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EXECUTIVE CHAIRMAN
FRANK VANDERSLOOT

Success—It’s a Choice

The last 41 years have been exciting and full of great individual’s predestined fate but are almost always the
experiences and discoveries. 1 am grateful for how many result of how an individual chooses to respond. And yet
great leaders have joined us in our mission of enhancing almost every individual usually chooses to consistently

lives by helping people reach their goals. We have made so ~ respond in an almost predictable manner.

many great friends and learned so much about life, about

success, and about overcoming obstacles. It is also evident that the principles of success are universal:
persistence, hard work, never giving up, the ability to stay

Probably the most

profound thing that 1 have

learned is how different

each individual is from Persistence, hard work, never giving

another and how each

person responds differently up, the ability to stay focused, taking
to any given situation than

the next. Some people

personal responsibility, faith in oneself,

only dream about success, a positive attitude, hope, love for others,
yet others act to create

it. Some get discouraged specific goals, and a passion to achieve
easily; others seem to ) )

meet the same obstacles them. These are consistently the traits

or the same failures with ) .,

greater resolve. Some will of those who experience success.

consistently see the glass

half empty. Others you can

depend on to see it half full

and to also always find something positive about every focused, taking personal responsibility, faith in oneself, a
situation. These responses to life’s situations are not an positive attitude, hope, love for others, specific goals, and a
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passion to achieve them. These are consistently the traits of
those who experience success. Those who choose to exercise
these traits seem to always come out on top.

On the other hand, those who lack focus, lack purpose,
lack passion, give up quickly, become easily discouraged,
always find something wrong, blame others, lack work
ethic, and lack confidence in themselves seem to always
fall far short of reaching their dreams.

One fact that should give everyone hope is that passion,
hard work, persistence, and faith in oneself will always
outperform intelligence, good looks, a great education, or
wealthy parents. It is of significant importance to realize
that these traits that make up the successful person are
the result of their choices. In other words, we can always
decide to exercise these traits or to respond in this way.

You can often accurately predict how someone you know
well will respond to any given situation. But that does
not mean they are predestined to or must react in that
manner. It just means that they tend to be consistent in
their choices.

It is refreshing to see someone break out of the mold they
have previously created for themselves and to decide to
begin to respond differently to life’s situations. Such a

change is obviously very difficult to make, as it seldom
happens. When it does happen, it is a day worth celebrating.

We are extremely grateful for the tens of thousands who
constantly exercise hard work, persistence, and other
principles of success. Indeed, we owe our success to them!
We agonize over how to help those who dream about
success but who do not choose to exercise the principles
that would create it. After 41 years of observing and
working with those who consistently experience success as
well as with those who consistently experience failure, it is
clear that the only difference is the daily choices of the one
versus the other.

Sincerely,

C Dond fo i
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Feature Story

FURBES NAMES After examining millions
of companies, Forbes just
confirmed what Melaleuca
MELALEUGA #2 Members have known
all along—and that gives
Marketing Executives a
powerful new reason to start

the conversation about quality,
value, and so much more!

wellness focus

HAIR &

Healthy hair plays a bigger role
in your total wellness than you
may expect. In this issue, you'll
learn more about your hair and
discover how the right care,
ingredients, and everyday habits
can support stronger, healthier-
looking hair from root to tip. Plus,
find simple ways to give your
scalp and strands the attention

they deserve.

Find this topic in this article:

34 Healthy Hair Is
Always in Style

42 | et Us Introduce
You to Your Hair

48 Shareable Insights: Sei Bella®
Shampoos & Conditioners
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Recalibrate
You.alendar

26

Business Building

Your calendar reveals more than your schedule—it
reveals your priorities. Learn how to make small,
intentional shifts that create consistency, strengthen
your business, and build momentum through the

end of the year.

Executive Message

Your favorite Melaleuca
products can be powerful
conversation starters.
Learn how to create natural
moments of curiosity—and
be ready when someone
opens the door.

1

Advancing Leaders

What can you learn from
the experience and advice
of these leaders?

SEPTEMBER #

2020

Executive Messages

2

A Message from
Executive Chairman
Frank VanderSloot

8

A Message from

Chief Marketing Officer
Melissa Charles

Recognition

18
Advancing Executive
Directors

60
Advancing Senior Directors

64
Advancing Directors

Business Building

26
Recalibrate Your Calendar

32

Melaleuca Products:
Designed to Expand Your
Contact List!

Product Training

34
Healthy Hair Is Always
in Style

Total Wellness

36

How Kevin and Stephanie
Merriweather Enhanced Their
Lives with Melaleuca

39
Get into Your Financial
Comfort Zone

42
Let Us Introduce You
to Your Hair

50
Meet Gen Z

Celebration & Events

46
Car Bonus Earners

54
Calendar of
Upcoming Events
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EXECUTIVE LEADERSHIP COUNCIL

The Executive Leadership Council represents the pinnacle of dedication,
leadership, and consistency at Melaleuca. These outstanding business builders
have demonstrated an unwavering commitment to growth, mentorship,
and overall wellness. We celebrate their hard work and congratulate them
on earning their place among Melaleuca’s top leaders.

Masters are those Executive, National, Corporate, and Presidential Directors !
who have been Senior Directors or above for five or more years. Sheyenne & Payson Brumbelow

TEXAS

MASTERS

MASTERS 6" _
Chelsie & Bo Gilbert Braydi & Tanner Hoppus Devan & Adam Rothers
MISSISSIPPI ALBERTA KANSAS

& -
MASTERS E "1
Kyle & Lauren Murphy Brent & Sadie Kolves Sarah & Thomas Fisher
MISSOURI FLORIDA GEORGIA
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The Executive Leadership Council (ELC) is composed of the top Presidential, Corporate, National, or Executive Director businesses with the highest
contribution index and a current Monthly Retention Index (MRI) of 50% or more. At least five positions are reserved for Masters.

Morgan & Derek Martin Natasha Rae
TENNESSEE ONTARIO

() MASTERS

Troy & Shandee Messer Lisa & Jason Rusk
ARIZONA OHIO

Allison & Paul Thomsen Alissa & Jason Alsup
KANSAS INDIANA

Consult the Annual Income Statistics on page 58 for typical results.

A
. | N @MASTE‘RS

Jody & Jim Morgan
FLORIDA

Brittney & Matthew Landrum
INDIANA

Brittney & Zach Zillig
OHIO
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As Chief Marketing Officer, | think a lot about what
makes people lean in. The best marketing doesn’t
always begin with a campaign, a presentation, or
a polished message. Sometimes it begins with a
product doing its job so well that someone starts
the conversation for you.

MELISSA CHARLES
Chief Marketing Officer
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EXECUTIVE MESSAGES

Knock

Knack

Knock #1:

Let Your Products Be Seen

Some of the easiest conversations begin simply
because people notice what you're using.

Think about the products you already use every day
that could naturally spark curiosity.

¢ Applying an eye-catching shade of Seij Bella®
Lipstick or Lip Gloss.

¢ Sanitizing your hands before a meal with Clear
Defense® Hand Sanitizer.

¢ Mixing Sustain® Active Electrolyte Hydration into
your water bottle at the gym.

How Everyday Products « Taking a B-Fuel Energy Shot before heading into
Can Give You a Knack for an afternoon meeting.
Conversatlon ¢ Opening and taking your Peak Performance

supplement pack while eating dinner at

55 k) ?” [
When someone asks, “What’s that?” or “How a restaurant.

did you do that?” or “What are you using?”
they're opening the door. But before someone ¢ Moisturizing your hands midflight with travel-

opens the door, you have to knock. size Renew" with Pure Lavender.

What Does It Mean to “Knock”? « Sharing your Riverbend Ranch® Wagon Wheels

Aknock is anything you do that naturally with a friend during one of those after-school

creates curiosity. games where no one has had time to eat
dinner yet.

e |t’s the visual cues people notice.
* It’s the comments they overhear.
¢ |t’s the habits that make them

ask questions. * Freshening your breath with
Exceed® Mints.

* Refreshing your hair with Sei Bella® Dry
Shampoo after a midday power walk.

The goal isn't to attract attention for yourself.
The goal is to make someone curious enough
to begin the conversation.

CONTINUED >>
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EXECUTIVE MESSAGES

“When it comes to your personal product experience,
don’t exaggerate. Just share why you’re using the
products and how they’re helping you reach your wellness
goals—the truth is always good enough.”

When the door opens, are you
ready to share your personal
product experience?

None of these actions are presentations. They're
simply knocks. But it’s important to remember that
you can't knock on opportunity’s door and not

be ready.

When someone asks about what you're using, be
prepared. Know your favorite product stories. Have
a simple, authentic explanation ready. Your goal isn’t
to deliver a product seminar, it’s to share why you
personally love it.

10 SerPTEMBER 2026 | MELALEUCA.COM/LIA

For example, if someone asks about the B-Fuel Energy
Shot you just took, you might let them know how
impressed you are that it eliminates fatigue without
any caffeine. And then be prepared to answer when
they ask how it does that, giving you the opportunity
to highlight B-Fuel’s natural, powerful antioxidants
and scientifically proven B vitamins. Or you might
share your personal testimonial about how it powers
you through your afternoon without the sudden crash
you used to experience from other energy shots.

When it comes to your personal product experience,
don’t exaggerate. Just share why you're using the
products and how they’re helping you reach your
wellness goals. You'll quickly get the knack of it—and
it’s easier than you think!



| don’t wait for free time.

You don’t need to clear your calendar
to build your business. Open Grow
during the little pockets of your day
to organize contacts, send a product
recommendation, check reminders,
track progress, or share a helpful
resource. It’s got everything you need
to keep building—right in the palm of
your hand.

71
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FEATURE

RANKED #2
IN AMERICA FOR VALUE

HOW MARKETING EXECUTIVES ARE TURNING NATIONAL
RECOGNITION INTO MORE CONFIDENT CONVERSATIONS

Melaleuca has always believed that the truth is good enough.

For more than four decades, that principle has been enshrined
in our founding axiom: Exceptional Products at Reasonable
Prices. It is more than a slogan. It’s the reason the company
has remained committed to creating products that deliver
superior performance, support healthier homes, respect the
environment, and provide meaningful value to families.

Now one of America’s most respected business publications has
recognized what millions of Melaleuca Members have already
experienced for themselves.

Forbes ranked Melaleuca number two on its 2026 list of Best
Brands for Value in America. The only company ranked ahead of
Melaleuca was Costco.

For Marketing Executives, the recognition is more than exciting
news. It is an independent, highly credible way to help others
understand the value that Melaleuca brings to families—and a
powerful confirmation of what they have been sharing all along.

“It validated everything I already knew about this company,”
says Executive Director 6 Braydi Hoppus. “Having this on our
résumé reinforces my confidence when I'm talking about the
store and sharing it with other people.”
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Forbes

AMERICA'’S

BEST BRANDS
FOR VALUE

QUALITY FOR THE PRICE

POWERED BY hundredx’




FEATURE

That confidence is being felt throughout
Melaleuca organizations. Whether
Marketing Executives are approaching
alongtime friend, following up with
someone who previously declined,
presenting Melaleuca: An Overview,

or helping a new business builder get
started, they now have a simple fact that
immediately establishes relevance: Forbes
ranked Melaleuca number two in America

“This recognition from Forbes tells
people they don’t have to choose
between quality and affordability. They

can genuinely have both.”

—Executive Director Brittney Landrum

for value. Ahead of Honda, Toyota,
Walmart, and hundreds of other popular
brands. And that fact is opening doors.

14 sepTEMBER 2026 | MELALEUCA.COM/LIA

What “Value”
Really Means

Value is one of the most important words
in today’s marketplace. It is also one of the
most misunderstood.

Value does not simply mean finding the
lowest price. It means receiving more

for what you spend: better performance,
greater quality, trusted ingredients,
convenience, service,
confidence, and a better
overall experience.

That is what Forbes,

in partnership with
consumer-insights firm
HundredX, set out to
measure. Consumers
evaluated thousands

of brands based not merely on cost but
on the relationship between quality

and price.

Melaleuca was not recognized as a
discount retailer. It was recognized
because consumers believe its products
deliver exceptional quality for what
Members pay for them.

For Executive Director Brittney Landrum,
that distinction is especially meaningful in
the current economy. “People are paying
attention to where their dollars are going,”
she says. “This recognition from Forbes
tells people they don’t have to choose
between quality and affordability. They

can genuinely have both.”

A bottle of laundry detergent is not
valuable simply because of the number
on its price tag. Its value stems from
how well it cleans, how long it lasts, and
how confidently a family can use it in
their home.

A nutritional supplement is not defined
by price alone. Its value includes the
science behind it, the company’s quality
standards, its convenience, and the actual
effect it is having on the cells and systems
of the human body.

The same principle extends across the
entire Melaleuca store. Melaleuca offers
families a way to replace products they
are already purchasing with alternatives
designed to provide greater benefits and a
better overall experience.

That is the story behind this ranking.

Recognition Everyone
Can Relate To

It’s no secret that many people have
never heard of Melaleuca. And some
who have may carry assumptions based
on incomplete information or previous
experiences with unrelated companies.

For Marketing Executives, explaining

the difference has sometimes required
potential customers to take a leap of faith
before they could experience it personally.



FEATURE

This recognition changes that.

National Director 2 Rebecca Garrett
says the Forbes award gives her
something concrete and familiar to
share—particularly when talking with
people who have experience in the
direct-selling profession.

“Everybody knows who Costco is,”
Rebecca says. “Being compared to Costco
puts Melaleuca in a different realm. It
makes the conversation easier and much
more relatable.”

Instead of asking someone to rely
entirely on a Marketing Executive’s
personal enthusiasm, the ranking offers
an objective point of reference. The
independent research places Melaleuca
alongside brands people already know
and trust.

“It makes it crystal clear,” Rebecca says.
“We’re being compared with recognizable
companies—as we should be—not with
network marketing companies.”

That distinction allows Marketing
Executives to lead with something their
contacts can immediately understand.
You do not have to explain every product,
category, or company difference in the
opening conversation. You can simply
share the news and allow curiosity to do
its work.

“Out of millions of companies, Forbes just
ranked the store where 1 shop number two
in America for value.”

That statement naturally
invites questions:

What is Melaleuca?
What kinds of products does it offer?
How was the ranking determined?

This ranking is incredibly powerful
because it makes it easier than ever to take

the essential step of opening the door.

Proof Without Pressure
Third-party recognition is
powerful because it removes

some of the uncertainty people
naturally feel when hearing about a
word-of-mouth-only company.

“We live in a world where people
wonder whether someone is

saying something just because it
sounds good or because it benefits
them,” Brittney says. “Having this
recognition takes that off the table.”

Forbes did not base its ranking on a
Melaleuca advertisement or a company-
sponsored claim. The recognition reflects
consumer feedback and an independent
evaluation of the relationship between
quality and price.

That gives Marketing Executives a

compelling form of proof.

Brittney has incorporated the recognition
into a question she uses after developing
a relationship with someone: “Would you
be open to looking at a company that is
being recognized nationally for helping

“It makes the conversation easier
and much more relatable.”

— National Director 2 Rebecca Garrett

families get more value from products
they are already buying?”

The invitation is simple. It does not
exaggerate. It connects the recognition
to something nearly every household
understands: the desire to use its
resources wisely.
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FEATURE

Confidence for New

Marketing Executives
The ranking is not only helping
experienced leaders. It is giving new
Marketing Executives an effective tool
to begin sharing Melaleuca clearly
and comfortably.

Braydi works with many new Melaleuca
business builders who start without any
prior experience. Some initially worry
that reaching out to friends will feel
uncomfortable or overly promotional.

The Forbes recognition helps them shift
their perspective. “We don't sell anything,”

“It has been a great follow-up tool. People
make assumptions about what Melaleuca
is without knowing any of the details. Now
we can lead with the value it offers.”

— Executive Director 6 Braydi Hoppus

Braydi says. “We share a store. Now they
can tell their friends and family, ‘1 started
shopping at this store, and Forbes just

16 SEPTEMBER 2026 | MELALEUCA.COM/LIA

recognized it as the number two brand

for value.”

That language feels natural because it
is newsworthy, relevant, and easy to
understand. New Marketing Executives
are not expected to become product
experts overnight or produce a flawless
presentation. They can begin with a
credible fact and a personal invitation.

Braydi has also found that the recognition
creates a natural reason to reconnect with
people who previously said no or not yet.

“It has been a great follow-up tool,” she
says. “People make assumptions about
what Melaleuca is
without knowing
any of the details.
Now we can lead
with the value

it offers.”

For someone who
has hesitated
because of
misconceptions, the ranking can provide a
reason to take a fresh look. Circumstances
change. Timing changes. And sometimes

a respected third-party endorsement helps
someone consider information they may
not have been ready to hear before.

Pride That
Inspires Action

The Forbes recognition is also
strengthening belief within
existing organizations.

National Director 9 Chelsie Gilbert says
the business builders on her team are
proud to represent a company receiving
this level of national attention. “It gives
them more confidence that they are
providing something with real value,”
Chelsie says. “It has changed their posture.
They are sharing something that can help
families save money and time—and they
get to be the person who introduces it.”

That sense of purpose changes the way
people approach their contact lists.

It’s all about asking: Who would
appreciate learning about a nationally
recognized way to receive more value
from products they already buy?

The answer might include parents
watching their household budgets, friends
who carefully evaluate ingredients,
wellness-minded families, loyal
membership-store shoppers, or people
who enjoy finding better products and
sharing those discoveries with others.

Chelsie encourages Marketing Executives
to recognize the significance of the
moment. “People are finding out about
Melaleuca,” she says. “There’s absolutely
no reason not to try it. There’s no risk.
Don’t you want to be the one who tells
them about Melaleuca?”

Many Marketing Executives remember
wishing someone had introduced them
to Melaleuca sooner. This recognition
creates a timely, credible reason to make
that introduction now.
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Make It Part of
the Conversation

Leaders throughout Melaleuca are already
incorporating the Forbes recognition

into their Melaleuca Overviews, Strategy
Sessions, social media content, product
stories, follow-up messages, and

team trainings.

“When we tell people we are a store, it is
easier for them to understand because
we are being compared to other stores,”
Rebecca says. “It has become part of the
Overview and part of how we onboard
new people.”

Chelsie is using the research to address
questions about affordability before they
even arise.

“There has already been a national study
done,” she explains. “Of all the stores and
brands evaluated, Melaleuca was ranked
number two for value. Forbes has done
that research for us.”

Braydi integrates the news naturally into
the topics she already discusses: saving
money, choosing safer ingredients, and
making family life more convenient.

“It goes hand in hand with what I'm
already sharing,” she says. “Convenience,
better cost, safer ingredients—the
recognition helps explain it.”

For someone who needs proof, the
independent consumer research may be
the most meaningful part of the story.

Let Curiosity Lead
Once someone expresses interest, the best
next step is to ask a question.

“What kinds of products do you care most
about getting better value on?”

“When you think about value, is price,
quality, or performance most important
to you?”

“Would you be open to seeing how Melaleuca
compares with what you already buy?”

Questions allow the other person to
define value for themselves. One family
may be concerned about rising household
costs. Another may
care most about
ingredients. Someone
else may prioritize
convenience, safety,
product performance,
or dependable
customer service.

Listening helps you connect the Forbes
recognition to a real need instead of
delivering a generic message.

That is where the recognition becomes
most useful—not as a standalone
claim but as the beginning of a
meaningful conversation.

The Truth, Recognized
Melaleuca has spent more than four
decades building something different.

From the beginning, the goal was not to
persuade people to purchase products

they did not need. It was to enhance

lives by offering better alternatives for
products that families already use every
month—and to provide those products at
reasonable prices.

“Of all the stores and brands evaluated,
Melaleuca was ranked number two for value.”

—National Director 9 Chelsie Gilbert

The Forbes ranking did not create
Melaleuca’s value. 1t simply confirmed it.

As a Marketing Executive, that
confirmation should give you
renewed pride, stronger belief, and
greater confidence.

Melaleuca is being recognized. More
people are beginning to discover it. And
you now have another credible, timely,
and authentic way to help them take a
closer look.

Because after 41 years, the truth is still
good enough. And now, that truth has
been recognized as one of the best values

in America. @
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NEW
ADVANCEMENTS

EXECUTIVE

DIRECTORS

Lindsay & Nick Percuoco vinnesom

0 Am | in Trouble?

As the last sighs of summer playfully caress the wind chimes
hanging from the porch, Lindsay soaks in the sun and watches
her son ride his bike. For Lindsay and her husband, Nick, this
is what summer is all about. A road trip or two. Perhaps an
afternoon at the lake. Summer is when time slows down and
family spends those long days together.

That’s why she was not expecting a phone call from her Coaching
& Leader Development coach, Travis Wengreen, along with her
enroller, Executive Director 6 Sara Montreuil. When her phone
rang showing their names, Lindsay’s stomach plummeted. “Am 1
in trouble?” she asked as she answered the call. They broke some
unexpected news to Lindsay—she had advanced! Lindsay was
shocked. She had not thought the possibility of an advancement
was on the horizon, so she hadn’t been watching her numbers
very closely. She was focused on enjoying her family and quietly
showing up for her business.

“l knew 1 would advance eventually, 1 just didn’t know when it
would happen,” she says. “l just kept showing up for my team and
giving good customer service to my shoppers.”

18 sepTEMBER 2026 | MELALEUCA.COM/LIA

While it’s not uncommon for seasons of business to change as
schedules and priorities change, momentum is the unstoppable
force that keeps the wheels turning in any environment.
Lindsay’s advancement is a testament to her consistency coupled
with Melaleuca’s business model. “When your efforts stack up,
the business essentially builds itself,” she says.

That same consistency is what Lindsay teaches her team.

Senior Director Candace Spradley and Senior Director 2
Nichole Hansen reached their milestones on different timelines,
reinforcing something Lindsay keeps on a sticky note by her
computer. It reads: Find a pace that you can sustain long term.

“Just keep putting in the reps,” Lindsay says. “Keep laying the
bricks, and eventually the house is built.”

For the Percuocos, those bricks have built something especially
precious as their boys grow older. Nick, a teacher, no longer
needs to take a summer job like he once did to make ends meet.

“Melaleuca has given us the freedom to build a really great life,”
Lindsay says.

That life looks a lot like the summer unfolding around her: Road

trips, lake days, bonfires, and time with her family. Lindsay keeps

showing up for her business—and now, the life she has built gives
her more room to show up for her family too. @

LAST MONTH’S
EARNINGS

LIFETIME
EARNINGS

$482,151

Consult the Annual Income Statistics on page 58 for typical results.
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ADVANCEMENTS

EXECUTIVE

Adam and Devan Rothers «ansas

DIRECTORS

From the outside, success can look sudden. An organization grows.
Checks get bigger. A trip to Fiji is earned. And dreams of buying
a new home for a family of seven inch closer to becoming reality.

But for Devan, the momentum everyone sees today has been years in
the making.

When a friend called her about Melaleuca in June of 2017, Devan
was already somewhat familiar with The Wellness Company. But
years earlier, as a young woman without children, she hadn’t seen
how it fit into her life.

“By the time I was finally ready to open myself up to Melaleuca,
1 had two children," she says. “I needed healthier products and
extra income.”

So she tried sharing Melaleuca.
“Two people told me no, so 1 stopped,” she recalls.

Ayear later, her mindset shifted. Instead of wondering, What if this
works? she decided, This has to work.

Devan committed to doing approaches, follow-ups, and presenting
Melaleuca: An Overview to anyone willing to listen. Within two
months, she had enrolled 40 new Members.

Consult the Annual Income Statistics on page 58 for typical results.

The Work Before the Momentum

“That proved to me that I could do it,” she says. “I earned $16,000 in
my first year—which was the exact amount we needed to feel like we
had breathing room again.”

Although her Melaleuca journey hasn’t been easy, Devan appreciates
the perspective she has gained from that consistent effort.

“Don't focus so much on the goal that you forget the daily work,”
she says.

This daily work often takes Devan to social media, where she
has built connections by sharing the realities of mom life—no
sugarcoating allowed!

One of those connections is Callie Duncan, who shopped

with Melaleuca for six months before considering the business
opportunity. When Callie mentioned that her sister-in-law wanted
to shop as well, Devan encouraged her to make the referral herself.
Callie then enrolled 26 customers that month and advanced to
Senior Director this summer—earning more than $9,000 during her
advancement month!

That experience reinforced Devan’s leadership philosophy: Believe in
people before they believe in themselves.

Today, after years of steady work, Devan is working toward
National Director, with a goal of developing at least three more
Senior Directors.

At home, she and her husband, Adam, recently welcomed their fifth
child. They’re now dreaming of a larger home—and even talking
seriously about saving enough to buy it with cash. More than
anything, Devan wants her children to see what made achieving
those goals possible.

“l want my kids to understand that if you work hard and believe in
yourself, you can truly do anything,” she says. @

LAST MONTH’S
EARNINGS

$41,829

LIFETIME
EARNINGS

$637,587
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ADVANCEMENTS

EXECUTIVE

DIRECTOR

Jyl Purington a0

499,650—that’s how many steps Jyl Purington’s step tracker recorded
in one month. To Jyl, it was more than just a lot of walking. That
number signaled her fresh start—recommitting to her wellness and
her Melaleuca business.

It’s what her mother would want her to do.

Years earlier, Jyl had made another commitment. “1 promised my
80-year-old mother that 1 would do everything in my power to
keep her in the home my father built for her,” she says. “To keep my
promise, I'd live with her and take care of her.”

True to her word, Jyl left her full-time job and moved in with
her mother. Jyl's income came from a home-based direct-selling
business. But within six months, her company folded.

Jyl worked part-time to cover expenses. Then, several years later,
she was introduced to Melaleuca by National Director 7 Lisa Carter.
Here she found hundreds of wellness products she genuinely loved
and needed. And while it took a conversation with Presidential
Director Jeff Miller to convince her, Jyl committed to building her
own Melaleuca business.

Providing for her mother was her why. She went to work—and was
glad she had. By the time her mother’s health had taken a turn for
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I’ve Got My WIngs

the worse, her monthly repeat income had reached $6,000. “That
money made all the difference in the world,” Jyl says. “It allowed me
to give my mother the full-time care she needed. And for the next
five years, 1 did—all the way to the last breath she took.”

JyI's mother passed away peacefully at home in January 2026. Jyl took
time to let her go. Then she began the enormous task of settling her
mother’s affairs. Not until June was this work finally done.

That'’s how July became Jyl's month to make a fresh start—fueled
by Melaleuca.

“l had been focusing on my mother’s wellness but not my own,”
she says. “With the support of Melaleuca products, especially the
Peak Performance Pack, 1 got moving again. 1 hit the gym every
day. 1 walked 499,650 steps in one month. Not too shabby for

a 73-year-old!”

Jyl gave her Melaleuca business a fresh start too. Over the years
that she spent caring for her mother, her love for helping others
find wellness had only deepened. Now that love drives her daily
efforts and gives her incredible energy. “1 want to enroll many new
customers and help them see everything that’s available to them as
they advance to Senior Director and beyond,” she says.

“I'm doing what my mother would want me to do. She loved
Melaleuca too! She saw what it did for me, and she knows I've got
my wings. She knows I'm flying!” @

LAST MONTH’S
EARNINGS

LIFETIME
EARNINGS

$771,628

Consult the Annual Income Statistics on page 58 for typical results.
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Danielle & Johnny Odom rennesse:

Danielle has a vision. It’s nearing sunset. She’s sipping coffee with

her husband on the porch of the home they've built overlooking
the Tennessee mountains. She walks around her property. She is
carefree. No debt. No stress.

The house isn’t there yet. But Danielle has been seeing it for
years. “You have to really visualize the life that you want,” she
says. When Danielle and Johnny purchased their 45 acres, she
began imagining the home they would someday build there—and
the peace she wanted to feel.

For Danielle, seeing the destination gives you something to
keep moving toward—even when progress takes longer than
you imagined.

It’s been more than three years since her last advancement.
During that time, there were moments when she questioned
whether this was still what she was supposed to be doing. “But
God always reminds me that this is where I'm supposed to be,”
she says.

So she kept going—and kept showing up for her team. “It’s
important to never give up on those who have thrown in with

Consult the Annual Income Statistics on page 58 for typical results.

Keep the Promise to Yourself

you,” Danielle says. “Continue to be a friend and support them in
life. Melaleuca will always be here. I will always be here.”

That patience makes this advancement especially meaningful.
Along with new growth, longtime customers and Marketing
Executives have reengaged. To Danielle, this is a team
advancement—the result of relationships nurtured over years.

That same commitment shapes her daily life. She gets up
early, works out, and builds her Melaleuca business before
homeschooling three of her four children. And she teaches her
team to keep the promises they make to themselves.

“If I say, Tm going to go on a walk at 6:00 a.m., I'm going to go
walk,” Danielle says. “If the alarm goes off and you hit snooze,
you're not keeping that promise to yourself.”

Those small decisions matter. “How you do one thing is how you
do everything,” she tells her team. The discipline built in one part
of life carries over into the others.

Danielle brings the same philosophy to mentoring other
Marketing Executives. “If someone wants to stop working
weekends,” she says, “I ask them, ‘What exactly will your
Saturday off look like? A farmers market? Time with family?
Write out an agenda for your future self.”

Then comes the harder part: continuing toward that picture
when life doesn’t follow your timeline.

Her own picture is getting closer. The land is there. So is the
barndominium they built without a mortgage. Soon the house
will rise too.

And after three years of keeping the promise—to herself and to
the people beside her—she’s still doing the work to reach it. @

LAST MONTH’S
EARNINGS

LIFETIME
EARNINGS

$728,869
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NEW
ADVANCEMENTS

EXECUTIVE

DIRECTORS

Daniel & MaryAnn Domka oo

Dan and MaryAnn Domka are busy updating the home they built 36

years ago. They’re currently installing a whole-house generator for
when the power goes out (which it often does in their rural area).
A new propane furnace is going in as well, ensuring that no matter
what, they’ll stay warm.

They’re also halfway through a major remodel. It’s a project they
know they could not have completed without the Melaleuca repeat
income their business generates month after month. “Before
Melaleuca, we simply didn’t have the income to do what needed to
be done,” MaryAnn says.

Many of their friends are taking a different route: selling their homes
and moving to retirement centers. But the Domkas have been using
Melaleuca products for 20 years—enabling them to live more actively
and have the energy to take care of their home.

“The Peak Performance Total Health Pack alone has made such a
difference for us,” MaryAnn says. “We get out of bed every morning
with energy and purpose. We're constantly setting and reaching
wellness goals. Even if we weren'’t earning an income as Melaleuca
Marketing Executives, we'd still use the Peak Performance Total
Health Pack and all of the other products we love.”
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Products of the Products

MaryAnn calls that being a product of the products. She knows it
shines through whenever she meets someone to share Melaleuca.
But Dan is learning that he can have that effect on others too.

While he and MaryAnn were talking with their heating technician,
the topic of health concerns came up. Dan told the technician about
the Peak Performance Total Health Pack. The technician was so
intrigued that as soon as he could, he asked the Domkas to tell him
more about Melaleuca. Dan soon helped him enroll with the Peak
Performance Total Health Pack.

“Not long after that, our technician brought an assistant with him,"
Dan says. “His assistant had been complaining of low energy. Our
technician was excited. He told his assistant about the Melaleuca
products he had just ordered, and he may already have his

first enrollment!”

“That was Dan’s first enrollment as well,” MaryAnn laughs.

Even as their home goes through changes, the Domkas know they
can always rely on Melaleuca. “We’ve been impressed with Melaleuca
founder Frank VanderSloot’s generosity and care for others’ well-
being,” MaryAnn says. “We’ve had wonderful personal conversations
with senior corporate leaders. Everyone we talk to is so thoughtful
and helpful!”

With Melaleuca, MaryAnn and Dan are building a lifetime of
wellness—and they're happily helping others do the same. @

LAST MONTH’S
EARNINGS

LIFETIME
EARNINGS

$923,633

Consult the Annual Income Statistics on page 58 for typical results.
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AN Thomas & Lauren Gaede <ot caroLia

2 For the Moments That Matter

"
i
i
» : 4
- ; i
\\ a |
e
= /
= Bt

DIRST

“T'll come back and snuggle in a few minutes,” Lauren calls to her
youngest daughter.

At ages 5 and 7, her girls are still young enough to ask for cuddle
time with Mom. For Lauren, those moments mean the world. Her
daughters were the reason she discovered Melaleuca—and, years
later, they became the reason she decided to build a business.

“I had severe preeclampsia with my first daughter,” she explains.
“So when 1 became pregnant again in 2020, my doctor warned
me that I was at elevated risk for experiencing preeclampsia a
second time.”

Lauren began researching ways to support her health. Her search
led to conversations with a neighbor, who happened to be
a Melaleuca customer.

“Because magnesium deficiency is linked to preeclampsia, 1 started
taking Mela-Out® Magnesium,” she says. “From there, I explored
other products Melaleuca had to offer.”

Still, she had no idea that Melaleuca would eventually play a bigger
role in her family’s story.

Consult the Annual Income Statistics on page 58 for typical results.

By 2023, life looked good on paper. Thomas, Lauren’s husband, had
a successful career and earned well into six figures. But rising

expenses and heavy debts were weighing on the family.

“Then I noticed the person who had enrolled me as a Melaleuca
Member,” she says. “1 saw her actually enjoying the life 1 was aspiring
to have. At the time, we couldn’t even afford Chick-fil-A.”

Lauren messaged her asking, What are you doing? I'm so tired of
struggling all the time.

The answer was Melaleuca’s referral opportunity.

“l was already using the products, so it made sense to start sharing
them and helping others open their own accounts,” she says.

Within eight months, Lauren reached Senior Director. The extra
income gave her family something they hadn’t anticipated: choices.

Today, Lauren leads her team with the knowledge that others are
standing where she once stood: worrying about bills, saying no to
their children, and wondering if life will always feel this hard.

“My goal is to help struggling families understand that, with
Melaleuca, a better life is possible,” she says.

For Lauren, that better life is measured not only in financial freedom
or the experiences she can now give her daughters but also in the
moments money can’t buy.

So when a little voice calls for Mom, she can step away and keep

her promise.

A few more minutes to snuggle. @

LAST MONTH’S
EARNINGS

$18,636

LIFETIME
EARNINGS

$311,653
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NEW
ADVANCEMENTS

DIRECTORS

AN Paul & Allison Thomsen «ansas

The nearest Walmart was an hour away. Loading five children

into the car and driving across the prairies of Kansas just to
restock on everyday items was a chore that Allison was more
than willing to give up when she first heard about Melaleuca
in 2018.

“The heart of the decision was purely out of convenience,”
Allison says. “1 was gaining interest in healthier products for my
family, but the idea of reading every label was overwhelming. 1
loved knowing I could shop at a single, trusted store that did all
the research for me. Melaleuca was my easy button.”

For nearly seven years, that was the extent of Allison’s
relationship with Melaleuca.

At the time, Allison was a hairstylist who owned her own salon.
She enjoyed the work and helping others feel their best, but
she learned that being your own boss doesn’t always mean
owning your time. As her children grew, so did the demands
on her calendar. Clients wanted evenings and weekends—the
same hours increasingly claimed by practices, games, and
school activities.
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The Seven-Year Customer

“l could set my own hours, but only to a certain extent,” she says.

Eventually, Allison stepped away from regular salon work and
began earning income through a cosmetics company she had
incorporated into her beauty business. She appreciated the
flexibility, but when the company suddenly changed its model,
the team she had built was dismantled, and a significant portion
of her income dried up overnight.

Allison’s mentor, National Director Abby Tormondson, saw what
was happening and sent Allison a message: Had she ever looked
at Melaleuca’s Compensation Plan?

She hadn't.

Seven years after becoming a shopper, Allison finally looked at
Melaleuca as something more. Within weeks, she told Abby,
“Okay, tell me what I need to do.”

Today, as a new Executive Director, Allison has discovered a
different measure of flexibility. She can take the kids to school,
make the ball games, or answer when her husband needs help
moving equipment during hay season on their Kansas farm.
She builds her business around her life instead of the other
way around.

That flexibility has also given the family more options. With
one daughter beginning college and four children still at home,
Allison says they can give a “quicker yes” to opportunities that
once required more planning and saving.

Seven years ago, Melaleuca made shopping easier. Allison never
imagined it would one day make it easier to say yes to everything
else that mattered. ®

LAST MONTH’S
EARNINGS

LIFETIME
EARNINGS

$203,211

Consult the Annual Income Statistics on page 58 for typical results.



THEWORLD IS DISGOVERING
WHAT YOUALREADY KNOW!

Nothing we do is to seek accolades.
But lately the recognition keeps rolling
in—award after award. Consumers are
confirming what Melaleuca Members

have known all along.

USA Today recently placed Melaleuca
on its list of the top 500 “Most Trusted
Brands” and also the top 500 of

“America’s Best Stores.”

Forbes

AMERICA’S

BEST BRANDS
FOR VALUE

QUALITY FOR THE PRICE

POWERED BY hundredx

Forbes

THE BEST
EMPLOYERS
FOR WOMEN

POWERED BY STATISTA

W Scan to read
ot '% the Forbes article.

Forbes and U.S. News & World Report
recently named Melaleuca as one of the
best employers in America, and Time
recently named Melaleuca as one of

America’s best private companies.

In each case, these media companies
hired a reputable research firm to
determine the results. Melaleuca is being

discovered! Here’s a list of recent awards

by national media:
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BUSINESS BUILDING

Recalibrate
Your Calendar

Back-to-school season is the perfect time to reset your habits,
refocus your goals, and create even greater momentum.

There is something about back-to-school
season that makes life feel different.

The pace changes. The house sounds
different. Morning routines return.
Bedtimes matter again. Calendars fill
with practices, games, parent meetings,
homework deadlines, school events,
and all the little details that somehow
seem to multiply between August

and December.

As schedules shift and routines settle
into place, this is the perfect time to

take a fresh look at your calendar and ask
an honest question:

Is my schedule moving me closer
to my goals?

The final months of the year are a chance

to finish strong and step into the new year
with momentum instead of regret. And with
what remains of 2026, that matters now
more than ever.
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What’s On Your Calendar?

Your calendar is not just a place to record
appointments. 1t reflects your priorities.
1t shows what you have protected, what
you have postponed, and what you have
allowed to compete for your time.

Back-to-school season gives you a natural
opportunity to study that reflection.

The purpose of recalibrating your
calendar is not to make life busier. It

is to make life more intentional. It can
help you identify the best times to build
your business and protect those times
with the same seriousness you give to
work meetings, school pickups, practices,
appointments, and family commitments.

Start with What Has Changed

Before you can create a better calendar,
you first need to understand your
current season.

There is no universal calendar that
works for every Marketing Executive.
There is only the calendar that works for
you—and the discipline to use it well.
Start by writing down what has changed.
Ask yourself:

What time do 1 wake up now?

-
'

When are the house and schedule
most predictable?

When am 1 most alert and focused?
Which evenings are already committed?
When do 1 tend to waste time?

Which tasks deserve more time?

When can 1 consistently give Melaleuca
my best attention?

This is not about finding hours and
hours of extra time. It’s about finding the
right time.

Fifteen focused minutes can move your
business forward. Thirty protected
minutes can lead to a meaningful
follow-up. One scheduled presentation
can change someone’s life. One
consistent habit repeated daily can create
momentum that a scattered schedule

never will.

Revisit Your Why

At its heart, your calendar is about
motivation. Before you start blocking
time, pause and remember why you are
building a Melaleuca business in the first

BUSINESS BUILDING

place. Your why matters because your
calendar will be tested.

There will be days when you do not

feel like making the call. Days when the
follow-up feels inconvenient. Days when
the laundry, the school forms, the errands,
and the notifications all seem louder than
your goals.

That is when your why has to speak
louder than your excuses.

If your why no longer moves you
emotionally, then something has changed.
Refine your why. Make it more specific.
Make it visible. Write it on a card. Put it
near your computer. Add it to the top of
your planner. Share it with your enroller
or support team.

A strong why turns scheduled time into
sacred time.

It reminds you that those 30 minutes
that look like sending messages or setting
appointments are really for building the
future you said you wanted.

Put the Vital Behaviors First

A busy calendar can make everything feel
important, but not every activity carries
the same weight.

Checking messages may be necessary.
Watching trainings may be valuable. But
if you are not consistently engaging in
the first three Critical Business-Building
Activities, your business will struggle to
grow. Back-to-school season is the perfect
time to put first things first.

Look at your calendar for the week ahead
and schedule activities before the week
starts. The more specific the activity, the
more likely you are to complete it.

And remember: 1t’s all about consistency.
Your business is built through simple
activities repeated over time. That is

how momentum is built.

CONTINUED »
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BUSINESS BUILDING

Create Business Hours
That Fit Your Life

One of the greatest benefits of a

Melaleuca business is flexibility, but
flexibility without structure can lead
to inconsistency.

That is why setting personal business
hours is so powerful. You don'’t need to
work the same hours as anyone else.
You simply need to decide when you are
working and then honor that decision.

Maybe your business hours are Monday
through Friday from 9:00 to 9:30 a.m.
after school drop-off. Maybe they are
Tuesday and Thursday evenings from
8:00 to 9:00 after kids are in bed. Maybe
they are three lunch breaks a week.

Once you choose your business hours,
protect them. Let your family know. Let
your support team know. The Grow app
helps you keep your contact list, notes,
and follow-up reminders all in one place,
so you won't waste your best minutes
deciding what to do.

Plan Around the Season
Before It Plans for You

Fall has a way of speeding up. Look ahead
now. Mark the major events on your
calendar. School breaks. Holidays. Travel.

Big work deadlines. Family commitments.

Melaleuca events. Anything that will
affect your time or energy. Then build
your business plan around reality.
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If you know Thanksgiving week will be
busy, schedule more conversations earlier
in the month. If evenings are full during
sports season, use mornings or lunch
breaks. If weekends are unpredictable,
protect weekday time. If your family
needs you during certain hours, stop
pretending those are good business hours.

A realistic plan is stronger than an
idealized one. The goal is to anticipate the
season so you can keep moving even when
life gets full.

Rebuild Your Contact List
with Fresh Eyes

A new season brings new conversations.

Back to school naturally reconnects
people. You see other parents, teachers,
neighbors, coaches, coworkers, friends,
and families you may not have seen much
during the summer. You hear people

talk about schedules, budgets, stress,
health goals, school lunches, sports
nutrition, cleaning routines, immune
support, sleep, energy, and the cost of
everyday essentials.

As you recalibrate your calendar,
recalibrate your contact list too.

N

Set a weekly time to add names. Think
through your fall routines and ask:

Who do 1 see more often during the
school year?

Who has asked about saving money or
finding better products?

Who is focused on health, fitness,
nutrition, or wellness?

Who is looking for more flexibility or
additional income?

Who recently moved, changed jobs, had
a baby, sent kids to school, or entered
a new season of life?

Who loves sharing good products
with friends?

Your contact list should be a living
document. It grows as you live, listen,
serve, and pay attention.

Celebrate Progress
Along the Way

If you wait until you reach the final goal
to celebrate, you may miss dozens of
smaller victories that deserve recognition.

Celebrate the first week you keep your

business hours. Celebrate the first new




Melaleuca Overview on the calendar.

Celebrate adding 25 names to your contact
list. Celebrate the approach you were
nervous to make. Celebrate the customer
who tries a new product. Celebrate the
teammate who takes one step forward.

Celebration is fuel. It helps you notice
progress. It strengthens belief. 1t makes
the work feel meaningful. And in the final
months of the year, encouragement can
make all the difference.

Finish the Year on Purpose

Back-to-school season is more than
areturn to routine. It is a reminder that
small habits shape big outcomes. You do
not need a perfect plan to finish the year
strong. You just need a clear goal and a few
protected blocks of time.

Now more than ever, people are looking for
better ways to care for their homes, their
health, their families, and their futures.
Now more than ever, they need someone
willing to share what Melaleuca can do.
Now more than ever, your goals deserve
space on your calendar. @

BUSINESS BUILDING

Your Recalibrated Calendar Checklist

Use the questions below to create a simple plan for the
rest of the year. For best results, complete them with your
spouse, enroller, accountability partner, or support team.

1.What has changed
in my schedule since
school started?

List the new routines,
commitments, and
responsibilities that
affect your time.

2.When are my best
business-building windows?

Identify the times when you
are most likely to be focused,
available, and consistent.

3.What are my two or three
most important goals before
the end of the year?

Make them clear, realistic,
and measurable.

4.What vital behaviors will
help me reach those goals?

List the daily or weekly
actions that matter most:
adding names, contacting,
presenting, following

up, enrolling, and
supporting others.

5.Which distractions or
busy weeks do | need
to plan around?

Look ahead now so
commitments do not
surprise you.

6.Who will hold
me accountable?

Choose someone who
will encourage you,
challenge you, and help
you stay consistent.

7.How will |
celebrate progress?

Decide how you and
your team will recognize
milestones, effort, and
wins along the way.
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Live Every Day
at Your Peak!

You want to feel your best
no matter what life throws at you.

But even a healthy, conscientious diet can leave you
with gaps in your daily nutrition. In two packets a
day, the Peak Performance Total Health Pack provides
comprehensive nutrition to help fill those gaps. You get
the full power of the clinically proven Core 6 supplements,
plus seven more specialized supplements to support
vital systems throughout your body. Even as the seasons
change, the Peak Performance Total Health Pack can help
you chart a steady course toward your wellness goals—
and live every day at your peak.*




BUSINESS BUILDING

Melaleuca Products: Designe
to Expand Your Contact List!

32
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As National Director 9 Brittney McLaughlin says,
your community is your contact list! Each name
you add represents a person with whom you've
made an authentic connection—who loves
something you love, who understands a challenge
you face, and who wants to thrive and grow just

like you do.

Your contact list is as powerful a tool as it is
precisely because you've filled it with people

you have lots to share with. When Melaleuca
presents you with a solution to a problem or even
when you simply get excited about a product or
service that Melaleuca offers and want to share

it, the community in your contact list is who will
naturally come to mind. There is always someone
you know who would love what you've found just
as much as you do!

If you're consistently learning about and trying
new products yourself, you'll have no trouble
adding to your contact list and maximizing its

power as a business-building tool.



Let the Products Create
the Opportunities

Let’s focus on what Melaleuca offers
to every Member—and why so many
people enroll as new Melaleuca Members

every day.

People find out about Melaleuca through
word of mouth. We don’t advertise in
national publications or have our products
on the shelves of big chain stores. The only
way a person can learn about Melaleuca is
from someone else sharing with them what
it offers—and relating with it on a personal
level. That way, prospective customers feel
like they’re part of a community even
before they choose to enroll.

As a Marketing Executive or simply

a satisfied Melaleuca customer, you've

got so much to share. It starts with our
product store, which features more than
400 products and services that people use
and benefit from every day. Having all of
these offerings at their fingertips is why our
customers enroll and continue to shop with
Melaleuca month after month.

Build on Our
Limited-Time Products!

Melaleuca regularly introduces new
products. Each new product offers
a range of benefits and solutions for
greater wellness.

That’s not all we introduce, however. Have
you noticed that, practically every month,
there are new limited-time flavors, scents,
and colors to try? We know our customers
love having more choices that capture
current trends and bring out the best of
the coming season!

But there’s another reason we bring these
limited-time offerings to the store. These
new selections give you more opportunities
to make new connections with those in
your community who are looking for

the wellness benefits, convenience, and

affordability that are hallmarks of
a Melaleuca Membership.

So every time Melaleuca announces a
limited-time product promotion in any
category of products, pay attention! Think
about who might love this product. Your
friends and acquaintances won’t know
about this new product unless you share

it with them. You've got an exclusive
opportunity to identify someone on your

contact list who would love this product.

Then let them know about it—why you love

it and why you think they will too.

Here are a few reasons why Melaleuca’s
limited-time specials are a great tool
for growing and getting the most out
of your contact list.

1. You're excited about the products
yourself! You know you’ll enjoy
and benefit from them, and that
makes it simple and natural to
share them with others.

2. The new selections are timed just
right to capture what everyone
loves most about the upcoming
season. That makes it easy to
start conversations!

3. The limited-time nature of the
offerings prompts prospective
customers to enroll soon so they
won’t miss out. When they discover
the quality of these products,
they’ll want to explore the breadth
and depth of our entire wellness
product store.

Remember—your community is your
contact list! When you keep the names
of people you've connected with, you'll
naturally find opportunities to share
Melaleuca with them. And Melaleuca
will always have products to try, get
excited about, and share! @

BUSINESS BUILDING

Just in Time for Fall!

During the Fall Broadcast

on September 1, 2020,
Melaleuca announced two
pumpkin-themed limited-time
offerings! Who on your contact
list loves everything pumpkin?

Pumpkin Spice Proflex Protein
Shakes give you rich, creamy
whey protein that tastes just as
decadent as a festive fall dessert
but with far fewer calories and
no added sugar—and 20 grams
of high-quality whey protein

in every serving!

And Hello Pumpkin Sei Bella®
Hydrating Lip Oil uses a blend
of plant-based oils, powerful
antioxidants, and hydrating
hyaluronic acid to deeply
nourish and soften lips

while drenching them in

a tint of color for an
ultraluminous—yet

natural —effect!
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seipbella

WELLNESS INSPIRED BEAUTY

Healthy Hair

Daily styling hasn’t always been good for preserving
the strength and shine of your strands.

That’s because Sei Bella® has reimagined its hair
collection with four new and reformulated styling
aids featuring our Restore 7 Complex™! Also found
in our salon-quality shampoos and conditioners, this
proprietary technology provides seven unique
benefits designed to support healthier-looking,
healthier-feeling hair every day of the week.

Monday through Sunday,
style with confidence.

Healthy hair is about more than a great
shampoo and conditioner. Every day brings
something different—whether you’re
smoothing, curling, straightening, adding
volume, or simply pulling your hair into

a ponytaill Make sure you support your
strands through all these shifts in style with
the seven powerful benefits found in our
Restore 7 Complex:

seibella
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NEW AND IMPROVED! Sei Bella Styling Aids
now feature our Restore 7 Complex.

Defining Gel

Define your best looks with flexible, medium hold that lasts
all day! This fast-drying gel helps create defined styles, tames
frizz, and delivers shine without crunch, flakes, or sticky
residue—with a soft vanilla scent that leaves hair smelling as
good as it looks.

. Restore 7 Complex ==

DEFINITION MEDIUM
HOLD

Soft Hold Styling Cream

Enhance waves and curls with lightweight moisture, soft hold,
and lasting frizz control. Infused with a delicate vanilla scent,
this multitasking styling cream boosts shine while leaving hair
irresistibly soft and naturally smoothed.

- Restore 7 Complex ==

SOFT HOLD

Hair Oil

This spray-in hair oil treatment smooths frizz and boosts glossy
shine for hair that looks polished and feels incredibly soft!
Infused with natural oils such as argan oil, coconut oil, jojoba ail,
and avocado oil, it helps protect strands from dehydration while
delivering deep, restorative nourishment to every inch.

Restore 7 Complex ==

LIGHTWEIGHT NOURISHES

Multibenefit Treatment

This powerful treatment contains countless benefits for all
hair types! Think of it as a multitasking serum for your hair. It
strengthens, smooths, nourishes, detangles, and protects hair
from heat while adding brilliant shine—and to top it all off, this
formula finishes with a luxurious vanilla scent. Your hair won’t
be able to get enough!

Restore 7 Complex ==

. HEAT NOURISHES
PROTECTION




PRODUCT TRAINING

How Kevin and
Stephanie Merriweather

Enhanced

Their Lives
with Melaleuca

“Stephanie and | are reaching our
goals in our 50s thanks to products

that support our active daily lifestyles.”

—Executive Director 6 Kevin Merriweather

Kevin Merriweather already had wellness
goals. He had set them years before he was
introduced to Melaleuca—goals that kept
health and wellness front and center in

his daily life. “ lived a very active lifestyle,”
he says. “1 worked out at the gym. 1 ran. 1
walked. And I was always looking for an edge
when it came to the supplements I took.”

Seeking results, he devoted considerable
effort to finding products that would help
him stay active as he aged. He even joined
fitness-oriented MLM companies to have
access to their products. He experienced
some positive results—but he was never fully
satisfied. The optimal wellness he aspired to
always felt just out of reach.

That’s why, when the Merriweathers were
introduced to Melaleuca, they quickly
recognized what they had found. Here,
finally, was a company that developed and
manufactured its own products in the

US. These products were based on sound
scientific research and offered exceptional
quality at reasonable prices.
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For Kevin, the hassle of searching through
thousands of products from hundreds of
companies for the products he wanted was
over. Melaleuca offered all the products he
was looking for in a single online store and
delivered them right to his front door! True
to its mission, Melaleuca greatly enhanced
his and Stephanie’s lives with all the tools
they needed to make consistent progress
toward their wellness goals.

“For nine years now, our family has lived

a life of elevated wellness,” Kevin says.
“Stephanie and 1 are reaching our goals in
our 50s thanks to products that support our
active daily lifestyles.”

Kevin is a true product of the products. He
has found that simply using the products
naturally leads to opportunities to share
Melaleuca. “I've been enjoying pickleball

for a while now,” Kevin says. “For an
almost-53-year-old, it’s a great way to stay
active! Recently, after a game, | was pouring
Sustain® Active Electrolyte Hydration into

my water bottle and a friend of mine asked

me what it was. 1 told him about Sustain

and promised him I'd text him a link to

more information.

“Well, I went home and forgot to send him
that link. But my friend was determined.

A few days later, he texted me wondering
where that link was! He was really excited
about trying those products—just from
seeing me use them! Of course, | sent that
link right over, and my friend soon enrolled
with Melaleuca.”

Over the years, the Merriweathers have tried
many products as they sought complete
solutions to their wellness needs. But only
when they found Melaleuca did they feel like
they had products they could use—and talk
about—with confidence. And that means
everything for their wellness! @



PRODUCT TRAINING

Products That

Changed the Game

for the Merriweathers

PEAK PERFORMANCE

TOTAL HEALTH PACK

Kevin and Stephanie both felt the
results right away when they began
taking the Peak Performance Total
Health Pack.* They’ve taken it
consistently twice a day ever since!

FIBERWISE®
Stephanie takes FiberWise consistently—
and so does her dad! Both of them rely

on the daily digestive health support that
FiberWise provides.*

aUSTAIN {

ACTIVE ELECTROLYTE #-x

HYDRATION an
SUSTAIN ACTIVE
ELECTROLYTE HYDRATION

Kevin depends on Sustain’s 4-in-1
electrolyte complex to rehydrate
and stay energized in the middle
of an intense pickleball match—or
any other exercise.”

PRI

A, PROTEIN
3 4 =BARS

PROFLEX PRO PROTEIN BARS
The Merriweathers keep plenty of these
bars on hand. Their twin boys and
Kevin can’t get enough of them! They
not only provide high-quality protein
but they also taste great!

FLORIFY® DAILY PROBIOTIC

To get the gut health support he wants
all day long, Kevin makes sure that the
important probiotics in Florify are part of his

morning routine.*

These products are not intended to diagnose, treat, cure, or prevent any disease.

[* These statements have not been evaluated by the Food and Drug Administration. ]
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PRESIDENT’S

As a President’s Club 2027 earner, you'll journey
to Kenya's Masai Mara—a place where wild beauty
stretches to every horizon, ancient culture lives
close to the land, and every moment feels charged
with wonder.

You'll witness the Masai Mara reveal its greatest treasures.
Set out in open safari vehicles across untamed terrain,
where Africa’s most legendary creatures roam in their
natural world. Rise before dawn for a hot air balloon
journey, floating silently above one of earth’s most
extraordinary wildlife spectacles as the savanna comes
alive beneath you. Savor exceptional cuisine—from
flame-grilled delicacies to authentic African feasts served
under open skies. Connect with the Maasai people and
encounter a culture as enduring and powerful as the land
itself. And through it all, witness unforgettable scenes of
raw beauty, breathtaking power, and quiet tenderness
that will stay with you for a lifetime.

This exclusive President’s Club experience blends
adventure, elegance, culture, and awe—creating
memories as vast, vivid, and unforgettable as the
African horizon.

President’s Club: Reserved for Those Who Keep Going

President’s Club honors the leaders who choose faith over
fear, action over hesitation, and purpose over comfort.

It is a reflection of consistency, courage, and a willingness
to keep building when others would settle. Those who
earn it prove that extraordinary experiences are reserved
for those who dare to pursue them.
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ECONOMY & CULTURE

GET INTO YOUR
FINANCIAL
COMFORT ZONE

[Z] RecepT

Today's economy has made
one thing clear: Almost
everyone has a "number'"—
the amount of additional
income they need to feel
financially secure every
month. The exciting part
is discovering that with
Melaleuca, your number

may be more achievable

than you think!
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ECONOMY & CULTURE

If it seems like everyone is looking for extra
income these days, you're not imagining it. The
Monster.com 2026 Cost of Living Report found
that 93% of workers say their pay isn’t keeping
up with today’s cost of living, and 85% say
they’ve dipped into savings to make ends meet.

If you asked 10 people, “How much money
would allow you to feel financially secure?”
you'd probably get 10 different answers. One
person might need an extra $200 a month to
stop relying on credit cards. Another is looking
for $1,000 to build up their savings and take a
vacation. Someone else may dream of replacing
a full-time income altogether.

Recent surveys consistently show that most
people—even those earning solid incomes—
don'’t feel financially secure. Rising prices,
housing costs, insurance premiums, child care,
and unexpected expenses have left millions

of families feeling like they’re running faster
just to stay in place. That’s why it’s no longer
unusual for individuals at all income levels to
drive for a rideshare company, sell products
online, freelance after work, or start a small
business from home. In fact, having multiple
streams of income has become the new normal
for millions of households.

The goal isn’t simply ‘\
making more money. It’s

creating more choices,
more breathing room,
and more peace of mind.
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QUIZ: WHAT'S YOUR
COMFORT NUMBER?

1. If you suddenly had extra income
every month, what would you do first?

A.

Pay off debt.
Build an emergency fund.
Save for travel, college, or retirement.

Work fewer hours.

2. Which statement sounds most like you today?

A.

| worry when unexpected bills come up.
| feel like I'm earning enough—Dbut just barely.
| want more freedom, not just more income.

I’'m ready to build something bigger for my
family’s future.

3. How much additional monthly income
would make a meaningful difference?

A.

$250-$500
$500-$1,000
$1,000-$3,000

More than $3,000

4. What would having that
extra income really give you?

A.

0

Less financial stress.
More flexibility.
More opportunities.

More freedom.

Consult the Annual Income Statistics on page 58 for typical results.



6 Ways Melaleuca Can Help
You Find the Extra Income

That Fits Your Life

Now that you’ve taken the quiz and discovered your number, it’s time to put it into action! For decades,
thousands of Melaleuca Members have built additional income simply by sharing products they already use
and love. A Director 3 business can help you earn about $900 extra each month, a Senior Director business
can help you earn about $5,300 extra each month, and a life-changing Executive Director business can
help you earn about $15,088 extra each month. The important thing is finding an opportunity that meets

your current number needs. Here’s why Melaleuca works:

Melaleuca builds around purchases your
friends and family are already making.

Unlike many businesses that rely on discretionary
spending, Melaleuca centers on everyday household
essentials: cleaning products, nutrition, beauty, personal
care, and more! The idea is that your friends and

family members are already buying these types of items
somewhere, so Melaleuca Members who genuinely love
and appreciate the products can recommend them as part
of their normal conversations.

Instead of asking people to buy something extra, the
conversation is often about where they choose to buy
products they already use.

Melaleuca doesn’t require trading every
hour for another dollar.
Many side businesses work like this:

e Drive more > earn more.
o Deliver more > earn more.
o Work another shift > earn more.

But when you stop working, the income generally stops.
Melaleuca’s business model is different! We're designed
around building a loyal customer base over time, so while
building repeat income still requires consistent effort, many
Melaleuca Members appreciate the possibility of getting
monthly checks that aren’t tied solely to hourly labor.

If someone is already working 40-50 hours a week, that’s
an exceptionally attractive concept.

Melaleuca can fit around a busy life.

Parents, teachers, health care workers, retirees, and full-
time employees often aren’t looking for another rigid
schedule. The flexibility of building a Melaleuca business
by connecting with others and sharing products when it
fits your schedule is one reason it appeals to those with
demanding lives.

ECONOMY & CULTURE

People naturally share products they love.

One of Melaleuca’s biggest strengths is that our Members
are avid product users. Chances are that you're already
recommending restaurants, movies, skin care products,
supplements, or household cleaners to friends and family
every week.

It’s only natural that when you starting using (and loving)
Melaleuca products, you'll want to talk about them! The
difference is that sharing Melaleuca with others can pay
big dividends.

It’s as natural as saying, “You've got to try Renew Lotion!”

Success is scalable.

The great thing about building a Melaleuca business is that
success looks different for everyone. Not everyone wants
or needs six figures (although with enough dedication, that
number is possible at Melaleuca), so the ability to build
enough to cover an extra $300 in groceries or $2,000 for
child care is appealing for people from all walks of life—
and all income levels.

Hope for a brighter future.
People don’t usually wake up saying, “l need another
income stream.” They wake up saying:

“l don’t want to worry about bills.”
“I'd love to take my kids on vacation.”
“I wish I had more options.”

“I'd like to retire someday.”

The additional income provided by your Melaleuca business
is simply the vehicle that helps make those goals possible! @

Ask yourself this: How

would achieving your
number impact your
Life for the better?
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Let U s I n t ro d u Ce Hair is something that everyone’s body produces.

Y t Y Your hair can make up a big part of your
O u O O u r appearance. It’s the subject of countless pop

culture trends. It’s central to fashion. It helps

define your style. But your body doesn’t just
produce it for show. Your hair plays many
different, important roles all over your body.
Let’s take a look at what it’s made of and
what it does for you.

Parts of Hair

A hair follicle anchors each hair into the
skin. The hair bulb forms the base of the
hair follicle. In the hair bulb, living cells
divide and grow to build the hair shaft.

Hair structure can be divided into
three distinct parts:

1 Medulla: This is the innermost layer
of the hair shaft, composed of an
amorphous, soft, oily substance.

2 Cortex: This is the main component
of the hair, containing long keratin
chains that add elasticity, suppleness,
and resistance to the hair. The cells
of the cortex are joined together by
an intercellular cement rich in lipids
and proteins.

3 Cuticle: This is the hair’s thin protective
outer layer that contains the nourishing
portion essential to hair growth.

About 95% of hair is made up of
a tough protein called keratin.

Keratin is synthesized by keratinocytes and is insoluble in water,
enabling impermeability and protection for the hair.
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What Impacts the
( { Health of Your Hair?
AACA Your hair’s health
can be impacted by internal
factors like genetics, diet, and
supplementation, as well as
diseases and health conditions.
External factors like cosmetic
alterations, bleaching and hair
coloring, sun damage, and
pollution can also impact your
hair’s health, along with inferior
hair products, brushing, blow-
drying, and heat styling.

You have hair on every inch of your
body EXCEPT your lips, palms,
nipples, and the soles of your feet.




How Your Hair Suppo

Cleanse Your Overall Health
’ 1 Eyes Your eyelashes and eyebrows ¢

Condltlon, and a barrier for dust and debris to help p
damage to your vision and protect ag
protect!
2 Skin Hair helps to support your skin
Support the health of your hair by PR EES your immune system’s first line of defi

cleansing and conditioning the skin from regulates your body temperature and
which your hair grows. The health of your you from environmental threats.

skin directly affects your hair and vice versa. ’ 2 Brain Your hair helps to support you
Be sure you are also applying products ‘%g‘, regulating your head temperature an
i~

that provide protection against by your scalp from harsh external expos
breakage, UV radiation, and
thermal damage. 4 Immunity Hair follicles are home to

cells and beneficial bacteria. This is cr
regulate a healthy microbiome, whic
protect the body from external patho

@

Going Gray?
The color of hair that a follicle produces is set by your
DNA, whether that be brown, black, red, or blonde. You can
artificially change your hair color by dyeing or bleaching, but
your natural color will never change. As you age, however,
your hair follicles produce less color, so when your hair
goes through its natural cycle of regeneration, it has less
and less of your natural color and gradually turns gray.

Extra Nutrition for Hair

As healthy as you think you may be, receiving enough nutrients
through your diet isn’t easy, especially nutrients that support the overall
health of your hair. Here are some key nutrients to include:

e Biotin is crucial in cellular metabolism and plays a vital role in
producing keratin—the structural protein of hair. The word
“biotin” comes from a Greek root meaning “life” or “sustenance.”

* Type | Collagen gives your body the building blocks to make hair-
producing proteins and support an overall healthy hair structure.

wellness focus

HAIR

support because it scavenges free radicals caused by environmental

e Vitamin A is a powerful antioxidant that is essential for hair health <
factors to help your hair retain elastin and collagen.
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END THE YEAR
HEALTHIER THAN

FIT
FAL

WEIGHT LOSS CHALLENGE » 2026

Runs October 5-November 16

L

*No purchase necessary: A purchase will not increase an entrant’s
chance of winning. The Fit For Fall challenge is open to legal
residents of the United States or Canada (excluding residents
of Quebec and the Virgin Islands). Must be 18 or older to win.
The Fit for Fall Challenge is sponsored by Melaleuca, Inc. Visit
Facebook.com/groups/r3weightloss for official rules and details.




Chances are that either you or someone you
know made a resolution this year to lose weight
and get healthier. There’s still time to make

this your healthiest year yet with the R3 Fit for
Fall Challenge. You’ll learn the art of weight loss
without counting calories, weighing food, or
eliminating food groups. Simply follow the R3
Yes and No Lists of foods to eat.

Join the R3 Fit for Fall Challenge and get:

* LIVE EXERCISE AND COACHING

* RECIPES, MEAL PREP, AND PLANNING SESSIONS
* POP-UP CONTESTS WITH HUNDREDS OF PRIZES
* AN ENTIRE COMMUNITY CHEERING YOU ON

Open to Melaleuca Members and Non-Members
alike, the R3 Fit for Fall Challenge is a great way to
share Melaleuca’s wellness lifestyle and the power
of Melaleuca products with your friends. Must be 18
or older to win prizes.’

Register now at Eventbrite.com for $10




“CAR BONUS

LET MELALEUCA PAY FOR YOUR CAR

Grow your business to Senior Director, then select your new vehicle and
apply for Melaleuca’s Car Bonus program! Active leaders receive the
following monthly Car Bonus for qualifying vehicles at these statuses:

Senior Executive National Corporate Presidential
Director Director Director Director Director

For the Baslers, the Car Bonus isn’t about upgrading to something
flashy. It’s about making a smart, practical investment in their
family’s future.

After Emily’s van was paid off, they purchased a larger truck that could
handle their camper—a necessity for a family that loves exploring
Missouri’s state parks with three energetic boys. “We camp as often as
we can,” Emily says. “The boys love it and need room to run.”

Rather than using the Car Bonus to simply cover the monthly
payment, the Baslers apply the additional $500 directly toward the
loan principal. “We make our regular payment,” she explains. “Then
we put the Car Bonus on top of it so we can pay the truck off faster.”

She encourages other Marketing Executives to see the Car Bonus as
a flexible financial tool. “You don’t have to go buy a brand-new car,”
Emily says. “If you already have a qualifying vehicle, you can use the

Senior Directors 3 Zachary & Emily Basler MO
2023 Chevrolet Silverado

Car Bonus toward it. For us, it's about thinking long term.” @
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THOUSANDS of CARS

MILLIONS of SMILES
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Seibello

WELLMESS INSPIRED

PURPLE SHAMPOO

: HAMPOOING VIOLET
BRP CHAMPU MORADOD

s TREATMENT & 1
A .

seibella

WELLNESS INSPIRED BEAUTY

Shareable Insights:

Our targeted hair care formulas have been
developed for multiple hair types and the
varying needs of our diverse range of customers.

Each product is formulated with scientifically
researched ingredients proven to work, whether
your hair is curly, straight, or damaged.

Olive Fruit & Aimond Protein Strength—
This shampoo and conditioner duo prevents
breakage and fortifies the hair shafts of anyone
who has dry, brittle, or damaged strands.

Argan Oil & Coconut Moisture Smooth—This
shampoo and conditioner pair deeply hydrates
while smoothing strands and fighting frizz.

Rice & Amaranth Full Volume—This shampoo
and conditioner team supports hair volume

by up to 44% while nourishing roots and
improving shine.

Purple Shampoo—This sulfate-free shampoo
illuminates by neutralizing brassy tones to
enhance natural and colored white, gray, and
blonde hair.

Sei Bella Shampoos
& Conditioners

Plus, all Sei Bella Shampoos and Conditioners
feature our Restore 7 Complex™—Melaleuca’s
proprietary blend of plant-based and
scientifically developed ingredients that
provide seven unique benefits for the

hair. Share these unique benefits with

your customers:

1l
2.

. Color safe

Aids in restoring and maintaining shine

Aids in protecting against
environmental stressors

. Aids in restoring and maintaining

hair strength

. Reduces frizz

. Aids in restoring and

maintaining moisture

. Detangling technology provides a

smoother texture and makes hair easier
to comb through



The first generation raised
on everything at once—and
how that has shaped them.




g
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WELLNESS INSIDER

Boost your wellness IQ with eye-opening data
and in-depth explanations. Learn practical
strategies to enhance specific aspects of your
wellness journey—and become a trusted guide

for those you’re helping along the way.

You probably know one.

The 24-year-old with the water bottle the size of a fire
extinguisher. The one who splurges on the product in
the recycled packaging, even when they can’t afford
it. The one dropping half a paycheck on wrinkle serum
a decade before the wrinkles.

They’re part of Generation Z—born roughly between
1997 and 2012, which makes the oldest of them
about 29 and the youngest still working out a locker
combination. There are around 70 million of them in
the United States alone. They already outnumber the
baby boomers in the workforce, and by 2030 they’ll
make up close to a third of it. In other words, they
aren’t the future anymore—they’re the new coworker,
the new customer, the new neighbor.

Generation Z—born
roughly between

CONTINUED »
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TOTAL WELLNESS

And they're unlike any generation before
them for a singular reason: They're the
first to grow up with the whole world

in their pocket. Every fact, every trend,
every stranger, every crisis—all of it one
thumb-swipe away, from the time they
were old enough to hold a phone. Then
a pandemic arrived in their formative
years and sharpened their focus on
mental health, fitness, and preventive
care. Together, those forces have shaped
almost everything else about them. They
made Gen Z informed and overwhelmed,
idealistic and anxious, careful with their
health and uneasy about their future,
sometimes in the very same breath.

They’re worth understanding. Here’s a
closer look.

THE GEN Z BLUEPRINT
THEY DREAM BIG

AND BRACE FOR LESS

Ask a Gen Zer what they want and you'll
hear big, hopeful answers—meaningful
work, a life with purpose, a better world.
Ask what they expect, and the tone changes.
This is a generation that dreams of career
fulfillment while quietly assuming they may
never own a home or retire comfortably.

They came of age watching one upheaval
after another—a financial crisis, a
pandemic that scrambled their schooling,
a steady drumbeat of climate worry—and
they drew the conclusion (reasonable or

Roughly three
out ol four

say they try to buy from

companies they consider ethical

not) that the future is not to be counted
on. So they’re idealists who have already
braced for disappointment. That mix of

52 SsepTEMBER 2026 | MELALEUCA.COM/LIA

hope and wariness is the key to almost
everything else about them. They reach
high and plan for the fall at the same time.

THEY PUT THEIR MONEY
WHERE THEIR VALUES ARE

Gen Z buys on belief. Roughly three
out of four say they try to buy from
companies they consider ethical, and
nearly nine in ten think businesses have
a responsibility to address social and
environmental problems.

Sustainability runs especially deep—79%
weigh it when choosing what to buy, and
they’ll pay more for the environmentally
friendly option. This commitment to
sustainability shows up in small, everyday
choices: the refillable bottle over the
throwaway, the brand that publishes its
supply chain, the thrifted jacket instead of
the fast-fashion haul.

They’ll also research a company before
they buy from it, and they can spot a
company faking concern from a mile
off—a recycling logo slapped on the label
won't fool them. They're not perfect about
it—sometimes the cheap, quick option
wins out over the ideal. But the preference
is strong. To this generation, what you
buy is a statement about who you are.

AN EXPANDING
DEFINITION OF WELLNESS

Ask a baby boomer about wellness and
you'll probably hear about vegetables and
the gym. Ask Gen Z and the answer is much
broader. Wellness, to them,
includes their sleep and their
stress, their friendships and
their screen time, their money
and their mood, right alongside
diet and exercise. They track it
and talk about it in ways older
generations never did—sleep
scores, mental-health days, and
conversations about burnout
and boundaries.

Even their teeth have joined the list. In
one recent survey, 94% of Gen Z called

oral health important to their overall
health, and eight in ten directly connected
it to their mental health—an association
their grandparents would have found
strange, and one the research increasingly
supports, linking gum health to the heart
and beyond. For Gen Z, a routine teeth
cleaning is viewed as critical maintenance
for their overall well-being.

Some of this attention translates into
health benefits, while some of it shines an
anxiety-powered spotlight on things that
used to just be part of everyday life. For
example, more than half of young women
say that aging already stresses them out.
As young as middle school, many Gen
Zers have purchased premium antiaging
skin care meant for mature skin.

Step back from the excesses, though,
and Gen Z’s core idea holds up: Health is
physical, emotional, financial, and social
all at once—a wider view the research
increasingly supports.

GEN Z AT WORK

Gen Z is entering a tough employment
market—entry-level job openings have
thinned, and many feel that their wages
can't stretch far enough to live well.
Plenty have quietly concluded that the
old path won’t work for them, and most
doubt they’ll ever afford a house or
retirement. So they’ve stopped counting
on a single paycheck.

One in three Gen Zers has a side
hustle—far more than millennials, Gen
Xers, or baby boomers. But where older
generations often picked up extra work

to get ahead or fund something fun,

Gen Z tends to see that second income

as a basic requirement, and something
they’ll rely on for the rest of their lives.
Two-thirds say that having more than
one way to make money is essential just
to feel financially secure. They pick up
side gigs, work independently, and change
jobs more frequently than the generations
before them.



. TOTAL WELLNESS

1 hat (.en L.

AnXIOUS yet hopeful Cautlous yet bold

THEY LEARN EVERYTHING
FROM THE FEED

For Gen Z, the first stop for almost any
question—health, money, or current

events—isn’t a doctor or a published
source. It’s a smartphone. As digital
natives, this tendency is a genuine
strength; they can learn more before

breakfast than earlier generations learned
in a week. But the same feed that teaches AT A G L A N C E

them can also fool them, because an

algorithm rewards what hooks their

attention, regardless of whether the « Born roughly 1997-2012
content is true or not. So they end up

armed with more information and more « About 70 million in the US
anxiety at once, and sometimes trusting a

confident stranger over an expert. It’s the z 5 .
g b ¢ The most racially and ethnically diverse

paradox of the whole generation, in one S 2 3
generation in US history—about 48% non-white

glowing screen.

¢ They spend around nine hours a day—not work
related—on screens

THE BIG PICTURE

From a distance, it’s easy to dismiss

thi ti fragil ddled :
s genetation as fragfle of coddled of ¢ Already outnumber baby boomers in

hopelessly stuck online.
today’s workforce

But look closer at what this generation

actually values. They see nearly everything « 79% weigh sustainability when deciding what
as connected—body, money, planet, and to buy

peace of mind—and they're trying to tend

toall of it at once, with more information o At 34%, the most likely generation to work more

and less certainty than any generation :
Y V8 than one job

before. Sometimes that makes them wiser
than their years. Sometimes it just makes

them tired. Usually it's both. ¢ More aware about mental health than any

generation before them—and the most likely to

That’s Gen Z. Anxious yet hopeful. seek therapy

Cautious yet bold. Carrying the whole
world in one hand and figuring out, in
real time, what to do with it. They may
have more to teach the rest of us than we
expect—and they could use a little of what
the rest of us have already learned. @
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Melaleuca events provide you with world-class coaching and practical
advice you can use to enhance your business and your life.

October 3, 2026 ADVANCE* | Dallas, TX

November 7-12, 2026 Fast Track to Freedom and Standing ELC | Bahamas Cruise

January 2, 2027 Launch | Virtual Event

February 4-5, 2027 Leadership Quest | Jacksonville, FL

May 6-8, 2027

Convention 2027| Salt Lake City, UT

2027 ADVANCE dates and locations are coming soon!

CONNECT at Melaleuca EVENTS

05 vk 093y,
Ad

o |

A\ g
‘ﬁ \WELCOME To |

\& A %
==
¢ iz
A 3 "
NN y)
CE

. =

L |

alevicg

HNNOD dinsdaaval

*YADVANCE is a regional event that combines world-class training and celebration to help you build your business.

Learn more at Melaleuca.com/Events.

Dates and details are subject to change. Visit Melaleuca.com/Events for the latest calendar updates.
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DISCOVER PROVEN STRATEGIES WITH
MELALEUCA'S MOST SUCCESSFUL LEADERS!

Come and bring a guest to meet with Melaleuca’s most successful
leaders and experience a live, in-person Melaleuca Overview in
an intimate setting as they share their stories, their perspectives,
and the actions they took to build life-changing repeat income.

* In-person training designed to help you build
a strong, successful Melaleuca business

* Network with other local Marketing Executives

» Set goals and create action plans with the Melaleuca
Coaching & Leader Development Team

* Celebrate your success and the success
of Marketing Executives in your area

* This event is FREE to attend, and
guests are encouraged!

Check the Grow app for a calendar
of upcoming meetings, specific
venue information, and who will be
presenting in your city.

DOWNLOAD THE GROW APP NOW

ANDROID

#GROWYOURLEGACY | [} X
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BETTER WITH TALLOW

Riverbend Ranch’ Premium Beef Tallow

/

N
Premium
Beef Tallow

100% PURE TALLOW
NET WT 14 OZ (396 9)

TTRTREERR

-
oo <

NEVER EVER | |

You have never tasted anything like it! \ -
No strong fragrance or beefy taste like most | ? NEVER RAISED

tallows. Just a clean, savory, fresh flavor. o WITH HORMONES
Y OR ANTIBIOTICS




One Ingredient.
Endless Flavor.

Beef tallow replaces cooking
spray and seed oils, and tallow
can be substituted 1:1 in any
recipe calling for butter or
vegetable oil. Use it the next
time you want to:

% Roast vegetables

% Crisp potatoes

Y Pop popcorn

Y Toast sandwiches

Y Whip up waffle batter
% Fry eggs

% Air fry wings

% Bake flaky biscuits
Y Season cast iron

% Make a pie crust

Experience the Richness of the
World’s Freshest, Purest Tallow

Discover 50+ ways to make every meal better.
Scan the QR code for your FREE Riverbend
Ranch Premium Beef Tallow Digital Cookbook.




MELALEUCA 2024 ANNUAL INCOME STATISTICS

Our entire customer base of more than a million customers have all been referred by someone who loves our products.

PRODUCT

Customers

The majority (82%) of those who
buy Melaleuca products each month
are strictly customers. They are not
pursuing the Melaleuca financial
opportunity. Therefore, they do not
receive compensation from the
company. They purchase Melaleuca

products simply because they want p rO d u Ct A d VO C a te S

to be healthy, and they believe that

Melaleuca products will help them 8% of all Melaleuca customers have referred at least one customer but fewer than eight customers. As those
with that goal. Having customers customers purchase products directly from Melaleuca, those who referred them receive a small commission.

who are loyal to our brand simply i These households are not necessarily interested in the financial opportunity. Their relationship with Melaleuca
because they love our products | is focused on their love of Melaleuca products. Their “status” is determined by how many customers they have
provides the strongest foundation . referred. A Product Advocate has at least one customer. A Product Advocate 2 has referred at least two customers,
for our business opportunity. and a Product Advocate 3 has referred at least four customers. While these individuals may not be considered

serious business builders, their customers (like the vast majority of Melaleuca customers) come from
word-of-mouth referrals. Therefore, the overall contribution of these individuals is significant.

82% |
: PERSONAL TOTAL ACTIVE TIME TO
- : ANNUAL INCOME CUSTOMERS CUSTOMERS ACHIEVE STATUS
HIGH LOW | AVERAGE | MINIMUM | AVERAGE | MINIMUM | AVERAGE | SHORTEST LONGEST
PRODUCT ADVOCATE $2,083 $14 | $10 0 1 1 4 1Mo. | 406 Mo.
PRODUCT ADVOCATE 2 [ERXReIeE] $28 | $234 2 2 2 8 1 Mo. 436 Mo.
PRODUCT ADVOCATE 3 [EYWAtH) $57 | $520 4 5 4 18 1 Mo. 390 Mo.

BUSINESS

BUILDERS Beg|nn|ng a BUSIH@SS

About one out of ten customers (1 0%) decide to start their own Melaleuca business and eventually
achieve Director status, which is considered the first step to becoming a business builder. Directors have
made a significant effort (probably spent 50 hours or more) in developing at least eight Melaleuca customers.
Those estimated 50 hours could have been spent in a single week or could have been spent over several years.
But at some point in their lives, Directors have invested enough time and effort to develop (and maintain)

at least eight Melaleuca customers.

PERSONAL TOTAL ACTIVE TIME TO
ANNUAL INCOME CUSTOMERS CUSTOMERS ACHIEVE STATUS
HIGH Low AVERAGE | MINIMUM | AVERAGE | MINIMUM | AVERAGE SHORTEST LONGEST

$25,685 | $274 | $2191| 8 17 8 77 1Mo. | 373 Mo.
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Melaleuca

6 The Wellness Company®

Initial Leadership Status

Leaders at these statuses have made a more serious effort to build a Melaleuca business. Those who have reached these
leadership statuses have not only invested enough effort to refer several customers but have also helped some of those
customers start a business and become Marketing Executives. Those Marketing Executives have, in turn, referred
additional customers who purchase Melaleuca products each month.

ANNUAL INCOME CPUE:TS:;I::-S Tg;:_IL_OAl:g:;E TIME TO ACHIEVE STATUS

HicH Low AveRAGE MINMUM | AVERAGE | MINMUM | AVERAGE SHORTEST LoNasT
DIRECTOR 3 (3.2%) $31,441 $2,757 $10,911 1 40 45 159 1Mo. 361 Mo.
DIRECTOR 4-5 (2.0%) $39,274 $5,218 $17,087 13 56 102 319 1Mo. 339 Mo.
DIRECTOR 6-7 (0.9%) $53,871 $9,082 $24,085 14 73 196 454 1Mo. 362 Mo.
DIRECTOR 8-9 (0.6%) $75,039 $18,571 $34,958 21 81 275 590 1Mo. 354 Mo.

Advanced Leadership Status

Those Marketing Executives who reach Senior Director or above have shown substantial interest and dedication in
building a Melaleuca business. While most do not work their businesses full time, it is essential that they invest some
time each month nurturing, training, and helping those in their marketing organizations. Melaleuca advocates that
Marketing Executives keep their full-time jobs and work their Melaleuca businesses in their spare time. However,
some Executive Directors at the higher income statuses do work their businesses close to full time. Melaleuca strongly
advocates that Marketing Executives do not quit their full-time jobs until their Melaleuca incomes far surpass the
incomes they receive from their full-time employers. Rather, they should add their Melaleuca incomes to their

regular incomes, thereby making a substantial difference in their family finances.

PERSONAL TOTAL ACTIVE
ANNUAL INCOME CUSTOMERS CUSTOMERS TIME TO ACHIEVE STATUS
HIGH LowW AVERAGE MINIMUM AVERAGE MINIMUM AVERAGE SHORTEST LONGEST
SENIOR DIRECTOR 1-9 (1.7%) $238,946 $25,884 $63,819 20 n7z 37 962 1Mo. 365 Mo.
EXECUTIVE DIRECTOR 1-9 (1.5%) $715,593 $58,747 $181,057 37 156 974 2,552 2 Mo. 353 Mo.
NATIONAL DIRECTOR 1-9 (0.2%) $756,442 $162,761 $309,720 67 214 2,800 @ 4,467 5 Mo. 277 Mo.
CORPORATE-PRESIDENTIAL
DIRECTOR (0.1%) $2,624,273  $427823  $1136,801 70 329 | 6,344 13,851 10 Mo. 251 Mo.
The above annual income statistics include all US and Canadian Melaleuca Marketing Executives who were Your biggest investment will be your time, not your pocketbook. Your business is best built from your own
active during all 12 months of the period ending December 2024 and performed the minimum activity required home without making any substantial financial investment. Such investments are neither necessary nor
at each status. The incomes stated include all commissions, incentives, and bonuses earned during the period. conducive to your success.
For the purpose of these statistics, a Marketing Executive’s leadership status was calculated by taking the The information on this page is not necessarily representative of what any individual Marketing Executive will
highest status achieved and maintained for at least seven consecutive months. earn with this program. Any representation or guarantee of specific earnings would be misleading. Success

with any business takes hard work, diligence, perseverance, and leadership. Success with Melaleuca will

These numbers represent gross income, not net income. In other words, they do not include any business depend on many factors, including how effectively a Marketing Executive exercises those qualities.

expenses. However, it should not be necessary to spend any significant amount to build a Melaleuca business.
You will need access to a telephone and an email account, but you should not invest in purchasing leads,
meeting rooms, or training materials. Nor should you invest in advertising, building a website, and so on.
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SENIOR DIRECTORS 9

Carlee & Drake Massengill TennEsSEE

Stick It Out, and Stick Your Neck Out

Those conversations became connections. Connections

1HOITLOdS 40L23dId JOIN3S

became friendships. And at a retreat that Carlee nearly
talked herself out of attending, she met Executive Director
2 Rachel Whittington. Carlee confided that she sometimes
felt “like an orphan” in the business—not because she
lacked friends but because she didn’t know where she
belonged or who could teach her what came next.

Rachel understood. She began mentoring Carlee, teaching
her the Seven Critical Business-Building Activities and
helping her understand Melaleuca’s mission in a way Carlee
hadn’t before. Suddenly, her business became less about
figuring out her own numbers and more about helping
someone else move forward.

“I started to see how helping others, which is my passion,
would later turn into advancements,” Carlee says. “After
that, it wasn’t about me anymore. 1t was about how
many families I could help. That completely changed

my business.”

4
LAST MONTH’S $ 2 ] 7 4 3 The community that had once carried Carlee became
EARNINGS ’

the model for the team she is now building—women

encouraging one another, sharing what they know, and
For along time, Carlee didn’t know where she fit at reaching beyond themselves.

Melaleuca. Her enroller had to step back from actively

building her business for a time, and Carlee found herself Today, as a Senior Director 9, Carlee still remembers

without much hands-on guidance. She had no immediate what it felt like to be on the outside looking for direction.

support team members, no coaching group, and, by her It’s why her advice to someone in that same position is

own admission, little idea what she was doing. She had particularly simple.

advanced to Director 2, then stayed there for a year. “Stick it out, and then stick your neck out,” she says. “Get

But Carlee kept showing up. involved with the community. Whether you have an engaged
enroller or not, you're going to find a mentor along the way.

When she arrived at Convention 2025, she began doing You're going to find friends who pour into you.”

something that would eventually reshape her business: She
Carlee knows—because that’s exactly what happened to her.

When she didn’t know the way forward, leaders who had
nothing to gain from her success reached out and helped her

“l had to reach out to builders who were in completely find it. Now she’s doing the same for someone else. @
different organizations,” Carlee says. “They still stuck their

asked others for help—even leaders who had nothing to
gain from helping her.

neck out to help me. They loved on me and pushed me and

i

said, “You can do this.

60 SEPTEMBER 2026 | MELALEUCA.COM/LIA Consult the Annual Income Statistics on page 58 for typical results.



P ing th ight Senior Di busi ith the high
TOP SENIOR DIRECTORS (5iiuion ey onthyRetention s (R sstormore

Reaching Senior Director status is a
monumental achievement, reflecting
both ongoing growth and a steadfast
commitment to helping others. These
Senior Directors lead by example,
consistently sharing the value of
Melaleuca while mentoring and

guiding their teams. Noel Walker Manda & Sean Kistler

Senior Director 4, Virginia Senior Directors 4, Texas

Shandi & Garrett Polak Carlee & Drake Massengill Andrea & Mike Van Bakel
Senior Directors 6, Texas Senior Directors 9, Tennessee Senior Directors 6, Ontario

6 0 _
Erika & Steve Cobb Ezequiel & Leslie Escalera Josefina Corona
Senior Directors 8, Tennessee Senior Directors 8, Texas Senior Director 8, California
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SENIOR DIRECTORS 9-SENIOR DIRECTORS 4

Lindsey & Drew Martin
MISSOURI
Enrolled: 03/20/2022

MANITOBA
Enrolled: 11/18/2023

A

Veronica & Roberto Amy & Casey Poepping

Montoya* TEXAS
INDIANA Enrolled: 02/07/2023

Enrolled: 06/29/2020

Patricia & George

Lexie & Parks
Hartsfield Leynaud
TENNESSEE ILLINOIS

Enrolled: 12/30/2024

Enrolled: 09/11/2022

SD5 &

Carrie & Oscar Alcoser* Orlando Corona
IDAHO CALIFORNIA
Enrolled: 03/11/2024 Enrolled: 03/13/2010

Veronica & Roberto Andrea & Mike Van
Montoya* Bakel*
INDIANA ONTARIO

Enrolled: 06/29/2020 Enrolled: 04/12/2025
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Carlee & Drake
Massengill
TENNESSEE
Enrolled: 08/14/2023
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SD7

Ashley & Jeremiah
Ranow

FLORIDA
Enrolled: 02/27/2024

Veronica & Roberto
Montoya*

INDIANA

Enrolled: 06/29/2020

Altiera & Eric Dahiman

ALBERTA
Enrolled: 03/20/2024

& SH0L103d1d 4OIN3S

$D4 3 f

Patrice & Larry Buller*
DELAWARE
Enrolled: 02/21/2024

SD8 & -
Erika & Steve Cobb
TENNESSEE

Enrolled: 05/07/2025

Carrie & Oscar Alcoser*

IDAHO
Enrolled: 03/11/2024

Shandi & Garrett Polak

TEXAS
Enrolled: 03/22/2025

Joslynn Ford
ARIZONA
Enrolled: 01/09/2014

Tiffany & Whitney
Haggamaker
ALABAMA

Enrolled: 01/17/2022

Veronica & Roberto
Montoya*

INDIANA

Enrolled: 06/29/2020

Megan & Wesley Doyle
IOWA
Enrolled: 01/18/2022

Andrea & Mike Van
Bakel*

ONTARIO

Enrolled: 04/12/2025

Maegen & Eddie
Johnson
WASHINGTON
Enrolled: 06/09/2025

Liz Morgan
FLORIDA
Enrolled: 05/24/2019

* These hardworking Marketing Executives have advanced rapidly and are pictured for each status they have achieved.
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Sarah & Eddie
Placencia
INDIANA

Enrolled: 09/20/2022

Patrice & Larry Buller*
DELAWARE
Enrolled: 02/21/2024

i
Niecy & Wilfred
Billingsley

NORTH CAROLINA
Enrolled: 07/01/2024

SY0.10341d JOIN3S

Noel Walker*
VIRGINIA
Enrolled: 04/10/2026

Mackenzie & Marcus
Woodruff

MISSOURI

Enrolled: 09/16/2025

Chelsea & Phil
Tesoriero
ALABAMA

Enrolled: 07/29/2025

Kylie & Caleb
Christianson

NORTH DAKOTA
Enrolled: 12/08/2023

Shannon & Evan Brown

OHIO
Enrolled: 11/28/2021

Brooke & Wade
Blankenship
ILLINOIS

Enrolled: 12/31/2024

SENIOR DIRECTORS 4-SENIOR DIRECTORS

Andrea & Mike Van Noel Walker*
Bakel* VIRGINIA
ONTARIO Enrolled: 04/10/2026

Enrolled: 04/12/2025

Casey & Colton Russell Noel Walker*
TEXAS VIRGINIA
Enrolled: 10/17/2024 Enrolled: 04/10/2026

Gina & Nicholas
McLean

SOUTH CAROLINA
Enrolled: 07/17/2023

Leah & Randall Loftin*
MISSISSIPPI
Enrolled: 11/01/2025

Callie & Tyler Duncan
KANSAS
Enrolled: 10/30/2024

Leah & Randall Loftin*
MISSISSIPPI
Enrolled: 11/01/2025

W SYO01D3dId 4OIN3IS

Kristin & John Buckner
ARIZONA
Enrolled: 06/20/2024

Corinne & Robert
Wright
WASHINGTON
Enrolled: 03/08/2025

Catarina & Laramy
Phillips

COLORADO

Enrolled: 07/01/2022

Noel Walker*
VIRGINIA
Enrolled: 04/10/2026
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DIRECTORS 6

Judith & Carlos Ramos rLoriDA

LAST MONTH’S 1 795
EARNINGS 3

Judith Ramos opened her Melaleuca shopping account

this last February, drawn by the wide variety of wellness
products and the opportunity to earn additional
income. After attending several presentations and
researching the company, she concluded that Melaleuca
was unlike anything she had seen before.

“What caught my attention the most was the incredible
selection of natural products and their wonderful
scents,” Judith recalls. “My doctor had advised me to
avoid fragrances because of my allergies, and 1 had
really missed having pleasant scents in my home. That’s
why 1 fell in love with the products’ natural aromas. 1
also liked that I could build a business without having
to make an upfront investment or having to collect

payments from customers. And here 1 am, falling deeper

in love with the products every day and being just as
impressed with the business model.”

64 scPTEMBER 2026 | MELALEUCA.COM/LIA

Gaining Greater Confidence and Peace of Mind

While still balancing her career as a therapist for children
with special needs, Judith started her Melaleuca business
and worked closely with her support team from day

one, learning and applying the Seven Critical Business-
Building Activities.

“There’s still so much for me to learn about Melaleuca,
but I'm convinced this is where 1 want to stay,” Judith
says. “With other opportunities, I always felt like 1 was
just passing through. This feels like a business built to
last a lifetime, and 1 want to help others experience

the same benefits I've found here. I've already helped
several people get results, and that’s what 1 enjoy most—
helping others grow.”

Judith is grateful for the income, which complements
her and her husband’s salaries. She also appreciates the
new perspective she’s gained on personal finances.

“Every bit of extra income helps, but what I value most
is how Melaleuca has changed the way 1 think about
money,” Judith explains. “It’s teaching me to prioritize
debt payoff. And as my business grows, so does my
confidence and peace of mind.”

Melaleuca has already earned a special place in Judith’s
life, and she envisions a bright future alongside her team.

“Melaleuca came into my life to stay,” Judith says.

“I love this community—we’re like a family. When you
know you're exactly where you belong, everything falls
into place.” @

Consult the Annual Income Statistics on page 58 for typical results.



TO P D I RECTO RS Presenting the top eight Director businesses with the highest contribution index
and a Monthly Retention Index (MRI) of 50% or more!

These Directors have demonstrated
their dedication to improving

their own lives as well as their
commitment to helping others do the
same. They have become true leaders
within the Melaleuca community,
inspiring and guiding others on their

wellness journeys. Josefina Valencio Jen Foster

Director 9, Florida Director 9, lllinois

4 / F 4 |
Ruama Camp Judith Ramos
Director 7, Texas Director 6, Florida Directors 9, Manitoba

Marileydis Macias Osvaldo Ruiz & Yurka Martha Sanchez
Director 5, Massachusetts Sanchez Director 7, Florida

Directors 7, Florida
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Jen Foster Jose & Sarai Alyssa Hollar Raeleen Weston* Kristi & Tim Hendricks
ILLINOIS ) Hernandez OHIO KANSAS FLORIDA i
Marketing Executive TENNESSEE Marketing Executive Marketing Executive Chief Homeschooling Officer/

IT Professional/Network Commercial Loan Broker

Marketing

Maria Krauss Anna Owen Hailey & Jake Emily Roberts Susanne Slabaugh
NEW JERSEY TENNESSEE Polderman GEORGIA Hencye
Health Educator Content Creator MISSISSIPPI Stay-at-Home Mom KENTUCKY
Dance Teacher/Construction Marketing Executive
Cleaner

N SH0103dIa

Wendy Thompson Raeleen Weston* Nicole Wills Nikole Bader Ruama Camp*

IDAHO KANSAS MICHIGAN NEBRASKA TEXAS
Teacher Marketing Executive Marketing Executive Stay-at-Home Mom Marketing Executive

Peyton Denard April Harris Brittany Johnson Amy & Jace Larsen Shannon Rawson
ALABAMA MISSISSIPPI MISSOURI KANSAS MISSISSIPPI
Preschool Teacher Marketing Executive Self-Employed Marketing Executives Entrepreneur

o SHO0103dId

Martha Sanchez* Abbie Tarrant* Edie Tolar Ruama Camp*

FLORIDA FLORIDA TENNESSEE OKLAHOMA TEXAS
Retired Marketing Executive Marketing Executive Stay-at-Home Mom Marketing Executive

66 SEPTEMBER 2026 | MELALEUCA.COM/LIA * These hardworking Marketing Executives have advanced rapidly and are pictured for each status they have achieved.
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Brianna & Ivan
Krejchik
WISCONSIN
Marketing Executives

Jaclyn Jones
ARIZONA
Marketing Executive

Wally & Shannon Kelley & Chad Sigafoos
Schneider MINNESOTA
MICHIGAN Recruiter/Marketing Executive

Marketing Executive/Third-
Grade Teacher

Kara Hishon & Bill Thomas & Claire
Bradley Kronmoller
ONTARIO UTAH

Dental Hygienist Marketing Executives

Karissa Mays
TEXAS
Clinical Pharmacist

FLORIDA

Judith Ramos*

Marketing Executive

DIRECTORS 6-DIRECTORS 4

Martha Sanchez*
FLORIDA
Marketing Executive
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Abbie Tarrant* Chelsi Wooton Addie Cherry
TENNESSEE MISSOURI TEXAS
Marketing Executive Entrepreneur Marketing Executive

=
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4

Marileydis Macias*® Michelle Morris Carlee & David
MASSACHUSETTS KANSAS Pickering
Marketing Executive Marketing Executive INDIANA

Marketing Executives

Judith Ramos*
FLORIDA
Marketing Executive

Marcial Rosales
CALIFORNIA
Marketing Executive

Jaschandria Bailey
LOUISIANA
Nurse Practitioner

Jesse Bailey
MISSISSIPPI
Pharmacy Technician

Erisely Salazar
FLORIDA
Marketing Executive

FLORIDA

Martha Sanchez*

Marketing Executive

Hayley Starkey
ILLINOIS
Marketing Executive

D4 W WAL
Amy & James Callahan

Taylor Bierman Robin Bryant
ILLINOIS GEORGIA KANSAS
Nurse Marketing Executive Teacher/Marketing Executive
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DIRECTORS 4-DIRECTORS 3

Jen English Taylor Fagan
IOWA KANSAS
Marketing Executive Teacher

Lori Humbert Tanya Kipp
INDIANA PENNSYLVANIA
Stay-at-Home Mom Marketing Executive

Trisha Myers Judith Ramos*
WASHINGTON FLORIDA
Marketing Executive Marketing Executive

w SYOL03dId

Kim Wood Brittany Allred
ILLINOIS NORTH CAROLINA
Client Manager Marketing Executive

Jordyn Butler Elvira Carvalhais
UTAH Villalba
Marketing Executive ELORIDA

Teacher

68 SEPTEMBER 2026 | MELALEUCA.COM/LIA

James & Becky Cheryl & Larry Marcela Haro*
Forrider Fulcher* ARIZONA
MONTANA FLORIDA Marketing Executive
Marketing Executives Interior Designer/Marketing

Executive
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4

Sierra Kraft Nathalie Marileydis Macias*
SOUTH DAKOTA Kuamvuakumako* MASSACHUSETTS
Teacher KENTUCKY Marketing Executive

Marketing Executive

Sarah & Justin Ryan & Kristin Shane Gina & Danny Stricklin
Saunders MISSOURI TENNESSEE
MICHIGAN Insurance Agent/Hairstylist Marketing Executives

Marketing Executives

April Bergner Jennifer Boswell Lynne Britton

KANSAS TENNESSEE MASSACHUSETTS
Bookkeeper Marketing Executive Marketing Executive

D3 '3

Stephanie & Casey Gerald Curtis Savana Dodge
Coonce* SOUTH CAROLINA PENNSYLVANIA
TEXAS Retired Technician Homemaker

Marketing Executives

* These hardworking Marketing Executives have advanced rapidly and are pictured for each status they have achieved.



DIRECTORS 3

Deneen Evans Cheryl & Larry Cierra Gallagher Dainely Giraldo Perez* Daylenis Gonzélez
ALBERTA Fulcher* SOUTH CAROLINA FLORIDA FLORIDA
Home Organizer FLORIDA Marketing Executive Marketing Executive Marketing Executive
Interior Designer/Marketing
Executive

Ericka Granata Marcela Haro* Jessie Harrell* Pam Hitchcock Jill Howland*
MICHIGAN ARIZONA MISSISSIPPI TEXAS MICHIGAN
Marketing Executive Marketing Executive Stay-at-Home Mom Registered Nurse Marketing Executive

Carol Imhoff Destinee Irvin* Amanda Jeans Angela Jones* Nathalie

TEXAS KENTUCKY ALBERTA SOUTH CAROLINA Kuamvuakumako*
College Instructor Stay-at-Home Mom Rental Consultant Marketing Executive KENTUCKY

Marketing Executive

: D3 3§
Jessica Lemmons Andrea Lopez Shelby Mast Lexy Milhorn Ruth Ochoa & Juan
ALABAMA Valenzuela* ALBERTA TENNESSEE Oviedo*
Marketing Executive ARIZONA Marketing Executive Marketing Executive CALIFORNIA
Marketing Executive Stay-at-Home Mom/

Construction Worker

Glenna Oliver Alex Parsons Geymi Pedroso Batista Calais Plume Jessie Powell
TENNESSEE TEXAS & Darian Morales* TEXAS KENTUCKY
Marketing Executive Marketing Executive TENNESSEE Boutique Printing & Design Marketing Executive

Marketing Executives
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DIRECTORS 3-DIRECTORS 2

Arden Reinhart* Jennifer & Sean Ryan Shedrick* Ashley Slaubaugh Hope Thomason

ONTARIO Shanahan* NORTH CAROLINA KANSAS TENNESSEE

Teaching Assistant COLORADO Small Business Owner & Substitute Teacher Technical Education Director
Marketing Executives Photographer

DI .
Leslie Tucker Grace Vines Alissa Walker Carissa Williams Autumn Wise
TEXAS SOUTH CAROLINA MICHIGAN KENTUCKY ILLINOIS
Nurse Marketing Executive Marketing Executive Walmart Lead Marketing Executive

9
)
m
(@}
Q9
o
)
n
2

D2

Brenna Abernathy* Zion Adams* Megan Allen Ellia Angeron Jasmin Balbastro*

OHIO TEXAS ONTARIO LOUISIANA ONTARIO
Marketing Executive Marketing Executive Marketing Executive Marketing Exective Marketing Executive

Kelly Benner* Jennifer Bowman* Sammie Brooks Jason & Melissa Renee Buchiere
PENNSYLVANIA FLORIDA MISSOURI Bruno* NEW YORK
Marketing Executive Realtor Marketing Executive TEXAS Marketing Executive

Marketing Executives

D2 /J

Margaret Burns* Amy Burnside Enriqueta Calderon* Baby Cristina Canda John Costales & Daisy

KENTUCKY TEXAS ARIZONA CALIFORNIA Caoile
Marketing Executive Marketing Executive Marketing Executive Entrepreneur ONTARIO

Marketing Executives
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DIRECTORS 2

D2 T
Ashley Capps Stephanie Carr* Alex & Marissa Kristin Cloe* Stephanie & Casey
NORTH CAROLINA TEXAS Chrzan* MISSOURI Coonce*
Marketing Executive Educational Diagnostician INDIANA Marketing Executive TEXAS

Orthopedic Physician Assistant/ Marketing Executives
Dental Hygienist

Melissa Curlings* Beth Curtis* Liliane & Ronaldo de Alicia DeBiaso* Amanda Dobson

FLORIDA KENTUCKY Moraes* OREGON NEW BRUNSWICK

Broker Associate Cosmetologist MISSISSIPPI Tax Specialist Marketing Executive
Nurse/IT Support

D2 ALY Y
Madison Doney* Matthew & Hannah Cheryl & Larry Lori Fuller Dainely Giraldo Perez*
MICHIGAN Frank Fulcher* ALABAMA FLORIDA
Marketing Executive NEW HAMPSHIRE FLORIDA Marketing Executive Marketing Executive
Marketing Executive/Stay-at- Interior Designer/Marketing
Home Mom Executive

Karlie Goertz* Kathy Goltermann* Marcela Haro* Jessie Harrell* Deidra Hopewell
SOUTH DAKOTA FLORIDA ARIZONA MISSISSIPPI KENTUCKY
Personal Banker Marketing Executive Marketing Executive Stay-at-Home Mom Registered Nurse

Jill Howland* Brenda & Jason Hutton Destinee Irvin* George Jackson* Amy Jacobs*

MICHIGAN TENNESSEE KENTUCKY GEORGIA MICHIGAN
Marketing Executive Marketing Executives Stay-at-Home Mom Business & Real Estate Marketing Executive
Consultant
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DIRECTORS 2

Melissa Johnson* Tonya Jolly* Angela Jones* Bethany Knight* Nathalie
OHIO ARIZONA SOUTH CAROLINA ILLINOIS Kuamvuakumako*
Marketing Executive Marketing Executive Marketing Executive Marketing Executive KENTUCKY

Marketing Executive

DZ . I,"\_

Renee Lehr Andrea Lopez Lukas Madonia* Samantha Maier Juanita Markham*

TEXAS Valenzuela* GEORGIA WISCONSIN OHIO
Marketing Executive ARIZONA Restaurant Server Marketing Executive Marketing Executive

Marketing Executive

Lurlene Miller* Emily Moore* Kelli Nefzger* Ruth Ochoa & Juan Myrna Padilla Vitan*

FLORIDA OHIO IOWA Oviedo* NEW YORK
Critical Care Registered Nurse Marketing Executive Marketing Executive CALIFORNIA Nurse

Stay-at-Home Mom/
Construction Worker

Danette & William Geymi Pedroso Batista Rocio Plascencia* Eric & Hollie Puckett* Arden Reinhart*
Pearcy* & Darian Morales* CALIFORNIA GEORGIA ONTARIO
TENNESSEE TENNESSEE Marketing Executive Marketing Executives Teaching Assistant
Housewife/Preacher Marketing Executives

Justina Richey Nicole Robinson Jose Rodriguez Gabriela Gonzalez & Sofia Sanchez*
TEXAS TENNESSEE NEW YORK Osvaldo Ruiz* CALIFORNIA
Marketing Executive Marketing Executive Psychologist FLORIDA Marketing Executive

Marketing Executives
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ABbby Schleisman*
COLORADO
Marketing Executive

Marilou Southworth*
MICHIGAN
Self-Employed

Laura & Christopher
Villanueva*

NEW JERSEY

Marketing Executives

Sujani & Arthur
Anantham
ALBERTA

Marketing Executives

Kelly Benner*
PENNSYLVANIA
Marketing Executive

Jennifer & Sean
Shanahan*

COLORADO
Marketing Executives

Kori Sparks
CALIFORNIA
Marketing Executive

Teddy Werner*
NORTH DAKOTA
Mom & Nurse

Jasmin Balbastro*
ONTARIO
Marketing Executive

Emma Betz
INDIANA
Teacher

Ryan Shedrick*
NORTH CAROLINA
Small Business Owner &
Photographer

Allie Stewart
WASHINGTON
Marketing Executive

Taryn Wittig*
KANSAS
Marketing Executive

Patty Barker
PENNSYLVANIA
House Cleaner & Car Detailer

Jennifer Bowman*
FLORIDA
Realtor

S40.103d1d

DIRECTORS 2-DIRECTORS

Tammy Sims
WASHINGTON
Marketing Executive

Natalie Tappan
TEXAS
Nurse

Brenna Abernathy*
OHIO
Marketing Executive

Alyssa Bays
ILLINOIS
Marketing Executive

Jason & Melissa
Bruno*

TEXAS
Marketing Executives

Tanya Smith
MICHIGAN
Marketing Executive

Yane Ubalde*
GEORGIA
Marketing Executive

Zion Adams*
TEXAS
Marketing Executive

Tina Belanger
TEXAS
Marketing Executive

Margaret Burns*
KENTUCKY
Marketing Executive
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DIRECTORS

Enriqueta Calderon* Lauren Cantrell Stephanie Carr* Liliet Cheda & Alberto
ARIZONA GEORGIA TEXAS Cabrera
Marketing Executive Marketing Executive Educational Diagnostician ELORIDA

Marketing Executives

D WS¢
Kallie Crowell

Kristin Cloe* Stephanie & Casey Danay Costa Alfonso
MISSOURI Coonce* FLORIDA MISSISSIPPI
Marketing Executive TEXAS Marketing Executives Marketing Executive

Marketing Executives

D 3 ah

Melissa Curlings* Beth Curtis* Kelly Davis Liliane & Ronaldo de
FLORIDA KENTUCKY TEXAS Moraes*
Broker Associate Cosmetologist Marketing Executive MISSISSIPPI

Nurse/IT Support

Elli Dexter Madison Doney* Lisa Elias Kristy Floyd
NEW YORK MICHIGAN MANITOBA GEORGIA
Marketing Executive Marketing Executive Cosmetologist Auto Insurance Adjuster

Alex & Marissa
Chrzan*

INDIANA

Orthopedic Physician Assistant/
Dental Hygienist

Twhila Culver
TEXAS
Marketing Executive

Alicia DeBiaso*
OREGON
Tax Specialist

D

Cheryl & Larry
Fulcher*
FLORIDA

Interior Designer/Marketing
Executive

Karlie Goertz* Marcela Haro*

Dainely Giraldo Perez*
FLORIDA SOUTH DAKOTA FLORIDA ARIZONA

Kathy Goltermann*

Marketing Executive Personal Banker Marketing Executive Marketing Executive
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Jessie Harrell*
MISSISSIPPI
Stay-at-Home Mom

* These hardworking Marketing Executives have advanced rapidly and are pictured for each status they have achieved.



DIRECTORS

Jill Howland* Destinee Irvin* George Jackson* Amy Jacobs* Melissa Johnson*

MICHIGAN KENTUCKY GEORGIA MICHIGAN OHIO
Marketing Executive Stay-at-Home Mom Business & Real Estate Marketing Executive Marketing Executive
Consultant

Tonya Jolly* Angela Jones* Trevor & Elaina Bethany Knight* Nathalie
ARIZONA SOUTH CAROLINA Kaufmann ILLINOIS Kuamvuakumako*
Marketing Executive Marketing Executive MISSOURI Marketing Executive KENTUCKY

Marketing Executives Marketing Executive

Kelly Lindemeier Narciso Lopez Andrea Lopez Lukas Madonia* Juanita Markham*
IOWA FLORIDA Valenzuela* GEORGIA OHIO
Special Education Consultant Marketing Executive ARIZONA Restaurant Server Marketing Executive

Marketing Executive

Esmeralda Marquez Lurlene Miller* Lazara Mitjans Cruz Taunya & Rodriguez Emily Moore*
Paz FLORIDA NEBRASKA Finley OHIO

NEVADA Critical Care Registered Nurse Marketing Executive NORTH CAROLINA Marketing Executive
Marketing Executive Educator & Esthetician/

Insurance Advisor

Mylea Morin Miranda Murray Kayla Myers Kelli Nefzger* Myrna Padilla Vitan*

TEXAS ILLINOIS NORTH CAROLINA IOWA NEW YORK
Dental Hygienist Marketing Executive Marketing Executive Marketing Executive Nurse
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DIRECTORS

Danette & William Geymi Pedroso Batista Ana Perez Urrutia Rocio Plascencia*® Mia Pollard
Pearcy* & Darian Morales* TENNESSEE CALIFORNIA NEW YORK
TENNESSEE TENNESSEE Marketing Executive Marketing Executive Marketing Executive
Housewife/Preacher Marketing Executives

33 3
[ D [

Kate Porter Naomi Posey Eric & Hollie Puckett* Tyler & Tatum Ransom Arden Reinhart*
ALBERTA ARIZONA GEORGIA TEXAS ONTARIO
Marketing Executive Marketing Executive Marketing Executives Marketing Executives Teaching Assistant

Ramses Velez-Ramos & Ashton Ross Taylor Ruhnke Gabriela Gonzalez & Sofia Sanchez*
Jeimy Reyes Rondon TEXAS IOWA Osvaldo Ruiz* CALIFORNIA
FLORIDA Marketing Executive Marketing Executive FLORIDA Marketing Executive
Marketing Executive Marketing Executives

ABbby Schleisman* Ryan Shedrick* Viviane & Richard Jennifer Smith Chuck & Leah Smith

COLORADO NORTH CAROLINA Skaliks CALIFORNIA VIRGINIA

Marketing Executive Small Business Owner & TEXAS Marketing Executive Marketing Executives
Photographer Marketing Executives

Marilou Southworth* Kelly Stice Shaye Stine Rachael Sendegeya Yane Ubalde*
MICHIGAN ILLINOIS PENNSYLVANIA & Dusenge Tuyishime GEORGIA
Self-Employed Stay-at-Home Mom Social Worker KANSAS Marketing Executive

Marketing Executives
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Yarely Urrutia Machin
FLORIDA
Marketing Executive

Teddy Werner*
NORTH DAKOTA
Mom & Nurse

Jenny VanHousen
IDAHO

Executive Assistant & Service
Business Owner

Lindsay Wheeler
VIRGINIA
Marketing Executive

DIRECTORS

Mirna Viera Almeida Laura & Christopher Leah Warner
FLORIDA Villanueva* ILLINOIS
Marketing Executive NEW JERSEY Grain Farmer

Marketing Executives

Kerry Wise Taryn Wittig*
ILLINOIS KANSAS
Marketing Executive Marketing Executive

K




Coaching & Leader Development Teams

Below you'll find your team listed by region and by title (vice president, director, and manager). We look forward to partnering with you!

TANNER AUSTIN

\\
.

HAWAII ‘
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CANADA

MACKENZIE BURRELL

BRACKEN ABRAMS

NATIONAL VICE PRESIDENT

CANADA, PACIFIC, SOUTH

NORTH DAKOTA
MINNESOTA

WISCONSIN

SOUTH DAKOTA

JEFF PUTNAM
VICTOR BARAJAS

TRAVIS WENGREEN

NEBRASKA ILLINOIS

CENTRAL INDIANA

COLORADO
KANSAS

MISSOURI KENTUCKY

IACWAITE

TENNESSEE

ALFREDO CARRANZA ‘

ARIZONA

ALABAMA

SOUTHEAST

GEORGIA

JOSH KUNZ

JOSEPH RAMIREZ

PARKER CARSON

MICHELLE LLERENA

PUERTO RICO

VICTOR MEJIA
DIANA VALDEZ

DOUG STEWART

RHODE
\SLAND

MARK TOWNSEND

SR. NATIONAL VICE PRESIDENT
UNITED STATES

SR. NATIONAL VICE PRESIDENT OF COACHING

COACHING & LEADER DEVELOPMENT

MARK TOWNSEND

208-534-2052

& LEADER DEVELOPMENT

CANADA
BRACKEN ABRAMS

mtownsend@melaleuca.com

208-534-2710

NATIONAL VICE PRESIDENT
CANADA, PACIFIC, SOUTH

brabrams@melaleuca.com

MACKENZIE BURRELL MANAGER

208-534-2244

CANADA & WEST

PACIFIC
BRACKEN ABRAMS

mburrell@melaleuca.com

208-534-2710

NATIONAL VICE PRESIDENT
CANADA, PACIFIC, SOUTH

brabrams@melaleuca.com

ZAC WAITE DIRECTOR

208-534-2619

PACIFIC

zwaite@melaleuca.com

TANNER AUSTIN SR. REGIONAL MANAGER

208-534-2068

PACIFIC

taaustin@melaleuca.com

BRACKEN ABRAMS
NATIONAL VICE PRESIDENT
CANADA, PACIFIC, SOUTH

JOSH KUNZ DIRECTOR
SOUTH

JEFF PUTNAM DIRECTOR

208-534-2710
brabrams@melaleuca.com
208-534-2421

jkunz@melaleuca.com

208-534-2360

WEST

jeffputnam@melaleuca.com

MACKENZIE BURRELL MANAGER

208-534-2244

CANADA & WEST

CENTRAL

TRAVIS WENGREEN DIRECTOR

mburrell@melaleuca.com

208-534-2213

CENTRAL

SOUTHEAST

DOUG STEWART DIRECTOR

twengreen@melaleuca.com

208-534-2829

SOUTHEAST

dstewart@melaleuca.com

PARKER CARSON SR. REGIONAL MANAGER

208-534-2471

SOUTHEAST

pcarson@melaleuca.com

ALFREDO CARRANZA MANAGER

208-534-2219

SOUTHEAST

VICTOR BARAJAS DIRECTOR
EAST

acarranza@melaleuca.com

208-534-2130

vbarajas@melaleuca.com

HISPANIC MARKET US/PUERTO RICO/MEXICO

JOSEPH RAMIREZ

208-534-2075

DIRECTOR US HISPANIC

jramirez2@melaleuca.com

MICHELLE LLERENA

208-534-2119

MANAGER US HISPANIC

mllerena@melaleuca.com

VICTOR MEJIA

208-534-2306

DIRECTOR MEXICO

vmejia@melaleuca.com

DIANA VALDEZ

208-534-2200

MANAGER MEXICO

dvaldez@melaleuca.com
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Expanded Circle of Influence

Expanded Circle
of Influence

Congratulations to the qualifiers of the

prestigious Expanded Circle of Influence Award.

To qualify for this award, one must enroll eight Zion Adams
quality Members during one calendar month. TEXAS

We are proud of these leaders’ dedication and

hard work, and wish them greater success as

they continue to expand their circle of influence.

Alma Araiza & Carlos
Galvan
TEXAS

Becki & Pat Beach
WASHINGTON

Maddy & William Brett
OHIO

Lauren Cantrell
GEORGIA
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Laura & Steve Alcorta
INDIANA

Jasmin Balbastro
ONTARIO

Rene Beeler
TEXAS

Katelyn Brown
MINNESOTA

Luna Carballo
TEXAS

Mackenzie Aldrich
MISSOURI

Elyssa & Cohen Barsten
PUERTO RICO

Jennifer Bowman
FLORIDA

Sheyenne & Payson
Brumbelow
TEXAS

Mercy Casili-Colunga
TEXAS

Sarah & Kevin Anyan
PENNSYLVANIA

Alyssa Bays
ILLINOIS

Michelle Bredemeier
COLORADO

Enriqueta Calderon
ARIZONA

Gen & Charles
Chamblee
NEW MEXICO




Expanded Circle of Influence

Morgan Chance Kylie & Caleb Alex & Marissa Chrzan Stephanie & Casey Josefina Corona Danay Costa Alfonso
TEXAS Christianson INDIANA Coonce CALIFORNIA FLORIDA
NORTH DAKOTA TEXAS

Kallie Crowell Melissa Curlings Kelly Davis Katherine & Kyler Liliane & Ronaldo de Alicia DeBiaso
MISSISSIPPI FLORIDA TEXAS Davis Moraes OREGON
KANSAS MISSISSIPPI

Amy Donovan Callie & Tyler Duncan Kevin & Angela Echols Sabrina & Doug Ellis Pepe Essary Jessica Ferraro
NEWFOUNDLAND/LABRADOR ~ KANSAS GEORGIA TEXAS NORTH CAROLINA PENNSYLVANIA

Sarah & Thomas Fisher Kelly Fitzgerald Cheryl & Larry Fulcher Marilou & Stephen Trisha Ghergo Dainely Giraldo Perez
GEORGIA MISSOURI FLORIDA Gargarc TEXAS FLORIDA
CALIFORNIA

Candy Grande Kegel Marianela Guerrero Bethany & Clay Marcela Haro Lexie & Parks Delores Henderson
NEW JERSEY PUERTO RICO Harmon ARIZONA Hartsfield FLORIDA
NEBRASKA TENNESSEE
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Expanded Circle of Influence

Pam Hitchcock Justin & Karli Hudgens Destinee Irvin George Jackson Amy Jacobs Melissa Johnson
TEXAS ALASKA KENTUCKY GEORGIA MICHIGAN OHIO

Krista Johnson Tonya Jolly Angela Jones Elina & llya Katsman Trevor & Elaina James & Katey
NOVA SCOTIA ARIZONA SOUTH CAROLINA KANSAS Kaufmann Kloepper
MISSOURI ALBERTA

Bethany Knight Pamela & Chris Nathalie Brittney & Matthew Leah & Randall Loftin Narciso Lopez
ILLINOIS Kollman Kuamvuakumako Landrum MISSISSIPPI FLORIDA
SOUTH CAROLINA KENTUCKY INDIANA

y

Andrea Lopez Melinda Lough Lukas Madonia Rosa Maldonado Perez Juanita Markham Esmeralda Marquez
Valenzuela NEW MEXICO GEORGIA PUERTO RICO OHIO Paz
ARIZONA NEVADA

Mary Martin Morgan & Derek Martin Heather & Gilbert Morgan McGee Lurlene Miller Doris & Jayson Mines
WASHINGTON TENNESSEE Martinez ALABAMA FLORIDA NEW YORK
COLORADO
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Expanded Circle of Influence

Lazara Mitjans Cruz Emily Moore Michelle Morris Miranda Murray Trisha Myers Ashley & Brandon
NEBRASKA OHIO KANSAS ILLINOIS WASHINGTON Olive
TEXAS

Terry ONeill Tania & Marco Ortiz Anna Owen Myrna Padilla Vitan Melinda Page Danielle Parker
WASHINGTON CALIFORNIA TENNESSEE NEW YORK KENTUCKY KANSAS

Carie & Allen Parkes Marlo & Jim Payne Sherry & Russ Peck Bryan & Maria Pereira Ana Perez Urrutia Rocio Plascencia
ILLINOIS ILLINOIS FLORIDA CONNECTICUT TENNESSEE CALIFORNIA

Eric & Hollie Puckett Rebekah & Grant Brittany Purvis Bernabé Ramos Blas & Shannon Rawson Arden Reinhart
GEORGIA Pumphrey GEORGIA Nora Magallanes MISSISSIPPI ONTARIO
UTAH CALIFORNIA

Nicole Remini-Wiskow Justina Richey Trish & Brett Roloson Jennifer Root Ashton Ross Taylor Ruhnke
& Michael Wiskow TEXAS PRINCE EDWARD ISLAND MICHIGAN TEXAS IOWA
ARIZONA
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Expanded Circle of Influence

Gabriela Gonzalez & Lisa & Jason Rusk Casey & Colton Russell Adriana Salamon Sofia Sanchez Jennifer & Sean
Osvaldo Ruiz OHIO TEXAS NEW YORK CALIFORNIA Shanahan
FLORIDA COLORADO

L

Ryan Shedrick Viviane & Richard Jennifer Smith Vivienne Stephen Kelly Stice Shaye Stine
NORTH CAROLINA Skaliks CALIFORNIA FLORIDA ILLINOIS PENNSYLVANIA
TEXAS

¥

Crystal Tosczak Rachael Sendegeya Yane Ubalde Migdalia Urrutia Garcia  Yarely Urrutia Machin Andrea & Mike Van
SASKATCHEWAN & Dusenge Tuyishime GEORGIA TENNESSEE FLORIDA Bakel
KANSAS ONTARIO

Mirna Viera Almeida Amber Villarreal Kimberly Waits Noel Walker Leah Warner Brandi & Jeremiah
FLORIDA TEXAS KENTUCKY VIRGINIA ILLINOIS Whitmer
GEORGIA

Allison Wilson Kerry Wise Taryn Wittig Corinne & Robert
ILLINOIS ILLINOIS KANSAS Wright
WASHINGTON
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Circle of Influence

Circle of Influence

Congratulations to these qualifiers of the
distinguished Circle of Influence Award. To
qualify for this award, you must enroll four quality
Members during one calendar month. Achieving
Circle of Influence has helped many Marketing
Executives advance their businesses, grow their
organizations & find new leadership for their
teams. The effect of enrolling four customers
each month can positively affect their businesses
for years after. We are proud of these leaders’

dedication & hard work.

ALBERTA

Marichu Basa

Alexandra Bojda

Lindsay Cherwick

Altiera & Eric Dahlman

Meghan Dirk

Deneen Evans

Danielle Fehr

Lisa & Jeff Golden

Braydi & Tanner Hoppus

Sage McNulty

Emilie Montoya

Becky Morrow

Marcheryl & Edilberto
Moscoso

Derra Murray

Corry-lyn O’Hara

Tanya Parada

Wayne Peters

Sheri Phillips

Laural Russell

Kristine Tavares

Jenna & Nolan Trudeau

Courtney Zimmerman

BRISTISH COLUMBIA
April & Frank Floro
Megan Maguire

Misty Mischek

Lyne & Gigi Moldovan
Carle & Laurie Proskin
Alyssa Richardson

MANITOBA

Crystal Anderson & Brett
McLaren

Trista & Kody Conrad

Victoria Duncan

Mallory & Serge Fouillard

Katherine & Chad Moir

Katrina Nichol

Shannon Normandeau

Brette & Brandon Olsen

Sam Panko

Raven Peters

Lisa Whyte

NEW BRUNSWICK

Danie & Todd Branch

Donnie & Sherry May
Calunsag

Tammy Trenholm

NEWFOUNDLAND

& LABRADOR
Daisy & Marlhon Abique
Joanne Spurrell

NOVA SCOTIA
Lacey & Adam Boutilier
Angela Bryden

ONTARIO

Carrie Aguilar

Chantel Antone

Irene Arguez

Michel & Gile Beaudoin

John Costales & Daisy
Caoile

Pauline & Derek Clarke

Terry & Michael Commisso

Juliet & Paul Creary

Tracy Donald

Annarita Fiorino

Dina Goddard

Dr. George & Elaine Grant

Suzanne Hamil

Kara Hishon & Bill Bradley

Barb & Matt Houser

Tracy Hyde

Jodie Selinger

Amy Kowalchuk

Kaily & William Mailhot

Vanessa Niyonsaba

Natasha Rae

Kathrina Rivero

Tavia Rogerson

Jessica Sarnowski

Lani Serdon

Mario Alvarez

Natalie & Stephen
VandenHeuvel

Autumn Villeneuve
Daniel & Helen Wright

QUEBEC

Rachael & Benjamin
Akhidenor

Victor Bince

Shella Carpio & Engelbert
Boceta

Karen & Joe Hetzel

Anne-Marie LaPerle

Marcel Pierre-Louis

Vanessa Rivard

Bugeni Siliva

Mariéve St-Martin

SASKATCHEWAN
Chaelynn Boutin
Chelsea Boutin

Daniel Brunet

Tanis & Geoff Leo
Jamie & Reuben Martin
Chelsea Tuffs

ALABAMA

Kayla Aldridge

Angel Alford

Mark & Katie Bachand

Jose Luis Balderas & Betty
Hagman

Andrea Borders

Brooke Bozarth

Karley Busha

Chelsea Cooper

Peyton Denard

Jet Duke

Hannah Echols

Olivia Echols

June Evans

Allison Gann

Joshua & Dawn Gentry

Tiffany & Whitney
Haggamaker

Lisha Klumpp

Jessica Lemmons

Kristen & Bryce Martin

Kellie & James McAnnally

Brittany & Daniel McCrory

Mariah McSwain

Morgan Milam

Gillian Queen

Trini Reynolds

Ruth & Calvin Rutz

Amy Turner

Judy & Tommy Vaughn

Scott Washam

Jonathan & Amanda
Whitfield

Kendra Young

ARIZONA

Jennifer Abbs

Joana Arellano Valenzuela

Tracy Beaudry & Chad
Brockschmidt

Julia Bell

Elizabeth Bettencourt

Tiffany & Kent Biswanger

Kristin & John Buckner

Bernardo Delgado

Brian & Joslynn Ford

Shelby & AJ Ford

Luz Armida Fuentes

Yaricruz & Juan Fuentes

Lisa Fuller

Jessica Gastelum

Paula Sophia Gaxiola
Teran

Korena Goldberg

Teri Kommers Nevarez

Anne & Eddie McKechnie

Tracy & Rob Melchior

Troy & Shandee Messer

Kennya Mexia & Sergio
Inzunza

Lynette Molina

Emmanuel Muhire

Esperance Nizigama

Christina Nsengiyumva

Eloy Ortega & Silvia Perez

Elizabeth Palmer

Aurora Rosales Garcia

Kimberly & Ron Stiner

Trish & Rob Verzera

Maley & Shawn Walsh

Erica Yates

ARKANSAS
Marlene Hije
Rommelyn Mounce
Abby Pruitt

Mariah Rodgers

CALIFORNIA

Maria Aguilar

Rossy Barajas & Rodrigo
Huete

Sylvia Beltran

Joy Berner

Elisa & David Campos

Saul Can Uc

Andrea Cantu

Greg & Lisa Carter

Orlando Corona

Dayna Daniels

Bobbie Elliott

Antonio Evangelista Jr

Olga & Ben-Hur Fontoura

Rachael Fuentes

Cristina Joy Galiza

Leah Gamayon

Elsa Garcia

Melissa Griffen

Nancy Guerrero

Alex & Tyler Hage

Kelsey Hammer

Mary Hornickel & John
D’lsacco

Robert & Tessa Jacques

Kwang Bae Ji

Sun Kim

Geralda Kuster

Myeonghee Lee

Rosa Lopez & Meliton
Torres

Ron Lyons

Francisco Marquez
Jaurequi

Elizabeth Martinez

Christina Matcham

Jennifer & Steve Morgan

Luis & Eleonor Navarro

Astraea & Charles Noguera

Alison Olson

Elizabeth Medina & Noe
Ortiz

Claire & Tim Patterson

Maria Guadalupe Ramirez

Ever Ramirez

Maria & Jose-Alejandro
Reynoso

Wendy Reynoso

Shannon & Frank Rich

Johnny Ruiz

Maria & Danilo Salvador

Michele Samodurov

Kimberle Smith Austin

Kori Sparks

Amber Syvertson

Mona Thomas

Reginald Thornton

David Torres

Linda Tran

Matthew Ward

Kim & Rick Yeater

COLORADO

Amber Adames

Andrea & Daniel Basye
Cortney & David Copley
Mindy Ferguson

Tierra King

Catarina & Laramy Phillips
Jodie Severson

Annie Siudzinski

Lance & Michelle Smith

CONNECTICUT
Jessica Garofano
Pamela McCarthy

DELAWARE
Emma Nichols
Jennifer Sturgis

FLORIDA

Yudisnalvy Acosta

Krystle & Stephen
Bamberski

Anita Barnes

Lindsey Barron

Jennifer Bowman

Toni & Chad Burghardt

Hiram Cartas

Elvira Carvalhais Villalba

Liliet Cheda

Collette Comeau-Ishizaki
& Gary Ishizaki

Susan & Sean Dampier

Christi Defazio

Javier Devora

Cara Dezso

Dunia & Gerardo Dragoni

Ashley Eddy

Shana & Scott Falany

Jenn & Tim Fellure

Joan & Philip Giocondi

Kathy Goltermann

Jenith Gomez

Daylenis Gonzalez

Francisco & Rhina
Guardado

Cynthia & Steven Hanes

Teresha Hardy

Billi Jo Havens

Kalie Hedden

Kristi & Tim Hendricks

Chelsea Hyneman
& Sanjith Thangarajah

Megan Infield

Terri Jackson

Jaden Jamieson

Eleanor & Richard Keaton

Melissa & Kevin Knecht

Brooke Knoblauch

Sadie & Brent Kolves

Krista & Jason Kuhn

Marilin Martinez

Orlando & Tania Mateu

Adrienne & Martin
McDowell

Stephanie & Kevin
Merriweather

Teale Montague

Lilly Moreno

Jody & Jim Morgan

Liz Morgan

Maria & Frank Mosca

Jennifer Navas

Amber & Lucas Nelson

Brandi & Clint Newman

Kelly Newman

Fabricio Nobre

Sandra Nunez

Lori O’'Maille

Lena Perez Echarry

Ismary Perez

SEPTEMBER 2026 | MELALEUCA.COM/LIA 85



Circle of Influence

Margorie & Danilo Perez

Elianet Prevost

Judith Ramos

Nelbys Rodriguez

Gabriela Gonzalez

Erisely Salazar

Yurisel Salazar & Richard
Diaz

Martha Sanchez

Yolanda Sanchez

Beth & Russ Schomp

Kalie Schwamb

Nate & Andrea Scott

Amber & Thomas Springer

Suzanne & Justin Stadler

Lee Stewart

Geneveve & Sean Sykes

Jessie & Andrew Trudeau

Josefina Valencio

Carmelina Velasquez
Mazariegos

Derek & Stacee
Weissenberger

Rebekah & Bill Weissert

Mike Zanardelli

GEORGIA

Lisa Bono

Tiffany Bowlin

Robin Bryant

Judy Cox

Helen & Durward Dilag

Lindsey & Anthony Echols

Christi & Jeremy Farmer

Kai Fluitt

Tori & Colby Galbreath

Rebecca Garrett

Hannah Garrison

Jennifer & Beau Groover

Gonzalo & Ashley Guerra

Myra Harris

Sheila Henderson

Samantha Hill

Shonda King

Kevelyn Maddox

Lukas Madonia

Michelle Martin

Kimberly Massengill

Franklin & Anitra
McDowell Sr.

Jeanie Paige McWhorter

Darla Miller

Jonathan & Kimberly
Montgomery

Jacque & Tammie Morris

Kaitlin Newport

Stephanie & Scott
Patterson

Anne Reed

Josh & Tania Rivera

Meg Roberds

Nicole Roper

Ernest & Sherita Ross

Lisa Smith

Brandy Thierry

Debra Trammell

Elizabeth Tyson

Sunni Vickery

Blake & Rachel
Whittington

Patricia Wilson

Tangela Wright Frazier

GUAM
Rosette & Vicente Pasetes
Miriam & Percival Piana

HAWAII

Nya Boucher

Jasmin Felipe

Roxane & Dr. Lindsey
Kimura

Diane & Joel Nakagaki

IDAHO

Carrie & Oscar Alcoser
Kerry & Kathy Buxton
Vanessa Christensen
Tami & Hans Feyen
Kristin Gibson

Tyra Hendricks

Art & Kimberly McCauley
Jyl Purington

Meg Schroeder
Crystal Swanson
Wendy Thompson

ILLINOIS

Tina Barr

Ashley Berry

Taylor Bierman

Kylee Bishop

Brooke Blankenship

Tammy & Erik Burgwald

Dwayne & Shawnta
Cotton

Shelly Doyle

Lisa Frerker

Sophia Frichtl

Nicole Gibbons

Ashlynn Grizzle

Kathryn Gurschler

Abbie Hendrickson

Carly Horner

Katie Hunt

Raquel & Dennis Jacinto

Amy Kellum

Patricia & George Leynaud

Maria Moran

Jackie & Mike Mulder

Eugenie Ndayiragije

Carrie & John Orth
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Jennifer Pickett
Kinze Raup
Lisa Rexroat
Emely & Rogelio Ruiz
Lynsey Runyon
Lynn Schmidt
David Sida
Michelle Smith
Katy Vodicka
Kim Wood
Marla Yankey

INDIANA

Alissa & Jason Alsup
Keisha Boyer

Julia Burrell

Megan Crays

Tracey & Jeremy Ebert
Heidi Fear

Chris & Erich Fickel
Velma Goree

Oriane Irihose

Claude Ishimwe

Mesha & Joel Lash
Calista Overman- Sorrell
Ashley & Jason Patterson
Carlee & David Pickering
Sarah & Eddie Placencia
Alicia & Jason Purdy
Leah Roop

Kyanne Scott

Lindsey & Jason Short
Kelley Wells

IOWA

Destiny Baldwin

Kelby Billingsley

Esther Bobo

Jen English

Nichole & Robert Hansen
Chelsea Hanson

Valerie & T.C. Heard
Lindsay Landers

Jerica Miller

Brittany & Owen Ogden
Jessica & Cory Rezac
Mollie Shannon

Furaha Shukuru

Becky & Dave Watkins
Kyrstin Westendorf
Amanda Williams

KANSAS

Karah & lan Bosmeijer
Lucas & Chantel Brooks
Bridget Chambers
Angelica Coffelt
Lindsey Coley

Laurie Davis

Holli Huyett

Jonathan & Kolbi Estes

Taylor Fagan
Mindy Fleckenstein
Callie Guajardo
Brynne Hamlin
Cherie Haynes
Mallory Hiegert
Nikki Jackson
Brittney Johnson
Ryan & Bailee Latta
Devan & Adam Rothers
Alexis Schlotterbeck
Lacy Schreck
Barclay Shaffer
Kaitlynn & Jeffrey Smith
Angela Stallings
Taylynn Thomas
Abby & Dustin
Tormondson
Brittany Wahlers
Bailey Welsh
Jeri Wesley
Tina & Jay White
Denae Williams

KENTUCKY

Richard & Mendy
Abrahamson

Evva Allen

Cindy & Chris Brown

Erica Caswell

Kara Deaton

Hannah Dennison

Jessica Dennison

Crystle & Eddie Inman

Ndikumana JeanPierre

Stephen Lankfer

Kim & David Neff

Ana Maria Padilla Moreno
& Mauricio Alfaro

Nicki & Derik Potter

Jessie Powell

Susanne Slabaugh Hencye

Suelena Smith

Karri Steele

Kelsey Strode

Madelyn & Jacob Wallace

Carissa Williams

LOUSIANA

Ellia Angeron
Jaschandria Bailey
Katie Barry

Betsy & Thad Dumesnil
Tammy & David Guillory
Katie & Matt Holloway
Kelsey Humphrey
Kristin Johnston

Gwen Jones

Charlene & Randy Joseph
Pat & Jonathan Kahl
Craig & Kristin Kingrea

Kayla LaBorde

Kawana Lane

Maisha Mena

Pamela North

Megan Pego

Angelia Reeves & Matthew
Belcher

Juliette Richardson

Michael St. Pierre

MAINE
Timothy & Sheila Collins

MARYLAND
Konyasoh Bangura
Shavonne & Donzell

Bowman
Kimberly Lango
Nicole West

MASSACHUSETTS
Marites & Jose Baniqued
Lynne Britton

Eugenio Holguin

Janelle Schoch

Andrea Scoville

MICHIGAN

Heather Bird

Stephanie Burke

Christina Castellanos

Tonya Coger

Stacey DeVerna

Ashley Doezema

Gina Smith-Gallant & Toby
Gallant

MacKenzie Gladwell

Kassie & Justin Hamaker

Jill Howland

Amy Jacobs

Nathan & Bailey Kolkema

Ashlyn Kramer

Noelle & Dusty Kruise

Leslie Lehberger

Aubree & Dean Muckle

Itzel Olea Cruz

Natalie Oliverio-Ziehmer
& Brian Ziehmer

Kelsey Potter

Molly & Jeff Pretzlaff

Alyce Rivera

Buddy Rivera

Kelly Roberts

Kristin Roberts

Lila Scott

Jen & John Sebbas

Geralyn Smith

Jamie Squires

Crystal Thomas

Ashley Wahl

Alissa Walker

Barbara Wierszewski
Nicole Wills

MINNESOTA

Amanda Allen

Katie & Ryan Anderson

April Brown

Destiny & Austen Bryan

Geneveive Bulac

Amanda Clark

Lauren Dozier

Kimberly & Patrick
Emerson

Gretchen Gifford

Beverly Harrison

Wendy Johnson

Kelsea & Dusty
McCormack

Sara & Jake Montreuil

Aretina Nolan

Heather Opelt

Lindsay & Nick Percuoco

Traci Plante

Brittany & Benjamin
Pollock

Marcia Reiter

Taylor & Evan Rogers

Bree Schindele

Tyler & Laura Schmidt

Michelle Simon & Dale
Guthrie

Kristi & Todd Smith

Sarah & Kent Smith

Kristina Treat

Hazel Trigg

Yvette & Paul Zona

MISSISSIPPI

Alice Barnes

Allie Bilbo

Leissa Burch

Heather Burroughs

Lori Corbin

Elizabeth Davis

Ashlee Desport

Karley Dyer

Jacqueline Gaines

Chelsie & Bo Gilbert

Shelby Graves

Jessie Harrell

Amy Hayes

Hanna Kellar

Tammy Loftin

Melanie & Brennen
Ferguson

Ben & Sarah Melton

Lindsey & Patrick
Patterson

Katelyn Pearce

Hailey & Jake Polderman

Sydney Porter



Circle of Influence

Allie Robinson

Brandy & Michael Sharp
Anna Kayte Smith
Cheryl & Shane Smith
Dennis & Susan Smith
Charity Washington
Emily Wiginton

MISSOURI

Tiffany Adams

Emily & Zachary Basler
Lauren Brown

Marisol Bryant
Brieanna Criscione
Tiffany Dodd

Kristina Faires

Kathy Finley

Deanna Fisher

Jane Frisch

Elise & Randy Glover
Brittany Johnson
Lauren Judd

Sheri Luehrs

Kaylin & Shane Murphy
Kyle & Lauren Murphy
Chantal Nyiramucho
April Oliver

Taylor Rapisardo
Ashley Regelsperger
Maria & Drew Renaud
Mandi Roberts

Zelda Rose

Valerie Smith

Jennifer Standerford
Jennifer Walski
Ashley White

Leisa Williams
Danielle Wolfmeier

MONTANA

Karson Cain

Aimee Deets

Madison Jenkins

Laura & Daniel Larson
Emily & William Louis
Lea Macfarlane
Rebecca & Jesse Moore
Alyssa Thompson
Bonnie Wright

NEBRASKA

Rachel Bussey

Jennifer Feuquay

Kendra Holly

Marlin & Karlene Miller

Leah Peterson

Amanda & Eric Rausch

Erik Schlegel & Melanie
Castre

NEVADA

Jodi & Joe Collins

Vincent Ferrazzano

Larry Baity & Terri Haddad-
Baity

NEW HAMPSHIRE
Matthew & Hannah Frank
Laurie Kopka

Linda & Tom Varela

NEW JERSEY

Courtney Adams

Erika Arboleda Casas

Mary Bermingham

Alexis Demetroulakos

David & Cheryl Felsenthal

Emily Hidalgo

Angela & Joseph Kalnas

Maria Krauss

Veronica Mabia

Nicole Murray

Nicole Renzi & John
Caracciola

Laura & Christopher
Villanueva

NEW MEXICO

Lupita Carrera

Lisa Davis

Laurel Dillard

Ida Fernandez

Charity & David Gomez
Sabrina & Ray Gutierrez
Hailey Montoya Gomez
Josh & Maribel Salinas
Maria & Wilhelm Siemens
Jessica Valdez

Sandra Vaquera Verdeja
Heather Woolf

NEW YORK
Donna-Marie Arthurs
Kalie & Trey Bearor
Cynthia Bowens
Vilma Correa

Shari Hassos

Zanette Joseph
Coriana Lashway
Katherine Leo

Cynthia McGuire
Shelley Money-Eldridge
Carly Mrozek

Erica Rosalva Pacheco
Mia Pollard

Jose Rodriguez
Hannah & Adam Snyder
Pamela Thomas

Asia Thompson

Danny & Dawn Tore
Cassie Tuff

Elie Weingarten

Denissa Whyte
Cora & Royston Williamson
Phyllis Young

NORTH CAROLINA

Eric & Sidney Adelman
Nekita Avent

Niecy & Wilfred Billingsley
Colleen Brennan

Eliza & Cory Buckman
Krystal Burke

Sierra Conrad

Kimberly Davis

Elizabeth & Jacob Eshack
Ali & Brandon Farabee
Jenna Galliher

Terry & Robert Hess
Debra & James Hoffman
Elizabeth Hopson

Austin Ilvey

Teresa Leary

Jennifer & Charles Moretz
Kayla Myers

Gina Omara

Robin Ramseur

Emily Raynes

Elizabeth Rice

Steven & Makenzie Schultz
Miceala Sherrill

Shauntae Smith

Amanda St. Clair

Robin Stewart

Ashley Tullai

Benigna Valencia Munguia
Amanda & Matthew Wilcox
Gloria Williams

NORTH DAKOTA
Patty Brownell

John & Jennifer Dufner
Angie Rostad

Kaylee Stevens

Teddy Werner

OHIO

Casey Baldauf

Jennifer & Jim Belt
Brooklyn & William Blair
Karley & Taylor Brown
Shannon & Evan Brown
Jessica Bruns

Lucinda Christian
MaryAnn & Daniel Domka
Gigette Hall

Dr. Shelley Hamler

Katie Jacobs

Julie Jones-Plymale
Benjamin & Brittany Kovacs
Megan Lentz

Katie Manbeck

Sarah & Dennis Mast

Jessica McCarty

Rachel Mendenhall
Aline Mwiza

Lauren & Max Nihart
Kayna Reid

Amanda Shull

Therese Uwambaye
Jessica Wehri

Dustin & Rachel Woodrum
Michaela Wright-Moore
Brittney & Zach Zillig

OKLAHOMA
Darsha Barfield
Janice Cooper
Berenice Diaz Pintor
Roni Grimes

Terri Higgins
Lindsy Jones
Nicole Lynch

Kim Olson

Amy & Nate Smith
Edie Tolar

OREGON

Kindel & Dennis Bonin
Cassidy & Michael Burns
Jerrica Cooley

Desiree Craig

Kristi Erickson

Ashley Fryman

Kandace Hanes

Shanna Kelty

Jennifer & Rodney Putnam
Shelby & Dane Shely

PENNSYLVANIA

Nina Angeli

Courtney Antoniello

Morgan Benton

Tricia Campbell

Christy & Mark Carr

Nicholl & Kyle Ciecierski

Jeanette DiMuccio

Savana Dodge

Ailke Dove

Tracy Farr

Summer Gordner

Dawn Jeter

Laurie Landis

Nathan & Stephanie
Livingston

Sandy Mckernan

Bethany McNett

Shelby & Clark Morris

Brett & Jackie Morrow

Lorien Moyer

Christina Murray

Jessica & Brooks Queitzsch

Sherris Richards

Ciera Tyson

Wendy Vought
Deborah Weeks-Coleman

PUERTO RICO
Karen de Ledn
Wanda Diaz

Miraida Figueroa
Karen Gutierrez
Yomara Leon

Yeison Ramirez
Yamira Rivera Cortes

SOUTH CAROLINA

Joshua & Natalie Blanton

Dee & Justin Brooks

Dr. Tameka Brown

Michelle Davis

Danielle Deperi

Thomas & Lauren Gaede

Cierra Gallagher

Debra Gooding

Julie House

Angela Jones

Gina & Nicholas McLean

Olivia Mendiola

Rochell & Andrew
Middleton-Hill

Nathaniel & Bethany Moore

John & Tami Nantz

Kim Oliver

Christopher Simmons

Bridgett Truesdell

Amy & Dave Turner

Jacob & Ally Wallace

Brittany Wells

SOUTH DAKOTA
Karlie Goertz
Sierra Kraft

Kalli Oolman

TENNESSEE

Abigail Aguilar

Kasey & Dotson Anderson
Debbie Bonds

Jennifer Boswell

Ashlan Bryan

Mandi & Justin Burchell
Erica & Ryan Clapp

Erika & Steve Cobb

Tonya Duerr

Jamie Emery

Karla Garcia

Morgan Gilman

Sarai & Jose Hernandez
Veronica Layne

Stephanie Magalhaes
Alyssa Malone

Carlee & Drake Massengill
Kelly Mathis

Megan & Stephen McClellan

Eva Elia Moreno Cruzaley
Allison & Nathan Neal
Kim Norris
Danielle & Johnny Odom
Danette & William Pearcy
Geymi Pedroso Batista

& Darian Morales
Carol Pierce
Brilyn Prince
Jason Rice
Cora Rusk
Ali Sorrell
Abbie Tarrant
Aimee Taylor
Hope Thomason
Dominga Torres
Rachel Townsend
Brittany Turner
Penny Turner
Song Watson

TEXAS

Jill Adkins

Gabriela Aladro & Patricio
Gonzalez

Sarah Allen

Chinyere Apu

Vanessa Arizpe

Leticia Arteaga

Mahogany Artis

Britney Atkerson

Sharon & Pat Autry

Michael & Pamela Bankston

Lourdes Barraza

Luis Roberto Barrientos

Brooke Bergman

Aubrey Black

Laurie Blott

Marcia Boyd

Carol Bredesen

Carola & Jack Broaddus

Kristina & Christopher
Brown

Mendi Brown

Janice & Chris Burke

Amy Burnside

Christal Byars

Judee & Bernard Capucao

Ofelia Cardenas

Hilda Castaneda

Rosa Castillo

Angelina & Miguel Castro

Sara Chavez

Lisa Clark

Veronica Clayton

Yuki & Jose Coca

Stephanie & Casey Coonce

Briar Cordova

Paige Cunningham

Ashley Davis

Hannah & Morgan Davis
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Carla de Jesus

Anna Beth Devine

Angelita Diaz & Jorge
Medrano

Kendall Dufner

Mystic DuRant

Dana Fambro

Dianna Maria

Ruth & Jonathan Foster

Abigail Galvan

Laura Garza & Jorge Perez

Kristen Hackman

Amy Haden

Mandi Hamilton Gibson

Rachel & Clarence Harvin

Lisa Hernandez

Claudia & Jesus Hinojosa

Courtney Hollar

Lindsey & Eric Hulen

Audrey Huston

Carol Imhoff

Dani Jacobs

Joseph Jennings

Ana Jimenez Rosales

Brianna Kiewlich

Shannon King

Kindell Kiper

Manda & Sean Kistler

Kayli Kubeczka

Mputu Mayabu & Niclette

Ligau Mayabu
Zaida Lucero
Steve & Suzy Maier
Felecite Marcel
Christina Martinez
Luis Martinez & Ana Lucia
Chapa
Melanie Martinez
Karissa Mays
Scott McKay
Lovely & Jeremy White
Maricel & Joseph Meade
Megan Medlar
Christy Murff
Tehrie Ned
Janetta & Femi Olaseni
Margaret Onsongo
Gema Ortiz
Jessine Perea
Juana Perez
Blaire Phillips
Calais Plume
Amy & Casey Poepping
Shandi & Garrett Polak
Lacy Porter
Madison & Jacob
Richardson
America Robledo Soto
Rafael & Monica Rojas
Magen Sauceda

Lindsay Siegert

Sandie & Lyle Siemens

Kate Sinkule

Rita Smiley

Jessika Smith

Missy Smith

Randy & Rosalie Spear

Candace & Blaine Spradley

Torey Stockman

Kelly Thomas

Lyndsey Tidwell

Amy & TJ Trietsch

Amy Varley

Tonatiuh Aguayo & Teresa
Vazquez

Grace Victory

Maria Viruete

Tiffany Wainscott

Gaby & Lance Walerczyk

Michaela Whiteman

Jamie & Jazzlyn Young

Madison Young

Timothy August Young

UTAH

Hailey Copeland

Jacquelyn & Joshua
Grimley

Jacy Hupp

Alexandria Richter

Martha Rios

Richard & MaryLue Smart
Jeffrey & Lisa Stutz
Hailey Weight

VIRGINIA

Layne Altice
Brooke Comer
Katie Lee

Matt & Jennifer Mahoney
Michelle McKinney
Rebecca Penrod
Kaitlin Pruitt
Karen Sciamacco
Jennifer Siebert
Corrie Smith
Vickie Thompson
Gloria Watson
Lindsay Wheeler

WASHINGTON

Patrick Adrien
Jacqueline Bustos Espino
Rene Cooper

Karla Cornejo

Lynn & Tom Delancey
Maegen & Eddie Johnson
Rochelle Lawrence
Susana Lee

Veronica Long

Leah & Sam Melquist

Syrina Melton

Mary Miles

Lyndsey & Charles Miller

Lori Neumann

Tammy Sims

Allie Stewart

Sabrina & Bradley
Yoshitomi

WEST VIRGINIA

Melissa Bowles & Richie
Sutphin

Adam Groves

Kimberly Hamrick

Noah Jesus

Amy Kidwell

Emma Starkey

WISCONSIN

Morgan Baumann

Mary Anne & Raymond
Carlson

Dante Kilgore

Brianna & Ivan Krejchik

Brenda Seagreaves

Jessica Smith

Susan & Adam Stauffer

WYOMING

Mariel & Frank Filippone
Katie & Beau LeDoux
Dana Marshall

Brynn Robinson

Kaydee Stewart

Breanne & Michael Sufrin

Pacesetter

These businesses have taken advantage of the
tremendous potential of the Pacesetter program.
Each has watched the Foundations video, enrolled
eight (8) & more Members & advanced to a new
high status of Director & above.

ALBERTA

Haylie Bacon
Alexandra Bojda
Courtney Bursey
Sarah Coldham
Amanda Jeans
Alyssia MacDonald
Ramona Fox
Laural Russell

BRITISH COLUMBIA
Malie Alipo-On

MANITOBA
Hannah Brink
Arlene Harder
Tia Huston
Kealan McLaren

NEW BRUNSWICK
Kim Donovan

Gale Hanson

Allen Jadaone

NOVA SCOTIA
Gail Boudreau
Tara Canning

ONTARIO

Irene Arguez

Jasmin Balbastro

Ashish Ramesh Baldhari

John Costales & Daisy
Caoile

Jaysabel & Rommel Castro

Nikita Chenier

Andrea Clarke

Annarita Fiorino
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Amber Nelson

Vanessa Niyonsaba

Axel Nsegiyumva

Arden Reinhart

Elizabeth Reinhart

Cathy Ryan

Andrea & Mike Van Bakel

Natalie & Stephen
VandenHeuvel

Jenise Williams

QUEBEC

Marie Claudine Altidor
Joseph

Faustin mbonyinkidi

Bugeni Siliva

SASKATCHEWAN
Karissa Fedyk

ALABAMA
Kayla Aldridge
Lecole Bush
Riley Caperton
Peyton Denard
Lori Fuller

Kendall Garrison

Tiffany & Whitney
Haggamaker

Jessica Lemmons

Ella Perkins

Jonathan & Amanda
Whitfield

Kendra Young

ARIZONA

Imelda Alvarez

Ana Anchondo

Zainabu Anuarite

Joana Arellano Valenzuela

Julia Bell

Maria Cansino

Sandra Carrazco

Rita de la Cruz

Bernardo Delgado

Paula Sophia Gaxiola
Teran

Marcela Haro

Dee Hoerner

Jaclyn Jones

Andrea Lopez Valenzuela

Yolanda Magallanes

Mwamini Manga

Felix Masengesho

Maria Mendez

Emmanuel Muhire
Zawadi Neza

Rebeca Nkurikiye
Esperance Nyirarukundo
Lizeth Ortega

Elizabeth Palmer
Kimberly Pardo

Goretti Riziki

Salma Rodriguez

Joy Ruseruka

Hillary Rwemera

Cecilio Sambrano
Nefertiti & David Sanford
Amie Waller

ARKANSAS
Isaac Mathis

CALIFORNIA
Irene Carrillo
Hanniel Espinosa
Jessica Hawks
Reyna Hernandez
Melisa Lovely
Chun Park

Rocio Plascencia
Ever Ramirez
Marcial Rosales
Alanna Ryan

Jennifer Smith
Reginald Thornton

COLORADO
Tierra King
Abby Schleisman

CONNECTICUTT
Nicole Hassinger
Denia Perez
Kathleen Tartt

DELAWARE
Shysheen Nelson
Emma Nichols

FLORIDA

Caleigh Allbritton

Haleigh Allen

Lindsey Barron

Shannon Boone

Jennifer Bowman

Leanet Broche Ceballo

Maria Olit Caicedo & Cesar
Paez Ortega

Elvira Carvalhais Villalba

Yuleisi Casanova

Liliet Cheda

Danay Costa Alfonso



-
Pacesetter — 20/20 Club

Melissa Curlings

Richard Diaz & Yurisel
Salazar

Cheryl & Larry Fulcher

Dainely Giraldo Perez

Kathy Goltermann

Daylenis Gonzalez

Lisandra Gonzalez

Jaden Jamieson

Kayla Kierst

Mark Daniel Latonio

Ana Laura

Maribel Linares

Narciso Lopez

Adanay Marrero

Tania Martin Gorgoy

Teale Montague

Lilly Moreno

Liz Morgan

Lori O’Maille

Lena Perez Echarry

Yenisbel Pino

Juan Rengifo

Ariel Rodriguez

Ailet Rubio

Gabriela Gonzalez

Erisely Salazar

Martha Sanchez

Graviel Sosa

Melina Torrico

Yarely Urrutia Machin

Karla Vargas

Mirna Viera Almeida

GEORGIA

Robin Bryant
Lauren Cantrell
Brianna Castleman
Lisa Chapman
Charlotte Coleman
Belem Conde
Camryn Guerra
Sheila Henderson
Samantha Hill
Lukas Madonia
Shayla Nealy

Maya Newsom
Eric & Hollie Puckett
Yaneris Salazar
Lindsey Stone
Yane Ubalde
Kathy Walker
Patricia Wilson

GUAM
Rose Jasmin Alvaro

HAWAII
Jasmin Felipe

IDAHO
Claire Mahoro

ILLINOIS

Alyssa Bays
Taylor Bierman
Brooke Blankenship
Stephanie Buck
Jen Foster

Alex House
Bethany Knight
Francine Maombi
Paige Moore
Miranda Murray
Eugenie Ndayiragije
Jordan Norvell
Kinze Raup
Catherine Shearer
Shelby Sollars
Hayley Starkey
Kelly Stice

Reese Wagner
Autumn Wise
Kerry Wise

Kim Wood

Marla Yankey

INDIANA
Keisha Boyer
Gloria Hamilton
Lori Humbert
Claude Ishimwe
Alex Mutabazi
Aline Nyabirori
Olivia Wagler
Sindy Yuman

IOWA

Crystal Bouska
Jen English
Taylor Ruhnke

KANSAS

Alexa Aldaco
Delaney Cunningham
Callie Duncan
Taylor Fagan
Jaimie Graber
Noell Hamm
Michelle Morris
Kalista Pfizenmaier
Marcie Shaffer
Carla Sharp
Taylynn Thomas
Brittany Wahlers
Raeleen Weston

KENTUCKY

Erica Caswell

Brittney Cope

Jessica Dennison

Harley Hawkins McIntyre
Deidra Hopewell

Joao Nsesikilandamoko
Holly Plunkette

Susanne Slabaugh Hencye
Teresa Smith

Micaela White

MaKenna Whitehouse

LOUISIANA
Jaschandria Bailey
Alyssa Caltagirone
Mary Francis
Kelsey Humphrey
Kristin Johnston
Carlee Lacombe
Kawana Lane
Maisha Mena
Misty Vogel

MARYLAND

Nancy Bahamondez
Kimberly Lango
Stephanie Poplar

MASSACHUSETTS

Wanderley Marinez & Luz
Nely German

Marileydis Macias

MICHIGAN

Kimberly Barnes-
Kalkowski

Christina Castellanos

Blair Connin

Noelle Deitz

Maggie DeLamielleure

Madison Doney

Crystal Henrich

Jill Howland

Amber Impellizzeri

Renee Rourke

Sarah & Justin Saunders

Tanya Smith

Marilou Southworth

Ashley Wahl

Alissa Walker

Kyla Walker

MINNESOTA

Megan Bergdahl
Annette Sellnow
Savanah Strand
Bridget Zepeda

MISSISSIPPI

Jesse Bailey

Kaitlyn Bourn

Leissa Burch
Heather Burroughs
Cassie Byars
Amanda Dahl

Alisha Downs

Linda Glass

Mikhayla Hallman
Jessie Harrell

Leah & Randall Loftin
Hailey & Jake Polderman
Shannon Rawson

MISSOURI

Senga Bigira

Karrisa Gann
Brittany Johnson
Sheri Luehrs

Jill Norris

Chantal Nyiramucho
Nanette Pankau
Taylor Rapisardo
Benjamin Rice
Mandi Roberts
Valerie Smith
Danielle Wolfmeier
Mackenzie Woodruff

MONTANA

Aimee Deets

James & Becky Forrider
Alyssa Thompson

NEBRASKA

Nikole Bader
Lazara Mitjans Cruz
Celia Munoz

NEVADA
Alejandro Sandez-Cid

& Dalila Estrada
Esmeralda Marquez Paz

NEW JERSEY
Tiffany Archie
Mary Bermingham
Kim Carroll
Elizabeth Graeber
Nicole Murray
Shivonne Troy

NEW MEXICO
Sandra Vaquera Verdeja

NEW YORK
Justine Amoroso
Brenda Giraldo
Marie Guerrier
Zanette Joseph
Marie Kanakintama
Yemalin Kpoffon
Coriana Lashway
Erica Rosalva Pacheco
Jose Rodriguez
Asia Thompson
Denissa Whyte

NORTH CAROLINA
Brittany Allred

Hope Collins

Carissa Greene
Clarissa Johnson
Teresa Leary
Suzanne Moussoume
Julie Mulomba

Gina Omara

Ryan Shedrick

NORTH DAKOTA
Trudi Glynn
Teddy Werner

OHIO

Ronda Aho
Alyssa Hollar
Melissa Johnson
Emily Moore
Claude Musore
Aline Mwiza
Aimee Namajana
Lisa Ogden
Kareen Sierra
Carrie Snowberger

OKLAHOMA
Paul Burton
Janice Cooper
Felicia Smith

PENNSYLVANIA
Kelly Anyan
Anita Archie
Julie Curland
Courtney Fehley
LaTanya Gentile
Kelly Heimbach
Tanya Kipp

Alba Soto
Lindsey Stewart
Sandy Wallace

PUERTO RICO
Ivelisse Castillo
Lilliam Reyes

RHODE ISLAND
Argelis Cruz

SOUTH CAROLINA
Kazarius Adams
Michelle Davis
Debra Gooding
Amanda Matheson
Carly Nations

Jade Revilla
Samuel Schneider
Jordan Smith
Lontisha Smith

SOUTH DAKOTA
Karlie Goertz
Sierra Kraft

TENNESSEE

Micaela Chandler

Luis Contreras

Callie Cox

Martha Garcia

Lexie & Parks Hartsfield

Sarai & Jose Hernandez

Sarah Hester

Biliamnys Iglesias

Carlee & Drake Massengill

Megan & Stephen
McClellan

Rosa Naranjo

Alexander Pantaleon

Geymi Pedroso Batista
& Darian Morales

Nicole Robinson

Cora Rusk

Megan Sparks

Daisey Warren

TEXAS

Zion Adams
Chinyere Apu
Brooke Bergman
Helen Blake

Joana Boyd
Madesta Browne
Jason & Melissa Bruno
Ruama Camp
Stephanie Carr
Maria Guadalupe Castillo
Veronica Clayton
Terence Coleman
Paige Cunningham
Kelly Davis

Nicole Davis

Anna Beth Devine
Guillermo Emiliano
Rosalio Escobedo
Abigail Galvan
Laura Gregory
Sophia Haagenson
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Pacesetter — 20/20 Club

Amy Haden

Pam Hitchcock

Courtney Hollar

Haley Jenkins

Ana Jimenez Rosales

Faith Lee-Caldwell

Racquel Lennon

Mputu Mayabu & Niclette
Ligau Mayabu

Mayelin Lopez

Rolando Lozano Lozano

Velia Macias

Felecite Marcel

Meagan Miller

Camila Morales

Rachel Niragira
Claudine Niyinkiza
Sifa Nyiraguhirwa
Gema Ortiz

Yomaira Beatriz Padron
Daymaris Palmero
Susan Patterson
Juana Perez

Blaire Phillips

Shandi & Garrett Polak
Lacy Porter

Macey Schniederjan
Davy Franklin Smit
Jessika Smith
Chantay Stearns
Endrias Tafesse
Natalie Tappan
Rosemary Tovar
Molly Turley

Jose Luis Villegas Jr
Stephenie Villines
Tiffany Wainscott
Michaela Whiteman

VIRGINIA

Kaitlin Pruitt
Leanne Stiltner
Vickie Thompson
Noel Walker
Lindsay Wheeler

WASHINGTON
Patrick Adrien
Gabriel Contreras
Brittany Morneau
Trisha Myers
Renee Ninnis

WEST VIRGINIA
Adam Groves
Tiffany Seiler
Emma Starkey

WISCONSIN

Brianna & Ivan Krejchik
Meghan Kryzer

Anne Sandstrom

Mary Beth Masarik Daniela Rodriguez UTAH Aime Francis Niyongabo
Tanika McEwen Ashton Ross Martha Rios
Ginger Miller Krissy Ryan Hailey Weight
GEORGIA MINNESOTA NORTH CAROLINA TEXAS
2 2 1 'b Judy Cox Amanda Allen Keisha Barnes Charline Larregui Rios
O/ O C u Katelyn Brown Elizabeth Hopson Ashley Lewis
ILLINOIS Geneveive Bulac Ryan Shedrick Justina Richey
Upon enrolling your 20th Member, you qualify Tina Barr Lauren Dozier Thressa Stehr
for the 20/20 Club. This designation recognizes Katie DirksmeyerLyming OHIO Amber Villarreal

those who enjoy 20 percent commissions on the

monthly purchases of their personal enrollees
& have distinguished themselves by having .
Those businesses receive a handsome pin &
recognition in the digital Leadership in Action.
Congratulations to this distinguished group!

ALBERTA
Danielle Fehr
Emilie Montoya
Bliss Stahl

MANITOBA
Victoria Duncan
Ashley Friesen
Sam Panko

NEWFOUNDLAND
& LABRADOR
Joanne Spurrell

ONTARIO
Arden Reinhart

SASKATCHEWAN
Jennifer Curry
Amanda Istead
Darla Oleksyn

ALABAMA

Allison Gann

Jessica Lemmons
Kristen & Bryce Martin
Misti Rains

ARIZONA
Zainabu Anuarite
Tonya Jolly
Zawadi Neza

ARKANSAS
Amy Whisman

CALIFORNIA
Marilou & Stephen
Gargarc
Kwang Bae Ji
Nicholas Kang
Mona Thomas

COLORADO
Heather & Gilbert Martinez

FLORIDA

Misty Carter

Megan Dare

Cheryl & Larry Fulcher
Lurlene Miller

Kelly Newman
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Maria Moran
Jennifer Pickett
Lisa Rexroat
Allison Wilson

INDIANA
Claude Ishimwe

IOWA

Natalie Allen
Angel Humphrey
Heidi Sharp

KANSAS

Kaylee Bauman
Laramie Hoxworth
Macy Loughridge
Taryn Wittig

KENTUCKY
Vada Bracey

LOUISIANA
Kawana Lane

MASSACHUSETTS
Lynne Britton
Andrea Scoville

MICHIGAN
Heather Bird
Ashlyn Kramer
Jennifer Root
Cheyenne Sohasky
Alissa Walker

MISSOURI
Lauren Brown
Kelly Fitzgerald
Kaylyn Helfer
Abigail Nichols
Kelsey Roth
Joni Skain
Destiny Wesley
Leisa Williams

MISSISSIPPI

Kalen Blaylock

Liliane & Ronaldo de
Moraes

Madison Hurdle

Hanna Kellar

Anna Kayte Smith

Gerard Glen Sujede
& Prylie Astudillo

MONTANA
Anna Kelly
Faith Perez

NEVADA
Denise Pillatzki

NEW JERSEY
Christina Cipully
Candy Grande Kegel

NEW YORK
Cynthia Bowens
Jose Rodriguez

Sarah Bourne

Theresa Jamieson

Megan Lentz

Rebecca & George Loebe
Amanda Shull

OKLAHOMA
Nicole Lynch

OREGON
Ashley Fryman

PENNSYLVANIA
Tricia Campbell
Savana Dodge
Tracy Farr
Jessica Ferraro
Maria Godfrey
Lindsay Robie
Kimberly Wasko

SOUTH CAROLINA
Melissa Reilly
Jacob & Ally Wallace

TENNESSEE

Callie Cox

Tonya Duerr

Kim Norris

Danette & William Pearc
Megan Sparks

Hope Thomason

UTAH

Hailey Copeland
Nikki Foulger
Hailey Weight

VIRGINIA
Michelle McKinney

WASHINGTON
Kaylah & Harry Alicea
Becki & Pat Beach
Rene Cooper

Mary Martin

WISCONSIN

Karen Miller
Brenda Seagreaves
Amanda Theiler
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