are awake, doing the work she calls “playing 
offense”—making approaches, following up, and 
preparing social media posts.

“I always tell my team to play offense in the morning 
and defense for the rest of the day,” Morgan says. 
“You can stay in the game playing good defense, but 
you’re not going to score any points.”

She plans her approach list ahead of time so she 
is not spending valuable work time deciding who 
to contact. She schedules social media content so 
a busy day does not derail her. She does chores 
around the house while she’s on the phone and 
doing Strategy Sessions. Each pocket of her day is 
used with purpose so she can be present when her 
family needs her.

But this year, discipline has taken on 
another meaning.

Morgan has learned the discipline of rest.

It sounds counterintuitive for someone in one 
of the fastest growth seasons of her career, but 
Morgan has discovered that putting her phone 
down, stepping away, and being fully present with 
her family has made her better, not weaker.

“I come back to my business more full,” she says. 
“Not from a place of exhaustion and frustration, 
but from a place of having more to give.”

Derek has seen the change in real time. “She is 
operating from a place of peace this year rather than 
a place of necessity,” he says. “And that has made 
this business a lot more enjoyable for both of us.”

Building Leaders

When Derek told their four-year-old son, Brooks, 
that Mommy had earned Marketing Executive of 
the Year again, he explained it the simplest way he 
could: “Mommy won!”

Brooks thought about that for a moment, then 
asked the question only a child would ask: “Does 
that mean everybody else loses?”

Morgan laughs every time she tells the story. “I 
said, ‘Actually, no. That’s the best part. I won, CONTINUED>>

“I show up when it’s hard. I show up when I don’t feel like it”

F EATUR E
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but nobody else had to lose for me to win.’ That’s 
our culture. Your success doesn’t take away 
from mine.”

This is not a philosophy Morgan invented. It is 
the foundation of Melaleuca’s business model. 
There is no shortcut, no workaround, no version of 
Marketing Executive of the Year that does not stem 
from the success of the members on your team. The 
leaders who rise highest at Melaleuca are the ones 
who have made building others their primary work.

Morgan leads with what she calls humility. She 
asks questions. She asks for ideas. She asks what is 
working for them. “I never want it to feel like ‘I’m 
going to teach you,’” she says. “I want to learn from 
my team too. It creates a culture where everyone 
feels like their voice matters.”

That does not mean Morgan avoids hard 
conversations. In fact, she believes hard 
conversations can be one of the most loving  
things a leader does.

“In leadership, you can’t treat people how you want 
to be treated,” Morgan says. “You have to treat 
them how they want to be treated.”

Some team members want direct feedback. Others 
need more gentleness. Some need to be challenged. 
Others need belief poured into them first. Morgan 
studies the people she leads so she can help them 
in the language they understand.

Senior Director 2 Casey Russell experienced that kind 
of leadership firsthand. Casey had been successful in 
another company but had burned out. After Morgan 
approached her, Casey initially declined. Morgan kept 
loving her, kept inviting her, and kept showing her 
what was different about Melaleuca.

Eventually, Casey enrolled. She shopped. She got 
excited. Then, for a stretch, not much happened.

In one conversation, 
Casey admitted she felt 
frustrated. At her MLM, 
she could carry people 
across the finish line. 
At Melaleuca, she could 
not do the business 
for them.

“In leadership, you can’t treat people how you want to be  
treated. You have to treat them how they want to be treated.”

F E ATURE
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“Then why aren’t you still there?” Morgan asked.

“Because I got burned out,” Casey said.

“Okay,” Morgan told her. “Then 
try something different.”

Casey did. She learned to lead in a new way. Today, 
she is a Senior Director 2.

Morgan uses that same bridge with new builders 
throughout her organization. She will do the first 
Strategy Session for them. She will do the second 
with them. She will listen as they do the third. 
Then, by the fourth, she expects them to lead.

“You’ve got this,” she tells them.

That is how Morgan builds leaders. She gives them 
support, then space. Guidance, then ownership.

Her next business goal is not centered on her own 
advancement. “I have Executive Directors and 
Senior Directors on my team who want to develop 
new Senior Directors to have in those seats at 
Convention next year,” Morgan says. “Filling those 
seats with my team is my next goal.”

Building a Great Life

Ask Morgan what it means to live a great life, and she 
does not start with the stage, the status, or the check.

“For me, it’s living a life I can’t wait to get back 
home to,” she says.

Melaleuca has taken Morgan to beautiful places. 
She has earned recognition, travel, income, and 
had experiences she once only dreamed about. But 
the true measure of her life is not whether she gets 
to leave home for something extraordinary—it’s 
whether she loves the life waiting for her when she 
returns.

That life has required its own kind of building.

Over the past year, Morgan has been learning to 
live from peace rather than pressure. Through 
faith, counseling, and deep inner work, she has 
rebuilt her sense of worth, learning to separate 
who she is from what she achieves.

For much of her life, Morgan believed that only her 
success determined her value. If she achieved, she 
felt worthy. If she missed the goal, she questioned 

At Home with the Martins
What is one Melaleuca product you tell everyone to put in 
their order? 

From one mom to another, Mela-Out® Magnesium and Sei 
Bella® Dry Shampoo.

What do you never leave home without? 
A sweatshirt or denim jacket.

If you could have any superpower, what would it be? 
Teleportation. The journey is, in fact, not the best part. 

What’s a skill that most Melaleuca readers don’t know  
you have? 

I’m fluent in sign language. 

If you had to eat just one meal forever, what would it be? 
Mexican food. Breakfast, lunch, and dinner. I basically 
already do that now! 

What do Brooks and Taya want to be when they grow up? 
Brooks (4) wants to be an ambulance driver. Taya (2) wants 
to be Anna from Frozen. 

What is something you’re teaching your kids? 
They are not allowed to say, “I can’t.” And they have to say, 
“This feels hard,” instead of “This is hard.”

What keeps you and Derek connected? 
Once a week after the kids go to bed, we sit on the back 
porch by the fire to talk. We call them our fireside chats.

F EATUR E
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herself. That belief fueled her for a long time, but it 
also exhausted her.

Now she sees it differently.

“Before, achievement was who I was,” Morgan says. 
“Now achievement is something I do.”

Morgan can still dream. She can still build. She can 
still pursue Corporate Director 5, 6, 7, and beyond. 

But she does not need a status to tell her who she is. 
She now works from a place of peace and confidence, 
no longer driven by pressure and anxiety.

Derek sees the difference at home.

He hears her talk more about what an advancement 
will do for someone else than what it will do for 
her. He watches her choose family time instead of 
rushing to finish one more task. He has seen her 
build a healthier balance while still growing one of 
the strongest businesses in Melaleuca.

Their children may not understand what Marketing 
Executive of the Year means yet. But Morgan hopes 
they remember something more lasting.

She hopes Brooks and Taya remember a mother 
who was present. A mother who loved them, set 
expectations for them, and met them with grace 
and patience. A mother whose face, when they 
picture it years from now, is smiling and laughing.

The home the Martins are building will be finished 
soon. Brooks and Taya will run through rooms that 
do not yet have furniture, learning the shape of the 
place where they will grow up. Derek and Morgan 
will stand somewhere in the middle of it and likely 
feel, for a moment, the weight of everything it took 
to get there.

Morgan Martin has made it. Not to the top, but 
through one challenge after another. And what she 
has built along the way—belief, discipline, leaders, 
peace, and character—is what will carry her into 
whatever comes next. 

“Before, achievement was who I was.  
Now achievement is something I do.”

F E ATURE
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T.C. & Valerie Heard IOWA

It’s Never Too Late to Begin Again

Ten and a half years is a long time to wait for the next 
advancement. For many people, it might have been long enough 
to give up. Instead, Valerie chose to begin again.

“It’s been over a decade since I advanced,” she says. “But I know 
that Melaleuca is where I’m meant to be. When I think about it, 
my family would not have the life we have today had I not built a 
Melaleuca business.”

After advancing quickly in her early years with Melaleuca, 
unexpected health challenges and life circumstances slowed 
Valerie’s momentum. Although she remained active and 
continued enrolling Members, advancing her Melaleuca business 
required something deeper than effort—it required a renewed 
mindset. 

“I thought, ‘Okay, I can do this,’” she says. “We’re all beginning 
again every day. If I had a rough day, okay—we’re going to start 
over tomorrow and keep doing the work. Ultimately, I had to 
think about the people I could help.”

Her husband, T.C., has watched that determination up close.

“I am so proud of her,” he says. “It’s inspiring to watch her 
making the calls, staying optimistic through the noes, and 
pursuing her dream of changing people’s lives.”

So how did Valerie start building her business with renewed 
effort? One of the biggest shifts came when she began 
focusing less on customer conversations and more on 
business conversations.

“If I show someone the business, they can still decide to be a 
customer,” she explained. “But finding business partners changes 
everything. Keep making the phone calls. Keep finding the yeses. 
If you quit now, how do you know that the next person—or the 
next five people—wouldn’t advance to Director and beyond?”

Today, the rewards extend far beyond an advancement status. The 
income from Valerie’s Melaleuca business has allowed her and 
T.C. to cheer from the stands as their youngest son plays college 
baseball around the country. 

“I want as many parents as possible to feel the power of living life 
on their own terms,” she says. “There’s nothing like building a 
Melaleuca business in that regard.”

Today, Valerie has a vision that is bigger than ever.

“For years I thought, ‘Who’s my next Director?’” she said. “Now I 
ask, ‘Who are my next 10 Directors?’ I’ve proven to myself that I 
can do it again. And because of that, great things are happening!”

The real victory isn’t Valerie’s advancement to Executive Director 9. 
It’s discovering that setbacks don’t define your story—the decision 
to begin again does. 

EXECUTIVE 
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Brandi & Jeremiah Whitmer  
GEORGIA

The Blessing She Almost Passed By

Sometimes the answer to a prayer doesn’t look anything 
like what you expected. For years, Brandi said no to building 
a Melaleuca business. Each time she was approached, she 
dismissed it without taking a serious look. 

“I judged Melaleuca before I understood it,” she admits. 

But in March 2023, Brandi found herself searching for a financial 
solution to support her family. 

“I was lying awake at night praying,” she says. “I knew I needed 
something stable.”

So when a trusted friend called once more and told Brandi, 
“There are smart women partnering with Melaleuca, and they’ve 
seen something you need to look at,” Brandi finally listened.

For Brandi, what immediately stood out wasn’t the wellness-
focused products or even the Compensation Plan—it was 
the mission.

“As an ER nurse, I’m a helper by nature,” she says. “When I heard 
Melaleuca’s mission, it really resonated with me.”

At 50 years old, Brandi has watched many friends spend decades 
balancing work, marriage, and family responsibilities—often 
without accolades or a word of thanks. 

“I don’t think people are appreciated, celebrated, or recognized 
enough in the world today,” she says. “But it’s different 
here. Melaleuca Marketing Executives feel seen, and that’s 
really special.”

Brandi’s Melaleuca business has also provided something her 
family deeply values: choice. Last year brought significant 
loss, including deaths in her husband’s family. Because of the 
flexibility Melaleuca provided, Brandi was able to be present 
when her loved ones needed her most.

“I could take my brother-in-law to doctor’s appointments when 
others had to work,” she says. “My husband and I were able to say 
yes to hospice care in our home. I also went on my first mission 
trip—something I’ve wanted to do for years.”

Looking ahead, Brandi’s goal isn’t simply advancement.

“My mission is to keep sharing a message of hope,” she says. “I 
want other skeptics to know that Melaleuca is different. It’s real. 
It’s stable. It’s safe.”

Brandi believes that there are others just like her—people lying 
awake at night, praying for a solution but not recognizing it 
when it first appears. Sometimes, the answer they’ve been 
searching for is the one they’ve been saying no to all along. 
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Benjamin & Brittany Kovacs OHIO

Perfect Timing

Little Baylor Kovacs came into the world on a Saturday in mid-
June, not long after his mother, Brittany Kovacs, learned that she 
had advanced to Executive Director 6. It was perfect timing.

So much had changed since his three older siblings were born. 
Brittany’s MLM organization fell apart throughout her previous 
pregnancies. Each time, she had to start over.

Baylor’s dad, Ben, had been in a similar quandary. If he missed 
a day of work, he missed a day’s pay. After Brittany gave birth 
to their third child and was instructed by her doctors that she 
needed time to rest and recover, Ben was eager to get back to 
work—uncertain if they would be able to replace Brittany’s 
MLM income. 

After her third baby was born, Brittany left the MLM world for 
good. As she built her new Melaleuca business, things began to 
change. “As my repeat income grew,” Brittany says, “we started 
to talk about having a fourth child. True story—we were on 
the President’s Club 2025 cruise when we found out we were 
pregnant again! And the Advancement Bonus we received came 

just in time. It allowed Ben to take time off so we could be 
together as a family.”

Knowing that all the old worries are taken care of this time has 
been a source of great peace of mind for Brittany. She has her 
team—and Melaleuca—to thank.

“I’m so grateful that I could bring this little boy into the world 
and just lean on my support team, my business partners, and all 
of my team members who are working to reach their own goals,” 
she says. “And I’m so grateful that we can all lean on each other 
whenever life is happening. We have a core leadership team who 
can pick up the slack to weather the ebbs and flows. There’s no 
sense of scarcity. We often tell each other that what we have is 
good yesterday, today, and tomorrow.”

Brittany spent several months on the brink of advancing to 
Executive Director 6. Now she sees this delay as a blessing in 
disguise. Her entire organization has been working toward their 
own goals. This advancement was the result of a rising tide  
lifting all boats—just days before Baylor arrived. What incredible 
momentum! 

Holding her tiny son in her arms, today all Brittany feels is 
tremendous contentment. He’s here at last—and his family’s 
future is bright. 
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Casey & Megan Garland ALBERTA

We Did It!

It was May 2025. Megan Garland, in her home office, grabbed 
a sticky note. On it, she wrote, “Make a decision and mean it. 
President’s Club 2026.” Then she framed that note and put it on 
her desk where she could see it every day. 

“I will work to qualify for President’s Club,” she told herself.

And she got to work.

A year later, on a Saturday evening in Salt Lake City, Megan 
heard her name called in front of thousands of other Marketing 
Executives. She and her husband, Casey, stood amid cheers and 
applause and walked to the Awards Gala stage to be recognized as 
President’s Club 2026 earners! It was, of course, an unforgettable 
experience and an extraordinary honor.

As Megan stood on the stage, a thought put a smile on her face. It 
was a simple yet profound thought: We did it! 

And it wasn’t about being part of President’s Club. 

“When I decided to work to qualify for President’s Club,” Megan 
says, “I told myself that even if my name didn’t get called, I 
was going to feel really proud of my efforts over the past year. I 

wasn’t going to feel discouraged because I could have done more. 
I was going to be able to say that I did everything that was in 
my control—I supported my team better, made more business 
approaches, got to know more people, and more. My team would 
as well. That’s why I thought, We did it! Realizing that was the 
best feeling.”

Megan has always liked to work hard and achieve big goals. But 
she realized something more as her leadership role grew. “For 
most of my life,” she says, “I was very much attached to the 
outcome. I’d get discouraged when something I had worked for 
didn’t materialize when I wanted it to.”

She decided to focus on giving her best efforts to what was 
within her control to do—and stop attaching her sense of 
accomplishment to the outcome.

That’s why she felt a sense of accomplishment even before she 
heard her name during the Awards Gala. And it’s why she gave 
her business partner constant support when, month after month, 
success stayed just out of reach. 

“Crystal Tosczak had been pushing toward advancing to Senior 
Director,” Megan says. “For months, it didn’t happen. But we 
didn’t get discouraged! We knew that if we were taking care of 
everything in our control, the results would follow.” 

And they did. Just weeks after Megan earned President’s Club, 
she advanced to Executive Director 4—and was able to celebrate 
Crystal’s advancement to Senior Director that same day! Once 
again, Megan did everything that was in her control, and the 
success naturally followed. 
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Natasha Rae & Ryan Banks ONTARIO

Building in the Little Moments

Natasha spent the early part of the day at Circle R Ranch. It was 
the nursery school year-end trip, and she watched her boys step 
into golden childhood days filled with horses, tractor rides, open 
air, and the delight of doing “all the fun things four-year-olds 
love to do” as Natasha puts it.

She was there for it. Not watching later through someone else’s 
photos. Not wishing she could have made it work. Just present. 
“We’re very fortunate to get to do that,” Natasha says.

That gratitude runs through the way Natasha talks about her 
Melaleuca business. Her path to Executive Director 3 wove 
through preschool hours, voice memos, park benches, evenings 
when her husband takes over with the kids, and the nooks and 
crannies of ordinary family life.

Her twins are in preschool for two hours in the morning. Her 
youngest is still at home. Twice a week, grandparents who live 
just down the street get their time with the boys. Natasha uses 
what alone time she has to build her Melaleuca business. Then 
she returns to the work that matters most to her: being present 
with her family. “It really has been building a business in the little 

moments for me,” she says. “And it’s allowed me to have so much 
time with my family.”

Natasha did not come to Melaleuca seeking a leadership role. 
After seven frustrating years in an MLM company, she knew 
what exhaustion felt like. She had tried to help people succeed 
and often felt as if she were dragging them forward. She 
knew that Melaleuca was different. But the magnitude of that 
difference didn’t dawn on her until she attended her first Quest 
with her husband. 

Sitting together, listening to everyday people describe how they 
were changing their lives and the lives of others, something 
clicked. “I was like, ‘I could really help people here,’” Natasha 
says. “I do have my hands on something special, and this is 
very different.”

That realization became even more meaningful when Natasha 
developed her first Senior Director. For someone who had once 
questioned whether success could truly be duplicated, watching 
a friend reach that milestone felt deeply personal.

The key is to focus on others. “It doesn’t matter if I’m scared 
to death to make an approach,” Natasha says. “If I know that 
Melaleuca could absolutely change this person’s life, I’m going to 
do it. When you change your mindset to be about them and how 
you can help, everything changes.”

That is Natasha’s leadership style—quiet, consistent, and tucked 
inside real life. A ranch trip. A voice memo. A message sent while 
the kids play. Little moments, consistently used, adding up to 
something bigger. 
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Bernabé Ramos &  
Nora Magallanes CALIFORNIA

A Light in Difficult Times

Although Bernabé Ramos and Nora Magallanes had been 
Melaleuca customers in the past, it wasn’t until March 2025 that 
they truly discovered the full scope of the company, including the  
business-building opportunity. At the time, the Ramos family 
was facing serious financial difficulties. As a solar energy broker, 
Bernabé had done work for some unethical companies that 
withheld substantial commission payments from contracts he 
had secured, placing him under significant financial pressure.

“They left me in a situation where I couldn’t pay my rent,” 
Bernabé recalls. “We were three months behind, and we were 
about to be evicted. That’s when I contacted Executive Director 4 
Brayan García and told him I urgently needed to start a 
Melaleuca business. I enrolled, and since I was already familiar 
with the products, I began sharing them with confidence. I didn’t 
know whether it would work out or not, but I was in great need, 
so I put my head down and got to work.”

Through determination, relentlessness, and a focus on the right 
activities, Bernabé began laying the foundation for a strong 
business. In less than three months, he reached Director 6.  

And because of his organization’s rapid growth, he found it 
crucial that his wife join him in the business.

“I hesitated at first,” Nora says, “but I trusted him. And the fact 
that we’ve worked together has been key to everything that has 
happened. Working as a couple and as a team, combined with 
consistency and dedication, has been a winning formula.”

In just over a year, Bernabé and Nora have built a Melaleuca 
organization that is transforming not only their own family’s 
circumstances but also the lives of those around them. Today, 
they are grateful for the financial stability they have found, the 
flexibility they enjoy, and the chance they have to make a positive 
impact on other people’s lives.

“We now have more time for our daughters,” Bernabé says. 
“And our financial situation has improved so much. Sometimes 
I still can’t believe it. Having a repeat income gives you peace 
of mind, security, and more family time. On top of that, it feels 
great to see your team earning substantial incomes of their own. 
It’s amazing that the more you help others, the more Melaleuca 
rewards you.”

“The most fulfilling part is connecting with people and knowing 
that you’re offering them something that is truly helping them,” 
Nora adds. “Knowing that we can provide a little light for others 
who may be going through difficult times is priceless.” 
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Brandi & Clint Newman FLORIDA

The Gift of Just Being There

Brandi Newman is working outside today near the pool, with the 
Florida sun warming the patio and her husband, Clint, practicing 
karate close by. For Brandi, that simple scene means everything. 
“Honestly, it’s just kind of surreal,” she says. “Military life was 
hard. There were a lot of sacrifices.”

Clint served in the Navy, missing holidays, birthdays, anniversaries,  
and long stretches of everyday family life. After retiring, he 
began working as a government contractor—it provided a strong 
income, but included another demanding schedule that still kept 
him from the freedom their family wanted.

Brandi had big goals, too. But the MLM she was working wasn’t 
taking her where she wanted to go. “My income started going 
backward,” she says. “I had really big goals, and financially, I was 
never going to hit them there.”

Brandi came to Melaleuca cautiously. But the more she learned, 
the more she saw something different: steady expectations, 
consistent effort, and leadership she could trust. “What we 
have here is so stable,” Brandi says. “Unlike some businesses, 
I know that I can wake up on the first of month and still 
have customers.”

Then last July, everything changed. Their daughter Layla was in 
a devastating car accident. Layla spent nine days on a ventilator 
in a medically induced coma, with extensive injuries from the 
waist down.

For months, Brandi and Clint rotated between the hospital, their 
home, and their other children. Because of Melaleuca, they could 
be where they were needed most.

Clint now helps with the business, manages their investment 
property, pressure washes, cooks, cleans, and brings Brandi coffee 
every morning. “He wakes up before me because the cats wake 
him up,” Brandi laughs. “My husband hands me my coffee, and 
then we go on a walk together. That’s something we’ve never 
been able to do before.”

To Brandi, that is freedom—not extravagance, but presence. “It’s 
the things you don’t even need money for,” she says. “It’s just 
having more time together.”

Now, she wants others to feel that same possibility. Her advice 
to other builders is simple: “It’s about small, consistent actions 
no matter what,” she says. “And keep it simple. Just get 1% better 
every day.”

Today, Brandi’s success looks like morning walks with Clint 
and the freedom to be present when her family needs her 
most. “We’re just super grateful,” she says. “We’re achieving our 
dreams here.” 

EXECUTIVE 
DIRECTORS

N E W 
A DVA N C E M E N T S

LAST MONTH’S 
EARNINGS

LIFETIME  
EARNINGS

$8,327
$193,803

Consult the Annual Income Statistics on page 58 for typical results.28  JULY 2026  |  MELALEUCA.COM/LIA



Rob & Trish Verzera OREGON

Something I Can Do from Anywhere

Each morning, Trish follows a typical routine of eating breakfast, 
brushing her teeth, and getting ready for the day. The only thing 
that changes is the view that awaits her when she pulls back the 
curtains. For the past five years, Trish and her husband, Rob,  
have led a nomadic lifestyle, traveling about the country in their 
fifth-wheel camping trailer. In that time, they’ve managed to visit 
almost all 50 states and build an Executive Director business  
on the road.  

“What I saw in Melaleuca was something I could do from 
anywhere,” Trish says. “I get to meet lots of people everywhere 
we go, and we’ll often meet up with friends and family in lots of 
different places, so building a Melaleuca business was something 
that perfectly fit our lifestyle.”

When Trish was introduced to Melaleuca, the stark difference 
between MLMs and Melaleuca was appealing. As someone who 
had been seriously burned from an MLM experience, finding a 
business model where she felt both she and others could succeed 
was nonnegotiable. After watching the Melaleuca Overview, she 
knew Melaleuca was the place to be. 

“It made sense for so many reasons,” Trish says. “After looking 
at the Compensation Plan and Melaleuca’s retention history, 
I knew it was a place I could 100% win. The big difference for 
me, however, was knowing it was a safe place for other people. 
If I was going to share this with my friends, it had to be a place 
where they could win as well.” 

Trish has earned the Critical Activity Bonus in 11 of the past 
12 months. As her consistency has played a crucial role in 
her success so far, she’s been able to find a balance between 
focusing on herself as well as those in her business who need the 
right push. 

“I make sure I’m doing my personal activity, and then I look at 
everyone in my organization and determine who to focus on,” 
Trish says. “I figure out the next move for them and what needs 
to happen for them to make that move. I focus on who’s going to 
do the work and who’s willing to get a little uncomfortable.” 

Convention 2026 was the perfect setting for her to reflect on the 
business she’s built so far and where she wants to be 12 months 
from now—National Director.

“I know it’s a lofty goal, but a lot can happen in a year,” Trish 
says. “This business isn’t about me—it’s about helping other 
people win. And I know if I’m doing right by them and helping 
them cross the finish line, it aligns with my goals too.” 

EXECUTIVE 
DIRECTORS

N E W 
A DVA N C E M E N T S

LAST MONTH’S 
EARNINGS

LIFETIME  
EARNINGS

$18,145
$186,156

Consult the Annual Income Statistics on page 58 for typical results. JULY 2026  |  MELALEUCA.COM/LIA   29



30  JULY 2026  |  MELALEUCA.COM/LIA

S
T

A
G

E
 t

o 
P

A
G

E
: 

C
on

ve
nt

io
n 

E
ss

en
ti

al
s

30  JULY 2026  |  MELALEUCA.COM/LIA

“If you want to cross the finish line, 
don’t ever sit down!” —Frank VanderSloot

BUS IN ESS  BU ILD ING
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Momentum doesn’t happen by accident. 
Legacy isn’t built overnight. Strong 
relationships require intention. And 
meaningful service requires us to think 
beyond ourselves. Yet when all of 
those things come together, something 
extraordinary happens—lives transform 
for the better!

 We heard from so many Melaleuca leaders 

at Convention 2026, but I wanted to 

highlight a few major themes from those 

trainings and presentations. I hope they 

inspire you to look back at this event and 

say, “This was the experience that changed 

everything for me.” 

Let Momentum Carry  
You Through  
Executive Chairman Frank VanderSloot 

spent a lot of time talking about 

momentum and urgency, and his message 

couldn’t have come at a better time. We 

just experienced a record-breaking Fast 

Track period, and every one of you should 

be proud of what you’ve accomplished.

However, momentum is fragile. It takes 

effort to build and discipline to maintain. 

Advancements, enrollments, customer 

growth, and developing leaders all create 

momentum—and once it’s gone, it’s much 

harder to get back. Frank reminded us that 

it’s easier to keep momentum than it is  

to rebuild it.

One of my favorite examples was his 

marathon analogy. If you’re running a race, 

you can slow down and catch your breath, 

but you can’t sit down. The moment you 

let fatigue take over, getting started again 

becomes much more difficult. The same 

principle applies to building a business. 

Consistent action—even at a slower pace—

keeps you moving forward.

Corporate Director 7 Alan Pariser 

reinforced that message during the 

workshops. He reminded us that people 

need what we offer now more than ever 

before. People are looking for solutions, 

stability, and a way to create a better future. 

The need is real. The opportunity is real. 

And the time to act is NOW!

Your Legacy Is What You Create 

The second major theme we heard 

throughout the week was leadership, 

PRINCIPLES 
FOR BUILDING A 
LASTING LEGACY

CONTINUED >>

PRESENTED BY  
Erin Clark 
Corporate Director 7
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Stage to Page: Erin Clark’s Convention Training 

These leadership insights shaped 
Convention 2026. Now it’s your turn to 
put them into action! 

6

THEME 1
 THEME 2

B US INESS  BU IL D ING



32  JULY 2026  |  MELALEUCA.COM/LIA

S
T

A
G

E
 t

o 
P

A
G

E
: 

C
on

ve
nt

io
n 

E
ss

en
ti

al
s

responsibility, and the impact we leave 

behind. How many of you listened to 

the speakers onstage and thought, “I 

want to be there someday?” Or watched 

the legacy leaders—people who have 

represented this company for 20, 25, 

30, 35, and 40 years—walk across the 

stage and imagined what it would feel 

like to leave that kind of impact? Think 

about Corporate Director 9 Ed Bestoso 

and his beautiful wife. Together, they 

have earned $66 million and have helped 

their personal enrollees earn over $100 

million! That is a legacy for their babies 

and your babies and my babies. My 

point is that these leaders have built an 

incredibly strong foundation through 

years of consistent effort, service, and 

commitment. And you can too.

Relationships, 
Community, Family 

In this business, there are ups and downs, 

victories and setbacks, and moments that 

test us. But it’s the relationships that stay 

steady through it all. 

Executive Director 6 Meghan Dirk 

shared a message that really resonated 

with me. She talked about the 

importance of surrounding yourself 

with the right people. Looking around 

this room, I couldn’t agree more! Many 

of us have found more than a business 

here—we’ve found a community 

and built friendships that extend far 

beyond products, presentations, and 

events. We’ve celebrated life’s greatest 

moments together, and we’ve stood 

by each other through some of life’s 

hardest challenges. 

A few members of my own team  

have recently been hit with things that 

you pray you never, ever have to go 

through—especially as a parent. But 

watching them support each other has 

just been so incredible. We really do create 

friendships that are different than anything 

else outside of what we have going on 

here. I think it’s because we’re building 

something that’s bigger than ourselves. 

Business philosopher Jim Rohn once said, 

“You are the average of the five people 

you spend the most time with.” Whether 

or not that’s literally true, the principle 

is powerful. The people you surround 

yourself with influence your mindset, 

your habits, your goals, and, ultimately, 

your future. So choose your circle wisely. 

Because when amazing people come 

together with a shared purpose, amazing 

things happen!

Live the Mission  
The fifth lesson we heard throughout 

the week was about service and mission. 

What’s Melaleuca’s mission? Hopefully you 

know it by heart. But more importantly, I 

hope it’s written on your heart.

Corporate Director 9 Ed Bestoso often says 

that the force of who you are will naturally 

be reflected in what you do. Executive 

Director 9 Chantel Brooks reminded 

us that building a business starts with 

changing your own life first.

Both of them are spot on. 

There is no shame in fighting for your 

family. There is no shame in wanting 

something better for your future. If you’re 

out there working hard, paying off debt, 

creating opportunities, and building a 

better life for the people you love, that’s 

something to be proud of.

But living the mission goes deeper than 

personal success. Getting burned out is 

much harder when you embrace service 

as your purpose. Why? Because your focus 

shifts from yourself to the people you’re 

helping. Every customer served, every 

family impacted, and every life changed 

becomes part of something larger than 

your own goals.

President Cole Clinger was absolutely right 

when he said, “We don’t stop until every 

one of our people have reached their goals.”

Be a Steward of the Products 
One message we heard repeatedly at 

Convention was simple: products first. 

National Director 9 Brooke Paulin, 

National Director 9 Chelsie Gilbert, 

Corporate Director 9 Ed Bestoso, and 

Frank VanderSloot all echoed the same 

principle. Melaleuca is a wellness  

product company. 

Think about it. We don’t spend our days 

creating content about a pipe dream or 

beach vacation money. We talk about 

products because the products are what 

create lasting customers. That’s why we 

have a 97% monthly retention rate! 

Sometimes we can get so focused on 

enrollments, ranks, and growth that we 

forget what brought us here in the first 

place. How many of you joined because 

of Tub & Tile™? Sol-U-Mel®? The Peak 

Performance Pack? Mela-Out® Magnesium? 

Anyway, now you’re here! 

I also love that we get to give people the 

opportunity to eat high-quality, hormone-

free, antibiotic-free Riverbend Ranch® 

Black Label Beef. And by supporting small 

ranches, we champion the little guy even in 

that space!

My point is that you should never overlook 

the power of what we have. There are 

millions of people who are still using 

products that don’t deliver the results 

they’re looking for—these are the potential 

customers who are waiting to hear about 

solutions that could genuinely improve 

their lives.

THEME 3
THEME 4

THEME 5

BUS IN ESS  BU ILD ING



FEBRUARY 2023  |  MELALEUCA.COM   33

Lessons shared  

by Melaleuca’s 

leading 

Marketing Executives

Melaleuca events  

are where our leaders 

come together  

to share their latest 

insights and best 

practices. Look to this 

series to see excerpts 

from past events.

S T A G E
to P A G E

Lead with Faith 
The final theme woven throughout 

Convention was faith. Think about it: 

Was there a single story shared that didn’t 

include faith in some way? Not necessarily 

faith in a religious sense, but faith in 

something bigger than ourselves. Faith in 

Melaleuca. Faith in our leadership team. 

Faith in our products. Faith in the people 

we serve. And perhaps most importantly, 

faith in each other!

Frank VanderSloot said that faith is the 

most powerful force on the planet. If we 

believe we can do something, we’re far more 

likely to achieve it. But he also reminded 

us that true faith isn’t blind optimism—it’s 

built on evidence and experience. When 

Melaleuca began, there wasn’t much 

evidence to point to. There were no decades 

of success stories, no $2 billion in annual sales, 

no clinical trials, and no proven track record. 

Yet Frank and the early leaders moved forward 

anyway because they believed in the vision 

long before the results were visible. 

Today, we have more than four decades of 

growth and success along with hundreds 

of thousands of loyal customers! We have 

industry-leading retention. We have scientific 

validation, product innovation, and a proven 

business model. We have countless stories 

of lives that were changed because someone 

chose to believe.

So if you’re building a business in 2026, don’t 

let doubt become your biggest obstacle. 

Believe in the products. Believe in the mission. 

Believe in the people around you. And most 

importantly, believe in what is possible for 

your own future! 

THEME 6
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Modern life runs online. Protecting your identity should too! In an 
increasingly risky digital world, InfoGuard Advanced Identity Protection 
makes online safety part of your financial strategy, not an afterthought.
From banking and shopping to social media and streaming, nearly every part of modern life is connected.  
But while digital convenience has made life easier, it has also created new opportunities for identity theft. 

According to cybersecurity experts, most people have no idea when their personal information has been 
exposed. And in many cases, identity theft goes unnoticed until financial damage has already been done! 
For example, although your bank alerts you to suspicious charges, it can’t alert you when your Social 
Security number shows up on the dark web.

That’s why proactive protection matters. 

According to the Federal Trade Commission, 
identity theft reports remain one of the 
most common consumer complaints in the           
United States. 

Credit fraud is no longer limited to stolen credit 
cards. Today’s threats can include identity theft 
tied to Social Security numbers, new account 
fraud, payday loan scams, medical identity theft, 
and even driver’s license misuse.

These crimes often take place without warning. 
Why? Because your credit card company can’t 
see dark web activity, SSN fraud, or court 
records—so by the time something does go 
wrong, the issue has snowballed. And resolving 
it is expensive, stressful, and time consuming. 

• �1 in 3 Americans have  
experienced identity theft

• �2.1M tax returns were flagged 
for potential ID theft last filing 
season

 
• ��200+ Hours 

That’s the average time it takes 
to resolve identity theft without 
professional help. InfoGuard’s 
certified restoration specialists 
help do that work with you!

A Growing Threat in  
a Digital World

The Hidden Cost of  
Digital Connection 
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®

Invest in More Than a Safety Net!
Most people patch together protection with services that only alert you after suspicious activity has already 
occurred. It feels like a plan, but fragmented tools leave gaps. InfoGuard Advanced Identity Protection provides 
continuous dark web monitoring, real-time alerts, SSN surveillance, court and criminal record tracking, and payday 
loan detection, as well as certified specialists who step in to support you the moment something goes wrong. The 
goal? To identify threats early and provide guidance before small issues become major problems!

Identity protection today is about more than credit 
monitoring. It’s about helping protect the many 
pieces of your personal information that power 
everyday life. As a Melaleuca Member, you have 
access to one of the most comprehensive identity 
protection services available in the world—at a price 
that makes it an obvious decision!

Monitors What 
Others Miss.  

Dark web, SSN activity, payday 
loans, court records, change-
of-address, driver’s license, 

medical accounts, passports—
all protected.

You’re Not Left to 
Handle It Alone.   
ICFE-certified restoration 

specialists help manage the 
recovery process and work 

to restore your identity. 

Covers  
the Whole  

Family.   
One affordable plan 

protects every member at 
your address.

$1 Million. Zero 
Deductible!    

Insurance that  
covers lost wages, legal 
costs, and more if the 

worst happens.

$$

GET STARTED FOR JUST $5
Call 208-534-3633 for exclusive offers

or visit Melaleuca.com/InfoGuard.

A Member Benefit  
from Melaleuca Services
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Jordan De La Cruz is a US Army combat 
veteran who spent 10 years in active duty 
fighting to protect his country’s freedoms. 
The rigors of his work took a toll on his 
body, especially his back and knees. But 
getting these problems properly resolved and 
starting the healing process wasn’t possible 
during active duty. To keep moving, he had 
little choice but to get by on painkillers. 

After his military service ended, Jordan knew 
that if he continued to rely on painkillers 
and muscle relaxants, he’d end up like so 
many combat veterans did. “They would 
allow their pain to take over their lives and 
lose their sense of usefulness,” he says.

Jordan decided that he wanted a better life 
than that. “I wanted freedom of movement,” 
he says. “I wanted to be the dad and the 
grandfather who could chase after his 
children and grandchildren.”

To have that life, he decided to get proactive 
with his daily wellness. That meant getting 
off the couch and getting active as well as 
eating a healthy diet and getting optimal 
daily nutrition to fuel that activity. 

“I was looking for more natural ways to give 
my body what it needed,” Jordan says. “And 
what I found with Melaleuca gave me hope 
that the path I had chosen was possible.”

As he began taking Melaleuca supplements, 
Jordan noticed a greater sense of well-being 
in his everyday life. He felt more physical 
energy and mental clarity, which not only 
supported his active lifestyle but also 
allowed him to take care of his family the 
way he wanted to.

“I’m a dad of three girls,” Jordan says, 
“and being an active dad is so important 
to me! It’s how I know I’m living the life I 
wanted—a better life!”

It’s 11:30 a.m. on a Friday, and Jordan and 
Beverly are clothes shopping with their 
three-year-old. Jordan loves having the 
time and energy for these kinds of family 
activities. He’ll devote time to his Melaleuca 
business, but that will be when he chooses. 

Beverly also loves the impact that Melaleuca 
has made on her family’s wellness. “Before 
I had my kids,” she says, “I would often 
ask why we tended to wait until we had 

a serious health issue before we started 
making healthy changes. And I decided that 
I could help my kids avoid those problems. 
I want them to learn to be proactive with 
their wellness. 

“I love that I don’t have to constantly be 
researching which products work the 
best. When anyone in our family needs 
to improve in some areas, Melaleuca 
consistently provides products with high-
quality ingredients that work well for our 
family—products we trust!”

Jordan only has to look back at what he 
faced after his military service to understand 
how life changing that one decision turned 
out to be: the decision to actively pursue 
a better life rather than succumbing to 
the pain. With Melaleuca backing him 
up, his decision has enabled him and his 
family to look forward to a future full of 
wellness—and freedom.

“I was looking for more natural  
ways to give my body what it 
needed. And what I found with 
Melaleuca gave me hope that the 
path I had chosen was possible.”       

—Executive Director Jordan De La Cruz

Lifestyle of Activity    
      and Wellness

How the De La Cruzes Chose a  
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* �These statements have not been evaluated by the Food and Drug Administration.  
These products are not intended to diagnose, treat, cure, or prevent any disease.

4

PEAK PERFORMANCE TOTAL 
HEALTH PACK
In the Peak Performance Total 
Health Pack, Jordan has found the 
comprehensive nutritional support 
to help him pursue the active 
lifestyle he wants with greater 
energy and well-being.*

ECOSENSE® CLEANERS
The De La Cruzes love how clean and fresh 
EcoSense cleaners keep their home—all 
without the harsh chemicals they don’t want.

  Products That  
        Changed the Game for Jordan & Beverly 

FLORIFY® FOR KIDS
Knowing that good gut health is essential 
to optimal wellness, Beverly gives her girls 
Florify for Kids daily for extra gut health 
support as they grow.*

RESTEZ™ AND 
MELA-OUT® MAGNESIUM
Jordan relies on these products 
to help him relax more deeply 
and sleep better—two keys to 
sustaining the active lifestyle  
he chooses.* 

RENEW® INTENSIVE SKIN 
THERAPY LOTION
Jordan and Beverly have relied on  
Renew Lotion to help soothe and 
moisturize their daughter’s dry skin ever 
since she was a baby.
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HYDRATION
Let Us Introduce You to

Proper hydration is 
critical to your total-
body wellness!
You depend on water every 
moment of every day. Every 
cell in your body needs water 
to function properly. Staying 
properly hydrated no matter 
what you’re doing or what your 
environment is like is essential 
to enjoying optimal wellness.

BRAIN 
Your brain consists of about 73%  
water and reacts negatively to even 
mild dehydration. In your brain, 
dehydration can reduce focus,  
memory, and mental clarity and 
increase fatigue, anxiety, and irritability. 

JOINTS 
Your joints rely on proper hydration 
for flexibility; smooth, comfortable 
movement; and reduced wear and 

tear. Dehydration can lead to stiffness 
and discomfort in your joints.

KIDNEYS  
Your kidneys need water to help 
filter waste properly and reduce 

your risk of kidney stones and 
urinary tract infections.

DIGESTIVE SYSTEM 
Your digestive system is sensitive 
to proper hydration levels. 
Water supports everything 
from your saliva production and 
optimal stomach acid balance 
to nutrient absorption function. 
Being dehydrated can lead to 
constipation. 

CARDIOVASCULAR SYSTEM 
In your cardiovascular system, 
your blood volume depends 
heavily on your hydration levels. 
When you’re dehydrated, you’re 
more susceptible to lower blood 
pressure, dizziness, and a higher 
heart rate. In fact, your heart has 
to work harder when you’re not 
getting enough water.
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Rehydrate fully 
with electrolytes!
When you sweat during physical 
activity, you lose both water and 
electrolytes—minerals that help 
regulate your muscle function 
and much more in your body. 
An electrolyte drink can help 
restore lost electrolytes quickly, 
but those electrolytes also 
come from citrus fruits, 
greens, whole grains, dairy 
and soy products, and many 
other foods and drinks you 
regularly consume.

When do you need 
even more water?
You should always get at least your 
daily recommended amount of water. 
But you should get even more if you:

ARE EXERCISING

LIVE IN A HOT, DRY CLIMATE

�CONSUME A HIGH-PROTEIN  
OR HIGH-FIBER DIET 

�HAVE CONSUMED CAFFEINE  
OR ALCOHOL

�ARE PRONE TO SWEATING  
A LOT NATURALLY

HAVE DARK YELLOW URINE

��ARE EXPERIENCING  
ENERGY CRASHES

ARE THIRSTY

�ARE EXPERIENCING HEADACHES  
OR BRAIN FOG

�ARE EXPERIENCING A RAPID 
DROP IN PERFORMANCE DURING 
A WORKOUT

How  
much 

water do 
you need 

to stay 
properly 

hydrated?

A simple rule of thumb is to 
take your weight in pounds 
and divide it by two to find 
the amount of water you 
should be getting every day. 

In general, men should be 
getting 15.5 cups (124 fl. 
oz.) each day.

For women, it’s 11.5 cups 
(92 fl. oz.) each day.

This includes the water you 
drink and what you get from 
the foods you eat. But make 
sure to check the list on the 
right for conditions when 
you may need even more 
water each day. 

Did you know that 2/3 of 
your body weight is water? 
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Born in Freedom,  

Built to Enhance Lives

 

 

 

 

 

 

Walk into the Melaleuca Global Headquarters, 

and you’ll be greeted by Abraham Lincoln.  

 
A life-sized bronze statue of the sixteenth 

president, at least. You’ll also meet George 

Washington, Thomas Jefferson, and Benjamin 

Franklin in sculpture and paint as you explore 

the atrium.

These aren’t decorations. They’re 

declarations. They are a recognition and a 

reminder of the values and freedoms that 

created and preserved the nation Melaleuca 

calls home—and that are reflected in 

Melaleuca’s mission.
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This July 4, the United States of America 
achieves 250 years of nationhood.

Two and a half centuries have passed since 
America pronounced a bold idea to the world: 
that people are born with God-given rights, that 
government exists to protect those rights, and 
that freedom—not force—should shape the 
future of a nation.

It created room for ordinary people to 
worship, speak, work, build, debate, dream, 
fail, begin again, and rise. It gave families the 
chance to own land, start businesses, improve 
their communities, and pass opportunity to 
their children.

It gave the “little guy” a chance. And in many 
ways, Melaleuca’s story could only have 
happened here.

A Company at Home in America 
Melaleuca was founded in Idaho Falls, Idaho, in 
1985. It did not begin with massive advertising 
budgets or a national retail footprint. It began 
with a handful of products, a better way to 
shop, and a mission: To enhance the lives 
of those we touch by helping people reach 
their goalsSM.

That mission has now reached millions of 
households. But Melaleuca’s growth did not 
happen in a vacuum. It happened in a country 
that allowed free enterprise to thrive.

America’s advocation of free enterprise made 
it possible for a small company in Idaho to 
compete, innovate, manufacture, improve, 
and serve. It gave Melaleuca room to challenge 
industry norms, invest in research, create better 
products, and choose word-of-mouth referrals 
over traditional advertising.

In a free market, a company does not succeed 
simply because it exists. Customers decide. 
Families decide. The marketplace decides.

That principle has shaped Melaleuca from 
the beginning. If a product is not superior, 
Melaleuca will not sell it. If customers do not 
find real value in the products, they will not 
continue shopping. If the company does not 
keep earning trust month after month, the 
business cannot grow.
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Melaleuca grows because one person has a 
good experience and chooses to share it with 
another. A mother tells a friend about safer 
cleaners. A family replaces everyday products 
with better alternatives. A customer becomes a 
Product Advocate. A Product Advocate becomes 
a Director. A Director helps someone else build 
confidence, skill, and repeat income.

That kind of growth depends on freedom: the 
freedom to speak, recommend, build, serve, and 
be rewarded for helping others.

And it reflects something deeply American—the 
belief that ordinary people, given the right tools 
and opportunity, can do extraordinary things.

The Responsibility of Prosperity 
Free enterprise made Melaleuca’s growth 
possible. Melaleuca’s mission gives that 
growth meaning.

In America, a business can be more than just 
a business. It can be a vehicle for good. It 
can create jobs, reward hard work, innovate 
better products, strengthen families, and 
help the average household gain a little more 
breathing room.

That is what Melaleuca has worked to do for 
more than four decades.

And perhaps that is why the company’s 
American roots matter so much. The United 
States has always been at its best when freedom 
and responsibility have worked together. 
Opportunity paired with effort. Success paired 
with service.

Melaleuca’s story reflects that same balance.

Freedom Worth Remembering 
Fourth of July celebrations are often filled 
with parades, picnics, music, and fireworks. 
Those gatherings are beautiful and fitting. But 
America’s 250th birthday invites us to remember 
what made them possible. Generations of 
men and women have stepped forward to 
protect the freedoms that Americans enjoy. 
Some came home to build families, businesses, 
neighborhoods, and communities. Others never 
came home at all.

Their sacrifice makes everyday freedoms 
possible. Melaleuca has long 

honored that sacrifice. Each year in Idaho 
Falls, the Melaleuca Freedom Celebration 
brings families together in a powerful tribute 
to America’s founding ideals and to those who 
have defended them. It is more than a fireworks 
show. It is a reminder that gratitude must be 
taught, remembered, and renewed.

Because freedom can fade when it is taken 
for granted.

A Mission Worthy of Freedom 
America is not perfect. It never has been. 
Its history includes struggle, contradiction, 
sacrifice, courage, and renewal. But one of 

the remarkable things about America is that 
its founding ideals have given the nation a 
standard to keep reaching toward.

Freedom. Self-government. Religious liberty. 
Freedom of speech. The dignity of work. The 
right to pursue happiness.

These ideals are not museum pieces. They 
are living principles that must be understood, 
protected, and passed on.

Melaleuca exists because freedom gave it 
room to grow. Free enterprise gave it room to 

compete. Customers gave it trust. Families gave 
it purpose. And America gave it a home.

As the United States salutes 250 years, 
Melaleuca celebrates with gratitude—for 
those who founded, those who fought, those 
who served, those who built, and those who 
continue to preserve the freedoms that make 
enhancing lives possible.

Two hundred and fifty years after America 
declared its independence, the work of freedom 
continues. It continues in homes, businesses, 
communities, churches, schools, and families. It 
continues every time someone chooses courage 

over comfort, service over selfishness, and 
responsibility over entitlement.

And at Melaleuca, it continues every time 
someone reaches out to enhance a life. That 
is a legacy worth celebrating, a country worth 
honoring, and a mission worthy of freedom. 

Because freedom can fade when  
   it is taken for granted.



This Is Where 
Growth Happens

Melaleuca’s online Business Center has been merged with Grow—giving you one powerful place to 
access the tools, training, and content you need to build your Melaleuca business with confidence.

Grow Mobile App

MORE Tool

Organization Browser

BEST Series & Leadercast

Profile Cards

Customer Filters

Team Filters

To-Dos
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Update Center

Celebration

Enrollment Center

Follow-Up Center
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GROW HOME PAGENEW!

Open the Grow 
Home Page 

and Grow On!



A mint that freshens breath? 

Expected. A mint that supports  

a healthier microbiome?*  

That’s Exceed™. 

With one billion CFU of Bifidobacterium lactis 

in every mint, plus white button mushroom 

extract and xylitol, Exceed Oral Probiotic 

Mints help support beneficial bacteria in your 

mouth—promoting a healthier oral  

microbiome, fresher breath, and better  

whole-mouth wellness.

With Exceed Oral Probiotic Mints, you’re not 

just masking odor, you’re supporting the 

environment where fresh breath begins.*

Use twice daily after brushing and flossing. 

Don’t chew. Let it dissolve slowly fo the 

best results.

N EW !

MEET THE MINT 
THAT DOES MORE
MEET THE MINT 
THAT DOES MORE

* This statement has not been evaluated by the Food and Drug Administration.  
This product is not intended to diagnose, treat, cure, or prevent any disease.





Inflation continues to rise. The price of gasoline 
and travel has skyrocketed. And the need to 
stay healthy is greater than ever as medical 
costs climb. For these reasons and hundreds 
more, families across North America need 
Melaleuca—Now More Than Ever!
In mid-May, thousands of Marketing Executives gathered in Salt Lake 
City, Utah, with one question in mind: Why is now the right time 
for me to build a business? For some, the answer was financial. To 
reduce debt, to afford activities, to open up possibilities. For others, 
the answer was personal. They want more time, more purpose, more 
confidence, or to set a stronger example for their children. And for 
many, the answer was simple: To share the solutions they had found 
at Melaleuca with those they care about.

In three unforgettable days filled with hands-on workshops, product 
reveals, expert training, meaningful recognition, and real connection, 
attendees were reminded that building a Melaleuca business is 
simple, but not always easy. It’s about putting others and their goals 
above your own—even as you help them find a better way to live a 
longer, happier, more vibrant life.

Whether you’re just getting started or recommitting to your goals, 
Convention 2026 made one thing unmistakably clear: There has 
never been a better time to share Melaleuca with confidence.

Now More Than Ever is not just a theme. It is a reason to act.

CONTINUED>>



   WHY 
NOW

   WHY 
NOW My kids need me!

   WHY 
NOW

   WHY 
NOW

After 13 years with 
Melaleuca, it’s time! 

Let’s do this!

   WHY 
NOW

   WHY 
NOW

It’s time for financial  
freedom for my family.



2026 Marketing Executives of the Year

Morgan & Derek Martin
Winning Melaleuca’s most prestigious award once is 
extraordinary. Winning it two years in a row is a testament 
to uncommon consistency, leadership, and heart. For 
Corporate Directors 4 Morgan and Derek Martin, being 
named the 2026 Marketing Executives of the Year reflects 
more than business growth—it reflects generations of 
lives being changed through a team that continues to 
rise together.

For Morgan, the accomplishment is especially meaningful 
because it has never come at the expense of what 
matters most. When her young son told her, “You don’t 
work,” she realized something powerful: She had built a 
successful Melaleuca business in a way that still allowed 
her to be fully present for her family. 

Her advice to other Marketing Executives is simple but 
profound: stay consistent, loosen your grip, and trust the 
process. “Surrender to the timeline,” she says. “When you 
let go, you open your hands to receive the blessing.”

Derek describes Morgan’s leadership best: “She’s truly 
chasing impact.”





FROM LEFT TO RIGHT

Executive Directors 2	 Ian & Karah Bosmeijer
Executive Directors 2	 Devan (& Adam) Rothers
National Directors 7	 Geneveve (& Sean) Sykes
Executive Director 6	 Meghan Dirk
Executive Directors 9	 Jeremiah & Brandi Whitmer
National Directors	 Katie & Ryan Anderson
Executive Directors 4	 Casey & Megan Garland



FROM LEFT TO RIGHT

Executive Directors 2	 Ian & Karah Bosmeijer
Executive Directors 2	 Devan (& Adam) Rothers
National Directors 7	 Geneveve (& Sean) Sykes
Executive Director 6	 Meghan Dirk
Executive Directors 9	 Jeremiah & Brandi Whitmer
National Directors	 Katie & Ryan Anderson
Executive Directors 4	 Casey & Megan Garland

National Directors 	 Kyle & Lauren Murphy
Executive Directors 9 	 Lucas & Chantel Brooks
National Directors 3	 Sadie & Brent Kolves
Corporate Directors 5	 Ashley (& Brandon) Olive
Executive Director 6	 Emily Raynes
National Directors 	 Jenna (& Nolan) Trudeau
National Directors 9	 Bo & Chelsie Gilbert

Corporate Directors 4	 Derek & Morgan Martin 
Corporate Directors 	 Alan & Heather Guzzino
Corporate Directors 4 	 Seville (& Rachaell) Ko 
Corporate Directors 7 	 Aaron & Erin Clark
Corporate Directors 9 	 Monica & Rafael Rojas



Corporate Directors 4	 Derek & Morgan Martin 
Corporate Directors 	 Alan & Heather Guzzino
Corporate Directors 4 	 Seville (& Rachaell) Ko 
Corporate Directors 7 	 Aaron & Erin Clark
Corporate Directors 9 	 Monica & Rafael Rojas



National Director	 Keely Trimble
Executive Directors 7	 Michel & Gile Beaudoin
Corporate Directors 7	 Alan & Sondra Pariser
National Directors 9	 Lynn & Dave Crescenzo

Corporate Directors 4	 Lance & Michelle Smith
Executive Directors 9	 Rick (& Mendy) Abrahamson
National Directors 7	 Michael & Terry Commisso
Executive Director 5	 Danny & Dawn Tore
Corporate Directors 9 	 Teresa & Ed Bestoso

FROM LEFT TO RIGHT

   WHY 
NOW

   WHY 
NOW

Life is too short and time  
is a precious commodity.

   WHY 
NOW

   WHY 
NOW

I want to leave a legacy for 
my children and give back 
to my community.



A Celebration of Purpose and Progress
When you say yes to Melaleuca, you’re not just choosing safer, 
eco-friendly, better-for-you products. You’re choosing to be 
part of a mission that enhances lives in practical, meaningful, 
lasting ways.

At Convention 2026, we honored those who have chosen to act 
on that mission with consistency, courage, and belief. Together, 
we celebrated new and advancing Senior and Executive 
Directors, as well as National, Corporate, and Presidential 
Directors, as they walked across the Melaleuca stage—a 
powerful reminder that progress belongs to those who keep 
showing up.

We also celebrated the Total Financial Freedom Award by 
watching dedicated leaders burn their mortgages, a moving 
symbol of what can happen when families choose discipline, 
vision, and long-term commitment. These moments weren’t just 
recognition. They were proof.

Proof that goals can be reached. Proof that ordinary people can 
build extraordinary futures. And proof that the decisions you 
make now can shape your family’s life for years to come.

   WHY 
NOW

   WHY 
NOW

I have been putting  
it off long enough!

   WHY 
NOW

   WHY 
NOW

I owe it to myself to reach my 
full potential. Life is passing 

by and I want to say yes more!



   WHY 
NOW

   WHY 
NOW

We will finish  
what we started.

   WHY 
NOW

   WHY 
NOW

Because my family  
deserves a better life!



   WHY 
NOW

   WHY 
NOW

To be debt-free and  
have more freedom!

Focus on What 
Happens Next

Maybe because your family needs 
more breathing room. Maybe 
because prices keep rising and an 

extra income stream matters more than it used 
to. Maybe because you want more time with your 
children, more choices in your schedule, or more 
peace in your finances. Maybe because someone 
you know is looking for better products, better 
options, or a better way forward—and you are the 
person who can introduce them to it.

Whatever your reason, Convention 2026 made one 
thing clear: Melaleuca is built for right now.

The future you want will be built through the 
conversations you begin, the appointments you set, 
the Melaleuca Overviews you share, the Strategy 
Sessions you hold, and the people you help—
starting now.

Convention 2026 reminded us that urgency is clarity. 
It is the moment you realize that what you have with 
Melaleuca is too important to keep to yourself.

And whether you were able to attend Convention 
2026 or not, the invitation is the same: Decide  
that now is your time, then take the next step  
with confidence.

The need is real. The opportunity is solid. And the 
moment is now! 

   WHY NOW   WHY NOW



82% 
customers

Product Advocates
8% of all Melaleuca customers have referred at least one customer but fewer than eight customers. As those 
customers purchase products directly from Melaleuca, those who referred them receive a small commission.  
These households are not necessarily interested in the financial opportunity. Their relationship with Melaleuca  
is focused on their love of Melaleuca products. Their “status” is determined by how many customers they have 
referred. A Product Advocate has at least one customer. A Product Advocate 2 has referred at least two customers, 
and a Product Advocate 3 has referred at least four customers. While these individuals may not be considered 
serious business builders, their customers (like the vast majority of Melaleuca customers) come from  
word-of-mouth referrals. Therefore, the overall contribution of these individuals is significant. 

Beginning a Business
About one out of ten customers (10%) decide to start their own Melaleuca business and eventually  
achieve Director status, which is considered the first step to becoming a business builder. Directors have  
made a significant effort (probably spent 50 hours or more) in developing at least eight Melaleuca customers. 
Those estimated 50 hours could have been spent in a single week or could have been spent over several years. 
But at some point in their lives, Directors have invested enough time and effort to develop (and maintain)  
at least eight Melaleuca customers.

10% 

business
builders

8% 
product 

advocates

annual income
personal 

customers
total active 

customers
time to  

achieve status

high low average minimum average minimum average shortest longest

PRODUCT ADVOCATE $2,083 $14 $110 0 1 1 4 1 Mo. 406 Mo.

PRODUCT ADVOCATE 2 $3,898 $28 $234 2 2 2 8 1 Mo. 436 Mo.

PRODUCT ADVOCATE 3 $5,295 $57 $520 4 5 4 18 1 Mo. 390 Mo.

annual income personal 
customers

total active 
customers

time to  
achieve status

high low average minimum average minimum average shortest longest

DIRECTOR 1–2 (89.8%) $25,685 $274 $2,191 8 17 8 77 1 Mo. 373 Mo.

Customers
The majority (82%) of those who 
buy Melaleuca products each month 
are strictly customers. They are not 
pursuing the Melaleuca financial 
opportunity. Therefore, they do not 
receive compensation from the 
company. They purchase Melaleuca 
products simply because they want  
to be healthy, and they believe that 
Melaleuca products will help them 
with that goal. Having customers  
who are loyal to our brand simply 
because they love our products 
provides the strongest foundation  
for our business opportunity.

MELALEUCA 2024 ANNUAL INCOME STATISTICS
Our entire customer base of more than a million customers have all been referred by someone who loves our products. 
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Initial Leadership Status
Leaders at these statuses have made a more serious effort to build a Melaleuca business. Those who have reached these 
leadership statuses have not only invested enough effort to refer several customers but have also helped some of those 
customers start a business and become Marketing Executives. Those Marketing Executives have, in turn, referred 
additional customers who purchase Melaleuca products each month.

Advanced Leadership Status
Those Marketing Executives who reach Senior Director or above have shown substantial interest and dedication in 
building a Melaleuca business. While most do not work their businesses full time, it is essential that they invest some 
time each month nurturing, training, and helping those in their marketing organizations. Melaleuca advocates that 
Marketing Executives keep their full-time jobs and work their Melaleuca businesses in their spare time. However,  
some Executive Directors at the higher income statuses do work their businesses close to full time. Melaleuca strongly 
advocates that Marketing Executives do not quit their full-time jobs until their Melaleuca incomes far surpass the 
incomes they receive from their full-time employers. Rather, they should add their Melaleuca incomes to their  
regular incomes, thereby making a substantial difference in their family finances.

annual income
personal 

customers
total active 

customers
time to achieve status

high low average minimum average minimum average shortest longest

DIRECTOR 3 (3.2%) $31,441 $2,757 $10,911 11 40 45 159 1 Mo. 361 Mo.

DIRECTOR 4 –5 (2.0%) $39,274 $5,218 $17,087 13 56 102 319 1 Mo. 339 Mo.

DIRECTOR 6 –7 (0.9%) $53,871 $9,082 $24,085 14 73 196 454 1 Mo. 362 Mo.

DIRECTOR 8 –9 (0.6%) $75,039 $18,571 $34,958 21 81 275 590 1 Mo. 354 Mo.

annual income
personal 

customers
total active 

customers
time to achieve status

high low average minimum average minimum average shortest longest

SENIOR DIRECTOR 1–9 (1.7%) $238,946 $25,884 $63,819 20 117 371 962 1 Mo. 365 Mo.

EXECUTIVE DIRECTOR 1–9 (1.5%) $715,593 $58,747 $181,057 37 156 974 2,552 2 Mo. 353 Mo.

NATIONAL DIRECTOR 1–9 (0.2%) $756,442 $162,761 $309,720 67 214 2,800 4,467 5 Mo. 277 Mo.

CORPORATE–PRESIDENTIAL  
DIRECTOR (0.1%) $2,624,273 $427,823 $1,136,801 70 329 6,344 13,851 10 Mo. 251 Mo.

The above annual income statistics include all US and Canadian Melaleuca Marketing Executives who were 
active during all 12 months of the period ending December 2024 and performed the minimum activity required 
at each status. The incomes stated include all commissions, incentives, and bonuses earned during the period. 

For the purpose of these statistics, a Marketing Executive’s leadership status was calculated by taking the 
highest status achieved and maintained for at least seven consecutive months. 

These numbers represent gross income, not net income. In other words, they do not include any business 
expenses. However, it should not be necessary to spend any significant amount to build a Melaleuca business. 
You will need access to a telephone and an email account, but you should not invest in purchasing leads, 
meeting rooms, or training materials. Nor should you invest in advertising, building a website, and so on. 

Your biggest investment will be your time, not your pocketbook. Your business is best built from your own 
home without making any substantial financial investment. Such investments are neither necessary nor 
conducive to your success.  

The information on this page is not necessarily representative of what any individual Marketing Executive will 
earn with this program. Any representation or guarantee of specific earnings would be misleading. Success 
with any business takes hard work, diligence, perseverance, and leadership. Success with Melaleuca will 
depend on many factors, including how effectively a Marketing Executive exercises those qualities.
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WELLNESS INSIDER

Boost your wellness IQ with eye-opening data 

and in-depth explanations. Learn practical 

strategies to enhance specific aspects of your 

wellness journey—and become a trusted guide 

for those you’re helping along the way.

C
A

N
 Y

O
U 

TR
UST YOUR



CONTINUED 

Your sense of thirst is more complicated—and less reliable—than most people 

realize. Here’s what’s actually going on beneath the surface.

You’ve just finished a long walk on a warm afternoon. 
You head to the kitchen, pour a tall glass of water, and 
take a long drink. Within seconds, the dryness in your 
mouth eases. Your throat relaxes. You feel satisfied.

But that water hasn’t actually reached your bloodstream 
yet. And it won’t for at least another half hour. So why 
did your brain stop telling you to drink?

The answer reveals something surprising about how 
your body manages one of its most essential resources—
and why so many people walk around mildly dehydrated 
without ever feeling it.

HOW YOUR BRAIN MANAGES THIRST
Deep inside your brain, two small regions keep close 
watch on the balance of water and salt in your blood. 
When that ratio shifts even a little, those regions trigger 
the uncomfortable sensation we call thirst.

How little of a shift does it take? According to recent 
reporting in Quanta Magazine on the neuroscience of 
thirst, a change of just 1% in your blood’s water content 
is enough to trip the alarm.

Every chemical reaction in your body runs on a precise 
water-to-salt ratio. Drift too far in either direction and 
cells swell or shrink. Brain cells, in particular, lose the 
ability to signal properly. It’s no wonder that your body 
takes thirst seriously. 

There are two different kinds of thirst driven by different 
brain cells, for different reasons.

Osmotic thirst kicks in when your blood’s salt level 
rises—often after eating something high in sodium, 
like pizza, bacon, or potato chips. Your brain sends you 
looking for pure water to dilute that extra salt. 

C
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U 

TR
UST YOUR
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TOTA L  WELLNESS

Five 
Hydration 
Myths

MYTH: IF YOU’RE NOT THIRSTY,  
YOU’RE NOT DEHYDRATED.
Thirst is a lagging indicator. By the time the sensation 
arrives, you’re already running a deficit. A 2025 study 
found that participants showed measurably darker urine 
and elevated cortisol levels compared to well-hydrated 
peers, without feeling any more thirsty. Waiting for 
thirst is a losing strategy.

MYTH: ONLY PURE WATER COUNTS 
TOWARD HYDRATION.
Your body doesn’t check credentials. Coffee, tea, milk, 
juice, sparkling water, broth, and water-rich foods like 
cucumbers, watermelon, and strawberries all contribute 
meaningfully to daily hydration. You can get up to 20% 
of your fluid needs from food alone. The goal is total 
fluid intake—not just what’s in your water bottle.

MYTH: YELLOW URINE MEANS 
YOU’RE DEHYDRATED.
Urine color is a useful hydration check, though diet and 
supplements can affect it too. Riboflavin (vitamin B2) 
turns urine bright yellow regardless of hydration status. 
If you supplement regularly, don’t rely on color alone. 
Watch for amber urine, but also headaches, fatigue, or 
trouble concentrating.

MYTH: YOU CAN’T DRINK TOO  
MUCH WATER. 
Overhydration is rare but real. When the body takes in 
more water than the kidneys can process, sodium levels 
drop dangerously low. Sip steadily throughout the day 
rather than drinking large amounts all at once.

MYTH: YOU NEED EIGHT 8 FL OZ GLASSES 
OF WATER A DAY.
It’s a memorable number, but it has no firm scientific 
basis. Fluid needs vary based on body size, activity level, 
climate, diet, and health conditions. See the formula on 
pages 38–39 to figure out what’s right for you.

Hypovolemic thirst happens when your blood volume 

drops, usually from heavy sweating or illness. In this 

case, your brain needs both water and minerals because 

you lost electrolytes along with fluid. 

That’s why a glass of plain water sometimes hits the 

spot perfectly and other times it isn’t quite enough.

So why does that first sip make your thirst disappear 

before the water even reaches your bloodstream? 

Because your brain can’t wait that long. It makes a quick 

guess based on signals from your throat and mouth—

cool temperature, moisture, the act of swallowing—and 

within about a minute, your brain shuts off the thirst 

response. It’s fast and efficient. 

But it’s just a guess—which means it can be wrong.

RUNNING A DEFICIT
Most people assume that their body will speak up 

when it needs water. A 2025 study in the Journal of 

Applied Physiology found that that’s not always how 

it works. Researchers tracked hydration levels in 

participants alongside how thirsty they actually felt—

and the two didn’t match. Those who were measurably 

underhydrated reported feeling no thirstier than their 

well-hydrated peers. That’s because mild dehydration 

can fly under the radar. 

When mild dehydration deficits accumulate, the 

body starts showing the strain in other ways. Energy 

drops. Thinking slows. Headaches arrive without 

explanation. Your skin looks duller. Your mood 

flattens out. Many people reach for coffee or food 

or chalk it up to a bad night’s sleep when what they 

actually need is a tall glass of water.

So why is it so easy to become dehydrated? Several 

habits and circumstances drain away our hydration 

levels without triggering any alarm:

•	 Diet patterns. Fruits and vegetables are a significant 

source of hydration, yet the CDC reports that 

only about one in ten American adults eats the 

recommended daily amount. Carbohydrates also 

retain water, so people on low-carb diets may be 

holding onto less fluid than they realize.
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•	 What we drink. 
Alcohol suppresses 
the hormone that 
tells your kidneys to 
conserve water, so you 
lose more fluid than you 
take in.

•	 Chronic stress. The hormonal cascade triggered by 
ongoing stress gradually drains fluid levels.

•	 Daily losses. Through breathing, sweating, 
urinating, and digesting, you lose six to eight cups 
of water every day. Add heat or exercise, and that 
number climbs fast.

•	 Medications. Many common prescriptions increase 
how much fluid the body loses.

THE STRESS YOU DON’T SEE COMING
Cortisol is the body’s primary stress hormone. In 
moments of pressure, it sharpens your focus, boosts 
your energy, and prepares your body to respond. When 
cortisol stays chronically elevated over time, it becomes 
a problem. Persistently elevated cortisol levels are linked 
to poor sleep, weakened immunity, weight gain, and a 
higher risk of chronic disease.

A 2025 study published in the Journal of  

Applied Physiology found that underhydrated 

participants had cortisol levels more than 50% higher 

during stressful tasks than their well-hydrated 

peers. And the participants didn’t report feeling 

particularly worse.

Here’s how it works. When your brain detects 
dehydration, it releases a hormone called vasopressin. 
Vasopressin signals your kidneys to hold onto water and 
maintain blood volume—keeping your heart and organs 
functioning even when fluid is running low. That’s its 
protective role. But vasopressin also reacts to the brain’s 
stress response, increasing the release of cortisol when 
pressure arrives.

The result is a body that’s already working in a kind 
of low-grade emergency mode. A deadline, a difficult 
conversation, or a long commute—situations that a 
well-hydrated person handles with a small release of 
cortisol—hits harder when the body is short on water.

The bottom line is striking. Mild 
dehydration doesn’t just slow you down 

physically—it dials up your biological 
response to stress before you even notice 

you’re thirsty.

HYDRATION AS YOU AGE
In a study cited by UCLA Health, healthy older adults 
who went 24 hours without water reported feeling 
far less thirsty than younger adults who did the same 
thing. Their bodies needed water just as urgently, but 
the signal simply didn’t fire with the same strength. 
Separately, UCLA Health reports that up to 40% of 
adults over 65 experience chronic dehydration—and the 
consequences can be serious: fatigue, confusion, falls, 
and even life-threatening infections.

Several factors explain why. The thirst signal becomes 
less reliable, and the kidneys become less efficient—
producing more urine and losing more fluid. Muscle 
mass matters too: muscles store water, so less muscle 
means a smaller reserve when intake runs low. 
Medications compound the problem, particularly 
diuretics and diabetes drugs, both of which are common 
in older adults and hard on fluid levels. Chronic 
conditions like heart disease and diabetes add further 
disruption. 

The most important habit shift is also the simplest 

one. Drink on a schedule rather than waiting for 

thirst to arrive. Keep water nearby, sip with every 

meal, and build hydration into daily routines—a glass 

after each trip to the restroom, a glass first thing in 

the morning.

SMALL HABIT, LONG PAYOFF
If good health is built from daily choices, hydration 
may be the most underrated one. The science keeps 
turning up new reasons why those small, steady sips 
matter—steadying your stress response, sharpening 
your thinking, supporting your kidneys and heart, and 
slowing the kind of wear and tear that accumulates 
over decades.

You don’t need to overhaul your routine. You just need 
a little consistency—and the willingness to stop waiting 
for your body to ask. Because now you know it won’t 
always ask. LH
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Come and bring a guest to meet with Melaleuca’s most successful  
leaders and experience a live, in-person Melaleuca Overview in  
an intimate setting as they share their stories, their perspectives,  
and the actions they took to build life-changing repeat income.

• �In-person training designed to help you build  
a strong, successful Melaleuca business 

• ��Network with other local Marketing Executives

�• ���Set goals and create action plans with the Melaleuca 
Coaching & Leader Development Team

• ���Celebrate your success and the success  
of Marketing Executives in your area

• ���This event is FREE to attend, and  
guests are encouraged!

DOWNLOAD THE GROW APP NOW

APPLEANDROID

DISCOVER PROVEN STRATEGIES WITH  
MELALEUCA’S MOST SUCCESSFUL LEADERS!

Check the Grow app for a calendar 
of upcoming meetings, specific 
venue information, and who will be 
presenting in your city.

#GROWYOURLEGACY |   



Melaleuca events provide you with world-class coaching and practical  
advice you can use to enhance your business and your life.

	 July 1–5, 2026 	 Road to Executive Director | Idaho Falls, ID 
		  Newly advanced Senior Directors are invited to Melaleuca Global Headquarters  
		  for life-changing coaching and a closer look at Melaleuca operations. 

	 July 4, 2026	 Melaleuca Freedom Celebration | Idaho Falls, ID 
		  Celebrate the 250th anniversary of US independence with the largest fireworks  
		  display west of the Mississippi.

	 July 11–19, 2026	 2026 Founder’s Club | Mediterranean Cruise

	 July 24–31, 2026	 2026 President’s Club | Fiji

	 August 7–8, 2026 	 ADVANCE* | Idaho Falls, ID

	 August 22, 2026 	 ADVANCE* | Orlando, FL

	 October 3, 2026 	 ADVANCE* | Dallas, TX	

November 7–12, 2026 	 Fast Track to Freedom | Bahamas Cruise

2026 CALENDAR OF EVENTS

Learn more at Melaleuca.com/Events. 
Dates and details are subject to change. Visit Melaleuca.com/Events for the latest calendar updates.

*ADVANCE is a regional event that combines world-class training and celebration to help you build your business. 

CONNECT at Melaleuca EVENTS



CAR BONUS
LET MELALEUCA PAY FOR YOUR CAR

FOR SENIOR, EXECUTIVE, NATIONAL, CORPORATE & PRESIDENTIAL DIRECTORS

Grow your business to Senior Director, then select your new vehicle and 
 apply for Melaleuca’s Car Bonus program! Active leaders receive the  
following monthly Car Bonus for qualifying vehicles at these statuses:

National 
Director

$1,200 
PER MONTH

Senior 
Director
$500 
PER MONTH

Corporate 
Director

$1,500 
PER MONTH

Executive 
Director

$1,000 
PER MONTH

Presidential 
Director

$1,500 
PER MONTH

Margie and Don Rae have earned the Car Bonus since April of 1996. 

“It’s been a big help,” Margie explains. “It’s also very exciting to go 

shopping for a new car every six or so years.”

Over the years, Margie and Don have driven everything from SUVs 

to trucks to sporty cars. One vehicle in particular stands out to 

them. “Our kids and their friends affectionately called our light blue 

Suburban the Bluebird of Happiness,” Margie says. “It hauled family 

and friends to school, sporting events, camps, and vacations.”

Now that the kids have grown, Margie’s style has evolved. “I now 

drive a sleek red Lincoln Navigator that I call Lipstick,” Margie says. 

“It has heated seats and a heated steering wheel that makes winter 

driving a joy.” Her advice to other Marketing Executives is simple: 

“Set your sights on the Car Bonus. It is very doable. And once you 

make that decision, all things move you toward it!” National Directors Margie & Don Rae ID
2020 Lincoln Navigator

Consult the Annual Income Statistics on page 58 for typical results.66  JULY 2026  |  MELALEUCA.COM/LIA
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LAST MONTH’S 
EARNINGS

SENIOR DIRECTORS 8

Nic & Kelli Hillman K A N S A S

Consult the Annual Income Statistics on page 58 for typical results.68  JULY 2026  |  MELALEUCA.COM/LIA
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Kelli Hillman does not build from an office. Most days, 
there is no quiet room, no perfect stretch of uninterrupted 
hours, no illusion that life pauses politely while she works. 

There are school parties. Baseball practices. A 4-year- 
old son who wants someone to pitch to him outside. 
An 8-year-old son who has learned, from watching his 
mother, that speaking in front of people is something you 
can practice and excel at. And a 6-year-old daughter with 
enough confidence to explain Sol-U-Mel® to every mom on  
the bleachers.

“I am a mom first,” Kelli says. “I don’t even have an office. 
I build this business in the nooks and crannies of my day 
from my phone with the Grow app. For me, it’s about 
working smarter, not harder. Melaleuca is made for  
the busy.”

Before Melaleuca, Kelli already had a strong foundation  
in business. She owned successful restaurants, built  
(and still owns) a thriving wedding venue, and continues to 
invest in real estate. And while those businesses generated 
revenue, Melaleuca offered something different: The 
opportunity to help other women create income and 
flexibility without sacrificing time with their families.  
That purpose is what connected deeply with Kelli and 
ultimately became her passion.

Now that her youngest is in preschool, Kelli has leaned 
into her Melaleuca business with new focus. “It’s not about 
me and my paycheck,” she says. “It’s about helping other 
women have time freedom and a life of choices. I was able 
to stay home and nurse my babies. I’ve been able to be 
there for my kids. Now my goal is to help other moms not 
miss those moments with their own little ones.”

She’s seeing how the effort is making a difference on her 
team: A stay-at-home mom earning income and seeing 
the mountains for the first time while at Convention. A 
teammate reaching Senior Director—a status she never 
thought she’d reach. Another mom slowly imagining the 
possibility of staying home with her kids.

“Shame on me if I don’t open my mouth,” Kelli says. “That’s 
why we build this business. Melaleuca has become my 
passion. It doesn’t feel like work because I love it.” 

Her counsel to other business builders is simple: Stay 
consistent, stay coachable, stay in communication, and do 
not quit on a hard day. “You can quit on a good day,” Kelli 
laughs. “You cannot quit on a bad day.” 

For Kelli, leadership is not separate from motherhood. It is 
happening right in the middle of it. 

Leadership in the Middle of Motherhood

$8,008
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Reaching Senior Director status is a 

monumental achievement, reflecting 

both ongoing growth and a steadfast 

commitment to helping others. These 

Senior Directors lead by example, 

consistently sharing the value of 

Melaleuca while mentoring and  

guiding their teams.

Presenting the top eight Senior Director businesses with the highest  
contribution index and a Monthly Retention Index (MRI) of 50% or more! 

MAY 2026 

TOP SENIOR DIRECTORS

Manda & Sean Kistler
Senior Directors 2, Texas

Mariel & Frank Filippone
Senior Directors 8, Utah

Carlee & Alexander 
Massengill
Senior Directors 7, Tennessee

Lyndsey & Kyle Yocom
Senior Directors 7, Virginia

Allison & Paul Thomsen
Senior Directors 9, Kansas

Brittney & Matthew 
Landrum
Senior Directors 9, Indiana

Jeff & Kristy Taylor
Senior Directors 9, Alberta

Leslie & Ezequiel Escalera
Senior Directors 7, Texas

876

543

21
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SENIOR DIRECTORS 9–SENIOR DIRECTORS 4

SEN
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R
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R

S

Justin & Erin Bachman
MISSOURI
Enrolled: 01/02/2022

9 SD9
Hayley Barnes
BRITISH COLUMBIA
Enrolled: 09/09/2021

SD9
Noelle & Dusty Kruise
MICHIGAN
Enrolled: 04/30/2021

SD9
Jeff & Kristy Taylor
ALBERTA
Enrolled: 10/14/2022

SD9
SEN

IO
R

 D
IR

EC
TO

R
S

Sabrina & Ray 
Gutierrez
NEW MEXICO
Enrolled: 08/19/2017

8 SD8

Adrienne & Martin 
McDowell
FLORIDA
Enrolled: 12/09/2016

SD8
David Sarnowski
FLORIDA
Enrolled: 07/19/2024

SD8
Kimberlee Simko
CONNECTICUT
Enrolled: 05/19/2020

SD8

SEN
IO

R
 D

IR
EC

TO
R

S

Leslie & Ezequiel 
Escalera*
TEXAS
Enrolled: 07/03/2025

PACESETTER
7 SD7

Carlee & Alexander 
Massengill
TENNESSEE
Enrolled: 08/14/2023

PACESETTERSD7

Lyndsey & Kyle Yocom*
VIRGINIA
Enrolled: 08/06/2025

PACESETTERSD7

SEN
IO

R
 D

IR
EC

TO
R

S

Erika & Steve Cobb*
TENNESSEE
Enrolled: 05/07/2025

6 SD6
Leslie & Ezequiel 
Escalera*
TEXAS
Enrolled: 07/03/2025

PACESETTERSD6
Lyndsey & Kyle Yocom*
VIRGINIA
Enrolled: 08/06/2025

PACESETTERSD6

SEN
IO

R
 D

IR
EC

TO
R

S

Erika & Steve Cobb*
TENNESSEE
Enrolled: 05/07/2025

5 SD5

Megan & Wesley Doyle
IOWA
Enrolled: 01/18/2022

SD5
Leslie & Ezequiel 
Escalera*
TEXAS
Enrolled: 07/03/2025

PACESETTERSD5
Maria & Drew Renaud
MISSOURI
Enrolled: 03/20/2022

SD5
Shelby & Dane Shely
OREGON
Enrolled: 06/01/2024

PACESETTERSD5
Lyndsey & Kyle Yocom*
VIRGINIA
Enrolled: 08/06/2025

PACESETTERSD5

SEN
IO

R
 D

IR
EC

TO
R

S

Christina Ammons
MISSOURI
Enrolled: 05/20/2022

PACESETTER
4 SD4

Erika & Steve Cobb*
TENNESSEE
Enrolled: 05/07/2025

SD4
Leslie & Ezequiel 
Escalera*
TEXAS
Enrolled: 07/03/2025

PACESETTERSD4
Lexie & Parks 
Hartsfield*
TENNESSEE
Enrolled: 12/30/2024

PACESETTERSD4
Stephanie & Scott 
Patterson
GEORGIA
Enrolled: 01/26/2024

SD4
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SENIOR DIRECTORS 4–SENIOR DIRECTORS 

Shandi & Garrett Polak
TEXAS
Enrolled: 03/22/2025

PACESETTERSD4
Kaitlynn & Jeffrey 
Smith
KANSAS
Enrolled: 09/16/2024

SD4
Lyndsey & Kyle Yocom*
VIRGINIA
Enrolled: 08/06/2025

PACESETTERSD4

SEN
IO

R
 D

IR
EC

TO
R

S

Sarah & Kevin Anyan
PENNSYLVANIA
Enrolled: 07/26/2024

3 SD3
Stephan Atkins
MARYLAND
Enrolled: 09/30/2024

PACESETTERSD3

Melissa Bowles & 
Richie Sutphin
WEST VIRGINIA
Enrolled: 03/12/2025

SD3
Angelina & Miguel 
Castro
TEXAS
Enrolled: 07/31/2007

SD3
Erika & Steve Cobb*
TENNESSEE
Enrolled: 05/07/2025

SD3
Leslie & Ezequiel 
Escalera*
TEXAS
Enrolled: 07/03/2025

PACESETTERSD3
Lexie & Parks 
Hartsfield*
TENNESSEE
Enrolled: 12/30/2024

SD3

Lyndsey & Kyle Yocom*
VIRGINIA
Enrolled: 08/06/2025

PACESETTERSD3

SEN
IO

R
 D

IR
EC

TO
R

S

Emily & Zachary Basler
MISSOURI
Enrolled: 08/18/2023

2 SD2
Kristin & John Buckner
ARIZONA
Enrolled: 06/20/2024

SD2
Richard Diaz & Yurisel 
Salazar*
FLORIDA
Enrolled: 05/15/2010

PACESETTERSD2
Leslie & Ezequiel 
Escalera*
TEXAS
Enrolled: 07/03/2025

PACESETTERSD2

Manda & Sean Kistler
TEXAS
Enrolled: 12/15/2024

PACESETTERSD2
Emily & William Louis
MONTANA
Enrolled: 05/17/2023

SD2
Cindy & Stephen 
McKnight*
NEW HAMPSHIRE
Enrolled: 08/07/2025

PACESETTERSD2
Liz Morgan*
FLORIDA
Enrolled: 05/24/2019

SD2
Brett & Jackie Morrow
PENNSYLVANIA
Enrolled: 01/21/2024

SD2

Ashley & Jason 
Patterson*
INDIANA
Enrolled: 02/10/2025

PACESETTERSD2
Maria Viruete*
TEXAS
Enrolled: 11/14/2023

PACESETTERSD2
Corinne & Robert 
Wright
WASHINGTON
Enrolled: 03/08/2025

PACESETTERSD2
Lyndsey & Kyle Yocom*
VIRGINIA
Enrolled: 08/06/2025

PACESETTERSD2

SEN
IO

R
 D

IR
EC

TO
R

S

Summer Dey & Marcelo 
Cacciagioni*
TEXAS
Enrolled: 08/31/2024

PACESETTERSD
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SENIOR DIRECTORS

Richard Diaz & Yurisel 
Salazar*
FLORIDA
Enrolled: 05/15/2010

PACESETTERSD
Tracy Donald
ONTARIO
Enrolled: 07/02/2024

PACESETTERSD
Leslie & Ezequiel 
Escalera*
TEXAS
Enrolled: 07/03/2025

PACESETTERSD
Mallory Fouillard
MANITOBA
Enrolled: 03/07/2020

SD
Cindy & Stephen 
McKnight*
NEW HAMPSHIRE
Enrolled: 08/07/2025

PACESETTERSD

Gina McLean
SOUTH CAROLINA
Enrolled: 07/17/2023

PACESETTERSD
Liz Morgan*
FLORIDA
Enrolled: 05/24/2019

SD
Shelby Morris
PENNSYLVANIA
Enrolled: 03/26/2020

PACESETTERSD
Ashley & Jason 
Patterson*
INDIANA
Enrolled: 02/10/2025

SD
Candace & Johnnie 
Spradley
TEXAS
Enrolled: 03/31/2023

PACESETTERSD

Mike & Andrea Van 
Bakel
ONTARIO
Enrolled: 04/12/2025

PACESETTERSD
Maria Viruete*
TEXAS
Enrolled: 11/14/2023

PACESETTERSD
Lyndsey & Kyle Yocom*
VIRGINIA
Enrolled: 08/06/2025

PACESETTERSD

SHARE
MELALEUCA: 
AN OVERVIEW

Nº 3



America Is Discovering 
What You Already Know

Melaleuca isn’t just growing. It’s being recognized.

These honors tell the world 
what Melaleuca Members 
have known all along. 
Together, we have built a 
company on trust, quality, 
innovation, and a mission 
to enhance lives.

Nothing we do is to 
seek accolades. But we 
welcome recognition 
that opens doors, starts 
conversations, and helps 
more shoppers understand 
why Melaleuca matters.

Families are looking for the 
solutions that Melaleuca 
offers. The time to help 
them find it is now—more 
than ever!
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THE GREATEST 
SELF-MADE 
AMERICANS

#43

MELALEUCA FOUNDER

FRANK VANDERSLOOT



SUN SHADES MINERAL PLUS 
SUNSCREEN SPF 30+ 

Under the Sun
SEI BELLA DAILY UV DEFENSE 
BROAD-SPECTRUM SPF 25

SUN SHADES 
SPORT SPF 50

SUN SHADES  
LIP BALM SPF 15

SUN SHADES AFTER 
SUN HYDROGEL E

Melaleuca’s complete collection of sun care products helps care for your face, body, 
and lips with protection you can trust and hydration your skin will love! From  

Sei Bella® Daily UV Defense to Sun Shades® After Sun Hydrogel E, discover everything 
you need to soak up summer confidently at Melaleuca.com.

EVERYTHING YOU NEED



Shareable Insights:

When you want to properly rehydrate, choose the drink 
that gives you more than water alone. Sustain Active 
Electrolyte Hydration delivers a 4-in-1 electrolyte 
complex powered by Melaleuca’s twice-patented Oligo® 
mineral-delivery technology to replenish essential 
electrolytes you lose as you sweat. With Sustain, you’re 
getting the water and the electrolytes you need—
supporting your muscle performance longer into your 
physical activity so you can power toward your goals!*

Sustain Active Electrolyte Hydration provides:

•	 Electrolyte replenishment 

•	 Improved hydration* 

•	 Support for muscle performance* 

•	 Energy metabolism support*

•	 An option for low-calorie hydration

•	 Convenience for your active lifestyle 

•	 Antioxidant support*

* �These statements have not been evaluated by the Food and Drug Administration.  
This product is not intended to diagnose, treat, cure, or prevent any disease.

®

NEW
FLAVOR
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DIRECTORS 8 

Wade & Brooke Blankenship I L L I N O I S

D
IR

E
C

TO
R

 S
P

O
T

LIG
H

T Small-Town Mom, Big-Time Vision

Like many Melaleuca moms, Brooke began her wellness  
journey with a mission to remove harmful ingredients 
from her home. 

“My son was experiencing behavioral issues beginning in 
first grade,” she says. Brooke needed answers. Following 
extensive research, Brooke decided to switch her son to 
a 100% dye-free diet. But the more she learned about the 
synthetic additives that were in everyday products, the 
more frustrated she became.

“I never realized how pervasive harmful ingredients were 
in our food, cleaners, and personal care products until I 
dug into what we were exposing our bodies to every day,” 
she says.

Brooke’s interest in health and wellness eventually 
led her to Executive Director 6 Marlo Payne on social 
media, who had posted about Melaleuca products on her 
Facebook page.

“I knew immediately that I needed to try the products,” 
she says.

Once she did, there was no going back! Brooke was a 
passionate customer for a year before she noticed that 
other companies were experiencing an uptick in product 
recalls—prompting her to start sharing the benefits of 
Melaleuca with fellow moms on social media. 

“Am I going to get eye rolls sometimes?” she laughs. 
“Sure. But I don’t care. If I can pour into even one person 
and share the stories about what switching to safer 
products can do for their family, then I’ve done my job.”

For Brooke, it boils down to her why.

“My goal is to build something meaningful that impacts 
other families while creating long-term freedom for my 
own family,” she says.

As a busy mom and career woman, Brooke has spent 
years pouring into others—at times losing her sense of 
self in the chaos. She appreciates that Melaleuca has 
given her a way to combine purpose, wellness, leadership, 
and community all into one. 

“The best thing about Melaleuca is that I get to help 
empower moms every day, in a variety of ways,” she 
says. “Many are seeking healthier choices, others need 
financial breathing room, and some simply want to feel 
seen and supported.”

As she looks to the future, Brooke plans to continue 
sharing the benefits of Melaleuca with as many families 
as she can. “I know how much Melaleuca products 
have helped my son, and I know how much Melaleuca 
products have helped other people around the world,” 
she says. “This is more than a side business for me; it is a 
true calling.” 

$7,015LAST MONTH’S 
EARNINGS
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These Directors have demonstrated 

their dedication to improving 

their own lives as well as their 

commitment to helping others do the 

same. They have become true leaders 

within the Melaleuca community, 

inspiring and guiding others on their 

wellness journeys.

Presenting the top eight Director businesses with the highest contribution index 
and a Monthly Retention Index (MRI) of 50% or more!

MAY 2026 

TOP DIRECTORS

Leah & Randall Loftin
Directors 8, Mississippi

MacKenzie & Robert 
Gladwell
Directors 9, Michigan

Jen Foster
Director 7, Illinois

Brenda & Johnnie Unrau
Directors 8, Manitoba

Brooke & Wade Blankenship
Directors 8, Illinois

Morgan Chance
Director 8, Texas

Josefina Valencio
Director 8, Florida

Noel Walker
Director 7, Virginia

876

543

21
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DIRECTORS 8–DIRECTORS 6DIRECTORS 9–DIRECTORS 8

D
IR

EC
TO

R
S

Summer Dey & 
Marcelo Cacciagioni*
TEXAS
TV Show Host & Author/Project 
Manager

PACESETTER

9

D9
Richard Diaz & Yurisel 
Salazar*
FLORIDA
Business Owner/Makeup Artist

PACESETTERD9
Leslie & Ezequiel 
Escalera*
TEXAS
Business Administration/
Construction

PACESETTERD9
Sophia Frichtl
ILLINOIS
Marketing Executive

PACESETTERD9
MacKenzie & Robert 
Gladwell
MICHIGAN
Marketing Executives

PACESETTERD9

Sarah Herzing*
ILLINOIS
Administrative Supervisor

PACESETTERD9
Jennifer & Jay Leach
GEORGIA
Self-Employed/Marketing 
Executive

PACESETTERD9
Cindy & Stephen 
McKnight*
NEW HAMPSHIRE
Marketing Executives

PACESETTERD9
Liz Morgan*
FLORIDA
Marketing Executive

PACESETTERD9
Yurisel Salazar & 
Richard Diaz*
FLORIDA
Makeup Artist/Business Owner

PACESETTERD9

Maria Viruete*
TEXAS
Marketing Executive

PACESETTERD9
Mackenzie Woodruff
MISSOURI
Marketing Executive

PACESETTERD9
Lyndsey & Kyle 
Yocom*
VIRGINIA
Marketing Executives

PACESETTERD9

D
IR

EC
TO

R
S

Brooke Blankenship
ILLINOIS
Marketing Executive

PACESETTER

8

D8
McKenzie Bockenstedt
IOWA
Speech Language Pathologist

PACESETTERD8

Morgan Chance
TEXAS
Boutique Owner

PACESETTERD8
Riley Childs
MISSISSIPPI
Teacher & Graduate Student

PACESETTERD8
Leslie & Ezequiel 
Escalera*
TEXAS
Business Administration/
Construction

PACESETTERD8
Sarah Herzing*
ILLINOIS
Administrative Supervisor

D8
Leah & Randall Loftin
MISSISSIPPI
Marketing Executives

PACESETTERD8

Liz Madsen
MINNESOTA
Teacher

D8
Cindy & Stephen 
McKnight*
NEW HAMPSHIRE
Marketing Executives

PACESETTERD8
Liz Morgan*
FLORIDA
Marketing Executive

D8
Rebecca Penrod
VIRGINIA
Director of Marketing & 
Business Development

PACESETTERD8
Kristie Reinhard
NEW JERSEY
Farm Market Manager

PACESETTERD8
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DIRECTORS 8–DIRECTORS 6

Yurisel Salazar & 
Richard Diaz*
FLORIDA
Makeup Artist/Business Owner

PACESETTERD8
Brenda & Johnnie 
Unrau
MANITOBA
Fitness & Nutrition Coach/
Marketing Executive

PACESETTERD8
Josefina Valencio*
FLORIDA
Marketing Executive

PACESETTERD8
Lyndsey & Kyle 
Yocom*
VIRGINIA
Marketing Executives

PACESETTERD8
D

IR
EC

TO
R

S
Vetta & Gavin 
Carpenter*
FLORIDA
Marketing Executives

PACESETTER

7

D7

Megan Crays
INDIANA
Marketing Executive

PACESETTERD7
Leslie & Ezequiel 
Escalera*
TEXAS
Business Administration/
Construction

PACESETTERD7
Jen Foster*
ILLINOIS
Marketing Executive

PACESETTERD7
Demarius Hardy
NORTH CAROLINA
CEO

PACESETTERD7
Meghan Kitts
TEXAS
Marketing Executive

PACESETTERD7

Brenda & Keven Lee
WISCONSIN
Marketing Executives

D7
Virginia Mathison
MANITOBA
Marketing Executive

PACESETTERD7
Cindy & Stephen 
McKnight*
NEW HAMPSHIRE
Marketing Executives

PACESETTERD7
Amanda Phillips
SOUTH CAROLINA
Marketing Executive

PACESETTERD7
Hailey & Jake 
Polderman
MISSISSIPPI
Dance Teacher/Construction 
Cleaner

PACESETTERD7

Yurisel Salazar & 
Richard Diaz*
FLORIDA
Makeup Artist/Business Owner

PACESETTERD7
Hannah Tyner
MISSISSIPPI
Customer Service 
Representative

PACESETTERD7
Josefina Valencio*
FLORIDA
Marketing Executive

PACESETTERD7
Noel Walker*
VIRGINIA
Marketing Executive

PACESETTERD7
Lyndsey & Kyle 
Yocom*
VIRGINIA
Marketing Executives

PACESETTERD7

D
IR

EC
TO

R
S

Vetta & Gavin 
Carpenter*
FLORIDA
Marketing Executives

PACESETTER

6

D6
Leslie & Ezequiel 
Escalera*
TEXAS
Business Administration/
Construction

PACESETTERD6
Jen Foster*
ILLINOIS
Marketing Executive

PACESETTERD6
Vaughn & Kayla Hill
ALABAMA
Teacher/Nurse

PACESETTERD6
Brittney Johnson
KANSAS
Small Business Owner

PACESETTERD6
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DIRECTORS 4–DIRECTORS 3DIRECTORS 6–DIRECTORS 5

Brittany Johnson
MISSOURI
Self-Employed

PACESETTERD6
Haley Liberatore
ARKANSAS
Marketing Executive

PACESETTERD6
Morgan McGee
ALABAMA
Marketing Executive

PACESETTERD6
Cindy & Stephen 
McKnight*
NEW HAMPSHIRE
Marketing Executives

PACESETTERD6
Jessy & Andrew Tipton
ALABAMA
Marketing Executives

PACESETTERD6

Josefina Valencio*
FLORIDA
Marketing Executive

PACESETTERD6
Jenna Visosky
BRITISH COLUMBIA
Marketing Executive

PACESETTERD6
Noel Walker*
VIRGINIA
Marketing Executive

PACESETTERD6
Lyndsey & Kyle 
Yocom*
VIRGINIA
Marketing Executives

PACESETTERD6

D
IR

EC
TO

R
S

Naomi Barbour
MISSOURI
Production Supervisor

PACESETTER

5

D5

Tiffany Bowlin
GEORGIA
Radiologic Technologist 

PACESETTERD5
Ruama Camp
TEXAS
Marketing Executive

PACESETTERD5
Bridgett Collins
ARKANSAS
Investor

PACESETTERD5
Kara Deaton
KENTUCKY
Principal 

PACESETTERD5
Ginger Gregory*
MISSISSIPPI
Associate Director of Online 
Training

PACESETTERD5

Savannah Hale
KANSAS
Marketing Executive

PACESETTERD5
Brianna & Ivan 
Krejchik
WISCONSIN
Marketing Executives

PACESETTERD5
Megan May*
MINNESOTA
Marketing Executive

D5
Cindy & Stephen 
McKnight*
NEW HAMPSHIRE
Marketing Executives

PACESETTERD5
Ma Guadalupe 
Mendoza Alonso
TEXAS
Marketing Executive

PACESETTERD5

Tehrie Ned*
TEXAS
Nurse Practitioner

PACESETTERD5
Karlee Prins
ALBERTA
Marketing Executive

PACESETTERD5
Belkis Quintero Lopez*
NEBRASKA
Marketing Executive

PACESETTERD5
Amanda Reinhard
OHIO
Marketing Executive

PACESETTERD5
Noel Walker*
VIRGINIA
Marketing Executive

PACESETTERD5
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DIRECTORS 4–DIRECTORS 3

D
IR
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TO

R
S

Lisa Blake
TENNESSEE
Marketing Executive

4

D4
Chelsea Boutin
SASKATCHEWAN
Elementary Teacher

PACESETTERD4
Christopher & Kelley 
Byrd
WEST VIRGINIA
Compressor Mechanic/LabCorp 
Customer Service Rep

D4
Tally Carriere
SASKATCHEWAN
Marketing Executive

D4
Ginger Gregory*
MISSISSIPPI
Associate Director of Online 
Training

D4

Morgan Johnson
KANSAS
Secretary

PACESETTERD4
Megan May*
MINNESOTA
Marketing Executive

D4
Cindy & Stephen 
McKnight*
NEW HAMPSHIRE
Marketing Executives

PACESETTERD4
Tehrie Ned*
TEXAS
Nurse Practitioner

PACESETTERD4
Carlee & David 
Pickering
INDIANA
Marketing Executives

D4

Belkis Quintero Lopez*
NEBRASKA
Marketing Executive

PACESETTERD4
Cristen Riffel
MONTANA
Marketing Executive

PACESETTERD4
Osvaldo Ruiz & Yurka 
Sanchez
FLORIDA
Marketing Executives

PACESETTERD4
Noel Walker*
VIRGINIA
Marketing Executive

PACESETTERD4

D
IR

EC
TO

R
S

Jesse Bailey*
MISSISSIPPI
Pharmacy Technician

PACESETTER

3

D3

Charmayne Barrett
ALBERTA
Marketing Executive

D3
Rene Beeler
TEXAS
Entrepreneur

D3
Hugo & Desiree 
Betancourt*
CALIFORNIA
Marketing Executives

PACESETTERD3
Taylor Bierman
ILLINOIS
Nurse

PACESETTERD3
Robin Bryant*
GEORGIA
Marketing Executive

PACESETTERD3

Cindy Cargo
ILLINOIS
Marketing Executive

PACESETTERD3
McKayla Cooper
IOWA
Marketing Executive

D3
Bonnie Craig
NORTH CAROLINA
Marketing Executive

PACESETTERD3
Tiffanie Edmonds
NORTH CAROLINA
Marketing Executive

PACESETTERD3
Veronica Evans
TEXAS
Beauty Entrepreneur

D3
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DIRECTORS 2DIRECTORS 3–DIRECTORS 2

Kristina Faires
MISSOURI
Marketing Executive

PACESETTERD3
Denise Goffney
TEXAS
Marketing Executive

PACESETTERD3
Lauren Hartzell
KANSAS
Marketing Executive

PACESETTERD3
Tabby Kannel
WISCONSIN
Self-Employed

PACESETTERD3
Geneviève Lainesse
QUEBEC
Marketing Executive

D3

Marileydis Macias*
MASSACHUSETTS
Marketing Executive

PACESETTERD3
Sherry Maresca*
MINNESOTA
Marketing Executive

D3
Atiya McNeal
FLORIDA
Pharmacist

PACESETTERD3
Erica McRoy
TENNESSEE
Marketing Executive

D3
Aurora Mendoza*
TEXAS
Marketing Executive

PACESETTERD3

Casei Meyers
MICHIGAN
Assistant Supervisor of 
Transportation

PACESETTERD3
Lexus Moats
TENNESSEE
Marketing Executive

PACESETTERD3
Lorien Moyer
PENNSYLVANIA
Educator

D3
John & Tami Nantz*
SOUTH CAROLINA
Retired FBI Supervisory Agent/
Writer

PACESETTERD3
Tehrie Ned*
TEXAS
Nurse Practitioner

PACESETTERD3

Kim & David Neff
KENTUCKY
Marketing Executives

PACESETTERD3
Rosara Pellicier*
MASSACHUSETTS
Teacher

D3
Marcial Rosales
CALIFORNIA
Marketing Executive

PACESETTERD3
Erisely Salazar*
FLORIDA
Marketing Executive

PACESETTERD3
Martha Sanchez
FLORIDA
Marketing Executive

PACESETTERD3

Tiffani Thorne*
PENNSYLVANIA
Nurse Practitioner

PACESETTERD3
Ashley Wales
NEW YORK
Entrepreneur 

PACESETTERD3
Noel Walker*
VIRGINIA
Marketing Executive

PACESETTERD3
Bailey Welsh
KANSAS
Marketing Executive

PACESETTERD3

D
IR

EC
TO

R
S

Arlene Alicea
FLORIDA
Marketing Executive

PACESETTER

2

D2
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Brittany Allred*
NORTH CAROLINA
Marketing Executive

PACESETTERD2
Savanna Amerson
FLORIDA
Marketing Executive

PACESETTERD2
Helene Armistad*
FLORIDA
Entrepreneur

PACESETTERD2
Jesse Bailey*
MISSISSIPPI
Pharmacy Technician

PACESETTERD2
Dr. Salina Baker*
FLORIDA
Clinical Compounding 
Pharmacist

PACESETTERD2

Hugo & Desiree 
Betancourt*
CALIFORNIA
Marketing Executives

PACESETTERD2
Tiffany Bethea*
SOUTH CAROLINA
Registered Nurse

PACESETTERD2
Kylee Bishop*
ILLINOIS
Marketing Executive

PACESETTERD2
Liz Blanding*
MICHIGAN
Marketing Executive

PACESETTERD2
Kara Bondi
ILLINOIS
Insurance Account 
Representative

PACESETTERD2

Dr. Tameka Brown*
SOUTH CAROLINA
Marketing Executive

PACESETTERD2
Tyla Brunson*
NEW MEXICO
Marketing Executive

PACESETTERD2
Robin Bryant*
GEORGIA
Marketing Executive

PACESETTERD2
Geneveive Bulac*
MINNESOTA
Nursing Assistant

PACESETTERD2
Tara Rose Campbell
ALABAMA
Executive Assistant

PACESETTERD2

Ailec Campos*
TENNESSEE
Marketing Executive

PACESETTERD2
Elvira Carvalhais 
Villalba*
FLORIDA
Marketing Executive

PACESETTERD2
Randy & Doris Caulder
SOUTH CAROLINA
Marketing Executives

PACESETTERD2
Janet Coon*
MINNESOTA
Environmental Specialist

PACESETTERD2
Marcy Coryell*
MICHIGAN
Marketing Executive

PACESETTERD2

Candy Cupka*
INDIANA
Meadery Owner

PACESETTERD2
Elizabeth Davis*
MISSISSIPPI
Marketing Executive

PACESETTERD2
Jamee DeBuhr
WISCONSIN
Marketing Executive

PACESETTERD2
Pedro Delgado*
MICHIGAN
Uber Driver

PACESETTERD2
Rosa Diaz Gonzalez
PUERTO RICO
Marketing Executive

PACESETTERD2
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Kyleigh & Brett 
Dickens*
MISSISSIPPI
Marketing Executives

D2
Darren & Sharon 
DiGiacinto*
SOUTH CAROLINA
Director of Solutions/
Homeschool Mom

PACESETTERD2
Tonya Duerr*
TENNESSEE
Registered Nurse

D2
Amy Dulaney*
MICHIGAN
Marketing Executive

PACESETTERD2
Melanie Engebretson*
OREGON
Marketing Executive

PACESETTERD2

Jessica Ferraro
PENNSYLVANIA
Marketing Executive

PACESETTERD2
Kelly Fitzgerald*
MISSOURI
Marketing Executive

PACESETTERD2
Mikki Follis*
TEXAS
Marketing Executive

PACESETTERD2
Alli Gerhardt*
MISSOURI
Marketing Executive

PACESETTERD2
Amanda Gibson*
ONTARIO
Marketing Executive

D2

Ashley Graham
MICHIGAN
Marketing Executive

PACESETTERD2
Maria & John Ham
ALBERTA
Marketing Executives

PACESETTERD2
Pam Hitchcock*
TEXAS
Registered Nurse

PACESETTERD2
Sierra & Joshua 
Johnson*
LOUISIANA
Server/Plumber

PACESETTERD2
Angela & Adonis 
Kazouris*
HAWAII
Designer/Retired Chief Warrant 
Officer 2

D2

Jess Knutsen*
NEW JERSEY
Marketing Executive

PACESETTERD2
Kayli Kubeczka*
TEXAS
Nurse & Realtor

PACESETTERD2
Melissa Lail*
MICHIGAN
Judicial Assistant

D2
Martha Landis*
PENNSYLVANIA
Marketing Executive

PACESETTERD2
Rachel & Jerome Lewis
TENNESSEE
Marketing Executives

D2

Roseli Lopez Urrutia*
TEXAS
Marketing Executive

PACESETTERD2
Katelyn Lott*
ALABAMA
Travel Agent

PACESETTERD2
Marileydis Macias*
MASSACHUSETTS
Marketing Executive

PACESETTERD2
Sherry Maresca*
MINNESOTA
Marketing Executive

D2
Angela Marioneaux*
LOUISIANA
Marketing Executive

PACESETTERD2
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Tina Martinez*
CALIFORNIA
Registered Nurse

PACESETTERD2
Lena Matthew
MASSACHUSETTS
Marketing Executive

D2
Toni Matthews
GEORGIA
Marketing Executive

D2
Alyssa McDonald
FLORIDA
Stay-at-Home Mom

PACESETTERD2
Lisa McNamara
NEW BRUNSWICK
Marketing Executive

PACESETTERD2

Hannah Mears*
ALABAMA
Marketing Executive

D2
Aurora Mendoza*
TEXAS
Marketing Executive

D2
Dana Morehouse
MICHIGAN
Marketing Executive

D2
Sherilyn Moses*
MARYLAND
Educator

PACESETTERD2
Jill Musselman*
PENNSYLVANIA
Marketing Executive

PACESETTERD2

John & Tami Nantz*
SOUTH CAROLINA
Retired FBI Supervisory Agent/
Writer

D2
Tehrie Ned*
TEXAS
Nurse Practitioner

PACESETTERD2
Alicia Nelson
GEORGIA
Retired

PACESETTERD2
Pamela North*
LOUISIANA
Licensed Practical Nurse & CPC 

PACESETTERD2
Rachel ODell
NEVADA
Housewife

PACESETTERD2

Alex Parsons
TEXAS
Marketing Executive

D2
Rosara Pellicier*
MASSACHUSETTS
Teacher

D2
Tiffany Pierce*
OHIO
Marketing Executive

PACESETTERD2
Mary Pilcher
TEXAS
Marketing Executive

PACESETTERD2
Calais Plume*
TEXAS
Boutique Printing & Design

PACESETTERD2

Melody Prevost
ALBERTA
Marketing Executive

D2
Denice Roach
MISSOURI
Marketing Executive

PACESETTERD2
Jordan & Kylie Roche
MISSISSIPPI
Marketing Executives

PACESETTERD2
Bailey Rogers*
MISSOURI
Marketing Executive

PACESETTERD2
Bailee-Dawn Rowat
ALBERTA
Marketing Executive

PACESETTERD2
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Sarah Sadler
OHIO
Marketing Executive

PACESETTERD2
Erisely Salazar*
FLORIDA
Marketing Executive

PACESETTERD2
Stacey Shippee
NEW YORK
Library Director

PACESETTERD2
Hope Thomason*
TENNESSEE
Technical Education Director

D2
Amy & Kyle Thompson
MISSOURI
Marketing Executives

PACESETTERD2

Tiffani Thorne*
PENNSYLVANIA
Nurse Practitioner

PACESETTERD2
Jamie Van Wagner*
TEXAS
Marketing Executive

PACESETTERD2
Melissa Vega-Gomez*
TEXAS
Marketing Executive

PACESETTERD2
Grace Vines
SOUTH CAROLINA
Marketing Executive

D2
Alissa Walker*
MICHIGAN
Marketing Executive

PACESETTERD2

Noel Walker*
VIRGINIA
Marketing Executive

PACESETTERD2
Jacob & Ally Wallace*
SOUTH CAROLINA
Marketing Executives

PACESETTERD2
Liz Welch
ILLINOIS
Marketing Executive

PACESETTERD2
Autumn Wise*
ILLINOIS
Marketing Executive

PACESETTERD2
Shanda Woolf
ARIZONA
Business Owner

D2

Shelby Young
ALBERTA
Medical Lab Assistant

PACESETTERD2
Mariana Zamarrón*
TEXAS
Marketing Executive

PACESETTERD2

D
IR

EC
TO

R
S

Delani Allen
TEXAS
College Student

D
Megan Allen
ONTARIO
Marketing Executive

D
Brittany Allred*
NORTH CAROLINA
Marketing Executive

D

Helene Armistad*
FLORIDA
Entrepreneur

PACESETTERD
Jesse Bailey*
MISSISSIPPI
Pharmacy Technician

PACESETTERD
Dr. Salina Baker*
FLORIDA
Clinical Compounding 
Pharmacist

D
Hugo & Desiree 
Betancourt*
CALIFORNIA
Marketing Executives

PACESETTERD
Tiffany Bethea*
SOUTH CAROLINA
Registered Nurse

PACESETTERD
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DIRECTORS 

Kylee Bishop*
ILLINOIS
Marketing Executive

PACESETTERD
Liz Blanding*
MICHIGAN
Marketing Executive

PACESETTERD
Dr. Tameka Brown*
SOUTH CAROLINA
Marketing Executive

PACESETTERD
Tyla Brunson*
NEW MEXICO
Marketing Executive

PACESETTERD
Robin Bryant*
GEORGIA
Marketing Executive

PACESETTERD

Geneveive Bulac*
MINNESOTA
Nursing Assistant

PACESETTERD
Janice Butcher
NEW YORK
Marketing Executive

D
Ailec Campos*
TENNESSEE
Marketing Executive

PACESETTERD
Baby Cristina Canda
CALIFORNIA
Entrepreneur

D
Elvira Carvalhais 
Villalba*
FLORIDA
Marketing Executive

PACESETTERD

Nancy de la Caridad 
Castillo Leon
TEXAS
Marketing Executive

PACESETTERD
Michelle Chambers
IDAHO
Marketing Executive

D
Courtney Clem
TENNESSEE
Marketing Executive

D
Janet Coon*
MINNESOTA
Environmental Specialist

PACESETTERD
Destiny Copeland-
Rolle
INDIANA
Marketing Executive

D

Marcy Coryell*
MICHIGAN
Marketing Executive

PACESETTERD
Candy Cupka*
INDIANA
Meadery Owner

D
Elizabeth Davis*
MISSISSIPPI
Marketing Executive

PACESETTERD
Melissa Dejan
GEORGIA
Marketing Executive

D
Pedro Delgado*
MICHIGAN
Uber Driver

D

Isabelle Demarbre
QUEBEC
Stay-at-Home Mom

D
Kyleigh & Brett 
Dickens*
MISSISSIPPI
Marketing Executives

D
Darren & Sharon 
DiGiacinto*
SOUTH CAROLINA
Director of Solutions/
Homeschool Mom

D
Amanda Dobson
NEW BRUNSWICK
Marketing Executive

D
Tonya Duerr*
TENNESSEE
Registered Nurse

D
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Amy Dulaney*
MICHIGAN
Marketing Executive

PACESETTERD
Ron Emmerson
OKLAHOMA
Marketing Executive

PACESETTERD
Melanie Engebretson*
OREGON
Marketing Executive

PACESETTERD
Heather Fike
ALBERTA
Marketing Executive

D
Kelly Fitzgerald*
MISSOURI
Marketing Executive

PACESETTERD

Grace Fockler
WISCONSIN
Marketing Executive

PACESETTERD
Mikki Follis*
TEXAS
Marketing Executive

PACESETTERD
Pat Forrest
SOUTH CAROLINA
Marketing Executive

D
Jennifer Frain
ILLINOIS
Office Manager

D
Erica Gagnon
IDAHO
Marketing Executive

PACESETTERD

Alli Gerhardt*
MISSOURI
Marketing Executive

PACESETTERD
Amanda Gibson*
ONTARIO
Marketing Executive

D
Brandy Gobbell
TENNESSEE
Marketing Executive

D
Silvana González
FLORIDA
Marketing Executive

D
Daylenis González
FLORIDA
Marketing Executive

PACESETTERD

Tanya Gordon
MISSISSIPPI
Marketing Executive

PACESETTERD
Leah Green
NEW YORK
Nurse Practitioner

D
Emily & Alec Hamilton
CALIFORNIA
Entrepreneur/Artist

PACESETTERD
Lauren Hinesley
TEXAS
Marketing Executive

D
Pam Hitchcock*
TEXAS
Registered Nurse

PACESETTERD

Amanda Jeans
ALBERTA
Rental Consultant

D
Sierra & Joshua 
Johnson*
LOUISIANA
Server/Plumber

PACESETTERD
Stephanie Jolliff
NEW YORK
Marketing Executive

D
Angela & Adonis 
Kazouris*
HAWAII
Designer/Retired Chief Warrant 
Officer 2

D
Samantha Ketner
ARIZONA
Marketing Executive

PACESETTERD
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Diane Kipping
NEW YORK
Retired NYC Correction Officer

PACESETTERD
Jess Knutsen*
NEW JERSEY
Marketing Executive

PACESETTERD
Eric & Nikolett 
Knutsen
ALABAMA
Marketing Executives

PACESETTERD
Ria Knutson
KANSAS
Medical Assistant

D
Kayli Kubeczka*
TEXAS
Nurse & Realtor

PACESETTERD

Melissa Lail*
MICHIGAN
Judicial Assistant

PACESETTERD
Martha Landis*
PENNSYLVANIA
Marketing Executive

D
Jo Long
WASHINGTON
Marketing Executive

D
Roseli Lopez Urrutia*
TEXAS
Marketing Executive

PACESETTERD
Katelyn Lott*
ALABAMA
Travel Agent

PACESETTERD

Marileydis Macias*
MASSACHUSETTS
Marketing Executive

PACESETTERD
Angela Marioneaux*
LOUISIANA
Marketing Executive

D
Rebecca Marks
TEXAS
Homemaker

PACESETTERD
Valerie Martinez
NEW MEXICO
Marketing Executive

D
Tina Martinez*
CALIFORNIA
Registered Nurse

PACESETTERD

Anita McDonald
FLORIDA
Marketing Executive

PACESETTERD
Emma Mcmillian
MISSOURI
Marketing Executive

D
Hannah Mears*
ALABAMA
Marketing Executive

D
Aurora Mendoza*
TEXAS
Marketing Executive

D
Sherilyn Moses*
MARYLAND
Educator

PACESETTERD

Jill Musselman*
PENNSYLVANIA
Marketing Executive

PACESETTERD
John & Tami Nantz*
SOUTH CAROLINA
Retired FBI Supervisory Agent/
Writer

D
Tehrie Ned*
TEXAS
Nurse Practitioner

PACESETTERD
Linsia & Harrison 
Nichols
TEXAS
Marketing Executives

D
Pamela North*
LOUISIANA
Licensed Practical Nurse & CPC 

D
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Edith Padilla
CALIFORNIA
Marketing Executive

PACESETTERD
Camie Palm
GEORGIA
Marketing Executive

D
Katelyn Parker
CALIFORNIA
Marketing Executive

D
Rosara Pellicier*
MASSACHUSETTS
Teacher

D
Tiffany Pierce*
OHIO
Marketing Executive

PACESETTERD

Chase Plaisance
MISSISSIPPI
Marketing Executive

PACESETTERD
Calais Plume*
TEXAS
Boutique Printing & Design

D
English Pollard
FLORIDA
Fall Prevention Manager

D
Jacqueline Ramirez
TEXAS
Marketing Executive

D
Gregory & Christine 
Retzlaff
WISCONSIN
Marketing Executives

D

Bailey Rogers*
MISSOURI
Marketing Executive

D
Kenia Rojas Triana
FLORIDA
Marketing Executive

D
Jennifer Root
MICHIGAN
Marketing Executive

D
Mylee Sainsbury
TEXAS
Mom & Bus Driver

PACESETTERD
Erisely Salazar*
FLORIDA
Marketing Executive

D

Alejandra Santiago
TEXAS
Architect

D
Lillie Shaw
FLORIDA
Marketing Executive

PACESETTERD
Madison Simmons
SOUTH CAROLINA
Marketing Executive

PACESETTERD
Brenda Sjothun
WASHINGTON
Marketing Executive

D
Stanley & Dominique 
Smith
NEW YORK
Police Officer/Teacher’s 
Assistant

PACESETTERD

Dustin & Amanda 
Spence
ARIZONA
Marketing Executives

PACESETTERD
Carmen & David 
Talavera
CALIFORNIA
Marketing Executives

PACESETTERD
Hope Thomason*
TENNESSEE
Technical Education Director

D
Tiffani Thorne*
PENNSYLVANIA
Nurse Practitioner

PACESETTERD
Migdalia Urrutia 
Garcia
TENNESSEE
Marketing Executive

PACESETTERD
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Jamie Van Wagner*
TEXAS
Marketing Executive

PACESETTERD
Melissa Vega-Gomez*
TEXAS
Marketing Executive

PACESETTERD
Kendra Wagoner
IOWA
Marketing Executive

PACESETTERD
Alissa Walker*
MICHIGAN
Marketing Executive

PACESETTERD
Noel Walker*
VIRGINIA
Marketing Executive

PACESETTERD

Jacob & Ally Wallace*
SOUTH CAROLINA
Marketing Executives

PACESETTERD
Autumn Wise*
ILLINOIS
Marketing Executive

PACESETTERD
KoReshia Woods
TEXAS
Marketing Executive

D
Charlie Wyngarden
INDIANA
Marketing Executive

D
Mariana Zamarrón*
TEXAS
Marketing Executive

D

Want to speed the growth of your organization? Double your phone calls. 
Phone calls lead to appointments. Phone calls are the simple fuel that powers your business.

It all starts with  
a phone call.



IT ALL STARTS HERE 
IN THE USA

O U R  C O M M I T M E N T  T O  A M E R I C A

Melaleuca.com

From research to formulation, our products originate from our laboratories in Idaho 

Falls, Idaho. We then source the finest ingredients from around the world and, 

whenever possible, manufacture and package these products at our own facilities, 

right here in the United States, to ensure quality at every step of the process. 



It’s the taste of a warm summer afternoon—laughing as you run 
toward the ice cream truck, smiling as that first cool bite of sweet 
orange and soft cream melts on your tongue. Our new, limited-time 
Orange Creamsicle Proflex Protein Shake brings that beloved flavor 
back. This time, however, it comes with the hunger-satisfying,  
muscle-supporting benefits you want from Proflex whey protein.*

* This statement has not been evaluated by the Food and Drug Administration.  
  This product is not intended to diagnose, treat, cure, or prevent any disease.

A PROTEIN-PACKED  
TWIST ON SUMMER  
NOSTALGIA
MEET OUR NEW, LIMITED-TIME ORANGE 
CREAMSICLE FLAVOR!



WASHINGTON

OREGON

IDAHO

MONTANA

WYOMING

COLORADO

NEW MEXICO

TEXAS

OKLAHOMA

KANSAS

NEBRASKA

SOUTH DAKOTA

NORTH DAKOTA
MINNESOTA

IOWA

MISSOURI

ARKANSAS

TENNESSEE

LOUISIANA

MISSISSIPPI

UTAH

NEVADA

ARIZONA

CALIFORNIA INDIANA

ILLINOIS

WISCONSIN

Coaching & Leader Development Teams
Below you’ll find your team listed by region and by title (vice president, director, and manager). We look forward to partnering with you!
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ALABAMA

TENNESSEE

KENTUCKY

GEORGIA

SOUTH  

CAROLINA

NORTH  

CAROLINA

VIRGINIA
WEST 

VIRGINIA

FLORIDA

MISSISSIPPI

PUERTO RICO

MICHIGAN

INDIANA OHIO

MARYLAND

MASSACHUSETTS

NEW 

HAMPSHIRE

VERMONT

RHODE  

ISLAND
CONNECTICUT

NEW 

JERSEY

PENNSYLVANIA

NEW YORK

MAINE

DO
UG

 ST
EW

AR
T

SR. NATIONAL VICE PRESIDENT  
UNITED STATES

MA
RK

 TO
W

NS
EN

D

SOUTHEAST

EAST

BR
AC

KE
N 

AB
RA

MS

NATIONAL VICE PRESIDENT  
CANADA, PACIFIC, SOUTH

DELAWARE

COACHING & LEADER DEVELOPMENT
MARK TOWNSEND

SR. NATIONAL VICE PRESIDENT OF COACHING  
& LEADER DEVELOPMENT

208-534-2052

mtownsend@melaleuca.com

CANADA
BRACKEN ABRAMS  

NATIONAL VICE PRESIDENT  
CANADA, PACIFIC, SOUTH

208-534-2710

brabrams@melaleuca.com

MACKENZIE BURRELL MANAGER
CANADA & WEST

208-534-2244

mburrell@melaleuca.com

PACIFIC
BRACKEN ABRAMS  

NATIONAL VICE PRESIDENT  
CANADA, PACIFIC, SOUTH

208-534-2710

brabrams@melaleuca.com

TANNER AUSTIN  SR. REGIONAL MANAGER  
PACIFIC

208-534-4456

taaustin@melaleuca.com

ZAC WAITE DIRECTOR
PACIFIC

208-534-2619

zwaite@melaleuca.com

SOUTH
BRACKEN ABRAMS  

NATIONAL VICE PRESIDENT  
CANADA, PACIFIC, SOUTH

208-534-2710

brabrams@melaleuca.com

JOSH KUNZ DIRECTOR
SOUTH

208-534-2421

jkunz@melaleuca.com

WEST
LAURA BEITLER CHIEF GROWTH OFFICER

WEST
208-534-2580

lbeitler@melaleuca.com

JEFF PUTNAM DIRECTOR
WEST

208-534-2360

jeffputnam@melaleuca.com

MACKENZIE BURRELL MANAGER
CANADA & WEST

208-534-2244

mburrell@melaleuca.com

CENTRAL
TRAVIS WENGREEN DIRECTOR

CENTRAL
208-534-2213

twengreen@melaleuca.com

SOUTHEAST 
DOUG STEWART DIRECTOR 

SOUTHEAST
208-534-2829

dstewart@melaleuca.com

ALFREDO CARRANZA MANAGER
SOUTHEAST

208-534-2219

acarranza@melaleuca.com

EAST
VICTOR BARAJAS DIRECTOR

EAST 
208-534-2130

vbarajas@melaleuca.com

PARKER CARSON SR. REGIONAL MANAGER 
EAST

208-534-2471

pcarson@melaleuca.com

HISPANIC MARKET US/PUERTO RICO/MEXICO
ISRAEL PALAFOX  

NATIONAL VICE PRESIDENT US HISPANIC & MEXICO
208-534-2061

ipalafox@melaleuca.com

JOSEPH RAMIREZ  
 DIRECTOR US HISPANIC

208-534-2075

jramirez2@melaleuca.com

MICHELLE LLERENA 
 MANAGER US HISPANIC

208-534-2119 

mllerena@melaleuca.com

VICTOR MEJIA  
DIRECTOR MEXICO

208-534-2306

vmejia@melaleuca.com

DIANA VALDEZ   
MANAGER MEXICO

208-534-2200

dvaldez@melaleuca.com
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A  Special  Invitation

As a President’s Club 2027 earner, you’ll journey  
to Kenya’s Masai Mara—a place where wild beauty 
stretches to every horizon, ancient culture lives 
close to the land, and every moment feels  
charged with wonder.
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Your adventure begins in luxury tented camps, 
where canvas meets elegance beneath the 
African stars and the untamed beauty of the 
savanna surrounds you in every direction. Here, 
you’ll wake to golden sunrises over sweeping 
plains, settle into refined comfort in the heart 
of the wilderness, and experience a setting 
so breathtaking that it feels almost beyond 
imagination. Each day invites you to slow down, 
look farther, and take in a landscape that stirs 
the soul as deeply as it thrills the senses.

You’ll witness the Masai Mara reveal its greatest 
treasures. Set out in open safari vehicles across 
untamed terrain, where Africa’s most legendary 
creatures roam in their natural world. Rise 
before dawn for a hot air balloon journey, 
floating silently above one of earth’s most 
extraordinary wildlife spectacles as the savanna 
comes alive beneath you. Savor exceptional 
cuisine—from flame-grilled delicacies to 
authentic African feasts served under open skies. 
Connect with the Maasai people and encounter 
a culture as enduring and powerful as the land 
itself. And through it all, witness unforgettable 
scenes of raw beauty, breathtaking power, and 
quiet tenderness that will stay with you for  
a lifetime.

This exclusive President’s Club experience 
blends adventure, elegance, culture,  
and awe—creating memories as vast, vivid,  
and unforgettable as the African horizon. 

President’s Club: Reserved for Those 
Who Keep Going

President’s Club honors the leaders who 
choose faith over fear, action over hesitation, 
and purpose over comfort. It is a reflection of 
consistency, courage, and a willingness to keep 
building when others would settle. Those who 
earn it prove that extraordinary experiences  
are reserved for those who dare to pursue them.
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SIX SUMMER GRILLING BUNDLES.  
NO SUBSCRIPTION REQUIRED.

Family Feast
Built for hearty dinners and 

memorable gatherings, Family 
Feast helps you serve the kind 
of meals that bring everyone 
to the table—and keep them 

coming back for seconds.

Backyard BBQ Bundle
This is the bundle for classic 
summer cookouts. Burgers, 
franks, ribs, and grill-side 

favorites come together in one 
crowd-pleasing collection made 

for backyard memories.

NY Top Chef
Craving steakhouse flavor at 
home? NY Top Chef delivers 

premium New York strips that 
turn an ordinary evening into 
something worth savoring.

There’s a certain kind of meal that can only come together in summer. 
It starts with the sound of the grill firing up. Someone asks when the 

burgers will be ready. Kids drift through the yard barefoot. Neighbors 
linger longer than planned. And for a precious moment, no one is in a 

hurry to be anywhere but right there.

That’s the magic of summer grilling. And this summer, Riverbend 
Ranch is making that experience available to every Melaleuca Member.

For a limited time, all Melaleuca Members can order Riverbend Ranch®  
Black Label Beef without a Riverbend Ranch subscription!



A Rare Chance to Try Black Label Beef
Normally, Riverbend Ranch Black Label Beef 
is reserved for subscribers. But this summer, 
Melaleuca Members have a special opportunity to 
choose from six specially selected Summer Grilling 
Bundles—each one created to help you serve the 
kind of meals that summer was made for.

Whether you’re planning a family dinner, a 
neighborhood cookout, a holiday weekend, a slow-
smoked Saturday, or easy weeknight meals that still 
feel special, these bundles make it simple to stock 
your freezer with premium beef that’s ready when 
you are.

Choose the Bundle That Fits Your Summer
Every summer looks a little different. Some days 
call for burgers and franks. Some weekends call for 
steaks. Some nights need enough food to keep a 
big crowd happy. That’s why the Summer Grilling 
Sale gives you six delicious ways to bring Riverbend 
Ranch to your table.

Premium Beef You’ll Be Proud to Serve
Every bundle features the premium quality and 
flavor that Riverbend Ranch is known for. Riverbend 

Ranch Black Label Beef is guaranteed USDA  
Prime or High Choice, and every cut is aged 28 days 
for remarkable tenderness and unmatched flavor.

And all our beef comes with the Riverbend Ranch  
Never Ever promise: Our cattle are never given 
growth hormones or antibiotics.

That means when you serve Riverbend Ranch Black 
Label Beef, you’re serving beef raised with care, 
selected for quality, and crafted to make every meal 
feel like an occasion.

Only Available for a Limited Time 
The six Summer Grilling Bundles are only available 
for a limited time—and only while supplies last.  
So fire up the grill, stock up for summer, and don’t 
miss your chance to bring home the beef that 
summer was made for.

Holy Smokes
For those who like to cook low 

and slow, Holy Smokes brings rich, 
smoky flavor to the center of your 
summer menu. It’s made for the 

smoker, the weekend, and the kind 
of meal that rewards patience.

Tailgater
Game-day classics. Crowd-

pleasing meals. Easy favorites 
that keep everyone coming 
back. Tailgater is ready for 
gatherings where the food 
matters as much as the fun.

Butcher Selects
Want a little of everything? 

Butcher Selects delivers variety, 
value, and cuts that make 

everyday meals feel special.

Shop the Summer 
Grilling Sale today 
at Melaleuca.com/
RiverbendRanch.



To qualify for this award, one must enroll eight 
quality Members during one calendar month. 
We are proud of these leaders’ dedication and 
hard work, and wish them g reater success as 
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Mendy & Richard 
Abrahamson
KENTUCKY

Naomi Barbour
MISSOURI

Brooklyn & William 
Blair
OHIO

Robin Bryant
GEORGIA

Ailec Campos
TENNESSEE

Delani Allen
TEXAS

Brittany Allred
NORTH CAROLINA

Jesse Bailey
MISSISSIPPI

Hugo & Desiree 
Betancourt
CALIFORNIA

Tiffany Bethea
SOUTH CAROLINA

Kylee Bishop
ILLINOIS

Liz Blanding
MICHIGAN

Dee & Justin Brooks
SOUTH CAROLINA

Tyla Brunson
NEW MEXICO

Angela Bryden
NOVA SCOTIA

Geneveive Bulac
MINNESOTA

Janice & Chris Burke
TEXAS

Vetta & Gavin 
Carpenter
FLORIDA

Elvira Carvalhais 
Villalba
FLORIDA

Mercy Casili-Colunga
TEXAS
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Nancy de la Caridad 
Castillo Leon
TEXAS

Morgan Chance
TEXAS

Kylie & Caleb 
Christianson
NORTH DAKOTA

Janet Coon
MINNESOTA

Josefina Corona
CALIFORNIA

Orlando Corona
CALIFORNIA

Marcy Coryell
MICHIGAN

Susan & Sean Dampier
FLORIDA

 

Elizabeth Davis
MISSISSIPPI

Katherine & Kyler 
Davis
KANSAS

Kara Deaton
KENTUCKY

Melissa Dejan
GEORGIA

Pedro Delgado
MICHIGAN

Peyton Denard
ALABAMA

Amy Donovan
NEWFOUNDLAND/LABRADOR

Tonya Duerr
TENNESSEE

Callie & Tyler Duncan
KANSAS

Kevin & Angela Echols
GEORGIA

Melanie Engebretson
OREGON

Leslie & Ezequiel 
Escalera
TEXAS

Veronica Evans
TEXAS

Jodie Finke
TEXAS

Sarah & Thomas Fisher
GEORGIA

Kelly Fitzgerald
MISSOURI

Grace Fockler
WISCONSIN

Mikki Follis
TEXAS

Jennifer Frain
ILLINOIS

Lisa Frerker
ILLINOIS

Erica Gagnon
IDAHO

Megan & Casey 
Garland
ALBERTA

Mendy & Richard 
Abrahamson
KENTUCKY

Naomi Barbour
MISSOURI

Brooklyn & William 
Blair
OHIO

Robin Bryant
GEORGIA

Ailec Campos
TENNESSEE
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Alli Gerhardt
MISSOURI

Tanya Gordon
MISSISSIPPI

Dr. George & Elaine 
Grant
ONTARIO

Michelle Green
FLORIDA

Leah Green
NEW YORK

Emily & Alec Hamilton
CALIFORNIA

Lexie & Parks 
Hartsfield
TENNESSEE

Rachel & Clarence 
Harvin
NORTH CAROLINA

Karen & Joe Hetzel
QUEBEC

Pam Hitchcock
TEXAS

Connie Holland
NORTH CAROLINA

Julie House
SOUTH CAROLINA

Justin & Karli Hudgens
ALASKA

Amanda Jeans
ALBERTA

Chris & Nicky Johnson
BRITISH COLUMBIA

Krista Johnson
NOVA SCOTIA

Sierra & Joshua 
Johnson
LOUISIANA

Elina & Ilya Katsman
KANSAS

Jess Knutsen
NEW JERSEY

Pamela & Chris 
Kollman
SOUTH CAROLINA

Sadie & Brent Kolves
FLORIDA

Maria Krauss
NEW JERSEY

Kayli Kubeczka
TEXAS

Luisel Lawler
FLORIDA

Brenda & Keven Lee
WISCONSIN

Katherine Leo
NEW YORK

Lexie Lipford
TENNESSEE

Roseli Lopez Urrutia
TEXAS

Katelyn Lott
ALABAMA

Marileydis Macias
MASSACHUSETTS
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Steve & Suzy Maier
TEXAS

Angela Marioneaux
LOUISIANA

Morgan & Derek Martin
TENNESSEE

Valerie Martinez
NEW MEXICO

Morgan McGee
ALABAMA

Cindy & Stephen 
McKnight
NEW HAMPSHIRE

Aurora Mendoza
TEXAS

Jonathan & Kimberly 
Montgomery
GEORGIA

 

Tehrie Ned
TEXAS

Brandi & Clint Newman
FLORIDA

Eloy Ortega & Silvia 
Perez
ARIZONA

Ana Maria Padilla 
Moreno
KENTUCKY

Danielle Parker
KANSAS

Bryan & Maria Pereira
CONNECTICUT

Chase Plaisance
MISSISSIPPI

Natasha Rae
ONTARIO

Judith Ramos
FLORIDA

Bernabe Ramos Blas & 
Nora Magallanes
CALIFORNIA

Jordan & Kylie Roche
MISSISSIPPI

Bailey Rogers
MISSOURI

Jennifer Root
MICHIGAN

Casey Russell
TEXAS

Adriana Salamon
NEW YORK

Erisely Salazar
FLORIDA

Martha Sanchez
FLORIDA

Bob Schick
FLORIDA

Tyler & Laura Schmidt
MINNESOTA

Meg Schroeder
IDAHO

Lillie Shaw
FLORIDA

Shelby & Dane Shely
OREGON
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Lyle & Sandie Siemens
TEXAS

Stanley & Dominique 
Smith
NEW YORK

Missy Smith
TEXAS

Hannah & Adam 
Snyder
NEW YORK

Dustin & Amanda 
Spence
ARIZONA

Tiffani Thorne
PENNSYLVANIA

Paolo & Faye Torres
ONTARIO

Migdalia Urrutia Garcia
TENNESSEE

Josefina Valencio
FLORIDA

Mike & Andrea Van 
Bakel
ONTARIO

Jamie Van Wagner
TEXAS

Teresa Vazquez & 
Tonatiuh Aguayo
TEXAS

Melissa Vega-Gomez
TEXAS

Kendra Wagoner
IOWA

Kimberly Waits
KENTUCKY

Noel Walker
VIRGINIA

Alissa Walker
MICHIGAN

Jacob & Ally Wallace
SOUTH CAROLINA

Scott Washam
ALABAMA

Bailey Welsh
KANSAS

KoReshia Woods
TEXAS

Lyndsey & Kyle Yocom
VIRGINIA

Mariana Zamarrón
TEXAS

Brittney & Zach Zillig
OHIO
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Congratulations to these qualifiers of the 
distinguished Circle of Influence Award. To 
qualify for this award, you must enroll four quality 
Members during one calendar month. Achieving 
Circle of Influence has helped many Marketing 
Executives advance their businesses, grow their 
organizations & find new leadership for their 
teams. The effect of enrolling four customers 
each month can positively affect their businesses 
for years after. We are proud of these leaders’ 
dedication & hard work.

Circle of Inf luence

ALBERTA 
Marichu Basa
Braden & Courtney Bitzer
Stacy & Garry Bodnar
Kristin Boomer
Nicole Braun
Kimberly Brett
Veronica Castaneda
Jackie Clayton
Ma. Cristina Curbi
Altiera & Eric Dahlman
Richard Del Pilar
Meghan Dirk
Jerrica English-Knickle
Lisa & Jeff Golden
Maria & John Ham
Amy Hardy		
Kensie Herben
Mechel Ann Herrera
Braydi & Tanner Hoppus
Kirsten & Brett Johnson
James & Katey Kloepper
Nicole Klok		
Shannon Kubin
Kim & Sean Maloney
Sarah McLean
Derra Murray
Wayne Peters
Tracy Phillips
Karlee Prins		
Ruviro & Ma. Bernadette 

Ruanto		
Bailey Schultz
Danielle Smith
Jenna & Nolan Trudeau
Madyson Vandermaarel
Florentina Villaceran
Amanda Weger
Shelby Young		

BRITISH COLUMBIA 
Hayley Barnes
Alaina Carrington
Sydney Dash
Ashley Davis
Maria Folster
Agatha & Christophe 

Herlin		
Jocelyn Lao		
Katz Piller & Jackie 

Newman		
Josephine & Dan Schmidt
Wendy Tirk		
Jenna Visosky		

MANITOBA 
Crystal Anderson & Brett 

McLaren		
Andrea & Troy Angus
Sandi Barschewsky
Jessica Bueckert
Arlana Dujlovic
Victoria Duncan
Karissa Falk
Mallory Fouillard
Dianne Gray-Wysocki  

& Wayne Wysocki
Renae Hauge
Rita Hyrich		
Melissa Jolicoeur
Wanda King
Leala Kuhl		
Melissa Lagace
Katherine & Chad Moir
Ruvena Neufeld
Brette & Brandon Olsen
Kristin Stephenson
Andee Taggart
Cynthia Taylor-Iwankow  

& Chris Iwankow
Brenda & Johnnie Unrau
Sandra Waldner
Lisa Whyte		

NEW BRUNSWICK
Melanie & Mathieu Leclair
Stacey & Jason Legacy
Jenny-Lee Morais
Tammy Trenholm		

NEWFOUNDLAND  
& LABRADOR 

Daisy & Marlhon Abique
Michael Mercado		

NOVA SCOTIA
Lacey & Adam Boutilier
Mandy Friars
Margot Hayes
Amanda McIntosh		

ONTARIO 
Sharlene Alvarez
Launtia Anderson
Anca Atanasiu
Michel & Gile Beaudoin
Alissa & David Blais
Julia Boyle		
Pauline & Derek Clarke
Terry & Michael Commisso
Tracy Donald
Redna Rimbeau  

& Fritz Gerald
Amanda Gibson
Tracy Glomba
Barb & Matt Houser
Danielle Ivall
Amy Kowalchuk
Melissa Lanthier
Hollie Lloyd
Donna MacDonald  

& Marc Verrette
Cheryl McClinchey  

& Jeff Bournon
Arianee Rios
Kathrina Rivero
Barbara Santen
Jessica Sarnowski
Katie Scott		
Lani Serdon		

PRINCE EDWARD ISLAND 
Vanda Ferrish
Trish & Brett Roloson		

QUEBEC 
Jowen Soguilon  

& Michelle Allana
Christine Beaulieu
Danielle Belanger
Shella Carpio & Engelbert 

Boceta		
Jean-Yves & Marie-Claire 

Coté		
Mélanie Gignac

Marjan Kosari
Anne-Marie LaPerle
Alain Paradis
Caroline Rainville-Fortin
Vanessa Rivard
Abdiel Vera Silva & Paola 

Paredes Garcia		

SASKATCHEWAN 
Becca Anderson
Sonya Biehn
Chelsey & Dustin Billay
Chaelynn Boutin
Chelsea Boutin
Shauna Bruce
Daniel Brunet
Brooklyn Burym
Cassidy Buztynski
Tally Carriere
Kelsey Drumm
Sheri & Doug Gibson
Alyssa & Clint Hanson
Kim Hladun
Melissa Jackson
Kaela Larter
Tanis & Geoff Leo
Kelcy Leptich
Jamie & Reuben Martin
Tricia Mogstad
Darla Oleksyn
Stefano Papandreos
Kristie & Brendan Payne
Kelsey Reighanne
Lindsay & Lane Rey
Vanessa Savage
Laura Sinclair
Jamie Smigelski
Tosha Sparks
Crystal Tosczak
Chelsea Tuffs
Alyssa Veikle
Shana Watson
Amery Wilson		

ALABAMA
Dallas Berry
Judith Chi		
Chelsea Cooper
Gloria FranksColeman
Kathryn Frederick
Joshua & Dawn Gentry
Tiffany & Whitney 

Haggamaker
Cynthia Ivy		
Saskia Johnson
Ana-Kate Jones
Morgan King
Hannah Knight
Jessica Lemmons

Kellie & James McAnnally
Amy & Jimmy Phelps
John & Ariel Purcell
Molly Rager		
Misti Rains		
Trini Reynolds
Ally Sanders
Hannah Sawyers		

ARIZONA
Isaac Anderson & Haley 

Dake-Anderson
Alma Antolin
Haley Armstrong
Tracy Beaudry & Chad 

Brockschmidt
Elizabeth Bettencourt
Tiffany & Kent Biswanger
Lloyd Bodle		
Yohana Bravo
Anthony & Angela Cook Jr
Maria Davila
Rita de la Cruz
Shelby & AJ Ford
Lisa Fuller		
Jessica Gastelum
Korena Goldberg
Rainbow Lackey
Joanne McKearney
Troy & Shandee Messer
Kennya Mexia & Sergio 

Inzunza		
Isaac Moreno
Dave & Janet Pagano
Sara Pascale
Kellianne Pritchert
Mercedes Ramirez Leon
Tania Robles
Tresha Rodriguez  

& Anthony Bivins
Zayra Berenice Romero 

Nogales		
Aurora Rosales Garcia
Dorothy Vankoughnet
Trish & Rob Verzera
Kristi Walker
Amie Waller
Maley & Shawn Walsh
Shanda Woolf		

ARKANSAS
Mila Baker		
Rebecca Britt
Haley Liberatore
Rommelyn Mounce
Madison Phillips
Kayla Tucker		

CALIFORNIA
Maria Aguilar
Eva Albar		
Nora Asencio
Leilani Bandian
Rossy Barajas & Rodrigo 

Huete		
Maria Griselda Barbosa
Timothy Boaz
Susan Bradfield
Ashley Britten
Renée Brown
Elisa & David Campos
Saul Can Uc		
Greg & Lisa Carter
Teresa Castilla Magnus
Robert Chi		
Christine Kim
Denise & Kevin Clemens
Faith Covington
Melissa & Carl Dean
Keith & Ruth Demby
Adonay Diaz
Stephanie Dickie
Bobbie Elliott
Hanniel Espinosa
Ryan Fontoura
Adriana & Juan-Manuel 

Franco		
Suzette Frese
Meline Georgian
Letty Hartson
Yasmeen Henderson
Mary Hornickel & John 

D’Isacco		
Kelly Hurrey
Kwang Bae Ji
Judy Jung		
Sun Kim		
Koda King		
Sarah Lee		
Gustavo Leon-Garcia
Dr Tina Lewis
Cecilia Lopez & William 

Coreas-Garcia
Claudia Izeth Lopez
Rosa Lopez & Meliton 

Torres		
Rebecca Lowe
Violet Maldonado & Carlos 

Noriega		
Aaron & Poppy Mojica
Jennifer & Steve Morgan
Luis & Eleonor Navarro
Alissa & Fred Nazar
Astraea & Charles Noguera
Marlea Nolen
Alison Olson
Tania & Marco Ortiz
Edith Padilla
Rosa Parra

Circle of Influence
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Lourdes Portillo
Ever Ramirez
Shari Ravenell
Wendy Reynoso
Shannon & Frank Rich
Marcial Rosales
Patricia Sarmiento
Karla Sevilla
Mikey Shanks
Kimberle Smith Austin
Nichole & Derek Talavera
Mona Thomas
David Torres
Yesenia Valades
Kim & Rick Yeater		

COLORADO
Amber Adames
Michelle Bredemeier
Cortney & David Copley
Mindy Ferguson
Nicole Glassel
Cori & Joshua Hogstad
Jeff Jamison
Amanda Maciel
Debora Mauser
Bri Mikkelson
Catarina & Laramy Phillips
Abby Schleisman
Jennifer Shanahan
Dene Valdez	

CONNECTICUT
Jessica Garofano
Pamela McCarthy
Christine Meisner
Kimberlee Simko
Allie Smith		
Natali Krause & Kent 

Wonnell		

DELAWARE
Shysheen Nelson		

FLORIDA
Caleigh Allbritton
Savanna Amerson
Kayla Butts		
Ana Cardenas 
Jessica Carter
Robin Waugh-Castle  

& George Castle
Carrie Cercone
Erica Cole		
Jennifer & Brett Crawley
Javier Devora
Richard Diaz & Yurisel 

Salazar		
Ashley Eddy
Michelle Franklin
Larry & Cheryl Fulcher

Joan & Philip Giocondi
Dainely Giraldo Perez
Daylenis González
Silvana González
Elizabeth & Martin Gorski
Andrea & Leon Groce
Francisco & Rhina 

Guardado
Yuleymi Gutiérrez
Heidi Halbe		
Cynthia & Steven Hanes
Teresha Hardy
Billi-Jo Havens
Tatum Hayden
Brooke Hines
Karisa Holbrook
Terri Jackson
Edward Jasper
Kay & Curtis Johnson
Jennifer Kersey
Rachaell & Seville Ko
Krista & Jason Kuhn
Jean Hudson Lamarre
Marlaine Lefrancois  

& Richard Vallee
Robert & Dawn Lemus
Sophie Lonsinger
Alyssa McDonald
Adrienne & Martin 

McDowell
Amanda Mcknight
Atiya McNeal
Eric Minter		
Jody & Jim Morgan
Liz Morgan		
Maria & Frank Mosca
Linda Muldoon
Arianny Mulet
Fabricio Nobre
Sherry & Russ Peck
Terry Perches
Stefanie Peters
Cheryl Pieper
Melissa & Doug Prater
Kim Ringold
Kenia Rojas Triana
David Sarnowski
Beth & Russ Schomp
Nate & Andrea Scott
Maile Seley		
Irene Smith		
Amber & Thomas Springer
Suzanne & Justin Stadler
Vivienne Stephen
Lee Stewart		
Stephanie Stynes
Geneveve & Sean Sykes
Santana Tankersley
Jessie & Andrew Trudeau
Odalys Veliz
Brittany Walker

Bernard & Tonya 
Washington

Derek & Stacee 
Weissenberger

Tony & Sarah Zanoni		

GEORGIA
Trish Ardner
Tiffany Bowlin
Chatika Britton
Jefferson & Tre Green
Rose Burch		
Tracy & David Clower
Helen & Durward Dilag
Brittany Dozier
Anthony & Lindsey Echols
Christi & Jeremy Farmer
Kai Fluitt		
Rebecca Garrett
Angeleah Goins
Whitney Griffin
Gonzalo & Ashley Guerra
Keysha Johnson
Maggie Jones
Jennifer & Jay Leach
Tracy Manous
Michelle Martin
Kimberly Massengill
Jeanie Paige McWhorter
Taneka Nesbitt
Stephanie & Scott 

Patterson
Miranda Payne
LeeAnna Peebles
Shelby Pritchett
Brittany Purvis
Sarah & Cason Purvis
Meg Roberds
Emily Roberts
Ernest & Sherita Ross
Adrienne & Michael 

Sifontes		
Ashley Sizemore
Sunni Vickery
Brandi & Jeremiah 

Whitmer		
Blake & Rachel 

Whittington
Natasha Wilson		

HAWAII
Roxane & Dr. Lindsey 

Kimura		

IDAHO
Jenna Armstrong
DanaRae Bennett
Kerry & Kathy Buxton
Vanessa Christensen
Tami & Hans Feyen
Kassi Jones

Blanca Mendoza  
& Jesse Zamora

Jyl Purington
Kimberly & Mike Sewell
Crystal Swanson
Amy VanManen		

ILLINOIS
Isamary Arellanes
Yolanda Avila
Brooklyn Bell
Ashley Berry
Taylor Bierman
Brooke Blankenship
Kara Bondi		
Laura Booth
Tammy & Erik Burgwald
Lydia Campbell
Cindy Cargo
Tammy Constant-

Redenbaugh
Christopher Faber
Jen Foster		
Sophia Frichtl
Jason & Keri Hayes
Sarah Herzing
Madi Hesterberg
Raquel & Dennis Jacinto
Gail Johnson
Deborah Jossell
Chad & Connie Kohler
Morgan Laughlin
Lindsey Lewis
Larissa Lewsader
Patricia & George Leynaud
Wendy Lindquist
Goldie Matthew
Elizabeth McDonough
Marlo & Jim Payne
Emely & Rogelio Ruiz
Kyra Scoles		
Brandy Simnick
Shelby Sollars
Gina Sullivan
Natalie Thomas
Socorro Valenzuela
Katy Vodicka
Bobbi Wilson
Autumn WiseKim Wood
Charlenea Zimmerman		

INDIANA
Chelsea Bowman
Marissa Chrzan
Megan Crays
Candy Cupka
Tamara Day		
Schnee Doyle
Tracey & Jeremy Ebert
Chris & Erich Fickel
Diane & Stan Good

Velma Goree
Amanda Grimm
Lori Humbert
Lori Kocsis		
Brittney & Matthew 

Landrum
Vesna Lee		
Morgan Martin
Hannah McCarty
Kayla & Kyle Minton
Veronica & Roberto 

Montoya		
Lindsay Palm
Ashley & Jason Patterson
Sarah & Eddie Placencia
Alicia & Jason Purdy
Casey Schneider
Carlie Strahan		

IOWA
Kelby Billingsley
Jacqueline & Austin 

Callahan		
McKayla Cooper
Megan & Wesley Doyle
Jen English		
Valerie & T.C. Heard
Tina Hockmuth-Pezzetti
Amber Johnson
Brooke Jones
Andrea Kuehn
Angelica Mendoza
Jessica & Cory Rezac		

KANSAS
Kim Barnes		
Liza Blanc		
Emily Brooks
Kelly Brown
Christine Miller
Lindsey Coley
Laurie Davis
Lauri Douglas
Jonathan & Kolbi Estes
Taylor Fagan
Maria Fordham
Callie Guajardo
Lauren Hartzell
Bree Hernandez
Nic & Kelli Hillman
Jessica House
Amanda Jones
Shannon Kaiser
Ryan & Bailee Latta
Kayla Martin
Tiffany Mead
Shree & Ty Merriweather
Michelle Morris
Ashley Murphy
Kristi Noonan
Madison Nyman

Michael & Kellie Paxton
Devan & Adam Rothers
Madi Russ		
Barclay Shaffer
Kaitlynn & Jeffrey Smith
Olivia Stevenson
Allison & Paul Thomsen
Abby & Dustin 

Tormondson
Raeleen Weston
Tina & Jay White		

KENTUCKY
Cindy & Chris Brown
Jennifer Brown
Jessica Davis
Hannah Dennison
Jessica Dennison
Lauren Gipson
Destinee Irvin
Noel Lambert-Riley
Yvonne Lawson-Body
Stephanie Meadows
Kim & David Neff
Nicki & Derik Potter
Jessie Powell
Brianna Richardson
Milton & Amanda Santos
Melissa Thacker
Mandy Worley		

LOUISIANA
Jaschandria Bailey
Barbara Barach
Katie Barry		
Tammy & David Guillory
Katie & Matt Holloway
Gwen Jones
Charlene & Randy Joseph
Craig & Kristin Kingrea
Kayla LaBorde
Kawana Lane
Missy & Anthony 

Markiewicz
Ashlen McGinnis
Maisha Mena
Rebecca Nettles
Pamela North
Megan Pego
Angelia Reeves  

& Matthew Belcher
Mallory & Adam Romero
Edwina Tapley
Theresa & Michael Touchet
Jenni & Craig Vicknair		
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MAINE
Debbie Michaud
Sammie Osgood
Olivia Parker		

MARYLAND
Shavonne & Donzell 

Bowman		
Jannie Chambers
Alyson Guerra
Sherilyn Moses
Adriene Pilcher
Stella Stakias
Cassandra Whetzel		

MASSACHUSETTS
Marites & Jose Baniqued
Mil Delacruz
Kai & Stanley Dewberry
Venus Epps
Juliana Henriquez & Manuel 

Rodriguez
Eugenio Holguin
Alma Hypolite
Lena Matthew
Janelle Schoch
Stefanie Williams		

MICHIGAN
Diane Adams
Abigail Ashworth
Elizabeth Birch
Liz Blanding
Stephanie Burke
Kelly Burt		
Pedro Delgado
Madison Doney
Amy Dulaney
Ashley Fall		
MacKenzie & Robert 

Gladwell		
Ericka Granata
Kassie & Justin Hamaker
Crystal Henrich
Jackie Conn
Danielle Johnson
Carrie Jones
Mandie & Craig Keller
Lauretta Kloha & Mike 

Brandow
Nathan & Bailey Kolkema
Noelle & Dusty Kruise
Melissa Krull
Melissa Lail		
Sammy Leinaar
Vianey Lopez
Jena & Troy McClellan
Casei Meyers
Earka Mingo
Itzel Olea Cruz
Shelbea Pickett

Kelly Roberts
Amber Sakocius
Jen & John Sebbas
Julie Serb		
Elizabeth Shreeve
Dalina & Loyd Stephens
Erin Waldner
Alissa Walker
Barbara Wierszewski
Nicole Wills		

MINNESOTA
Katie & Ryan Anderson
Geneveive Bulac
Alexa Dobberstein
Lauren Dozier
Holly Kilibarda
Sara & Jake Montreuil
Christina Muellner
Kelsey Ofallon-Hanson
Susan Pelzer
Lindsay & Nick Percuoco
Steve & Julie Peters
Brittany & Benjamin Pollock
Marcia Reiter
Lindsay Retzlaff
Taylor & Evan Rogers
Michelle Simon & Dale 

Guthrie		
Kristi & Todd Smith
Stacey & Paul Urman
Bridget Zepeda		

MISSISSIPPI
Mallory Carrasquilla
Jessica Coggin
Elizabeth Davis
Liliane de Moraes
Blaise Fondren
Chelsie & Bo Gilbert
Kymberly Hagwood
Jessie Harrell
April Harris		
Amy Hayes		
Vickie & Donnie Hopkins
Hanna Kellar
Leah & Randall Loftin
Susan McComic
Ben & Sarah Melton
Sarah Mills		
Shea Mills		
Courtney Mitchell
Katelyn Pearce
Hailey & Jake Polderman
Shannon Rawson
Cheryl & Shane Smith
Dennis & Susan Smith
Ryan Nicole Urquides		

MISSOURI
Mackenzie Aldrich
Justin & Erin Bachman
Emily & Zachary Basler
Rachel Berry
Monica Bohlen
Casey & Jacob Bopp
Lauren Brown
Erin & Aaron Clark
Kristin Cloe		
Shyra Davis		
Sara Echternach
Kristina Faires
Deanna Fisher
Kelly Fitzgerald
Laura Frost		
Alli Gerhardt
Kimberly Gipson
Jennifer Harding
Jackie Heredia
Gwyn Hornbeck
Karla Hulsey-Werdehausen
Brittany Johnson
Lauren Judd
Ginny Landess
Lindsey & Drew Martin
Kaylin & Shane Murphy
Danielle Ohlms
Nanette Pankau
Nickie Phillips
Maria & Drew Renaud
Leslie Rice		
Jess Schodrowski
Jennifer Walski
Danielle Wolfmeier
Mackenzie Woodruff
Chelsi Wooton
Mary Wren		

MONTANA
Leah Anderson
Anita & Alex Calvi
Keeley Dostal
Taylor Hamel
Laura & Daniel Larson
Morgan Leaf
Emily & William Louis
Kristy & Kristopher McMann
Rebecca & Jesse Moore
Cristen Riffel		

NEBRASKA
Clay & Bethany Harmon
Shianne Martin
Gail McHugh
Joni Molzahn
Michelle Moser
Brenda Mueller
Deena Nipper
Leah Peterson
Shannon Pomplun

Belkis Quintero Lopez
Sherry Ramig
Erik Schlegel & Melanie 

Castre		
Monica & Dennis Scott
Mollie & Jared Taylor
Keely Trimble		

NEVADA
Elisa Arems
Kim Bishop		
Catalina Martinez & Alberto 

Cruz		
Nicole Desai
Larry Baity & Terri  

Haddad-Baity
McKenna Langslet
Christopher McLane
Ines Yanez		

NEW HAMPSHIRE
Erin & Brian Laplante
Cindy & Stephen McKnight	

	
NEW JERSEY
Courtney Adams
Ann Marie & Craig 

Bierbaum
Dave & Lynn Crescenzo
Karen Davis		
Alexis Demetroulakos
David & Cheryl Felsenthal
Alba Francisco Gomez
Elizabeth Graeber
Sandy Grippo
Velinda & Harry Harjono
Jennifer Hillis
Ivette Payne
Nicholas Pedano
Brandie Phillips
Laura Villanueva
Loren Zink		

NEW MEXICO
Tyla Brunson
Salina Calderon
Gen & Charles Chamblee
Laurel Dillard
Alicia Escobar
Sonia & Delfino Estrada
Taylor Gregory
Melinda Lough
Lucy Madrid
Hailey MontoyaGomez
Josh & Maribel Salinas
Maria & Wilhelm Siemens	

	

NEW YORK
Lynn Amell		
Yves Attisso
Megan Baron
Kalie & Trey Bearor
Denise Beyers
Staci & Jesse Boepple
Rickie Conklin
Princess Daley
Dr. Thomas Davies
Tracy Richardson-Freeman
Victor & Ana Gomez
Shari Hassos
Diane Kipping
Beth Koerber
Helen Lee		
Philomen McFee
Doris & Jayson Mines
Jamie Phelan
Cait Thomas
Asia Thompson
Danny & Dawn Tore
Candace Vandermark
Jessica Willett
Cora & Royston Williamson	

	
NORTH CAROLINA
Eric & Sidney Adelman
Keisha Barnes
Niecy & Wilfred Billingsley
Jessica Bowman
Nick Brucker & Adyana  

de la Torre
Krystal Burke
Cassidy Carrigan
Sunshine Castro
Angela Clemmons
Sierra Conrad
Bonnie Craig
Wendi & Alonzo Custer
Elizabeth Eshack
Pepe Essary
Samantha Ferris
Linda Finnell
Paul & Barbara Fleuret
Jenna Galliher
Ashley & Kenneth Gillette
Demarius Hardy
Patrice Headen-Martin
Martha & Jim Hillin
LaQuita Ibegwam
Courtney Jones
TaRay Judge
Moné Macklin
Micah Mason
Jenne & Jay Matthews
Emily McCorkle
Ashley Mcswain
Taunya Monroe Finley
Mykirah Moore
Valissa & David Moore

Kathy & Dave Partak
Logan Rainey
Emily Raynes
Dr Tonyan Schoefield
Steven & Makenzie Schultz
Alberto Servín Sanchez
Stephanie Sharpe
Miceala Sherrill
Shauntae Smith
Rebecca & John Stewart
Simon Tracy
Ashley Tullai
Skylar Waddell
Kamdyn Webb		

NORTH DAKOTA
Patty Brownell
John & Jennifer Dufner
Teddy Werner		

OHIO
Jennifer Barr
Karley & Taylor Brown
Shannon & Evan Brown
Reilly & Tate Bucher
Candice Carter
Brian Crace		
Linda Crawford
MaryAnn & Daniel Domka
Joy & Shane Farley
Stephanie Frey
Megan Gray
Dr. Shelley Hamler
Alyssa Hollar
Katie Jacobs
Danielle Mowery
Joseph Muaka
Lauren & Max Nihart
Jill & Greg Parker
Sarah Rankin
Lisa & Jason Rusk
Edna Schlabach
Jessica Wehri
Krystina Winter
Lily Yoder		

OKLAHOMA
Dan & Thyra Austin
Berenice Diaz Pintor
Breanna FullbrightChesser
Leland Glasco
Lindsy Jones
Layce & Chris McMullen
Miriam Nelson
Amy & Nate Smith
Edie Tolar		
Amanda Waller		
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Circle of Influence
OREGON
Katherine Ahola
Cassidy & Michael Burns
Brittany Dovenberg
Melanie Engebretson
Ashley Fryman
Melissa & Tyler Gilmore
Maria Polvos & Uriel 

Hernandez
Aiko Ishii		
Jessica Manzo
Autumn Nash
Jennifer Nedelisky
Jennifer & Rodney Putnam
Jordan Rachor
Elena Ruiz		
Eileen & Jeff Sivley
Veronica & Christian 

Zendejas	

PENNSYLVANIA
Hailey Alagata
Kory Angeli		
Sarah & Kevin Anyan
Morgan Benton
Lori & Eric Boutieller
Kelli Caldwell
Christy & Mark Carr
Nicholl & Kyle Ciecierski
Kelly Critz		
Rebecca Elgin
Tracy Farr		
Jessica Ferraro
Kay & Paul Fontaine
Angela Gacek
Michelle Good
Summer Gordner
Kim & Jesse Harris
Dawn Jeter	
Sierra Kapusta
Alan & Kim Krey
Ellen Kuhnert
Shelby Morris
Brett & Jackie Morrow
Selena Peterson
Sara Petrie		
Lissette Phipps
Jessica & Brooks 

Queitzsch
MariLuz Reynoso
Lindsay Robie		

PUERTO RICO
Karen de León
Rosa Diaz Gonzalez
Miraida Figueroa
Rosa Maldonado		

SOUTH CAROLINA
Sara Adelman
Macie & David Ammons

Holly Bardone
SherRie Blango
Joshua & Natalie Blanton
Doris & Randy Caulder
Pat Forrest		
Thomas & Lauren Gaede
Dawn Hinson
Angela Jones
Charlene Lowery
Drs Richard & Brenda 

Ludwig		
Gina McLean
Rochell & Andrew 

Middleton-Hill
Nathaniel & Bethany 

Moore	
Shayla Newman
Amanda Phillips
Johnny & Constance 

Prioleau		
Montrece Robinson
Leigh & Charles Sims
Margaux Stephanos
Angel Wallace-Rosales		

SOUTH DAKOTA
Holly Dobesh
Annie Feddersen
Karlie Goertz
Sierra Kraft		
Brandi Neuharth		

TENNESSEE
Shelby Acosta
Abigail Aguilar
Kasey & Dotson Anderson
Brandy Archer
Jewell Bonilla
Jacinda Boswell
Jennifer Boswell
Sarah Broadnax
Brandy & Oneal Brown
Allie Cheatwood
Erika & Steve Cobb
Marybeth Conley
Callie Cox		
Melanie Cranford
Tonya Duerr
Rebekah Gaskin
Amber Gebe
Lauren Gibson
Jamie Glass		
Maria Guevara
Evelyn Hernandez
Sarai & Jose Hernandez
Toshiana Hoye
Stephanie Magalhaes
Carlee & Alexander 

Massengill
Charlynn McBee
Jessica Michael

Jonadad Miranda
Denise Mngo
Lexus Moats
Allison & Nathan Neal
Kim Norris		
Danielle & Johnny Odom
Anna Owen		
Danette & William Pearcy
Geymi Pedroso Batista
Carol Pierce		
Kamika Portis
Lorena Rodriguez
Cora Rusk		
Sapriya Scruggs
Crystal Sliger
Megan Sparks
Elena Starkey
Abbie Tarrant
Hope Thomason
Dominga Torres
Margaret Warren
Wayne White
Lori Wilds		
Allie Wilhite		
Amanda Wright
Misty & Travis Wright		

TEXAS
Marisa Drew
Gabriela Aladro & Patricio 

Gonzalez
Sarah Allen		
Alma Araiza & Carlos 

Galvan		
Vanessa Arizpe
Britney Atkerson
Shani & William Baird
Nora & Caleb Barnes
Jensen Barton
Darrien Bowman
Keisha Brown
Kristina & Christopher 

Brown		
Mendi Brown
Sheyenne & Payson 

Brumbelow
Melissa Bruno
Summer Dey & Marcelo 

Cacciagioni
Alison & Matthew Callaway
Ruama Camp
Judee & Bernard Capucao
Luna Carballo
Rosa & Noe Cardenas
Karie & Cole Carney
Stephanie Carr
Janessa & David Castelan
Esmeralda Castillo  

& Geovani Herrera
Rosa Castillo
Angelina & Miguel Castro

Stacey Chamberlin
Addie Cherry
Yuki & Jose Coca
Stephanie Coonce
Kasey Cornwell
Briley Cotton
McKenna Counts
Kim Cox		
Ismael Cruz & Olga Garza
Bethany Daniel
Ashley Davis
Hannah & Morgan Davis
Nicole Davis
Jonatan & Kacie de 

Santiago		
Britney & Lance Deering
Dawn Denson
Vernice Elkins
Sabrina & Doug Ellis	
Michaila Eoff
Veronica Evans
Heidi Fernandez
Cynthia Floyd
Mikki Follis		
Dianna Maria
Heather Foster
Racquel & Lee Fuller
Dolores Gallo Olmos
Laura Garza & Jorge Perez
Trisha Ghergo
Susan & Daniel Gilbert
Alicia & Jose Gomez
Amanda Goodson
Rebeca Gracia
Kambrie Grimm
Sophia Haagenson
Kristen Hackman
Ashley Hart		
Cynthia Hermosillo
Lauren Hester
Caitlin Hoegemeyer
Kristin & Kristian Hoenicke
Lindsey & Eric Hulen
Jill Ivey		
Kelli Johnson
Barbara Jones
D’Syre Joseph
Shannon King
Kindell Kiper
Divine Kuyula
Meredith & Aaron Lapetina
Aide Lara Zumaya
Luis Martinez & Ana Lucia 

Chapa		
Amber & Robert Massicott
Scott McKay
Amelia McKee
Lovely & Jeremy White
Maricel & Joseph Meade
Megan Medlar
Janie Melton

Ma. Guadalupe Mendoza 
Alonso		

Sandra Miteu
Paula Moore
Alicea Mullins
Christy Murff
Curtis Murphy El
Norma Navarro De Reyes
Colette Norman
Kaitlyn & Colten Oder
Janetta & Femi Olaseni
Ruby Ortega
Monica Palacios
Alan & Sondra Pariser
Alex Parsons
Calais Plume
Shandi & Garrett Polak
Patti Pool		
Lacy Porter		
Amber Randall
Blayne Richardson
Connie Riley Ayad
Angela Roberts
Tiffany Robinson
Erick Rodriguez Quinonez
Philip Rogers
Rafael & Monica Rojas
Mariana Rubio
Chastity Sanders
Alejandra Santiago
Angelica Sauceda
Magen Sauceda
Dawn Shannon
Alison & Broc Shoemaker
Nate & Jenna Simpson
Winter Skinner
Torey Stockman
Vanessa & William 

Terpenning
Amy & TJ Trietsch
Amy Varley		
Jordan Vesper
Dana Vick		
Lexi Villarreal
Linda Wakeman
Gaby & Lance Walerczyk
Jessica & Lonnie Waller
Malarie White
Marissa Winfield
Madison Young		

UTAH
Jordyn Butler
Joelle Day		
Katie Flynn		
Dawn Niccum
Rebekah & Grant 

Pumphrey
Alexandria Richter
Richard & MaryLue Smart
Hailey Weight	

VERMONT
Shauna Barrett
Rebecca Tanner		

VIRGINIA
Layne Altice
Cherie Cochrane
Bryan Cornell
Becky Dalton
Melissa Engelking
Carina Garcia
Tiffany Gowen
Karina Jones
Tracy Mallory
Margaret Mathis
Michelle McKinney
Zoraida & Tony Sherald
Kurkessa Springs
Chanelle Zanders		

WASHINGTON
Kay Boyce		
Consuelo Concha
Karla Cornejo
Michelle Dawson
Lynn & Tom Delancey
Angie Garner
Maegen & Eddie Johnson
Rochelle Lawrence
Syrina Melton
Mary Miles		
Lyndsey & Charles Miller
Brittany Morneau
Terry O’Neill
Paul Salinas		
Tammy Sims
Heidi St John
Trisha Woods
Corinne & Robert Wright
Sabrina & Bradley 

Yoshitomi		

WEST VIRGINIA
Melissa Bowles & Richie 

Sutphin		
Kimberly Hamrick
Amy Kidwell		

WISCONSIN
Mary Anne & Raymond 

Carlson		
Kelley & David Clark
Jamee DeBuhr
Angie Feger
Jenny Hoffman
Mandi Hurkmans
Tabby Kannel
Dante Kilgore
Amanda & Benjamin 

Krejchik		
Brianna & Ivan Krejchik
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ALBERTA
Rhea & Joan Altillero
Sarah Coldham
Estela Dalayoan-Pinlac
Maria & John Ham
Sarah McLean
Derra Murray
Karlee Prins
Carleen Quaye
Bailee-Dawn Rowat
Bailey Schultz
Florentina Villaceran
Shelby Young	

BRITISH COLUMBIA
Flordeliza Dionisio
Agatha & Christophe 

Herlin		
Jocelyn Lao		
Angel Rockwell
Jenna Visosky		

MANITOBA
Tanya Boddy
Jessica Bueckert
Virginia Mathison
Brenda & Johnnie Unrau
Brett Wyatt		

NEW BRUNSWICK
Samantha Daigle
Melanie & Mathieu Leclair
Lisa McNamara		

NEWFOUNDLAND  
& LABRADOR

Amy Donovan
Krista Legge Wakeley
Joanne Spurrell		

NOVA SCOTIA
Shannon Jay		

ONTARIO
Sharlene Alvarez
Karen Brown
Fredeswinda & Jakob 

Chapman
Tracy Donald
Debra Jackman
Honey Grace & Ivan 

Luansing
Rodger Mineault
Isabel Pradas
Arianee Rios
Megan Trousdale
Mike & Andrea Van Bakel
Natalie VandenHeuvel

Autumn Villeneuve
Jenise Williams		

QUEBEC
Rene Marcouiller  

& Janique Marion
Marcel Pierre-Louis
Florenda Ubaldo
Jhoanna Ushinahua		

SASKATCHEWAN
Chelsea Boutin
Kelsey Drumm
Karissa Fedyk
Courtney Foster
Reece Girodat
Shalayne Kinvig
Jamie Smigelski
Crystal Tosczak
Kirsty Zuck		

ALABAMA
Petra Andrews
Heather Brenner
Tara Rose Campbell
Riley Caperton
Jet Duke		
Gloria FranksColeman
Kathryn Frederick
Vaughn & Kayla Hill
Yolanda Lovett
Morgan McGee
Rebecca McNally
Morgan Milam
Misti Rains		
Tomeca Thornton
Jessy & Andrew Tipton		

ARIZONA
Ana Anchondo
Tracy Beaudry & Chad 

Brockschmidt
Yohana Bravo
Marcela Haro
Mireya Heraldez
Jose Hernandez
Dee Hoerner
Barb Loper		
Maria Mendez
Sara Pascale
Mercedes Ramirez Leon
Tania Robles
Aurora Rosales Garcia
Yajaira Ruvalcaba
Edelia Saldana
Nefertiti & David Sanford
Dustin & Amanda Spence
Sonia Elena Valencia		

ARKANSAS
Rebecca Britt
Bridgett Collins
Lee Froelich
Regan Harrison
Marlene Hije
Mary & Tan Le
Haley Liberatore
Rommelyn Mounce
Molly Pipkin
Shakela Turner		

CALIFORNIA
Amauri Abarca
Alex Aguilar
Ani Ambarchyan
Saul Can Uc
Paula Castillo
Jin Hwan Choi

Faith Covington
Stephanie Dickie
Diana Encinas
Ignacio Espinoza
Tanya Finks		
Ryan Fontoura
Rachael Fuentes
Meline Georgian
Shelley Golder
Linda Haynes
Yire Hernandez
Kathy Hong
Tanya Hurtado salomon
Kwang Bae Ji
Suhyang Kim
Julie Ju Yeon Lee
Dr Tina Lewis
Catherine Lozada
Alejandra Manzo
Debra Martinez
Elizabeth Martinez
Melissa Martinez
Dena & Jonathan Moore
Edith Padilla
Rosa Parra		
Marcial Rosales
Marlen Sanchez
Karla Sevilla
Kyong Eun Shin
Jordyn Skadal
Carmen & David Talavera
Michelle Thomas
Christian Urena  

& Estefania Lopez
Saul Fernando Valerio 

Aguirre		

COLORADO
Debora Mauser		

CONNECTICUT
Rachel Amaral
Corisha White		

DELAWARE
Cynthia Powell-Pope  

& Loren Pope		

FLORIDA
Arlene Alicea
Sandra Ameganvi
Savanna Amerson
Dr. Salina Baker
Ronald & Sonia Blackwood
Vetta & Gavin Carpenter
Jessica Carter
Elvira Carvalhais Villalba
Richard Diaz & Yurisel 

Salazar		
Beth Foster		
Larry & Cheryl Fulcher
Daylenis González
Billi-Jo Havens
Tatum Hayden
Brooke Matheny
Alyssa McDonald
Atiya McNeal
Liz Morgan		
Kim Ringold
Raquel Rojas
Erisely Salazar
Yurisel Salazar & Richard 

Diaz		
Martha Sanchez
Osvaldo Ruiz & Yurka 

Sanchez		
Trysha Scott

These businesses have taken advantage of the 
tremendous potential of the Pacesetter program. 
Each has watched the Foundations video, enrolled 
eight (8) & more Members & advanced to a new 
high status of Director & above.

Pacesetter

Brenda & Keven Lee		
Candy & Wayne Munro		
Michelle Pickel		
Nicole Robbins		
Beth Schmitt		
Jessica Smith		
Cheryl Vandenheuvel		
Katherine Vander Kinter		
Chelsea Wareham		
Shirley Williams		
Marki Wolf		

WYOMING
Sherry & Kirk Bedinger		
Jenny Farrell		
Mariel & Frank Filippone
Breanne & Michael Sufrin		
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Pacesetter
Joy Thornton
Nina Thrasher
Josefina Valencio
Murlin Wells		

GEORGIA
Sylvia Blue		
Tiffany Bowlin
Judy Cox		
Maya Crain		
Whitney Griffin
Camryn Guerra
Karen James
Jennifer & Jay Leach
Moung Lee		
Alicia Nelson
Tasha Newman
Miranda Payne
LeeAnna Peebles
Debra Trammell		

IDAHO
Mindi Anderson
Vanessa Christensen
Damian Peck		

		
ILLINOIS
Isamary Arellanes
Taylor Bierman
Kylee Bishop
Brooke Blankenship
Kara Bondi		
Cindy Cargo
Jen Foster		
Sophia Frichtl
Raylynn Gasser
Audrey Harms
Sarah Herzing
Madi Hesterberg
Morgan Laughlin
Jessica Lotz		
Tisha Morris
Jennifer Showalter
David Sida		
Hayley Starkey
Fredrina Walker
Liz Welch		
Bobbi Wilson
Autumn Wise
Krystle Wisnasky
Charlenea Zimmerman		

INDIANA
Malea Aning
Marissa Chrzan
Michelle Couts
Megan Crays
Candy Cupka
Amanda Grimm
Ashley & Jason Patterson	

	

IOWA
Mckenzie Bockenstedt
Cortney Clauson
Carly McArtor		

KANSAS
Mindy Fleckenstein
Savannah Hale
Lauren Hartzell
Bree Hernandez
Jessica House
Brittney Johnson
Morgan Johnson
Amanda Jones
Kayla Martin
Delani Nichols
Kristi Noonan
Melanie Smarsh
Whitney Swisher
Meghan Vorhees
Bailey Welsh		

KENTUCKY
Evva Allen		
Kara Deaton
Jessica Dennison
Deidra Hopewell
Nichole Hutchins
Nathalie Kuamvuakumako
Jo Malcom		
Kim & David Neff
Melinda Page
Brianna Richardson
Melissa Thacker
Yvis & Tomyoy Trea
Mandy Worley		

LOUISIANA
Katie Barry		
Pamela North
Megan Pego		

MAINE
Debbie Michaud
Sammie Osgood
Olivia Parker	

MARYLAND
Stephan Atkins
Jannie Chambers
Karinne Chevalier-Davis
Trina Dublin		
Alyson Guerra
Sherilyn Moses
Nicole West		

MASSACHUSETTS
Eugenio Holguin
Alma Hypolite
Carlos Jimenez

Marileydis Macias
Andrea Scoville		

MICHIGAN
Diane Adams
Liz Blanding
Pedro Delgado
Amy Dulaney
Ashleigh Fesko
MacKenzie & Robert 

Gladwell		
Ashley Graham
Jackie Conn		
Amy Jacobs
Carrie Jones
Janet Kubler
Casei Meyers
Ugochi Goodness Okeke
Tanya Smith
Amy Studer		
Alissa Walker		

MINNESOTA
Geneveive Bulac
Caitlyn Doll
Lauren Dozier
Nikki Hirschey
Cassie Ingersoll
Lauren Johnson
Annette Sellnow
Kendra Southbloom
Angie Struffert
Anna Struss		

MISSISSIPPI
Riley Childs		
Elizabeth Davis
Sandy Donahue
Ginger Gregory
Leah & Randall Loftin
Wendi McMinn
Reagan Murry
Stacy Nelms
Susan & Paul Palmer
Chase Plaisance
Hailey & Jake Polderman
Jordan & Kylie Roche
Hannah Tyner
Ryan Nicole Urquides
Amanda Willard		

MISSOURI
Alexis Albright
Christina Ammons
Naomi Barbour
Kristin Cloe		
Suzie Crossno
Jennifer Davis
Tara Englert
Kristina Faires
Kelly Fitzgerald

Alli Gerhardt
Kimberly Gipson
Shannon Haslag
Anita Hauser
Carolyn & Larry Hein
Brittany Johnson
Krysta & Ryan Remole
Denice Roach
Bailey Rogers
Jess Schodrowski
Sonja Stiles		
Amy & Kyle Thompson
Mackenzie Woodruff
Mary Wren		

MONTANA
Leah Anderson
Cristen Riffel		

NEBRASKA
Nikole Bader
Blansky Contreras
Clay & Bethany Harmon
Shianne Martin
Belkis Quintero Lopez		

NEVADA
Elisa Arems
Alejandro Sandez-Cid  

& Dalila Estrada
David Octavio Lopez
Rachel O’Dell
Ines Yanez		

NEW HAMPSHIRE
Cindy & Stephen McKnight
Kelley Scott		

NEW JERSEY
Elizabeth Adams
Paige Hibbitts
Jennifer Hillis
Jess Knutsen
Colleen Kuzniasz
Nicholas Pedano
Brandie Phillips
Kristie Reinhard
Edelmira Sanchez
Lynn Syslo		
Laura Villanueva		

NEW MEXICO
Alexis Almanza
Tyla Brunson
Salina Calderon
Jennifer Faust
Legend Otero		

NEW YORK
Yves Attisso
Cynthia Bowens
Nicole Bowman
Shawna Butts
Yesenia Cruz
Edner Filucien
Brenda Giraldo
Sima Goldklang
Victor & Ana Gomez
Minerva Gutierrez
Diane Kipping
Beth Koerber
Helen Lee		
Chiu Pin Low
Guillermina Martinez
Rebecca Rasmussen
Jose Rodriguez
Stacey Shippee
Perry Silberman
Candace Vandermark
Ashley Wales
Phyllis Young		

NORTH CAROLINA
Brittany Allred
Catherine Brady
Tara Brown		
Eliza & Cory Buckman
Stacey Clifton
Bonnie Craig
Lakiesha Crump
Melanie East
Tiffanie Edmonds
Bonnie Goad
Demarius Hardy
Patrice Headen-Martin
LaQuita Ibegwam
Michael Jones
Ashley Poole
Alberto Servín Sanchez
Maple Sloley
Derricia Taylor		

OHIO
Lisa Ault		
Sarah Bourne
Amy Bush		
Tonya Coburn
Joy & Shane Farley
Stephanie Frey
Alyssa Hauer
Theresa Jamieson
Kathy & Nelson Mast
Tiffany Pierce
Amanda Reinhard
Sarah Sadler
Donna Sambula
Edna Schlabach
Lily Yoder		

OKLAHOMA
Carol & David Brassfield
Claire DeLay
JoHanna Fischer
Breanna FullbrightChesser
Leland Glasco
Roni Grimes
Lindsy Jones		

OREGON
Eugenia Botello
Ashley Fryman
Elena Ruiz		
Shelby & Dane Shely		

PENNSYLVANIA
Savannah Boatwright
Jessica Ferraro
Marissa Gacek
Martha Landis
Karley Lattimer
Ceaera McDermott
Sandy Mckernan
Shelby Morris
Christina Murray
Jill Musselman
Yalonda Pastor
Lissette Phipps
Tabitha Rogers
Darcell Siler		
Alba Soto		
Tiffani Thorne		

PUERTO RICO
Rosa Diaz Gonzalez
Lirca Feliciano Hernández
Miraida Figueroa		

SOUTH CAROLINA
Dr. Tameka Brown
Doris & Randy Caulder
Darren & Sharon 

DiGiacinto
Dawn Hinson
Gina McLean
Tami & John Nantz
Amanda Phillips
Melissa Reilly
Jacob & Ally Wallace		

SOUTH DAKOTA
Mckenzie Max
Maritza Villanueva		
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ALBERTA
Veronica Castaneda	
Amber Johnson	
Ruviro & Ma. Bernadette 

Ruanto		

BRITISH COLUMBIA
Juan & Editha Clado	
Sydney Dash	
Katz Piller & Jackie 

Newman		
	

ONTARIO
Alissa & David Blais	
Kelly Carmichael	
Jenn Davis	
Melissa Lanthier

ALABAMA
Saskia Johnson	
Katelyn Lott	
Amy Turner	
Scott Washam	

CALIFORNIA
Amauri Abarca	
Sarah Lee	
Debra Martinez	
Aaron & Poppy Mojica		

COLORADO
Jennifer Shanahan		

FLORIDA
Leigh Byers	
Karisa Holbrook	
Edward Jasper	
Amber Krause Echols	
Eric Minter	
Linda Muldoon	

GEORGIA
Chris & Tajuana Brown	
Robin Bryant	
Maggie Jones	
Kaitlin Newport	
Shelby Pritchett	
Amanda Scott	

ILLINOIS
Celene Harrelson	
Gail Johnson	
Hayley Starkey	

INDIANA
Lori Humbert	

IOWA
Cortney Clauson	
Jen English	

KANSAS
Kelly Brown	
Amy Ranker	
Melanie Smarsh	
Brooke Strohl	
Bailey Welsh	

KENTUCKY
Evva Allen	
TeShauna Amburgey	
Jessica Davis	
Hannah Dennison	
Jessie Powell	
Milton & Amanda Santos	

LOUISIANA
Makala Denmon	

MICHIGAN
Gina Smith-Gallant  

& Toby Gallant	
Amy Jacobs	
Itzel Olea Cruz	
Shelbea Pickett	
Kelsey Potter	
Amber Sakocius	
Sarah & Justin Saunders
Megan Smith	

MISSISSIPPI
Stacy Nelms	

MISSOURI
Naomi Barbour	
Jeannie David	
Kristina Faires	
Beth Mitchell	
Jennifer Walski	

MONTANA
Cristen Riffel	

NEBRASKA
Marlin & Karlene Miller	
Joni Molzahn	

NEW JERSEY
Jess Knutsen	

NEW MEXICO
Salina Calderon	

NEW YORK
Rhiannon Eiffert	
Sima Goldklang	

NORTH CAROLINA
Sierra Conrad	
Dr Tonyan Schoefield	

OHIO
Autumn Schuerman		

OKLAHOMA
Roni Grimes		

OREGON
Tia Jones	
Lacey Warner	

PENNSYLVANIA
Kory Angeli	
Kelly Critz	
Kay & Paul Fontaine	
Naeema Houston  

& Vincent White	

SOUTH CAROLINA
Tiffany Bethea	
Angela Jones	
Margaux Stephanos	

TENNESSEE
Jennifer Boswell	
Christy Sheppard	
Amanda Wright	

Upon enrolling your 20th Member, you qualify 
for the 20/20 Club. This designation recognizes 
those who enjoy 20 percent commissions on the 
monthly purchases of their personal enrollees 
& have distinguished themselves by having . 
Those businesses receive a handsome pin & 
recognition in the digital Leadership in Action. 
Congratulations to this distinguished group!

20/20 Club

TENNESSEE
Shelby Acosta
Abigail Aguilar
Alicia Brackett
Mallory Byrd
Ailec Campos
Danielle Cornelius
Melanie Cranford
Amber Gebe
Isidro Gonzalez
Carol Griffiths
Maria Guevara
Lexie & Parks Hartsfield
Daniel Loredo
Lauren Magalhaes
Stephanie Magalhaes
Carlee & Alexander 

Massengill
Kelly Mathis
Melissa Menley
Jonadad Miranda
Lexus Moats
Tina Morris		
Geymi Pedroso Batista
Lindsey Risner
Lorena Rodriguez
Sapriya Scruggs
Christy Sheppard
Crystal Sliger

Megan Sparks
Emily Stringfellow
Migdalia Urrutia Garcia		

TEXAS
Jill Adkins		
Marisa Drew
Kenia Araiza
Romina Araiza
Teresa Araiza
Seth Baah		
Mayra Bdair
Jijina Bongo Bolabata
Abigail Bottoms
Summer Dey & Marcelo 

Cacciagioni
Ruama Camp
Nancy de la Caridad 

Castillo Leon
Mariana Cervantes
Stacey Chamberlin
Morgan Chance
Kasey Cornwell
Briley Cotton
McKenna Counts
Orfa Cruz		
Bethany Daniel
Nicole Davis

Jonatan & Kacie de 
Santiago

Leslie & Ezequiel Escalera
Norma Espinosa
Cynthia Floyd
Ramona Gallegos
Dolores Gallo Olmos
Abigail Galvan
Denise Goffney
Amanda Goodson
Yatdiara Guerra
Sherold Haynes
Josefina Hernandez
Pam Hitchcock
Marian & Kendall Hostetler
Wanda Jackson
Manda & Sean Kistler
Meghan Kitts
Kayli Kubeczka
Aide Lara Zumaya
Charline Larregui Rios
Jzane Lee		
Ashley Lewis
Roseli Lopez Urrutia
Kayla & Juan Lopez
Zaida Lucero
Benedicte Makembi
Breanna Massey
Benita McAdams

Lakisha McClain
Amelia McKee
Araceli Melendez
Ma Guadalupe Mendoza 

Alonso		
Alejandrina Morales
Baby Mukenge
Daysi Yamileth Munoz 

Escobar		
Christy Murff
Curtis R Murphy El
Tehrie Ned		
Colette Norman
Dinora Nuñez
Taylor Parker
Kristen Pianga
Mary Pilcher
Shandi & Garrett Polak
Kinley Price		
Amber Randall
Valeria Reyes
Madison & Jacob 

Richardson
Angela Roberts
Yvonne Robinson
Philip Rogers
Brittany Rucka
Angelica Sauceda
Magen Sauceda

Jaylen Seaton
Candace Spradley
Belen Tinajero
Rosemary Tovar
Kimberly Tucker
Arianna Urquiza
Jamie Van Wagner
Maria Viruete
Lilia Vitolas		
Morgan Williams
Hannah & Samuel 

Williamson
Mariana Zamarrón
Ludy Zavala		

UTAH
Joelle Day		
Hailey Weight		

VERMONT
Laura Newell		

VIRGINIA
Tiffany Gowen
Crystal Hyde
Rae Jordan		
Katie Lee		
Tracy Mallory
Maria Moore

Charlene Myers
Rebecca Penrod
Noel Walker
Lyndsey & Kyle Yocom

WASHINGTON
Tamara Erstad
Angie Garner
Joene LaBou
Chong Ae Morris
Renee Ninnis
Maria Nunez & Raul 

Granados
Samantha Roberts
Paul Salinas
Bethany Toth
Corinne & Robert Wright	

	
WISCONSIN
Jamee DeBuhr
Jill & Patrick Gehr
Tabby Kannel
Missy Kirchstein
Brianna & Ivan Krejchik
Brenda & Keven Lee		

Pacesetter–20/20 Club
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20/20 Club 
TEXAS
Seth Baah	
Jensen Barton	
Ruama Camp	
Jodie Finke	
Mikki Follis	
Amanda Ishee	
Lenieshia Mayberry	
Amber Randall	
Lauren Tobey	

UTAH
Jordyn Butler	
Katie Flynn		

WASHINGTON
Renee Ninnis		

	
	



© 2026 Melaleuca, Inc. • 4609 West 65th South • Idaho Falls, Idaho 83402 • Melaleuca.com • 208-534-3000 • 07/26 U      101002308
This Leadership in Action magazine can be purchased as a single issue (Single 4128).

THE GREATEST 
SELF-MADE 
AMERICANS

#43

MELALEUCA FOUNDER

FRANK VANDERSLOOT

Forbes magazine recently evaluated 
individuals based on how much of 
their success is self-made, along with 
entrepreneurial achievement, obstacles 
overcome, long-term value creation, and  
sustained national impact. 

In response to this honor, Frank said, “I want 
to be clear. I’m only on this list because 
of the tens of thousands of others who’ve 
thrown in with Melaleuca. It’s Melaleuca 
that put me on this list, but it’s those people 
who built Melaleuca. And I’m proud of the 
accomplishments of the company.”

Frank VanderSloot Named One of the 
Greatest Living Self-Made Americans! 




