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WE KNEW OUR CUSTOMERS LOVE US...
BUTWE DIDN'T EXPECT THIS!

Melaleuca

& Tre Wellness Company®

"2

Out of millions!

Forbes hired national research firm
HundredX to determine the top 300 brands
in America which consumers believe to have
“the best value.”

The study ranked Melaleuca
as #2 in America!

That’s right! Out of millions of companies...
Only Costco ranked ahead of Melaleuca!

This is no small thing. To be recognized as
one of America’s best brands for value—
ahead of all other household names except
Costco—across every category—is a rare
distinction. It can be traced back to our
founding axiom: “Exceptional Products at
Reasonable Prices,” which has been our
commitment since our first day in business.
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The study was based on 4.7 million ratings
by about 160,000 consumers that reviewed
more than 5,500 brands between June 2025
and May 2026.

In this research, Forbes defined “value” as
“having the best quality at the best price.”

When it comes to wellness products...people
don’t want the cheapest, they want the best!
But they also want it at a reasonable price!

It’s especially fulfilling to know that our
customers placed us on this prestigious list.

We don’t have a public relations firm. Our
customers do that for us!



AMERICGA IS DISCOVERING

WHAT YOU ALREADY KNOW!

Nothing we do is to seek accolades.

But lately the recognition keeps rolling
in—award after award. America’s
consumers are confirming what Melaleuca
Members have known all along.

USA Today recently placed Melaleuca
on its list of the top 500 “Most Trusted
Brands” and also the top 500 of

“America’s Best Stores.”
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ot '% the Forbes article.

private companies.

Forbes and US News & World Report
recently named Melaleuca one of the best
employers in America and Time recently
named Melaleuca as one of America’s best

In each case, these media companies
hired a reputable national research firm to
determine the results. Melaleuca is being

discovered! Here’s a list of recent national
awards by national media:
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Feature Story

From uncertainty and setback
to Melaleuca’s highest status,
Monica and Rafael Rojas have
built a road wide enough for
others to follow. Their journey
to Presidential Director is

a lesson in persistence and
purpose and has built a legacy
that reaches across languages,
borders, and generations.

wellness focus
BACK T0 SCHOOL @

6 AuGus

In this issue, you’ll discover why
back-to-school season is about
more than backpacks, schedules,
and sharpened-pencils.-This time
of year brings a fresh opportunity
to support your family’s wellness
at every age and stage. Find out
how to make the transition feel
smoother, healthier, and more
confident for everyone.

Find this topic in this article:

35 Omega-3 Creme
Delight®: Ideal for Kids
(and Kids at Heart)

42 Shareable Insights:
Koala Pals™ Shakeables®

46 Back to School
Ready to Thrive

53 Smart Choices for
School-Age Teens
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Business Building

Here’s how Melaleuca leaders use Grow every day
to help them stay focused, follow up thoughtfully,
support customers, develop leaders, and build in

the pockets of everyday life.

10

Executive Message

How to celebrate what’s
working, adjust what’s
slipping, and build
momentum for the rest
of the year.

14

Advancing Leaders

What can you learn from
the experience and advice
of these leaders?
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Senior Vice President of
Sales Darrin Johnson

Recognition

14
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70
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The Must-Have App
Melaleuca Leaders Rely on
Every Day

36
Stage to Page: Leaders Are
Built Through Belief

Product Training

46
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Ready to Thrive

53
Smart Choices for
School-Age Teens

Total Wellness

40

How Lucas and Chantel
Brooks Chose a Lifestyle
of Wellness

43
Open the Door

60
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Still Safe?

Celebration & Events

52
Calendar of
Upcoming Events

56
Car Bonus Earners
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EXECUTIVE LEADERSHIP COUNCIL

The Executive Leadership Council represents the pinnacle of dedication,
leadership, and consistency at Melaleuca. These outstanding business builders
have demonstrated an unwavering commitment to growth, mentorship,
and overall wellness. We celebrate their hard work and congratulate them
on earning their place among Melaleuca’s top leaders.

Masters are those Executive, National, Corporate, and Presidential Directors AL :
who have been Senior Directors or above for five or more years. Sheyenne ) Payson Brumbelow
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MASTERS

Jody & Jim Morgan Rebecca Garrett Brandi & Jeremiah Whitmer
FLORIDA GEORGIA GEORGIA

Sarah & Thomas Fisher Braydi & Tanner Hoppus Brette & Brandon Olsen
GEORGIA ALBERTA MANITOBA
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The Executive Leadership Council (ELC) is composed of the top Presidential, Corporate, National, or Executive Director businesses with the highest
contribution index and a current Monthly Retention Index (MRI) of 50% or more. At least five positions are reserved for Masters.

MASTERS

Morgan & Derek Martin Chelsie & Bo Gilbert Natasha Rae
TENNESSEE MISSISSIPPI ONTARIO

MASTERS

Sadie & Brent Kolves Troy & Shandee Messer
FLORIDA ARIZONA INDIANA

14 MASTERS
Amy Varley Devan & Adam Rothers Robin Waugh-Castle & George Castle
TEXAS KANSAS FLORIDA

Consult the Annual Income Statistics on page 58 for typical results. AUGUST 2026 | MELALEUCA.COM/LIA 9



EXECUTIVE MESSAGES

DARRIN JOHNSON
Senior VP of Sales
@darrinjohnson1
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How to Celebrate What’s Working,
Adjust What’s Slipping, and Build
Momentum for the Months Ahead

As you enter the final five months
of this incredible year, maybe
you’re exactly where you hoped
you would be—focused, on

track, and dialed in. Your contact
list is growing. You’re adding
appointments to your calendar.
You’re sharing Melaleuca: An
Overview with confidence,
following up with customers,
developing your leadership skills,
and becoming the kind of person
others can trust and follow.

But if instead you're wondering, “What
happened to me? 1 started the year so
strong!” then this is your moment to

EXECUTIVE MESSAGES

./ Check Your
/ Coordinates!

pause. Don’t punish yourself. Don't start
over. But check your coordinates and
make sure you're still headed where you
said you wanted to go.

Staying on Course Takes

Constant Adjustments

An airplane pilot is constantly checking
their coordinates while in the air, even
though they set their destination and
planned out their route before taking off.
Weather conditions, nearby aircraft, and
many other factors can push them off of
their planned route. If they don’t always
know where they are, they can’t adjust
their course—and even a small detour can
result in them ending up many miles away
from their destination.

Many of us set a destination once and
then expect to stay locked in on that
destination for 12 straight months.

We write the goal, choose the word

of the year, build the plan, make the
commitment, and assume that we’ll stick
to the original route.

But That’s Not How Life Usually
Works, Is It?

Right now, more than halfway through

the year, is a great time to ask yourself
these questions: “Am I still headed

where 1 said 1 wanted to go?” followed

by, “What do I need to change to avoid
spending the rest of the year moving in the
wrong direction?”

CONTINUED >>
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EXECUTIVE MESSAGES

Those questions are especially important
to Melaleuca Marketing Executives! You're
not just building a business. You are
building something meaningful —often
while working a full-time job, raising a
family, and trying to be present at home.
You're sacrificing some of your precious
time to enhance the lives of the people
you touch by helping them reach their
goals. That’s noble work. It’s work that
makes you grow.

A few weeks ago, one of the largest Road
to Executive Director groups in Melaleuca
history gathered in 1daho Falls. The
room was packed with leaders engaged
in a noble work, and they wanted to
learn how to be more effective at helping
others. Leaders like Senior Director 3
Emily Basler and her husband, Zachary,
from Bloomsdale, Missouri, who enrolled
in 2023. She’s a busy mom and a great
example of a leader who'’s building in

the margins. Emily advanced to Senior
Director 3 in July 20206, and her repeat
income today is $2,400 per month!

Senior Directors 2 Cori and Joshua
Hogstad, from Fruita, Colorado, were in
attendance as well. Cori enrolled in 2015,
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double-advanced to Senior Director 2
in April 2026, and has a repeat income
of $2,800 per month. It took her more
than 10 years to get here. But she stayed
consistent. She never quit.

Cori and Emily both grew personally over
the years as they grew their Melaleuca
businesses. They're great examples of how
your personal growth matters as much as
your progress toward your goals.

Celebrate Before You Correct
High achievers can be terrible at
celebrating. They finish one thing and
immediately move on to the next thing.
They hit a milestone and instantly
minimize it. They make progress, but
because the final outcome has not yet
arrived, they discount the evidence.

Maybe you know that thought pattern:
I'm behind. I'm inconsistent. I should have
scheduled more appointments. I should
have followed up faster. 1 knew I'd mess
this up.

STOP!

That is shame talking, and shame is a
terrible coach. It makes you hide. It makes
you quit. It makes you miss the real power

of chasing meaningful goals, which is that
you are becoming someone different just
by chasing them.

How do you see who you've become?
Celebrate. Not in a fluffy, pretend-
everything-is-perfect way. Celebrate
because progress, evidence, and
momentum matter.

Maybe you added names to your contact
list, even when it felt uncomfortable.
Maybe you scheduled appointments after
a long workday. Maybe you practiced the
Melaleuca Overview until you sounded
more natural and confident. Maybe you
followed up with a customer who needed
encouragement. Maybe you protected

a family dinner, got your workout in, or
chose to lead yourself before trying to lead
anyone else.

All of That Is Worth Celebrating
A University of Chicago analysis that
spanned 14 experiments and included
more than 10,000 people found that
when people missed their goals, many
immediately labeled the outcome as
failure—and often labeled themselves

as failures too. But when they were
prompted to count the progress they had
actually made, they discovered something
important: The progress was real.

So if you have been telling yourself you
fell off, you might be wrong. You might
be discounting the evidence. Celebration
forces your brain to update the evidence.
It reminds you that you are not starting
from zero. Most of all, it gives you your
tEe coordinates—and points the way to

get back on course.




Reduce the Drag

Everybody wants the perfect routine. The
perfect calendar. The perfect time of day
to build their business. But the perfect
routine does not exist.

In reality, routines may change, but
fundamentals do not. People who perform
at a high level protect the basics: Sleep.
Nutrition. Movement. Calendar. Follow-
up. Personal leadership.

When your fundamentals are off,
everything else gets more expensive.
Decisions take longer. Conversations get
sharper. Work takes more time. Patience
shrinks. Courage fades. Follow-up feels
heavy. Leadership feels impossible.

But when your fundamentals are

lined up, you become more efficient
and more effective. You make better
decisions. You finish tasks sooner. You
free up time for better meals, better
sleep, movement, meaningful business-
building conversations, and presence at
home. Then the next day begins with
better energy.

Don'’t forget that momentum is built not
through reinventing yourself, but through
solid routines and habits that actually
work for your life.

Working Harder May Be a
Warning Light

There are seasons when you need to
grind. There are moments that require
long hours, deep focus, and extra effort.
Anyone building a business alongside a
career and family understands that. But if
every day requires emergency-level effort,
something is wrong.

Working harder is not always a sign of
strength. Sometimes it is a warning light.
Sometimes it means you aren’t planning
your week. Sometimes it means you're
avoiding the contact list or hesitating to
schedule the appointment. Sometimes it
means you are too tired to lead well.

Putting in more hours isn’t always heroic.

1t may simply be inefficient. Leadership
isn’t proven by constant availability.

Productivity is not proven by exhaustion.

Commitment is not proven by burnout.

A strong Melaleuca business is not built
simply by intensity, but by consistent,
repeatable actions done with belief and
care. You know those actions. They are
the Seven Critical Business-Building
Activities. Doing them consistently
doesn’t mean working yourself ragged.
It means using the time you have to

do the most effective actions—such

as adding names to your contact list,
making a handful of approaches,
scheduling appointments, or
presenting Melaleuca: An Overview.

Start a Second Scoreboard

All of us have scoreboards. They're how
we keep track of the most important
things in our lives. Your scoreboard
might center on your job. You may

be tracking your pay, performance,
promotion opportunities, and results.

But if your entire identity depends on
this one scoreboard, your sense of self-
worth may be fragile. Because life will
hit that scoreboard. A market will shift.
A deal will fall through. A promotion
will go to someone else. And when that
happens, you need evidence that you
are still strong, capable, disciplined, and
worthy of your big goals.

For many Marketing Executives,
Melaleuca is a second scoreboard. It is a
place to grow leadership, build courage,
serve others, create options for your
family, and prove to yourself that you
can keep promises beyond the demands
of your job title.

This second scoreboard is not an
escape from responsibility. It is a
resilience strategy.

4

===

EXECUTIVE MESSAGES

When you are winning in one area, one
setback in another area does not drain your
entire battery. It may still sting. It may still
matter. But it does not get to define you.

Being resilient in this way can mean that
when bad weather knocks you off course,
you don’t lose your way. Instead, you
simply check your coordinates, make the
corrections, and get back on course.

Your Seven-Day Reset

For the next seven days, | challenge you to
pick three habits—one that restores your
body, one that steadies your mind and
spirit, and one that builds your Melaleuca
business. Make them small. Make them
visible. Track them daily.

1. Your body habit might be getting seven
to nine hours of sleep. It might be walking
every morning. It might be planning to
eat real food instead of making exhausted
late-evening decisions.

2. Your mind or spirit habit might be prayer,
journaling, reading, sitting in silence,
or taking ten minutes to get grounded
before the day starts moving.

3. Your business habit might be adding five
names to your contact list, scheduling
one appointment, sharing the Melaleuca
Overview, practicing follow-up, or
spending ten minutes developing your
personal leadership.

This reset isn’t an overhaul of your life. You're
just reminding yourself that you are the kind
of person who can check the coordinates,
reduce the drag, and make the adjustments
that keep you on course.

Celebrate what is working. Assess what

is slipping. Adjust the system. Protect

the fundamentals. Build your second
scoreboard. Your mission is too important
for you to drift off course! The destination
is important. But the person you become
on the way there matters the most. @
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THEIR WAY TO

FEATURE

There are roads people follow, and there are roads

people build.

Long before Melaleuca, Monica and Rafael Rojas
had learned to build their way forward—out of
uncertainty, out of loss, out of one collapsed path

after another. When the future

they wanted seemed impossibly ~Enrolled: 2005

distant, they learned to make a  Presidential Director
Advancement Bonus:

way toward it, one hard stretch ~ $1,000,000

at a time. Lifetime earnings:
$26,869,838

Then they found Melaleuca. Total amount earned

by personal enrollees:
For the first time, they were $38,270,870

building on a foundation strong ~ Total customers in
organization:

enough to hold the weight of 20,672

their effort, their ambition, and  9x president’s Club

earners
those who were eager to follow

2008 Marketing

in thelrfootsteps. Executives of the Year

The road Rafael and Monica began building in 2005 carved through
uncharted territory, spanned language and culture, and crossed plateaus,
aiming for a summit that most believed was unreachable. Now, that road
has led to Melaleuca’s highest status: Presidential Director.

Their organization now encompasses 18,057 customer households. That’s
an impressive number, but what really matters to Monica and Rafael is what

each individual household represents: a family served, a goal pursued, a

life changed.

That is the measure of what they have built. They did not find an easy road.
They built their own—one wide enough for others to travel too.
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Long before Monica and Rafael Rojas
started on the road to Presidential Director,
they had both learned what it meant to
keep moving when life offered no clear

way forward.

Rafael grew up in Mexico with a restless
hunger for something more. His parents
had separated, and his childhood was
marked by instability, hardship, and a
home life that did not always feel safe. As
a teenager, he spent time in Spain with
his father’s family. But when he returned
to Mexico, he found that the room he
once called his own had been rented to
someone else.

Still, Rafael had inherited more than
hardship. He came from a family shaped by
survival and enterprise. His grandparents
and father had lived through the Spanish
Civil War only to find themselves in

France during World War 11—where they
narrowly escaped internment in a Nazi

concentration camp. Rafael’s grandfather
ultimately ended up in Mexico City, where,
with little to his name, he began selling
plastic plates on the streets. Over the years,
he built several successful businesses.
Rafael’s father was a businessman too, and
these examples left a mark.

“l come from a family of entrepreneurs,”
Rafael says. “I never pictured myself
working for a company. 1 always wanted
to have my own business.”

At 18, Rafael made a decision that was
part courage, part desperation, and part

16  AUGUST 2026 | MELALEUCA.COM/LIA

youthful defiance. He would legally
immigrate to the United States and prove
he could make something of himself with
all the odds stacked against him. He did
not speak English. He had little money.
He had no family waiting for him. His
original destination was New York, but his
money carried him only as far as Dallas.

Alone and uncertain, Rafael spent several
homeless nights on a downtown bench and
in a church. He landed a job as a dishwasher
at a restaurant. When a coworker kindly
suggested Rafael move in with him, Rafael
accepted, unaware that 11 other coworkers
from the restaurant were already sharing
the same one-bedroom apartment.

He took on a second job cleaning offices.
At night, Rafael slept with a Walkman
playing talk radio in English. “1 couldn’t
understand a word they were saying,”

he says. “But little by little, the words
became familiar.”

For years, he learned that way—by
listening, working, adjusting, and refusing
to stop. Life, he says now, had been
preparing him for change. Every hard turn
had taught him to face what was in front
of him and keep going.

Originally from Chihuahua, Mexico,
Monica grew up in a home filled with the
steady influence of parents who expected
their four daughters to become strong,
capable women. Her father, a federal agent
in Mexico, was energetic and ambitious
and taught his daughters independence.

After finishing high school near the

El Paso-Judrez border, Monica hoped

to attend university. When she wasn’t
admitted, her father asked what she
planned to do next. Monica told him
she would get a job, then apply again the
following semester.

That decision led her to a newspaper ad
for a “great opportunity” and the promise
of travel. Soon, she was sitting in a room
full of people, hearing about a business
she did not yet understand. Before long,
that opportunity took her to an event in
San Diego.

Just one month later, at the age of 19,
Monica’s childhood ended in a horrific
moment: Her father was killed in the line
of duty. Along with her mother and older
sister, Monica went to work to support
the family. There was no time to wait
until life felt fair.

“My dad made his four girls into tough
cookies,” Monica says. “We’ve become
who we are today because of my parents’
teachings and how they raised us.”

The untimely death of Monica’s father
forced her to mature faster than she
should have had to. 1t taught her to keep
moving when life was painful, to carry
responsibility, and to do what needed to
be done next.

By the time Monica and Rafael met, both
had already learned how quickly life can
change. Neither knew how many times
they would have to begin again.

In 1994, Monica had arrived in San Diego
for a business event, drawn by the promise
of opportunity and travel. She was new

to the world of direct selling and found
herself trying to understand what she had
walked into.

Consult the Annual Income Statistics on page 58 for typical results.



At the end of the event, she approached the speaker with a
question. People were being asked to invest thousands of dollars in
this MLM, and Monica thought she could sell her car to cover the

buy-in price.

The speaker was Rafael.

Privately, he surprised her by saying, “I suggest you don’t.”

He knew the risk. He knew how often people lost money chasing
promises that looked better from a stage than they did in real life.
And he did not want the beautiful young woman who had spent
two days listening from the front row to lose her car.

FEATURE

AT HOME WITH THE ROJASES

Must-have product:

“Rafael and | are on the same page,” Monica
says. “The Peak Performance Pack is the most
important product for our health.”

Monica’s favorite product:
“Renew® Lotion is amazing,” Monica says. “| make
sure it’s in every new customer’s cart.”

Rafael’s favorite product:
“I like Proflex Protein Shakes,” Rafael says. “The
Strawberry flavor is one of my favorites.”

Stronger together:

“We’re stronger together,” Monica says. Rafael is
gifted at presenting and explaining the business
model. Monica shines in personal connection
and closing. “We blend together really nicely,”
she says.

Their daughters:

Andrea, 28, is a firefighter and EMT. Ashley,

20, studies marketing at Texas Tech University.
Alexa, 14, is an athlete who plays club volleyball
and basketball.

The next generation:
Their granddaughter, Camilla, is almost 8. She has
both grandparents wrapped around her finger.

What might surprise people about Rafael:
People see him command a stage and assume he
is outgoing everywhere. “In reality, I'm not,” Rafael
says. “When I'm off the stage, I'm very quiet.”

What might surprise people about Monica:
People who do not know her sometimes think she
is quiet. “I'm the total opposite,” Monica says. “I
can talk to everybody. | can talk to the rocks.”

When they are off the road:

Mostly, they come home to rest. “We don’t do
anything else other than Melaleuca and travel,”
Monica says. “When we come home, we just want
to be home.”

CONTINUED »

AUGUST 2026 | MELALEUCA.COM/LIA 17



. - —
- - - I —
s g
—_— - = .
= B L T
= = -t B swsmsate &
- . e o - e
- - e e
. & —— . i
- ——
¥ T - i

=2 g o

5 | MELALEUCA.COM/LIA Consult the Annual Income Statistics on page 58 for typical results.



By the end of the event, they had
exchanged phone numbers. In a short time,
a long-distance romance had bloomed.
Four months later, Rafael asked Monica to
marry him. But the distance took its toll
and the relationship broke apart.

For nine months, they had no contact.
Then, while visiting family in Chihuahua,
Monica went out for the night with

her cousin and ran into one of Rafael’s
close friends. As the friend talked about
Rafael, Monica tried to act as though she
had moved on, but she struggled to hide
her interest.

The friend wasted no time in calling
Rafael. “Do you believe in second
chances?” he asked. “1 just saw Monica.”

That night, Rafael called Monica at her
grandparents’ house. The conversation
reopened everything distance had
interrupted, and Rafael decided to drive
from Monterey, California, to El Paso,
Texas, as soon as Monica returned from
vacation. When he arrived, they talked
and decided to get back together. The
next day, Rafael told Monica’s mother he
did not want to leave without Monica.
Her mother gave him a clear answer:
Monica was not going anywhere unless
she and Rafael were married first.

So Rafael called his mother and told her
to get on a plane the next day so she
wouldn’t miss his wedding.

Before the week was out, Monica and
Rafael were husband and wife.

Soon after they married, Rafael and
Monica moved to Acapulco, Mexico, and
opened an MLM company of their own.
While Rafael found customers, Monica
processed orders, managed inventory,
and kept the business running from

their corporate office—a two-story
house where computers filled a bedroom
and the patio storage room served as

the warehouse.

For a time, they believed they were
building the future they wanted. About a
year later, however, everything fell apart.
The business they had poured themselves
into was no longer sustainable.

Just as that road was coming to an end,
Monica found out she was expecting
their first child. The timing couldn’t have
been worse.

The Rojases left their house, the beach,
and the business behind and moved back
to El Paso. The little savings they had

did not go very far. Soon, they had to

sell their television to pay rent on their
small apartment. When Andrea was born,
Monica was grateful for the government
assistance that helped cover the hospital
costs and allowed them to buy food for
their young family.

Determined to make ends meet, Monica
and Rafael took products from their failed
business to a flea market and tried to sell
what they could. Products they had once
sold for $45 wouldn’t even sell for a dollar.
At the end of the day, a few sympathetic
vendors purchased some products, and
Monica and Rafael left with $120.

“It was the best $120 of my life,” Monica
says. “It paid for milk and diapers.”

During that season, Monica and Rafael
turned toward God. They found the kind
of peace that came not from material
things but only from striving together and
knowing they were not alone.

“Even though that was one of our
worst years financially, it was one of my
happiest years,” Monica recalls.

FEATURE

For 15 years, the pattern repeated. Monica
and Rafael tried more than 10 MLM
companies and even opened two MLM
companies of their own. Sometimes they
made money. Sometimes they made good
money! But the model was not built to last.
People got hurt—including the Rojases.

“When people couldn’t sell their
inventories or got into debt, they would
hold us responsible,” Monica says. “We
told them we’d change their lives, and
they lost their entire investment. It

was depressing.”

By 2005, Monica and Rafael were
exhausted. They were $62,000 in debt and
ready to leave the United States behind.
They began making plans to move back to
Mexico and open a restaurant.

But there were four friends living in their
home—friends who had followed them
through the ups and downs of MLM and
looked to them for guidance.

Before they could return to Mexico, they

they felt they needed to find those friends
a road to their own success.
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For five years, Rafael had been getting calls
from a man named Jeff Miller.

Jeff, who would later become Melaleuca’s
first North American Presidential
Director, had been inviting Rafael to take
a serious look at the company. Rafael blew
him off every time.

Now things had changed. Rafael tracked
down Jeff and said that he was ready.

“Ready for what?” Jeff asked.
“Ready for Melaleuca.”

Jeff flew to Texas within days and shared
Melaleuca: An Overview with Rafael,
Monica, and their friends.

For years, Monica and Rafael had watched
people risk significant amounts of money
on hyped-up products they might not sell
for companies that might not survive.
Melaleuca was entirely different. 1t was
built on real customers buying real
products that improved their everyday
lives. No inventory or buy-ins. No risk to
one’s financial future.

Its track record of stability stood in sharp

contrast to everything Monica and Rafael
had experienced in the MLM industry.
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And when they reviewed the Melaleuca
Compensation Plan, they saw something
simple and generous, designed to help
others succeed.

After taking in Jeff’s Melaleuca Overview
presentation, Rafael and his friends
pumped their fists in the air and
cheered. “Get on the phone,” Rafael told
the four friends who had stayed with
them through so much uncertainty.
“Call everybody!”

With their four friends beside them,
Rafael and Monica made at least 50
phone calls a day and gave one or two
presentations a day. By the end of their
first full month, they had advanced to
Senior Directors 2.

Then the check for their first full
month arrived.

$28,130.34.

Rafael stared at the number, sure there had
been a mistake. The check was larger than
the volume they had produced that month.
To him, the math did not seem possible.

“Pay as much debt as you can,” he told
Monica, convinced someone from
Melaleuca would soon ask for the
money back.

Jeff reviewed their business report and
confirmed that the check was correct.
Melaleuca had not made a mistake.

For Monica and Rafael, that check did more
than pay bills. It proved something they
had spent years wanting to believe: With
the right company and hard work, the little
guy could earn more than a paycheck. He
could create a life with more choices, time
freedom, purpose, and the opportunity to
build a lasting legacy on solid ground.

With a solid foundation, Monica and
Rafael moved quickly. Within five months,
they advanced to Executive Director. And
they were just getting started.

“l asked Jeff, ‘Who’s the fastest Corporate
Director in the company?” Rafael
remembers. “He told me Corporate
Director 3 Kim Hall had done it in 28
months. And 1 said, ‘Okay, gotta beat
that record.”

So they went to work. Hard.

While Monica was pregnant with Ashley,
Rafael spent months sharing Melaleuca
up and down California.

“Even though we were making good money,
1 was living in a very small apartment that 1
rented month to month,” Rafael says. “1 was
sleeping on an aluminum cot. The idea was
not to be comfortable; it was just to sleep
and then go to work all day long.”

One day, Monica called with news that
erased the distance in an instant.

“She said, I'm having contractions. The
baby’s going to be born today. You gotta
get on a plane now,” Rafael remembers. “1
just ran to the airport, got on a plane, flew
home, and within an hour or two, Ashley

was born.”

Consult the Annual Income Statistics on page 58 for typical results.
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I believe Rafael’s tremendous success comes from two separate, but extremely important,
sources. First, he is supported by an awesome woman who has been at his side through
thick and thin. She not only endorses him, she works at his side. They are a phenomenal
team! The second source of his success is how he tends to handle failure. He never sees

obstacles as barriers. He sees them as challenges to maneuver around. Like all champions,

when he falls down, he always bounces back up. His failures and disappointments make

him stronger. I have seen him do this repeatedly. Time after time!”

—Executive Chairman Frank VanderSloot
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In 27 months, Monica and Rafael
advanced to Corporate Director, breaking
Kim Hall’s record by one month. And
they weren’t finished. They went on

to set then-record times for the fastest
advancements to Corporate Directors 2,
3,4,5,and 6.

Reaching Corporate Director changed
Monica and Rafael’s lives, but it did not
make the next climb easier.

The early years had been fueled by urgency,
sacrifice, and a clear goal just ahead of
them. The years that followed required
something different. They had to keep

v

building after the first great victories.
They had to lead through complexity,
disappointment, and loss. They had to
learn that the higher they climbed, the
more responsibility they carried for the
people climbing with them.

There were seasons when their Melaleuca
business did not move the way they
wanted it to move. There were leaders
they had mentored who left. There were
team members they loved who made
choices Rafael and Monica could not
support. More than once, they had to
make decisions to protect the integrity

of Melaleuca, even when those decisions
impacted their own organization.

That kind of leadership was painful. It
was also clarifying.

Melaleuca had given Monica and Rafael

a foundation that would hold, but they
still had to decide what kind of legacy
they would build on that foundation.
They could not advance to Presidential
Director through shortcuts, pressure, or
compromise. They had seen too much of
that before Melaleuca. If they were going
to keep climbing, they knew the right way
was the only way.

During Convention 2019, McKay

Christensen, a member of Melaleuca’s

Consult the Annual Income Statistics on page 58 for typical results.



Board of Directors, challenged leaders to
“finish what you started.” For Rafael and
Monica, the message landed personally.

“We went back to work,” Rafael says. “We
told ourselves, ‘It doesn’t matter that we're
Corporate Directors. Let’s build a business
like we don’t have any customers—like
we're starting brand new.”

For a time, Presidential Director felt far
away. The summit was still there, but
the climb was steeper than it had looked
from below. Then, in 2019, Jeff Miller—
their enroller and mentor—advanced to
Presidential Director, becoming the first
in North America to reach that status.
Jeff had opened the door to Melaleuca
for Rafael and Monica. His historic
achievement got them imagining what
was still possible, and he helped them
believe they could do it too.

Their recommitment in 2019 broke

the ground for the advancement they
celebrate today. The calls, appointments,
Strategy Sessions, trainings, and follow-up
compounded over time, becoming part of
the road that carried Monica and Rafael
to Melaleuca’s highest status.

When Monica and Rafael enrolled in
2005, Melaleuca offered few official
Spanish-language resources. “There was
nothing in Spanish,” Rafael says. “There
was no website, no publication, no
nothing.” Product orders had to be faxed
one page at a time. Enrolling Spanish-
speaking customers meant waiting on
hold for one of the handful of Spanish-
speaking corporate employees, then
completing only a few enrollments before
hanging up and starting the process again.

There was no easy system waiting
for them.

Determined, Monica and Rafael built
anyway, facing barriers that most US and
Canadian Marketing Executives never
had to think about. They worked with
patience, tenacity, and the conviction that
if the road did not yet exist, they would
help build it.

As the movement grew, Melaleuca
responded. More tools came. More
resources appeared in Spanish. The road
became easier for those who followed
because Monica and Rafael, and the
leaders building with them, had helped

prove what was possible.

“We were able to build that road for the
next ones to come so it would be easier
for them,” Monica says.

The Rojases’ influence reached across
language, culture, and geography. They
pioneered the Hispanic market, became
the first Hispanic Corporate Directors in
Melaleuca’s history, and played a key role
in Melaleuca’s expansion into Mexico.
They helped Spanish-speaking families
and entrepreneurs see themselves in

the Melaleuca story—not as outsiders
looking in, but as builders with a place on
the road.

During a recent Melaleuca event in

Los Angeles for the Hispanic market,
Monica and Rafael watched as Marketing
Executives who had earned $10,000 or
more crossed the stage. Many could trace

FEATURE

their Melaleuca story back to the path
Monica and Rafael had helped clear.

As one leader after another stepped
forward, Monica felt the full impact of
the road they had built. With a full heart,
she leaned toward Rafael and shared the
poignant thought that had just crossed
her mind: “One decision can change so
many lives.”

That is the breadth of Monica and Rafael’s
impact. It reaches across countries,
languages, and generations of leaders.
Their decision to build when the road
was difficult did more than advance

their own business. It helped open a way
for Spanish-speaking families, future
leaders, and thousands of customers who

could now see that Melaleuca’s highest
achievements were possible for them too.

Advancing to Presidential Director is
monumental. It is a defining achievement
for Monica and Rafael and a historic
milestone for Melaleuca. But for the two
of them, it is also deeply personal.

This advancement belongs to the team
members who followed Monica and Rafael
when the road was still untested. It belongs
to the leaders who kept showing up through
disappointment, delay, and rebuilding. It
belongs to their children—Andrea, Ashley,
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and Alexa—who grew up watching their
parents leave home, travel, work late, and
keep going because there were still people to
help and promises to honor.

For Monica and Rafael, the charge to
“finish what you started” became more
than a reason to keep building. 1t became
a principle they wanted their daughters to
carry into their own lives.

“Just like I knew I had to finish what 1
started, | want my children to learn to
finish what they start,” Rafael says. “When

you set a goal in your life, you finish it.
You cross the line. You don’t quit, no
matter how hard it gets.”

Their daughters have seen that lesson

in motion. They have seen the sacrifice
behind the recognition and the
persistence behind the success. And
Monica and Rafael have seen the blessing
of what Melaleuca has made possible for
their family: choices, education, travel,
generosity, and a life far different from the
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one they knew when they sold products at
a flea market for milk and diapers.

Still, they are quick to point
beyond themselves.

They are grateful for the team that helped
carry the work forward. They are grateful
for Jeff and Maureen Miller, whose belief,
mentorship, and friendship changed the
course of their lives. They are grateful for
Executive Chairman Frank VanderSloot’s
vision to build a company where

the little guy could succeed without
risking everything.

And they are grateful that the road does
not end here.

For Monica and Rafael, Presidential
Director status brings greater
responsibility, not permission to stop.
Their own goal has been reached, but
many of the people who helped them
reach it are still pursuing theirs.

“It’s a huge responsibility,” Monica says.
“It’s not just about you. It’s not just about
your goal. Even if you reach your goal,
what about the people who helped you
achieve it? They still need your help. They
still need your support.”

That responsibility is what keeps them
building. Presidential Director is a
summit, but it is not an ending. For
Monica and Rafael, it is proof that the
road they began in 2005 has held. It

has carried their family, their team, and
thousands of customers farther than they
once could have imagined.

Now paved and well-lit, the road built by
the Rojases is ready for the next families,
the next leaders, and the next builders
who will travel it. @
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PRESIDENTIAL PERSPECTIVE

Twenty years in, Rafael and Monica have collected a few lessons
worth passing on.

Don’t reinvent the wheel. “Pay attention,” Rafael says. “Don’t
try to reinvent the wheel.” Melaleuca provides what you need
to be successful; the opportunity is in studying what works,
learning from those around you, and putting your energy into
the work itself.

Build like you’re brand new. Growth comes from the basics:
adding names to your contact list, making phone calls, sharing
presentations, enrolling customers, and developing new Directors.

Create early momentum. Monica and Rafael began with at least
50 phone calls and one or two Overview presentations a day.

A strong start does more than produce quick results; it builds
belief, confidence, and a pattern of action.

Keep showing up. “There’s going to be disappointment,”
Monica says. “There are going to be times when you don't feel
like working. You just have to get up and do it anyway.”

Be coachable. “Always be coachable,” Monica says. After
decades of business experience, Monica and Rafael still chose to
listen, learn, adjust, and return to the basics when their business
needed new momentum.

Stay uncomfortable on purpose. Comfort can quietly weaken
urgency. When Rafael was building in California, he rented a
small apartment month to month and slept on an aluminum
cot—not because he had to, but because he wanted his
surroundings to remind him why he was there: to work, focus,
and build.

Set goals that pull you forward. A safe goal may not ask enough
of you. Choose a target big enough to sharpen your focus

and change your pace. When Rafael learned that the fastest
Corporate Director advancement had taken 28 months, he
decided to beat it. Monica and Rafael did it in 27.

Protect the business, even when it costs you. Momentum is not
worth much if it damages trust. Monica and Rafael had seen the
cost of shortcuts and compromised principles before Melaleuca,
so they chose to protect the integrity of their business—even
when doing the right thing seemed like a setback.

Finish what you started. Commitment matters most after the
excitement wears off. For Monica and Rafael, “finish what you
started” became a standard for their business and their family.
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EXECUTIVE

DIRECTORS Shandee & Troy Messer »rizona

6 Your Season Will Come

advancements didn’t come as quickly as she’d hoped, she trusted
that her consistency would eventually produce lasting results.

That trust paid off! As 2026 started, her organization had gained
incredible momentum. Shandee lost herself in the work, helping her
team reach new milestones and celebrate advancements. When her
turn to advance came at last, she had forgotten about herself.

“My Regional Director called to tell me that I'd double-advanced to
Executive Director 6, but before he could even finish, I blurted out,
‘Did Mackenzie advance to Senior Director 2?”” Shandee laughs.

She was referring to Senior Director 2 Mackenzie Gladwell, a friend
she was privileged to mentor. Mackenzie enrolled in late 2025,

and her coachability, work ethic, and genuine desire to help others
succeed quickly shone through. She qualified for Leadership Quest
2026, participated in the Fast Track to Freedom, and earned her
place on the cruise.

“Mackenzie always says that helping other people win brings her

the most joy,” Shandee says. “That’s exactly how 1 feel too. We truly
share the same heart.”

Shandee Messer began building her Melaleuca business with one When she looks back, Shandee can say that her biggest lesson wasn't
goal: to help as many people as possible create better futures. about advancing. It was about trusting the process, staying faithful,
Her advancement to Executive Director 4 had taken consistent and staying focused on serving others.

leadership, hard work, and a servant-hearted approach. Her next

advancement, however, would also take a year of perseverance. Be the roadmap for your team,” she says. “Walk alongside them

every day. Celebrate every milestone, encourage them through the
“Leven brought it to God in prayer,” Shandee recalls. “1 told Him, discouraging moments, and never stop believing in what consistent
Tm doing the work. Where are the people You want me to help?” effort can accomplish. Stay humble. Stay grateful. Trust that your
season will come.” @

She watched many friends welcome new business builders and
grow their businesses during this time. She was genuinely happy for
them—but keeping herself from comparing their journeys to her
own was sometimes hard.

”

“l had to remind myself that everyone is building at a different pace,’

she says. “Their success didn’t take away from mine. It was simply
. » LAST MONTH’S E 7
their season. AR $ 4 69
)

Shandee never got discouraged. She stuck to the Seven Critical
Business-Building Activities—pouring into her team through

Strategy Sessions, following up frequently, and remaining focused E;'F':NE lT,\'l"ég 7 8 2 4 3 2
on serving others. Her business expanded, her repeat income grew, )

and she consistently earned the Critical Activity Bonus. When the
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Luna Carballo s

4 Leaving a Lasting Impact

Luna Carballo is living proof that with hard work, determination,

and persistence, success is only a matter of time. Although six
years had passed since her last advancement, Luna remained
committed to building her business, focusing on the right
activities, and helping her team members achieve their goals.
Ultimately, that dedication has now resulted in a well-deserved
double advancement that reflects the strong growth of

her organization.

“My business has always been very solid, but I couldn’t make that
leap until 1 found someone who was ready to advance to Senior
Director,” Luna explains. “Over the past six months, I've also built
five new teams that are doing an incredible job. Making better use
of social media is another key factor in my growth. Even though
I'm not an influencer and 1 don’t have thousands of followers, I've
found a way to generate interest online without making it seem
like I'm trying to sell something. As a result, many people have
started reaching out to me through social media.”

Before joining Melaleuca, Luna made efforts to get ahead through
avariety of career paths—from working in government to
launching her own photography business. She even tried her hand

Consult the Annual Income Statistics on page 58 for typical results.

at a multilevel marketing company. Yet, in her experience, nothing
compares to the security, freedom, and quality of life she has found
at Melaleuca. Best of all, the benefits extend far beyond her own
life, creating a positive impact on those around her.

“My Melaleuca income has far exceeded my expectations,” Luna
says. “It’s significantly more than 1 ever earned as a professional.
Melaleuca has helped me reach every one of my goals. It’s been the
vehicle that has allowed me to accomplish everything 1 set out to
achieve. Today, my why is to help others build better lives—with
more time, financial resources, freedom, and good health. That’s
what motivates me the most and brings me the greatest sense of
satisfaction, peace, and joy.”

Luna is deeply grateful for everything Melaleuca has brought
into her life over the past 11 years. To her, Melaleuca is much
more than an exceptional shopping club or a thriving, long-
term business. It’s a way to fulfill her personal purpose. It’s an
opportunity to grow and leave a lasting impact, making a real
difference in other people’s lives.

“Melaleuca means everything to me,” Luna says, her voice filled
with emotion. “It’s not just about the financial rewards. 1t’s about
the sense of meaning it has given me—the chance to succeed, to be
somebody, and to serve others. Melaleuca helps me better myself
and fulfill my purpose of empowering other people.” @

LAST MONTH’S
EARNINGS

$15,115

LIFETIME
EARNINGS

$992,709
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Natasha Rae & Ryan Banks onrario

4 Success Shared Is Success Multiplied

1t’s 4:00 p.m., and for a brief moment, the house is quiet.

Natasha’s three young children are napping after a morning of
exploration at their summer Nature Tot program. While they
rest, Natasha opens her laptop. These afternoon hours are a few
of the many “nooks and crannies” she’s found throughout her
week to build her Melaleuca business by expanding her contact
list and sharing Melaleuca: An Overview.

Those pockets of time have created the flexibility for Natasha
to design a life centered around her family—and inspired her to
help other moms experience that same freedom.

“As I've advanced in my business, my focus has shifted to helping

others,” she says. “Melaleuca has already blessed our lives in so
many ways. Now it’s someone else’s turn!”

One of those “someones” is Natasha’s friend Andrea, who
recently celebrated a double advancement to Senior Director 3.

Ironically, Andrea almost never heard about the opportunity.

“She was on my ‘Chicken List,” Natasha laughs. “I was scared
to approach her. 1 kept telling myself, ‘She’s set in life. I'm not
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going to bother her’ Then one day she messaged me asking for
information about Melaleuca. My jaw hit the floor!”

Andrea’s story is one of Natasha’s favorite reminders of why it’s
so important to reach out about Melaleuca, even if you assume a
friend or family member won’t be interested.

“Think of making approaches as planting seeds,” she says. “Some
grow quickly. Others take six months or longer. Some may never
sprout at all. But you will never know what can happen if you
don’t plant the seed!”

That mindset has paid off for both Natasha and Andrea, whose
businesses continue to grow through conversations they initially
started months ago.

Natasha is currently enjoying the flexibility those consistent
efforts have created. Summers are filled with trips to the
neighborhood pool, family vacations to the cottage near Sauble
Beach, and spontaneous adventures with her kids.

“We wake up every morning and ask, ‘What are we doing today?”

It’s a simple question, but one Natasha never takes for granted.
She knows that the freedom her family enjoys today began with
small, consistent efforts years ago, including the conversations
she had during the nooks and crannies of a busy day.

“I will never stop being passionate about helping other families
create that same kind of life for themselves,” Natasha says. @

LAST MONTH’S
EARNINGS

LIFETIME
EARNINGS
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Matthew & Brittney
Landrum oiane

Brittney was sitting on her back porch, looking out at the houses

in her neighborhood, when the simplicity of Melaleuca settled in.

“Ijust kept thinking, every single house in this neighborhood
uses a product that we offer,” she says. “Now my job is just to
build a relationship with them and introduce it when the time
is right.”

Before Melaleuca, Brittney had spent more than 10 years with
an MLM company. She had also built a large social media
presence—more than 700,000 followers on TikTok. When she
left the MLM, she planned to start a small marketing company,
helping local businesses manage Facebook and Instagram pages.

Then she met a friend for lunch.

Brittney had been curious about Melaleuca products for years,
especially after her father’s illness led her to rethink what kind of
products her family used at home. She had already replaced some
household products, but the process felt scattered and expensive.
Multiple subscriptions. Multiple stores. It all felt overwhelming.

Consult the Annual Income Statistics on page 58 for typical results.

How Great That | Can Just Be Me!

She told her friend she only wanted to become a customer. “I
said, If 1 ever decided to even tell some people about it, I would

9

have to use these products for months,” Brittney says. “It was

probably less than two weeks before 1 was asking, ‘Okay, how

”

does this work? Because I'm talking about them already.

What surprised her most was not just the products. It was the
peace that came from knowing she could share Melaleuca in a
way others could actually duplicate.

In her previous business, Brittney had felt uneasy succeeding
in a way others could not easily follow. At Melaleuca, she saw
something different. “I can look someone in the eyes and say, ‘It

iRl

doesn’t take a viral video to achieve success here,” she says. “I'm
building relationships in my community. If | were only relying on
social media to grow my business, ] would’ve missed out on a lot

of people who needed this.”

Brittney’s focus on the products and on helping other people
has done more than just help her grow her business. “My entire
posture has changed,” Brittney says. “I can really relax and focus
on others. How cool is it that I can just be me?”

For Brittney, that means being a wife, a mom, a sports mom, and
a leader. It means living her real life, sharing how Melaleuca fits
naturally into it, and trusting that someone nearby may need
exactly what she has found. @

LAST MONTH’S
EARNINGS

$14,558

LIFETIME
EARNINGS

$139,452
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Jeff & Kristy Taylor ~izerma

Kristy almost didn’t watch Melaleuca: An Overview.

When National Director Jenna Trudeau first asked, Kristy’s
answer was simple: “I'm really busy.” And she was. After 22 years
in a direct-selling business—the last five as a Canadian franchise

owner—Kristy was working 60-plus hours a week and still
falling behind.

“No one had any idea that we were literally financially drowning,”
Kristy says. Her husband, Jeff, is an engineer and was driving for
Uber Eats seven days a week just to help make ends meet.

Jenna kept asking. Finally, Kristy agreed to watch the Overview
while traveling to Winnipeg to visit her daughter and son-
in-law. Jenna even set a follow-up time. “I didn’t understand

it at the time,” Kristy says. “But 1 watched it because it was

an appointment.”

What she saw changed everything.

“The products were a no-brainer for me,” she says. “Better
products, safer products, saving money—that made sense.” But
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Out of Survival Mode

the business stunned her. “ couldn’t unsee it,” she says. “The
paychecks—the black-and-white numbers—that was the truth.”

At first, Kristy thought Melaleuca would be a side hustle while she
rebuilt her franchise. Jenna gave her a simple challenge: Find eight
people who washed clothes and brushed their teeth. Kristy did it in
about nine days.

Then came the check.

i)

“l was like, ‘What? This was life-changing,” Kristy says. “1 realized 1
couldn’t look people in the eye anymore and tell them what I had
was better than Melaleuca.”

Today, the Taylors' life looks very different. Jeff no longer works
that second job. They helped pay for part of their son’s wedding.
With their first grandchild expected in December, Kristy can travel
to Winnipeg with more freedom. They have paid off the franchise
and are working toward becoming debt free.

“Before Melaleuca, 1 couldn’t see a light at the end of the tunnel,”
Kristy says. “We were just in survival mode. Now our life is
unrecognizable. We're thriving.”

Jenna nicknamed her “Consistency Kristy” because she kept
showing up, enrolling customers, staying close to leaders, and
doing the critical activities—even when she wasn’t immediately
advancing in status. “You can’t know the time frame,” Kristy
says, “but the work will work here as long as you don’t give up on
yourself. I wake up every day so grateful to be here. You can

do this!” @

LAST MONTH’S
EARNINGS

WARISIS

LIFETIME
EARNINGS

$199,412
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BUSINESS BUILDING

Melaleuca’s top leaders

are using Grow to stay
organized, follow up faster,
support their teams, and
build with more confidence.
Here’s why they say it has
become one of their most
essential business tools.

At Convention 2026, we asked a few of Melaleuca’s top leaders a
simple question: What do you love most about Grow?

Their answers were enthusiastic, practical, and remarkably
consistent. It turns out that Grow is doing exactly what it was
designed to do—help Marketing Executives focus on the right
people, the right actions, and the right next step.

Whether you're just getting started or helping others advance,
Grow brings your business tools together in one simple place.

And according to the leaders who use it every day, it makes a
significant difference.

KEEP YOUR CONTACTS ORGANIZED AND MOVING FORWARD KNOW WHAT TO DO EACH DAY

Every strong business begins with relationships. Grow helps you A growing business can come with a lot to remember. Grow

keep track of them all, so they don’t get lost in a notebook, a text ~ helps simplify the day by showing you the most important

thread, or a busy schedule. actions to take. Instead of wondering where to start, leaders can
open Grow and move forward with confidence.

“Being able to immediately meet someone, get their

information, add them to my contact list, and then “What | like about the Grow app is the fact that it keeps
categorize what kind of conversation | had with you on task. You have a template right in front of you.
them is incredible.” It’'s phenomenal!”

—Senior Director 7 Hannah Snyder —Executive Director 9 Michael Ivery

“A successful Marketing Executive has to do so many
things and juggle so many tasks. | love that Grow
gives you reminders.”

“| love being able to manage my contact lists right in
Grow. It really has made a true difference in building
my business.”

—Senior Director 2 Ashley Davis —Senior Director 2 Daniel Perez
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BUSINESS BUILDING

YOUR SUCCESS

TAKE BETTER CARE OF YOUR CUSTOMERS
Great follow-up starts with understanding. Grow gives you

critical customer information in one place, including order
history and activity, so you can follow up with more relevance
and care. That can help you recognize when a customer may
need support, when they may be ready to try something new, or
when a simple check-in could make all the difference.

“Grow helps you take care of your customers better
than ever before by seeing what they’ve ordered,
when they’ve ordered, or if they haven’t ordered.”

—Corporate Director 4 Morgan Martin

“We can look up all of our customers, see their orders,
and follow up with them because we know what’s
happening with them.”

—Executive Director 7 Gile Beaudoin

BUILD FROM ANYWHERE

Busy parents. Frequent travelers. Community volunteers.
Full-time professionals. Melaleuca leaders build in the middle
of real life, and Grow was designed for that. You can support
customers and your team from the school pickup line, between
appointments, at a ballgame, or wherever the day takes you.

“Our business has exploded by being able to build a
business in the pockets of our lives, in the palms of
our hands.”

—Corporate Director 4 Seville Ko

“It’s like having a personal assistant in your back pocket,
and it keeps everything organized.”

—Corporate Director Heather Guzzino

“It puts my business in a cute, compact package. It
makes it easy for me to manage my contacts, share
information, and do the bite-sized business
activities all in one.”

—Director 7 Dr. Cicily Payne-Nestor

CONTINUED>>
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BUSINESS BUILDING

TRACK PROGRESS AND SUPPORT ADVANCEMENT

With dashboards, progress tracking, and visibility into key
business activities, leaders can coach with more clarity. That
makes it easier to celebrate progress, recognize momentum, and
help developing leaders take the right next step.

“The progress tracker keeps everybody in alignment.
It’s like GPS. It tells them exactly where to go.”

—Executive Director 2 Terri Jackson

“l can see where | am, what | need to do to advance,
where my people are, and what they are doing. Using
Grow helps me build a better business.”

—Senior Director 6 Nelly Ardavin

SHARE THE RIGHT RESOURCE AT THE RIGHT TIME

Grow’s Digital Library puts useful videos, product information,
business tools, and shareable content right at your fingertips.
Instead of searching through multiple platforms or trying to
remember where something lives, leaders can quickly find a
resource and send it to a customer, prospect, or team member.
You can even customize a digital library with content that

is applicable specifically to your team. That makes sharing
simpler—and follow-up more meaningful.

“I no longer have to have three or four or five different
tools. | can have everything in one place.”

—National Director Courtney Martin

“When I'm thinking of a certain customer or someone’s
thinking about a particular product, | can go to

the Digital Library, look up that product, and send
information directly to them.”

—National Director 7 Maria Mosca
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MAKE DUPLICATION SIMPLE

One of Grow’s greatest strengths is that it gives new Marketing
Executives a simple place to start. Instead of relying on memory,
guesswork, or constant oversight from a leader, they can follow
clear steps, access proven resources, and take action right away.
That helps leaders teach a simple process their teams can repeat.

“l use the Grow app because it makes my business
simple, it makes my business run smoother, and it also
makes my business duplicable.”

—National Director 2 Ernest Ross

“It really does take the most overwhelming parts
out of building a successful business, which is
really, really nice.”

—Director 5 Madison Young

BUILD BETTER WITH GROW

For top Melaleuca leaders, Grow has become a daily business
companion—helping them stay focused, follow up thoughtfully,
support customers, develop leaders, and build in the pockets of
everyday life. Open Grow today. Check your to-dos. Follow up
with a contact. Share a resource. Celebrate a customer or team
member. It’s the small actions done consistently that build

real momentum. @
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BUSINESS BUILDING

L E A D E R S A R E B U | LT Directors and help people change their
financial future.

I H R o U G H Third, your new Marketing Executive
has to believe that you can help them
succeed. That confidence is earned
by leading from the front. When your
team sees you consistently enrolling

customers, developing Directors,

attending events, and staying active,
they gain confidence because they’re
following someone who proves that

PRESENTED BY the Seven Critical Business-Building
Kevin Merriweather Activities work. a
Executive Director 6 ) ) >
ADVANCE Regional Conference, June 2026 Find Their Why Before You 2
Teach the How -
A new Marketing Executive might ;w,
Over the past year, I've helped multiple say, “I'm ready to go. Put me in the o
game!” But before you teach them the =
Melaleuca Marketing Executives advance mechanics of the business, you have to e
_ , _ discover what will motivate them to stay %
to Director. How? There’s an underlying in the game. 2
orinciple: Leadership begins long before Why are they willing to spend evenings, 5
weekends, or free time building a s
someone reaches a new status. It starts with Melaletica business? What are they really &

working toward?

a shift in mindset and is reinforced through
consistent daily habits. When you focus on

For some, it’s getting out of debt. For
others, it’s spending more time with

family or creating financial security.

developing people—not just enrolling them—  Whatever the reason, if the why is
. . strong enough, the how usually takes
you create leaders who can build lasting care of itself. As leaders, one of the
' . most valuable things we can do is help
bUSIﬂeSSGS Of thell’ own. others connect emotionally to their
y

goals. Once that happens, learning the
business becomes much easier.

When 1 talk about building a process that rewards consistent effort.

leadership pipeline, I'm not talking The opportunity is real, and the blueprint Cast the Vision of

about finding a few good enrollments. has already been created. What’s Possible

Im talking about developing long- Second, you have to believe in yourself. Aleadersjob s tO,help ~O theTS "
term leaders. From what I've seen, ’ ’ future they haven't yet imagined.

i 1 begin every day by reminding myself,
every successful Melaleuca leader is | am a winner, and I have the mind 1 encourage new business builders to
built on three foundational beliefs. of a champion!” More than a positive picture what life could look like with

an extra $500, $1,000, or even $2,000

First, you have to believe in the affirmation, this is a commitment to the

company. Melaleuca has already responsibility I've accepted as a Melaleuca amonth. That additional income

provided the products, the Marketing Executive. My job isn’t simply represents more than money.

Compensation Plan, and a proven to enroll customers; it’s to develop CONTINUED >>

AUGUST 2026 MELALEUCA.COM/LIA 37



STAGE to PAGE: Convention Essentials

BUSINESS BUILDING

One of my favorite milestones is
when someone’s Melaleuca income
reaches about half of what they
earn from their full-time job. That’s
often the moment they realize

that they've built something tEly
significant in the hours they've
invested outside of work.

Keep Approaches Simple

One of the biggest mistakes new
business builders make is believing
that they have to say exactly the
right thing to inspire someone to
become a Melaleuca Member. The
tEth is that you're never going

to say the wrong thing to the

right person.
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Rather than overthinking every
conversation, | encourage my team

to keep their approaches natural and
uncomplicated. One of my favorite
conversation starters is simply, “I've got
something I'm excited about, and I'd love
to share it with you.”

1 also teach them to say less to more
people. Consistent conversations create
consistent opportunities!

As you begin developing Directors and
beyond, don’t limit yourself to product
conversations. While the products often
open the door, many families are actively
looking for additional income. Business
conversations—asking about financial
goals or sharing how Melaleuca has

supplemented your own income—often
lead to meaningful opportunities.

Activity Builds Momentum
Once someone catches the vision, the next

step is action.

That begins with creating a written list

of names. If someone tells me they want
to earn an extra $2,000 a month but isn’t
willing to write down 50 names, 1 know
they’re not ready to build. Success requires
activity, and activity starts by identifying
people to contact.

From there, 1 encourage new Marketing
Executives to schedule Melaleuca
Overview presentations designed
specifically for their own guests. Whether
the presentation happens over video or in
someone’s home, the goal is to help the
new builder take ownership of introducing
others to the opportunity.

Don’t Abandon Your Team

I'm a strong believer in daily coaching.
Every day I check in with new builders to
encourage them, reinforce their vision,
and help them maintain momentum.
My philosophy is that time spent is

time earned.

The more time leaders invest in others, the
stronger the relationship becomes. Strong
relationships build tEst, and tEsted

leaders inspire greater action!

Don’t Let the Four Ds Stop You

Every Marketing Executive who tries

to develop Directors 3 and above

will encounter obstacles, but most
challenges fall into four categories: doubt,
disappointments, distractions, and dream
stealers. Doubt affects everyone—even
experienced leaders. The key is refusing
to let uncertainty become permanent!
Stay connected to positive influences and
continue leading by example.



Disappointments are inevitable. Not every
prospect enrolls. Not every enrollee builds.

Even those who at first seem excited to
build a Melaleuca business sometimes
choose a different path. 1 remind leaders
that these experiences are part of the
business, not evidence that the business
doesn’t work.

Distractions can quietly pull you away

from your goals if you lose sight of why
you started. During my years driving for
UPS, 1 wrote one word on the back of a
delivery notice every morning—Freedom—
and placed it on the dashboard of my

tEck. Seeing that word throughout the

day reminded me exactly what 1 was
working toward.

Finally, there are dream stealers. Often,
the people who discourage you aren’t
trying to hurt you. They simply don’t
understand the vision you've chosen to
pursue. Stay confident in what you know
and continue proving the model through
consistent action.

Look for the Right Business Builders
When I'm looking for future leaders, 1 use
the acronym HALT:

Honest and will do the right thing
Ambitious and want more out of life

Looking to improve their
financial situation

Teachable and willing to follow a
proven process

When those qualities are present,
everything else becomes trainable. Our job
is to plug others into the right activities,
coach them consistently, and help

them grow.

Create a Contacting Frenzy

When I want to build momentum, I don’t
wait for activity to happen. Instead, 1
create it!

I call it a contacting frenzy. | intentionally
compress my activity into a short period
by reaching out to dozens of contacts in a
single day.

More activity
naturally creates
more conversations,
more follow-up, and
more opportunities.

You can’t make four approaches and expect
extraordinary results. But if you make 25
today, somebody is going to say, “Tell me
more about that.” The bottom line is that
momentum is rarely accidental—it’s almost
always the result of deliberate action.

The System Already Works

I'll close with this: Melaleuca has already
provided the exceptional products. The
Compensation Plan is proven. The Grow
app offers practical tools. And events like
ADVANCE and Convention are filled with
success stories that strengthen belief.

This business is simple. It isn’t easy,
but it is simple. And in the end, the only
variable is us!

Marketing Executives who believe in the
opportunity, consistently take action, and
help others do the same will always have
the greatest potential to build a lasting
leadership pipeline at Melaleuca. @

STAGE
to PAGE

_ _

Lessons shared
by Melaleuca’s
leading

Marketing Executives

Melaleuca events
are where our leaders
come together
to share their latest
insights and best
practices. Look to this
series to see excerpts

from past events.

BUILDING A BUSINE!
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“As a hew mom, having those gentler,
effective, and affordable options gave me’
peace of mind. Melaleuca really opened
the door to that perspective for me.”

—Executive Director 9 Chantel Brooks

How Chanteland.Lucas Brooks - =

Chosea
Lifestyle of
Wellness

Lucas and Chantel Brooks weren’t dealing
with any major health and wellness issues
when they enrolled with Melaleuca. But, like
so many young families, they didn’t have

a clear vision of their future wellness and
didn'’t feel like they were making deliberate
forward progress.

Lucas had a job where he found himself
stagnating. It was a stationary job that
didn’t afford much physical activity; it was
also stressful and required long hours with
few breaks. “It was a mentally exhausting
job that he didn’t enjoy,” Chantel remarks.
“And mental fatigue can take a toll on
your health!”

Indeed, Lucas found himself struggling to
maintain his energy and manage his weight.

When the Brooks were introduced to
Melaleuca, they found products that helped
them improve their wellness in many areas
of their lives. They also found greater
motivation to set and reach wellness goals.

»

“Once we started using Melaleuca products,
Lucas says, “I started to get a handle on my
weight management and lost weight slowly
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but steadily. Then, when Vitality for Life®
VigorFT™ was launched, 1 began taking that.
Its nutritional support helped me feel more
energized and confident—especially as 1
worked toward my weight loss goals. Over
time, I've slimmed down 35 pounds and
have felt so much more energy.”

“His health has flourished ever since we
began using Melaleuca products and
building our business,” Chantel adds.
“He’s more capable physically than he was
before—and he’s truly enjoying life now!”*

Chantel had been concerned about her baby
boy’s health and safety. “When we enrolled
with Melaleuca,” she says, “our older son
was just six months old. He loved to crawl
around the house and get into everything.

1 quickly realized that we needed cleaning
products that didn’t have harsh chemicals.

“As a new mom, having those gentler,
effective, and affordable options gave me
peace of mind. Melaleuca really opened the
door to that perspective for me.”

Having both Melaleuca wellness products
and a growing referral business in their

lives gave Chantel and Lucas the impetus
they needed to intentionally increase

their wellness. They've developed great,
uplifting friendships along the way. They've
expanded their horizons, explored more
possibilities, and set bigger goals—like
traveling to all different parts of the world.
And they conduct their daily lives with
more enthusiasm.

Chantel spends time every day growing her
Melaleuca business. Her two sons are now

9 and 7 years old. She does her best to keep
the pantry stocked with wholesome, yummy
snacks from Melaleuca. Her boys do their
best to empty it! She loves that they’re aware
of their own needs for wellness—and she is
happy to surround them with it.

Lucas once had a job that was taking a toll
on his wellness. Now he spends his days
managing and working the family farm.

It’s fulfilling work that he chose because

of its wellness benefits. There are always
chores to do, things to fix, and accounts to
manage. “It’s like keeping multiple plates
spinning,” he laughs. “But it’s exactly the life
we want!” @



PRODUCT TRAINING

Products That
Changed the Game

for Lucas and Chantel Brooks

VIGORFT ECOSENSE® CLEANERS EXCEED® ORAL CARE

Lucas takes VigorFT regularly and Chantel has felt much more The Brooks boys love the new Exceed
loves how its highly researched peace of mind since replacing Hydroxyapatite Tooth Polish—and can't
nutritional support for healthy her old cleaners with EcoSense. wait to take the Exceed Probiotic Mints
testosterone levels helps him feel MelaPower® 9x in particular every night! Chantel loves how it has
stronger, more energized, and gave her confidence to wash her helped them stay consistent in caring
more confident.* babies’ clothes knowing that their for their teeth.

sensitive skin would be protected.

FLORIFY.

For®

KiDs

FLORIFY® FOR KIDS RIVERBEND RANCH® BEEF

Chantel is thrilled to give her sons Florify JERKY AND WAGON WHEELS

for Kids. “They love how it tastes,” she says, The whole family loves the delicious beef
“and | love the probiotic support they’re snacks from Riverbend Ranch, including the
getting each day.”* Beef Jerky and Wagon Wheels. They are

wholesome, satisfying snacks that hit the
spot every busy day!

*These statements have not been evaluated by the Food and Drug Administration.
These products are not intended to diagnose, treat, cure, or prevent any disease.
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' Insplratlon persplratlon and recreation.
Each is essentlal to a life of total wellness.

w'And each just happens to prowde its e 4

blggest beneflts when you’re out in nature!
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So why make a habit of opening that front door and stepping out?
It’s simple. In a very literal sense, being outdoors helps you think
outside the box. Having that fresh air, sunshine, cool breeze, and
dirt under your feet keeps you inspired, energized, and feeling
connected to everyone around you—as well as to the Earth itself!

* m(
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1. Inspiration

If you rarely step outside your front door,
you may be missing out on the bigger
picture. That’s because indoors, you're in
full control of your environment. The only
inputs you're receiving are what you've
preapproved. That’s a key to comfort as
well as focus. Indoors, everything looks,
feels, smells, sounds, and tastes like you
expect it to—meaning that you don’t
have to worry or even think about your
surroundings. This is great for when
you're trying to concentrate on a task or
when you want to relax. But when it’s
time to make fresh connections and come
up with new ideas, the best option is to
leave your indoor lair!

For problem solving
and resetting

your perspective,
you’re better off
stepping outdoors.

Outdoors, you're no longer in control of
every variable. Your brain and all your
senses must shift into overdrive to receive
and process the input that’s now flooding
in. Congratulations—you’re now thinking
outside the box! You're in the perfect
setting for new connections to form and
new ideas to start appearing on your mind’s
center stage.

There’s a real mechanism behind that
shift. Psychologists call it the difference
between directed attention (the kind you

e gl il i Y
A f AR
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spend concentrating on a screen or a task)
and involuntary attention (the effortless
kind that nature pulls from you—as

from rustling leaves, moving clouds, or
birdsong). Directed attention gets tired the
more you use it. Involuntary attention lets
it rest. That’s part of why a walk outside
can leave your head clearer than it was an
hour before.

Going outside gives you another look at
the big picture and helps you

refresh your perspective and bring in
new batches of ideas. That’s something
you need just as regularly as focusing on
the task at hand. It doesn’t take a huge
amount of effort. You can simply walk out
your front door and stand on the lawn to
start waking up your senses. Fortunately,
however, going outside for exercise,
work, or recreation can still leave you
feeling inspired!

2. Perspiration

When you choose to take your physical
activity outdoors, the sky is literally the
limit! You have miles of roads, acres of
parks, and natural beauty everywhere you
look. You can walk, run, hike, or bike. You
can play golf, pickleball, tennis, disc golf,
or soccer. You can practice yoga. If you're
near water, there’s swimming, paddling,
and maybe even beach volleyball.

Enjoying physical activity in nature has
a way of letting your mind engage more
fully with your body. You can’t help but
discover more about yourself in the

process: your passions, your life goals,

and what really motivates you. In fact,
research suggests that moving outside
can have a real, positive effect on your
outlook! Exercising in nature significantly
lowers the levels of cortisol (the stress
hormone) in your body.

Even just five minutes
of walking in fresh

air can improve your
mood, your self-esteem,
your attention, your
memory, and your
capacity for creative
problem-solving.

3. Recreation

Which moments together will you and
your family remember with the most
pleasure? There’s a good chance that it will
be experiences that happened outdoors.
Being outdoors together can help reaffirm
your connections with each other. It can
get you all moving more, infusing every
activity with more physical and mental
energy. But even if you're just going on a
walk through a tree-lined park or along
ariver’s edge, you're all seeing the same
sights, smelling the same scents, hearing
the same sounds. You're all experiencing
the same things—and even the smallest
events, like a butterfly landing on a leaf in
front of you, are magical.

How about taking your personal interests
and hobbies outdoors? Seeking fun and




fulfillment outside takes spontaneous GET PROVEN SUN PROTECTION YOUR GO OUTSIDE KIT
problem-solving—which is often just as % THAT’S FORMULATED FOR YOUR
fulfilling as the activities you're planning. EYES, FACE, AND LIPS.
Taking your hobbies outdoors broadens y N = ¥

e Sun Shades® Sunscreen
for UV protection

« Sustain® Active Electrolyte
Hydration and a water

your horizons. As you play, you have

to learn to use more input, make more

connections, and consider more ideas. | o Mé‘\;\&»%‘:‘“ e bottle for proper hydration
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Feeling inspired? Right now, or as soon i = = “‘ ARl & Fruit Clusters for an

as your circumstances allow, go outside. iy R = energy-sustaining snack
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Now let your senses take over. What do : .

you smell? What do you hear? What do /

you feel? How do your thoughts and ‘ ) (il © Comfortable

feelings change as you do this? What ideas - . R all-terrain shoes

pop into your head? « Umbrellas

* Baseball gloves, balls,
and a bat

e A frisbee

You need more of this in your daily life! DISCOVER ON-THE-GO

Why not form a habit of stepping out the HYDRATION OPTIONS THAT FUEL
door whenever you need to reset your ALL YOUR OUTDOOR ACTIVITIES.
mind and get the blood flowing?

* Walking sticks
BE READY FOR ANY REASON  Fishing gear

Sometimes the thing that’s keeping « A picnic blanket
you from getting out is simply a lack of
the right resources at the ready. If it’s

raining and you have to hunt down your
umbrella and rainboots, you might decide

You get the picture.

going outside is not worth the trouble. p AN
If the sun’s beating down and there is no A _SERy - Theideaisto get
sunscreen or hat to be found, same thing. - = ‘ P . E outside. The benefits

If the barrier to spontaneously going

out to enjoy yourself is too high—for are endless. As you

example, if you have to heft the kayak find a healthy balance

onto your van’s roof or fix a leak in your A S« TRl ARt T T T e Ty
bike tire—you’ll have a hard time making ¥ s = — ' ’ hd b
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OPTIONS, WHETHER YOU CRAVE 75 surprised at how your

The solution? Keep those spontaneous SOMETHING SWEET OR SAVORY.
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outings simple, and keep the things you'll perspective changes,
need within easy reach. Call it your Go
Outside Kit! It doesn’t have to all fit inside

one bag. It just has to be ready at hand

how your imagination
expands, and how your

so there will be no dithering about your energy and zest for

decision. To the right are are some items life grow. What are you

you might want to include: waiting for? Go open

the door! ®
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PECHE PRALINE




PRODUCT TRAINING

Back to School

Ready to Thrivel

Koala Pals®Hair € Body Bundle

Busy school days begin and end with a good routine. Stock up on
gentle bath-time essentials that help keep your little one clean,
comfortable, and ready for every adventure.

Koala Pals Hand Wash

Back to school means more friends, more
fun, and more dirt. Help your child build
healthy handwashing habits with this
foamy, berry-scented hand wash in an
easy-to-pump bottle they’ll love.

Koala Pals Conditioning
Tear-Free Hair Wash
Make bath time better by shampooing and

conditioning with gentle ingredients that
will never irritate their beautiful
little eyes.

Koala Pals Tear-Free Body Wash

Keep your kiddos smiling and splashing
while washing away the day’s dirt and
grime. This gentle, tear-free formula
soothes and moisturizes tender skin.
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Kids wellness Boundle

Growing kids need daily nutrition to help them learn, play, and

thrive. Support their daily wellness with family favorites that

nourish growing bodies throughout the school year.*

Koala Pals™ Shakeables®

Perfect alongside breakfast or as an after-
school snack with 10 grams of protein, 3
grams of fiber, and 21 vitamins and Oligo®
minerals all mixed in a delicious shake
that your kids will be begging for! Choose
chocolate, strawberry, or cookies and

cream goodness.

Omega-3 Créme Delight®
Make sure they start the day with the
nutrients they need for better learning.

Omega-3s help support kids’ growing
brains and bodies. Available in lime and
peach flavors they’ll love!*

Florify® for Kids

Support your child’s daily wellness with
probiotics. They help maintain a healthy
balance of beneficial bacteria in the gut,
promoting digestive health, immune
health, and overall well-being, so your
kids are ready to learn, play, and make the
most of every school day.*



PRODUCT TRAINING

No matter what grades your kids are going
into—even if they're headed off to college—
melalevca has products that can help them <ill
each school day with wellness!

student Hygiene Boundle

Growing up means taking more responsibility for daily routines.

Send them out the door with personal care essentials that help them
stay clean, fresh, and confident from the first class to the last.

Affinia® Antiperspirant & Deodorant
Stay fresh and confident all day long.
Available in three refreshing scents for
busy days and active schedules.

Breath-Away® Essential Oil Mouth Rinse
Keep breath fresh between classes,
meetings, and social events with a
refreshing blend of six essential oils.

Hit Refresh Odor Spray

Dorm rooms, bedrooms, bathrooms,

and shared spaces stay fresher with this
odor-neutralizing spray powered by Pure™
Essential Oils.

Exceed® Tooth Polish

A healthy smile starts with a solid routine.
Choose from four plant-based formulas
designed to help your family enjoy
brighter, healthier smiles.

Renew® Body Wash and

Affinia Body Cleanser

Start every day feeling clean and refreshed
with head-to-toe cleansers that gently
clean while helping soothe and

hydrate skin.

Renew Lotion and Affinia Body Lotion
Keep skin soft and hydrated with
lightweight lotions that lock in moisture
without slowing down a busy day.

* These statements have not been evaluated by the Food and Drug Administration.
These products are not intended to diagnose, treat, cure, or prevent any disease.
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PRODUCT TRAINING

SimPl\/ Fit snacking Bundle “

Busy school days call for snacks that work as hard as your kids

do. Fill backpacks, lunch boxes, and the pantry with
wholesome, wellness-minded favorites for school, sports,

and everything in between.

Simply Fit™ Popcorn

Keep their bellies full with better-for-you
snacks made with 100% whole grains
and flavored with natural ingredients.
Perfect for after school, hanging out with
classmates, or family game night.

Simply Fit Nut & Fruit Clusters

Tuck these tasty clusters into backpacks
or lunch boxes for an easy snack between
classes, after practice, or during study
sessions. Made with real blueberries,
mango and peach chunks, coconut, and
cocoa, they're a far better choice than any
vending machine.

Dorm Room Cleaning Bondle

Moving into a dorm means keeping a space clean for the first
time. Make independent living a little easier with everyday
cleaning essentials for dorm rooms and shared spaces.

Tough & Tender® Wipes

From coffee spills to late-night snacking
crumbs, these wipes make it easy to tackle
everyday messes on desks, counters, and
tables in dorm rooms and shared spaces.
Get plenty!

Clear Power® Wipes

Give windows, mirrors, and stainless
steel a streak-free shine with these
biodegradable, ammonia-free wipes.

Sol-U-Guard® Botanical

Convenience Wipes

Clean away dirt and wipe out bacteria and
viruses at home or at school with these
safer-for-you wipes, powered by thyme oil
and citric acid.
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Sol-U-Mel® 3-in-1 Cleaner

Expel tough stains and neutralize odors
with the natural penetrating power of
T36-C5° Melaleuca Oil. Bundle includes a
Sol-U-Mel spray bottle.

Revive™ Fabric Freshener

& Wrinkle Relaxer

Freshen bedding, clothing, and other
fabrics between laundry days. A few
quick spritzes help eliminate wrinkles

and freshen fabrics. Choose from three
refreshing scents. Bundle includes a Revive
Wrinkle Relaxer spray bottle. @
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DISCOVER PROVEN STRATEGIES WITH
MELALEUCA'S MOST SUCCESSFUL LEADERS!

Come and bring a guest to meet with Melaleuca’s most successful
leaders and experience a live, in-person Melaleuca Overview in
an intimate setting as they share their stories, their perspectives,
and the actions they took to build life-changing repeat income.

* In-person training designed to help you build
a strong, successful Melaleuca business

* Network with other local Marketing Executives

» Set goals and create action plans with the Melaleuca
Coaching & Leader Development Team

* Celebrate your success and the success
of Marketing Executives in your area

* This event is FREE to attend, and
guests are encouraged!

Check the Grow app for a calendar
of upcoming meetings, specific
venue information, and who will be
presenting in your city.

DOWNLOAD THE GROW APP NOW

ANDROID

#GROWYOURLEGACY | [} X
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Escape to a winter retreat where sparkling snow blankets the - 'y
mountains, the fire crackles softly, and every moment invites you to
slow down and savor the season. Inspired by the serene beauty of
frosted landscapes and the comforting warmth of a cozy mountain
hideaway, the new Snowed In collection from Sej Bella® brings ‘W
together rich skin care, luminous makeup, and elegant seasonal q
scents to capture the magic of winter in every detail. :



PEPPERMINT LIP BUTTER
Wrap the delicate skin of
your lips in hydration with a
refreshing hint of peppermint.

NAIL COLORS Capture the quiet
beauty of winter with a palette
of dreamy cool pastels inspired
by frost-covered mornings, cozy
cabins, and snow-kissed skies.

BODY OIL MELT An intensely
nourishing body oil melt that
transforms on contact to
deeply moisturize dry skin.

A
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Melaleuca events provide you with world-class coaching and practical
advice you can use to enhance your business and your life.

August 7-8, 2026 ADVANCE* | Idaho Falls, ID
August 22, 2026 ADVANCE* | Orlando, FL
September 1, 2026 Fall Broadcast | Virtual Event
October 3, 2026 ADVANCE* | Dallas, TX
November 7-12, 2026 Fast Track to Freedom | Bahamas Cruise
January 2, 2027 Launch | Virtual Event
February 4-5, 2027 Leadership Quest | Jacksonville, Florida

CONNECT at Melaleuca EVENTS

*YADVANCE is a regional event that combines world-class training and celebration to help you build your business.

Learn more at Melaleuca.com/Events.

Dates and details are subject to change. Visit Melaleuca.com/Events for the latest calendar updates.
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Activate Immone Complex
for Kids smart chews

Send your kids out the door with great immune system support that can handle even the busiest
school day! Every day, as your teens go to class, get active, and enjoy time with their friends,
their immune systems are working hard to protect them. New Activate Immune Complex for Kids
Smart Chews delivers powerful support in Smart Chew form with antioxidant vitamins C andE,
astragalus, aronia berry extract, and zinc powered by Oligo®.*

Like all Vitality for Life® Smart Chews, these are so convenient! They’re individually packaged to
stay fresh, ensure accurate dosing, and protect against nutrient degradation. And they’re made
with a delicious, sugar-free orange flavor your kids will love! So provide them with the immune-
supporting benefits you trust to help them keep up with their classes and stay active!*




PRODUCT TRAINING
% "“"1‘3&

Teens Need K2-p3 Too! P

K2-D3, which provides vitamins K2 and D3, is ‘?-“493%‘“'
a popular supplement for adults because of its o,
vascular and bone health benefits as well as its s
support for nerve, muscle, and immune function.

But did you know that teens can benefit from this
essential vitamin duo too? From now until their 20s,

their bodies are building up the bone density they’ll

rely on for the rest of their lives. Vitamin D3 helps the
body better absorb calcium, and vitamin K2 helps move
that calcium to the bones and teeth where it’s needed
most. Vitality for Life K2-D3 Smart Chews deliver these
nutrients with a delicious, sugar-free lemon flavor that
makes getting daily calcium support easy and enjoyable!*

Nutraview smart chews

With school starting up, homework’s back. That means more time

on screens and more exposure to the blue light that they emit.

That extra screen time leaves teens especially vulnerable to the
symptoms of eye strain, including eye fatigue, dry or watery
eyes, blurred vision, and even headaches.

Vitality for Life NutraView Smart Chews to the rescue! For kids
aged 12+, NutraView Smart Chews deliver lutein and zeaxanthin,
powerful carotenoid antioxidants that are proven to help
support the macula, retina, and lens. Often described as “internal
sunglasses,” these antioxidants help safeguard eyes from blue light
exposure associated with heavy digital screen use.*

Your teens will love NutraView Smart Chews’ sugar-free strawberry
lemonade flavor! ®

@/? ?\\5)\( wellness focus

& BACK TO SCHOOL

* These statements have not been evaluated b ini
| y the Food and Drug Administration.
These products are not intended to diagnose, treat, cure, or prev%nt any disealse.

£
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“CAR BONUS

LET MELALEUCA PAY FOR YOUR CAR

Grow your business to Senior Director, then select your new vehicle and
apply for Melaleuca’s Car Bonus program! Active leaders receive the
following monthly Car Bonus for qualifying vehicles at these statuses:

Senior Executive National Corporate Presidential
Director Director Director Director Director

Brandy Sharp is driving something that feels like it was made for

her family. “It’s kind of my dream car,” Brandy says. “I'm a Tahoe

kind of girl.” For Brandy, the Tahoe is more than a vehicle. It’s space
for family road trips to Colorado. It also supports the service her
family loves—helping with church projects, moving families, and
supporting the local food pantry. “Having access to a bigger vehicle

really helps,” Brandy explains.

Earning the Car Bonus has brought Brandy a deep sense of
gratitude. “I've never had anything like this before,” she says.
“For me personally, it means stability. 've never been compensated

so well for doing something 1 love so much.”

Now Brandy encourages everyone on her team to set their sights on

the Car Bonus too. “It all adds up to living our mission,” she says.

Senior Directors 2 Michael & Brandy Sharp MS “And that’s just to help other people.” @
2023 Chevrolet Tahoe

856 AUGUST 2026 | MELALEUCA.COM/LIA Consult the Annual Income Statistics on page 58 for typical results.



THOUSANDS of CARS

MILLIONS of SMILES
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MELALEUCA 2024 ANNUAL INCOME STATISTICS

Our entire customer base of more than a million customers have all been referred by someone who loves our products.

PRODUCT

Customers

The majority (82%) of those who
buy Melaleuca products each month
are strictly customers. They are not
pursuing the Melaleuca financial
opportunity. Therefore, they do not
receive compensation from the
company. They purchase Melaleuca

products simply because they want p rO d u Ct A d VO C a te S

to be healthy, and they believe that

Melaleuca products will help them 8% of all Melaleuca customers have referred at least one customer but fewer than eight customers. As those
with that goal. Having customers customers purchase products directly from Melaleuca, those who referred them receive a small commission.

who are loyal to our brand simply i These households are not necessarily interested in the financial opportunity. Their relationship with Melaleuca
because they love our products | is focused on their love of Melaleuca products. Their “status” is determined by how many customers they have
provides the strongest foundation . referred. A Product Advocate has at least one customer. A Product Advocate 2 has referred at least two customers,
for our business opportunity. and a Product Advocate 3 has referred at least four customers. While these individuals may not be considered

serious business builders, their customers (like the vast majority of Melaleuca customers) come from
word-of-mouth referrals. Therefore, the overall contribution of these individuals is significant.

82% |
: PERSONAL TOTAL ACTIVE TIME TO
- : ANNUAL INCOME CUSTOMERS CUSTOMERS ACHIEVE STATUS
HIGH LOW | AVERAGE | MINIMUM | AVERAGE | MINIMUM | AVERAGE | SHORTEST LONGEST
PRODUCT ADVOCATE $2,083 $14 | $10 0 1 1 4 1Mo. | 406 Mo.
PRODUCT ADVOCATE 2 [ERXReIeE] $28 | $234 2 2 2 8 1 Mo. 436 Mo.
PRODUCT ADVOCATE 3 [EYWAtH) $57 | $520 4 5 4 18 1 Mo. 390 Mo.

BUSINESS

BUILDERS Beg|nn|ng a BUSIH@SS

About one out of ten customers (1 0%) decide to start their own Melaleuca business and eventually
achieve Director status, which is considered the first step to becoming a business builder. Directors have
made a significant effort (probably spent 50 hours or more) in developing at least eight Melaleuca customers.
Those estimated 50 hours could have been spent in a single week or could have been spent over several years.
But at some point in their lives, Directors have invested enough time and effort to develop (and maintain)

at least eight Melaleuca customers.

PERSONAL TOTAL ACTIVE TIME TO
ANNUAL INCOME CUSTOMERS CUSTOMERS ACHIEVE STATUS
HIGH Low AVERAGE | MINIMUM | AVERAGE | MINIMUM | AVERAGE SHORTEST LONGEST

$25,685 | $274 | $2191| 8 17 8 77 1Mo. | 373 Mo.
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Melaleuca

6 The Wellness Company®

Initial Leadership Status

Leaders at these statuses have made a more serious effort to build a Melaleuca business. Those who have reached these
leadership statuses have not only invested enough effort to refer several customers but have also helped some of those
customers start a business and become Marketing Executives. Those Marketing Executives have, in turn, referred
additional customers who purchase Melaleuca products each month.

ANNUAL INCOME CPUE:TS:;I::-S Tg;:_IL_OAl:g:;E TIME TO ACHIEVE STATUS

HicH Low AveRAGE MINMUM | AVERAGE | MINMUM | AVERAGE SHORTEST LoNasT
DIRECTOR 3 (3.2%) $31,441 $2,757 $10,911 1 40 45 159 1Mo. 361 Mo.
DIRECTOR 4-5 (2.0%) $39,274 $5,218 $17,087 13 56 102 319 1Mo. 339 Mo.
DIRECTOR 6-7 (0.9%) $53,871 $9,082 $24,085 14 73 196 454 1Mo. 362 Mo.
DIRECTOR 8-9 (0.6%) $75,039 $18,571 $34,958 21 81 275 590 1Mo. 354 Mo.

Advanced Leadership Status

Those Marketing Executives who reach Senior Director or above have shown substantial interest and dedication in
building a Melaleuca business. While most do not work their businesses full time, it is essential that they invest some
time each month nurturing, training, and helping those in their marketing organizations. Melaleuca advocates that
Marketing Executives keep their full-time jobs and work their Melaleuca businesses in their spare time. However,
some Executive Directors at the higher income statuses do work their businesses close to full time. Melaleuca strongly
advocates that Marketing Executives do not quit their full-time jobs until their Melaleuca incomes far surpass the
incomes they receive from their full-time employers. Rather, they should add their Melaleuca incomes to their

regular incomes, thereby making a substantial difference in their family finances.

PERSONAL TOTAL ACTIVE
ANNUAL INCOME CUSTOMERS CUSTOMERS TIME TO ACHIEVE STATUS
HIGH LowW AVERAGE MINIMUM AVERAGE MINIMUM AVERAGE SHORTEST LONGEST
SENIOR DIRECTOR 1-9 (1.7%) $238,946 $25,884 $63,819 20 n7z 37 962 1Mo. 365 Mo.
EXECUTIVE DIRECTOR 1-9 (1.5%) $715,593 $58,747 $181,057 37 156 974 2,552 2 Mo. 353 Mo.
NATIONAL DIRECTOR 1-9 (0.2%) $756,442 $162,761 $309,720 67 214 2,800 @ 4,467 5 Mo. 277 Mo.
CORPORATE-PRESIDENTIAL
DIRECTOR (0.1%) $2,624,273  $427823  $1136,801 70 329 | 6,344 13,851 10 Mo. 251 Mo.
The above annual income statistics include all US and Canadian Melaleuca Marketing Executives who were Your biggest investment will be your time, not your pocketbook. Your business is best built from your own
active during all 12 months of the period ending December 2024 and performed the minimum activity required home without making any substantial financial investment. Such investments are neither necessary nor
at each status. The incomes stated include all commissions, incentives, and bonuses earned during the period. conducive to your success.
For the purpose of these statistics, a Marketing Executive’s leadership status was calculated by taking the The information on this page is not necessarily representative of what any individual Marketing Executive will
highest status achieved and maintained for at least seven consecutive months. earn with this program. Any representation or guarantee of specific earnings would be misleading. Success

with any business takes hard work, diligence, perseverance, and leadership. Success with Melaleuca will

These numbers represent gross income, not net income. In other words, they do not include any business depend on many factors, including how effectively a Marketing Executive exercises those qualities.

expenses. However, it should not be necessary to spend any significant amount to build a Melaleuca business.
You will need access to a telephone and an email account, but you should not invest in purchasing leads,
meeting rooms, or training materials. Nor should you invest in advertising, building a website, and so on.
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TOTAL WELLNESS
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WELLNESS INSIDER

Boost your wellness IQ with eye-opening data

and in-depth explanations. Learn practical
strategies to enhance specific aspects of your
wellness journey—and become a trusted guide

for those you’re helping along the way.

S L SyAN = S

Here’s what you need to know about Teflon, PFAS, and safer cookware.

Few kitchen inventions have changed everyday cooking
quite like the nonstick pan. Eggs slide effortlessly onto

the plate. Pancakes flip with ease. And cleanup takes just Modern Teflon cookware isn’t automatically

a quick wipe! For decades, Teflon-coated cookware has dangerous—and using it occasionally shouldn’t be a
been a household staple because it makes cooking (and cause for panic. However, understanding what Teflon
cleanup) simpler. is, how it behaves under certain conditions, and when

it’s time to replace damaged cookware can help you

But over the years, Teflon has found itself at the center make informed decisions for both your family and

of a growing conversation about chemical safety. s
Headlines about “forever chemicals,” contaminated
food, and health concerns have left many consumers

wondering: Is my favorite nonstick pan actually safe? CONTINUED »
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TOTAL WELLNESS

Meet the “Forever
Chemicals”

PFAS are a large family of thousands
of man-made fluorinated chemicals.
They’re nicknamed “forever
chemicals” because they break
down very slowly—possibly taking
centuries or longer to morph into
forms that no longer threaten our
health or the environment!

These compounds have been
detected almost everywhere
researchers have looked: rivers,
oceans, wildlife, rainwater, and even
human blood samples. Because
they persist for so long, repeated
exposure over many years can lead
to gradual accumulation in the body.

“Teflon” is the brand name for a synthetic coating
called polytetrafluoroethylene (PTFE). Developed
in the late 1930s, PTFE quickly became popular
because it creates an incredibly slick surface that
prevents substances like food from sticking.

Today, the use of PTFE isn’t limited to cookware.
It’s also used in waterproof clothing, industrial
equipment, and some national-brand lotions and
lubricants—basically, anywhere in which a durable,
low-friction surface is useful.

Scientists continue studying exactly how different
PFAS affect human health, but some of the best-
studied compounds have been associated with:

o Increased risk of certain cancers

o Thyroid disorders

 Changes in immune system function

o Hormone disruption

o Liver and kidney effects

» Developmental concerns in children
It’s important to note that not all PFAS behave
identically. Some older compounds have been

studied extensively, while newer replacement
chemicals are still being evaluated.

Under normal cooking temperatures, an undamaged
PTFE-coated pan is generally considered stable.

Problems can arise under two conditions:
1. OVERHEATING

When cookware reaches approximately S00°F or
higher, PTFE begins to break down. As the coating
degrades, it can release fumes into the air. Inhaling
these fumes may cause a temporary illness known as
polymer fume fever, sometimes called “Teflon flu.”



Symptoms may include:

o Fever

o Chills

o Headache
o Cough

e Muscle aches

Fortunately, preventing overheating is relatively
simple! Avoid preheating an empty nonstick pan, cook
over low to medium heat, and don’t leave cookware
unattended on the stove.

2. SCRATCHED OR PEELING SURFACES

Every pan eventually shows signs of wear. Metal
spatulas, abrasive scrubbers, and years of use can
gradually damage the nonstick coating. As the

surface deteriorates, tiny flakes of microscopic
particles may separate from the pan. Current research
suggests that accidentally swallowing small PTFE
particles is unlikely to pose the same health risks as
inhaling overheated fumes because PTFE is generally
considered chemically inert as it passes through the
digestive tract. However, damaged cookware may shed
microplastic-sized particles—and heavily scratched
coatings are more likely to degrade when heated.

If so, there’s no need to throw away every nonstick
pan in your kitchen today! Instead, use them wisely:

e Cook on low to medium heat.
» Never preheat an empty pan.
» Use wooden, silicone, or nylon utensils.

Avoid steel wool and abrasive scrubbers.

o Replace cookware that is peeling or
heavily scratched.

These simple habits can significantly reduce potential
risks while extending the life of your cookware.

TOTAL WELLNESS

The conversation surrounding Teflon isn’t
about fearmongering—it’s about helping
you make informed choices. Scientists
continue learning more about PFAS every
year. While many questions remain, the
fact is that reducing unnecessary exposure
to persistent chemicals is a reasonable
goal for both personal health and
environmental stewardship.

Fortunately, there are excellent alternatives
that can perform just as well with a
little practice!

Professional chefs often prefer stainless steel
because it’s durable, versatile, and free of
synthetic nonstick coatings. With proper
preheating and a small amount of cooking
oil, many foods release easily.

Cast iron develops a naturally nonstick
surface over time through seasoning. It also
retains heat exceptionally well and can last
for generations with proper care.

Popular in restaurant kitchens, carbon steel
combines many of the benefits of cast iron
with a lighter weight and quicker heating.

Ceramic-coated pans offer many of the
conveniences of traditional nonstick
cookware without PTFE coatings. While
they may wear faster than high-quality
stainless steel or cast iron, they provide an

attractive option for lower-fat cooking. @
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Build Your Contact List

2
Set Appointments

3

Share Melaleuca: An Overview

4
D Hold Strategy Sessions
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Celebrate Success
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Always Be Involved with Fast Track
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LAST MONTH’S

SENIOR DIRECTORS 9

Frank & Mariel Filippone utan

$15,181

Mariel has owned businesses, consulted executives,

EARNINGS

traveled the world, and mentored thousands of people. But
these days, some of the people paying the closest attention
to her work are much closer to home—her three teenagers.

They overhear the phone calls. They watch her reconnect
with old friends. They see her listen first, ask questions,
and look for ways to help. And increasingly, they’re joining
in. “It’s so extraordinary to see my kids get involved,”
Mariel says. “They’ve all gotten multiple Melaleuca
referrals. 1t’s mind-boggling to see them in action.”

Mariel was drawn to Melaleuca because of its potential

to help others. “1 can only hire so many employees in my
other businesses,” she says. “With Melaleuca 1 can show
anyone the track to run on. It’s all about ‘Who else can 1 do
this with? Who else can I bring along?”

66 ~UGUST 2026 | MELALEUCA.COM/LIA

The Work Her Children Will Remember

At Melaleuca, Mariel found a place where she could build

steadily, serve sincerely, and help others without asking
them to start from scratch every month. And it’s something
she’s proud to share. “I don’t want to lose my credibility,”
she says. “That means a lot to me.”

Mariel’s children get a front-row seat to what sharing
Melaleuca looks like when it begins with love. “My kids get
to hear me helping people all the time,” she says. “That’s
what we’re put on this earth to do. I really resonate with
Melaleuca’s mission because it is my mission.”

That sense of service keeps Mariel building, even with a full
calendar and multiple businesses competing for her time.
She blocks out her schedule, stays intentional, and works
steadily. But she also protects the flexibility she has fought
so hard to create.

“My number one job is to be a mom who’s present,” she
says. “If my kids ask me to do something within reason, |
try to say yes.”

That presence is part of the legacy she wants to leave. Not
just financial stability. Not just business achievement. She
wants her children to grow up seeing that success is most
meaningful when it is used to lift others.

Her husband, Frank, has always believed in Mariel.

But after experiencing Melaleuca firsthand at Road to
Executive Director, he discovered his own deep belief in
the mission. Now they’re working side by side and giving
their children something even more meaningful to watch:
both of their parents creating something they genuinely
believe in. @

Consult the Annual Income Statistics on page 58 for typical results.
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Reaching Senior Director status is a
monumental achievement, reflecting
both ongoing growth and a steadfast
commitment to helping others. These
Senior Directors lead by example,
consistently sharing the value of

Melaleuca while mentoring and 1

guiding their teams. Yurisel Salazar & Richard Richard Diaz & Yurisel
Diaz Salazar
Senior Directors 2, Florida Senior Directors 6, Florida

Manda & Sean Kistler Leslie & Ezequiel Escalera Carlee & Drake Massengill
Senior Directors 4, Texas Senior Directors 8, Texas Senior Directors 8, Tennessee

] o | 4 8 7 —
Allison & Paul Thomsen Lexie & Parks Hartsfield Erika & Steve Cobb
Senior Directors 9, Kansas Senior Directors 5, Tennessee Senior Directors 7, Tennessee
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SENIOR DIRECTORS 9-SENIOR DIRECTORS 2

© SHOLD3dId 4OIN3S
© SHOLD3dId 4OIN3S

Mariel & Frank Andrea & Troy Angus* Mary Anne & Raymond Leslie & Ezequiel Carlee & Alexander
Filippone MANITOBA Carlson Escalera Massengill

UTAH Enrolled: 11/18/2023 WISCONSIN ARIZONA TENNESSEE

Enrolled: 06/25/2025 Enrolled: 05/11/2021 Enrolled: 07/03/2025 Enrolled: 08/14/2023

N SY0L103d1d 4OIN3S
o SHOLD3dId 4OIN3S
v SHOLD3dId 4OIN3S

y ; S
SD7 .
Andrea & Troy Angus* Erika & Steve Cobb Richard Diaz & Yurisel Richard Diaz & Yurisel Lexie & Parks
MANITOBA TENNESSEE Salazar* Salazar* Hartsfield
Enrolled: 11/18/2023 Enrolled: 05/07/2025 FLORIDA FLORIDA TENNESSEE
Enrolled: 05/15/2010 Enrolled: 05/15/2010 Enrolled: 12/30/2024

A SH0L103d1d 4OIN3S

Patricia & George Shandi & Garrett Polak Stephan Atkins Richard Diaz & Yurisel
Leynaud TEXAS IDAHO MARYLAND Salazar*
ILLINOIS Enrolled: 03/22/2025 Enrolled: 03/11/2024 Enrolled: 09/30/2024 FLORIDA
Enrolled: 09/11/2022 Enrolled: 05/15/2010
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Manda & Sean Kistler* Oscar & Carrie Alcoser* Emily & Zachary Basler Chelsea Cooper Richard Diaz & Yurisel
TEXAS IDAHO MISSOURI ALABAMA Salazar*
Enrolled: 12/15/2024 Enrolled: 03/11/2024 Enrolled: 08/18/2023 Enrolled: 07/29/2025 FLORIDA

Enrolled: 05/15/2010

N SHOL1D03d1d 4OIN3S

Manda & Sean Kistler* Liz Morgan Mike & Andrea Van MacKenzie Gladwell* Elina & llya Katsman
TEXAS FLORIDA Bakel* MICHIGAN KANSAS
Enrolled: 12/15/2024 Enrolled: 05/24/2019 ONTARIO Enrolled: 11/01/2025 Enrolled: 03/21/2022

Enrolled: 04/12/2025
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SENIOR DIRECTORS 2-SENIOR DIRECTORS
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Breanna & Trenton Yurisel Salazar & Mike & Andrea Van Scott & Debbie MacKenzie Gladwell*
Massey* Richard Diaz* Bakel* Forthum MICHIGAN

TEXAS FLORIDA ONTARIO BRITISH COLUMBIA Enrolled: 11/01/2025
Enrolled: 12/23/2024 Enrolled: 01/15/2020 Enrolled: 04/12/2025 Enrolled: 05/30/2015

Breanna & Trenton Yurisel Salazar & Crystal Tosczak*
Massey* Richard Diaz* SASKATCHEWAN
TEXAS FLORIDA Enrolled: 08/27/2024
Enrolled: 12/23/2024 Enrolled: 01/15/2020

It all starts with
a phone call.

Want to speed the growth of your organization? Double your phone calls.
Phone calls lead to appointments. Phone calls are the simple fuel that powers your business.
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Drew & Noel Walker vircinia
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Working in a Place of Peace

so many things that 1 loved,” Noel recalls. “And

that stuck with me for months and months as 1 was
considering a change.”

Finally, Noel reached back out to Sheyenne, who
presented Melaleuca: An Overview to her, helped her
enroll, and coached her as she began referring her
friends and family to shop with Melaleuca. That

was April 2026. A few weeks later, Noel attended
Convention 2026—and walked away filled with newly
gained confidence and belief.

“For the first time in a really long time,” she says,
“1 felt like 1 was working from a place of peace instead
of pressure.”

Previously, when Noel envisioned her future, she saw
uncertainty. Now she sees freedom. She has a business
. - that she can build around her family’s daily schedule.
LAST MONTH'S $‘| ’I 43 O And her hard work is producing a reliable repeat
EARNINGS y income. Gone is the uncertainty she used to feel. In its

place? Peace of mind.

Noel Walker is a wife, a mother of three, and a business

Many of Noel’s business partners are also refugees from
the MLM world. Like Noel, they've regained their belief.
They have newfound peace of mind.

owner. She spent years in an MLM company that
marketed beauty products. But after years of effort, she
found herself at a crossroads.

; . , “With Melaleuca,” Noel says, “we’re not constantly
For years, much of the work 1 did was under pressure, . . . . ,
. , . . , chasing the next big thing and getting nowhere. We're
Noel says. “If 1 wasn’t aggressively growing, 1 couldn’t . ,
. . actually planting roots here. We're able to focus on total
sustain my income. I never knew what tomorrow would
) o wellness—and put our customers first. The products
bring. I lost a lot of confidence and belief in the work 1
doing. What 1 1 cabili d sustainabili are affordable. We have a loyal customer base. And
was doing. What 1 craved was stability and sustainability.
& ) l el Melaleuca has a decades-long track record of success.

I wanted to work in a place of peace. Even more, 1

wanted to genuinely believe in what I was offeringtomy ~ “Melaleuca gives me confidence to look anyone in
friends—and 1 wanted them to believe in what 1 the eye, because | genuinely believe they can be
was offering.” successful here.” @

Noel had a friend on social media who she had known
for seven years. That friend was National Director
Sheyenne BEmbelow. Sheyenne had invited Noel to
take a look at Melaleuca and what it offered. “I saw
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TOP DIRECTORS

Presenting the top eight Director businesses with the highest contribution index
and a Monthly Retention Index (MRI) of 50% or more!

These Directors have demonstrated
their dedication to improving

their own lives as well as their
commitment to helping others do the
same. They have become true leaders
within the Melaleuca community,
inspiring and guiding others on their

wellness journeys.

Osvaldo Ruiz & Yurka

Sanchez
Directors 7, Florida

Morgan Chance
Director 9, Texas

Noel Walker

Director 9, Virginia

Brenda & Johnnie Unrau
Directors 9, Manitoba

Nancy de la Caridad Castillo

Leon
Director 3, Texas

Josefina Valencio
Director 9, Florida

Judith Ramos

Director 3, Florida

Vetta & Gavin Carpenter

Directors 8, Florida
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DIRECTORS 9-DIRECTORS 7

Brooke & Wade Morgan Chance Callie & Tyler Duncan
Blankenship TEXAS KANSAS
ILLINOIS Boutique Owner Marketing Executives

Marketing Executives

Breanna & Trenton Layce & Chris Crystal Tosczak*
Massey* McMullen* SASKATCHEWAN
TEXAS OKLAHOMA Marketing Executive

Marketing Executives Marketing Executives

0 SYOL03dId

Noel Walker* Vetta & Gavin Jen Foster
VIRGINIA Carpenter ILLINOIS
Marketing Executive FLORIDA Marketing Executive

Marketing Executives

Tina Goins
KANSAS
School Secretary

Brenda & Johnnie
Unrau

MANITOBA

Fitness & Nutrition Coach/
Marketing Executive

Kristen Hackman
TEXAS
Teacher

Leah & Randall Loftin
MISSISSIPPI
Marketing Executives

Josefina Valencio
FLORIDA
Marketing Executive

Sarai & Jose
Hernandez
TENNESSEE

Network Marketing/IT
Professional

Alyssa Hollar Layce & Chris Crystal Tosczak*
OHIO McMullen* SASKATCHEWAN
Marketing Executive OKLAHOMA Marketing Executive

Marketing Executives

N SY0L103d1d

Amanda Weger Heidi & Brad Cole* Holly Dobesh
ALBERTA IOWA SOUTH DAKOTA
Entrepreneur Entrepreneur/Business Owner Marketing Executive
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Hannah Tyner
MISSISSIPPI
Customer Service
Representative

Rena Litwin*
CONNECTICUT
Licensed Clinical Social Worker

Noel Walker*
VIRGINIA
Marketing Executive

Osvaldo Ruiz & Yurka
Sanchez*

FLORIDA
Marketing Executives

* These hardworking Marketing Executives have advanced rapidly and are pictured for each status they have achieved.



Susanne Slabaugh
Hencye

KENTUCKY

Marketing Executive

Tehrie Ned
TEXAS
Nurse Practitioner

Osvaldo Ruiz & Yurka
Sanchez*

FLORIDA
Marketing Executives

Corry-lyn OHara*
ALBERTA
Photographer

Abbie Tarrant
TENNESSEE
Marketing Executive

9
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DIRECTORS 7-DIRECTORS 4

Heidi & Brad Cole* Peyton Denard

IOWA ALABAMA
Entrepreneur/Business Owner Preschool Teacher

Rena Litwin*
CONNECTICUT
Licensed Clinical Social Worker

Koda King
CALIFORNIA
Marketing Executive

Corry-lyn OHara* David & Vivian Pride* Shannon Rawson Courtney & Jeremy
ALBERTA NORTH CAROLINA MISSISSIPPI Renaud
Photographer Marketing Executives Entrepreneur TEXAS

Retail Store Business Owners

D

Hugo & Desiree Jessica Garofano Daniel & Heather Gabby Lawrence
Betancourt* CONNECTICUT Jordan* FLORIDA
CALIFORNIA Marketing Executive NORTH CAROLINA Stay-at-Home Mom

Blueprint Consultant/Stay-at-
Home Mom

Marketing Executives

Kalli Oolman Melinda Page* David & Vivian Pride* Osvaldo Ruiz & Yurka
SOUTH DAKOTA KENTUCKY NORTH CAROLINA Sanchez*
Teacher Marketing Executive Marketing Executives ELORIDA

Marketing Executives

& SY0L103dId

Jessica Valdez* Yves Attisso* Rene Beeler Hugo & Desiree
NEW MEXICO NEW YORK TEXAS Betancourt*
Stay-at-Home Mom & Marketing Executive Entrepreneur CALIFORNIA

Marketing Executive Marketing Executives
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DIRECTORS 4-DIRECTORS 3

D4 & 8 k.
Jackie Clayton Jackie & Caleb Frost Rebekah Gaskin Mandi Hamilton Lisa Hill
ALBERTA IOWA TENNESSEE Gibson GEORGIA
Mayor (City of Grande Prairie) Licensed Massage Therapist/ Marketing Executive TEXAS Special Education Consultant
Marketing Executive Marketing Executive

Daniel & Heather Amanda & Benjamin Michelle Morris Melinda Page* Brittany Parker
Jordan* Krejchik KANSAS KENTUCKY FLORIDA

NORTH CAROLINA WISCONSIN Marketing Executive Marketing Executive Self-Employed
Blueprint Consultant/Stay-at- Marketing Executives

Home Mom

Michael & Kellie David & Vivian Pride* Marcial Rosales Erisely Salazar Martha Sanchez
Paxton NORTH CAROLINA CALIFORNIA FLORIDA FLORIDA
KANSAS Marketing Executives Marketing Executive Marketing Executive Marketing Executive

Marketing Executives

@ SYOL03dId

Robin Snow Hayley Starkey* Jessica Valdez* Yves Attisso* Tina Blair
MISSISSIPPI ILLINOIS NEW MEXICO NEW YORK TEXAS
Dental Biller Marketing Executive Stay-at-Home Mom & Marketing Executive Marketing Executive

Marketing Executive

Cassidy Carrigan Nancy de la Caridad Lila Chase Elizabeth Davis Kerry DeHoog
NORTH CAROLINA Castillo Leon* MONTANA MISSISSIPPI ONTARIO
Marketing Executive TEXAS Marketing Executive Marketing Executive Correctional Officer

Marketing Executive
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Elizabeth & Jacob
Eshack

NORTH CAROLINA
Hairstylist/Plumber

Sierra Kraft
SOUTH DAKOTA
Teacher

3 DY R

Taylor Hamel Agatha & Christophe Madelaine Higgins
MONTANA Herlin* ONTARIO

Marketing Executive Customer Support Lead

BRITISH COLUMBIA
Marketing Executives

Kayli Kubeczka Larissa Lewsader Roseli Lopez Urrutia
TEXAS ILLINOIS TEXAS
Nurse & Realtor Stay-at-Home Mom & Nurse Marketing Executive

DIRECTORS 3

Courtney Jones
NORTH CAROLINA
Marketing Executive

Katelyn Lott
ALABAMA
Travel Agent

Alyssa McDonald
FLORIDA
Stay-at-Home Mom

Michael Mercado McKenzie Mikkelson Marlin & Karlene
NEWFOUNDLAND/LABRADOR MINNESOTA Miller
Marketing Executive Self-Employed NEBRASKA

Marketing Executives

Danilo & Margorie
Perez

FLORIDA

Window Installer/Office
Assistant

Angela Roberts*
TEXAS
Marketing Executive

David & Vivian Pride* Chelsea Regelsperger Lindsay Retzlaff
NORTH CAROLINA MISSOURI MINNESOTA
Marketing Executives Marketing Executive Marketing Executive

—
-
7~

Jordan & Kylie Roche Philip Rogers* Alejandra Santiago*
MISSISSIPPI TEXAS TEXAS
Marketing Executives Marketing Executive Architect

Melinda Page*
KENTUCKY
Marketing Executive

Lisa Richey*
FLORIDA
Barista

Hayley Starkey*
ILLINOIS
Marketing Executive
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DIRECTORS 3-DIRECTORS 2

Caila Sturdivant Amy Sweet Migdalia Urrutia Kara Van Heuvel Jacob & Ally Wallace

TEXAS TEXAS Garcia* ALBERTA SOUTH CAROLINA
Competitive Dance Teacher Marketing Executive TENNESSEE Marketing Executive Marketing Executives

Marketing Executive

N SYOL103d1d

Jill Adkins* Yves Attisso* Kalen Blaylock Kerry & Scott Blose Renee & Thomas
TEXAS NEW YORK MISSISSIPPI TEXAS Brookshire
Secretary Marketing Executive Media Specialist Teacher/Retail SOUTH CAROLINA
Church Secretary/Marketing
Executive

Ashlee Bryant* Carli Burghart* Nancy de la Caridad Claire DeLay™* Sandy Donahue*
OREGON NORTH DAKOTA Castillo Leon* OKLAHOMA MISSISSIPPI
Business Growth Strategist Marketing Executive TEXAS Marketing Executive Librarian

Marketing Executive

Hannah Echols* Ashley Fryman* Daylenis Gonzélez Carol Griffiths* Kymberly Hagwood*
ALABAMA OREGON FLORIDA TENNESSEE MISSISSIPPI
Marketing Executive Marketing Executive Marketing Executive Marketing Executive Marketing Executive

D2

Jennifer Hardin* Agatha & Christophe Danaga Herman* Brooke Hines* Lauren Hinesley
GEORGIA Herlin* MINNESOTA FLORIDA TEXAS
Marketing Executive BRITISH COLUMBIA Administration Marketing Executive Marketing Executive

Marketing Executives

76 AUGUST 2026 | MELALEUCA.COM/LIA * These hardworking Marketing Executives have advanced rapidly and are pictured for each status they have achieved.



Dawn Hinson*
SOUTH CAROLINA
Marketing Executive

Josie Kirby*
MISSISSIPPI

Accounts Payable & Backup
Head Teller

Chris & Catie Lobban
VIRGINIA
Marketing Executives

Melinda Page*
KENTUCKY
Marketing Executive

Angela Roberts*
TEXAS
Marketing Executive

Jessica House*
KANSAS

Marketing & Advertising
Assistant

Duane Knight
NEW YORK
Photographer

Ivan & Honey Grace
Luansing*

ONTARIO

Desktop Support Analyst/Early
Childhood Educator

Chase Plaisance
MISSISSIPPI
Marketing Executive

Philip Rogers*
TEXAS
Marketing Executive

Wanda Jackson*
TEXAS
Tax Specialist

Ria Knutson
KANSAS
Medical Assistant

Meghan Moreno
INDIANA
Marketing Executive

Caleigh Plant
ONTARIO
Marketing Executive

Tabitha Rogers*
PENNSYLVANIA
Homeschool Mom

Amanda Jeans
ALBERTA
Rental Consultant

Joene LaBou*
WASHINGTON
Esthetician

Aubree & Dean
Muckle*

MICHIGAN

Personal Trainer/Marketing
Executive

David & Vivian Pride*
NORTH CAROLINA
Marketing Executives

Jennifer Root
MICHIGAN
Marketing Executive

DIRECTORS 2

Rae Jordan*
VIRGINIA
Marketing Executive

Jessica Lemmons*
ALABAMA
Marketing Executive

Samantha Nuss
TEXAS
Marketing Executive

Lisa Richey*
FLORIDA
Barista

Alejandra Santiago*
TEXAS
Architect
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DIRECTORS 2-DIRECTORS

Jill Schatz* Haylee Sheahan Brenda Sjothun Maple Sloley™* Dustin & Amanda
SOUTH DAKOTA ILLINOIS WASHINGTON NORTH CAROLINA Spence
Marketing Executive Marketing Executive Marketing Executive Educator ARIZONA

Marketing Executives

Hayley Starkey* Michelle Thomas* Ryan Nicole Urquides® Migdalia Urrutia Mare & Charity
ILLINOIS CALIFORNIA MISSISSIPPI Garcia* Verlander*
Marketing Executive Marketing Executive Marketing Executive TENNESSEE TEXAS

Marketing Executive Marketing Executives

S40L103dI1d

BreeAnne Weaver Allison Wilson* Jill Adkins* Hollee Archibald Yves Attisso*
ALBERTA ILLINOIS TEXAS IOWA NEW YORK
Marketing Executive Marketing Executive Secretary Program Manager Marketing Executive

D & /&8

Shauna Barrett Brooklyn Bell Savannah Boatwright Kiah Bobbee Ashlee Bryant*

VERMONT ILLINOIS PENNSYLVANIA MANITOBA OREGON
Marketing Executive Marketing Executive Marketing Executive Marketing Executive Business Growth Strategist

Carli Burghart* John Costales & Daisy Ashley Capps Angelica Coffelt Claire DeLay*
NORTH DAKOTA Caoile NORTH CAROLINA KANSAS OKLAHOMA
Marketing Executive ONTARIO Marketing Executive Marketing Executive Marketing Executive

Marketing Executives
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DIRECTORS

Sandy Donahue* Hannah Echols* Venus Epps Matthew & Hannah Ashley Fryman*
MISSISSIPPI ALABAMA MASSACHUSETTS Frank OREGON
Librarian Marketing Executive Marketing Executive NEW HAMPSHIRE Marketing Executive
Marketing Executive/Stay-at-
Home Mom

Lori Fuller Joel & Jennifer Whitney Griffin Carol Griffiths* Taylor Haarsager
ALABAMA Grenier TENNESSEE TENNESSEE MINNESOTA
Marketing Executive ALBERTA Marketing Executive Marketing Executive Administrative Assistant

Marketing Executives

Kymberly Hagwood* Jennifer Hardin* Danaga Herman* Brooke Hines* Dawn Hinson*
MISSISSIPPI GEORGIA MINNESOTA FLORIDA SOUTH CAROLINA
Marketing Executive Marketing Executive Administration Marketing Executive Marketing Executive

D | X
Deidra Hopewell Jessica House* Kevi Howell Toshiana Hoye Evelia & SanJuan
KENTUCKY KANSAS TEXAS TENNESSEE Huerta-Martinez
Registered Nurse Marketing & Advertising Clinic Supervisor Administrative Assistant for TEXAS
Assistant US Navy Self-Employed/Marketing

Executive

Wanda Jackson* Rae Jordan* Josie Kirby* Joene LaBou* Renee Lehr

TEXAS VIRGINIA MISSISSIPPI WASHINGTON TEXAS

Tax Specialist Marketing Executive Accounts Payable & Backup Esthetician Marketing Executive
Head Teller

AUGUST 2026 | MELALEUCA.COM/LIA 79



DIRECTORS

Jessica Lemmons* Shannon Locke Ivan & Honey Grace Tanya Mitchell Aubree & Dean

ALABAMA OKLAHOMA Luansing*® WASHINGTON Muckle*
Marketing Executive LTC Administrator & Registered ONTARIO Marketing Executive MICHIGAN
Nurse Desktop Support Analyst/Early Personal Trainer/Marketing
Childhood Educator Executive

Colette & Ear]l Norman Melinda Page* Sara & Robert Pascale Nancy & Richard Judith Pitcher
TEXAS KENTUCKY ARIZONA Pellerin IDAHO
Procurement Professional/ Marketing Executive Teacher/School Bus Driver QUEBEC Retired Teacher
Marketing Executive Care Assistant/Marketing

Executive

3 ) e )
Lisa Richey* Angela Roberts* Nicole Robinson Jose Rodriguez Philip Rogers*
FLORIDA TEXAS TENNESSEE NEW YORK TEXAS
Barista Marketing Executive Marketing Executive Psychologist Marketing Executive

Tabitha Rogers* Letitia Sabb Jill Schatz* Morgan Shreve Tammy Sims
PENNSYLVANIA MARYLAND SOUTH DAKOTA WEST VIRGINIA WASHINGTON
Homeschool Mom Marketing Executive Marketing Executive Marketing Executive Marketing Executive

Maple Sloley* Tanya Smith Hayley Starkey* Allie Stewart Matthew & Amy Studer
NORTH CAROLINA MICHIGAN ILLINOIS WASHINGTON MICHIGAN
Educator Marketing Executive Marketing Executive Marketing Executive Account Representative/

Marketing Executive
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DIRECTORS

. _ | D -
Porsha Tay Michelle Thomas* Tina Troyer Ryan Nicole Urquides* Marc & Charity
NORTH CAROLINA CALIFORNIA COLORADO MISSISSIPPI Verlander*
Independent Artist Marketing Executive Marketing Executive Marketing Executive TEXAS

Marketing Executives

Della & Eric Williams Allison Wilson*
TEXAS ILLINOIS
Entrepreneur/Maintenance Marketing Executive
Director

6.

W H AT W E K N O W

FAMILY IS SACRED

The question isn’t whether you can build a successful business with Melaleuca. The question

is why you want to. For many of our Marketing Executives, the answer is simple: “A better life

for my family.” At the end of the day, family is what matters most. Everything else we do—the

products, the services, the business opportunity—only exists to serve that higher purpose.
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Coaching & Leader Development Teams

Below you'll find your team listed by region and by title (vice president, director, and manager). We look forward to partnering with you!

CANADA

MACKENZIE BURRELL

WEST

MONTANA NORTH DAKOTA

MINNESOTA

WISCONSIN /

SOUTH DAKOTA

JEFF PUTNAM
LAURA BEITLER

TRAVIS WENGREEN

NEBRASKA ILLINOIS

IOWA

CENTRAL

TANNER AUSTIN

COLORADO
KANSAS
MISSOURI

IACWAITE

ARIZONA

SC

MISSISSIPPI

JOSH KUNZ

ALASKA

JOSEPH RAMIREZ

MEXICO

AN
~
e
HAWAII

VICTOR MEJIA
DIANA VALDEZ
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BRACKEN ABRAMS

NATIONAL VICE PRESIDENT
CANADA, PACIFIC, SOUTH

VICTOR BARAJAS

PARKER CARSON

INDIANA

KENTUCKY

ALFREDO CARRANZA ‘

DOUG STEWART

PUERTO RICO

MARK TOWNSEND

SR. NATIONAL VICE PRESIDENT

DA S ADER D

MARK TOWNSEND

208-534-2052

SR. NATIONAL VICE PRESIDENT OF COACHING
& LEADER DEVELOPMENT

ANADA

BRACKEN ABRAMS

mtownsend@melaleuca.com

208-534-2710

NATIONAL VICE PRESIDENT
CANADA, PACIFIC, SOUTH

brabrams@melaleuca.com

MACKENZIE BURRELL MANAGER

208-534-2244

CANADA & WEST

DA

BRACKEN ABRAMS

mburrell@melaleuca.com

208-534-2710

NATIONAL VICE PRESIDENT
CANADA, PACIFIC, SOUTH

brabrams@melaleuca.com

ZAC WAITE DIRECTOR

208-534-2619

PACIFIC

zwaite@melaleuca.com

TANNER AUSTIN SR. REGIONAL MANAGER

208-534-2068

PACIFIC

taaustin@melaleuca.com

BRACKEN ABRAMS
NATIONAL VICE PRESIDENT
CANADA, PACIFIC, SOUTH

JOSH KUNZ DIRECTOR
SOUTH

LAURA BEITLER CHIEF GROWTH OFFICER

208-534-2710
brabrams@melaleuca.com

208-534-2421

jkunz@melaleuca.com

208-534-2580

WEST

Ibeitler@melaleuca.com

JEFF PUTNAM DIRECTOR

208-534-2360

WEST

jeffputnam@melaleuca.com

MACKENZIE BURRELL MANAGER

208-534-2244

CANADA & WEST
CENTRAL

TRAVIS WENGREEN DIRECTOR

mburrell@melaleuca.com

208-534-2213

CENTRAL

SOUTHEAST

DOUG STEWART DIRECTOR

twengreen@melaleuca.com

208-534-2829

SOUTHEAST

dstewart@melaleuca.com

ALFREDO CARRANZA MANAGER

208-534-2219

SOUTHEAST

VICTOR BARAJAS DIRECTOR
EAST

PARKER CARSON SR. REGIONAL MANAGER
EAST

acarranza@melaleuca.com

208-534-2130
vbarajas@melaleuca.com
208-534-2471

pcarson@melaleuca.com

HISPANIC MARKET US/PUERTO RICO/MEXICO

JOSEPH RAMIREZ

208-534-2075

DIRECTOR US HISPANIC

jramirez2@melaleuca.com

MICHELLE LLERENA

208-534-2119

MANAGER US HISPANIC

mllerena@melaleuca.com

VICTOR MEJIA

208-534-2306

DIRECTOR MEXICO

vmejia@melaleuca.com

DIANA VALDEZ

208-534-2200

MANAGER MEXICO

dvaldez@melaleuca.com
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Your adventure begins in luxury tented camps,
where canvas meets elegance beneath the

African stars, and the untamed beauty of the
savanna surrounds you in every direction. Here,
you'll wake to golden sunrises over sweeping
plains, settle into refined comfort in the heart
of the wilderness, and experience a setting

so breathtaking that it feels almost beyond
imagination. Each day invites you to slow down,
look farther, and take in a landscape that stirs
the soul as deeply as it thrills the senses.

You'll witness the Masai Mara reveal its greatest
treasures. Set out in open safari vehicles across
untamed terrain, where Africa’s most legendary
creatures roam in their natural world. Rise
before dawn for a hot air balloon journey,
floating silently above one of earth’s most
extraordinary wildlife spectacles as the savanna
comes alive beneath you. Savor exceptional
cuisine—from flame-grilled delicacies to
authentic African feasts served under open skies.
Connect with the Maasai people and encounter
a culture as enduring and powerful as the land
itself. And through it all, witness unforgettable
scenes of raw beauty, breathtaking power, and

quiet tenderness that will stay with you for
a lifetime.

This exclusive President’s Club experience
blends adventure, elegance, culture,

and awe—creating memories as vast, vivid,
and unforgettable as the African horizon. @

President’s Club: Reserved for Those
Who Keep Going

President’s Club honors the leaders who
choose faith over fear, action over hesitation,
and purpose over comfort. It is a reflection of
consistency, courage, and a willingness to keep
building when others would settle. Those who
earn it prove that extraordinary experiences
are reserved for those who dare to pursue them.

! ANt
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REMARKABLY FRESH AND
READY TO SIZZLE

Riverbend Ranch® Premium Beef Tallow

Beef Tallow
100% PURE TALLOW
NET WT 14 OZ (396 a)

NEVER EVER | &8

P * P
NEVER RAISED
WITH HORMONES
OR ANTIBIOTICS




Today, more and more families are looking to
replace heavily processed seed and vegetable
oils with a healthier alternative. Many are
turning to beef tallow—and for good reason.
But much of the beef tallow on the market is
made from fat that has been stored for weeks
before rendering. It is also processed quickly
with high heat, affecting the smell, flavor,

and quality, which then must be masked with
chemicals and deodorizers.

We Decided to Fix That

Riverbend Ranch Premium Beef Tallow is
produced immediately when the cattle are
processed—never stored for months, never
chemically altered, never bleached, and never
deodorized. Using a first-of-its-kind, patent-
pending process, Riverbend Ranch carefully
controls heat so that the fat never touches
the heating source directly. The result is
clean, naturally white, remarkably fresh tallow
with a light, savory scent and pure flavor.

Why You’ll Love Cooking with
Riverbend Ranch Premium Beef Tallow

* Higher Smoke Point |deal for high-heat
cooking like frying, searing, and roasting.

* Clean, Single-Ingredient Simplicity
No additives. No blends. No bleaching.
No deodorizers.

Discover 50+ ways to use
it. Scan the QR code for
your FREE Riverbend
Ranch® Premium Beef
Tallow Digital Cookbook.

* Exceptional Flavor Enhances food with
a light savory flavor that doesn’t overpower
your recipes.

* Fresh from the Source Ethically raised in
the USA and never given growth hormones
or antibiotics.

* Everyday Versatility Use it for frying,
searing, roasting, sautéing, or thickening
soups and sauces.

This Is What Cooking Was Meant

to Taste Like

From roasting vegetables to searing the
perfect steak, Riverbend Ranch Premium
Beef Tallow gives everyday meals a cleaner,
richer, more satisfying foundation. It’s the
perfect way to put an old-fashioned sizzle
back into your cooking.

- Premium
TR peetTallw
K ’7?'.9.“‘1;-‘




Expanded Circle of Influence

Expanded Circle
of Influence

Congratulations to the qualifiers of the

prestigious Expanded Circle of Influence Award.

To qualify for this award, one must enroll eight Jill Adkins Crystal Anderson &
quality Members during one calendar month. TEXAS Brett McLaren

We are proud of these leaders’ dedication and MANITOBA

hard work, and wish them greater success as

they continue to expand their circle of influence.

Sarah & Kevin Anyan Yves Attisso
PENNSYLVANIA NEW YORK
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Sheila & Steven Backus
ARIZONA

Rene Beeler
TEXAS

Melissa Bowles &
Richie Sutphin
WEST VIRGINIA

Ashlee Bryant
OREGON

Jaschandria Bailey
LOUISIANA

Tiffany & Kent
Biswanger
ARIZONA

Dee & Justin Brooks
SOUTH CAROLINA

Robin Bryant
GEORGIA

Barbara Barach
LOUISIANA

Savannah Boatwright
PENNSYLVANIA

Nick Brucker & Adyana
de la Torre
NORTH CAROLINA

Carli Burghart
NORTH DAKOTA

Michel & Gile Beaudoin
ONTARIO

Kiah Bobbee
MANITOBA

Sheyenne & Payson
Brumbelow
TEXAS

Janice & Chris Burke
TEXAS




Expanded Circle of Influence

Elisa & David Campos John Costales & Daisy Mary Anne & Raymond Vetta & Gavin Christy & Mark Carr Cassidy Carrigan
CALIFORNIA Caoile Carlson Carpenter PENNSYLVANIA NORTH CAROLINA
ONTARIO WISCONSIN FLORIDA

Elvira Carvalhais Rosa Castillo Morgan Chance Kylie & Caleb Erin & Aaron Clark Pauline & Derek Clarke
Villalba TEXAS TEXAS Christianson MISSOURI ONTARIO
FLORIDA NORTH DAKOTA

Angela & Anthony Josefina Corona Altiera & Eric Dahlman Katherine & Kyler Laurie Davis Elizabeth Davis
Cook Jr CALIFORNIA ALBERTA Davis KANSAS MISSISSIPPI
ARIZONA KANSAS

Kara Deaton Tom & Lynn Delancey Claire DeLay MaryAnn & Daniel Sandy Donahue Tracy Donald
KENTUCKY WASHINGTON OKLAHOMA Domka MISSISSIPPI ONTARIO
OHIO

Amy Donovan Callie & Tyler Duncan Hannah Echols Kevin & Angela Echols Elizabeth & Jacob Sarah & Thomas Fisher
NEWFOUNDLAND/LABRADOR ~ KANSAS ALABAMA GEORGIA Eshack GEORGIA
NORTH CAROLINA

AUGUST 2026 | MELALEUCACOM/LIA 89



Expanded Circle of Influence
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Kai Fluitt Lisa Frerker Sophia Frichtl Ashley Fryman Lori Fuller Thomas & Lauren
GEORGIA ILLINOIS ILLINOIS OREGON ALABAMA Gaede

SOUTH CAROLINA

Rebecca Garrett Chelsie & Bo Gilbert MacKenzie Gladwell Carol Griffiths Alan & Heather Dr. Shelley Hamler
GEORGIA MISSISSIPPI MICHIGAN TENNESSEE Guzzino OHIO
FLORIDA

Clay & Bethany Lexie & Parks Rachel & Clarence Josie & Tyson Hinkle Pam Hitchcock Tina Hockmuth-
Harmon Hartsfield Harvin MONTANA TEXAS Pezzetti
NEBRASKA TENNESSEE NORTH CAROLINA IOWA

Deidra Hopewell Jessica House Barb & Matt Houser David & Ayin Jill lvey Wanda Jackson
KENTUCKY KANSAS ONTARIO Hutcherson TEXAS TEXAS
TENNESSEE

Rae Jordan Elina & llya Katsman Jess Knutsen Sadie & Brent Kolves Joene LaBou Rainbow Lackey
VIRGINIA KANSAS NEW JERSEY FLORIDA WASHINGTON ARIZONA
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Expanded Circle of Influence
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Jessica Lemmons Leah & Randall Loftin Roseli Lopez Urrutia Katelyn Lott Melinda Lough Marileydis Macias
ALABAMA MISSISSIPPI TEXAS ALABAMA NEW MEXICO MASSACHUSETTS

Steve & Suzy Maier Tracy Manous Morgan & Derek Martin Kimberly Massengill Kellie & James Ashlen McGinnis
TEXAS GEORGIA TENNESSEE GEORGIA McAnnally LOUISIANA
ALABAMA

Maricel & Joseph Sara & Jake Montreuil Maria Moran Jody & Jim Morgan Michelle Morris Aubree & Dean Muckle
Meade MINNESOTA ILLINOIS FLORIDA KANSAS MICHIGAN
TEXAS

Tehrie Ned Brandi & Clint Newman Diana Nielsen Lauren & Max Nihart Danielle & Johnny Eloy Ortega & Silvia
TEXAS FLORIDA ALABAMA OHIO Odom Perez
TENNESSEE ARIZONA

Tania & Marco Ortiz Melinda Page Erika & Charles Parker Danielle Parker Carie & Allen Parkes Sherry & Russ Peck
CALIFORNIA KENTUCKY ALABAMA KANSAS ILLINOIS FLORIDA
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Expanded Circle of Influence

Leah Peterson Shandi & Garrett Polak Emily Raynes Lisa Richey Angela Roberts Tiffany Robinson
NEBRASKA TEXAS NORTH CAROLINA FLORIDA TEXAS TEXAS

Nicole Robinson Jose Rodriguez Erick Rodriguez Tabitha Rogers Rafael & Monica Rojas Candice Ross
TENNESSEE NEW YORK Quinonez PENNSYLVANIA TEXAS TEXAS
TEXAS

i

.
Casey Russell Adriana Salamon Yurisel Salazar & Erisely Salazar Martha Sanchez Jen & John Sebbas
TEXAS NEW YORK Richard Diaz FLORIDA FLORIDA MICHIGAN
FLORIDA

Ashley Sizemore Tanya Smith Dennis & Susan Smith Hannah & Adam Suzanne & Justin Hayley Starkey
GEORGIA MICHIGAN MISSISSIPPI Snyder Stadler ILLINOIS
NEW YORK FLORIDA

Jennifer Storre Matthew & Amy Studer Breanne & Michael Jeff & Kristy Taylor Eric & Dreama Thomas Michelle Thomas
MICHIGAN MICHIGAN Sufrin ALBERTA OHIO CALIFORNIA
WYOMING
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Expanded Circle of Influence

Danny & Dawn Tore Paolo & Faye Torres Crystal Tosczak Jenna & Nolan Trudeau  Jessie & Andrew Brenda & Johnnie
NEW YORK ONTARIO SASKATCHEWAN ALBERTA Trudeau Unrau
FLORIDA MANITOBA

Stacey & Paul Urman Ryan Nicole Urquides Mike & Andrea Van Linda & Tom Varela Amy Varley Mirna Vasquez
MINNESOTA MISSISSIPPI Bakel NEW HAMPSHIRE TEXAS CALIFORNIA
ONTARIO

Teresa Vazquez & Alyssa Veikle Trish & Rob Verzera Kimberly Waits Noel Walker Scott Washam
Tonatiuh Aguayo SASKATCHEWAN ARIZONA KENTUCKY VIRGINIA ALABAMA
TEXAS

Amanda Weger Cora & Royston Allison Wilson Autumn Wise Corinne & Robert
ALBERTA Williamson ILLINOIS ILLINOIS Wright
NEW YORK WASHINGTON
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Circle of Influence

Circle of Influence

Congratulations to these qualifiers of the
distinguished Circle of Influence Award. To
qualify for this award, you must enroll four quality
Members during one calendar month. Achieving
Circle of Influence has helped many Marketing
Executives advance their businesses, grow their
organizations and find new leadership for their
teams. The effect of enrolling four customers
each month can positively affect their businesses
for years after. We are proud of these leaders’

dedication and hard work.

ALBERTA

Sujani Anantham

Braden & Courtney Bitzer

Alexandra Bojda

Courtney Burns

Courtney Bursey

Becky Crowley

Michelle Cunningham

Claire Davies

Meghan Dirk

Danielle Fehr

Megan & Casey Garland

Lisa & Jeff Golden

Braydi & Tanner Hoppus

Kirsten & Brett Johnson

James & Katey Kloepper

Shannon Kubin

Kim & Sean Maloney

Shelby Mast

Gina Mendoza Paraiso

Marcheryl & Edilberto
Moscoso

Ednalyn & John Nisco

Corry-lyn O’Hara

Quezon & Nancy
Pagaduan

Kate Porter

Karlee Prins

Carla & Kevin Richard

Laural Russell

Siana & Chase Somers

Bliss Stahl

Tiffany Watson

BRITISH COLUMBIA
Abundio & Gina Arreza
Hayley Barnes

Jocelyn Lao

Alyssa Richardson
Josephine & Dan Schmidt

MANITOBA

Andrea & Troy Angus

Hannah Brink

Brittany And Corey
Demarcke

Cherylle Derksen

Karissa Falk

Heidi Fingas

Dianne Gray-Wysocki
& Wayne Wysocki

Marina Hofmann

Niki Kraus

Sam Panko

Raven Peters

Kayla Roberts

Lia Sprung

Cheree Vogt

Lisa Whyte

NEW BRUNSWICK

Danie & Todd Branch

Donnie & Sherry May
Calunsag

Kim Donovan

Sharon Miller

Tammy Trenholm

NEWFOUNDLAND
& LABRADOR

Karen Lewis

Katrina McLaughlin-
Whalen

Michael Mercado

Joanne Spurrell

NOVA SCOTIA
Angela Bryden
Krista Johnson

ONTARIO

Blair Carter

Andrea Clarke

Terry & Michael Commisso
Kerry DeHoog

Shawnee Hiller

Stefan & Yoana Kowlessar
Melissa Lanthier
Josephine Lopez

Krystal Nagy

Natasha Rae

Arianee Rios
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Kathrina Rivero
Nicole Roberts
Jessica Sarnowski
Faith Simms

PRINCE EDWARD ISLAND
Trish & Brett Roloson

QUEBEC

Jowen Soguilon & Michelle
Allana

Shella Carpio & Engelbert
Boceta

Ambroise Dorismond

Audrey Hamelin

Karen & Joe Hetzel

Liliana Irakiza

Julie Pare

Caroline Rainville-Fortin

Steeve Raymond & Marie
Dume

Vanessa Rivard

SASKATCHEWAN
Becca Anderson
Chelsey & Dustin Billay
Raine Chornomitz
Reece Girodat

Melissa Jackson

Derek Kaytor

Rebecca Lay

Kaesha Lockert

Jamie & Reuben Martin
Darla Oleksyn

Kelsey Reighanne
Monica & Jock Sutter
Crystal Tosczak

ALABAMA

Ashley Adams

Kayla Aldridge

Riley Caperton

Chelsea Cooper

Brooke Ellison

June Evans

Allison Gann

Daisy Gonzalez

Tiffany & Whitney
Haggamaker

Tandy Hoover

Cynthia lvy

Hannah Knight

Chelsey McDonald

Morgan McGee

Amy & Jimmy Phelps

Ally Sanders

Laurie Simmons

Jessy & Andrew Tipton

Judy & Tommy Vaughn

Aileen & Jeff Williams

ALASKA
Justin & Karli Hudgens

ARIZONA
Jennifer Abbs
Cristina Anderson
Joana Arellano Valenzuela
Tracy Beaudry & Chad
Brockschmidt
Elizabeth Bettencourt
Lloyd Bodle
Yohana Bravo
Maria Cansino
Kaylee Child
Karen Cota
Bernardo Delgado
Denise English
Brian & Joslynn Ford
Shelby & AJ Ford
Lisa Fuller
Iris Cristal & Joseph Garcia
Guzman
Jessica Gastelum
Korena Goldberg
Marcela Haro
Kenya Inzunza
Caitlin James
Sofia Ruby Mariscales
Maria Mendez
Alfredo Mendoza
Troy & Shandee Messer
Fatima Pesqueira
Kellianne Pritchert
Nicole Remini-Wiskow
& Michael Wiskow
Tresha Rodriguez
& Anthony Bivins
Aurora Rosales Garcia
Edelia Saldana
Dustin & Amanda Spence
Kimberly & Ron Stiner
Dana Strang
Maegen Taylor
Maley & Shawn Walsh

ARKANSAS

Haley Liberatore
Syble Livingston
Isaac Mathis
Rommelyn Mounce
Blanca Ramos

ARMED FORCES
Miriam & Percival Piana

CALIFORNIA

Maria Aguilar

Susano Agustin

Des Arvelas

Rossy Barajas & Rodrigo
Huete

Sylvia Beltran

Ashley Britten
Saul Can Uc
Orlando Corona
Keith Davis
Bobbie Elliott
Ignacio Espinoza
Olga & Ben-Hur Fontoura
Adriana & Juan-Manuel
Franco
Alfredo Guzman
Robert & Tessa Jacques
Marsha Josiah
Cecilia Lopez & William
Coreas-Garcia
Rosa Lopez & Meliton
Torres
Maria Loustaunau
Luis Mariscal Gonzale
Melissa Martinez
Christina Matcham
Patricia Meacham
Angela Meas
Aaron & Poppy Mojica
Dena & Jonathan Moore
Jennifer & Steve Morgan
Luis & Eleonor Navarro
Alison Olson
Manuel & Maria Plascencia
Dinora Quezada
Bernabe Ramos Blas
& Nora Magallanes
Marcial Rosales
Isabelle Stimson
Reginald Thornton
David Torres
Brenda VanRossum
Irma Villa
Laurie Weiner

COLORADO

Amber Adames

Andrea & Daniel Basye
Michelle Bredemeier
Tawnya Carter

Cortney & David Copley
Jennifer Florez

Nicole Glassel

Cori & Joshua Hogstad
Tierra King

Amanda Maciel
Catarina & Laramy Phillips
Christine & Sam Weston

CONNECTICUT

Nicole Hassinger

Pamela McCarthy

Bryan & Maria Pereira

Kimberlee Simko

Natali Krause & Kent
Wonnell

DELAWARE
Jennifer Sturgis
Sherrie Williams-Haygood

FLORIDA

Dorotea Abraham

Arlene Alicea

Caleigh Allbritton

Heather Ambrose

Sandra Ameganvi

Savanna Amerson

Lindsey Barron

Toni & Chad Burghardt

Dalgis Carvajal

Robin Waugh-Castle
& George Castle

Liliet Cheda

Cary Cooper

Elise Crawford

Susan & Sean Dampier

Beverly & Jordan de la
Cruz

Javier Devora

Maria Diaz

Julia & Daniel Duran

Shana & Scott Falany

Myrdena & Jeris Francis

Larry & Cheryl Fulcher

Joan & Philip Giocondi

Dainely Giraldo Perez

Kathy Goltermann

Daylenis Gonzalez

Nancy Gribosky

Francisco & Rhina
Guardado

Rhina Mary Guardado

Heidi Halbe

Brittany Hardy

Teresha Hardy

Maria Beatriz Heredia

Diana Hernandez

Brooke Hines

Karisa Holbrook

Chelsea Hyneman
& Sanjith Thangarajah

Terri Jackson

Bessie Jones

Gwendolyn Keitt

Imoni Keitt

Jennifer Kersey

Melissa & Kevin Knecht

Krista & Jason Kuhn

Sophie Lonsinger

Samantha Lorenzo-
Horsley & Dale Horsley

Emily & J Bryan Lucius

Orlando & Tania Mateu

Alyssa McDonald

Adrienne & Martin
McDowell

Stephanie & Kevin
Merriweather



Circle of Influence

Teale Montague

Lilly Moreno

Maria & Frank Mosca

Matthew Murphy

Kelly Newman

Lori O’Maille

Brittany Parker

Stefanie Peters

Cheryl Pieper

Tiara Pittman

Geron Pleasant

Melissa & Doug Prater

Judith Ramos

Deborah Reilly

Jeimy Reyes Rondon

Kim Ringold

Damarys Rodriguez
Martinez

Guerline Saint Fort

Beth & Russ Schomp

Andrea & Nate Scott

Nate & Andrea Scott

Amber & Thomas Springer

Lee Stewart

Geneveve & Sean Sykes

Danielle & Aaron Thesing

Josefina Valencio

Estela Viveros

Brittany Walker

Derek & Stacee
Weissenberger

Rebekah & Bill Weissert

Tony & Sarah Zanoni

GEORGIA

Alton & Tina Albritton

Kenea Blakney

Jill Clark

Helen & Durward Dilag

Anthony & Lindsey Echols

Christi & Jeremy Farmer

Shane Harmon & Alison
Feliciano-Harmon

Kristy Floyd

Tori & Colby Galbreath

Britny Honeycutt

Quortney & Brian Jernigan

Megan Kelley

Franklin & Anitra
McDowell Sr.

Jeanie Paige McWhorter

Angela Miller

Allie Mitchell

Jonathan & Kimberly
Montgomery

Kaitlin Newport

Brittany Purvis

Sarah & Cason Purvis

Meg Roberds

Emily Roberts

Nicole Roper

Ernest & Sherita Ross

Evelyn Saturday

Hannah Schuster

Elizabeth Tyson

Elizabeth Van Nus

Sunni Vickery

Brandi & Jeremiah
Whitmer

Patricia Wilson

HAWAII

Sandy & David Carvalho
Roberta Hotta

Zoe Lamb

IDAHO

Oscar & Carrie Alcoser

Sheena Daniels

Tami & Hans Feyen

Jenny Garcia

Darby & Trad Heyrend

Rineke Lewis

Blanca Mendoza & Jesse
Zamora

Andra Reynolds

Meg Schroeder

Kimberly & Mike Sewell

Melissa Slusher

Judy Stallcop

Crystal Swanson

Cindy Tinge-Wines

ILLINOIS

Isamary Arellanes
Yolanda Avila

Taylor Bierman

Tammy & William Brink
Tammy & Erik Burgwald
Cindy Cargo

Michelle Ellis

Jen Foster

Ashlynn Grizzle

Jason & Keri Hayes
Sarah Herzing

Larissa Lewsader
Patricia & George Leynaud
Stephanie Middendorf
Jackie & Mike Mulder
Marlo & Jim Payne
Eshe Porter

Paige Salger

Morgan Schult

Haylee Sheahan
Shelby Sollars

Gina Sullivan

Brenda VanAsdlen
Brigid Walsh Jett

Ellie Warren

Krystle Wisnasky

INDIANA

Laura & Steve Alcorta

Alissa & Jason Alsup

Emma Betz

Michelle Couts

Megan Crays

Tracey & Jeremy Ebert

Velma Goree

Aimee Killey

Brittney & Matthew
Landrum

Makenna Lehrman

Ashley & Jason Patterson

Sarah & Eddie Placencia

Jessica Reinitz

Casey Schneider

Lindsey & Jason Short

Raegan Stackhouse

Sierra Welch

IOWA

Lynnea & Shane Andersen
Hollee Archibald
Kendra Bladt

Crystal Bouska

McKayla Cooper

Jen English

Valerie & T.C. Heard
Amber Johnson

Amy Jons

Kendra Lee

Kelli Nefzger

Brittany & Owen Ogden
Taylor Rastetter

Heidi Sharp

Amanda Williams

KANSAS

Kim Barnes

Liza Blanc

SenaKay Bland

Karah & lan Bosmeijer
Lucas & Chantel Brooks
Evangeline & John Coffelt
Lindsey Coley
Jonathan & Kolbi Estes
Taylor Fagan

Codi Feldkamp

Maria Fordham

Tina Goins

Savannah Hale

Bree Hernandez

Kali Isch

Brittney Johnson
Morgan Johnson

Macy Loughridge
Kayla Martin

Jeanette McCauley
Shree & Ty Merriweather
Tracy Morgan

Kalista Pfizenmaier

Devan & Adam Rothers
Brooke Ruckle

Quinn Schumann
Barclay Shaffer

Marcie Shaffer

Kaitlynn & Jeffrey Smith
Angela Stallings

Allison & Paul Thomsen
Bailey Welsh

Raeleen Weston

KENTUCKY

Evva Allen

TeShauna Amburgey
Cindy & Chris Brown
Margaret Burns

Erica Caswell

Beth Curtis

Jessica Davis

Hannah Dennison
Nichole Hutchins
Destinee Irvin

Stephen Lankfer

Ana Maria Padilla Moreno
Jenn Padua

Kelli & Robert Peterson
Jessie Powell

Milton & Amanda Santos
Susanne Slabaugh Hencye
Teresa Smith

Victoria Smith

Lianny Vega

LOUISIANA

Heather & Frank Brown
Tammy & David Guillory
Katie & Matt Holloway
Jeannine Hormell

Craig & Kristin Kingrea
Kawana Lane

Courtney & Graham Martin
Brooke Paul

Craig & Jenni Vicknair

MAINE
Alex Parrish

MARYLAND

Stephan Atkins

Shavonne & Donzell
Bowman

Valerie & Derrick Dawkins

Stella Stakias

Nicole West

MASSACHUSETTS
Alma Hypolite
Janelle Schoch
Andrea Scoville

MICHIGAN

Brooklyn Fish

Patty Hart

Jill Howland

Danielle Johnson

Noelle & Dusty Kruise

Joshua Mehlberg

Casei Meyers

Patty Polakowski

Shelbea Pickett

Tiffany Pierce

Kelsey Potter

Kristin Roberts

Amber Sakocius

Sarah & Justin Saunders

Wally & Shannon
Schneider

Marilou Southworth

Kelsey Tilbury

MINNESOTA

Katie & Ryan Anderson

Bridget Brown

Danielle Courneya

Annie Dyer

Kimberly & Patrick
Emerson

Kyra Gens

Taylor Haarsager

Brigetta Hagen

Bridget Karasch

Ashley Lochen

Dean Magee

Sherry Maresca

Megan May

Kelsea & Dusty
McCormack

Lisa Messerli

Lindsay & Nick Percuoco

Brittany & Benjamin
Pollock

Taylor & Evan Rogers

Tyler & Laura Schmidt

Kelley & Chad Sigafoos

Kristi & Todd Smith

Bridget Zepeda

Yvette & Paul Zona

MISSISSIPPI

Jesse Bailey

Kristal Burton
Cassie Byars
Amanda Dahl
Liliane de Moraes
Alisha Downs
James & Nancy Ferguson
Kymberly Hagwood
Jessie Harrell

April Harris

Mary Jarvis

Tammy Loftin

Wendi McMinn

Ben & Sarah Melton
Sarah Mills

Carlie Mollett

Reagan Murry

Heather Pike

Hailey & Jake Polderman
Brandy & Michael Sharp
Brandy Shelton

Cheryl & Shane Smith

MISSOURI

Justin & Erin Bachman
Emily & Zachary Basler
Rachel Berry
Amanda Biffar
Lindsie Conley

April Courtway

Shyra Davis

Krystal Drone

Deanna Fisher
Angela Johnson
Brittany Johnson
Shawna Landwehr
Emily Maag

Lindsey & Drew Martin
MaryGrace Masters
Megan & Mike Nichols
April Oliver

Taylor Rapisardo
Kelsey Roth

Ryan & Kristin Shane
Kasie Sigmund

Joni Skain

Savannah Williams
Mackenzie Woodruff

MONTANA

Aimee Deets

Laura & Daniel Larson
Emily & William Louis
Faith Perez

NEBRASKA

Gail McHugh

Michelle Moser
Amanda & Eric Rausch
Keely Trimble

NEVADA

Dawn Dunn

Alejandro Sandez-Cid
& Dalila Estrada

Larry Baity & Terri
Haddad-Baity

NEW HAMPSHIRE
Tasha Cotoia
Susan Hamel
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NEW JERSEY

Courtney Adams

Karen Ayala

Kim Carroll

Annie Eriksen

David & Cheryl Felsenthal

Elizabeth Graeber

Brianna Haydak

Jennifer Hillis

Maria Krauss

Lynn Syslo

Laura & Christopher
Villanueva

Loren Zink

NEW MEXICO

Gen & Charles Chamblee
Berna Crespin

Lisa Davis

Laurel Dillard

Taylor Gregory

Legend Otero

NEW YORK

Justine Amoroso

Dr. Thomas Davies

Elli Dexter

Rhiannon Eiffert

Daniel Epstein

Marie Guerrier

Joan Hallett

Yemalin Kpoffon

Maria Lynn Kyrkostas

Coriana Lashway

Dr. Dorothy Lajeune
Narcisse

Jayson & Doris Mines

Erica Rosalva Pacheco

Mia Pollard

Indroutie Raghubir

Stanley & Dominique Smith

Pamela Thomas

Cassie Tuff

NORTH CAROLINA
Eric & Sidney Adelman
Brittany Allred

Dionne Bradshaw
Ralph & Kristy Brittingham
Moriah Brooks

Eliza & Cory Buckman
Krystal Burke

Miranda Crouse
Victoria Dickerson
Tiffanie Edmonds

Ali & Brandon Farabee
Sonya Galloway

Terry & Robert Hess
Connie Holland
LaQuita Ibegwam
James Jefferies

Mary Kondratowicz
Ashley LeVasseur

Jenne & Jay Matthews
Jazmaine Mayo Stephens
Julie Mulomba

Kayla Myers

Elizabeth Rice

Steven & Makenzie Schultz
Shauntae Smith

Imani Starling

Sandra Vinson

Amanda & Matthew Wilcox

NORTH DAKOTA

Carli Burghart

John & Jennifer Dufner
Trudi Glynn

Mahrya Johnson
Amanda Vinchattle

OHIO

Brenna Abernathy
Jennifer & Jim Belt
Brooklyn & William Blair
Maddy & William Brett
Karley & Taylor Brown
Jessica Bruns

Candice Carter

Brian Crace

Stephanie Frey

Megan Gray

Lori Griffith

Katie Jacobs

Brian & Cheryl Johnson
Melissa Johnson
Benjamin & Brittany Kovacs
Laci Marin

Juanita Markham
Jennifer McPheron
Yolette Mendez Castillo
Aline Mwiza

Jodi Newell

Jill & Greg Parker

Jill Rodrigues

Lisa & Jason Rusk
Donna Sambula

Falyn Shilts

Dustin & Rachel Woodrum
Brittney & Zach Zillig

OKLAHOMA

Kara Baker
Morgan Beuke
Lindsy Jones
Shannon Locke
Amy & Nate Smith

OREGON

Cassidy & Michael Burns
Shanna Kelty

Shelby & Dane Shely
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PENNSYLVANIA
Patty Barker

Kelly Benner

Morgan Benton
Nicholl & Kyle Ciecierski
Savana Dodge
Barbie Esh

Tracy Farr

Stacy Gallagher
Maria Godfrey
Summer Gordner
Rosemarie Grinnan
Tanya Kipp

Brittany Lamoreaux
Shannon Martz
Shelby & Clark Morris
Christina Murray
Jessica & Brooks Queitzsch
Elaine Rusinchak
Olivia Thompson
Tiffani Thorne

Taylor Wagaman
Kimberly Wasko

PUERTO RICO

Rosa Maldonado Perez

Marilyn Lopez Huertas
& Jose Rafael Perez

Yeison Ramirez

SOUTH CAROLINA

Joshua & Natalie Blanton

Renee & Thomas
Brookshire

Kristy Dejesus

Danielle Deperi

Julie House

Pamela & Chris Kollman

Gina McLean

Rochell & Andrew
Middleton-Hill

John & Tami Nantz

Johnny & Constance
Prioleau

Leah Remson

Montrece Robinson

Jacob & Ally Wallace

Julie Walters

SOUTH DAKOTA
Karlie Goertz

Kalli Oolman
Rebecca Peterson

TENNESSEE

Abigail Aguilar

Brandy Archer

Tamika Bianculli

Mandi & Justin Burchell
Micaela Chandler

Erika & Steve Cobb

Kristy Dolan

Reinier Falcon Colombe

Martha Garcia

Morgan Gilman

Irma Gutierrez

Carmen Hernandez

Evelyn Hernandez

Sarai & Jose Hernandez

Taryn King

Lauren Magalhaes

Carlee & Alexander
Massengill

Megan McClellan

Denise Mngo

Allison & Nathan Neal

Anna Owen

Geymi Pedroso Batista

Carol Pierce

Lindsey Risner

Zoiee Robertson

Cora Rusk

Christy Sheppard

Ali Sorrell

Elena Starkey

Gina & Danny Stricklin

Abbie Tarrant

Dominga Torres

Amekia Walls

Lori Wilds

Allie Wilhite

Amanda Wright

TEXAS

Gabriela Aladro & Patricio
Gonzalez

Anayeli Alvarez Olea
& Arcadio Espinoza

Rachael Anderson

Alma Araiza & Carlos
Galvan

Vanessa Arizpe

Britney Atkerson

Sharon & Pat Autry

Adrian Barrett

Laura Bennett

Brooke Bergman

Tina Blair

Sarah Bridges

Kristina & Christopher
Brown

Mendi Brown

Melissa Bruno

Alison & Matthew Callaway

Judee & Bernard Capucao

Luna Carballo

Shelbi Carlton

Karie & Cole Carney

Adanelia Casas

Mercy Casili-Colunga

Janessa & David Castelan

Esmeralda Castillo
& Geovani Herrera

Angelina & Miguel Castro

Addie Cherry

Veronica Clayton

Briar Cordova

Kasey Cornwell

Maria Cortez

Brittany Craine

Ismael Cruz & Olga Garza

Jennifer Cruz

Twhila Culver

Ashley Davis

Nicole Davis

Heather DeBesse

Britney & Lance Deering

Andres Diaz

Angelita Diaz & Jorge
Medrano

Peter Dickson

Audrey Dowdle

Shirley Edwards

Sabrina & Doug Ellis

Sonia Ferrell-Foutch

Abigail Galvan

Rochelle & Leslie Gaspard-
Rochon

Trisha Ghergo

Laura Gregory

Kristen Hackman

Staci & Tedd Hansen

Ashley Hart

Gayle Henderson

Lauren Hinesley

Claudia & Jesus Hinojosa

Kristin & Kristian Hoenicke

Brittany & Jerrad Hofstetter

Heather Holcomb

Courtney Hollar

Marian & Kendall Hostetler

Kevi Howell

Michael & Grace Ivery

Joseph Jennings

Barbara Jones

D’Syre Joseph

Shannon King

Kindell Kiper

Manda & Sean Kistler

Jana Knowles

Kayli Kubeczka

Joelda Lara

Madison Lathem

Velia Macias

Dianna Maria

Luis Martinez & Ana Lucia
Chapa

Emily McCoy

Meredith McGinnis

Scott McKay

Megan Medlar

Janie Melton

Maribel Morales

Rosa Moreno

Tho Murphy

Linsia & Harrison Nichols

Janetta & Femi Olaseni

Alex Parsons

Mallory Peoples

Juana Perez

Kinley Price

Amber Randall

Tammi & James Reardon

Blayne Richardson

Sandra Sanders

Alejandra Santiago

Magen Sauceda

Jacob Seaton

Cheryl Shires

Sandie & Lyle Siemens

Nate & Jenna Simpson

Winter Skinner

Rosa Nelly Soto

Natalie Tappan

Amy & TJ Trietsch

Molly Turley

Jamie Van Wagner

Kirby Vanatta

Marc & Charity Verlander

Dana Vick

Leah Villalobos

Francisco & Alma
Villanueva

Lexi Villarreal

Tiffany Wainscott

Linda Wakeman

Lovely & Jeremy White

Della & Eric Williams

Kari Wilmeth

UTAH

Joelle Day

Rebekah & Grant Pumphrey
Venessa Stark

Jeffrey & Lisa Stutz

VIRGINIA

Bryan Cornell
Charity Dunlap
Rachel Gholston
Tiffany Gowen
Kyung Han

Chin Koh

Melissa Lebel

Chris & Catie Lobban
Rebecca Penrod
Kaitlin Pruitt

Vickie Thompson
Lindsay Wheeler
Lyndsey & Kyle Yocom
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WASHINGTON

Patrick Adrien

Amy & Eric Bergemeier
Mikayla Black

Haylee Cline

Karla Cornejo

Crystal Cummings
Maegen & Eddie Johnson
Rochelle Lawrence
Lorie McCormick

Mary Miles

Trisha Myers

Melissa Perez

Katie Scherz

Tammy Sims

Brenda Sjothun

Heidi St John

Trisha Woods

WEST VIRGINIA
Delta & Scott Coon
Adam Groves
Emma Starkey

WISCONSIN
Holly DeMarce
Dante Kilgore
Anne Sandstrom
Jessica Smith
Amanda Theiler

WYOMING

Mariel & Frank Filippone
Katie & Beau LeDoux
Destiny Pierce

Pacesetter

These businesses have taken advantage of the
tremendous potential of the Pacesetter program.
Each has watched the Foundations video, enrolled
eight (8) or more Members and advanced to a
new high status of Director or above.

ALBERTA

Jackie Clayton

Claire Davies

Alma May de la Pena

Amanda Jeans

Corry-lyn O’Hara

Dalyn & Kryshandra
Parada

Bailey Schultz

Amanda Weger

MANITOBA

Tanya Boddy

Hannah Brink

Geraldine Campbell
Heidi Fingas

Sam Panko

Brenda & Johnnie Unrau

NEW BRUNSWICK
Noella Leclair
Sharon Miller

NEWFOUNDLAND
& LABRADOR

Amy Donovan

Michael Mercado

NOVA SCOTIA
Tara Canning

ONTARIO
Irene Arguez
Jasmin Balbastro
Jacqueline Best
Daisy Caoile
Andrea Clarke
Tracy Glomba
Amy Kowalchuk
Josephine Lopez
Cheryl McClinchey
& Jeff Bournon
Arden Reinhart
Mike & Andrea Van Bakel

QUEBEC

Alice Caron
Caroline Harrisson
Luwiza Neema
Rosner Nere
Alain Paradis
Vanessa Rivard
Bugeni Siliva

SASKATCHEWAN
Kim Hladun
Martin Koyle
Darla Oleksyn

ALABAMA
Heather Brenner
Peyton Denard
Meredith Doster
Hannah Echols
Olivia Echols
Lori Fuller
Cynthia vy
Jessica Lemmons
Katelyn Lott
Rebecca McNally
Laurie Simmons
Amy Turner

ARIZONA

Imelda Alvarez

Zainabu Anuarite

Melissa Baum

Lloyd Bodle

Enriqueta Calderon

Kaylee Child

Rita de la Cruz

Leslie & Ezequiel Escalera

Angelica Gurrola

Marcela Haro

Caitlin James

Andrea Lopez Valenzuela

Michele & Ron Markham

Francoise Mukankunsi
Ngoga

Grace Mukeshimana

Zawadi Neza

Sandrine Niyongabo

Fatima Pesqueira

Maria Eva Pesqueira
Brumilde Rascon

Aurora Rosales Garcia
Dustin & Amanda Spence
Maegen Taylor

Emna Miriam Valdez
Dorothy Vankoughnet
Amie Waller

ARKANSAS
Rocio Gonzalez
Regan Harrison
Isaac Mathis
Wendy Menjivar
Madison Phillips
Kayla Tucker

CALIFORNIA
Hugo & Desiree
Betancourt
Alma Cabanillas
Hanniel Espinosa
Ignacio Espinoza
Diana Laura Garcia
Islande Gedeon
Linda Haynes
Lynette Jones
Marsha Josiah
Myeonghee Lee
Crisoforo Leon
Melissa Martinez
Arle McGannon
Astraea & Charles Noguera
Elizabeth Medina & Noe
Ortiz
Rocio Plascencia
Silvia Ramirez
Jose Romero Estrada
Marcial Rosales

COLORADO
Abby Schleisman

CONNECTICUT
Jessica Garofano

FLORIDA

Taimi Acosta

Yudisnalvy Acosta

Caleigh Allbritton

Kobe Bennett

Jennifer Bowman

Amanda Bussett

Maria Olit Caicedo
Villamizar

Vetta & Gavin Carpenter

Dalgis Carvajal

Cary Cooper

Santiago de la Rosa

Maria Diaz

Richard Diaz & Yurisel
Salazar

Yadilen Diaz

Larry & Cheryl Fulcher

Alexis Fuller

Dainely Giraldo Perez

Elana Gold

Kathy Goltermann

Daylenis Gonzalez

Andrea & Leon Groce

Rhina Mary Guardado

Billi Jo Havens

Juan Hernandez

Brooke Hines

Tislay-Joe Joseph

Gwendolyn Keitt

Orlando & Tania Mateu

Brooke Matheny

Alyssa McDonald

Evelin Medina

Dionald Melgarejo Diaz

Lurlene Miller

Liz Morgan

Darlin Ortega

Brittany Parker

Terry Perches

Margorie & Danilo Perez

Yuniel Perez

Odalys Quesada

Ailien Ramirez

Yanahancy Reyes

Yanela Rivera Sosa

Damarys Rodriguez
Martinez

Geidy Rodriguez

Erisely Salazar

Yurisel Salazar & Richard
Diaz

Mara Sanchez

Martha Sanchez

Osvaldo Ruiz & Yurka
Sanchez

Pedro Serrano

Josefina Valencio

GEORGIA
Monica Ashford
Chatika Britton
Holly Coleman
Samantha Hill
Britny Honeycutt
Christopher Hunter
Aislee Jackson
Keysha Johnson
Lukas Madonia
Edgar Parra
Hollie Puckett
Kristina Riera
Rosmerys Valles
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Pacesetter

IDAHO Shannon Kaiser MISSISSIPPI NEW MEXICO OREGON Carlee & Alexander

Shalain Abrams Ria Knutson Baylee Baggett Taylor Gregory Ashlee Bryant Massengill

Tami & Hans Feyen Ryan & Bailee Latta Elizabeth Davis Hailey MontoyaGomez Alicia Debiaso Megan McClellan

Brenda Hahn & Zane Michelle Morris Sandy Donahue Legend Otero Jordan Rachor Jonadad Miranda
Meinburg Shannon Myers Carolyn Gaynor Jessica Valdez Bette & Rulon Trost Kim Norris

Shelly & Michael Nutt Kalista Pfizenmaier Kymberly Hagwood Sandra Vaqguera Verdeja Geymi Pedroso Batista

Terri & Les Roberts Brooke Ruckle Jessie Harrell Zia Williams PENNSYLVANIA Ana Perez Urruti
Quinn Schumann Leah & Randall Loftin Kory Angeli Jason Rice
ILLINOIS Lauryn Shaffer Wendi McMinn NEW YORK Kelly Anyan Nicole Robinson
Yolanda Avila Whitney Swisher Reagan Murry Folorouncho Adoumbou Anita Archie Cora Rusk
Brooklyn Bell Taylynn Thomas Chase Plaisance Yves Attisso Patty Barker Christy Sheppard
Brooke & Wade Dusenge Tuyishime Shannon Rawson Shari Hassos Gwendy Bonilla Rios Megan Sparks
Blankenship Brittany Wahlers Jordan & Kylie Roche Duane Knight Rebecca Elgin Elena Starkey
Chelsey Elliott Brandy Shelton Ganciry Korera Stacy Gallagher Migdalia Urrutia Garcia
Jen Foster KENTUCKY Anna Kayte Smith Erica Rosalva Pacheco Charleen Gardner Margaret Warren
Brittany Gaunt Margaret Burns Hannah Tyner Myrna Padilla Vitan Summer Gordner Allie Wilhite
Natalia Mucha Beth Curtis Meghan Vaughan Mia Pollard Lissette Phipps
Kinze Raup Yuliia Dolinina Elaine Rusinchak TEXAS
Haylee Sheahan Idania Garcia MISSOURI NORTH CAROLINA Alba Soto Yelennis Armesto
Karlee Smith Faye & Joseph Jalbert Tiffany Adams Keisha Barnes Josefina Arreola
Shelby Sollars Nathalie Kuamvuakumako Chelsay Braun Niecy & Wilfred Billingsley PUERTO RICO Ruth Banda Batista
Hayley Starkey Melinda Page Lindsie Conley Jessica Bowman Merari Forty-Vega & Erick Rene Beeler
Stephanie Streenz Susanne Slabaugh Hencye Krystal Drone Ralph & Kristy Brittingham Mandes Kerry & Scott Blose
Socorro Valenzuela Victoria Smith Donna Earl Moriah Brooks Karen Gutierrez Joana Boyd
Leah Warner Allison Sumner Sara Echternach Cassidy Carrigan Melissa Bruno
Ellie Warren Melissa Thacker Elaina Kaufmann Lizzethe Castro SOUTH CAROLINA Terri Campbell
Krystle Wisnasky Ginny Landess Carly Collins Renee & Thomas Stephanie Carr
LOUISIANA Toni Lannert Hope Collins Brookshire Nancy de la Caridad
INDIANA Kristin Johnston MaryGrace Masters Jenna Galliher Montrece Robinson Castillo Leon
Bidogo Aimable Abigail Nichols Sonya Galloway Bridgett Truesdell Mariana Cervantes
Chelsea Bowman MARYLAND Chelsea Regelsperger Courtney Jones Jacob & Ally Wallace Morgan Chance
Abigail & Daniel Campos Pamela Anderson Kelsey Roth Daniel & Heather Jordan Angel Wallace-Rosales Sara Chavez
Marissa Chrzan Stephan Atkins Stephanie Smith Jazmaine Mayo Stephens Yaimy Concepcion

Lindsey & Roy Darnell
Haley Davis
Velma Goree
Amanda Grimm
Claude Ishimwe
Makenna Lehrman
Yvonne Mukire
Alex Mutabazi
Aline Nyabirori
Jacky Rwagasore
Allyssa Sluder
Sharon Yuman
Sindy Yuman

Jill Zeller

IOWA

Crystal Bouska
Heidi & Brad Cole
Jackie & Caleb Frost
Angelica Mendoza
Yaniset Peillon

KANSAS

Kendall Appleton
Emily Brooks

Callie & Tyler Duncan
Tina Goins

Amanda Jones

Konyasoh Bangura
Jannie Chambers
Wendy Graham
Stella Stakias
Tonya Wilson

MICHIGAN

Madison Doney

MacKenzie & Robert
Gladwell

Jill Howland

Sammy Leinaar

Aubree & Dean Muckle

Kelsey Potter

Jennifer Root

Marilou Southworth

MINNESOTA

Colleen Kuhiman
Dean Magee
McKenzie Mikkelson
Kelsey Ofallon-Hanson
Lindsay Retzlaff

Bree Schindele

Jill Spence
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Danielle Wolfmeier

MONTANA
Lila Chase
Keeley Dostal
Shaydean Saye

NEBRASKA

Teresa Gomez

Juana Luevano

Marlin & Karlene Miller
Michelle Moser

NEVADA
Danay Alvarez
Christina Calais

NEW HAMPSHIRE
Tasha Cotoia

NEW JERSEY

Elizabeth Graeber

Brianna Haydak

Laura & Christopher
Villanueva

Loren Zink

Julie Mulomba
Diane Myers

Amanda Nibbs
Ryan Shedrick
Miceala Sherrill

NORTH DAKOTA
Carli Burghart

OHIO

Megan Gray
Alyssa Hollar
Meghan Jones
Erica Justis

Laci Marin

Juanita Markham
Tajh Martin
Virginia Mueller
Carrie Snowberger

OKLAHOMA

Morgan Beuke

Roni Grimes

Lake Henry-Hudson
Shannon Locke

Layce & Chris McMullen
Andrew Wood

SOUTH DAKOTA
Holly Dobesh
Karlie Goertz
Brandi Neuharth
Kalli Oolman

Jill Schatz

TENNESSEE

Brandy Archer

Tamika Bianculli
Jacinda Boswell

Alicia Brackett
Marybeth Conley

Callie Cox

Teresa Cruz

Nicholas Fair

Reinier Falcon Colombe
Karla Garcia

Rebekah Gaskin
Amber Gebe

Maria Guevara

Lexie & Parks Hartsfield
Evelyn Hernandez
Sarai & Jose Hernandez
Cruz Huerta

Ayin & David Hutcherson

Daniel Loredo
Maria Carmen Martinez

Maria Cortez

Orfa Cruz

Paige Cunningham
Maria de la Luz Gonzalez
Antonio del Rio
Anna Beth Devine
Vernice Elkins

Yeidis Enamorado
Jenyfer Flores
Cynthia Floyd
Martha Franco
Abigail Galva
Amanda Garcia Perez
Jesus Garcia

Ofelia Gonzalez
Yaima Gonzalez
Anihubid Guerra
Yatdiara Guerra
Kristen Hackman
Lauren Hinesley
Audrey Huston

Kelli Johnson
Barbara Jones
D’Syre Joseph
Kindell Kiper

Manda & Sean Kistler
Kayli Kubeczka
Joelda Lara



Pacesetter—20/20 Club

Mputu Mayabu & Niclette
Ligau Mayabu

Roseli Lopez Urrutia

Felecite Marcel

Meredith McGinnis

Amber McMahan

Miguel Perez
Kristen Pianga
Leandro Planas Varela

Shandi & Garrett Polak

Kinley Price
Blayne Richardson

Martha Tovar Romo
Joyce Turner
Arianna Urquiza
Yanelis Valdes
Kirby Vanatta
Yosnier Velazco

UTAH
Joelle Day
Alexandria Richter

VIRGINIA
Tiffany Gowen

Joene LaBou

Rochelle Lawrence
Aime Francis Niyongabo
Melissa Perez

Dulce Ruiz-Carrazco
Brenda Sjothun

Ginger Miller Mariana Rubio Estefania Villamar Teresa Kichta
Rosa Moreno Alejandra Santiago Francisco & Alma Vickie Thompson WISCONSIN
Tehrie Ned Jessica Sawyer Villanueva Noel Walker Amanda & Benjamin
Chris Nininahazwe Daniel Sepulveda Berain Jose Villegas Krejchik
Claudine Niyinkiza Jessika Smith Tiffany Wainscott WASHINGTON
Sifa Nyiraguhirwa Rosa Nelly Soto Nancy Wells Mikayla Black WYOMING
Janetta & Femi Olaseni Torey Stockman Della & Eric Williams Martin Ivan Carrasco Mariel & Frank Filippone
Margaret Onsongo Amy Sweet Kari Wilmeth Orozco Leslie Jorgensen
Josefina Perez Natalie Tappan Haylee Cline
Juana Perez Belen Tinajero Crystal Cummings

INDIANA NEW MEXICO VIRGINIA

20/20 Club

Upon enrolling your 20th Member, you qualify
for the 20/20 Club. This designation recognizes
those who enjoy 20 percent commissions on the

monthly purchases of their personal enrollees
and have distinguished themselves by having .
Those businesses receive a handsome pin and
recognition in the digital Leadership in Action.
Congratulations to this distinguished group!

ALBERTA
Sarah Coldham

MANITOBA
Karissa Falk

NOVA SCOTIA
Tara Canning

ONTARIO

Dina Goddard

Jessica Sarnowski
Natalie VandenHeuvel

SASKATCHEWAN
Reece Girodat
Kelsey Reighanne

ALABAMA
Rebecca McNally

ARIZONA
Victoria Cope

ARKANSAS
Rebecca Britt
Rommelyn Mounce

CALIFORNIA
Michelle Capilla
Christine Choi

FLORIDA

Kristie Bartleson
Santana Tankersley
Kalin & Josh Walker

GEORGIA
Ashley Sizemore

IDAHO
Annie Eddy

Michelle Couts
Brittany Graber
Aimee Killey
Alex Mutabazi

IOWA
Teresa Brown
Kelli Nefzger

KANSAS

SenaKay Bland
Bridget Chambers
Maria Fordham
Lauren Hartzell
Bree Hernandez
Morgan Johnson
Barclay Shaffer

KENTUCKY
Jessica Dennison
Nichole Hutchins
Destinee Irvin

LOUISIANA
Jeannine Hormell

MARYLAND
Jennifer Zook

MINNESOTA
Annette Sellnow

MISSISSIPPI
Elizabeth Davis
Amanda Dunn
Sarah Mills
Chelsey Sanford

NEW JERSEY
Courtney Adams
Lynn Syslo

Berna Crespin

NEW YORK
Yves Attisso
Larry & Lisa Drach

NORTH CAROLINA
Brittany Allred
Jessica Bowman
Sunshine Castro
Tiffanie Edmonds
Emily McCorkle

OHIO
Linda Crawford
Stephanie Frey

PUERTO RICO
Tabitha Rogers

SOUTH CAROLINA

Renee & Thomas
Brookshire

John & Tami Nantz

TENNESSEE
Lauren Magalhaes

Stephanie Magalhaes

Crystal Sliger
Elena Starkey

TEXAS

Tina Blair

Paige Cunningham
Norma Espinosa
Pam Hitchcock

Marian & Kendall Hostetler

Kayli Kubeczka
Claudine Niyinkiza
Taylor Parker

Tiffany Gowen

WASHINGTON
Rochelle Lawrence

WEST VIRGINIA
Autumn McKendree

WISCONSIN
Sara Roberts
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FALL BROADCAST

SEPTEMBER 1, 2026

Hear directly from Melaleuca’s Leadership Team and top Marketing Executives as they share exciting
product and business announcements, proven strategies and insights, and ways to build unstoppable
momentum for your business.

Mark your calendar, gather your team, and get
ready to build momentum going into the new year!

September 1, 2026, 6:00 PM (MDT)

To tune in, visit Melaleuca.com
or simply click on the link in the Grow app.
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‘ The Wellness Compuny‘ This Leadership in Action magazine can be purchased as a single issue (Single 4128).

soy and/or
vegetable oils





